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Celebrating 
20 Years 
Helping 

Children in 
Crisis

By Lisa Woodrum

For 20 years, Children in Crisis 
has answered the desperate need for 
foster care through its group homes 
at the Fort Walton Beach property. 
It has provided stable and consis-
tent home environments for a mul-
titude of  displaced children in the 
midst of  severe circumstances. CIC 
originated from a small grass-roots 
group of  individuals; supporters 
of  the mission have grown to more 
than 200 members, including CPAs, 
architects, attorneys, educators and 
builders.

Ken Hair, CEO and president, 
and his loving, capable staff have 
established CIC as a haven where 
TLC is given to the littles, in a safe, 
healing atmosphere – physically, 
emotionally and spiritually. To gird 
up this mission, a network of  caring 
community organizations, business-

Locals
get it!

Cracklings in Grayton Beach Leads the 
Way with “Skip the Straw” Campaign! 

By Heather Bennett Eye

South Walton is home to 
unique and delicate ecosystems 
and some of  the most beauti-
ful beaches in the world. Plas-
tic straws are one of  the top of-
fenders of  garbage cleaned up 
along the shore. Not only do 
they litter the beach, but they 
pollute the ocean, and they're 
an overall hazard for our eco-
logical community. 

Kristy and Clayton Green, 
owners and operators of  
Crackings. in Grayton, took 
the environment into consid-
eration when they decided to 
'skip the straw' and did away 
with plastic straws about five 
years ago, and are asking other 
local restaurants to consider 
doing the same. "We took the 
pledge, and you can, too." stat-
ed Kristy. "We wanted to do 
our part and eliminate this one 
piece of  plastic."

Local coastal cleanup crews 
can easily find 500 plus straws 
in one day. Those are the ones 
that don't make it into the 
Gulf. Plastic is detrimental to 
the life and survival of  our ma-

rine life, especially the endan-
gered sea turtles that nest on 
our beaches. On a recent trip 
to the water, Kristy noticed 
the impact. "We looked over 
the side rail and there were 
so many straws and garbage. 
This is why I don't do straws," 
she said.

Crackings. does offer en-
vironmentally friendly alter-
natives to plastic straws for 
people who really need one. 
In addition to stainless steel 
reusable straws, they are 
now offering bamboo straws. 
These straws are 75 cents for 
guests to purchase and all pro-

ceeds go to the local Friends 
of  South Walton Sea Turtle 
Watch, a nonprofit organiza-
tion that conducts sea turtle 
nesting surveys and invento-
ries, and responds to sick or 

CRACKLINGS 
continued on page 3 CHILDREN
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we insure your 
car. because 
accidents happen.

simple human sense®

FULLER  
INSURANCE

SANTA ROSA BEACH   
850.622.5283

Free Estimates! We come to you!
Guaranteed for as long as you own the vehicle!

BOOK YOUR APPOINTMENT TODAY!

Les Traylor, owner     Cell: 850-797-8187
ShineOnRestoration@gmail.com

Psalm 18:28 
 “It is you who lights a lamp for me. The Lord, my God, lights up my darkness.”

Shine On! 
Headlight Restoration Service

Community

injured sea turtles. 
Kristy admits that it hasn't 

always been easy, but they held 
to their convictions and stuck to 
their guns. "We're not trying to 
make money from the straw," 
stated Kristy. When people pur-

chase them, it's for a good cause. 
"When we word it like that, peo-
ple are more inclined to make a 
donation," she said. "We would 
love it if  other restaurants would 
do this. We are blown away that 
we are so close to the beach and 
other restaurants don't do this." 
Her advice? "Take the pledge to 
skip the straw."

For restaurants interested in 
purchasing bamboo straws, you 
can contact Ray Cyr at 850-
797-3546 or visit www.theothe-
turtle.com  and also by contact-
ing Life Media at 850-399-0228. 
Why Bamboo? Paper and other 
plant-based straws are passed 
off as biodegradable, but con-
tain polyfluoroalkyl substances 

known as “forever chemicals' ' 
that have an extreme resistance 
to environmental breakdown. 
Plus, paper can get mushy.

Crackings., family owned 
and operated since 2005, is lo-
cated at 51 Uptown Grayton 
Cir serving breakfast, brunch 
and lunch Tuesday - Sunday 
with live music daily. You can 

feel good about helping the en-
vironment while enjoying a de-
licious meal and having a good 
time. We admire Kristy and 
Clayton for taking the pledge 
to skip the straw and hope you 
will, too. 

es and citizens have partnered in 
assisting CIC’s mission to “Pro-
vide Homes…Keeping Brothers 
and Sisters Together.”

There is a severe shortage 
of  foster homes in this area. 
DCF contacts CIC when it 
has children who need to be 
placed. Sarah Traver, Opera-
tions Director, tells of  the foster 
care dynamic: “When a child is 
taken from its home, it is asked 
to pack a few things in a back-
pack, then are transported to 
wherever they find a placement 
(within four counties). A child in 
Okaloosa county, for example, 
may be transferred to an open 
bed in Escambia County. Often-
times, they have to say goodbye 
to siblings who are placed in 
another home and county. This 
child will meet new people, will 
be enrolled in a new school, etc. 
(When they come to CIC,) there 
is only a trash bag with their be-
longings. I can’t imagine how 
scary it is to be in a home you 
have never been in before!”

CIC provides a home to an 
average of  100 children per year. 
Since opening its doors in 2008, 
CIC has been called “home” by 

more than 1,033 children, pro-
viding them with 123,857 days 
and nights of  a safe, loving envi-
ronment to grow and thrive.

As foster parent Kristilyn 
Cash shared, “We all know that 
it takes a village to raise a child, 
and that is exactly what CIC is 
for us as foster parents. CIC is 
our village!”

In reality, this “village” ex-
pands beyond the borders of  
the CIC neighborhood; it is 
this community that has and 

will continue to provide the 
funding, resources, giftings and 
volunteers needed. To note a 
few needs: financial support 
(ie. monthly utilities $8,333); 
non-perishable foods and gently 
used clothing, volunteers to fun-
draise, helping hands in homes 
sporadically, landscaping. They 
are seeking to hire respite cou-
ples (singles too) to intermit-
tently care for children a few 
days at a time giving housepar-
ents a break. Further needs can 

be found on the website: www.
childrenincrisis.org or call (850) 
864-4242.

Says houseparent Jowie Rod-
gers, “Every kid is one caring 
adult away from a success story. 
Even though the kiddos are 
here for a season or two, they 
will be in our hearts forever. No 
matter what the fight that we 
houseparents and staff have to 
go through, we are passionate 
about the souls of  our children. 
They are our future.”

CRACKLINGS 
continued from page 1
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July 2023 WCSD Superintendent's Update

With one month remaining 
before the new school session 

begins, Walton County School 
District is working to continue 
on a path set to become the 
number one school district in 
Florida!  District offices were 
closed to celebrate Indepen-
dence Day on July 3-4, 2023.  
District employees were able 
to spend time with their fami-
lies and friends while reflecting 
on the wonderful freedoms we 
have in this county, including 
the right to an excellent educa-
tion!   Education for all is part 

of  the fundamental principles 
on which our founding fathers 
established this nation.  Walton 
county Continues this legacy by 
preparing every child for a life 
or career of  success.  Communi-
ty partners, parents, and student 
advocates help us to create this 
thriving atmosphere.

While students and teachers 
are away preparation for a new 
year begins on campuses across 
the district.  Our administra-
tion is busy hiring teachers and 
support staff to keep Walton 
County students on the cutting 
edge of  learning. Profession-
al development is happening 
throughout the district focusing 
on reviewing state curriculum 
guidelines, gathering instruc-
tional tools, updating instruc-
tional strategies, and preparing 
classroom materials.  To make 
sure our students don’t experi-
ence the “summer slide,” the 
term used when referring to 
summer learning loss which oc-
curs when students regress aca-
demically during the time spent 
out of  school on long breaks, 
our EPIC Van has been present 
in local neighborhoods from the 
North end of  the county to the 
South end keeping students en-
gaged and excited about learn-
ing.  The EPIC Van will run for 
one additional week this sum-
mer beginning July 10, 2023. 

Please visit our district web page 
for more information:  www.
walton.k12.fl.us. 

Walton County School Dis-
trict is looking forward to the 
results of  our 2023 student 
FAST (Florida Assessment of  
Student Thinking) state assess-
ment scores. In March 2022, 
Governor Ron DeSantis signed 
new legislation that replaces 
the grade-level Florida Stan-
dards Assessments (FSA) in 
English Language Arts (ELA) 
and Mathematics with the Co-
ordinated Screening and Prog-
ress Monitoring System, also 
called the Florida Assessment 
of  Student Thinking (FAST), 
required in section 1008.25(8), 
Florida Statutes.  Although as-
sessments were taken, this was 
a transitional year and informa-
tion is intended to provide base-
line school and district grade 
results. The results will help us 

to identify areas that may need 
additional instruction, support 
and see how we compare to 
other districts. Because we have 
students who traditionally per-
form well on standardized tests, 
we expect the same exceptional 
comparative results! Walton 
County School District is EPIC! 

The 2023-24 school year 
begins on August 3, 2023 with 
teachers returning for profes-
sional development days.  Stu-
dents will officially begin classes 
on August 10, 2023.  We look 
forward to seeing our students 
after the break and returning 
to work to make our goal of  be-
coming the number one district 
in Florida a reality!  Superinten-
dent Hughes wishes everyone 
a safe and enjoyable remaining 
summer filled with activities that 
promote learning retention and 
new learning discovery!

Superintendent A. Russell Hughes

MOBILE AUTO REPAIR
We Come to You!
Serving All of South Walton

Call 850-333-4327

Community

850.347.2047 
SonriSeConStruCtion30A.Com

Home, KitcHen and BatHroom remodeling
AttiC BuildoutS • AdditionS • outdoor living • CuStom HomeS

- 24 YeArS of experienCe

- 2021 Builder of tHe YeAr

-  ServiCe from deStin to pCB,  
And All of 30A

CBC#1265832

C O M P E T I T I V E  P R I C E S  -  L O C A L L Y  O W N E D

You call...we haul
Stop by our retail yard for small to large

quantities of aggregates or Inquire about

our local delivery. Contact us today for

your quote!

850.890.4708
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June 2023 Coastal Seniors Update
Water Aerobics at the 
Atrim Pool

30 MC David Loop, Santa 
Rosa Beach -  Mondays, July 
10, 10, 17, 24, 31 and August 
7,14, 21 and 28 from 10-11 
a.m. Reservations are required. 
Call/text (850) 280-5342 or 
email coastalseniorsofsouthwal-
ton@gmail.com.  Cost is $5.00.  
Cash only please. Pool noodles 
are available for purchase for an 
additional $2.00. A waiver must 
be signed if  you're attending 
class for the first time.  Please 
arrive at least 15 minutes early 
to begin class promptly at 10:00.  
Suggestions for class: Bring a 
pool noodle, towel, sunscreen, 
hat, and water shoes (optional).

Fridays with Friends
July 14 from 3:30 pm – 5:30 

pm – North Beach Social at 
24200 US 331 North (at the 
bridge) – Friday, August 11 – 
Come play bridge with friends 
at 70 Logan Lane in Grayton 
Beach from 10 am – Noon.

