
Protecting One of Our Community’s 
Greatest Assets: The Choctawhatchee Bay

By Brian L. Underwood, 
CBeP exeCUtive direCtor, 
and Lori Smith, PUBLiSher

One of  our area’s most 
beautiful, coveted and useful 
resources has been experienc-
ing significant challenges—
ones that affect water quality, 
natural systems and benefits 
provided by our own Choc-
tawhatchee Bay. And, whether 
you think about it or not, this 
massive body of  water is woven 
into our everyday lives as we 
come and go…to work, to 
fish, to boat, to play, to receive 
goods, to experience magnifi-
cent views, nature and wildlife, 
and the list goes on. 

A defining characteris-
tic of  the coastal reaches of  
the Choctawhatchee River 
and Bay watershed has been 
growth and development in 
our region. Our population 
has increased significantly 
over the last several decades 
with a projected 21.24 percent 
growth over the next 20 years. 
Some of  the greatest growth 
is in Okaloosa, Walton, Santa 
Rosa and Bay counties, which 

will bring continuing changes 
in land use and increasing 
demands on wastewater and 
stormwater management sys-
tems. (source: 850 Business)

Encompassing more than 
5,000 square miles, the Choc-
tawhatchee Bay watershed 
extends through six counties 
in Northwest Florida and 10 
counties in Alabama. Within 

our region, the contributions 
from this natural environment 
to our economy and quality 
of  life cannot be overstated. 
Ecologically diverse, the wa-
tershed, land areas that drain 
into the Bay, includes one of  
Florida’s largest alluvial rivers, 
an expansive riverine flood-
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Walton 
County  

Accepting  
Applications 

For Coastal Dune 
Lake Advisory Board

The Walton Board of  County 
Commissioners is accepting applica-
tions for volunteers to serve on the 
Coastal Dune Lake Advisory Board.   
The following positions are currently 
vacant.

The Coastal Dune Lake Advisory 
Committee has an opening for their 
volunteer At-Large position.

The Coastal Dune Lakes Advi-
sory Board is comprised of  residents 
and partners with Walton County, to 
ensure the protection, health and en-
vironmental integrity of  the county’s 
globally rare and imperiled Coastal 
Dune Lakes and to provide sound 
recommendations to the Walton 
County Board of  Commissioners. 
The Coastal Dune Lakes Advisory 
Board monitors the watersheds and 
the Coastal Dune Lake Protection 

APPLICATIONS 
continued on page 3 

Locals
get it!

BAY
continued on page 3
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Zones of  15 Coastal Dune Lakes 
for activities that affect the envi-
ronmental conservation of  the 
lakes.

Applications to serve are avail-
able online on the County’s web-
site at https://walton.civicweb.
net/Portal/BoardApplication.

The application period will 
close on Wednesday, June 30th at 

5:00pm.
An application can also be ob-

tained from the Administration 
office by calling (850) 892-8155. 

Applicants are encouraged to at-
tach a resume and/or a letter de-
tailing why they would be a good 
fit on this committee. The Board 

of  County Commissioners will 
make their selection at a future 
meeting. 

plain, a 129-square mile estuary, 
tidal marshes and seagrass beds 
as well as coastal dune lakes, 
Floridan aquifer springs, barrier 
islands and longleaf-wiregrass 
forests. It also includes some of  
Northwest Florida’s fastest grow-
ing communities, including ours, 
as well as extensive public and 
private conservation lands. 

The water resources that com-
prise the Choctawhatchee River 
and Bay provide numerous func-
tions critical to our quality of  
life. The watershed’s wetlands 
and floodplains store and regu-
late stormwater runoff, protect-
ing water quality, providing flood 
protection, and recharging aqui-
fers and potable water supplies. 
Its lakes, streams and coastal 
waters sustain numerous species 
of  fish, shellfish and wildlife. Its 
springs provide windows to the 
aquifer, and its wetlands and 
coastal barriers provide resil-
iency against storms and coastal 
change.

To help preserve the Bay 
qualities we hold dear, the 
Choctawhatchee Bay Estuary 
Program (CBEP) was recently es-
tablished as a community-based, 
non-regulatory organization to 
coordinate stewardship initiatives 
for the Choctawhatchee Bay and 
its watershed, aspiring to protect 
and enhance these valuable as-
sets for our enjoyment and bene-
fit. These include restoring water 
quality, restoring and conserving 
its habitat, replenishing and pro-
tecting living coastal and marine 
resources, enhancing community 
resilience and revitalizing our di-
verse coastal economy. Grants 
and funds raised allow groups 
who have long worked on these 
assets to coordinate their efforts, 
educate, steward, strengthen and 
maintain this vibrant contribu-
tion to our economy. 

In 2019, the Choctawhatchee 
Bay Estuary Program was the 
beneficiary of  grant funding 
from The Nature Conservancy. 
Additional Program funds have 
been received through a federal 
RESTORE Act financial assis-

tance award to the Gulf  Consor-
tium and Okaloosa County, on 
behalf  of  the Estuary Program, 
consistent with criteria set out in 
the RESTORE Act at 33 U.S.C. 
1321(t)(3)(B)(i). Governance is 
provided by the Choctawhatchee 
Bay Estuary Coalition Board 
of  Directors, represented by 
County Commissioners from 
Okaloosa, Walton, Holmes and 
Washington Counties in Florida. 
Other organizations represented 
on the Board include the State 
of  Alabama’s Choctawhatchee, 
Pea and Yellow Rivers Water-
shed Management Authority, the 
Choctawhatchee Basin Alliance 
and Eglin Air Force Base as an 
ex-officio participant.  

A Comprehensive Conser-
vation and Management Plan 
(CCMP) is currently being 
drafted for the Choctawhatchee 
Bay, River and headwaters. 
Consistent with the U.S. EPA’s 
National Estuary Program stan-
dards, the Choctawhatchee’s 
CCMP will highlight priority 
resource groups along with strat-
egies to mitigate many of  the 
known challenges. Some of  these 
strategies include best practices 
for community resilience, water 
quality protection, natural re-
sources management and land 
use planning.

Initial planning strategies 
have been successful, yielding 
positive stakeholder engage-

ment. Reflecting the National 
Estuary Program model, the 
Choctawhatchee program has 
organized technical advisory, ed-
ucation and outreach committees 
comprised of  regional partners, 
who provide local knowledge and 
information on watershed issues. 
“We are hoping to build our part-
nerships to include a Community 
Advisory Committee and a Busi-
ness and Industry Committee 
comprised of  business owners, 
land owners or other members 
of  the community interested in 
becoming involved in the Estuary 
Program and the CCMP devel-
opment,” says Chelsea Conley, 
CBEP Outreach Specialist.

If  you would like to learn more 
about the Choctawhatchee Bay 
Estuary Program, visit MyOka-
loosa.com/cbec/program_over-
view.html or Facebook.com/
ChoctawhatcheeBayEstuaryPro-
gram. For additional informa-
tion, contact Chelsea Conley, 
Outreach Specialist, at 850-609-
5390 or cconley@myokaloosa.
com.

BAY 
continued from page 1 

we know life is busy.  
that’s why we do  
the work for you. 
simple human sense

FULLER 
INSURANCE

SANTA ROSA BEACH  
850.622.5283

www.fuller.insure

       Community

APPLICATIONS 
continued from page 1 

Les Traylor, owner     Cell: 850-797-8187
ShineOnRestoration@gmail.com

Psalm 18:28 
 “It is you who lights a lamp for me. The Lord, my God, lights up my darkness.”

Free Estimates! We come to you!
Guaranteed for as long as your own the vehicle!

BOOK YOUR APPOINTMENT TODAY!

Shine On! 
Headlight Restoration Service

REACH EVERY 
HOME IN SOUTH 

WALTON 
CALL 850-399-0228
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See the Gulf 
like you’ve never

 seen it before!

850-774-0991
www.DestinHelicopters.com

10% LOCALS DISCOUNT

118 Spires Lane, Unit 1A, Santa Rosa Beach, FL
beachhousetile.com

beachhousetile@gmail.com 
850-622-1986

BEACH HOUSE TILE 
Inspired Design

Walton County School District Superintendent’s  
June  Update

The 2020-21 year has ended 
and Superintendent Hughes says, 
“this year has been like no other 
in the amount of  challenges pre-
sented, but there has been equal 
opposition in the tenacity, excel-
lence and professionalism 

the Walton County School 
District employees exhibited!”  

Mr. Hughes continued by saying  
“not only should our employees 
be recognized, but also parents 
who placed their trust in us to 
protect their children and exhib-
ited that trust by sending them 
back to the brick and mortar 
campuses; it couldn’t have been 
done without their support!” 

The District was recently vis-
ited by  MGT Consulting Group 
who came to the District to gain 
a greater understanding of  the 
implementation of  our most ef-
fective practices and processes 
while likewise attempting to gain 
clarity surrounding the chal-
lenges experienced during the 
implementation of  our Florida 
Instructional Continuity Plan. 
This plan encompassed plans for 
re-opening safely during the pan-
demic. Walton County School 
District was asked to share across 

the state due to the MGT Teams 
overwhelming approval of  the 
immediate and comprehensive 
measures our District imple-
mented.

The theme for this year was 
“hang on, gain on” and we are 
extremely proud of  the students 
who worked hard and held fast 
to this motto. In fact, the proof  
is evident when reflecting on the 
hundreds of  graduations which 
took place during the last few 
weeks of  May. Graduating stu-
dents celebrated thirteen years of  
preparation and the culmination 
of  their anticipated launch out 
into their futures.  Superinten-
dent Hughes was present to per-

sonally give a handshake and a 
word of  encouragement on each 
graduates’ special day!

The Emerald Coast Children’s 
Advocacy Center was present at 
the May 18, 2021 school board 
meeting to present Superinten-
dent Hughes with the ECCACs 
first Superhero Award. Chief  
Executive Officer Julie Porter-
field along with Community 
Outreach Manager Jasie Lande-
ros, presented the award to Su-
perintendent Hughes in honor of  
his help in keeping children safe 
by bringing them back to school.  
The ECCAC is a non-profit or-
ganization whose mission is to 
“empower the communities of  

Okaloosa and Walton Counties 
to address child abuse through 
collective intervention, preven-
tion, education and awareness.”

Our community outreach 
EPIC Van will be making learn-
ing stops in various locations dur-
ing the months of  June and July.  
For your convenience, a schedule 
is listed below. Please check the 
website for more information.  
We want to see your child there! 

To all Walton County students 
and parents; have fun and enjoy 
the summer break!  We look for-
ward to seeing you next year and 
continuing our journey to be-
coming the number one District 
in the state! 

Superintendent A. Russell Hughes

       Community

REACH EVERY HOME IN 
SOUTH WALTON 

IMAGINE YOUR AD HERE 
CALL 850-399-0228

Area Day of Week Schedule District Workers

South 
Walton

Thursdays

June 16
June 23
June 30

       July 14
       July 21

 9:40 to 11:20 –   Driftwood Estates Park/Pool 

11:30 to 1:10 – Helen McCall Park (off HWY 98)

1:30 to 3:20 – Cessna Park (located on HWY 393 North) 

3:25 to 5:20 – Padgett Park near South Walton High 
                          School  

Teachers:

Ms. T. Moyer (DLE)
Ms. M. Fite  (DLE)
Ms, P. Woodard (FHS)
Ms. K. Caudill (FHS)
Ms. H. Whitaker  (SWHS)
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Coastal Seniors June 2021 June Update
Monitoring Your Health After 
the Long Covid Pandemic

11:00 am – 12:30 pm
Now that many normal activi-

ties are returning, why not start 
off knowing your vital signs and 
how to safely get active again. 
Local health care profession-
als will be discussing how to get 
started in the right way.

We would also like to know 
if  there are any retired nurses or 
doctors who could come to our 
meeting and take blood pres-
sure readings for attendees who 
would like to have it taken.  We 
have a blood pressure cuff, oxim-
eter, and scale.  Please email us 
at coastalseniorsofsouthwalton@
gmail.com if  you know anyone 
who would be willing to help.

Friday’s with Friends

June 11th and 25th from  
10 AM - Noon

Each “Fridays with Friends” 
program will be open from 10 
AM until noon.  Coastal Seniors 
will welcome members, who are 
50 years and older, to our office 
to participate in activities, such 
as: card games, board games, 
ping pong, bingo, art classes, 
exercise classes, etc.  If  you are 
interested in any of  these activi-
ties, please let us know so that our 
volunteers can prepare.  

Also, don’t miss an Intro to 
Chair Yoga class during Fri-
day with Friends on June 11.  
The complimentary 30-minute 
intro class will begin at 11:30am. 
Wear comfortable clothing and 
be ready to stretch, relax and 
enjoy! Class will be led by yoga 
instructor and Coastal Senior 
member Janet Thomas.

LITTLE FREE LIBRARY
Coastal Seniors of  South Wal-

ton, Inc. has received a Little Free 
Library which is located at our 

office at 70 Logan Lane, Santa 
Rosa Beach, Florida 32459.  It 
is outside our front door and al-
lows seniors to access books and 
puzzles whenever they are able to 
come by our office location. We 
were able to purchase the Little 
Free Library with funds made 
available through the CARES 
grant which we received. 

Coastal Seniors Book Club
The second Wednesday of  

each month from 4:00 PM – 5:00 
PM.  Join the Coastal Seniors of  
South Walton (CSSW) at The 
Bay restaurant on Hwy. 331 
South to discuss books you’ve 
enjoyed by participating in our 
book club once a month.  You 
choose your own book – there 

will be no assigned books for all 
to read.  Each participant will 
have up to 5 minutes to share 
the book they read and their 
thoughts about it. Should mem-
bers want to exchange books 
they can drop one they’ve read at 
our offices at 70 Logan Lane in 
Grayton Beach and pick up an-
other there to read.

Thanks to those who partici-
pated and attended the Rotary 
Club of  South Walton annual 
Pickleball Tournament at South 
Walton Boys and Girls Club. Pro-
ceeds will benefit the boys and 
girls of  South Walton County 
through equipment donations to 
the South Walton Boys and Girls 
Club. 

Seniors 50 years of  age and 
up residing in or visiting Walton 
County are invited to join CSSW. 
Membership is $20 for individu-
als, $30 for family, and $50 for 
businesses. You can become a 
member on Facebook at Coastal 
Seniors of  South Walton, or via 
email at coastalseniorsofsouth-
walton@gmail.com, or on the 
website at www.coastalseniorsof-
southwalton.org. Coastal Seniors 
of  South Walton, Inc. is a non-
profit 501©(3) organization for 
active adults and we’re looking 
for dedicated, enthusiastic per-
sons to join our Board of  Direc-
tors.  

 

Santa Rosa Beach
850.622.2000

Panama City Beach
850.233.0020

5426 US Hwy 98 W. Santa Rosa Beach, FL • 3 miles east of Sandestin

ElectricCartCompany.com 

Club Car • Polaris GEM • StarEV • Tomberlin
Garia • Moke • Yamaha

Largest Selection of 
“STREET LEGAL”  Electric Vehicles

Full Service
Custom Wheels & Tires

Huge Selection of Accessories
Pickup & Delivery Service 

Rentals

Time For 
Some Fun

ELECTRICCART
COMPANY

       Community

PLEASE VISIT SOUTHWALTON.LIFE  
TO READ THIS ISSUE ONLINE
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Pickleball-mania with Rotary of South Walton!
Rotary of  South Walton has 

helped to bring pickleball tour-
naments back to South Walton 
with its second pickleball tourna-
ment hosted by and for the Boys 
and Girls Club of  South Walton 
on Saturday May 22nd. The 
proceeds of  this year’s tourna-
ment will once again be applied 
toward a matching grant from 
The Rotary Foundation. This is 
the second year in a row that the 
organization is applying for this 
grant for the Boys and Girls Club 
of  South Walton. 

20 players gathered for a King 
and Queen of  the Court format 
across five different courts. The 
games were 15 minutes in length 
and saw some incredible effort 
and determination from each of  
the players. There were awards 
going to the 1st, 2nd and 3rd 
place winners. 

To receive the grant, the 

South Walton club, like all Ro-
tary clubs, needs to apply to the 
foundation for a matching grant 
once a cause has been identi-
fied. The Foundation consid-
ers the grant, the impact it can 
have on the local community and 
the results that can be furthered 
for helping to contribute to this 
world. This year’s event was extra 
poignant as many of  the players 
were able to participate in some-
thing like this for the first time in 
over a year. Add to that Rotary, 
worldwide, is a leader in com-
municating the importance of  
vaccines (as it has with Polio) and 
vaccinations around the world. 

“We are looking forward to 
hosting this event every year and 
expect it to grow and become a 
significant tournament for our 
pickleball players. And we miss 
our snowbirds and Canadian 
friends” said Janine Stouse, this year’s tournament coordina-

tor for the club. Winners were 
awarded medals in recognition 
with the Gold going to Ray Bras-
well, Silver to David Douglas and 
Bronze to Vipin Pandey, for the 
Kings. For the Queens, the Gold 

went to Jeonsuk Anderson, the 
Silver to Denise Lassiter and the 
Bronze to Cheryl Majka. 

There was also a raffle for 
prizes donated to help raise funds 
for this year’s grant. Denise Las-
siter, representing the Northwest 

Chapter of  the Emerald Coast 
of  the USAPA (United States 
Pickleball Association) donated 
paddles as well as indoor and 
outdoor balls. Jeff Harris, from 
Run With It, in Ft Walton Beach, 
donated two $25 gift certificates. 
Brenda Whitwell, Financial Ad-
visor with Edward Jones of  Inlet 
Beach was a sponsor. Moe and 
Janine Stouse of  Grayton Beach 
also helped sponsor the tourna-
ment as well. Special thanks and 
recognition  go out to Sandy and 
Joe Gulak (of  Coastal Seniors of  
South Walton) for donating time, 
and pickleball paddles and balls 
from Gamma Sports.  Joe and 
Sandy were instrumental in or-
ganizing the tournament as well 
as the set up and take down of  
equipment. Thanks also go out 
to Publix and Joe Kelly for their 
assistance and contributions to 
help make it a comfortable and 
successful tournament. Lastly 
Taylor Goode, as director of  the 
Boys and Girls Club made the 
location possible for this year’s 
event. 

Plan to visit a club meeting 
and experience the fellowship, 
networking and hear about the 
work going on today in the South 
Walton community and around 
the world! In person meetings, 
with masks and social distanc-
ing are currently being held in 
the conference room at the back 
of  the South Walton Branch Li-
brary on Greenway Trail. That 
meeting is the first and third 
Thursdays of  each month at 
8am. Or you might want to visit 
virtually. To get the link and any 
other information, please email 
Membership Chairman Maurice 
Stouse at moe.stouse@gmail.
com or call President Brenda 
Whitwell at 228.697.0333.

Call or Text 850.866.9868 . Email: teamturner@teamturner1.com   Darrell & Angela Turner 

Contact Darrell & Angela Turner At Counts Real Estate. 

Santa Rosa Beach  -  Miramar Beach  -  Blue Mountain Beach  -  Grayton Beach  -  Watercolor  -  Seaside  -  Seagrove Beach  -  Watersound  - Alys Beach  -  Seacrest Beach  -  Rosemary Beach  -  Inlet Beach 

Connected      Invested       Involved        

LLooookkiinngg  ttoo  BBuuyy  oorr  SSeellll  PPrrooppeerrttyy  iinn  SSoouutthh  WWaallttoonn??    

Experience Counts! 
Search Now 

Visit our Website at WWW.DNAATCOUNTS.COM 

“What a Great Team!  They Went Above & Beyond to Get My Home Sold. I cannot heap Enough Praise on this team” 

JORGE CASTELLANOS 
850-866-4396

HOUSES:
- FRAMING
- SIDING
- PAINTING

ERNIE CASTELLANOS 
850-851-8822

JC SCREENING
PRESSURE WASHING

PRESSURE WASHING:
- HOMES
- SCREENS
- WALKWAYS

CERTIFIED ORGANIC FRESH JUICES
Super Smoothies made to order all natural or organic ingredients 
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Faces of Walton County; Meet Will Sullivan
By Mark Stanley and  
tracy Steely

When Will Sullivan was 
young his father called him 
“Eagle Eye” for his ability to see 
things that others couldn’t.  

“I was always able to pick 
out little details within a scene. 
Like sharks’ teeth for example. 
I could always find sharks’ teeth 
on the beach when nobody else 
did.”

Will was able to turn that vi-
sual skill into a career in photog-
raphy. He has done work for the 
likes of  Architectural Digest, Coastal 
Living, Outdoor Photographer, Better 
Homes and Gardens, Time, People. 
He has collaborated with some 
big names in the industry, like 
National Geographic’s underwater 
photographer David Doubilet. 

He is now based here in 
Santa Rosa Beach.

Will grew up in Knoxville, 
Tennessee, just down the road 
from Oak Ridge, birthplace of  
the atomic bomb. All four of  his 
grandparents were involved in 
the top-secret Manhattan Proj-
ect. His mom’s stepdad, Alvin 
Weinberg, was a top administra-
tor at Oak Ridge National Lab-
oratory during the development 
of  the first atomic weapons and 
later became its director. His 
paternal grandfather and name-
sake, William H. Sullivan, was 
the Lab’s chief  chemist. The 
family still has in its possession 
letters of  correspondence from 
Albert Einstein, Neils Bohr and 
Robert Oppenheimer.

“We had these parties grow-
ing up where basically you’d 
have all these scientists from 
all over Oak Ridge there at the 
party talking about physics and 
nuclear power and green energy 
and all that kind of  stuff. These 
guys were all about saving the 
world.”

Will got his first professional 
style SLR camera before he was 
a teenager. 

“I had that love for the 
American West. The desert, the 
mountains. And I still do. Some 
of  the pictures I took when I 
was that age I still sell. They 
were good. I realized right away 
that I had a talent for it. It was 
in my blood. I wanted to help 
with the cause, you know? To 
contribute to the future. I real-
ized I could help preserve the 
world with the pictures I took.”