RSVP to reserve your spot 
by calling 850-280-5342, or by 
sending an email to: coastal-
seniorsofsouthwalton@gmail.
com..

Game Day at Somerby 
on Wednesdays

July 12, 19 and 26th from 
2-4 p.m. Somerby of  Santa 
Rosa Beach is located at 164 W. 
Hewett Rd., Santa Rosa Beach.  
Melissa Bailey, CSSW mem-
ber will host game day. Melissa 
teaches and plays many games 
such as Hand & Foot, 5 Crowns, 
Euchre, Mexican Train Domi-
noes, and more. Refresh your 
skills or learn a new game.  Lo-
cal seniors and Walton County 
snowbirds are welcome! Call/
text Sonia at 850-280-5342 or 
email coastalseniorsofsouth-
walton@gmail.com if  you have 
questions.

Game Day at the Coastal 
Branch Library

Thursdays, July 13, 20 and 
27th from 2-4 p.m hosted by 
Melissa Bailey, CSSW mem-
ber, 437 Greenway Trail, Santa 
Rosa Beach.

Chair Yoga Classes at the 
Blake in Miramar Beach

July 18 August 1 and 15 at 
9:45 am – Join us for our chair 
yoga classes led by Colleen at 
The Blake at 90 Ponce De Leon 
St. in Miramar Beach.

Art Classes
Karen Peterson will teach Be-

ginner Watercolor Painting on 
Tuesdays, July 11, 25 and Au-
gust 8 and 22 from 9am-Noon. 
Cost is $20 for CSSW mem-
bers/$30 for non-members. 
Sign up by calling 850-280-
5342, or by sending an email to: 
coastalseniorsofsouthwalton@
gmail.com.  All supplies are in-
cluded.

Monthly Meeting 
at Kaya Life

The Benefits of  Medical 
Marijuana - Friday, July 21 - 11 
a.m.-1 p.m.  Kaya Life is the 
first Cannabis Physician Office 

to open in the Panhandle of  
Florida. Our mission is to help 
you and your loved ones find 
your wellness and improve your 
quality of  life through the use of  
Medical Marijuana.  If  you’re 
living with a long-term disease 
or coping with serious side ef-
fects from treatment, don’t hesi-
tate to call and find out what 
medical marijuana can do to 
improve your quality of  life.  A 
light lunch will be served.

Pickleball
Beginner Pickleball 101 at 

Walton Sports Complex courts 
– July 12 and 26 at 6 p.m. Reg-
istration required. You may reg-
ister at www.waltonrec.com  by 
choosing field and court rentals. 
Email Sandra Gulak at sowal-
pickleball@gmail.com for more 
information. Open to Walton 
County residents only. Please 
join the SoWal Pickleball As-
sociation on Facebook for more 

information and weekly updates 
and check the CSSW calendar 
at www.coastalseniorsofsouth-
walton.org.

Seniors 50 years of  age and 
up residing in or visiting Wal-
ton County are invited to join 
CSSW. Membership is $20 for 
individuals, $30 for family, and 
$50 for businesses (your business 
will be listed on our home web-
page and our Facebook page). 
You can become a member via 
email at coastalseniorsofsouth-
walton@gmail.com, or on the 
website at www.coastalsenior-
sofsouthwalton.org. Also, follow 
us on Facebook at Coastal Se-
niors of  South Walton.  Coastal 
Seniors of  South Walton, Inc. is 
a non-profit 501© (3) organiza-
tion for active adults and we’re 
looking for dedicated, enthusi-
astic persons to join our Board 
of  Directors. 

LET THE 
ADVENTURES
BEGIN!

Santa Rosa Beach

850.622.2000
Panama City Beach

850.233.0020

ElectricCartCompany.com 

Largest Selection
of Electric Vehicles

Club Car • Polaris GEM 
StarEV • Tomberlin • Garia 

Moke • Yamaha

Full Service • Wheels & Tires
Accessories • Rentals 

Pickup & Delivery

Community
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Caring and Sharing of South Walton Launches 
Neighbors Helping Neighbors Program

Walton County remains one 
of  the fastest growing counties 
in Florida. As our community 
grows, so do the needs of  our 
community. In order to keep 
up with the increased needs of  
Walton County residents, Car-
ing & Sharing of  South Walton 
has launched a new fundraising 
program. 

The new program is called 

Neighbors Helping Neighbors 
and has the potential to bring 
in $100,000 in annual support 
towards the programs offered 
by Caring & Sharing. The or-
ganization is currently seeking 
100 donors to give a $1,000 
gift annually to make the pro-
gram a success and reach their 
goal. Funds contributed to the 
program  will directly and im-

mediately impact the work that 
Caring & Sharing facilitates, 
helping ensure they will con-
tinue to provide Walton County 
residents in crisis with access to 
necessary resources. 

“We have seen our monthly 
numbers steadily increase since 
early 2020. As our community 
grows, so do the needs of  those 
living here,” said Carly Barnes, 
Executive Director of  Caring & 
Sharing of  South Walton. “This 
program will allow us to grow 
our team, strengthen our foun-
dation, and continue providing 
the families we serve with access 
to necessary resources.” 

Below are some tangible ways 
that $1,000 annually will make 
a significant impact for Walton 
County neighbors in need:  

Provides rental assistance to 
two families, preventing them 
from being evicted. 

Helps five families pay past-
due utility bills

Provides 20, 45-minute coun-
seling sessions for clients dealing 
with depression, addiction, cri-
sis, trauma, and other situations

Provides 100 families with 
diapers, wipes, feminine prod-
ucts, and other hygiene products 
each month 

Stocks the Caring and Shar-

ing pantry shelves, providing 
hundreds of  local families with 
access to food

Joining the Neighbors Help-
ing Neighbors program requires 
a $1,000 annual commitment. 
This can be made on the or-
ganization’s website through a 
one-time $1,000 payment or 
a recurring, monthly payment 

of  $84.00. Checks for the pro-
gram can be mailed to Caring & 
Sharing of  South Walton at PO 
Box 2122, Santa Rosa Beach, 
FL 32459. You can find more 
information about Neighbors 
Helping Neighbors on the Car-
ing & Sharing website www.car-
ingandsharingsowal.org

ARTSQUEST 
continued from page 3

Community

On time...all the time! 

Serving VPS, ECP and 
PNS Airports
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Mosquito-Borne Illness Advisory
By Teahna Ratliff

Throughout the year, South 
Walton Mosquito District is 
fighting our war on mosquitoes 
to prevent the residents and visi-
tors from falling ill from mos-
quito-borne illnesses. Our field 
technicians visit known breed-
ing sites every month to treat 
them with larvicide. Larvicide 
is a biopesticide formulated to 

kill immature mosquitoes before 
they can become adults, which 
prevents them from hatching 
and biting people. The techni-
cians also respond to service 
requests from residents in South 
Walton who have noticed mos-
quito activity increase in their 
area. The field technicians will 
set up traps and do surveillance 
in the area to find additional 
breeding sites. Larviciding is 
our first defense against mos-
quito borne diseases by treating 
them before they become flying 
adults.  

To monitor adult popula-
tions, South Walton Mosquito 
District currently has 22 per-
manent trap locations placed 
throughout South Walton to 
sample mosquito populations. 
Most of  the traps are placed on 
the borders of  swampy areas 
near populated areas. These 
traps are checked twice a week, 
showing if  there is an increase 
of  mosquito activity. The sam-
ples are taken back to our lab 
where our Entomology depart-
ment can identify what spe-
cies of  mosquitoes are present. 
Adulticide missions are planned 
from the number of  mosquitoes 
in the traps and the percentage 
of  mosquitoes that can carry 
diseases. Adulticide treatments 
are our last resort used to fight 
mosquitoes. 

Thirteen of  the trap sites are 
also home to our sentinel chick-
ens. Mosquito control sends a 
blood sample from the chick-
ens once a week to the Florida 
Department of  Health Labora-
tories in Tampa FL to test for 
common mosquito-borne ill-
nesses such as Eastern Equine 
Encephalitis (EEE), Highlands 
J (HJ), and West Nile Virus 
(WNv). The chickens are the 
best option for this job because 
they are asymptomatic (show no 
symptoms of  disease) and are 
dead-end hosts, which means 
they cannot pass the disease. 

When the FDOH laboratory 
reports a bird has tested posi-
tive, it is the mosquito control's 
job to check the area for addi-
tional breeding sites. The posi-
tive chicken is given away to em-
ployees or donated to the FFA 
(Future Farmers of  America) 
program. The chickens are not 
harmed in any way and live out 
their years in their new homes. 

Mosquito control will set ad-
ditional traps to determine the 
increase in mosquito popula-
tions and allow for additional 
adulticide missions. An advisory 
is issued by the Florida Depart-
ment of  Health when multiple 
birds in one area have tested 
positive for an illness. 

Adulticide missions are prior-
itized by multiple variables. The 

minimum for spraying a route is 
the mosquito traps must have at 
least 25 mosquitoes. The route 
that has a higher percentage of  
mosquito species that can po-
tentially carry disease will move 
that route up on the treatment 
list. Positive chickens in that 
area are top priority for spray-

ing due to disease transmission 
being observed in the area. This 
helps to prevent those mosqui-
toes from biting people and pos-
sibly passing diseases to them. 

If  you would like more infor-
mation on this process, South 
Walton Mosquito District will 
be hosting a Meet & Greet for 

residents on Thursday July 20, 
2023, from 5:00pm-7:00pm at 
the office located at 774 N. Co 
Hwy 393 in Santa Rosa Beach. 
Call our office at (850) 267-2112 
for more information or visit 
our website at www.southwal-
tonmosquitocontrol.org

MEET THE 
SOUTH WALTON MOSQUITO 
CONTROL DISTRICT TEAM

Community
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Local Democrats Wipe out Medical Debt 
for Families in NW Florida

The Democratic Women's 
Club of  Walton County abol-
ished $1,670,497.85 of  medical 
debt for 1,971 needy families 
and individuals in 6 counties in 
the Florida Panhandle.  Coordi-
nating closely with the national 
non-profit organization RIP 
Medical Debt, which buys large 
amounts of  medical debt in bulk 
at drastically reduced rates, the 
$7,620 that was raised by the 
Democratic Women bought 
$1,670,497.85 of  medical debt, 
which was immediately wiped 
out for beneficiaries who were 
screened by RIP.

The project was the brain-

child of  Mary Wolfe, past Presi-
dent and Community Projects 
Chair and current Parliamen-
tarian of  the club.  She read an 
article about RIP Medical Debt 
and suggested the idea to the 
club.  The Democratic Women’s 
Club annually donates 10% of  
their budget to charity.  In the 
club’s 2022 budget, that figure 
was $254.  Due to the generos-
ity of  donors (current and for-
mer club members, community 
friends, and complete strangers), 
the club’s seed money of  $254 
grew to $7,620, far exceeding 
the club’s initial, very ambitious 
goal of  $5,000.

Through her extensive re-
search working on this project, 
Ms. Wolfe learned the following 

facts:  Medical debt is prevalent 
in all socioeconomic groups.  
However, black communities 

have the most debt and are sub-
jected to the harshest collection 
techniques.  No one is immune 
from accumulating medical 
debt.  The three top predictors 
of  medical debt are, in order:  
getting sick, no insurance, and 
poor insurance coverage.  No 
one should ever put medical 
charges on a credit card unless 
they are absolutely certain that 
they can repay.  Once it goes 
on a credit card, it is classed as 
consumer debt, which is treated 
differently than medical debt.  
Hospitals, especially those that 
are “not for profit”, are required 
to offer financial counseling and 
opportunities to have charges 
reduced or eliminated.  This op-
tion should be explored before a 
patient leaves the hospital.

RIP Medical Debt is turning 
some of  their focus from abol-
ishing debt to searching for ways 
to make sure that medical debt 
is never created.  Although RIP 
does not work on an individual 
basis, recipients must qualify 
based on income.  RIP buys 
debt in huge bundles on the 
debt marketplace.  It is traded 
just like a commodity.  Due to 
the diligence and hard work of  
Ms. Wolfe and other members 
of  the Democratic Women’s 
Club of  Walton County, and 
to the generosity of  donors to 
this project, the lives of  1,971 
individuals and families in Bay, 
Holmes, Okaloosa, Santa Rosa, 
Walton, and Washington Coun-
ties will be greatly improved. 

Community

WWW.30ASWIMDOG.COM

THE EMERALD COAST’S PREMIERE  
CANINE AQUA THERAPY POOL 

Since 2014
•  Non Chlorine… 

non salt water
•  Copper-based  

cleaning system

•  All dogs may benefit 
from swimming

•  A great non weight 
bearing exercise

GOOD FOR ARTHRITIS, POST-SURGERY,  
HIP DYSPLASIA, DISEASES
It is proven that swimming  
adds years to a dogs life

Scan the QR Code for a 
Coupon to the Largest

Independant Pet Supply 
Store in the Panhandle

Your retailer of the best 
e-bikes on the market.

GET A FREE 
TEST RIDE.

2166 W County Hwy 30A, Suite B
Santa Rosa Beach

850-366-2524
rideitfl.com
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Making Change in Florida’s 
Second Congressional District

By Congressman Neal Dunn

It has been a vigorous month 
on Capitol Hill. My staff and I 
are hard at work representing 
and fighting for the people of  
Florida's Second Congressional 
District. 

June began with the House 
passing the Fiscal Responsibility 
Act to address the nation's debt 
ceiling. 

The month progressed with 
my introduction of  the Creat-
ing Accountable Respectful 
Environments (CARE) for Chil-
dren Act. Going into the foster 
care system can be difficult for 
a child and their parents. The 
transition is even more difficult 
when there is a shortage of  fos-
ter care options. The CARE for 
Children Act seeks to expand 
foster home options to include 

cottage-family homes. Cottage 
Family homes offer a family-like 
living environment in a single-
family residence with no more 
than two children per bedroom 
unless it is in the child's best in-
terest. This bill helps ensure a 
healthier and more stable envi-
ronment for children raised in 
the foster care system. 

One thing that comes up reg-
ularly in my conversations in the 
district is the price of  prescrip-

tion drugs. That's why 
I also introduced the 
Increasing Transpar-
ency in Generic Drug 
Applications Act. 

This bill improves 
the U.S. Food and 
Drug Administration's 
review process for 
complex generic med-

ications by allowing the agency 
to inform generic drug sponsors 
about the differences between 
their application and the refer-
ence product. In other words, 
this increases your choices of  
affordable, quality prescription 
drugs.

You deserve access to more 
safe, generic medications. 
Branded drugs currently ac-
count for 82% of  the total drug 
spend in the U.S. With many 
households struggling with in-
flation, the more money we can 
help patients save, the better. 

Finally, we welcomed the 
2023 Congressional Art Com-
petition winner for Florida's 
Second District, Stella Bagby 
of  Inlet Beach, and her family 
to Capitol Hill this past month. 
Stella is a student at the Ohana 
Institute, and on June 20, we 
celebrated her with the official 
hanging of  her piece "Florida 
Beauty Aura" in the United 

States Capitol. Millions of  indi-
viduals will view Stella's artwork 
while visiting the U.S. Capitol, 
and her art will remain dis-
played for one calendar year. 

For regular updates about 
what I'm doing in Congress, fol-
low me on Twitter at @DrNeal-
DunnFL2 or Facebook.         

ottoscarwash.com
Corner of HWY 98 and Don Bishop RD,

Santa Rosa Beach, FL

• Unlimited Washes
• Avoid Lines with Membership

• Micro Fiber Towels / 
Window Cleaner

License Plate 
Reader 

Technology for 
VIP Access

ULTIMATE
WASH PACKAGE 54.98$$

/MONTH

SUPREME
WASH PACKAGE 43.98$$

/MONTH

EXPRESS
WASH PACKAGE 29.98$$

/MONTH

1/2 OFFFAMILY PLAN $$
Additional Plans On A Shared Account.

With All
Car WashesFREE VacuumS

OS2OTT

SANTA ROSA BEACHinNOW OPEN
WASH CLUB
MEMBERSHIPS

Community

• Inside Outside Runs
• Individual Outside Times 4X Daily

• TV’s For Each Dog & Cat
• Military, Police & Fire Discounts

THAI ELEPHANT
Authentic  
Thai Cuisine

Originial  
& Creative

Lunch &  
Lunch Specials

Mon-Fri 
11am-3pm 

Dinner, 3pm-9pm 
Sat/Sun & Holiday 

Dinner All Day

850-660-6711

3906 Hwy 98/Santa Rosa Beach
Post Office Shopping Center

Bring This 
Coupon In For  

10% OFF

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

Florida Coast Painting
Professional Cabinet Refacing
Venetian Plaster • Faux Finishing
Over 20 Years Experience

850.819.4889
email: floridacoastpainting@usa.com
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Business

Insights for Investors: 
Stocks, Real Estate and Treasuries Over Time

By Maurice Stouse, Financial 
Advisor and Branch Manager

A review of  the long-term re-
turn of  stocks versus U.S. Trea-
suries reveals that a small num-
ber of  stocks have outperformed 
US Treasuries and inflation go-
ing back all the way to 1926. 
That result can leave an investor 
wondering if  stocks make sense 
to invest in at all. The same can 
be said for real estate as well.

The long-term return for 
stocks is 8 percent (without re-
investing dividends) and real 

estate is closer to 4 percent (not 
considering income). That is ac-

cording to Peter Earle, an econ-
omist at the American Institute 
of  Economic Research. That 
puts those two classes ahead of  
Treasuries and inflation, which 
are both closer to 5 percent and 
3 percent over the same time 
frame. A review of  gold also re-
veals that it has consistently un-
derperformed stocks, as a group, 
as well. That leaves the investor 
wondering that if  stocks offer 
the greatest potential for wealth 
accumulation, where might an 
investor put his money?

If  someone is fortunate 
enough to have found the right 
stock, in the right sector at the 
right time, that probably result-
ed in outsized gains. Most inves-
tors who have accumulated their 
wealth with equities have done 
so through the buying and hold-
ing of  businesses, represented 
by their stocks, over long periods 
of  time. That also means stick-
ing with a strategy until your 
needs, objectives, timeframe or 
comfort level change. We be-
lieve that investors can work 
toward their goals by investing 
in the American economy (and 
across the world in some cases) 
and across all its industries and 
to be careful not to over allocate 
to any one area.

What about trends and mo-
mentum? Many investors have 
seen the extraordinary return 
of  a relatively small number of  
stocks thus far in 2023. Many 
might wonder if  that is indeed 
the thing to do: Invest where the 
trends and momentum are cur-
rently. The challenge is knowing 
where that next trend is at any 
given time.

We think it is critical for in-
vestors to look at the importance 
of  sectors, industries, individual 
companies (or funds of  compa-
nies) and economic factors over 
a long-time frame. Time is the 
main advantage for an inves-

tor, as it takes long time periods, 
consistency, and a good degree 
of  patience to see these returns. 
In the end, attaining any goal 
means building a plan and in-
vesting according to that plan 
and trying to lower personal bi-
ases as well as the noise from the 
media.

Diversification and asset alloca-
tion does not ensure a profit or protect 
against a loss. Holding investments for 
the long term does not ensure a profit-
able outcome.

Maurice Stouse is a Financial Ad-
viser and the branch manager of  The 
First Wealth Management/ Raymond 
James.  Main office located at The 
First Bank, 2000 98 Palms Blvd, 
Destin. Phone (850) 654.8124. 
Raymond James advisers do not offer 
-tax advice. Please see your tax pro-
fessionals. Email: Maurice.stouse@
raymondjames.com.

Securities offered through Ray-
mond James Financial Services, Inc. 
Member FINRA/SIPC, and are not 
insured by bank insurance, the FDIC 
or any other government agency, are not 
deposits or obligations of  the bank, are 
not guaranteed by the bank, and are 
subject to risks, including the possible 
loss of  principal. Investment Advisory 
Services are offered through Raymond 
James Financial Services Advisors, 
Inc. The First Wealth Management 
and The First Bank are not registered 
broker/dealers and are independent of  
Raymond James Financial Services.

Views expressed are the current 
opinion of  the author and are subject 
to change without notice. The infor-
mation provided is general in nature 
and is not a complete statement of  all 
information necessary for making an 
investment decision and is not a rec-
ommendation or a solicitation to buy 
or sell any security. Past performance 
is not indicative of  future results.

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and
are not insured by bank insurance, the FDIC or any other government agency, are not deposits
or obligations of the bank, are not guaranteed by the bank, and are subject to risks, including the
possible loss of principal. Investment advisory services offered through Raymond James Financial
Services Advisors, Inc.The First Wealth Management andThe First Bank, NA are not registered
broker/dealers and are independent of Raymond James Financial Services.

Your usual?
Familiarity bias means sticking with what you know – but

there may be a lot that you don’t
Familiarity might be playing a role in some of your decisions

THINK BEFORE YOU ACT
To help you keep familiarity from overly influencing your financial plan:

• Don’t confuse awareness with understanding or expertise.
Rely on objective research.

• Take the time to consider your motivations for selecting
certain investments or strategies.

• Don’t rule out an investment or financial strategy because it’s
foreign to you.

Call us to schedule a meeting anytime to receive the objective
insight you need to make important decisions surrounding

your wealth.

Maurice Stouse
Financial Advisor

Amy Parrish
Financial Advisor

The First Wealth Management
A Division ofThe First Bank, NA

2000 Ninety Eight Palms
Blvd

Destin, FL 32541
850.654.8122
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Your usual?
Familiarity bias means sticking with what you know – but there may be a lot that you don’t. 

Familiarity might be playing a role in some of your decisions.

Think Before You Act
To help you keep familiarity from overly influencing your financial plan:

• Don’t confuse awareness with understanding or expertise. Rely on objective research.
• Take the time to consider your motivations for selecting certain investments or strategies.

• Don’t rule out an investment or financial strategy because it’s foreign to you.

Call us to schedule a meeting anytime to receive the objective insight you need to make 
important decisions surrounding your wealth.