Will enrolled in the profes-
sional photography program at 
Colorado Mountain College, 
high in the Rockies.

“I spent about two years in 
a dark room. I really dove into 
it and graduated with about a 
3.82.”

Armed with his new creden-
tials Will went to California to 
look for a job. The Los Angeles 
Times made him an offer. He 
declined. He would have been 
photographing celebrities and 
red-carpet events. Not the kind 
of  thing he was interested in 
preserving for posterity. Later, 
Will met Mark Lukes, founder 
of  the North American Nature 
Photography Association, and 
he was hired.

“That company did all the 
reproduction for National Geo-
graphic photographers and for 
all these different artists. We did 
oil paintings, pastels, and water-
colors. I became an expert in 
reproducing somebody’s art in 
whatever media it was.”

After years of  preserving the 
work of  other artists Will was 
ready for a change.

“I bought an RV, printed out 
my own stuff, started a website, 
www.willsullivan.com. I printed 
50 different images in five differ-
ent sizes, put them in a trailer. 
Had them all framed and mat-

ted and mounted. I registered 
to a bunch of  art shows. I did 
pretty well. Sold a lot of  pic-
tures.”

Soon after arriving in Walton 
County Will was on the beach, 
taking sunset pictures, when he 
happened upon Haruko Shi, 
who was doing the same thing. 

They now own a home together.
“This is a beautiful place to 

live. You should see what Ha-
ruko and I have photographed 
here. There’s interesting real es-
tate here, architecture, design. A 
lot of  love, thought and passion 
goes into these things. And I get 
to photograph that stuff.”

Tracy Steely and Mark Stanley 
are the hosts of  a community web-
site called The Faces of  Wal-
ton County. The project aims to 
showcase the diverse residents of  our 
community, one Face at a time. To 
nominate someone for an interview 
visit www.thefacesofwaltoncounty.
com or call Tracy at 850-803-9822.

SERVING HOMES FROM INLET BEACH TO SANTA ROSA BEACH

(850) 714-2756  •  info@HonestyGuard.com

• Bi-weekly visits
• Customized checklist with 

photo documentation
• Secure entry to contractors 

and deliveries
• Coordinate cleaning services 

after owner stay

ACCEPTING NEW CLIENTS

RITA L. SHERWOOD
850.376.3663

©2021 BHH Affiliates, LLC. An independently owned and operated franchisee of BHH 
Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway HomeSer-
vices symbol are registered service marks of Columbia Insurance Company, a Berkshire 
Hathaway affiliate. Equal Housing Opportunity.

Les Traylor, owner     Cell: 850-797-8187
ShineOnRestoration@gmail.com

Psalm 18:28 
 “It is you who lights a lamp for me. The Lord, my God, lights up my darkness.”

Free Estimates! We come to you!
Guaranteed for as long as your own the vehicle!

BOOK YOUR APPOINTMENT TODAY!

Shine On! 
Headlight Restoration Service
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Emerald Coast families invited to  
Family Fun Day on June 26

The Studer Family Chil-
dren’s Hospital at Ascension 
Sacred Heart will host a Family 
Fun Day in Santa Rosa Beach 
on Saturday, June 26, from 9 to 
11 a.m. The location for the fes-
tivities will be the new Ascension 
Sacred Heart building at 179 
Mack Bayou Loop.

The event is free of  charge 
and celebrates the expansion of  
pediatric services to the Emerald 
Coast. The new building will be 
the home of  pediatricians Dr. 
Crystal Tidwell, Dr. Tiffany 
Vroon, Dr. Scott Wakefield, Dr. 
Prabha Swamy Weiss and Dr. 

Frederick Wehle, as well as some 
Children’s Hospital specialists. 
In addition, pediatric rehabili-
tation services including physi-
cal, speech and occupational 
therapy will be available at this 
location.

Activities will include the fol-
lowing:

-Free bike helmets will be 
provided by certified fitters, 
while supplies last.

-Enjoy face painting, kids’ 
crafts, balloon animals, music 
and food trucks.

-Bring a fuzzy friend for 

a checkup at an educational 
Teddy Bear Clinic.

-Explore inside a pediatric 
transport ambulance, which 
brings kids from hospitals across 
the region to specialized caregiv-
ers at the Children’s Hospital.

Outdoors, masks are encour-
aged, but not required. Inside 
the building, masks are required.

To learn more, and find care 
near you, visit StuderFami-
lyChildrensHospital.com or 
follow us on Facebook and Ins-
tagram @StuderChildrens.

The Studer Family Chil-
dren’s Hospital at Ascension 

Sacred Heart serves as the only 
children’s hospital in Northwest 
Florida. The Children’s Hospital 
offers a wide range of  children’s 
medical care, from a pediatric 
emergency room and neonatal 
intensive care unit to a medical 
staff of  more than 120 board-
certified physicians across 30 
pediatric specialties. The Chil-
dren’s Hospital provides quality, 
compassionate care to children, 
regardless of  their parents’ abil-
ity to pay. For more information, 
visit studerfamilychildrenshospi-
tal.com.

Grooming • Daycare • Boarding

Open Tues - Friday 8:30am - 4:30pm

Located in the Post Office Plaza
3906 US 98 W, Santa Rosa Beach

Visit us on Facebook: Dapper Dogs
Call Monica: 850-502-3433

Angie: 850-687-2768

Destination 
Boarding

&  
Pet

Supplies
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THE EMERALD COAST’S PREMIERE  
CANINE AQUA THERAPY POOL 

Since 2014
•  Non Chlorine… 

non salt water
•  Copper-based  

cleaning system

•  All dogs may benefit 
from swimming

•  A great non weight 
bearing exercise

GOOD FOR ARTHRITIS, POST-SURGERY,  
HIP DYSPLASIA, DISEASES
It is proven that swimming  
adds years to a dogs life
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• Inside Outside Runs
• Individual Outside Times 4X Daily

• TV’s For Each Dog & Cat
• Military, Police & Fire Discounts

C.A.R.E. at Gulfarium Saving Sea Turtles
By rita l. Sherwood

Whether you’re a local or not, 
one major issue with our beauti-
ful beaches here on the Emerald 
Coast, is helping the sea turtles. 
If  you’ve been to the beach, I bet 
you’ve either seen an area roped 
off for a sea turtle’s nest, seen a 
sign to fill in any holes on the 
beach, or maybe even encoun-
tered a volunteer asking you to 
pick up your trash.

We all know the phrase: 
“Clean, dark, flat.” Clean: we can 
all do our part to protect the sea 
turtles by keeping the beach clean 
by removing all of  your belong-
ings, including trash when you 
leave the beach, leave no trace. 
Dark: artificial light disturbs nest-
ing sea turtles and hatchlings, so 
turn off all lights on or near the 
beach. Flat: When you leave the 
beach each day, please knock 
down any sandcastles and fill in 
any holes.

We’re so passionate about the 
sea turtles that we even have a 
local celebrity, a stuffed animal 
named Theo. Who is Theo? Theo 
the turtle of  South Walton is a lov-
able, plush turtle with a mission, 
to help protect and sustain the 
threatened sea turtle population 
along the Gulf  Coast of  Florida. 
Theo from theotheturtle.com says, 
I’m a little turtle on a big mission, 
I’m here to save my fellow threat-
ened sea turtles!” Help support 
the cause, as a portion of  every 

Theo purchase from ball caps and 
pillows to Christmas ornaments 
and key chains, goes directly to 
help support the Friends of  South 
Walton Sea Turtles as they work 
selflessly to promote sea turtle con-
servation through education and 
awareness. Follow them on Face-
book for more updates. 

Our very own Gulfarium on 
Okaloosa Island known as the 
Gulfarium Marine Adventure 
Park has been active in marine 
animal rescue and rehabilitation 
for many years. The C.A.R.E. 
Center was developed in 2015 as 
a non-profit to facilitate and fur-
ther their continued coastal con-
servation efforts. The program has 
helped to rehabilitate and release 
various species of  sea turtles found 
in the Gulf  Coast, from the Log-
gerhead, Green, Kemp’s Ridley, to 
the Leatherback. Over the years 
hundreds of  sea turtles have been 
rehabilitated and released back 
into the wild by the Gulfarium.

In fact, their mission is to act as 
a beacon for coastal conservation 
through marine animal rescue and 
rehabilitation, encouraging aware-
ness with public education and op-
portunities for active participation.

If  you break it down further, to 
conserve is to ensure the future of  
marine animals and their habitats. 
To act is to play an active role in 
marine conservation. To rehabili-
tate is to support marine animal 
rescue, recovery and release. And 
to educate is to inspire awareness 

for marine conservation issues.
Rehabilitation starts when 

a sea turtle patient arrives; it is 
evaluated by animal care and 
veterinary staff using guidelines 
from the Florida Fish and Wildlife 
Conservation Commission. These 
guidelines give their staff the nec-
essary information needed to eval-
uate a method for rehabilitation, 
recovery, and release.

Although every effort is made 
to release the turtle back to the 
ocean, occasionally a sea turtle 
is deemed non-releasable due to 
medical or physical limitations. 
These turtles are given a perma-
nent home and full-time care at 
the Gulfarium C.A.R.E. Center.

Along with the turtles being re-
habilitated for release, Gulfarium 
Marine Adventure Park is also 
permanently caring for two Log-
gerhead sea turtles. They both 
originally were stranded along 
the beaches of  the Emerald Coast 
and have now been deemed non-
releasable due to medical or physi-
cal limitations. On the website 
Gulfarium.com, click on “Meet 
Our Animals” and learn about 
rescued sea turtles and other 
animals that call the Gulfarium 
home. Also, be sure to check out 
the FAQS about what to do when 
you find a stranded sea turtle. 
Release stories can also be found 
online about two leatherback sea 
turtles, as well as the story of  Ivy, 
Kale, and Hazel, the three green 
sea turtles full of  fishing hooks 

who have completely recovered. 
The stories of  Captain Hook, 
Wendy and Tinkerbell, Aaliyah 
and the three loggerhead hatch-
lings are also on the website.

The C.A.R.E. team’s rehabili-
tation efforts are funded in part 
by a grant awarded from the Sea 
Turtle Grants Program. The Sea 
Turtle Grants Program is funded 
from proceeds from the sale of  the 
Florida Sea Turtles License Plate. 
So go get a new license plate, I 
know I am! Learn more at www.
helpingseaturtles.org.

Follow the C.A.R.E. Center 
on Facebook as well, and their 
rehabilitation facility and hos-
pital are in need of  some items 
that will help further support the 
care of  their current and future 
patients. If  you would like to help 
the C.A.R.E. center by purchas-
ing any of  these items, please take 
a look at their Amazon wish list 
at https://a.co/hb3ghy4. They 
would greatly appreciate your 
support!

What about volunteering? If  
you enjoy working with people 
and love animals, Gulfarium 
C.A.R.E. Center may be the per-
fect place for you to volunteer.

Sea Turtle Rehabilitation Vol-
unteers may have the opportunity 
to assist the Gulfarium C.A.R.E. 
staff with a wide variety of  tasks 
supporting the C.A.R.E. mission. 
Volunteer duties may include tak-
ing part in the daily husbandry of  
sea turtle patients, educational in-
terpretation, maintenance of  the 
rehabilitation areas, and report 
preparation. Assigned responsibil-
ities will be based on prior expe-
rience, educational background, 
and physical capabilities. Cur-
rently, they can only accept appli-
cants who are 18+ years. 

We can all do our part to pro-
tect these amazing marine ani-
mals; after all, it was certainly their 
beach first! Again for more infor-
mation, check out the websites 
and Facebook pages.
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Meet Our Local Pro: The Balanced Scholar
By rita l. Sherwood

Meet our Local Pro of  the 
month, the Balanced Scholar. 
The Balanced Scholar in Santa 
Rosa Beach is 30A’s answer to 
a new learning environment for 
kids coupled with an after school 
program.

TBS seeks to meet the needs 

of  students while fostering a love 
of  learning through challeng-
ing, engaging activities based on 
a variety of  content areas. TBS 
activities encourage cooperation 
among participants rather than 
competition. They also place a 
strong emphasis on the develop-
ment of  positive attitudes toward 

self  and others and service to the 
larger community. Their co-op 
learning provides a space to meet 
for students who are homeschool-
ing and virtual schooling to help 
facilitate all learning and record 
keeping, while guaranteeing that 
skills are mastered and require-
ments are met with fidelity.

TBS’s after school program 
provides afternoon homework 
help coupled with exciting en-
richment opportunities includ-
ing a music class, yoga, Zumba, 
martial arts, a beach ambassa-
dor program and so much more.

Their summer camps pro-
vide kids enrichment along with 
opportunities to bridge any 
achievement gaps that exist. The 
ultimate goal is for students to 
leave their programs enhanced 
and excited about learning.

Founder and director Renee 
Pitchford says, “ What moti-
vated me to start TBS was the 
realization that Walton County 
lacked an enrichment program 
that offered after school care, tu-
toring, and quality enrichment. 
Likewise, summer camp options 
on 30A were few and far be-
tween. This past year, COVID 
impacted education for kids, 
and many parents realized that 
schooling could take place in a 
myriad of  settings. Our co-op 
students arrive eager to learn 
and motivated to grow through 
their home school and virtual 
lessons. Our after school stu-
dents embrace our yoga, music, 
art, beach classes, games, and 
more. We’ve partnered with 
some great summer camp lead-

ers who inspire and engage our 
kids.” When asked what her 
mission was, Renee replied, “To 
provide engaging, enriching 
programs to help students reach 
their full potential academically, 
socially, and behaviorally, all 
while teaching them vital skills 
to help them be successful in all 
facets of  life.”

Renee is no stranger to teach-
ing, as she taught for 22 years 
and holds a Ph.D. in Educa-
tional Leadership from Mercer 
University. She spent the bulk 
of  her career in gifted education 
where she created exciting and 
engaging units of  study for kids 
ages 6-15. Her philosophy on 
education is a blend of  mean-
ingful focus on academic growth 
and learning, with a thoughtful 
approach to social development, 
empathy for others, and global 
awareness. 

The Balanced Scholar also 
supports students by offering 
college counseling, SAT/ACT/
FSA prep, tutoring, and annual 
homeschool evaluations.

TBS is located in Gulf  Place 
at 56 Spires Lane, Unit 15A. For 
more information, call 404-202-
0036, or visit their Facebook 
page or website at Balanced-
scholar.com.

       Community

Our Ad & Editorial Deadline is the  
20th of each month 

for the following month’s issue.

Cooperative LearningCooperative Learning
We offer co-op learning from 8:00-1:30 daily, an after-school program from 2:15-6:00 daily, 
summer camps, tutoring, college counseling and so much more. 

Certified TeachersCertified Teachers
Our staff is made up of highly qualified Florida certified teachers and assistant teachers.

Scholarships AvailableScholarships Available
Thanks to very kind, benevolent 30A locals, we are able to offer scholarships to each of 
our three main programs: co-op learning, after school program, and summer camp.

ProgramsPrograms

Visit balancedscholar.com

Programs are designed to encourage appropriate risk-taking, 
decision-making and the practice of skills that build on the current 

level of each child’s development.

Co-Operative Learning
For students who prefer 

virtual or home-school. In 
person instruction, enrichment 

activities, and community.

Summer Enrichment 
Camps

Zumba, Yoga, STEM, Art, Music, 
Dance, Martial Arts, Team 
Games, Robotics, Creative 

Storytelling and More!

After School Programs
Students fill their afternoon with 

outdoor fun, homework time, 
and organized small group 

activities.

We are located in Gulf Place 

56 Spires Lane Unit 15A, Santa Rosa Beach
Email reneepitchford@gmail.com
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Market Leaders Thus Far in 2021? 

By Maurice StouSe, Financial 
adviSor and Branch Manager

The Energy Sector. Ac-
cording to Raymond James, 
“The Energy Sector remains the 
best performer in 2021, up 35% 
(10% greater than the next best 
sector) while the clean tech in-
dex is down 47% from its peak 
in February.” (Raymond James 
Energy Daily Update May 14, 
2021). Last fall, Fidelity Invest-
ments suggested that the Energy 
sector could be the leader in a 
recovering economy, and they 
continue to see Energy as a lead-
ing sector. What is interesting 
is that this in the face of  all the 
negative news on fossil fuels and 
the focus on clean energy. Why 
is this group up 35% despite the 
unfavorable sentiment? Add to 
that the fact that the momentum 
in green energy can only accel-

erate. To answer that, it is im-
portant to take note of  few facts 
about today. 

The energy sector re-
mains the best performer 
in 2021, up 35%, while the 
clean tech index is down 
47% from its peak in Febru-
ary.

Some investors might think 
this recent strong and leading 
performance is the proverbial 
head fake — that energy stocks 
(which were the worst perform-
ers for the past five years) might 
again lag the market before long. 
In the meantime, consider the 
following data:

During this year’s Berkshire 
Hathaway annual meeting, War-
ren Buffet noted that there are 
over 290 million cars and light 
trucks on the road in the USA 
today. Add to that, Statista.com 
estimates worldwide daily con-
sumption in 2021 will be 96.5 
million barrels of  oil. They proj-
ect that to be 103.2 million by 
2025. Car sales are projected to 
hit 18.5 million units this year 
(Seasonally Adjusted Annualized 
Rate, SAAR, for April) per Au-
tomotive News and Motor Intel-
ligence. This adds up to a lot of  
demand. The consumption of  

natural gas and liquified natural 
gas continues to grow as well. 
Natural gas is seen as not only a 
transitional natural resource, but 
a replacement for coal.

Most notable however is the 
significant decrease in explora-
tion and production. Both Ray-
mond James and Fidelity have 
spoken to that recently. Major 
oil companies (Exploration and 
Production or E & Ps) are not 
expanding their investments in 
new wells even though the price 
(currently around $65 a barrel) is 
well above their costs. Most ana-
lysts see $50 to be the average 
cost for these majors and some 
of  the biggest oil companies 
have lift costs below that, in the 
low 40s. 

Lower exploration and pro-
duction mean less oil and gas in 
the future. Fidelity has pointed 
out that this could significantly 
decrease what has been an all-
out glut of  oil and gas over the 
past several years. While we do 
not think this means shortages, 
we do agree this could lead to the 
firming of  oil prices. Historically, 
this boom-and-bust sector has 
had large swings in price.

The result of  firming oil pric-
es means consistency of  profit 
margins, resilience of  dividends 
and increased share buy backs, 
all of  which could support the 
continued growth in share pric-
es. It also means that the majors, 
and smaller firms, through con-
sistent margins, have the capi-
tal to expand in to greener and 
cleaner energy like solar and 
wind farms. That too could sup-
port share prices. 

There is a flip side to this how-
ever: many institutional investors 
(pension funds, endowments, 
mutual funds, insurance compa-
nies and others) are shying away 
from these stocks because they, 
like many other institutional in-
vestors are focused on ESG in-
vesting (Environmental, Social 
and Governance) and hence that 
could slow or stunt the growth in 
share prices of  many traditional 

energy firms. It takes that mo-
mentum of  dollars to keep these 
equities growing at such rates. 
Do these investors have it right?

The takeaway is that inves-
tors who are looking for value, 
inflation resilience and income, 
and have confidence in what is 
happening in this sector, should 
possibly consider increasing their 
holdings or weightings into En-
ergy, if  this is right for you. 

A note regarding Electric Ve-
hicles: Raymond James (Energy 
Daily Update May 14, 2021) sees 
the growth coming much faster 
for heavy duty electric trucks, 
commercial vehicles and buses 
compared with electric cars. In-
vestors can participate in those 
directly through the stocks in the 
firms that develop and produce 
all of  these. 

Inflation Resistent or 
Inflation Resilient Invest-
ments: The main measures of  
price inflation came out this past 
week. First were consumer prices 
(CPI) which showed an increase 
of  4.2% year over year and up 
.8% from March. That was the 
fastest pace since 2008. The sec-
ond was producer prices (PPI). 
That showed a year over year 
increase of  6.2% or .6% from 
March. The Bureau of  Labor 
Statistics noted that was the larg-
est increase since 2010. While the 
Federal Reserve has two major 
focuses (one being inflation and 
the other being employment) it 
is most concerned for the mo-
ment about jobs. Interestingly 
the number of  open jobs right 
now is 8.1mm, and the number 
of  unemployed Americans is ap-
proximately 9.8 million. 

Wage pressures may or may 
not be in our future. On the low-
er spectrum of  wages, McDon-
ald’s reported that it is increas-
ing the minimum wage to $14 
per hour at its company owned 
stores. It intends to move that to 
$15 by 2024. Chipotle also an-
nounced that it is increasing its 
minimum wage to $15 per hour. 

The final takeaway, if  inves-
tors wish to adjust their strategy 
during periods of  price inflation, 
might possibly turn to increase 
their weightings in equities (val-
ue stocks in particular) as well as 
commodities (materials stocks) 
and Treasury Inflation Protected 
Securities. Energy stocks as well 
as financials, real estate (mainly 
REITS), materials and industri-
als represent more value-orient-
ed stocks or equities. 

Knowing what impact infla-
tion and other factors may have 
and when that might happen 
means doing your research or 
utilizing the advice or profes-
sional management of  an invest-
ment advisor. 

The First Wealth Management is 
located at First Florida Bank, a divi-
sion of  the First, A National Banking 
Association, 2000 98 Palms Blvd., 
Destin, FL 32541, with branch of-
fices in Niceville, Mary Esther, Mira-
mar Beach, Freeport and Panama City.  
Phone 850.654.8124. 

Raymond James advisors do not of-
fer tax advice. Please see your tax pro-
fessionals. Email: Maurice.stouse@
raymondjames.com.Securities offered 
through Raymond James Financial 
Services, Inc. (Member FINRA/
SIPC), and are not insured by bank in-
surance, the FDIC or any other govern-
ment agency, are not deposits or obliga-
tions of  the bank, are not guaranteed 
by the bank, and are subject to risks, 
including the possible loss of  principal. 
Investment Advisory Services are of-
fered through Raymond James Finan-
cial Services Advisors, Inc.