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and are not insured by bank 
insurance, the FDIC or any other government agency, are not deposits or obligations of the bank, are not guaranteed by the 

bank, and are subject to risks, including the possible loss of principal. Investment advisory services offered through Raymond 
James Financial Services Advisors, Inc. The First Wealth Management and The First Bank, NA are not registered

broker/dealers and are independent of Raymond James Financial Services.

Maurice Stouse
Financial Advisor

Amy Parrish
Financial Advisor

The First Wealth Management 
A Division of The First Bank, NA
2000 Ninety Eight Palms Blvd. 

Destin, FL 32541

850.654.8122

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and
are not insured by bank insurance, the FDIC or any other government agency, are not deposits
or obligations of the bank, are not guaranteed by the bank, and are subject to risks, including the
possible loss of principal. Investment advisory services offered through Raymond James Financial
Services Advisors, Inc. First FloridaWealth Group and First Florida Bank are not registered
broker/dealers and are independent of Raymond James Financial Services.

Up, down or sideways: Keep
your head on straight when

markets move.
Some investors have learned how to ride out the most
stomach-churning market cycles. Others follow the urge
to jump out mid-ride. So what can you do to play it smart

in a roller coaster of a market?
For starters, you can turn to us. We can help you find a
clear way forward before fear or concerns take over with
a strategy tailored to your situation. In our experience,
perspective is the ticket to helping endure the ups and

downs as you pursue your financial goals.
Contact us to learn how we can help.

Maurice Stouse
Financial Advisor

Amy Parrish
Financial Advisor

First Florida Wealth Group
Division of First Florida Bank

2000 Ninety Eight Palms
Blvd

Destin, FL 32541
850.654.8122
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Ohana Institute Seniors Soar to New Heights 
with Rocketry Success 

AerOhana, a leading edu-
cational institution fostering 
innovation and excellence in  
aerospace technologies, proud-
ly announces the outstanding 
achievements of  its  seniors in 
the field of  rocketry. As part of  
their Aerospace Technologies 
and Physics  classes, these tal-
ented students embarked on a 
journey to build high-powered  
rockets (HPR) and pursue their 
National Association of  Rock-

etry (NAR) HPR Level 1  cer-
tification. 

In a remarkable display of  
skill and determination. Ohana 
Institute seniors Elena  Man-

nion, Oliver Herrington, Coltin 
Reeves, Smith Reaves, and Ty 
Rettinger, along with  Ohana 
Junior Skyler Aki, recently trav-
eled to Samson, Alabama to put 
their creations  to the test. Under 
the guidance of  their mentors 
Mr. Mike Sturdivant, Dr. Jesse 
Lard,  Mr. Chad Thurman and 
AerOhana's dedicated team, 
these students successfully  con-
structed, launched, and recov-
ered their rockets with aplomb. 

These seniors will be  
studying aerospace 
and mechanical en-
gineering at Univer-
sity of  Florida, the  
University of  Ala-
bama, and the Uni-
versity of  Miami in 
the fall. 

Ohana Institute 
high school student, 
Stella Bagby, wins  
Congressional Dis-
trict 2 Student Art 
Show! 

We are delighted 
to announce that 
Stella Bagby, a tal-
ented high school 
student at  Ohana 
Institute in Inlet 
Beach, has emerged 

victorious in the Congressional 
District 2  Student Art Show. 
Stella's exceptional artwork has 
been chosen as the winning 
piece  to be displayed in the 

U.S. Capitol for an entire year, 
representing our district and the  
visionary creativity it embod-
ies. This prestigious recognition 
comes under the  patronage of  
Congressman Neal Dunn.

The theme for this year's art 
show was "The Many Faces 
of  Florida's Second District,"  
which challenged young art-
ists to capture the essence and 

diversity of  our vibrant  re-
gion. Stella's artwork stood out 
among the entries, showcasing 
her exceptional  talent, unique 
perspective, and profound un-
derstanding of  our district's rich 
tapestry. 

We extend our warmest con-
gratulations to Stella Bagby on 
her remarkable  accomplish-
ment. Her creativity, skill, and 

dedication have earned her 
this prestigious  honor, and we 
are incredibly proud to have 
her represent our district in the 
heart of   American democracy. 
We would also like to express 
our gratitude to Congressman  
Neal Dunn for his unwavering 
support of  artistic talent and for 
providing this  exceptional op-
portunity to young artists. 

Community

We are Hiring
Santa Rosa Beach & Seagrove Stores

I C E  C R E A M  •  C A N D Y  K I T C H E N

• full or part-time
• shift leaders
• scoopers
• waffle cone bakers

• excellent Pay
• fun environment
• great 1ST job
• benefits for full-time

apply in person or on-line at pecanjacks.com/pages/employment
4368 W County Hwy 30A, Santa Rosa Beach • 850-622-0011

PERFECT
IN  WALTON  COUNTY

2024
VOTING OPENS: SEPT. 5 - 22
From incredible dining to outdoor adventures, help spotlight the 
businesses, activities and people that make Walton County your perfect 
place. Nominations and voting take place at PerfectInWaltonCounty.com

NOMINATE YOUR FAVORITES! AUG. 1 - 18

The AerOhana Rocketry Club, captured during one of their awe-
inspiring launches.

 Ohana Institute student Stella Bagby 
displays her winning artwork. 

VISIT  
SOUTHWALTON.LIFE  
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Rise of the "Bro-tique": Redefining Men's Retail
Experience in South Walton

The world of  men's fash-
ion has witnessed a significant 
transformation in recent years, 
and with it, a new term has 
emerged to describe a unique 
breed of  stores: the "Brotique." 
Combining the words "bro" and 
"boutique," this catchy nick-
name perfectly encapsulates the 
essence of  a new era in men's 
retail. These establishments are 
not merely stores; they are im-
mersive spaces that cater to the 
modern man's evolving needs, 
preferences, and sense of  style.

Gone are the days when
men's shopping was limited to 
a few basic options. The emer-
gence of  the "brotique" concept 
marks a departure from the tra-
ditional and paves the way for 
an elevated and personalized 
shopping experience. These 
stores have become synony-
mous with a fresh take on men's 
fashion, grooming, and lifestyle, 
providing a haven where men 
can explore their individuality 
without compromise. So, what 
sets Captured Clothing apart 

from conventional men's stores? 
It starts with the ambiance. Step 
into this brotique, and you'll
find yourself  in an atmosphere 
carefully crafted to radiate style, 
sophistication and masculine 
energy. The decor, lighting, and
overall aesthetic are designed to
create an inviting space that ap-
peals to the sensibilities, making 
you right at home.

The selection of  merchan-
dise in Captured is equally dis-
tinctive. Curated with experi-
ence for the latest trends and 
timeless classics, offering a range 
of  high-quality clothing, acces-
sories, grooming products, and 
lifestyle essentials. Every item is 
handpicked to reflect the desires 
and aspirations of  the discern-
ing gentleman, ensuring that he 
can find everything he needs to 
express his unique style and per-
sonality. 

Perhaps one of  the most ap-
pealing aspects of  the "brotique" 
phenomenon is the personalized 
attention provided to custom-
ers. Unlike their mass-market 

counterparts, these stores priori-
tize individualized service, with 
knowledgeable staff members 
who are passionate about be-
ing able to help customers. The 

"brotique" is more than just a 
place to buy clothes or grooming 
products; it has become a desti-
nation for men seeking inspira-
tion, community, and a sense of  

belonging. Many of  these stores 
host events, workshops, and col-
laborations, creating a platform 
for men to connect, network, 
and share their experiences and 
interests. As the popularity of  
the "brotique" continues to rise, 
it has become a game-changer 
in the retail industry. Its success 
can be attributed to its ability to 
adapt to the changing demands 
and expectations of  the mod-
ern man. individualized service, 
and a vibrant community atmo-
sphere.

Here at Capture Clothing 
we are excited and proud to
embrace this new era of  mens 
retail and known as 30A’s Bro-
tique!

Stay tuned for father son 
workshops, the launch of  the 
on-line store and much more!

Captured Clothing has custom ap-
parel and curated goods from all over 
the globe.

37 Logan Ln Suite 3, Santa Rosa 
Beach, FL 32459 | (850) 461-
9098 | moduscaptured

Community

Modus Captured Clothing Opens in Grayton Beach
 Well-known photographer 
and South Walton’s 2021 
artist of the year, Chandler 
Williams has expanded his 
footprint in his Graton Beach 
shop by opening Modus 
Captured Clothing, a men's 
store focused on custom 
apparel and curated goods 
from all over the globe. 
          Williams has been 
developing his concept over 
the past few years. With 
touches of Williams’ unique 
photography, as well a surf, 
travel & lifestyle vibe, the 
store is truly an expansion of 
the local brand we know as 
Modus Photo or Modus. For 
those who value quality, 
culture, and personal style, 
Captured Clothing is a 
unique shopping experience. 
     Williams’ unique process 
of printing, stitching and 
hand sewing his designs is a 
must see, in person kind of 
experience. His custom style 
compliments some of the

basic men’s essentials. 
     With a focus on artisan 
driven leather goods and a 
quintessential ‘Grayton’ 
atmosphere, it reminds you 
to get out and travel a little 
more!
     Chandler has dedicated 
the entire upstairs to custom-
ize the retail experience! In 
an interview, he mentioned 
reading surfer mag and 
seeing photographer Aaron 
Changs’ photos printed on 
shirts as inspiration for his 
own designs. Williams began 
printing his own images on 
shirts back in 2010. Now, 
fourteen years later, Modus 
Captured Clothing is born. 
“We are not a shirt printing 
company,” Chandler said. 
“But we will offer select 
services to other artists who 
are looking to create wear-
able art.”  
     As an additional part of 
the experience, customers 
will be able to sip and shop. 

Captured Clothing will be 
serving nitro cold brew teas 
and coffees as well as offering 
the occasional compli-
mentary espresso!
     “Don’t worry,” Chandler 
says. “Yes, the gallery is still 
here but we have moved it 
across the courtyard in the 
same complex. A huge thank 
you for all the local support 
as we are celebrating the 10th 
year of the Modus Landscape 
Art Gallery this year.”
     Grayton Beach is one of 
the easiest and most conve-
nient beaches and shopping 
experiences for locals and 
visitors. The public parking 
lot and shuttle system has 
made getting to the beach 
and the other shops of 
Grayton extremely accom-
modating.    
     Be sure to stop by and 
experience Modus Captured 
Clothing located in Grayton 
Beach at 37 Logan Lane, 
suite 3. 

Custom Apparel and Curated Goods from all over the Globe
37 Logan Ln Suite 3, Santa Rosa Beach, FL 32459 | 850.461.9098 |       moduscaptured 
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2 LOCATIONS TO SERVE YOU
4633 E Highway 20, Niceville, FL • 850-678-8338

11394 Highway 98 Unit B, Miramar Beach, FL • 850-678-8338 
(next to the Melting pot)

STUBBSORTHO.COM

VOTED BEST ORTHODONTIST

ORTHODONTIST

    
Our daughter just completed her second 
phase and had her braces removed 
today, what a milestone!! This experi-
ence has been amazing. We love Dr. 
Stubbs and her staff. Always friendly 
and always went above and beyond for 
my daughter's comfort. ~ Micha K.

 
2 LOCATIONS TO SERVE YOU

4633 E Highway 20, Niceville, FL • 850-678-8338
11394 Highway 98 Unit B, Miramar Beach, FL • 850-678-8338 

(next to the Melting pot)

STUBBSORTHO.COM

voted best orthodontist

ORTHODONTIST

“Our daughter just completed her second 
phase and had her braces removed today, 
what a milestone!! This experience has 
been amazing.  We love Dr. Stubbs 
and her staff. Always friendly and 
always went above and beyond for my 
daughters comfort. ~ Micha K.

H H H H H

Community
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U.S. Amatuer Golf Championship 
Comes to Santa Rosa Beach

Santa Rosa Golf  & Beach 
Club will play host to the U.S. 
Amateur Championship Quali-
fying Tournament on July 17-
18, 2023, as players compete for 

a spot in the U.S. Amateur, the 
leading annual golf  tournament 
in the United States for ama-
teur golfers. Santa Rosa Club is 
one of  seven courses in Florida 

selected to host this prestigious 
qualifying tournament.

 A Bill Bergin design, Santa 
Rosa Club received honorable 
mention in Golf  Inc. Maga-

zine’s Renovation of  the Year 
Awards in 2021. Located on 
famous Scenic Highway 30A, 
Santa Rosa Club showcases the 
best that Northwest Florida golf  
has to offer with pops of  white 
sand throughout the course al-
lowing the gulf  breeze to pass 
through the fairways. Challeng-
ing for the most skilled golfers, 
Santa Rosa Club is also fun and 
friendly, allowing a wide vari-
ety of  options for recovery and 
boasts ample playing areas.

 There will be 29 collegiate 
athletes in the field at Santa 
Rosa Club – all with a handi-
cap index of  2.4 or less to com-
pete. Nine different states will be 
represented and three different 
countries featuring an exciting 
field of  players including:

• Alexandre Vandermoten 
who competed in the Patriot 
All-American Invitational,

• The youngest player in the 
field, Giancarlo Aguirre, who is 
14 years old,

• Boyd Owens of  Wake For-
est University who qualified for 
a Korn Ferry Tour event,

• Patrick McCann of  Florida 
State University who competed 
in the 2022 NCAA National 

Championship,
• and representing Santa 

Rosa Club is Ashley Loyd, 
Board Member for Santa Rosa 
and Parker Milam a golf  opera-
tions staff member.

Some of  the most iconic 
names in golf  have been U.S. 
Amateur Champions includ-
ing Tiger Woods, Bobby Jones, 
Jack Nicklaus and more. The 
champion receives an auto-
matic invitation to play in all 
of  the majors (except the PGA 
Championship). Additionally, 
the runner-up also receives an 
invite in the Masters and U.S. 
Open. For many competing in 
the qualifying tournaments, this 
could potentially be the start of  
something even bigger.

 Spectators will be limited 
to the family of  players and to 
Santa Rosa Golf  & Beach Club 
members and must walk dur-
ing the round. Pre-authorized 
media will also be allowed spe-
cial permissions and opportu-
nities for b-roll and interviews 
throughout the tournament.

 For more information on the 
U.S. Amateur Championship 
Qualifying Tournament, visit 
www.fsga.org.

Community

• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

4591 Highway 20, Niceville, FL 32578 
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

1402 Cat Mar Rd., Suite B, Niceville, Florida 32578

BOAT LIFTS/SLIPS
Now available in Freeport!
•  New, covered 10,000 lb.  

& 12,000 lb. capacity 
• Slips accommodate boats up to 30'
• Fuel available on site

Each lift has remote control,  
120v outlet, water, and hose for  
wash downs. Well lit with security 
cameras and management on  
site daily.

Located on the fresh water of  
Black Creek less than 3 miles  
from Choctawhatchee Bay!

Black Creek Lodge Road
Freeport, FL

334-248-4437

VACATION RENTALS • PROPERTY MANAGEMENT

13 W Henry Ct., Santa Rosa Beach
850.357.VACA  |  info@vacationatitsfinest.com

www.vacationatitsfinest.com
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The Market Shops Announces Newest Tenant, Fit2Run
The Market Shops is pleased 

to announce their newest 
merchant, Fit2Run, officially 
opened its doors on Thursday, 
June 29.

Fit2Run is a family-owned 
and locally operated special-
ty running retailer that first 
opened in Sarasota, Florida in 
2006. Founded by second- and 
third-generation retailers, Bill 
and Parks Robinson, Fit2Run 
was created in order to provide 
exceptional service and assort-
ment in the running industry 
niche. As a company, they are 
dedicated to supporting local 
communities with resources 
to promote a healthy lifestyle, 
with an emphasis on selection, 
events, and above all, service. 
The Market Shops store marks 
the 27th location for the Fit-
2Run brand, with other retail 
locations spread throughout the 
state of  Florida as well as Puerto 

Rico.
“We wanted a space that 

would be easily accessible to 
runners and walkers alike,” said 
Fit2Run marketing director 
Alex Dougherty. “Being directly 
off Highway 98, and just outside 
of  Sandestin Golf  and Beach 
Resort, we felt this spot was 
perfect for the area where there 
isn't any other running specialty 
retailer around.” 

 Located on the far west side 
of  The Market Shops, the new-
est Fit2Run location occupies 
4,795 square feet of  retail space. 
Known as “The Runner’s Su-
perstore”, Fit2Run offers men’s 
and women’s athletic apparel, 
footwear, and accessories from 
top brands including ASICS, 
Brooks, Free People Movement, 
HOKA, lululemon, On Cloud, 
and Vuori. Unlike other athletic 
stores, Fit2Run offers custom 
fit evaluations, which include 

a foot scan, measurement, and 
gait analysis on the store’s tread-
mill. Their specialized staff will 
record the customer’s running 
position, gait, and foot place-
ment in order to gather more in-
formation and help find the per-
fect shoe tailored to their needs. 

 “This will be a new market 
for Fit2Run, and we are excited 
to see our store at The Market 
Shops thrive within the Mira-
mar Beach and Destin commu-
nities,” Dougherty said.

 The new location will bring 

15-20 jobs to the community. 
Fit2Run is actively hiring as-
sociates and those interested 
can apply online at https://in-
deedhi.re/44cpj6y. Fit2Run at 
The Market Shops will be open 
Monday- Friday from 10 a.m. 
- 6 p.m. and Saturday- Sunday 

from 11 a.m. - 5 p.m.
 To learn more about The 

Market Shops and its list of  
merchants, visit www.themar-
ketshops.com 

Community

At Cava and Cakes, we offer a variety  
of sweet treats to tempt your palate.   

We also offer beer, wine, Cava,  
Prosecco, Champagne and coffee.   

CUSTOM ORDERS
Contact us to special  
order, Birthday Cakes,  

Wedding Cakes,  
Desserts,  

and Cupcakes!

CAVA AND CAKES, LLC
56 Spires Lane, Suite 15A   Santa Rosa Beach, FL 32459   (850) 931-2253

www.cavaandcakes.com

The Sweetest Place in Paradise

DESTIN SMOKE SHOPDESTIN SMOKE SHOP
16055 Emerald Coast Pkwy., Destin

Next to the Destin Walmart
CBD • Delta 8 • Kratom • E-Cig • Walking Humidors

Hookah • Pipe • Vape • Cigarette • Tobacco • Novelty Items

850.837.0237 
DestinSmokeShop@gmail.com

10% Off Purchase 
w/Coupon (Excluding cigarettes)

Visit our showroom at 2890 US Hwy. 98 West (Next to Ace Hardware) Santa Rosa Beach
850-213-4505  -  850-974-3185   -  KitchenDesignsgroup.com

Introducing to the Emerald Coast...
Kitchen Designs Group, one of the most complete and trusted Cabinet, 

Custom Cabinet, Granite and Marble Design companies in the USA.

PREMIUM POTTERY  AT  
AFFORDABLE PRICES
•  Over 85,000 square feet of unique 

pottery and garden decor
•  Copper and bronze sculptures, statuary, garden figures & water features 
•  Large selection of fountains in many sizes, finishes & styles
•  Many styles and colors, from statement pieces to succulent pots
•  Commercial planters  •  Fountains and accents

Two Miles East of Pier Park

12405 Panama City 
Beach Pkwy. 

Panama City Beach

850-960-POTS (7687)
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Florida Power and Light Invests 
in Walton County Improvements

In 2023, FPL plans to make a 
number of  upgrades in Walton 
County as part of  an ongoing 
effort to enhance day-to-day re-
liability and improve resiliency 
in the face of  severe weather. 
These investments include mov-
ing more power lines under-
ground, strengthening overhead 
lines and installing more intel-
ligent devices along the energy 
grid to help detect potential 
problems and restore power 
faster when outages do occur. 
The investments have the added 
benefit of  improving day-to-day 
reliability for customers as well.

2023 improvements in 
Walton County area 

FPL plans to make the fol-
lowing improvements in and 
near Walton County this year: 

• One Storm Secure Under-
ground Program (SSUP) project 
planned. The program started 
in 2018 to replace overhead 
neighborhood lines with under-
ground service.

• Strengthening three main 
power lines, including those that 
serve critical services and are 
necessary for communities to re-
cover faster after major storms. 

• Maintaining trees and 

vegetation – a common cause 
of  power outages, particularly 
during hurricanes and severe 
weather – along 185 miles of  
power lines. 

• Installing smart grid tech-
nology, including 10 automated 
switches on main and neighbor-
hood power lines to help detect 
problems and restore service 
faster when outages occur. 

• Inspecting three main pow-
er lines and equipment using 
infrared technology to detect is-
sues before they cause a power 
interruption. 

 

FPL made the following 
improvements in Walton 
County from 2019 – 2022: 

• Strengthened 12 main 
power lines, including those that 
serve critical services. 

• Inspected 1,952 power 
poles for strength. 

• Installed smart grid tech-
nology, including 281 automat-
ed switches on main and neigh-
borhood power lines. 

• Inspected 96 main power 
lines and equipment using infra-
red technology. 

 
“No energy grid is outage-

proof, however we’ve made and 
are continuing to make signifi-
cant investments to strengthen 
the grid to make it more resil-
ient to severe weather,” said J.T. 
Young, vice president of  FPL 
Northwest Florida. “These up-
grades also benefit our custom-
ers each day by delivering more 
reliable service to power their 
homes and businesses.” 

Strengthening power poles, 
managing trees and vegetation 
near power lines, installing smart 
grid technology to fix problems 
before they affect customers and 
using robots and drones to regu-
larly inspect equipment have all 

helped FPL improve 
its service reliability 
by 41% since 2006. 
These upgrades 
have helped reduce 
both the number 
and duration of  out-
ages, as well as the 
number of  momen-
tary interruptions or 
power flickers.

 SSUP is a con-
certed effort to place 

more neighborhood power lines 
underground. It is designed 
to help speed restoration ef-
forts and reduce customer out-
ages. FPL completed more than 
1,200 projects since SSUP start-
ed and will expand the program 
in 2023, with about 750 projects 
planned across the state.