The First Wealth Management 
First Florida Bank, and The First, A 
National Banking Association are not 
registered broker/dealers and are inde-
pendent of  Raymond James Financial 
Services.

Views expressed are the current 
opinion of  the author, not necessarily 
those of  RJFS or Raymond James, 
and are subject to change without no-
tice. Information provided is general in 
nature and is not a complete statement 
of  all information necessary for mak-
ing an investment decision and is not a 
recommendation or a solicitation to buy 
or sell any security. Past performance is 
not indicative of  future results.

Investing involves risk and you may 
incur a profit or loss regardless of  strat-
egy selected, including diversification 
and asset allocation. Investors should 
consult their investment professional 
prior to making an investment decision.

Treasury Inflation Protection Se-
curities, or TIPS, adjust the invested 
principal base by the CPI-U at a 
semiannual rate. Rate of  inflation 
is based on the CPI-U, which has a 
three-month lag.

Investing in the energy sector in-
volves special risks, including the poten-
tial adverse effects of  state and federal 
regulation and may not be suitable for 
all investors. 

Utilizing an ESG investment strat-
egy may result in investment returns 
that may be lower or higher than if  de-
cisions were based solely on investment 
considerations. 

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and
are not insured by bank insurance, the FDIC or any other government agency, are not deposits
or obligations of the bank, are not guaranteed by the bank, and are subject to risks, including the
possible loss of principal. Investment advisory services offered through Raymond James Financial
Services Advisors, Inc.The First Wealth Management andThe First Bank, NA are not registered
broker/dealers and are independent of Raymond James Financial Services.

Your usual?
Familiarity bias means sticking with what you know – but

there may be a lot that you don’t
Familiarity might be playing a role in some of your decisions

THINK BEFORE YOU ACT
To help you keep familiarity from overly influencing your financial plan:

• Don’t confuse awareness with understanding or expertise.
Rely on objective research.

• Take the time to consider your motivations for selecting
certain investments or strategies.

• Don’t rule out an investment or financial strategy because it’s
foreign to you.

Call us to schedule a meeting anytime to receive the objective
insight you need to make important decisions surrounding

your wealth.

Maurice Stouse
Financial Advisor

Amy Parrish
Financial Advisor

The First Wealth Management
A Division ofThe First Bank, NA

2000 Ninety Eight Palms
Blvd

Destin, FL 32541
850.654.8122
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Located at,

Your usual?
Familiarity bias means sticking with what you know – but there may be a lot that you don’t. 

Familiarity might be playing a role in some of your decisions.

Think Before You Act
To help you keep familiarity from overly influencing your financial plan:

• Don’t confuse awareness with understanding or expertise. Rely on objective research.
• Take the time to consider your motivations for selecting certain investments or strategies.

• Don’t rule out an investment or financial strategy because it’s foreign to you.

Call us to schedule a meeting anytime to receive the objective insight you need to make 
important decisions surrounding your wealth.

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and are not insured by bank 
insurance, the FDIC or any other government agency, are not deposits or obligations of the bank, are not guaranteed by the 

bank, and are subject to risks, including the possible loss of principal. Investment advisory services offered through Raymond 
James Financial Services Advisors, Inc. The First Wealth Management and The First Bank, NA are not registered

broker/dealers and are independent of Raymond James Financial Services.

Maurice Stouse
Financial Advisor

Amy Parrish
Financial Advisor

The First Wealth Management 
A Division of The First Bank, NA
2000 Ninety Eight Palms Blvd. 

Destin, FL 32541

850.654.8122

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and
are not insured by bank insurance, the FDIC or any other government agency, are not deposits
or obligations of the bank, are not guaranteed by the bank, and are subject to risks, including the
possible loss of principal. Investment advisory services offered through Raymond James Financial
Services Advisors, Inc. First FloridaWealth Group and First Florida Bank are not registered
broker/dealers and are independent of Raymond James Financial Services.

Up, down or sideways: Keep
your head on straight when

markets move.
Some investors have learned how to ride out the most
stomach-churning market cycles. Others follow the urge
to jump out mid-ride. So what can you do to play it smart

in a roller coaster of a market?
For starters, you can turn to us. We can help you find a
clear way forward before fear or concerns take over with
a strategy tailored to your situation. In our experience,
perspective is the ticket to helping endure the ups and

downs as you pursue your financial goals.
Contact us to learn how we can help.

Maurice Stouse
Financial Advisor

Amy Parrish
Financial Advisor

First Florida Wealth Group
Division of First Florida Bank

2000 Ninety Eight Palms
Blvd

Destin, FL 32541
850.654.8122
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Visit our showroom at 2890 US Hwy. 98 West (Next to Ace Hardware) Santa Rosa Beach
850-213-4505  -  850-974-3185   -  KitchenDesignsgroup.com

Introducing to the Emerald Coast...
Kitchen Designs Group, one of the most complete and trusted Cabinet, 

Custom Cabinet, Granite and Marble Design companies in the USA.
• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

4591 Highway 20, Niceville, FL 32578 
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

The Seaside Institute Launches Self-Guided  
Walking Tour of Seaside 

In celebration of  Seaside’s 40 
years, the Seaside Institute has 
created a self-guided walking 
tour of  Seaside through Otocast 
which includes over 20 points 
of  interest along with narration 
from the renowned architects, 
designers and planners that built 
Seaside, the birthplace of  New 
Urbanism.

Points of interest include: 

Airstream Row 
The Chapel - Scott Merrill

The Chatham House - Walter 
Chatham
Coleman Beach Pavilion- David 
Coleman
The Court (formerly known as 
the Motor Court) - Scott Merrill
East Ruskin Beach Pavilion - Stu-
art Cohen & Anders Nereim
Holl Building 

Krier House - Leon Krier
The Lyceum 
Natchez Beach Pavilion - Steve 
Badanes
Natchez Park - Charles Warren
Odessa Beach Pavilion 
Pensacola Beach Pavilion 
The Post Office - Robert Davis
Red House - Davis Red House 
first built and rental office - Rob-
ert Davis
Rose Walk 
Ruskin Place - Alex Gorlin
West Ruskin Beach Pavilion – 
Michael McDonough

To begin enjoying the self-
guided walking tour download 
the Otocast on your smartphone 
app store from wherever you are 
and learn about Seaside and 
what went into the design of  this 
iconic town. Enjoy while in Sea-
side or from wherever you are!

Partnership with Ascension
Living through the pandemic 

has heightened the need for more 
community healthcare outpa-
tient services.  Telehealth had not 
become widely adopted except 
in rural areas where acceptable 
bandwidth existed. Now, video-
conferencing in multiple formats 
such as Facetime, Zoom, Skype, 
WebEX and many others have 
become commonly used tools 
while the global population shel-
tered in place. Doctor consulta-
tions through these computer 
platforms are now accepted and 
even preferred by many for its 
convenience and reduction to 
contaminant exposure.

The Seaside Institute is proud 
to announce a new Lab Express 
from Ascension Sacred Heart. 
Initially the Lab Express will 
offer blood draw or phlebotomy 
services. Walk-ins are welcome 
on the first and third Tuesdays of  
each month from 7 a.m. to noon. 
Expansion of  the days and hours 
will be considered as demand in-
creases.

“The Seaside Institute thanks 
Henry Stovall, Ascension Sacred 
Heart regional president, and 
Roger Hall, retired president of  
Ascension Sacred Heart Emer-
ald Coast, along with Charles 
Henry, Ascension Sacred Heart 

Emerald Coast laboratory man-
ager, for working with us on this 
program. We will continue to 
identify other opportunities to 
bring quality patient-centric care 
to South Walton. This extends to 
leading a healthier life through 
well-being and physical well-
ness,” said Victoria Lee, Seaside 
Institute Chairman.

The Lab Express will be lo-
cated inside the Seaside Assem-
bly Hall at 168 Smolian Circle in 
Santa Rosa Beach. Two compli-
mentary reserved parking spaces 
are located directly in front of  
the Assembly Hall. Most major 
insurances are accepted. Patients 
are asked to confirm coverage 
with your insurance provider.

Reflections on Seaside
The Seaside Institute is offer-

ing the new Dhiru Thadani book: 
Reflections on Seaside through 
the Seaside Institute store. The 
sequel to the critically acclaimed 
Visions of  Seaside (2013), Re-
flections on Seaside celebrates 
the fortieth anniversary of  the 
town of  Seaside, returning to the 
place that has inspired count-
less designers, architects, urban 
planners, and everyday citizens 
in the search for the ideal home. 
All purchases support the In-
stitute and its mission. Institute 
members receive a 10% discount 
when they log in to the portal be-
fore making their purchase. 

Open Daily  
10AM-6PM

Monday - Sunday

5399 East Cty. 
Hwy. 30A 

Seagrove Beach

850-231-1922

ORIGINAL  
30-A 

APPAREL  
& GIFTS
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OUTSIDE LIVING.
OUTSIDE OF ORDINARY.

Tour 5 designer-decorated models in-person or online

New Homes from the $400s to $800s

NatureWalkWatersound.com

A new home designed around you, with a backyard ready for parties and fun. 
A gated community that is a short bike ride or drive to everything you love about 30A 
and the Emerald Coast. And all of this starting from the low $400s? NatureWalk by 

 is outside of ordinary, and now open for you to explore.

MODEL GRAND 
OPENING 

© 2021. Prices, homesites, amenities, home designs, square footage and other information subject to errors, changes, omissions, deletions, availability, 
prior sales and withdrawal at any time without notice. Square footage numbers are approximate and may vary depending on the standard measurement 
used. Photos and/or drawings of homes may show upgraded landscaping and may not represent the lowest priced homes in the community. All 
renderings and fl oorplans in these materials are an artist’s conceptual drawings and will vary from the actual plans and homes as built. CGC1509406

21-KWO-002_AD_ModelGO_10x12_SoWaltLife_r1.indd   121-KWO-002_AD_ModelGO_10x12_SoWaltLife_r1.indd   1 5/7/21   8:24 AM5/7/21   8:24 AM
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480 N County Highway 393 | Santa Rosa Beach, Florida 32459

(850) 267-3332 | christthekingfl.org

SUNDAY WORSHIP SCHEDULE:
8:00am: Holy Eucharist Rite I with Instrumental Hymns
10:30am: Holy Eucharist Rite II with Sanctuary Choir
Children’s activities during the 10:30am service in the educational building
for children up to 5th grade. Nursery opens at 10:15am.

WEEKDAY WORSHIP SCHEDULE:
The DAILY OFFICE: Scripture readings, collects, and prayers
from the Book of Common Prayer
Monday - Friday
Morning Prayer: 9am | Evening Prayer: 4:15pm (No evening prayer on Fridays)

CENTERING PRAYER and contemplative Christianity Discussion
Thursdays
Centering Prayer: 10:00am - 10:20am
Lectio Divinia / Discussion: 10:30am - 12:00pm

Nurser
y and Children’s Chapel

3 Reasons Why it May be the Best Time to Sell Your Home
By nate kelly

Talk about a strange 2020. 
Perhaps you had plans to sell 
your home at some point. But 
between the mysterious corona-
virus, an uncertain economy, po-
litical unrest, and layoffs galore, 
you might have chosen to put 

those plans on hold- or even gave 
up on the idea.

Such skepticism is totally un-
derstandable after a year like last. 
But ironic as it may sound, many 
real estate experts believe this 
year could be one the best times 
to sell a home in years.

So…to sell or not to sell? 

There are plenty of  good rea-
sons to put your home on the 
market right now. Maybe you’re 
needing another bedroom or two 
and ready to upsize, or possibly 
even downsize with a child going 
off to college. Maybe you’d like 
to be closer (or further) from the 
beach. If  you’ve at all thought 
about selling in 2021. Here’s 3  
reasons why we think it’s a great 
time:

You’ll command a high asking 
price for your home.

It’s simple supply and de-
mand. Record low inventory of  
available homes for sale + his-
torically low mortgage rates + 
buyers really desiring to be in an 
area like where we live = sellers 

having the real upper hand in 
today’s market. Buyers are being 
forced to outbid each other to get 
an offer accepted, and as a seller, 
that’s where you stand to gain.

Mortgage Rates are Low
While home prices may be 

up, buyers are trying to take ad-
vantage of  these historically low 
rates. These mortgage rates have 
remained under 3.30% since the 
beginning of  the year, meaning 
homes could cost potentially tens 
of  thousands less over the lifetime 
of  the loan.

Home Buyers’ Needs Have 
Changed 

2021 has brought in a new gen-
eration of  buyers into the market. 
First of  all, there are fewer time 
wasters. People are not showing 
up to be nosy or for the free cook-
ies. These are serious buyers who 
are really looking to do one of  
three things: purchase a primary 
residency, second home, or invest-
ment property. And partly due to 
the pandemic, many homeown-
ers are reconsidering their current 
homes with a need for more office 
space. And since we are so fortu-
nate to live in such a great area, 

people are flocking here to Florida 
from all over to enjoy our amazing 
lifestyle, and frankly, our freedoms. 

Bonus Reason- You may be able 
to sell “as-is”

We are not living in the world 
of  “repair the roof  first” or “re-
paint all the walls”. Due to this 
high demand, believe it or not 
buyers are sending in offers for 
homes in their current condition. 
As a seller, you may not need to 
invest as much time or money 
on repairs or updates. Buyers in 
2021 will settle for the imperfect. 
So before you worry about that 
bathroom that’s been needing an 
update, reach out to me and let’s 
see what we could get as the home 
currently stands.

Bottom line- as a seller you will 
wield the negotiating power, be-
cause the demand outweighs the 
supply. And while you’re still in a 
position to call the shots, we think 
this may be the best time to sell 
your house. We’d love the oppor-
tunity to work with you!

Nate Kelly is a Real Estate agent 
with the John Martin Group of  Berk-
shire Hathaway Home Services. Nate 
can be reached at 251.923.6393 or 
email: nate@johnmartin30a.com.

THE ALL NEW

Locally owned business 
for over 30 years.

About Face Blinds offers a wide 
range of products such as 
Custom Window Blinds, 
Shades, Plantation Shutters, 
Draperies and Motorization.

850-837-4184
Holiday Plaza

12273 Highway 98 West, Suite 116, Destin, FL 32550
www.aboutfaceblinds.com

Locally owned business 
for over 30 years.

12405 Panama City Beach Pkwy 
Panama City Beach, FL 32407

850-960-POTS (7687)

• Two miles east of Pier park. 

•  Copper and bronze 
sculptures, statuary, garden 
figures and water features. 

•  Large selection of  
Fountains in many sizes,  
finishes and styles.

•  Over 85,000 square  
feet of unique pottery  
and garden decor.

 •  Many styles and colors,  
from statement pieces  
to succulent pots.

 •  Commercial Planters
 •  Fountains and Accents

PREMIUM POTTERY  
AT  

AFFORDABLE PRICES
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Cultivate Community Gardens is dedicated to 
building community relationships in Walton County, 
Florida through gardening and inspiring residents 
to value healthy food and our natural environment. 
The Garden is located at 810 JD Miller Road in Santa 
Rosa Beach. For more information, please visit www.
cultivatecommunitygardens.org.

Digital Menus - Vehicle Wraps - Vehicle Graphics - Exterior Signage 
A Frames - Lawn Signs - Cloth Flags - Awnings - Banners - And So Much More...

Locally Owned & Operated • Veteran Owned 
www.signarama-freeportfl.com

(850) 880-2112 • 94A Bay Grove Blvd. Freeport (Just off Hwy. 331 North of the bridge)
Proudly Serving the Communities of Walton and Bay Counties!

NEW POOL CONSTRUCTION,
SERVICE & REMODELING

Commercial • Residential
185 N. Holiday Rd., Miramar Beach, FL |  850.650.3747

WE’VE 
MOVED

Authorized

Sales & Service

Locally Owned & 
Operated 

Since 1980

SERVICE CALL
$50 OFF

Including but not limited to replacement or repair 
of motors, salt systems, heaters, filters, pumps

Must present coupon at time of service

RE-PLASTER 
GUNITE POOLS

$125 OFF

Jandy Salt 
System Upgrade
FREE
Must present coupon at time of service

Over $1000.00 Value!

With new pool 
construction

Does not include electrical installation
We service filters, salt systems, pumps, 
heaters & almost anything related to pools

Must present coupon at time of service
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south walton TOURISM DOLLARS AT WORK

The Tourist Development Tax is paid only by visitors staying in 

short-term rentals, such as hotels, condos and beach houses. 

While the State of Florida has strict rules governing how those 

funds can be spent, many of the activities and amenities they 

support – such as bike trails, public beach accesses, lifeguards, and 

special events – enhance the lives of residents as well as visitors. 

Sea Turtles:
Visit South Walton uses tourism 
revenue to fund South Walton 
Turtle Watch. The local non-profit 
organization monitors our beaches for 
turtle nests from May - October.
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Lifeguards are provided by South Walton Fire District and 
completely funded ($1.6 million in 2020) as a part of the 
Visit South Walton Safety Program. 

VISITSOUTHWALTON.COM

Regional Beach Accesses:
South Walton is known for its beautiful beaches, which is why the Walton 
County Tourist Development Council is continually working to purchase 
properties that protect and expand beach access. 

Since 2016, the TDC has purchased seven beachfront parcels to 
be used as regional beach accesses, as well as an inland property in 
Grayton Beach which serves as a parking hub and transportation stop 
for the Grayton Beach Shuttle program. The $25.6 million price tag on 
these properties was funded completely by tourism. 

Two new regional beach accesses are currently in the works. Once 
complete, these additions will bring the number of Regional Beach 
Accesses in South Walton to 11. 

1. Miramar Beach: Located at 907 Scenic Gulf Drive (between Alamo 
Street and S. Geronimo Street), construction on this project is 
expected to begin in fall 2021, with an anticipated opening date set 
for summer 2022. 

2. Seagrove Beach: Located across the street from Café Thirty-A 
(between Somerset Bridge Road and Sugar Lane), construction on this 
beach access is expected to begin in fall 2021, with an anticipated 
opening date set for summer 2022.

In late 2019, the Dune Allen Regional Beach Access opened – the first 
new regional beach access in South Walton in more than a decade. 
Regional beach accesses include parking, restrooms, showers, bike 
racks and several are ADA accessible. Each also has a flag indicating 
current surf conditions. 

New + Improved Neighborhood Accesses:
TDC crews renovated or replaced many neighborhood 
beach accesses in 2020, keeping them in good condition and 
making upgrades before they degrade from wear and tear. 

Parking Additions + Improvements:
In addition to beach access improvements, the TDC continues to push 
forward with efforts to improve transportation and parking throughout 
the community. Public workshops generated input on four parcels of land 
that are slated to become municipal parking lots, and a feasibility study is 
currently underway to help determine optimum design for each site. 

Here’s a brief overview of the properties: 
The County Road 283 parcel, also referred to as the “Grayton Central” 
parking lot, is 6.995-acres located on the eastern portion of County Road 
283 South, across from the Shoppes at Grayton. This property has been 
leveled and improved with 238 designated parking spots currently used 
by visitors, local business employees and patrons, as well as a shuttle 
location for Grayton Beach and Seaside.

The Driftwood Road parking project is on a 1.119-acre parcel located at 76 
Driftwood Road in Miramar Beach. Plans will include a parking lot, public 
transit and a restroom facility.

The County Road 393 parcel is 2.3-acres and located north of the Gulf 
Place Town Center on the west side of County Road 393. Plans will 
include a parking lot, public transit and a restroom facility. 

The Eastern Lake Road parking project consists of two neighboring 
parcels, located at 392 and 406 Eastern Lake Road in the Seagrove 

neighborhood. Plans include a landscaped neighborhood parking area.

Tourism Funds Pay for:

VISITORS SPEND $935 EVERY DAY OF THEIR TRIP

4,466,600 VISITORS SPEND $3.6 billion

$5.3 billion
Walton County jobs created by tourism
27,800

NEW + UPDATED INFRASTRUCTURE

LIFEGUARDED BEACHES ARE AVAILABLE

MARCH 1 - OCTOBER 31
with limited roving coverage year-round
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racks and several are ADA accessible. Each also has a flag indicating 
current surf conditions. 
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The County Road 283 parcel, also referred to as the “Grayton Central” 
parking lot, is 6.995-acres located on the eastern portion of County Road 
283 South, across from the Shoppes at Grayton. This property has been 
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by visitors, local business employees and patrons, as well as a shuttle 
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Place Town Center on the west side of County Road 393. Plans will 
include a parking lot, public transit and a restroom facility. 
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2 LOCATIONS TO SERVE YOU
4633 E Highway 20, Niceville, FL • 850-678-8338

11394 Highway 98 Unit B, Miramar Beach, FL • 850-678-8338 
(next to the Melting pot)

STUBBSORTHO.COM

voted best orthodontist

ORTHODONTIST

H H H H H
Our daughter just completed her 
second phase and had her braces 
removed today, what a milestone!! 
This experience has been amazing.  
We love Dr. Stubbs and her staff. 
Always friendly and always went 
above and beyond for my 
daughter''s comfort. ~ Micha K.
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South Walton’s Carolann Dunbar 
Runs 52 Marathons in 50 States 

Running one marathon is 
a feat in itself. Running one in 
every state is phenomenal. Car-
olann Dunbar, a member of  
Santa Rosa Golf  & Beach Club, 
recently completed her 52nd 
marathon this May, running a 
total of  1,362 miles in 50 states.

Dunbar and her family pur-
chased their first home in the 
30A area in 2003 and became 
members of  Santa Rosa Golf  & 
Beach Club in 2005, eventually 
building a house on the number 
four green in 2016. Since then 
Dunbar became known as a local 
running icon along 30A. 