 “Delivering more reliable 
service and being there for our 
customers when they need us 
most is part of  the value we 
bring. This includes investing in 
innovative solutions and tech-
nology that help keep the lights 
on,” said Bernard Johnson, local 
senior external affairs manager 
for FPL. “We work year-round 
to ensure our customers in 
Northwest Florida experience 
fewer power interruptions and 
faster restorations after major 
storms.”

 In 2022, for the seventh time 
in eight years, FPL was awarded 
the ReliabilityOne® National 
Reliability Award. Presented 
by PA Consulting, the award is 
widely regarded in the energy 
industry as one of  the most 
prestigious honors and reinforc-
es FPL’s commitment to pro-
vide customers with the nation’s 
most reliable service. 

Community

Providing Intimate Solutions 
for Better Living

Integrating home furnishings and 
accents that will reflect your personal 
style - you won’t want to leave home.

13 West Henry Court, Santa Rosa Beach
850.714.4869 

donna@designatitsfinest.com

Visit designatitsfinest.com

 
 

Signature treatments designed to rejuvenate, restore and relax. Spa 
Lilliana at Hotel Effie is the only spa on the Emerald Coast to offer 

exclusive treatments by Biologique Recherche. Call (833)-718-1941 to 
book your appointment and experience the luxury.

Located at Hotel Effie Sandestin
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New Nonprofit & Feature Film, “The Paper Bear,” 
Shines a Spotlight on Florida Panhandle’s Rich 

Biodiversity Through the Eyes of Majestic Black Bears 
Millions of  people visit the 

Florida Panhandle for its beau-
tiful beaches and emerald-
colored waters. Soon, they will 
learn there is far more to dis-
cover, love and protect beyond 
the coast through a feature film 
called “The Paper Bear.” Audi-
ences will embark on a coming-
of-age adventure and immerse 
themselves in the region’s natu-
ral wonders through the eyes of  
majestic black bears.

“’The Paper Bear’ is a love 
letter to Florida and, more spe-
cifically, the Panhandle,” says 
Arix Zalace, director and co-
founder of  “The Paper Bear.” 
“It’s also an adventure, a drama, 
a comedy, and all of  the ele-
ments that will entertain while 
simultaneously educating you so 
that more are inspired into ac-
tion.”

The Florida Panhandle is one 
of  North America’s five richest 
biodiversity hotspots. Florida 
has more than 80 distinct eco-
systems, and at least 57 can be 
found in the Panhandle alone. 
One umbrella species can help 
protect it all – the black bear. 
An umbrella species is used as 
a conservation tool to help pro-
tect a larger group of  species 
and their shared habitats. These 
magnificent creatures have ex-
tensive home ranges and rely 
on numerous biodiverse ecosys-
tems, which is why they play a 
vital role in maintaining their 
delicate balance.

To capture the essence and 
beauty of  the Florida Panhan-
dle, the team recruited local and 
national talent that has worked 

on award-winning national tele-
vision shows and films. The ani-
mation will play a critical role 
and provide a beautiful perspec-
tive of  the region that couldn’t 
be shown otherwise.

“The Paper Bear” is fi-
nanced by the team responsible 
for Nokuse Plantation and the 
E.O. Wilson Biophilia Center. 

Together, they are responsible 
for maintaining a 55,000-acre 
nature preserve and educating 
over 6,500 students across five 
counties on the importance of  
biodiversity to encourage con-
servation, preservation and 
restoration. Since 2006, Dr. 
Matthew Aresco has been the 
director of  Nokuse Plantation, 
and his team has helped advise 
and gain access to some of  the 
most rare locations for filming 
that will astonish audiences. 

“Large-scale, meaningful 
conservation of  these unique 

and incredibly beautiful natural 
areas can be accomplished only 
through greater public involve-
ment in conservation and fund-
ing for land protection.” says 
Dr. Aresco, “The timely release 
of  this film will educate viewers 
on why we must strive to protect 
nature and wildlife habitat and 
instill a sense of  urgency in the 
need for conservation.”

A special gallery will be pre-
sented by The Paper Bear and 
The Seaside Institute June 26-
July 31. The public can view 
and purchase limited fine art 

prints at 168 Smolian Circle, 
Seaside. The Paper Bear co-
founder and director, Arix Zal-
ace, created 14 pieces of  fine art 
highlighting critical moments of  
his time filming and living with 
wild black bears in the state for-
ests of  South Walton, Florida. 
It took years of  preparation, 
scouting, and waiting to capture 
the scenes the public will see on 
display. 

To learn more, visit www.the-
paperbear.org.

Community

GRANITE • MARBLE
QUARTZ • COUNTERTOPS

worldstonedesign@knology.net
19709 Panama City Beach Pkwy
Panama City Beach, FL 32413

Cell: 850-595-7184 
Office: 850-235-0399

Fax: 850-235-0277

RODRIGO MANCILLA
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Community

July 2023 Family Friendly Events in South Walton
Mondays
Rosemary Beach 
Summer Concert Series

The Summer Concert Se-
ries has returned on Monday 
nights through August 7, begin-
ning at 6:30 p.m. on St. Augus-
tine Green in Rosemary Beach. 
Bring your chairs and blankets 
and enjoy the night filled with 
great music. Each week is a dif-
ferent show so catch as many as 
you can!

July 17: Head and the Zydeco 
Gents

July 24: Anthony Peebles
July 31: Joey Shaling and the 

Paisley Blues Band
August 7: Sons of  Saints

Rosemary Beach is a unique 
and picturesque beach town that 
brings island charm and style to 
the eastern end of  South Wal-
ton. One of  a handful of  New 
Urban towns on Scenic 30A, it’s 
a place with shopping, dining 
and residential buildings that’s 
meant to be experienced on foot 
or by bike. Visit rosemarybeach.
com. Location: St. Augustine 
Green/Owners Pavilion.

Mondays
The Adventures of  
Hansel and Gretel

The Seaside REP Theatre 
presents The Adventures of  
Hansel and Gretel Mondays 
at 6:30 p.m. through August 
7, at the Seaside Amphithe-
ater. Presented by the Seaside 
Merchants, this complimentary 
event will entertain the entire 
family.

Another favorite fairy tale 
brought to life by The REP 
Theatre. A group of  traveling 
actors creates much onstage 
merriment by presenting their 
own fast-paced and funny ver-
sion of  the classic children’s 
story, Hansel and Gretel. Join 

these two legendary siblings on 
an epic adventure through the 
woods in this boldly reimagined 
twist on the classic storybook 
tale.

The Repertory Theatre is 
Northwest Florida’s premier 
professional theatre company. 
Visit LoveTheRep.com for 
main stage performances and 
concerts throughout the year for 
music and theater lovers. Check 
SoWal.com events calendar 
for all the Seaside REP The-
atre shows. Location: Seaside 
Amphitheater, Central Square, 
Santa Rosa Beach, FL 32459. 
Learn more: https://lovetherep.
com/event/the-adventures-of-
hansel-and-gretel.

Mondays
The REP: Adventures 
in Alys

Proudly presented by the 
Alys Foundation, Adventures in 
Alys, a completely original sto-
rytelling experience for children 
of  all ages, takes place Mondays 
at 10 a.m., May 19 – July 31, 
in the Amphitheatre. Watch as 
The REP Theatre actors per-
form a masterfully improvised 
story based on audience sugges-
tions. Alys Beach Amphitheatre 
is a beautiful green park where 
families will often gather for live 
music, outdoor movies, annual 
celebrations, children’s activi-
ties and other fun events. Learn 
more at www.AlysBeach.com. 
Location: Alys Beach Amphi-
theatre, 9581 E. County Hwy 
30A, Alys Beach.

Monday, July 17
Topsail Hill Preserve State 
Park: Guided Plant Stroll

Join Topsail Hill Preserve 
State Park and Master Gardener 
Bill Kuenstler on the third Mon-
day of  each month from 9-11 
a.m. for a Guided Plant Stroll. 
The stroll begins at Tram Stop 

#2. This program is free with 
regular park admission. Topsail 
Hill Preserve State Park, located 
on the west side of  Scenic 30A 
in South Walton, offers a wide 
variety of  natural resources in-
cluding 3.2 miles of  secluded, 
white sand beaches with majes-
tic dunes over 25 feet tall. Three 
rare coastal dune lakes provide 
excellent freshwater fishing. 
To learn more about the park, 
please visit: https://www.flori-
dastateparks.org/park/Topsail-
Hill. Location: 7525 W County 
Hwy 30A, Santa Rosa Beach.

Tuesday and Thursday 
Mornings
Stories by the Sea 
in Seaside

Join The REP Theatre for a 
one-of-a-kind storytelling expe-
rience that will take audiences 
on a fun and interactive story-
book adventure for children of  
all ages! Stories by the Sea take 
place Tuesday and Thursday 
mornings through July 27, at 
10 a.m. Proudly presented by 
the Seaside Merchants, you can 

FURNITURE .  . INTERIOR DESIGN  

ACCESSORIES

4552 US Highway 98 W, Unit 8 

Santa Rosa Beach, FL 32459

850-267-1411 | www.furnituresouth.net

"Expect Something Different"

SUMMER CLEARANCE 

UP TO 50% OFF

Continued on next page
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catch this complimentary event 
in front of  the iconic Seaside 
Post Office. Visit: lovetherep.
com. Location: 99 Central 
Square, Seaside.

Tuesday and Thursday 
Evenings
Huck & Lilly @ the 
Seaside Amphitheater

Huck & Lilly will perform 
LIVE in the Seaside Amphithe-
ater Tuesdays and Thursdays at 
6 p.m.. Bring a chair or blanket, 
snacks and drinks, and enjoy the 
show. Free and open to all ages. 
Singer/songwriters Ken John-
son and Andi Zack-Johnson 
as Huck and Lilly specialize in 
music for kids AND the grown 
ups who love them! Learn more: 
seasidefl.com.

Wednesdays
Wild Sea Turtle 
Wednesdays at 
The Big Chill 30A

Join South Walton Turtle 
Watch on Wednesday mornings 
for “Wild Sea Turtle Wednes-
day” at The Big Chill 30A from 
9-11 a.m. through August 16. 
Learn about sea turtles, paint, 
adopt a hatchling and take the 
Jr. Ocean Ranger pledge to help 
keep our beaches clean, dark 
and flat for nesting sea turtles 
and baby hatchlings. The event 
is free and open to the public. 

The South Walton Turtle 
Watch is a group of  volunteers 
whose purpose is to locate en-
dangered and threatened sea 
turtle nests and to protect them 
along the beaches of  NW Flor-
ida during the crucial nesting 
and hatching season.

Turtle Nesting Season: MAY 
1st UNTIL OCTOBER 31st. 
For more info, visit www.south-
waltonturtlewatch.org.

Wednesdays
The Seaside REP Theatre 
presents: Cinderella

Presented by The Merchants 
of  Rosemary Beach, this com-
plimentary event will entertain 
the entire family Wednesdays at 
6:30 p.m. through August 9. An-
other favorite fairy tale brought 
to life by The REP Theatre! A 
group of  traveling actors cre-
ate much onstage merriment by 
presenting their own version of  
the classic children’s story, Cin-
derella. Join your favorite char-
acters as Cinderella rises from 
the ashes to discover she only 
needs to be herself  to find true 
happiness. This fast-paced and 
funny show is sure to delight the 
entire family with happily-ever-
after laughter. Visit: lovetherep.
com. Location: North Barrett 
Square, Rosemary Beach.