Dunbar began her passion for 
running in 1977 at 20 years old, 
“Back then, men’s shoes were the 
only choice for running any dis-
tance,” said Dunbar. It all started 
with just five miles a day for her 
until 1997, when she ran her first 
marathon in Birmingham, Ala-
bama with the encouragement 
of  friends, family and cowork-
ers. Since then, she set off on 
her journey to compete in mara-

thons. 
In preparation for each mar-

athon, Dunbar has a rigorous 
training schedule. “My schedule 
isn’t exactly normal but it has 
gotten me through 52 mara-
thons,” said Dunbar. “I run five 
miles a day Tuesday through 
Friday. Saturday is my long run. 
I run between 10 and 18 miles 

based on my schedule. Sunday 
is a four-mile day, an easy day to 
get the acid out of  your muscles. 
Monday is a day of  rest.” 

In 1998, Dunbar ran her first 
of  fifty state marathons in San 
Diego, California. After complet-
ing the marathon in San Diego, 
she started to train for the Blue 
Angel Marathon in Florida. As 
of  this May, Dunbar traveled to 
Spokane, Washington – making 
it her 52nd marathon. This last 
marathon completes her state-
wide marathon journey. Very 
few people have achieved this 
feat, and Dunbar is one of  them. 

“After running my first few 
marathons, all in different states, 
the idea of  running all the states 
seemed like something fun to try. 
We all have different ideas of  
fun,” said Dunbar.

When Dunbar isn’t running 
marathons, you can find her en-
joying time at Santa Rosa Golf  
& Beach Club with her husband 
Tom. 

For advertising information 
call 850-399-0228

SouthWalton.Life

MyDestinLife.com

BAY
MyBayLifeNWFL.com

PCB
MyPCBLife.com

The Life Media family of community 
newspapers are distributed monthly via 

U.S. Mail to homes and businesses:
SoWal Life East: 12,000
SoWal Life West: 8,000

Destin Life: 12,000
Bay Life: 12,000
PCB Life: 11,000

+ Online & Social Media Reach

Serving a growing local population 
of 100,000 people.

South Walton, Miramar Beach, Destin, Panama City Beach, 
Bluewater Bay & Hammock Bay

Locals
get it!

MEDIA
FAMILY OF LOCAL NEWSPAPERS
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Vets Helping Vets & First Responders
By Marta roSe-thorpe

312 guests attended the April 
20th quarterly Vets & First Re-
sponders Appreciation Lunch 
held at Texas Roadhouse in 
Panama City Beach, and of  the 
dozen or so entrees for the Free 
HVAC Giveaway, Mr. John Rick-

ard (aka Uncle John), a World 
War II veteran, was our winner.  
John joined the U.S. Navy when 
he was 17 and was an aircraft me-
chanic.  He served for four years 
and afterwards, he and his wife 
Edith, who he was happily mar-
ried to for 70 years, both worked 
for the U.S. Postal Service. When 

they retired in 1992, they – along 
with Edith’s sister Verona and 
her husband Charles – took the 
trip of  a lifetime all around the 
U.S. on Amtrack Railways.  They 
were gone for over a month and 
had a wonderful adventure! In 
the last six hours of  their trip, 
however, tragedy struck with 

what is now known as the largest 
Amtrack disaster in history.

A tugboat captain took the 
wrong bayou and couldn’t turn 
around. He knocked out the rail-
road bridge just minutes before 
their train crossed at around 2 
a.m. Their train car, along with 
six other train cars, plunged into 
the alligator-infested swamp. Mi-
raculously, by the grace of  God, 
they were sitting by an emer-
gency exit window and were able 
to escape with minor cuts and 
bruises. John and Charles were 
able to help several others out of  
the emergency window before 
escaping themselves. Forty-seven 
people lost their lives that night.

Four and a half  years ago, 
Edith passed away, and John 
moved into an assisted living fa-
cility in Zephyrhills, FL.  When 
Covid-19 hit, his assisted liv-
ing facility went on lockdown 
(meaning he was unable to leave 
his 12 x 12 room).  No visitors, 
and his food was brought to his 
room. He became ill, but was 
not allowed to see a doctor “un-
less it is an emergency,” he was 
told. After becoming severely ill, 
he was finally transported to the 
hospital by ambulance, where 
he stayed in ICU for two weeks. 
John’s niece, Lisa Helmes, de-
cided she wouldn’t let him go 
back to the assisted living facility. 
So, she brought him to Panama 
City Beach last July, where, after 

six weeks of  IV antibiotics, he 
is “good as snuff” again. Today, 
John exercises daily and makes it 
a point to keep a positive mind-
set.  

A Superior Air Conditioning 
Co. has the honor and privilege 
of  helping this gentleman stay 
Cool as a Cucumber with a new 
HVAC unit! We love helping 
Veterans and First Responders 
in our community, and this is 
how we give back: appreciating 
all local vets and first respond-
ers with a delicious hot lunch 
catered by Texas Roadhouse 
and co-sponsored by Century 21 
Blue Marlin and Herbafex; and 
giving away an HVAC unit each 
quarter to one deserving veteran 
or first responder. We love bring-
ing the community together and 
we want to encourage everyone 
that they, too, can give back with 
whatever they have to give.  

The community is invited 
to join us for the next Vets & 
First Responders Apprecia-
tion Lunch on Tuesday, July 
13, 2021 from 11:30 a.m. to 1 
p.m. at Faith Assembly Christian 
Church (a.k.a. The Rock & Roll 
Church), 306 South Geronimo 
Street, Miramar Beach, FL 
32550. Veterans and First 
Responders: To register to win 
an HVAC unit, apply online at 
ASuperiorAC.com.

State License: CAC1816167

24/7 Total Comfort Care™
Indoor Air Quality Experts

Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

850-269-7285

Lee Campbell
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South Walton Ministry Association Announces  
Vacation Bible School Dates

Summer is just around the 
corner, and that means it’s time 
for Vacation Bible School.  Sev-
eral churches in our community 
host some great VBS events 
every year, so the South 
Walton Ministry Associa-
tion (S.W.M.A.) was led 
to reach out to all the 
churches in our area to 
request cooperation in 
sharing and promot-
ing VBS events in South 
Walton again for the 
fourth year in a row.  Sev-
eral churches are trying some 
different approaches this year 
in light of  the pandemic and 
its effect on volunteers.  “Nev-
ertheless, we aim to provide a 
one-stop-shop for parents and 
grandparents to access informa-
tion on this year’s VBS activities 
throughout South Walton,” says 
Dr. Scooter Ward, Associate Pas-
tor of  Community Church and 
President of  the S.W.M.A.  

We are so thankful that seven 
of  our churches have shared 

information to communicate 
with everyone in our commu-

nity about the VBS dates, which 
span several weeks of  the sum-
mer.  Dr. Ward mentions, “The 
churches involved understand 
the mindset of  building Christ’s 
Church—not just our individual 
churches—and God is glorified 
when we all work together for 
His Kingdom.”  God is doing 
some great things in our South 

Walton area churches and we 
hope this year’s VBS events will 
all be great successes in reach-
ing others with the Good News 
of  Jesus Christ—the Light of  the 

World.
Please reference the 2021 

Vacation Bible School 
schedule (below), as you 
make your summer plans 
and we invite you to be 
a part of  the many VBS 
events listed, whether you 

bring kids, volunteer to help 
or both.  See each church’s 

website for more information 
and details. We hope to con-
tinue this initiative in the years to 
come and recruit other churches 
to get involved with us, so the 
entire SoWal community—both 
churched and unchurched—
have access to ALL VBS events 
each year.  We have taken the ini-
tiative, so the opportunity to get 
involved is in your court!  

Special Thanks to Point 
Washington United Method-
ist Church, Christ the King 

Episcopal Church, Chapel at 
Crosspoint, Good News United 
Methodist Church, Community 
Church of  Santa Rosa Beach, 

Seagrove Baptist Church, and 
Destiny Worship Center for 
your making our S.W.M.A. 2021 
V.B.S. Initiative a great success.

       Community

South Walton Academy provides 
a broad range of individualized, 

educational, and therapeutic  
opportunities for all children.

School Programs 
Serving Pre-K through 12th Grade 
Open to the Public: 
After School Programs
Summer Programs  |  Art & Music 
Homeschool Partnership Private 
Therapy  |  Life Skills Classes

Therapy Services
ABA (Behavioral Therapy) 
Counseling Services 
Developmental Therapy 
Occupational Therapy
Speech Therapy  |  iLs, and more!

Our Team is Growing! 
Now Hiring:  

Teachers, Lead & Assistants, Therapists 

SouthWaltonAcademy@gmail.com
wwwwww..SSoouutthhWWaallttoonnAAccaaddeemmyy..ccoomm

Christ the King Episcopal Church  
June 14-18 | 9a—12p 

Ages 4–9
christthekingfl.org | 267-3332

Chapel at Crosspoint 
Single Events throughout Summer 

See Website for Details  
chapelatcrosspoint.org | 267-3146

Good News UMC 
 June 21-24 | 9a—12:15p 

Rising Pre-K4–Rising 4th Grade 
goodnewsumc.com | 622-9191 

Point Washington United Methodist Church 
June 7-11  |  9a—11:30a 
Rising VPK–5th Grade  
pwumc.org | 231-4928

Good News United Methodist Church
July 26-28 | 9a—12p 

Rising 5th/6th Grade | Route 56 
goodnewsumc.com | 622-9191 

2021 Vacation Bible School Dates
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Community Church 
June 24 | 6p—8p 

Age 3 (Potty-Trained)–12th Grade 
summer.srbcc.com | 267-2599

Seagrove Baptist Church 
July 17-18 | 8:30a—2p 

K5–5th Grade 
seagrovebaptist.org | 231-2884

Destiny Worship Center
July 19-23 | 6:30p—8:30p 

K5-5th Grade 
destinyworshipcenter.com | 650-6800

Community Church 
July 29 | 6p—8p & August 27 | 6p—9p

Age 3 (Potty-Trained)–12th Grade 
summer.srbcc.com | 267-2599
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        Arts

The Eye of Clint Eagar's Tiger:
Clint Eagar Takes Artist of the Year Award for Safari Club  

International two years Running!
By StaFF

The sole visible eye of  Clint 
Eagar’s tiger, “Stalker” is a lucid 
yellow,  the glistening focal point 
of  a piece so startlingly real that 
for a long minute it seems like 
some larger-than-life photo-
graph. It is, however, not Mother 
Nature but rather Eagar’s pains-
takingly refined brush-strokes 
that have brought this beast to 
life. It’s also a fine example of  
the animal-centric paintings 
for which Eagar is increasingly 
known, with the Safari Club In-
ternational’s Artist of  the Year 
Award to prove it. In fact, Eagar 
was the recipient of  SCI’s award 
both in 2020 and again in 2021. 
He’s also just opened a second 
gallery in Franklin, Tennessee 
this past month showcasing some 
of  his award-winning work.

Eagar, raised and educated in 
South Africa, spent many child-
hood years exploring places like 
Kruger National Park,  one of  
Africa’s largest game reserves. 
Here, hippo sightings vied with 
lions, cheetahs, and the oc-
casional leopard for attention. 
Thoroughly steeped in big game 
culture, Eagar went on to study 
art at the Johannesburg School 

of  Art, expanding his focus after 
he immigrated to the United 
States and spent time at the Fash-
ion and Art Institute in Dallas, 
Texas. In the years since, his real-
ist style has ranged from fashion 
themes and Formula One race 
cars to diverse landscapes, while 
he simultaneously pursued other 
creative angles in the design in-
dustry. 

Fast forward many busy 
paint-splattered years to the 
more recent past and find Eagar 
returning to his African roots 
with a painting line-up that in-
cludes appearances by familiar 
safari faces: leopards, elephants,  
a snarling lion, and rhinos come 
alive under his steady hand. Not 
to neglect his adopted home, 
a number of  North American 
mammals, such as “Mountain 
Ram” (which was his prize-
winning submission to Safari 
Club International in 2020), and 
South American wildlife (think 
vibrant Macaws and a prowl-
ing jaguar), emphasize his abili-
ties in this particular genre. Not 
surprisingly, there’s an Emerald 
Coast influence clearly discern-
ible in his “Aquatic Collection”, 
comprised of  a veritable sea of  

fish, as well as a friendly dolphin 
and an unperturbed sea turtle - 
all rendered in great detail.

 His more hyper-realist 
works can take months to fin-
ish, some of  which are available 
to pre-order as limited edition 
prints. In addition to maintain-
ing a working studio and gallery 
in Grayton Beach, Eagar has also 
just opened the aforementioned 
gallery space in Franklin, Ten-
nessee. For now, he’ll be splitting 
his time between Grayton Beach 
and Franklin; he’ll spend a week-
end each month at the latter for 
Franklin’s First Friday Art Crawl. 
At the grand opening in May, 

he unveiled his brand new tiger 
painting, “Stalker”. “We’ve al-
ready pre-sold three of  the artist 
proofs,” says Eagar. One of  them 
is being purchased (fittingly) by 
part owners of  the Cincinnati 
Bengals, a Cincinnati football 
franchise (named presumably for 
the rare white Bengal tigers that 
once graced the city zoo).

In addition to keeping these 
two galleries lively, Eagar is also 
working with actress Jennifer 
O’Neill to kickstart a fund-rais-
ing partnership to benefit her 
foundation, Home and Healing 
Hands at Hillenglade (HHH).  
Through her foundation, O’Neil 

uses equine-assisted programs to 
bring hope and healing to Veter-
ans, as well as armed forces, first 
responders, and their families. 
Eagar is contemplating a series 
of  equestrian portraits, with 
plans for part of  the proceeds 
from these new works to go to 
HHH. 

Between painting, commut-
ing, and plotting charitable 
ventures, Eagar found the time 
recently to sign a large licens-
ing deal with a company out of  
Canada that will represent his 
designs, and images of  his work, 
on products in a wide range of  
industries, from flat-wear and 
puzzles to home decor, accents, 
and gifts.

Whether Eagar is at his gal-
lery in Grayton Beach or away 
snapping reference images on sa-
fari (or simply visiting his Frank-
lin gallery), visitors to his gallery 
space will be able to learn more 
about his work and find just the 
right piece for just the right wall 
space. It doesn’t matter if  the end 
objective is big game or small fry: 
Eagar and his team can help with 
frame selection and choosing a 
specialty LED light to perfectly 
set off each painting.

For a closer look at his col-
lections and to buy prints, visit 
clinteagardesign.com. His gallery 
in Grayton Beach is located at 36 
Uptown Grayton Cir, open Tue-
Sat 10 a.m. - 5 p.m., and Sun 10 
a.m. - 2 p.m.,  or ring (224) 715-
2252 for more information.

     mermaids of 30A
www.mermaidsof30a.com

(850) 712-5456
Located next to The Hub on 30A,  
9 Hub Lane, Watersound, FL 32461

All things mermaid and so much more.  
Beautiful local art, handmade pearl  

and glass jewelry, local handmade pottery, 
coral, seashells and more.
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Arts

Emerald Coast Theatre Company Launches Summer Pop Series 
Fun-filled live musical acts performed in June and July to benefit ECTC  

and its theater education programs 
Pop goes the music … and 

more! Emerald Coast Theatre 
Company is searing some sizzle 
into summer 2021 with a hot 
new live entertainment series. 
Summer Pop is a series of  four 
different fun-filled entertain-
ment events — ranging from 
alternative pop/rock, comedy, 
Broadway, Rat Pack-era tunes 
and even a little opera. The se-
ries will run on Fridays and Sat-
urdays throughout June and July 
at ECTC’s performance space 
located at 560 Grand Boulevard, 
upstairs, in the Grand Boulevard 
Town Center in Miramar Beach. 

“We are thrilled to bring this 
fun summertime music celebra-
tion to our community and are 
grateful that it will benefit our ed-
ucation programs,” says ECTC 
co-founder and producing artistic 
director Nathanael Fisher. “Each 
musical event will be a great eve-
ning out, so we invite everyone to 
come to one, or enjoy them all.”

The Summer Pop Fundraiser 
Series line up is as follows:

Friday, June 18 – Comedy 
Night! – Enjoy side-splitting 
comedy by a stellar line-up of  
regional comedians during an 
evening hosted by Northwest 

Florida’s funniest, Jason Hedden. 
The evening features comedian/
actor/singer Jenn Weeks with a 
hilarious headline act by “blue-
collar dad” Nathan Wallace— a 
Top 100 World Series of  Com-
edy.

Saturday, July 17 – Jordan and 
Michelle’s “Back to Broadway” 
show – a fun-filled, high-engery 

tribute to the Broadway music of  
today and yesterday.

Saturday, July 24 – Frank & 
Friends with Peter Lake – Enjoy 
tunes from Frank Sinatra, Gia-
como Puccini, Andrew Lloyd 
Webber and many more favorites. 

Come on out and enjoy a 
glass of  wine or beer while being 
entertained by top talent in a re-
laxed, lounge atmosphere. 

Come early to take time to 
browse the beautiful art on display 
in the ECTC lobby. Sponsored 
by the Cultural Arts Alliances of  
Walton County, this exhibit fea-

tures around 40 pieces of  original 
artwork by CAA members. This 
special partnership is a fundraiser 
for ECTC. Purchase a piece of  
original art and 20 percent of  the 
proceeds will benefit ECTC and 
its education outreach programs. 

A virtual silent auction of  
valuable packages including food, 
wine, art, spa and excursions will 
coincide with these fundraising 
events. Tickets will go on sale 
May 15 and the virtual silent auc-
tion will go live June 1. Winners 
will be selected at the conclusion 
of  the Summer Pop series.  

Tickets to each Summer Pop 
music event fundraiser are $30 
per person. Purchase a Summer 
Pop pass including all four events 
for $100. 

The Summer Pop Experience 
Package is $120 and includes: 
tickets for two, charcuterie board 
for two by Vintij Food & Wine, 
one bottle of  wine, reserved pre-
ferred cafe seating for two. A lim-
ited number of  packages will be 
available for sale. 

Purchase tickets and packages 
online at www.emeraldcoastthe-
atre.org.   

Your First Source 
in Watersports

 

4552 State Hwy 98, Santa Rosa Beach, FL 32459
Phone: 850-502-4357 Website: Paddleboards30a.com

Check Facebook for Demo Days
Store Hours: Monday - Saturday 10-6

• Paddleboards
• Kayaks
• Surfboards
• Skimboards
• Bodyboards
• Yeti
• Thule
• Gopro
• Lovin Summer
• Coast Hippie
• Shine On Living
• Sunbum
• & Accessories

12273 East Hwy. 98, Suite 106 Holiday Plaza, Destin | (850) 650-1919 | www.TileTemptations.com

Time for 
new flooring? Tile Temptations

Specializing in Condo & Rental Home Remodels - Quick Turnaround  - Full Service

TILE - LUXURY VINYL WOOD LOOK STONE - HARDWOOD - CARPET

Like us on Facebook!

Specializing in: 
Interior & Exterior Repaints • Residential & Commercial

Drywall Repair & Popcorn Ceiling Removal
Pressure Washing • Deck & Fence Staining

(850) 842-9139



Page 24 South Walton Life   www.southwalton.life June 2021

Our Ad & Editorial  
Deadline is the  

20th of each month 
for the following 

month’s issue.

Wellness

Botox $10 per
unit

min 35 units  Exp: 7/31/21

Must mention this ad at time of 
treatment. No exceptions.

•  PDO Thread lift for brow lift,
facelift, jowl lift, and neck lift

•  PDO smooth threads for
collagen stimulation and
wrinkle reduction

•  Kybella for chin fat reduction

• Botox • Fillers • Neck Botox
Dr. Amber Wiebe
DMD, MAGD, MAAFE

National 
Instructor

850.267.0777
www.destinbotox.com

IMPLANT, COSMETIC 
& FAMILY DENTISTRY 

Santa Rosa Beach | Bluewater Bay 
Miramar Beach

Trained with 12 million real-life sounds 
for better understanding with less effort.
Introducing the new Oticon More™

●  New research says the brain can handle access to the 
     full sound scene to naturally make sense of sound1

●  The Deep Neural Network in Oticon More gives your 
     brain more of the information it needs to decipher the 
     intricate details of relevant sounds
●  Oticon More delivers 30% more sound to the brain and 
     increases speech understanding by 15%2

The benefit is improved speech understanding with less 
listening effort and the ability to remember more.
Explore and experience this life-changing new technology today. Call to schedule your appointment.

141 Mack Bayou Loop
Suite 202

Santa Rosa Beach, FL 32459
1O’Sullivan, et al (2019). Puvvada, K. C., & Simon, J. Z. (2017).

2Compared to industry-leading Oticon Opn S™. 850.389.4251
hearinglife.com

New

Mallory Faust, Au.D. 
Clinical Audiologist

Linnea K. Herbert, Au.D. 
Clinical Audiologist

Here We Go Again
By Stephenie craig,  
Journey Bravely

Last Spring brought a slower 
pace, uncertainty, space and 
more time at home. This Spring 
has brought the return to many 
things that have been on indefi-
nite pause including back to the 
office, back to the school build-

ing, back to sports, back to in 
person church. And while it was 
strange figuring out how to navi-
gate the slower pandemic pace 
of  life, it’s also strange suddenly 
finding yourself  busy, wishing for 
more down time, and emotion-
ally fatigued from adjusting back 
to significantly more in person 
interactions. 

When you were stuck at 
home, all you wanted was to get 
out and about. And perhaps now 
that life is returning to a busy 
pace, you may find yourself  wish-
ing for some relax time at home. 
It’s easy to feel enslaved to your 
circumstances, wishing things 
could be different, but feeling out 
of  control of  how you live out 
your time and priorities. What if  
there was a way to take the les-
sons from the slower pace of  life 
and apply them to create a more 
balanced life now? What can 
you do to find the balance you’re 
looking for?