Thursdays
Watersound Sounds Like 
Summer Series

The Watersound community 

invites the public to join them 
for Sounds Like Summer, a se-
ries on Thursday night through 
August 10, featuring live music, 
theater, outdoor movies and 
more under the shade of  The 
Pavilion at Watersound Town 
Center. With ample parking, a 
covered pavilion, and even ceil-
ing fans, all events are free and 
open to the public.

2023 Sounds Like Summer 
Schedule
July 6: Robin Hood – The REP 

(children’s play)
July 13: Black Opry Revue – 

30A Songwriters Showcase
July 20: Fleet Feet Neighbor-

hood Run
July 27: Kids Fair & Music
August 3: The Adventures of  

Hansel & Gretel – The REP 
(children’s play)
August 10: Jeffrey Steele – 

30A Songwriters Showcase

Visit: www.joe.com/water-
sound-town-center.  Location: 
Watersound Town Center, 170 
N. Watersound Parkway, Water-
sound, FL.

Thursdays
Emerald Coast Theatre 
Company: Broadway on 
the Boulevard

Emerald Coast Theatre 
Company presents “Broadway 
on the Boulevard: Dancin’ in 
the Streets” every Thursday 
night this summer in the Grand 

Park at Grand Boulevard. 
Shows run through July 27 at 
8 p.m. outdoors in the Grand 
Park. Grab your friends and 
family and conga your way to 
Grand Boulevard. This event 
is free and open to the public. 
Bring your lawn chair and danc-
ing shoes! (In the event of  rain 
the performance will be held at 
ECTC’s performance space at 
560 Grand BLVD, Upstairs.) 
Visit www.emeraldcoasttheatre.
org. Location: 495 Grand Blvd, 
Miramar Beach.

Saturdays
Sounds of  Seaside at 
Seaside Amphitheater

Enjoy an afternoon of  LIVE 
music in the Seaside Amphithe-
ater on Saturdays from 3-6 p.m. 
Sounds of  SEASIDE features 

musicians ready to entertain the 
whole family. Bring a chair or 
blanket, snacks and drinks, and 
enjoy the show. Free and open 
to all ages. 

July 1 : The Wavy Winstons
July 8 : Max McCann
July 15 : The Cosmic Rascals
July 22 : The Wavy Winstons
July 29 : Max McCann

Seaside’s Amphitheater is 
a beautiful green space in the 
heart of  Central Square where 
families will often gather for live 
music, outdoor movies, annual 
celebrations, children’s activi-
ties and other fun events. Visit: 
www.seasidefl.com. Location: 
Seaside Amphitheater, Central 
Square, Santa Rosa Beach.

Community

RESIDENTIAL & COMMERCIAL  •  NEW INSTALLATION
MAINTENANCE & REPAIR  •  AIR DUCT SANITATION

BRUCE’S HEATING AND COOLING
850.230.3009  •  BrucesHeatingAndCooling.com

FAMILY FRIENDLY 
continued from previous page 

Sundays 12pmSundays 12pm

63 defuniak st • santa rosa beach, fl 32459
(850) 231-4102

Seafood Seafood 
BoilBoil
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Emerald Coast Theatre Company Announces 
Season 11 Shows and Special Events

Emerald Coast Theatre 
Company (ECTC) is proud to 
announce the Season 11 line-
up of  Professional Shows and 
Theatre for Young Audiences. 
Opening the season is Million 
Dollar Quartet from September 
15 - October 1, 2023. ECTC 
looks forward to a brilliant 
season loaded with enriching 
performances for all. For more 
information about ECTC, the 

shows, and other programs, visit 
emeraldcoasttheatre.org.

Nathanael Fisher, Produc-
ing Artistic Director and co-
founder of  ECTC says, "From 
Elvis to Mary Poppins and plays 
that bring laughter to plays that 
warm the heart we have some-
thing for everyone in Season 
11.  Every year we are working 
to bring high quality entertain-
ment that has an enriching el-

ement to our community and 
Season 11's shows are the per-
fect setup for just that!" 

Season 11 lineup through 
the end of  2023:

Million Dollar Quartet
September 15th - October 

1st: Thurs - Sat at 7:30 p.m., 
Sundays and Wednesdays at 
2:30 p.m.

Million Dollar Quartet ex-
plodes on stage with a monu-
mental night of  rock ‘n’ roll. In-
spired by the most famous jam 
session in recording history, this 
smash-hit musical tells the story 
of  legendary music icons Elvis 
Presley, Johnny Cash, Jerry Lee 
Lewis, and Carl Perkins as they 
come together on December 4, 
1956, at the famous Sun Stu-
dios. 

Junie B Jones
October 13th - October 

22nd: Field Trips - Fridays, 
Wednesday, and Thursday at 
9:30 a.m. & 10:30 a.m.  Satur-
day 14th at 9 a.m. , Saturday 
21st at 6 pm, Sundays at 2:30 
p.m.

A production of  ECTC’s 
Theatre for Young Audiences 
Program. 

Comedy On The 
Boulevard

October 14th at 7.30 p.m.
Come for an uproarious 

night of  laughs! ECTC presents 
some of  the Southeast’s most 
hilarious comedians. Hosted by 
resident funny guy Jason Hed-
den.

Me and my Gal - A live 
Judy Garland and Gene 
Kelly Musical Tribute

October 26 - 29th: Thursday 
26th at 7:30 p.m., Friday 27th 
at 2:30 p.m., Saturday 28th at 6 
p.m. and 8 p.m., Sunday 29th at 
2:30 p.m.

Yes, Virginia, There 
is a Santa Claus

December 1st - December 
9th. Field Trips - Fridays at 9 
a.m. & 10:30 a.m., Saturdays 
at 9:30 a.m.. Sunday 3rd, 2:30 
p.m. & 4:30 p.m.

A Jingle Jangle Christmas 
Musical Revue: White 
Christmas, Holiday Inn, 
Meet Me in St. Louis

Saturday December 16th 
at 2:30 p.m., Tuesday, 19th & 
Thursday, 21st at 7:30 p.m.

Mix, mingle, and enjoy live 
holiday musical selections per-
formed by our talented vocalists. 

A Christmas Carol
December 8th - December 

22nd. Thursday - Saturday at 
7:30 p.m., Sundays at 2:30 p.m., 

Wednesday, 13th at 2:30 p.m., 
and Wednesday 20th at 2:30 
p.m. and 7:30 p.m.

Check the lineup for 2024 at 
www.emeraldcoasttheatre.org.

ECTC will start selling sea-
son subscriptions on July 1, and 
individual tickets will go on sale 
on August 1. The VIP Member-
ship support allows ECTC to 
offer a variety of  high-quality 
productions for audiences of  all 
ages as well as reach hundreds 
of  children through our Edu-
cational Theatre programs and 
field trips. Each VIP Member-
ship includes tickets to shows 
as listed with each membership 
level, a VIP name tag, early ac-
cess to reserved seats, access to 
the VIP Lounge, eight compli-
mentary drinks (wine, beer, or 
water) for the season, recogni-
tion on the ECTC website and 
in the printed programs, and 
10% off all classes, camps, and 
additional tickets for shows. The 
VIP Membership is a special 
community of  supporters for 
ECTC.

ECTC will be providing 
field trip opportunities for local 
school groups for Junie B Jones, 
A Christmas Carol, The Play 
that Goes Wrong, Yes, Virginia, 
There is a Santa Claus, Mother 
Goose on the Loose and Mary 
Poppins. For booking informa-
tion please call 850-684-0323. 
For more information about 
Emerald Coast Theatre Com-
pany and its educational pro-
grams, please visit www.emer-
aldcoasttheatre.org.

To make a tax-deductible do-
nation, volunteer or learn more 
about Emerald Coast Theatre 
Company, call (850) 684-0323 
and visit www.emeraldcoastthe-
atre.org. Engage with ECTC as 
well on Facebook, Instagram, 
Twitter and YouTube.

Arts

OVERHEAD DOOR COMPANY OF 
NORTHWEST FLORIDATM

Discounts for Sr. Citizens, Veterans, Active Duty and First Responders. 

(850) 502-8615  •  destinoverheaddoor.com
Residential and Commercial 

 $100 OFF a new 
WI-FI DOOR OPERATOR 
and FREE DECORATIVE 

DOOR HARDWARE
with each door purchase. (No other discounts 

apply.) Financing as low as $79/mo. w.a.c. 

Don’t wait until an emergency – we offer savings with an 
Annual Service Plan – includes complete diagnostic of door systems! 
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Coastal Branch Library Announces New Exhibit of 
Artwork By Emerald Coast Plein Air Artists 

The Friends of  the Walton 
County Coastal Branch Library 
are honored to host award-
winning artists of  the Emerald 
Coast Plein Art Artists Group 
from July 11 – August 31, 2023. 
The Emerald Coast Plein Air 
Group are artists of  all skills 
and media who enjoy paint-
ing/drawing together once a 
week outside. They all enjoy the 
lovely Emerald Coast and try to 
capture some of  the essence of  
it in their painting.  Their art-
work  follows a long history of  
Plein Air painting across the 
world.  The artists whose work 
will be on exhibit include the 
following:

Deborah Scott is a local 
artist who enjoys painting the 
lovely Emerald Coast-from the 
beaches to the flowers.  She 
has been painting for several 
years and enjoys sharing her 
work.  She has attended several 
art workshops in the area, and 
across the southeast.  She or-
ganizes Plein Air group paint-
ing sessions with multiple area 
painters.

Inlet Beach Artist Stepha-
nie Bloyd derives inspiration 
from Florida's natural surround-

ings.  Her love of  nature and the 
outdoors led to a career in natu-
ral resources that spanned over 
30 years.  Stephanie chooses a 
creative path using primarily oil 

and acrylic painting.
Stephanie's artwork has been 

on display at Synchronicities 
Art Gallery, The Salt Shed and 

Company, The Foster Gallery, 
The Joe Center for the Arts, 
The Panama City Center for 
the Arts, and the Mattie Kelly 
Arts Festival.  Her works have 
been accepted into several ex-
hibits, including the 58th , 59th  
and 60th Bay Annual Competi-
tion & Exhibition, the inaugural 
Bay Audubon Arts & Photogra-
phy Exhibition & Competition, 
the Cultural Arts Alliance of  
Walton County's Juried Mem-
bers Special Exhibitions, and 
#ArtCityPC.

 
John Groan is a self-taught 

artist living and painting in Des-
tin, Florida. As an adjunct to his 
career as an executive chef, John 
began studying art in the mid-
1980’s. This endeavor eventual-
ly lead to a passion for painting 
the panoramic landscape, sea-
scapes, still life and urban scenes 
in watercolor. 

His firm foothold in the de-
sign elements of  traditional 
painting gives him the freedom 
and knowledge to confidently 

pursue his vision of  Abstract 
Expression.  His artistic goal, 
is his words, is as follows: “My 
goal isn’t the literal translation 
of  the vista in front of  me, it is 
to elicit the emotion and atmo-
sphere of  the moment.”