5 Ways to Create Intentional 
Life Balance:

Notice and name stress-
ors: Notice tension or upset in 
your body. This could be muscle 
soreness, headaches, stomach-
aches, tight chest, fatigue, irrita-
bility. Slow down and identify the 
source of  tension. Your body is 
trying to communicate with you. 
Are you over scheduled? Are you 

isolated? Are you making deci-
sions out of  either fear or rebel-
lion? Are you at odds in your 
important relationships? Are you 
saying yes when you want to say 
no? Are you making decisions 
to please others? Are you doing 
too much of  something or not 
enough of  another?

Give yourself  permission 
to evaluate: What did you love 
about having to slow down dur-
ing the pandemic? What did you 
find relaxing and life-giving? 
What did you miss? What were 
the top priority activities you 
returned to as soon as possible? 
What were the very last things 
you returned to and why?

Sort your yes and your 
no: As you reflect on your stress 
patterns and what was life-giving 
to you at a slower pace of  life, 
sort your current life priorities/
activities into yes and no catego-
ries. Remember that sometimes 

you may believe everything has 
to be a yes because people are 
counting on you. However, you 
will be more likely to show up as 
a better, more present, enjoyable 
version of  yourself  if  you limit 
your life commitments to things 
that are most important to you.

Create space for feelings 
and honesty: Letting go of  
some activities can feel hard and 
sad. It’s ok to grieve the reality 
that you aren’t superhuman and 
have time and energy limits. Try 
reminding yourself  that every-
one has limits and a lower stress 
life brings goodness to your 
physical/emotional health, your 
relationships, and your overall 
enjoyment of  life.

Live out your yes and no: 
As you step back from excessive 
activity/obligations and begin 
to say no, give yourself  time and 
freedom to live into the space 
you’ve created. Slow down, re-
lax, breathe deeply, and be pres-
ent in the moment. Detoxing 
from busyness might be uncom-
fortable at first, but your life will 
thank you.

Try to suspend judgment and 
offer yourself  grace as you de-
cide what pace of  life feels best 
to you in the coming weeks and 
months. And, remember that 
what works for someone else 
may not be the path that works 
for you. You can connect with 
us at journeybravely.com as you 
move along your journey.
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       Wellness

Journey Bravely
COUNSELING  &  COACHING       

Stephenie Craig,  LCSW
Therapist & Coach
918-221-9987  |  stepheniecraig@journeybravely.com

Todd Craig
Life & Leadership Coach
918-740-1232  |  todd@journeybravely.com
 
www.journeybravely.com

Because you are unique...

• Anti-Aging

• Bio-identical Hormones

 Replacement Therapy

• Dental

• Dermatology

• Gastroenterology

• Infertility

• Men’s and Women’s Health

• Pain Management

• Pediatric

• Podiatry

• Sports medicine

• Veterinary

• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802

Because you are unique...

• Anti-Aging

• Bio-identical Hormones

 Replacement Therapy

• Dental

• Dermatology

• Gastroenterology

• Infertility

• Men’s and Women’s Health

• Pain Management

• Pediatric

• Podiatry

• Sports medicine

• Veterinary

• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802

• Anti-Aging
•  Bio-identical Hormones 

Replacement Therapy
• Dental
• Dermatology
• Gastroenterology
• Infertility

•  Men’s and Women’s  
Health

• Pain Management
• Pediatric
• Podiatry
• Sports medicine
• Veterinary And More

850-622-5800
Fax: 850-622-5802

Because you are unique...

• Anti-Aging

• Bio-identical Hormones

 Replacement Therapy

• Dental

• Dermatology

• Gastroenterology

• Infertility

• Men’s and Women’s Health

• Pain Management

• Pediatric

• Podiatry

• Sports medicine

• Veterinary

• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802

thehormonerestorationcenter.com

Remember 
feeling young? 
Feel it AGAIN!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B

Miramar Beach, FL
850-837-1271

Now offering
Weight Loss 
Treatment!

Three Years In A Row! 
Thank you Destin!

Are You Happy with Your Testosterone Shots?

By dr. richard chern, M.d.

Testosterone shots for men 
have been used to treat tes-
tosterone deficiency for many 
years. There has also been a 
lot of  bad press about using 
“testosterone” in men, because 
previously, many men abused 
testosterone and later faced con-
sequences such as heart attacks, 
strokes, pulmonary embolisms, 
sudden death and other health 
problems. We’ve all heard about 
“Roid Rage” and have seen re-
ports of  domestic abuse, murder 
and suicides all associated with 
testosterone. So, how is it pos-
sible that testosterone is good?

There are several issues to 
keep in mind with testosterone 
use in the past. First, these issues 
often occurred with dosages as 
high as 20x the natural levels 
found in humans. Second, all of  
these reports are associated with 
the use of  synthetic versions of  
testosterone. The medical com-
munity has known for decades 
that any synthetic testosterone 
is associated with adverse ef-
fects such as strokes, heart at-
tacks, sudden death and more. 
This includes the most com-
monly prescribed testosterone 
cypionate. Third, breakdown 

products or metabolites of  tes-
tosterone are also hormones 
that can have major effects on 
the body in both beneficial and 
detrimental ways. Many of  the 
issues that occurred were be-
cause of  over-dosing and a lack 
of  understanding of  the me-
tabolism and full effects of  syn-
thetic testosterone in the body.

Many men use weekly tes-
tosterone cypionate injections 
to maintain their testosterone 
level. While this provides some 
benefit, most men complain 
about the common issues shots 
have. Shots are absorbed based 
on time rather than blood flow. 
So, the first days after a shot 
are typically amazing and most 
guys feel like superman because 
of  overly high levels. Unfortu-
nately, this only lasts for a day or 
two and these overly high levels 
are not only bad for us but they 
also rapidly decrease. These 
days are typically followed by 
two days where guys feel good. 
Then, the last few days are 
nearly always nonproductive 
and include increasing moodi-
ness, fatigue and a lack of  desire 
to engage in the world. Next, 
because of  these swings in tes-
tosterone, estrogen quickly be-
comes difficult to control. The 
hormonal ups and downs cause 
mood swings, tear-fullness, ir-
ritability, anger and other emo-
tional disturbances. Levels on 
either side of  optimal can cause 
erectile dysfunction. So, these 
swings often lead to additional 
medications such as anastrazol, 
Viagra, or other medications 
to control issues that just don’t 
happen with pellet therapy. 
Then, of  course, there are the 
general issues of  remembering 
to take your weekly injections, 
constantly going to the phar-

macy, multiple doctor appoint-
ments, lab draws, etc.

With pellet therapy, we see 
our guys about two times a 
year and once we get your dos-
ing dialed in, we only need labs 
once a year. Hormone levels 
are consistent every day and it’s 
unheard of  to need additional 

medications once optimized. 
So, are you REALLY still happy 
with your testosterone shots?

Dr. Richard Chern, M.D. and Sue 
Griffin, ARNP specialize in hormone 
therapy for both men and women.  D.r 
Richard Chern, M.D.  is the only 
BioTE Platinum provider in the area 
and has been providing BioTE hor-

mone pellet therapy longer than any 
other provider in the region. He has 
been asked by BioTE to teach pro-
viders across the country on how to 
provide proper hormone therapy for 
both men and women.  Dr. Richard 
Chern, M.D. is currently accepting 
new patients so call today at 850-
837-1271 for an appointment.
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Call

Lab Express from  
Ascension Sacred 
Heart to open at 
Seaside Institute 

June 1st
Residents in need of  lab 

testing will have a new and  
convenient option in their 
neighborhood. Starting Tues-
day, June 1, a new Lab Express 
- a collaboration between As-
cension Sacred Heart and the 
Seaside Institute - will open at 
the Seaside Institute Assembly 
Hall, located at 168 Smolian 
Cir. in Santa Rosa Beach.

Walk-ins are welcome on 
the first and third Tuesdays 
of  each month from 7 a.m. 
to noon. Two reserved park-
ing spaces will be designated 
for patients in front of  the As-
sembly Hall, and most major 
insurances will be accepted. 
Patients are asked to confirm 

coverage with your insurance 
provider. For questions, call 
(850) 278-3181. 

“Our lab services are an 
important front door to health 
and wellness. Having the lat-
est lab testing technology and 
providing high-quality results 
will help your doctor diagnose 
your health condition so that 
we can deliver care that’s right 
for you,” said Henry Stovall, 
Ascension Sacred Heart re-
gional president. “Bringing 
services like this out into the 
community, closer to where 
people live, makes healthcare 
more accessible so you can get 
the care you need when you 
need it.”

Wellness

&30A MEDICAL  
CHIROPRACTIC

Your “All in One” Health Center

30A Chiropractic 
with Dr. Scott Thurston, DC

30A Medical
with Katie Huckaby, ARNP under the 
direction of Dr. Tommy John, MD

30A Massage
with Rachael Hill, LMT

30A Fitness
with Personal Trainer Eugene MIms

30A Yoga Studio
with Christine Collier, Lesa Klein 
& Mark Anthony

4161 W County Highway 30A
Santa Rosa Beach
850-622-2313

30-AChiropractic.com
30-AGym.com - 30AYoga.com

Walton County Resident Benefits 
From Timely Stroke Care

When Mike Maddux’s wife 
walked into the kitchen, she 
sensed something was not right. 
Her husband was leaning against 
the counter staring into space.

She asked her son to go get 
their son-in-law for help. Once 
they sat Mike down, they noticed 
his left arm was not functioning, 
his face was drooping and his 
speech was slurred. They had the 
presence of  mind to recognize he 
was exhibiting signs of  a stroke 
and called for an ambulance. 

Mike was rushed from his 
Freeport home 45-minutes away 
to Ascension Sacred Heart Em-
erald Coast Heart Emergency 
Room. There doctors used 
RAPID, a new advanced imag-
ing software that analyzes CT 
brain scans and generates color-
coded map views of  the brain 
within 30 seconds. The images 
allowed doctors to visualize the 
exact location of  his clot and 
alert the stroke team at Ascen-
sion Sacred Heart Pensacola that 
Mike would benefit from surgical 
intervention. 

As the only nationally-certified 
Comprehensive Stroke Center 
in Northwest Florida, Ascension 
Sacred Heart Pensacola stream-
lines specialized stroke care by 
providing high-level stroke treat-
ments and interventions to other 

Ascension Sacred Heart sites of  
care. A Comprehensive Stroke 
Center is the highest level of  cer-
tification for hospitals with spe-
cific abilities to receive and treat 
the most complex stroke cases.

After administering a clot-
busting drug to improve blood 
flow, he was transferred by medi-
cal helicopter to Ascension Sa-
cred Heart Pensacola to undergo 
a thrombectomy, a procedure 
that routes a tiny mesh tube 
through a catheter in the groin 
to extract the blood clot blocking 
the blood vessel in the brain. 

Dr. Terry Neill, medical di-
rector of  neurocritical care at 
Ascension Sacred Heart Com-
prehensive Stroke Center, said 
Maddux’s case illustrates the 
impact timely, coordinated neu-
rological care can have on out-
comes. 

“This is an exciting time in 
stroke care,” he said. “Vital tech-
nology like RAPID and surgical 
interventions are transforming 
the way we care and treat stroke 
patients, and thereby save lives.” 

Mike, who has fully recovered, 
has taken steps to improve his 
health by following a Mediterra-
nean diet and losing 35 pounds. 
He said he was fortunate every-
one made the right decisions at 
the right time. 

“Starting with my wife, son 
and son-in-law who recognized 
the symptoms of  a stroke and 
did not hesitate to call for help, to 
all the doctors who acted quickly 
to intervene, everyone played a 
role in my survival and amazing 
recovery,” he said. “I’m a living, 
walking testament of  what is pos-
sible through quick-thinking and 
world class care.”

For more information 
on stroke care, visit https://
healthcare.ascension.org/Spe-
cialty-Care/Neurology/Stroke-
Treatment.

Mike (bottom right) said his 
miraculous recovery would not 
have been possible without his 
wife, Cindy (bottom left), son, 
Trenton (upper left) and son-in-
law, Brad Schneller (top right).
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4164 West County Hwy 30A, Santa Rosa Beach | 850.660.6445

STEP INTO YOUR BEST SELF THIS FALL!
YOUR Gym offering 

TOTAL Fitness and Health
Providing:

Daily, Weekly & Monthly Passes
Annual Membership | 24/7 Access 

Personal Training 
Gentle Yoga Classes 

Advanced Yoga Classes 
Showers | Lockers

We take pride in our 
state of the art workout 
equipment, the cleanliness 
of the Gym, the Mezzanine, 
and the Yoga Studio. 
Come pay us a visit to see 
for yourself.

MASSAGE THERAPY CLINIC
Longest established Massage Therapy Clinic in the Area ! 

Myofascial Release • Lymphic Drainage • Nueromuscular • Sports 
Pregnancy • Swedish - Foot Reflexology & More!

 LICENSE # 005835

Wellness

Diabetes: Ways to Manage and Prevent It

By kay leaMan,  
health architect

Most of  us know that diabe-
tes = insulin resistance. But what 
does that really mean? What is 
happening inside our bodies and 
what can we do to stop it?

Let’s start with descriptions. 

Type I Diabetes is when the pan-
creas does not produce enough 
insulin to push the glucose into 
the mitochondria of  the cell to be 
used for energy. Type II is when 
the insulin receptors become 
‘rusty’ or ‘misshaped’ and the 
glucose is unable to enter the cell.

Everyone has heard of  anti-
oxidants. These are the combat 
troops that fight the enemy of  ox-
idation or oxidative stress. Simply 
put, this occurs when molecules 
with unpaired electrons (known 
as free radicals) steal electrons 
from other cellular structures. 
And oxidative damage and in-
flammation are the underlying 
pathology to nearly every chronic 
degenerative disease such as car-
diovascular disease, diabetes, 
Alzheimer’s etc. It depends on 

which tissues and organs are 
being damaged.

Now, it’s time to paint a pic-
ture in your mind. Picture a cell 
with a little key hole or door (re-
ceptors) and keys, which are the 
insulin being released from the 
pancreas. When we eat, these 
keys take the glucose and unlock 
the door, so the glucose can enter 
the mitochondria in the cell and 
turn it into energy. However, 
when these key holes are dam-
aged due to oxidation the key 
can no longer open it. In other 
words, the key hole becomes 
rusty or misshaped. This process 
is known as insulin resistance. 
When the majority of  receptors 
are damaged, Type II Diabetes 
occurs.

Here’s the bad news. Drugs 

are given to reduce blood sugar 
levels, or insulin is injected to 
overwhelm the keyholes in order 
to force the glucose into the cell. 
And, any rapid rise of  insulin ei-
ther from an injection or eating a 
high glycemic meal causes more 
oxidative damage.

Now for the good news. Our 
cells are continually making new 
insulin receptors (key holes)! This 
means that a diagnosis of  Type 
II Diabetes does not have to be 
permanent if  we do our part. So, 
what can we do to help our bod-
ies in the fight against oxidative 
stress?

• Lower intake of  high gly-
cemic foods: Breads, pretzels, 
crackers, bagels, etc.) Flour prod-
ucts are not our friends.

• Soda drinks

• Candy
• Most cereals and pastas
• Corn, potatoes and peas
• Chips and Ice Cream
• Dried Fruit and snack bars
• Take a full-spectrum of  

high-quality vitamins, minerals, 
essential fatty acids and antioxi-
dants every day (nutraceuticals)

• Exercise
• Reduce stress
• Get adequate sleep
Remember, our health jour-

neys are about progress, not 
perfection. It’s not a matter of  
‘I can’t’. Everything we do is a 
CHOICE—so, choose wisely. 
Please contact me, Kay Lea-
man, if  you have any questions 
at HealthyDay HealthyLife, suc-
ceed@healthydayhealthylife.
com.

Self-Care Corner: Why Men Should Visit the Spa
By kriSy anderSon

In today’s world, it’s a myth 
that a spa is just for the ladies. 
In more recent years, approxi-
mately 47% of  spa-goers were 
men! Males have finally realized 
that grooming and taking care 
of  their appearance is a means 
of  style. Trimmed facial hair, 
clean cut nails and hair, you 
name it, men are all for it. 

More and more, men are 
flocking to the spa for male-
specific options, such as scrubs 
and waxing. Waxes for the chest, 
back or face are one of  the top 
choices for a men’s spa trip. It 
lasts longer than shaving and 
gives your body a cleaner, more 
defined look. It also allows more 
time to do other things, like 
work or go to the gym or meet 

with friends, rather than stuck 
in front of  the bathroom mirror 
tediously shaving away. Unique 
and ultra-defined facial hair is 
another favorite trend for men 
right now. Waxing gives them 
the option of  fine-combing the 
shape of  their facial hair with 
razor-sharp precision.

Massages are not just for 
women; your dad, husband or 
brother deserves an unwind, 
too. A massage has incredible 
benefits for your physique and 
soothes your sore muscles more 
than just stretching after a work-
out. 

The now-dubbed “manly-
cure” is another spa treatment 
that’s gaining ground with the 
guys. Clean, cut and shaped 
nails on both hands and toes are 

both professional-looking and 
help with your cuticle health. 

Scrubs for men are an excel-
lent way of  maintaining clean 
and healthy skin with exfoliating 
dead skin cells from the body. 
Men, in particular, are drawn 
to this spa treatment. Not only 
is it a pleasant feeling to have 
clean, smooth skin, but it’s also 
great for confidence and physi-
cal mentality. 

For Father’s Day, pamper your 
dad, brother, husband or son at 
the spa! Drop into Beverly Hills 
Day Spa or visit online and pur-
chase a gift certificate available 
for pickup during normal busi-
ness hours. Visit www.beverlyhi-
llsdayspa.com or call me at (850) 
654-8544. 114 Palmetto Dr., Suite 
6, Destin, 32541, on Tuesday – 
Saturday 10 a.m.- 5 p.m.
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Musing

What Ever Happened to Patriotism?

By Myrna conrad

We are in the middle of  
celebrating two very patriotic 
holidays, Memorial Day and In-
dependence Day.  Memorial Day 
commemorates the men and 
women who have died in military 
service for the U.S. Independence 
Day (Fourth of  July) celebrates the 
birth of  American independence 
from Great Britain on July 4, 
1776. We also celebrate Veterans 
Day in November, honoring all 
persons who have served in the 

U.S. Armed Forces.  
If  you go in order, The Decla-

ration of  Independence precedes 
all of  these holidays. This dec-
laration led to our Constitution 
which guarantees our freedoms, 
including the Bill Of  Rights. The 
final version of  our Declaration of  
Independence declares: “We hold 
these truths to be self-evident, that 
all men are created equal, that 
they are endowed by their Creator 
with certain unalienable Rights, 
that among these are Life, Liberty 
and the pursuit of  Happiness.”

 Our freedoms were fought for 
from the very beginning and have 
been fought for ever since. These 
men and women were and are the 
ultimate Patriots. Patriotism, how-
ever, shouldn’t just be attributed 
to those who have served in our 
Armed Forces. Patriotism should 
be practiced by EVERY citizen of  
the United States.

The definition of  Patriotism 

is “devotion to and 
vigorous support for 
one’s country. A pa-
triot is a person who 
is on the side of  his or 
her own nation or its 
leaders.” To support 
one’s country doesn’t 
mean you have to 
agree with everything 
the current political 
leaders endorse. What 
is does mean is that you support 
and stand up for the freedoms that 
our country represents. 

The freedoms that make our 
country different and stand out 
among all others are stated in The 
Bill of  Rights. Those include: 
Freedom of  Religion; Freedom of  
Speech; Freedom of  The Press; 
Freedom of  Assembly; Freedom 
of  Petition; The Right To Bear 
Arms; ‘No-Quartering” Right; 
The Right To Equal Justice, The 
Right To Own Private Property. 
The 10th Amendment includes: 
freedom to live or travel anywhere 
in our nation; freedom to work at 
any job for which we can qualify, 
freedom to marry and raise a 
family, freedom to receive a free 
education in public schools, and 
freedom to join a political party, 
union or other legal group. Aren’t 
you thankful for these freedoms? 
Let’s never take them for granted.

In a 2018 Gallop Poll, only 
33% of  Americans aged 18-29 

said they were proud to be an 
American, while 60 % of  those 
age 50+ expressed extreme patrio-
tism. The surprising and disturb-
ing statistics in this poll, however, 
were that between 2013 and 2018 
all age groups under the age of  50 
went down significantly in their 
pride in being an American.  

Those are troubling and sad 
statistics. Why this drop in patrio-
tism? I believe a lot of  it comes 
from the lack of  accurate knowl-
edge about our country’s history 
and the moral fiber our country 
was founded on. As my husband, 
Bob, put it, “Revisionist history 
and expunging God from our 
society are the root causes of  the 
failure and decline of  patriotism in 
our country today.” History used 
to be one of  the major subjects 
taught in school from elementary 
school through high school. That 
doesn’t seem to be the case today. 
Even when history is taught, parts 
of  history that might offend some-
one are left out or erased.  How 
can we expect our youth to be 
proud of  a country they know so 
little about? Today some schools 
are even teaching children to be 
ashamed of  their country.

When searching for statistics 
on how many Americans have 
read the Constitution, the num-
bers were between 15% and 
37%. So, when the majority of  
our people have never even read 
the Constitution that our coun-
try was founded on and what all 
who serve swear allegiance to, 
why should we be surprised that 
patriotism is on the decline.  

When I was in school we stood, 
with our hands over our heart, 
and all quoted the Pledge of  Al-
legiance.  We all knew the words 
and no one even thought about 
refusing to do this. Today we 
see people refusing to stand and 
pledge allegiance to our flag. Kids 
in school, people in sports, many 
of  those in the media and enter-
tainment industry stay seated or 
take a knee when saluting our flag 
or speak disparagingly about our 
country.

Freedom is not something to 
take for granted. We all enjoy the 
picnics, fireworks and fun when 
celebrating these holidays. But 
let’s never fail to acknowledge 
the sacrifices that secure our free-
doms.  People throughout the his-
tory of  our country have left home 
and family, bled and fought under 
extreme circumstances, seen and 
experienced horrific things and 
even died for our freedom.  

I belong to a family with strong 
military ties. My father-in-law 
was a prisoner of  war in Japan in 
WWII.  My husband, his broth-
ers, my brother, and many of  the 
next generation of  our family 
have served in the military. We 
have seen, first hand, the cost of  
freedom. That’s why when we see 
a flag waving in the wind or hear 
the National Anthem, our hearts 
swell and we proudly salute the 
flag that represents the “land of  
the free.”

While our country is not per-
fect, what has made our country 
different and great is its stated 
commitment to liberty, justice and 
equality for all. 

Be Aware:  
Be more aware of  the cost of  freedom 

in our country.
Know and understand the principals 

and foundations our country was built 
upon. www.archives.gov/founding-docs.

Think about some of  the things you 
have had to give up during COVID-19 
and give thanks daily for some of  the 
freedoms we have regained in our nation.  

Ask yourself  how quickly and at 
what costs you would be willing to give 
up your freedom?  

Be aware of  any negativity you might 
have toward our country and find ways 
to change that.  

Be Intentional:
Read more about the history of  our 

country and make sure your children are 
aware of  our nation’s history.

Celebrate our country’s holidays, not 
just with fun and food, but with remem-
brance and appreciation.

When given the opportunity to salute 
our flag, think of  all that it has cost those 
in our military to insure our freedoms and 
stand proud!

Find ways in the community to thank 
and support those serving our country.

Thank God every day for the free-
doms you enjoy. Never take them for 
granted!

Editor’s Note: While this was 
printed in the June 2020 issue of  
Destin Life, we felt is so relevant, we 
wanted to reprint it again this year.

Interiors | Home Decor | Local Art | Gifts & More
Miramar Beach: 10745 Emerald Coast Pkwy. | 850-460-7970
Santa Rosa Beach: 4552 U.S. Hwy. 98 West | 850-267-0990

WE OFFER GIFT CERTIFICATES

Father’s Day Sunday, June 20, 2021

Dad can be hard to shop for! Let us help.

CALL CHRIS FOR A FREE ESTIMATE 
850.974.2264

RESIDENTIAL 
COMMERCIAL
AUTOMOTIVE 

WINDOW TINTING
a premier provider of  

world class window films
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We’re your neighbors 
— and your 

local real estate team!

Gary Jennings Jr
1020 Bay Grove Rd. 

Freeport

850.532.6403

Roofing • Repairs & Maintenance • Roof Coating & Restoration

SANTA ROSA BEACH
850-267-0900  |  www.Bel-MacRoofing.com

4th of July

By Sean dietrich

On my kitchen counter is a 
pound cake, sitting on a pedestal, 
beneath a glass dome. 

Pound cake is the food of  
summer. It can make or break the 
entire season. A summer without 
pound cake is like church without 
singing. Or Monet without color. 
Or Andy without Barney. 

When I was a younger man, 
my soon-to-be wife and I went 
through mandatory marriage 
counseling at our church. It was 
miserable. The minister was so 
uptight that he could have car-
ried a corn cob without using his 
hands. 

The pastor asked me what my 
“love language” was. 

“My what?” I said. 
“Your love language,” he said. 

“How do you receive love?” 
“Come again?”
“Food,” my wife interjected. 

“Sean’s love language is pound 
cake, and so is mine. We speak 
Food.” 

That preacher looked at us 
like we had june bugs crawling 
out our noses. And I never forgot 
that. 

Because my wife was right. 
We speak Food. Food has always 
helped me through life. I use 
fried chicken to fend off existen-

tial doubt. Pimento cheese gives 
me courage. And pound cake re-
storeth my soul. 

And yea, though I walk 
through the Valley of  the 
Shadow of  High Cholesterol, I 
will fear no egg yolks, for Thou 
art with me. 

Speaking of  food, right now 
I smell steaks cooking on a grill. 
My neighbor, Tom, is having a 
holiday cookout and he is speak-
ing my “love language” fluently.

It’s Fourth-of-July week and 
every house on our street has a 
driveway full of  cars. There are 
American flags flying on every 
post, mailbox, and car antenna. 

People linger on porches, 
holding bottles and aluminum 
cans, eating ridiculous amounts 
of  goodies and laughing a lot. 

The sun is low. I hear fire-
crackers in the distance. They 
sound like bottle rockets. 

If  you are, or you have ever 
been a boy, you know a bottle 
rocket simply by its sound. Fire-
works are expressly male items. 
If  you don’t believe me, visit You-
Tube and type in “bottle rocket 
tricks.” 

What you’ll find are millions 
of  videos featuring death defying 
stunts by young people who—
how do I put this?—are only 
knitting with one needle.

What you will not find among 
these videos are females. Girls are 
too smart to mess with gunpow-
der. 

When I was a boy, we fooled 
with bottle rockets all summer 
long. We would travel to the 
county line and spend big money 
on bundles of  barely legal bottle 
rockets. We would waste the en-
tire summer developing strange 
and exotic ways to harm each 
other with explosives. 

I hear a mother down the 

street, yelling at her children. 
“Be careful!” she shouts. “Don’t 
blow yourselves up! Supper’s al-
most ready!” 

Next, I hear the sound of  
bicycle gears clicking, and skate-
boards. Is that the sound of  a big 
wheel? The kids kick up a cloud 
of  dust behind their tires. 

“You’re not faster than me!” 
shouts one child. 

“Yes I am!” 
“No you’re not!”
“Yes huh!”
“Nuh uh!”
“Yes huh!”
“Nuh uh!”
They pedal hard until dusk. 

And just when you don’t think 
they can pedal any faster, their 
mother calls them for supper. 

No matter how many light 
years away from home children 
are, the mere mention of  food 
makes them fly homeward faster 
than Chuck Yeager drinking 
Mountain Dew. 

Soon, I hear the sound of  ce-
ramic casserole dishes on their 
porch. And the happy chatter of  
voices. And the sounds of  forks 
and spoons. 

This is a cross-section of  old-
fashioned America to me. Casse-
roles, kids, and laughter. 

A radio accompanies their 
supper. The sound of  the Temp-
tations, singing “I Heard it 
Through the Grapevine.” 

And I remember when my 
mother once danced with me on 
the porch to this very song. She 
spun me around, and showed 
me how to move my feet. We re-
ally cut a rug. You don’t get over 
memories like that. 

On a day like today, I am left 
wondering how it happened. 
How did I get middle-aged? 
Where did my life go? Once, I 
used to be a boy, fearless, fast, 

with a hollow leg. How did I de-
velop love handles, old-man toe-
nails, and a bad back? 

Sometimes I miss childhood 
afternoons, lying in the grass be-
neath a sprinkler. I miss fishing 
with earthworms. I miss warm 
tomatoes, stolen from my moth-
er’s garden. I miss playing with 
explosives.

I am interrupted. 
My wife walks onto our porch. 

She is carrying a pedestal with 
a golden cake beneath a glass 

dome. She cuts two slices and 
serves them with fresh strawber-
ries, and pours iced tea into jelly 
jars. 

We don’t speak to each other 
because we’re too busy eating. 
We only smile with our mouths 
full, then touch the rims of  our 
jelly jars together. 

It’s a holiday, and there’s no 
need to say much today. After 
all, I know what she’s saying, and 
she knows what my heart is say-
ing back. 

She’s saying, “The pound 
cake came out good, didn’t it?” 

And I’m saying, “I love you so 
much it hurts.” 

I know all this because, like 
my wife told the man, we speak 
Food. 

Happy Fourth of  July.

Les Traylor, owner     Cell: 850-797-8187
ShineOnRestoration@gmail.com

Psalm 18:28 
 “It is you who lights a lamp for me. The Lord, my God, lights up my darkness.”

Free Estimates! We come to you!
Guaranteed for as long as your own the vehicle!

BOOK YOUR APPOINTMENT TODAY!

Shine On! 
Headlight Restoration Service
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Call Today for Service 850-678-9522

www.aireservec.com
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Family, Locally and  

Veteran owned

Serving Walton, Okaloosa 
and Bay Counties

DUCT CLEANING 
Let us get the dirt you can’t see!

$$50 OFF50 OFF

Diversity and Inclusion

By kirk Mccarley

Much is written and discussed 
about the subject of  diversity and 
inclusiveness and exactly what it 

means.  There are for sure the 
“visual” considerations related to 
the color of  one’s skin, national-
ity, sex, and age.  Less visible are 
the focuses on faith and religious 
practices and sexual preferences. 

An executive development 
and coaching colleague of  mine 
presented an interesting question 
recently.  In preparing a client for 
a job interview, it would not be 
unexpected for an applicant for 
a high level position to be asked 
this question:

“How has your background 
and experience prepared you to 
be effective in an environment 
that values diversity and is com-
mitted to inclusion?”

If  you were asked the ques-
tion, how would you respond?

John Wooden coached UCLA 
to national championships in 
basketball an unprecedented 10 
times in 12 seasons during the 
1960’s and 70’s.  A devout Christ 
follower and principled discipli-
narian, Wooden not only devel-
oped a remarkable formula for 
success, but recruited extraordi-
nary talent.  One of  those was a 
seven footer out of  New York, a 
dominant center by the name of  
Lew Alcindor who would even-
tually become Kareem Abdul-
Jabbar.

During the late 60’s, young 
people began growing their hair 
out.  Alcindor was no excep-
tion.  A conversation between the 
coach and his star player ensued 
and went somewhat like this:

Coach:  “Lewis, I see your hair 
is becoming longer.”

Alcindor:  “Yes coach, I’m 
wanting to be more expressive of  
my heritage as well as follow the 
more contemporary trends of  my 
peers.”

Coach:  “ I see, Lewis.  It is 
important to have principles and 
I applaud you for that.  If  a man 
doesn’t stand up for what he be-
lieves in, what is he, really?  Lewis, 
I have strong principles as well.  
One of  those is that when an 
athlete steps out on the floor in a 
UCLA uniform he represents the 

entire university.  I want everyone 
in our university environment to 
be proud of  our team.  I also care 
about the health and well being 
of  our student athletes.  Shorter 
hair will dry faster after games 
and practices.  Therefore, I have 
a certain standard that requires 
an athlete’s hair be of  a certain 
length.  The choice is yours, 
Lewis, as to where your values 
and principles stand in relation.”

Shortly thereafter, Alcindor 
made a trip to his barber for a 
modified “trim,” yet maintained 
his Afro.  You see, John Wooden 
had also adjusted his expectation.  

Coach Wooden and Kareem 
Abdul-Jabbar maintained a re-
spectful, sweet, and loving re-
lationship between two men of  
very different viewpoints until the 
Coach’s death at the age of  99.  

Many years ago I was sent to a 
diversity workshop.  

To my surprise the seminar 
began with a question.  “How do 
you feed a family of  five on $25 
a week?”  Initially I didn’t know 
where the facilitator was going 
with the question.  Second, I em-
barrassingly was not sure of  the 
answer or even if  it was even pos-
sible to do what he asked.  Lastly, 
to my astonishment, several of  
my fellow attendees nodded as if  
they confidently had a response.

I didn’t know the answer be-
cause I had never been in pov-
erty known by some.  As a result 
my perspective changed and I 
learned a valuable lesson that has 
stuck to me to this day:  the im-
portance of  trying to understand 
someone else’s circumstances.  

“Our ability to reach unity in 
diversity will be the beauty and 
the test of  our civilization.”  Ma-
hatma Gandhi

Finally, back to the family of  
five.  Beans and rice can be pro-
cured in bulk; peanut butter also 
can be obtained in large contain-
ers.  Water comes from the tap.  
Though a diet of  just these ele-
ments undoubtedly gets tiresome, 
it also contains the vitamins, min-
erals, and fiber required to nour-
ish, feed, and support oneself.  

A graduate of  the University 
of  North Texas, Kirk McCarley is 
a Certified Professional Coach as 
well as a Professional in Human 
Resources (PHR) and SHRM-
CP Certified. He also is a Pro-
duction Assistant for both college 
football and basketball for ESPN 
and leads group cycling classes 
as a Certified Spinning instruc-
tor. Contact kirk@theseedsower-
coach.com, theseedsowercoach.
com, or call  314-677-8779.Authorized KABA Dealer

Monthly Fees $14 per/month

Rekey • Multipoint Repair/Replacement Keyless Locks 
and Lock Installations Full Locksmith Services

For more information please call:

850-660-6901
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach, FL 32459
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AVASATTICINDESTIN.COM  

Furniture  and Clothing Consignment 
Custom Painted and Custom Built Furniture

Home Renovations

CONSIGNMENT/RESALE SHOP

MENTION THIS AD AND RECEIVE 10% OFF ANY ITEM

NEW SPACE, STILL LOCATED IN MIRAMAR PLAZA, SUITE 108 & 109

A Pastor’s Ponderings: It Happened One Summer

By dave holland

It happened one summer day 
when I was at Dad’s house. He 
lived deep in the desert. We were 
roofing the addition to the house 
he shared with his new wife. The 
sun blistered us with 105 degrees 
of  pure hell as I slapped down 
the black shingles and Dad nailed 
them to their resting place. 

Dad stopped for a moment to 
wipe the sweat from his face and 
said, “I’m sure a 14-year-old boy 
would rather be out having fun, 
but I love doing this.” He picked 
up his hammer and continued 
pounding nails. He was right–
this wasn’t how I pictured visiting 

Dad. 
“Who is this strange man? 

Who could love sweating like a 
pig roasting over a barbecue pit? 
WHO is this man I call Dad?

I longed for his approval my 
whole life. The absence of  his 
demonstration of  how a man acts 
left a crater-like hole in my soul. 
Psychologists say that children 
who grow up in a one-parent 
home fill that empty space with 
anger. I am living proof  of  that 
adage. 

Dad moved out when I was 
age 5. Afterwards I saw him once 
or twice a year after. As a teenager, 
I often imagined how I was going 
to tell him off when he came to 
visit at Christmastime. But the 
moment he walked in the door, all 
that anger evaporated and I ran 
to him. An hour after he left, my 
old friend depression crept back 
in with his evil twin resentment. 

Thirty-five years and thou-
sands of  miles of  distance did 
little to soothe our strained rela-
tionship, until my nephew asked 
me to perform his wedding. The 
family all traveled to Colorado 
for the weekend of  festivities. My 

sister Linda randomly won the 
Coca-Cola Challenge and three 
tickets to a Colorado Rockies 
baseball game two nights before 
the wedding. 

Dad, Linda and I went to the 
game with the requirement that 
one of  us run in the Coca-Cola 
Challenge. I was the only one 
healthy enough to compete. 

A beautiful Rockies official es-
corted me to the team’s bullpen 
and prepared me for the Chal-
lenge during the seventh inning 
stretch. “By the way, this game 
is being televised nationally,” she 
said. She also explained the con-
test involved running from the left 
field wall, tagging second base, 
and continuing to the first base-
line in less than 25 seconds to win. 

Boom! Blasted the starting 
gun. My forty-eight-year-old legs 
struggled mightily. The crowd of  
35,000 people roared their en-
couragement as the TV cameras 
rolled. I won with my lungs suck-
ing air like a lung-cancer survivor 
and the crowd cheering wildly.

As beautiful Rockies’ repre-
sentative escorted me back to my 
seat, the jumbotron scoreboard 

replayed my victory run. It all 
felt surreal as we approached my 
seating section. I could see Dad 
watching the jumbotron and wav-
ing his ball cap excitedly from his 
wheelchair. My mind raced back 
to my little league days as a ball-
player. Hundreds of  times I had 
looked toward the stands, long-
ing to see Dad, only to be disap-
pointed at his absence. Now, here 
he is.

Dad casually mentioned on the 
ride home from the stadium that 
this was the first time he attended 
a baseball game. I realized then 
how much he had missed. Under 
the cruel shadow of  divorce, son 
missed father and father missed 
son. 

The rare air of  tranquility en-
veloped us as we each accepted 
the journey of  our lives. We loved 
each other despite it all and, in the 
end, that’s what matters. Recon-
ciliation has to do with accepting 
your losses and kicking anger to 
the curb. Resentment and regret 
only steal your joy. Forging a new 
future based on peace allows love 
to emerge. 

Similarly, humanity lost itself  

in all the crap of  life. Alienated 
from God the Father, we had no 
path to return to Him. Until Jesus 
came and dealt with the vast void 
of  sin at the cross. Christ created 
a new beginning based on peace, 
“We also rejoice in God through 
our Lord Jesus Christ, through 
whom we have now received rec-
onciliation.” Romans 5:11, (NIV.)

1 John 4 further explains, 
“This is love: He loved us long 
before we loved Him.” And con-
cludes, “Everyone who loves is 
Fathered by God.” 

I’ve come to appreciate my 
Dad, but Father God is the daddy 
I never had. My heart is whole 
and filled with the love of  God 
and love for my Dad.

Dave Holland pastored churches for 
38 years before retiring in Destin. He 
recently released his new devotional-
Bible study based on the Gospel of  Luke 
titled “Extraordinary Jesus: Ignite Your 
Season of  Miracles.” You can get a copy 
of  this book from his website, DaveHol-
land.org, or at Amazon.com. Pastor 
Dave is available to preach and teach in 
churches and conferences. Contact him at 
DavidvHolland54@gmail.com.
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A Different Lens

By rick Moore

In the eleventh and twelfth 
grades, students were permitted 
to leave the school campus for 
lunch. I remember asking my 
friend Terry if  he wanted to go 

to the pool hall to get a chilly 
cheeseburger. He responded by 
saying his dad would “skin him 
alive” if  he ever set foot in a pool 
hall. That seemed so silly. We 
weren’t going to gamble away his 
lunch money. It just so happened 
the pool hall had the best chili 
cheeseburgers in town. Terry’s 
dad was a deacon at church and 
was very strict. He didn’t want 
his son to be tempted to go astray. 
I didn’t understand it at the time, 
but Terry’s dad was looking at 
the situation through a totally 
different lens than I was.

Recently, my son invited his 
mom and I to watch him play 
pool in a league. We gladly went. 
I’m sure we stood out like a sore 
thumb at first. Although I grew 

up around my dad’s pool hall, 
it had been years since I’d held 
a pool stick. As the night went 
on, we began to meet some of  
the nicest folks. We played pool, 
ate hot wings, and watched my 
son beat the best player on the 
opponent’s team. Spending the 
evening in a pool room was a 
refreshing time for us. It caused 
us to look at our limited social 
circles through a different lens.

Catrina was 24-years old 
when we married. She had spent 
her entire life in Mobile, Ala-
bama, which is only a couple of  
hours away from New Orleans. 
Yet, she had never visited New 
Orleans. Her dad didn’t want 
her to be anywhere near Bour-

bon Street. To be honest, I to-
tally get why. I don’t care for that 
area much myself. But I still like 
New Orleans. We went there last 
month for vacation. That city 
has some of  the best museums, 
art galleries, and the food is not 
too shabby. This trip we tried out 
a new desert - Beignets with Ba-
nana Foster! The historic tours, 
the Garden District and trolley 
cars make for a nice get away. 
It’s a way to see New Orleans 
through a different lens.

For many years the National 
Association of  Broadcasters has 
held its annual convention in Las 
Vegas. I try to attend the event 
at least every other year. While 
Vegas may earn the nickname 

“Sin City,” it is also positioned in 
one of  the most beautiful places 
on earth. Hoover Dam, Red 
Rock Canyon, Valley of  Fire, 
Lake Mead and Mount Charles-
ton are all within a two-hour 
drive from Las Vegas. It’s a way 
to see the Las Vegas area through 
a different lens. 

My mother surprised me by 
giving her old 1960s movie cam-
era to me for a birthday present 
last month. My wife also sur-
prised me with a new iPhone. 
Oddly enough, these cameras 
had something in common. They 
both have three lenses: One for 
a wide view, one for a medium 
view, and one for a close-up view. 
By simply changing the view, 
what is being observed suddenly 
looks radically different. Though 
nothing changes, it appears to-
tally different. All it takes is look-
ing through a different lens.

No one should be blind or 
naive. There are real dangers 
in this world. But it is healthy to 
look at the world through a dif-
ferent lens from time to time. 
What is your worldview? As I 
understand, God doesn’t just love 
the world; He “so” loves it. As Ju-
lius Gordon so eloquently wrote, 
“Love is not blind - it sees more, 
not less. But because it sees more, 
it is willing to see less.” No need 
to put on blinders; just change 
the lens.

Rick Moore is Communications 
Pastor with Destiny Worship Center in 
Miramar Beach.
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Meet Todd Wilkinson, MKAF’s Music Man
By Zandra wolFgraM 

They say music makes the 
world go ‘round. If  that is true, 
then Todd Wilkinson is surely 
the man giving the globe a big 
ol’ spin. 

Wilkinson, a realtor and en-
vironmental consultant, is enter-
ing his third year as chairman 
of  the eight-member concert 
committee for the Mattie Kelly 
Arts Foundation. Long before he 
started his six-year stint on the 
committee, Wilkinson and his 
wife, Chris, were concert goers. 
They are 16-year veterans, in 
fact. 

Clearly, a “music man,” Wilk-
son was playing the saxophone 
at the tender age of  10. Through 
high school and college, he was 
part of  progressive rock band 
(think Genesis). When he wasn’t 
rocking out complicated beats 
and rhythms, he was one of  
voices heard over the crackly 
college air waves at Florida In-
stitute of  Technology. And while 
in grad school at Loyola Univer-
sity, he hosted a radio show on 
WWOZ, the public radio station 
in New Orleans. 

“It was very late, I’m sure no 
one was listening,” Wilkinson 
jokes, which he does often.

Each season the committee 
programs a series of  summer and 
fall concerts called Concerts in 
the Village (CIV). They are held 
al fresco on the Village green 
on Thursday evenings. Cloth-
covered VIP tables have priority 
seating just beyond the grassy 
“dance floor,” otherwise bring a 
beach chair or blanket. 

The gate opens at 6 p.m. and 
the concerts start at 7 p.m. You 
can bring along a picnic or enjoy 
dinner from a tasty food truck or 
local restaurant and bring some 
cash for the weekly raffle draw-
ing. This year, the 10-concert 
line-up kicks off April 22 with 
The Music of  Queen tribute 
band (accompanied by the Sin-
fonia Gulf  Coast orchestra!) and 
continues weekly through June 
24. 

The magic behind the music is 
a lot of  hard work. Careful plan-
ning begins about six months be-
fore the first show starts. 

“We truly work as a team and 
are tasked with all things related 

to the concerts. We identify the 
bands, handle booking them, 
negotiating fees, arranging se-
curity and the food trucks. The 
only thing we don’t handle is the 
raffle,” he explains. 

The MKAF CIV concerts 
date back to 1995, and stand 
as the first and longest running 
concert series in Destin, perhaps 
Northwest Florida. As with any 
longtime tradition, locals are 
bound to have opinions about it. 

“We try to have something 
for everyone, we book all sorts of  
genres from rock and pop to funk 
and soul,” Wilkinson explains. 
“We don’t repeat too much, but 
we do bring back some bands 
simply because they are audience 
favorites.”

What makes for a great music 
concert? Wilkinson says there is 
recipe for success:

“A combination of  the right 
atmosphere, the right audience 
that creates a high level of  en-
ergy. When enthusiasm is there 
between an audience and per-
former, they feed off each other 
and it inevitably turns into amaz-
ing event.”

Wilkinson should know. The 
MKAF Dugas Pavilion isn’t 
the only venue he books. This 
concert connoisseur often hosts 
“house party” concerts in his 
Niceville living room. Shannon 
Labrie, Kyshona Armstrong and 
Jay Clemons, who played sax in 
Bruce Springsteen’s band, are 
just a few of  the musicians who 
have performed for the Wilkin-
son’s and their friends. 

“We’ve met a lot of  great 
artists and some of  them have 
become friends and hang out 
with us when they pass through 
town,” he says. 

As the committee chair, 
Wilkinson recognizes pleasing 
everyone means programming 

a broad range of  music, but he 
personally prefers to hear singer/
songwriters, saying, “original 
music is art.” 

But no matter your taste in 
music, Wilkinson says there are 
plenty of  reasons for everyone to 
come out to the MKAF Concerts 
in the Village. 

“It’s a great venue, a great 
space and a great audience, and 
always great music,” he says. “It’s 
a perfect way to spend an eve-
ning in Destin and it’s just fun.”

MKAF Concerts in the Vil-
lage are free to MKAF mem-
bers. For more information on 
the many MKAF Membership 
levels and all the concert details, 
visit MKAF.org.

Support the Friends of South Walton 
Sea Turtles with “Theo”
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The Friends of South Walton Sea Turtles! Available at:

Pecan Jacks
4368 W County Hwy 30A

Santa Rosa Beach  |  (850) 622-0011
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Consider The Oyster-Facts,  
Myths & Oysters Rockefeller Recipe

By SuSan Benton and  
caroline coker

Apalachicola, the old city on 
the “Forgotten Coast” that pro-
duces fresh wild oysters — not 
farmed — is not that far off, 
which makes our region the pre-
miere destination for all things 
having to do with bivalves. Lo-
cals and tourists alike can’t get 
enough of  ice-cold oysters, and 
on the Gulf  Coast they are a sa-
vored delight. Some folks may 
even be reminded of  the famed 
food writer M.F.K. Fisher’s 
book, “Consider the Oyster.” 
Definitely one you should pack 
in your beach bag, it begins with 
Fisher paying tribute to the most 
enigmatic of  foods as she writes 
an entertaining synopsis of  the 
life cycle of  an oyster, calling it 
“dreadful but exciting.”

History
Rich in history, Apalachicola 

began commercial harvesting of  
oysters in 1850, and it is a unique 
fact that the Union Navy allowed 
oyster harvesting to continue 
uninterrupted in Apalachicola 

Bay during the Civil War, even 
though the Federal blockade of  
the Southern coast was in effect.

By 1907, Apalachicola North-
ern Railroad ran oyster specials 
to Atlanta with oysters packed on 
ice, which paved the way for the 
country to enjoy these majestic 
mollusks.

Apalachicola oystermen are 
but a few who continue to manu-
ally harvest with oyster tongs, the 
last place in coastal waters where 
this is still tradition. They can 
be seen using the long-handled 
wooden sticks while out in the 
Apalachicola Bay; their small 
boats and skiffs in the estuaries 
where oysters are scooped from 
the sandy bottom beds.

Oysters Rockefeller
Serves 6 appetizers, or 12 as 

a meal
Oysters Rockefeller is a dish 

that was created in New Orleans 
where my paternal side of  the 
family has resided  for several 
generations. My twist on the 
recipe originating at An-
toine’s restaurant, is definitely 

a Crescent City classic.
Ingredients:

1/2 cup chopped fennel (bulb 
only)
1/4 cup chopped leeks (green 
and white parts)
1/4 cup finely chopped fresh 
parsley
2 green onions, finely chopped
1 rib celery, finely chopped
3 cloves fresh garlic, finely 
chopped
1/4 cup ketchup
1 1/2 cups chopped frozen spin-
ach, cooked and drained
1 teaspoon salt
1/2 teaspoon cayenne pepper
1/2 teaspoon white pepper
1 teaspoon dried thyme
2 teaspoons Worcestershire sauce
1/4 cup Herbsaint liqueur
1 cup melted butter
1 cup heavy whipping cream
1/2 cup grated parmesan cheese
1/2 cup seasoned dried bread-

crumbs
6 dozen oysters on 
the half  shell
12 cups rock salt
12 lemon wedges for 
serving

Directions:
Preheat the oven 

to 375°F degrees.
In a food proces-

sor, combine fennel, 
leeks, parsley, green onion, cel-
ery, ketchup, spinach, garlic, salt, 
pepper, cayenne, thyme, Worces-
tershire, and Herbsaint. Purée 
mixture thoroughly. Scrape into 
a large mixing bowl. Add butter. 
parmesan cheese, and bread-
crumbs. Stir in the cream, blend-
ing well.

Pour enough rock salt into 
12 eight-inch cake pans to cover 
bottoms. Arrange six oysters in 
their half  shells in each pan.

Fill a pastry bag (or gallon size 
freezer ziplock bag with the 
tip cut off) with Rockefeller 
sauce and pipe equal por-
tions of  sauce over each shell 
or use a large tablespoon to 

distribute sauce. Bake for 10 min-
utes until the sauce sets. Increase 
heat to broil; broil oysters until 
tops are bubbling, but not burn-
ing. It may be necessary to bake 
the oysters in batches.

To serve, line each of  six din-
ner plates with cloth napkins 
that have been folded into neat 
squares. Nestle pans of  oysters 
into folded napkins. Garnish with 
lemon wedges. Serve at once.

Note: If  Herbsaint is unavail-
able, Pernod may be substituted.

Tip: If  you want to make a health-
ier version of  this recipe, substitute good 
olive oil for the butter, and half  & half  
for the whipping cream.

TM

O P E N  F O R  B R E A K F AS T ,  L U N C H  &  D I N N E R
Happy Hour 2–5 PM • Seasonal  hours apply
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30AEats.com Review; Register Family Farm in  
Freeport, Florida Is The Bees Knees

By SuSan Benton

Walton County is flourishing 
with an abundance of  farm-
ers and producers supplying the 
highest quality products to locals 
and visitors, and their bounty is 
often celebrated in many restau-
rant presentations along the Gulf  
Coast.

Register Family Farm is one 
of  those businesses, an aviary 
(honeybee farm) operated solely 
by members of  the Register fam-
ily and located in Freeport, not 
far north from the beaches of  
South Walton.

Joseph and Jeremiah are man-
aging partners of  Register Fam-
ily Farm, a concept that sprouted 
from Jeremiah’s intentions to ini-
tially just plant fruit trees. Once 
the trees were in place, the fam-
ily (which includes six siblings) 
decided that pollinating their 
garden with honeybees was the 
next logical step.

The enthusiasm for beekeep-
ing swept over them all, and now 
with 500 colonies, Register Fam-
ily Farm is a sweetly successful 
business.

Currently, Joseph and Jer-
emiah handle the day to day op-
erations of  the aviary and colony 
management, while their father, 
Gerry, is the constant innovator 
who is always seeking optimal 

ways to move the bees, im-
prove the process, and he 
handcrafts the pallets and 
wooden ware that is needed. 
Joseph said, “The last five 
years have been a whirl-
wind of  bee stings, heavy lifting, 
and long days and nights, but 
we would not have it any other 
way!”

Spending countless hours 
behind the scenes as mothers 
typically do is Shelley, who sup-
ports all facets of  Register Fam-
ily Farm operations, and ensures 
that everyone has what they need 
to be prepared and to succeed, 
including feeding her hard work-
ing family members when the 
lunch bell rings.

With world wide concern 
about the plight of  honeybees, as 
well as feeding hives sugar water 
in order for them to produce 
honey in large quantities, Joseph 
explained that feeding bees at 
Register Family Farm is the last 
option, and only done along with 
a protein supplement in winter 
months if  a colony is about to 
collapse.

“The goal is not to feed the 
bees and hopefully Mother Na-
ture will cooperate. We place our 
honeybees on properties around 
the county with specific blooms 
so the bees can get the best natu-

ral nutrients to survive. If  a hive 
is not thriving we give them a 
boost because our goal is to keep 
them alive,” Joseph said.

Together, Joseph and his wife 
Elisabeth handle most of  the 
product development, produc-
tion, packaging and selling. They 
transitioned into the retail mar-
ket slowly, because as a family 
they wanted to be very particular 
about doing things well.

Each product spends a consid-
erable amount of  time in testing 
before being approved for sale. 
The raw, natural, unfiltered, un-
pasteurized, and never heated 
wildflower and Tupelo honey, 

beeswax candles, soaps, and 
lip balms are among the most 
popular items offered, but the 
superfood, bee pollen, is gar-
nering a lot of  attention.

Bee pollen is the food of  
the young and it is approximately 
40% protein. It is considered one 
of  nature’s most nourishing foods 
containing nearly all nutrients re-
quired by humans. The pollen is 
collected when the bees enter the 
hive by causing them to squeeze 
through a couple layers of  mesh 
that scrape roughly half  of  the 
pollen off of  their legs. It then 
falls into a tray for collection.

Register Family Farm also 
breeds queen bees, selectively 
grafting for honey production, 
disease resistance, and gentle-
ness. Everyone in the family is 
involved in the process of  raising 
queens, and it is rewarding for 

them to know that the Register 
Family Farm hives are thriving 
with the queens that they pro-
duced.

Wanting to keep the buzz 
about beekeeping at the fore-
front of  young minds, the Regis-
ter family often visits elementary 
schools and Boy & Girl Scout 
troops to share their knowledge, 
bringing along bee observation 
hives for the children to view.

“It’s a cool thing for our fam-
ily to come together, be at our 
best, and produce a quality prod-
uct. It has been an adventure and 
a blessing,” said Joseph.

For more information about 
Register Family Farm or to pur-
chase their wonderful line of  
products, please visit their web-
site at www.registerfamilyfarm.
com or call (850) 603-0215. Visit 
30A Eats on Instagram.
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Mexican Grill

4141 E Highway 30A
Seagrove Beach, FL 32459

p) 850-231-0060
f) 850-231-0066

www.MiCasita30a.com
Dine In, Carry Out or 

Catering Available
All Credit Cards Accepted

#1 Huevos Con Chorizo 10.99
Eggs with sausage.  Served with rice & 

beans

#2 Chimichanga 11.99
Four tortilla stuffed with ground beef and 

covered with cheese dip.  Served with 
rice and beans and guacamole salad.

#3 Pork Carnitas 12.99
Chunks of pork sautéed with onions.  

Served with rice and beans and 
guacamole salad.

#4 Quesadilla Burger 12.99
Gringo burger with cheese in a flour 

tortilla.  Served with fries.

#5 Ruben’s Plate 12.99
Grilled chicken covered with cheese dip.  
Served with rice and beans and tortillas.

#6 Taco Salad 9.99
Taco ingredients in a fried tortilla bowl.  

Delicious!

#7 Grilled Chicken Quesadilla 
10.99

Grilled ranchero chicken with cheese in 
a flat flour tortilla.  Served with rice and 

beans.

#8 3 Tacos 9.99
3 ground beef tacos in a hard shell.  

Topped with lettuce, cheese & tomatoes 
and a side of sour cream.

#9 Fajitas - Steak or Chicken 
14.99

Grilled  steak or ranchero chicken sautéed 
w/onions, bell peppers and tomatoes.  

Served with rice & beans.

Fajitas - Shrimp 15.99
Grilled  bay shrimp sautéed with onions, 
bell peppers and tomatoes.  Served with 

rice and beans.

#10 Rio Salad 13.99
Steak or ranchero chicken fajitas served 

on a bed of lettuce with onions, bell 
peppers, tomatoes and shredded cheese.

#11 Reuben Burger 11.99
Served with fries.

#12 Carne Asada 14.99
Steak marinated and seasoned, topped 

with bell peppers & tomatoes.

#13 Steak Mexicano 14.99
Chopped steak with cooked onions, bell 

peppers & tomatoes.

#14 Enchilada Dinner 11.99
2 enchiladas served with rice & beans.

#15 Enchilada Supreme 12.99
1 cheese, 1 beef, 1 chicken & 1 bean 

enchilada served with lettuce, tomato & 
sour cream.

850-231-0600   www.MiCasita30A.com
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      Music

Our Ad & Editorial 
Deadline is the  

20th of each month 
for the following 

month’s issue.

Local Country Musician Teams with Grammy-Winning 
Songwriters to Release “The Sand And The Sea” 

By whitney lee

Local singer-songwriter, Jes-
sie Ritter officially released her 
newest single “The Sand And 
The Sea” on April 9, a song writ-
ten days before the nationwide 
quarantine to inspire healing and 
hope. The uplifting, beach vibe 
track was written with Grammy-
winning writers Robin Rudy and 
Leslie Ellis. In the past, Rudy and 
Ellis have worked with names 
like Celine Dion, Rod Stewart, 
Thomas Dolby and Terry Clark. 
Free to the public, the official sin-
gle release celebration was held at 
The Village Door in The Village 
of  Baytowne Wharf  in April.

Based in both Northwest Flor-
ida and Nashville, Jessie writes, 
plays and performs a heartfelt 
brand of  country-pop with a 
breezy, romantic feel and plenty 
of  charm. She released her debut 
album, Coffee Every Morning, in 
2018. Later that year, she entered 
the Nash Next Competition, ris-
ing from a regional Florida Pan-
handle win to eventually take the 

national prize. The victory earned 
her a record deal with Big Ma-
chine (home to heavy-hitters like 
Taylor Swift and Florida Georgia 
Line). She made her label debut in 
May 2019 with the single “Noth-
ing But You.” She has previously 
joined the bill with chart-toppers 
Easton Corbin, Hunter Hayes, Eli 
Young Band and Runaway June.

While working on her new sin-
gle and navigating her music ca-
reer during the pandemic, Jessie’s 
music video for her song “Home” 
was featured on CMT and most 
recently broke into The Country 
Network’s Top 20 Countdown. 

Back in March 2020, Jessie sat 
down with Rudy and Ellis for her 
last in-person writing session be-
fore the COVID 19 quarantine 
began. When asked about the 
feelings in the writing room, Jes-
sie said “I think the word “pan-
demic” had appeared in the news 
for the first time that day, and 
we were really scared. We didn’t 
want to write a sad song or a song 
about what might happen, we 
were looking for hope while on 

the brink of  fear.” 
Rather than dwell on the un-

known, the team came together 
to write a song about the healing 
power of  the sunshine and water. 
Ritter found inspiration from her 
home on the Emerald Coast and 
the carefree spirit that the area in-
spires. While working on her new 
single and navigating a music ca-
reer during a pandemic, Jessie’s 
music video for her song “Home” 
was featured on CMT and most 
recently broke into The Country 
Network’s Top 20 Countdown.   

In addition, Jessie has also 
been preparing to welcome a new 
life into the world. On release 
day, Jessie will be eight months 
pregnant with her first child. No 
worries though—you’ll still see 
this new mom performing along 
the Emerald Coast this spring 
and summer, baby boy in tow! An 
inspiration for mothers pursuing 
their passions, she will continue 
releasing new music while also 
enjoying the adventure of  moth-
erhood. 

In honor of  “Sand and the 
Sea,” Jessie has also released spe-
cial merchandise and a lyric video 
(https://youtu.be/EX5_hhhJ5r0) 
and the song is available on all 
streaming platforms. To purchase 
the upcoming single and beachy 
merchandise, head to www.jes-
sieritter.com. A native of  Cape 
Girardeau, Missouri, Jessie con-
tinues to tour heavily through the 
Midwest and Gulf  Coast regions 
as well. 
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Studio 237 Music Lessons; The Story Behind Perfection
By liSa cyr

Last Saturday was our Stu-
dio 237 Music recital. Students 
prepare months in advance for 
their moment of  performing on 
a stage for family and friends. 
We are proud of  them and their 
performances. Each student puts 
forth great effort to walk up to 
the stage, present themselves, 
and play their best. I want that 
day to be perfect for the students 
and families, and yet, “life is not 
perfect”.  It takes work and time 
to refine.

Several weeks ago, one of  my 
younger students sat on the piano 
bench and with a downtrodden 
discouraged look on her face 
said, “It’s not perfect, so I will not 
play today.”  I decided to pause 
a moment and let her statement 
“sink in”. Silence is golden and I 
am gathering my thoughts. After 
all, this is a piano lesson. My goal 
is to help the student overcome 
what is challenging her learning 
progress.  

I then said, “Mistakes are how 
we learn.” and paused.  “Without 
mistakes, we will never achieve 
perfection”. Sometimes, students 

paralyze their progress 
or block new experiences 
simply because they have 
detected one blemishing 
“imperfection”. If  it is 
an all or nothing world 
out there, many choose 
nothing. Educators 
spend much thought, 
time, and study learn-
ing how to develop a 
student’s self-motivation 
to learn. I would rather 
have a student reach for 
perfection with a safety 
net understanding that 
mistakes are a natural 
part of  their learning. In 
other words, “It’s ok to 
make mistakes, now let’s 
fix some of  them.”

She looked down at 
the piano keys, rather distraught.  
I then said, “There is a way to 
get rid of  mistakes.” Her face 
lightened up. “We break the mis-
take down into small pieces, find 
the real problem area, and fix it. 
Then play it 5 times in a row per-
fectly.”  We took it one hand at 
a time, I played the other hand 
along with her. Then began the 

refining process and I tallied up 
her 5 perfect plays. Before she 
knew it, she played well through 
the entire song. Her mountain 
had been conquered!  She was 
rightfully proud because she had 
taken an imperfection and per-
manently made it perfect.  Break 
through!  

I then said, “Mistakes are im-

portant. They help us play (be-
come) better. We can learn from 
our mistakes.” It was a real “a-
ha” moment for myself  too.  

All the above words reveal 
the process that a student goes 
through before they walk up 
onto a stage and play their hearts 
out before an audience or judge. 
When you hear that amaz-

ing song played with 
control, feeling, and 
technique, see the ex-
pression of  confidence 
and focus on their 
face, watch their hands 
craftly dance over the 
keys, as you totally 
enjoy even up to their 
last note played, and 
then see their broad 
smile as they bow. Now 
you know, the story be-
hind perfection is mis-
takes.

Studio 237 Music 
Lessons is located in 
Santa Rosa Beach, FL. 
Our Aspire 4 Music 
Summer Program 
is happening for the 
month of  June. See our 

ad in this paper or check out our 
website at www.Studio237Mu-
sic.com. Our staff of  six teachers 
are ready to teach: Violin, Cello, 
Viola, Acoustic, Electric, Bass or 
Classical Guitar, Piano, Ukulele, 
Drums, and Voice. Call Ray or 
Lisa Cyr at 850.231.3199 to 
schedule a visit, a lesson or to ask 
questions.  

      Music
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Affordable Estate Planning...  
Because Everyone needs a plan!

Attention First Responders: Save 25% on all Plans!
First Responders Include 

Law Enforcement • Nurses • EMS Personnel • Firefighters

No one should have the state or the courts deciding their last intentions!...

 LAW OFFICE OF

GREG D. CROSSLIN

• Trusts & Wills 
• NFA Gun Trusts/Florida Gun Law
• Commercial Litigation 
• Business Law & Transactions
• Pest/Mold Litigation
• Agricultural Law & More

Since 1988

3999 Commons Dr. West, Suite D, Destin • 850-650-7378 • destinlegal.com
The hiring of a lawyer is an important decision that should not be based solely on advertisements. 

Before you decide, ask us to send you free written information about our qualifi cations and experience by contacting us online or by phone.

Since 1988
Trusts & Wills • Commercial Litigation • Probate Law
Guardianship • HOA Matters & More

3999 Commons Drive West, Suite D, Destin • 850-650-7378 • destinlegal.com

 LAW OFFICE OF

GREG D. CROSSLIN

• Trusts & Wills 
• NFA Gun Trusts/Florida Gun Law
• Commercial Litigation 
• Business Law & Transactions
• Pest/Mold Litigation
• Agricultural Law & More

Since 1988

3999 Commons Dr. West, Suite D, Destin • 850-650-7378 • destinlegal.com
The hiring of a lawyer is an important decision that should not be based solely on advertisements. 

Before you decide, ask us to send you free written information about our qualifi cations and experience by contacting us online or by phone.

Hard to cool rooms?  High Energy Bills?  
Looking to go Green? 

Green Solutions to High Energy Bills: 

Radiant Barrier - Blow In Insulation 

Thermal Inspections -  Max Cap Crawl Space 

System - ERG Window Film
Financing Available 

(850) 588-2870
www.TrustECES.com 

Committed to Excellence & Integrity

Business

Ther·mal im·ag·ing
/ˈTHərməl ˈimijiNG/

Definition, noun; the technique of using the heat given off by an object to produce an image of it or locate it.

By chriS BalZer, eceS

Now that we know the defini-
tion, what is it used for and how 
can it help? A thermo graphic 
camera (infrared camera) detects 
infrared light (heat) invisible to 
the human eye. This characteris-
tic makes these cameras incredibly 
useful for all sorts of  applications, 
including security, surveillance, 
detection and military uses. Arche-
ologists deploy infrared cameras 
on excavation sites. Engineers use 

them to find structural deficien-
cies. Doctors and medical techni-
cians can pinpoint and diagnose 
problems within the human body. 
Firefighters peer into the heart of  
fires and can detect fires not vis-
ible to the eye. There are many 
different tasks and different types 
of  thermal imaging, however; 
each camera relies on the same 
set of  principles in order to func-
tion, using the heat given off by 
an object to produce an image. At 
ECES (Emerald Coast Energy So-
lutions), we are not archeologists, 
medical doctors or firefighters. We 
are passionate about finding and 

curing energy inefficiencies in 
your home to make it more com-
fortable and efficient, saving you 
money. That’s why we use Ther-
mal Imaging when we inspect 
homes, for quick and accurate 
identification. An infrared cam-
era can help diagnose a variety 
of  home performance problems, 
including air leaks and missing 
insulation. Some common areas 
where air leaks occur are light fix-
tures, electrical receptacles, win-
dows and doors, attic entrances 
and plumbing penetrations. Using 
thermal imaging allows us to see 
what other devices can’t.  

NOAA (National Oceanic and 
Atmospheric Administration) re-
leased this January that the Earth’s 
warming trend continued making 
2020 the hottest year since 1880, 
when they started recording tem-
peratures, knocking 2019 to 3rd.  
The world’s five warmest years 
have all occurred since 2015. We 
also have experienced a pretty 
mild winter and spring so far and 
this summer looks to be a hot one. 
Most homes and homeowners 
can benefit from having a thermal 
imaging inspection. Using this 
technology saves time, accurately 
identifies problem areas and once 
addressed, increases comfort and 
saves energy.  

You can beat the heat by seal-
ing those leaks, adding missing 
insulation, upgrading to an attic 
energy barrier and coating win-
dows with our virtually clear ERG 
film which blocks 94% of  heat and 
99.9% of  harmful UV rays. Add-
ing insulation will increase your 
comfort, extend the life of  HVAC 
systems, because they don’t work 
as hard, increase air quality and 
save money. 

Chris Balzer is Founder and Presi-
dent of  Emerald Coast Energy Solu-
tions, a Smile Provider Company.  We 
provide smiles to our customers after in-
stalling our high energy efficient products, 
increasing comfort and lowering energy 
bills. For more information on how to 
save this summer and become energy ef-
ficient, schedule an inspection by calling 
(850) 588-2870, visit www.trusteces.
com or email wecare@trusteces.com. 
Beat the Heat!

ENERGY TIPS 
by Emerald Coast Energy Solutions
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Painted Bumper Restoration

AUTOMOTIVE
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist

• Super Fast Turnaround • Licensed & Insured
MIRAMAR BEACH - CALL FOR APPOINTMENT

918-384-9166

DESTIN

Business

Get Your Insurance Ready for Hurricane Season

By Joe caperS

NOAA (National Oceanic & 
Atmospheric Administration) 
has just released its 2021 Hurri-
cane Season Forecast calling for 
an above average season with 13 
to 20 named storms. Last year’s 
record setting 30 named storms 
only had 12 that actually made 
landfall. 

The season is already off to 
a busy start, as the first named 
storm formed prior to the official 
June 1 start to the hurricane sea-
son, and in recent years, storms 
have grown increasingly intense.

If  you own a home or invest-
ment property, you are prob-
ably aware that having the right 
homeowners or rental insurance 
policy in place is of  utmost im-
portance. Without proper cover-
age, you could be responsible for 
expensive damage in the event 
of  a weather-related incident. In 
fact, as this year’s hurricane sea-
son kicks off, now is a really good 
time to review your homeowner’s 
insurance policy and make sure 
you are satisfied with your level 
of  coverage.

We recommend you initially 
review your hurricane/wind 
coverage. Most policies (HO3, 
DP3, HO6, HO4) in Florida 
include either hurricane, named 
storm, or wind/hail under a 
separate deductible. Consistency 
of  coverages is important in 
any policy, but this type is typi-
cally preferred. Some carriers do 
not write wind coverage if  your 

home is close to the water. So, 
a stand-alone wind-only policy 
would be needed. When it comes 
to wind coverage, the best option 
is to opt for hurricane. Keep in 
mind there are several deductible 
options available that can have a 
large impact on what would be 
your out-of-pocket responsibility 
if  you file a claim as well as the 
amount of  premium you would 
pay for the policy.

Adequate Dwelling Limit 
(Coverage A) coverage to rebuild 
your home in the event of  a loss 
is also important. Local and na-
tional data indicates that nearly 
two out of  three homes and 
structures are underinsured.  

The cost of  lumber and other 
common building materials has 
soared in the past year as a result 
of  supply chain disruptions and 
shortages, and this is the main 
reason new home construction 
has grown more expensive in re-
cent months. As such, the home-
owner’s policy that was once 
sufficient for your property may 
now fall short.

Another important cover-
age to review is Loss of  Use that 
pays for you to live somewhere 
else while repairs are being done 
to your temporarily unlivable 
home. This also goes for rental 
properties with Loss of  Rents 
coverage. To trigger this type of  
coverage, there needs to be direct 
physical damage. 

An often, misunderstood cov-
erage not offered with each car-
rier, but always recommended, 
is Law or Ordinance coverage. 
Most carriers, if  they have it 
available, offer either 10%, 25%, 
or 50% coverage tied to your 
Dwelling Limit. If  there is ex-
tensive hurricane damage, like 
we saw with Hurricane Michael, 
there may be new building codes 
you must adhere to in order to 

rebuild. The additional Law or 
Ordinance coverage is crucial to 
your protection, since your policy 
is designed to rebuild your home 
as it was before the damage, with 
similar materials and quality, 
and not with more costly mate-
rials that could now be required 
by more stringent construction 
codes that may have come into 
play.

Our coastal properties are 
threatened by hurricanes and 
tropical storms each year, and 
flooding can happen anywhere, 
anytime—even in non-flood 
prone areas. We encourage ev-
eryone to purchase flood insur-
ance from the National Flood 
Insurance Program (NFIP), or 
a reputable, private flood insur-
ance facility which may be a bet-
ter flood insurance alternative to 
the NFIP for your home, invest-
ment or commercial property.

It is also good to remember 
that flood and water damage 
from a wind event are not neces-

sarily the same thing. There are 
a few carriers who will add flood 
coverage as an endorsement to 
a home policy. For most insured 
homeowners, your flood policy 
will be a separate policy writ-
ten through the NFIP (National 
Flood Insurance Program) or a 
private market, and this is the 
method we prefer. Unless your 
lender requires the policy, or you 
are closing on a new purchase, 
there is a standard 30-day wait-
ing period through the NFIP 
before your flood policy will be-
come effective. Many of  the pri-
vate markets in in the country, 
and especially in Florida, offer 
broader coverages than the NFIP 
and these should be considered 
as an alternative to maximize 
your protection.

The insurance marketplace 
has rapidly changed with premi-
ums increasing, guidelines and 
appetites tightening and some 
carriers losing the ability to offer 
new coverages and renewals. 

This seems to be especially for 
those with older properties that 
are close to the water. Citizens 
Property Insurance Corpora-
tion, the state’s insurer of  last 
resort is again becoming a pop-
ular and vital player in Florida. 
And to prepare this market with 
improved financial strength and 
capacity, the state legislature ap-
proved a $2.6 billion reinsurance 
and risk transfer program for the 
upcoming hurricane season. It 
includes nearly $850 million of  
new catastrophe bonds, which is 
about double the amount of  last 
year’s cat bonds.

Insurance Zone, founded by Joe and 
Lea Capers, is a full service commer-
cial and personal lines insurance agency 
serving Destin, Miramar Beach, Santa 
Rosa Beach (30A) and Inlet Beach. 
Visit their Video Library on www.
ins-zone.com and watch several infor-
mative videos on ‘Homeowners, Condo 
Unit Owners and Flood’, or call 
850.424.6979 and talk with one of  
our experienced Team Members.

(850) 424-6979
www.ins-zone.com

HOME • AUTO • WIND • FLOOD
CONDO • BOAT • UMBRELLA

LIFE • LONG-TERM CARE
BUSINESS INSURANCE

GET COVERED!

Don’t get blown away
with underinsured limits…
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Time with Wine: Krutz Family Cellars 
At Kwiker Liquor, we know 

that the key to having a great 
selection of  fine wines is know-
ing a great selection of  Vintners 
and Winemakers. We take pride 
in cultivating these relations to 
bring the very best to our cus-
tomers in the Panhandle. This 
month we called on our friends 

from Krutz Family Cellars to 
share their story with us: 

A Circular Journey
Some thirty years ago Fred 

and Cherry Krutz discovered 
the world of  wine when they 
made an adventitious stop into 
a wine and cheese boutique in 

Carmel, CA.  Little did they 
know that their oldest son, Pat-
rick, would wind up working in 
the same store two decades lat-
er.  The Cheese Shop is where 
the Krutz family first developed 
a passion for wine, and where 
Patrick learned the art of  wine-
making by working with some 

of  Monterey County’s 
best wineries.

A Hobby Becomes 
a Family Business

Krutz Family Cel-
lars was founded in 
the summer of  2003 in 
Monterey County when 
Patrick Krutz produced 
sixty cases of  wine. The 
idea was to purchase 
a ton of  grapes a year 
in order to produce a 
small amount of  wine 
for family and friends. 
However, demand soon 
changed that plan and 
Krutz Family Cellars 
continues to grow in 
an effort to supply that 
demand. In 2011 Bryan 
and Cole Krutz joined 
their brother Patrick as 
owners and Krutz Fam-
ily Cellars is now a fam-
ily-owned winery locat-
ed in Sonoma County.

Our Brand
Since 2003, Krutz 

Family Cellars has in-
cluded a Magnolia 
flower on each bottle 
of  wine that it has pro-
duced. The Magnolia, 
the state flower and 
tree of  Mississippi, is a 
symbol of  our southern 
roots. It not only rep-
resents where we are 
from, but also our way 
of  life - true, honest, 
and fun.

23028 Panama City Pkwy. 
• Next to Publix •

850.234.1434
Open 7 Days a Week! 

With the largest selection of fine wines on the beach, 
Kwiker Liquor is proud to carry Krutz Family Cellars.

Connect with Us

Dining
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SEAGROVE GLASS
                         ... in your neighborhood

MIRRORS
SHOWER DOORS
TABLE TOPS

GLASS REPLACEMENT
SERVICE

4935 E. CO. HWY. 30A SUITE 1               850-231-5450

AJ's Plumbing Inc.
998 Bay Drive, Santa Rosa Beach, FL

850-231-1473
www.ajsplumbinginc.com

Specializing in:
• Repairs
• Remodeling
• New Construction
• Custom Plumbing
• Fixture Replacement
• Water Heaters
• Garbage Dispostals
• Repiping

LESLIE H. DUBUISSON 
Owner

Lic. #RF-11067739Licensed & Insured

2nd Homeowner / VRBO Resource Directory / Business Directory

DIRECTORY continued

Accountants
LYNCHPIN TAX SERVICES
Rosemary Beach
850-210-9738 
Lynchpintax.com

Air Conditioning
AIRE SERVE HEATING &  
AIR CONDITIONING
Santa Rosa Beach 
850-378-3779

Attorneys
GREG D. CROSSLIN
3999 Commons Dr. West
Suite D  Destin, FL  
850 650-7378 destinlegal.com

Auto Body
JOE BUMPER
US Hwy. 98 E, Miramar Beach 
918-384-9166

Bathroom Designs
COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Contractors
BUCHANAN BUILDERS
Santa Rosa Beach, FL
New homes, commercial
buildings, additions & remodels.
850-420-1836 
buchananb.com

Computer Sales & Service
MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

SEO is Local
Affordable Internet Marketing 
Services
850-684-2029

Dentists
SMILEOLOGY
Hwy. 98, Santa Rosa Beach
Full service dental lab
850-203-3004

Center for Family &  
Cosmetic Dentistry
4635 Gulfstarr Dr., Destin 
850-654-8665

Disaster Specialists
APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

Flooring
BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach 850-622-1986

SAVI FLOORING 
Commercial & Residential, 
Guaranteed Quality!
850-622-3022

Flooring Contractors
ARCHITECTURAL ELEMENTS  
& RESOURCES
Your Flooring & Renovation Specialists
181 Lynn Dr. Suite A 
Santa Rosa Beach
850-622-0246 - www.aersrb.com

Glass
SEAGROVE GLASS
Seagrove Beach 850-231-5450

Heating
Aire Serve Heating &  
Air Conditioning
Santa Rosa Beach 850-378-3779

Home Inspections
Action Home Inspections 
Serving All of  the Emerald 
Coast! 850-461-5344   
actionhomeinspectionllc.org

Home Watch
SoWal Services 
South Walton’s premier  
Home Watch and 2nd Home 
Concierge  850-565-9038 
SoWalServices.com

Insulation Contractors
EMERALD COAST ENERGY 
SOLUTIONS, LLC
Green Solutions to
High Energy Bills
Santa Rosa Beach
(850) 588-2870 
www.TRUSTeces.com

Insurance Services
FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life
Fast, Friendly, Local!
850-622-5283  -  Fuller.insure

INSURANCE ZONE
Home, Auto & Life
2166-B County Rd 30A, 

Santa Rosa Beach 
850-424-6979 - ins-zone.com

TINA FADER,  
INSURANCE BROKER  
Offering Life, Group  
Employee Benefits and  
Medicare Advantage plans.  
850-368-8007

Kitchens & Cabinets
KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Kennel
EMERAL COAST KENNEL, INC.
190 Shannon Lane
Santa Rosa Beach, FL
850-267-1679  - eckennel.com

Lawncare & Landscaping
BLUE GREEN LANDSCAPE
Plant Nursery Store and Land-
scaping Serice. 6844 County 
Hwy. 30A, Santa Rosa Beach
(850) 660-1934

Locksmith's
RESORTS LOCKSMITHS  
SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach 
850-660-6901
www.resortlocksmithservices.com

Lodging
30A SUITES
6904 County Rd 30A
Santa Rosa Beach
850- 499-5058
www.30Asuites.com

Massage Therapists
FOR THE HEALTH OF IT
2217 W County Hwy. 30A

Blue Mountain Beach
850-267-0558
shopforthehealthofit.com

CARING TOUCH JANET HARDY, 
MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach, FL
850-231-9131
www.caringtouchtherapy.net

Music Instruction
STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach, FL
Musical instruction for all ages.
Call 850-231-3199 or visit
www.studio237music.com

Painting Contractors
GY PAINTING & RENOVATION
Painting, Home Renovations, 
Custom Interior Shutters
850-714-7502  
gypaintingandreno.com

Pets Supplies
WHAT'S UP DOG
Pet supplies, Dog Care &
Training. 9970 US-98, Miramar 
Beach - (850) 420-2894    

Pools & Spas
TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach - 850-650-3747 
www.tamtechpools.net

Santa Rosa Beach
850-267-0900 

www.bel-macRoofing.com
• Roofing  

• Repairs & Maintenance

• Roof Coating & Restoration

Santa Rosa Beach 
122-3 Bishop Tolbert Rd.

Santa Rosa Beach, FL 32459 
850-267-0900

www.bel-macRoofing.com 
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Pressure Washing
POMPANO PRESSURE WASHING
Miramar Beach  850-849-4499

Property Management
TROPICAL SANDS REALTY
US Military Member Owned
3754 West County Hwy. 30 A
Santa Rosa Beach

850-278-6994
www.tropicalsandsrealty.com

Real Estate
30A LOCAL PROPERTIES
Danny Magagliano
Grayton Beach  850-830-4747
DestinPropertExpert.com

HOMES ON 30A STEWART HAIRE
Santa Rosa Beach
Luxury Certified 850-687-4450
Stewart.30apropertysearch.com

RESORT QUEST-NANCY WILLS
"Your Buying or Selling journey
really does matter to me and
you will feel my commitment in
every step." 850-376-7635
exclusivenancy@aol.com

Roofing
BEL-MAC ROOFING
Serving all of  South Walton  
& Beyond  850-267-0900  
bel-macroofing.com

ROOFING CONTRACTORS
Providence Roofing
Santa Rosa Beach
850-622-5555  provroofing.com

Tile and Grout Cleaning 
THE GROUTSMITH
Cleaning, color restoration, 
repair, shower repairs, granite 
cleaning, repair & sealing. call 
850-367-3100

Tree Service
STUMP GRINDING BY STEVE

No Job too big or too small!
850-803-2205

Water Filters
ECOWATER OF SANTA 
ROSA BEACH
26 years locally owned
and operated. 850- 267-0500

Website Design
DESIGNWORKS
Graphic Design Studio
850-376-6255
kim.designworks@gmail.com

Window Treatments
CARROW WINDOW FILMS
A premier provider of   
world-class Window Films
850-974-2264

MINH PC  
Repairs

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

Sometimes Mother Nature 
can be a real mother

Don’t sweat it. We’ve got you 
covered 24/7, 365 days a year.

24 HOUR SERVICE

(850) 249-2999
www.modernairsolutions.com

#cac1817340

Roofing • Repairs & Maintenance • Roof Coating & Restoration

SANTA ROSA BEACH
850-267-0900  |  www.Bel-MacRoofing.com

MICASITA  
MEXICAN GRILLE
SPEND $30 GET $5 BACK

SPEND $50 GET CHEESE OR 
GUACOMOLI DIP

Offer expires 6/30/21 
4141 East County Hwy. 30A

Santa Rosa Beach - 850-231-0060

CAPTAIN  
ZAC'S  

10% OFF

Offer expires 6/30/21 
Serving all of South Walton

850-851-9909
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OTTO’S CAR WASH 
WASH CLUB MEMBERSHIP

THE ULTIMATE WASH PACKAGE $54.98/MONTH
THE SUPREME WASH PACKAGE $43.98/MONTH
THE EXPRESS WASH PACKAGE $29.98/MONTH

Offer expires 6/30/21
34709 Emerald Coast Pkwy., Destin 

850-974-9994

EMERALD COAST  
ENERGY SOLUTIONS

WINTER SPECIAL!
NO INTEREST IF PAID IN FULL IN 12 MONTHS*

*Subject to credit approval. Minimum purchase required. 
Interest is billed during the promotional period, but all 
interest is waived if the purchase amount is paid in full 

before the expiration of the promotional period. 
Serving The Emerald  Coast (850) 588-2870

MARBLE SLAB & 
COOKIE COMPANY

$2 OFF ANY 16-INCH 
COOKIE CAKE OR LARGER,
OR 10% OFF PURCHASE

Offer expires 6/30/21 
12805 US Hwy. 98 # r102, Inlet Beach

850-909-0405

THAI ELEPHANT 
RESTAURANT

BRING IN THIS COUPON
FOR 10% OFF!
Offer expires 6/30/21 

3906 U.S. 98 #5-6, Santa Rosa Beach
850-660-6711

AVA'S FURNITURE 
 & DESIGN

10% OFF 
ONE ITEM ONLY

Offer expires 6/30/21 
Miramar Plaza, 12889 Emerald Coast Pkwy

Miramar Beach, 850-424-6767 

FOR THE HEALTH OF IT
10% OFF  

SMOOTHIES AND JUICES 
WITH THIS COUPON

Offer expires 6/30/21 
2217 West County Hwy. 30A

Santa Rosa Beach, 850-267-0558

LOCAL COUPONS

BLUE/GREEN  
LANDSCAPING

FREE ESTIMATES 

Offer expires 6/30/21 
844 W. County Hwy. 30A Santa Rosa Beach 

850- 660-1934

TAMTECH POOLS
SERVICE CALL  

$50 OFF
W/ THIS COUPON 

AIRESERV
$50 OFF

DUCT CLEANING
Let us get the dirt you can’t see!

ARCHITECTURAL ELEMENTS 
& RESOURCES

15% OFF 
OUTDOOR KITCHENS, ARBORS, 

DECKS, FENCING & PAVERS
Offer expires 6/30/21 

181 Lynn Drive, Santa Rosa Beach
850-622-0246 

Offer expires 6/30/21 
185 N. Holiday Rd., Miramar Beach

850-650-3747

THE GROUTSMITH
$50 OFF ORDER OF $500 OR MORE
$30 OFF ORDER OF $200 OR MORE

(WITH COUPON) 

Offer expires 6/30/21 
Serving Northwest Florida

850-367-3100

SEO IS LOCAL 
 WWW.SHORTEEZ.XYZ/REPORT 

FOR A FREE ONLINE  
PRESENCE EVALUATION

Offer expires 6/30/21 
Serving All of the Emerald Coast.

850-684-2029

ECCO MOTORS 

$300 OFF 
PURCHASE OF A NEW CART

WHEN YOU MENTION THIS AD

Offer expires 6/30/21
36058 Emerald Coast Pkwy. Destin

850-837-2600
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MERMAIDS  
OF 30A 

10% OFF TOTAL PURCHASE
!

!

ORIGINAL 30-A  
APPAREL & GIFTS

10% OFF  
PURCHASE

Offer expires 6/30/211 
850-678-9522

www.aireservec.com

Offer expires 6/30/21 
 Located In The Hub

 9 Hub Lane, Watersound, Fl 32413
(850) 712-5456

Offer expires 6/30/21 
5399 East Cty. Hwy. 30A, Seagrove Beach, FL

850-231-1922
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