Theresia McInnis, whose 
studio is located in Santa Rosa 
Beach, has art currently rep-
resented at Artful Things in 
Niceville, and is featured in the 
summer rotation of  artists at 
the Foster Gallery in Miramar 
Beach.  With a deep apprecia-
tion for landscapes, Theresia 
Skillfully captures their essence 
using oil and watercolor. Her 
artistic journey has taken her 
on plein-air painting adventures 
both locally and globally, where 
she has encountered diverse cul-
tures and breathtaking scenery.

 
Artists interested in being 

considered for future exhibits, 
please contact Dorothea Berk-
hout at berkhout148@gmail.
com.

VISIT SOUTHWALTON.LIFE 
TO READ THIS ISSUE ONLINE

Arts

Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

404-787-1886

Lee Campbell

Botox $10per
unit

Dr. Amber Wiebe
DMD, MAGD, MAAFE

National 
Instructor

850.267.0777
www.destinbotox.com

Limited to first 20 units.
More units at regular price.

Exp: 8/31/23
Must mention this ad at time of

treatment. No exceptions. 
Can’t be used with other offers.

PDO Thread Lift • Botox
Juvederm Family of Fillers 
Kybella • Hydrafacial
Skinpen Microneedling
Medical Grade Chemical 
Peels • Viora Laser
Esthetician Services

Allergan Diamond Level Injector Top 1% 
Voted Best in Destin 2022
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OUTSIDE LIVING.
OUTSIDE OF ORDINARY.

Tour designer-decorated models in-person or online

New Homes from the $500s to the $800s

NatureWalkWatersound.com

A new home designed around you, with a backyard for 

parties and fun. Plus, a new amenity center ready to enjoy 

life without leaving the neighborhood. The Gathering Place 

clubhouse features a resort-style pool and sundeck, state-

of-the-art fi tness center, tennis courts and event lawn. 

Our gated community is just a short bike ride or drive to 

the activities and adventure awaiting you at 30A and the 

Emerald Coast. NatureWalk by Kolter Homes is outside 

the ordinary, and open daily for you to explore.

MODELS OPEN 
DAILY

© 2022. Prices, homesites, amenities, home designs, square footage and other information subject to errors, changes, omissions, deletions, availability, prior 
sales and withdrawal at any time without notice. Square footage numbers are approximate and may vary depending on the standard measurement used. 
Photos and/or drawings of homes may show upgraded landscaping and may not represent the lowest priced homes in the community. All renderings 
and fl oorplans in these materials are an artist’s conceptual drawings and will vary from the actual plans and homes as built. CRC057817/CGC1514916

23-KWO-002_AD_OpenDaily_12x10_SWaltonLife.indd   123-KWO-002_AD_OpenDaily_12x10_SWaltonLife.indd   1 2/17/23   5:15 PM2/17/23   5:15 PM
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Wellness

Because you are unique...

• Anti-Aging

• Bio-identical Hormones

 Replacement Therapy

• Dental

• Dermatology

• Gastroenterology

• Infertility

• Men’s and Women’s Health

• Pain Management

• Pediatric

• Podiatry

• Sports medicine

• Veterinary

• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802
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Psychotherapy30A.com 

Individual Marital  
and Family Therapy

1-850-837-0123
1131 Mack Bayou Rd & 
76 Allen Lakeshore Dr.

Michael McManus LCSW

I’m Getting Some Feedback  

By Stephenie Craig,
Journey Bravely

I was stressed and busy. Par-
enting required more energy 
than usual. I was irritable and I 
didn’t realize how I was coming 
across. I thought I was managing 
stress well until my husband said 
I was being grumpy. Initially, I 
became defensive, telling myself  
he was wrong and I wasn’t the 
problem. After the defensiveness 
receded, I sorted through the 
feedback and recognized he was 
right. The uncomfortable nudge 
toward self-awareness provided 
a helpful opportunity to adjust 
and make amends with my fami-
ly regarding my stress grumping. 

How are you at receiving 
feedback from those you trust? 
Do you tend to get defensive and 
angry? Do you tell yourself  you 
aren’t the problem when some-
one tells you something about 
your behavior you haven’t no-
ticed? What might you be miss-
ing by assuming the person giv-
ing you feedback is the problem? 

When another person tells 
you their experience of  your be-
havior, positive or negative, they 
are providing feedback. While it 
would be wonderful if  we had an 
accurate view of  ourselves, hu-
mans have blind spots about how 
we are showing up, especially 
when under stress. When done 
well, both receiving and giving 
feedback are valuable skills that 
help you and others grow into 
wisdom and maturity. Feedback 
provides an opportunity to em-
brace the freeing truths that you 
aren’t perfect, you won’t be per-
fect, and life can be a continuous 
arc of  growth as long as you live. 

Despite the benefits of  feed-
back, it can be a difficult practice. 
Receiving suggestions from oth-
ers about ourselves is humbling, 
vulnerable work. Feedback can 
challenge a fragile sense of  self, 
bring up uncomfortable insecu-
rities, and can unearth historical 
shame resulting in defensiveness. 
However, working through these 
discomforts is worth the work to 
bring you more health and con-

nection. So, how do you navigate 
feedback as a tool of  growth? 

7 Healthy Ways to Incorpo-
rate Feedback Into Your Life 

1. Choose trusted sourc-
es of  feedback. Avoid choos-
ing people who have been histor-
ically unhealthy. Choose people 
who are gracious, growth-ori-

ented, emotionally healthy, bal-
anced, non-judgmental and 
able to receive feedback. Don’t 
choose people who invite you to 
feel poorly about yourself. 

2. Notice and study your 
defense patterns. How 
do you feel in your body and 
thoughts when someone tells 
you something difficult about 
yourself ? What stories do you 
tell yourself ? How do you blame 
others? What words do you say? 
Remember, you aren’t always 
right. 

3. Calm your body and 
mind. Notice if  your body has 
gone into fight, flight or freeze. 
Take deep breaths for 1-2 min-
utes to reset. Let the person 
giving the feedback know you 
need a moment if  you are strug-
gling to respond well. Engage a 
healthy coping skill like journal-
ing or taking a walk to give your-
self  space to process. 

4. Tell yourself  the truth 
about the feedback. Sort who 
is providing the feedback. If  they 
are a trustworthy source, remind 
yourself  of  this. If  they aren’t a 
trustworthy source, it’s okay to 
move forward without spend-
ing much time or energy on the 
interaction. Remind yourself  
feedback does not mean you are 
a failure, a bad person, or less 
than you were before. Feedback 
is a tool to improve your healthy 
sense of  self  and maturity. 

5. Listen and internal-
ize. Really consider what is be-
ing said to you. Notice how it 

might be true. Notice how your 
awareness of  your own behavior 
might be lacking. Consider how 
your blind spot might be hurtful 
to those around you. Notice if  
you’d like to continue behaving 
in the ways being reported to 
you or if  you would feel better 
to know you are behaving differ-
ently. Consider how you might 

want to change the behavior. 
Remember the person giving 
you feedback is taking an emo-
tional risk to provide you with 
this information. Consider being 
grateful someone cared enough 
to have a difficult, helpful con-
versation. 

6. Make amends and ad-
justments. Now that you un-
derstand and accept something 
new about your behavior, take 
responsibility by letting others 

know you regret how the behav-
ior may have negatively impact-
ed them. Seek healthy support 
to create a plan for changing the 
behavior. Try inviting those you 
trust to let you know when they 
see the unhealthy behavior and 
to let you know when you are 
improving. 

7. Be a student of  giving 
feedback well. As you learn to 
receive healthy feedback, notice 
how you might be a healthy, kind 
source of  feedback to others in 

your life. Feel what works well 
for you and incorporate these 
learnings into your feedback ap-
proach with others. 

While not an easy practice, 
receiving feedback provides you 
with an ongoing opportunity to 
become a healthier, better ver-
sion of  yourself. As you navigate 
feedback, connect with us as 
journeybravely.com for coach-
ing and counseling support 
along your journey.
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Eyes, The Gift of Sight 

Kay Leaman, 
Health Architect, 
HealthyDay HealthyLife

Every time I see a bird or dis-
cover something I’ve never seen 
before like the black winged 
dragonflies I  recently had the 
privilege of  bumping into re-
minds me how grateful I am for 
my sight. Caring for our eyes is  
important especially if  you want 
to continue seeing the faces 
of  the people you love and the 
sights you enjoy  spending time 
in. 

There are several diseases 
that we deal with today such as 
Amblyopia (Lazy Eye), Macular 
Degeneration,  Color blindness, 
Diabetic Retinopathy, Dry Eye, 
Floaters, Glaucoma, Pink eye, 
Retinal detachment, Astigma-
tism  and Cataracts. I’ll be fo-
cusing on two of  these but the 
information for maintaining eye 
health is for everyone. 

Risk commonalities exist for 
several eye conditions such as 
genetics and health related is-
sues such as obesity,  diabetes, 
etc. 

Myopia (near sighted) 
where light focuses in front of  
the retina and hyperopia (far 
sighted) where light is  focused 
behind the retina are two con-
ditions that can be corrected by 
glasses, contact lenses or refrac-
tive  surgery. 

Astigmatism is caused 
when either the cornea or the 
lens has mismatched curves. Vi-
sion is blurred because  there 
are 2 image points. Glasses can 
usually correct this. 

Cataracts occurs when pro-
teins in the lens is damaged by 
oxidative damage. This disease 
develops slowly  and 50% of  the 
US population experience cata-
racts by age 80. Its likened to an 
egg; the albumen is clear  when 
the egg is raw and turns white as 
it cooks. This explains the whit-
ish color that forms over the eye. 
Risk  factors are smoking, UV 
radiation, diabetes, radiation 
therapy, long term use of  steroid 
medications, trauma,  lack of  
anti-oxidant and micronutrient 
protection as well as the com-
monalities. 

Macular Degeneration 
is a blurring of  our sharp cen-
tral vision which we need to 

see straight ahead, read,  drive, 
watch movies or see the details 
on someone’s face. The macula 
is the focal point of  the retina 
and  resides in the center of  the 
back of  the eye. The peripheral 
is not affected. There are two 
types: Wet, (most  vision loss) 
named for when blood leaks or 
oozes from new blood vessels 
(very simple def.) and dry which  
constitutes 80-85% of  cases. 
This disease is the # 1 cause 
of  blindness in people over 60. 
There is no cure.  

Symptoms include blank or 
dark spots, blurred vision, issues 
with seeing colors, or straight 
lines seen as curvy.  Nutritional 
science shows that by reducing 
free radical damage and inflam-
mation we can slow down  pro-
gression or prevent macular de-
generation from occurring.  

Risk factors include toxic 
chemicals (BPAs, PCBs, aspar-
tame, phthalates, etc. ingested 
with food or drink), high  blood 
glucose levels as with diabetes, 
disseminated inflammations 
as a result of  hyper-permeable 
intestines  (leaky gut), low lev-
els of  DHEA (hormone) which 
protects against oxidative dam-
age and pregnenolone which  
improves electrical activity in 
the retina and estrogen blocking 
drugs such as tamoxifen used in 
breast cancer  treatment which 

causes harm to the retina. A fun 
side note is that the eye produces 
its own homornes. 

Eyes also suffer from blue 
light which can cause eye fa-
tigue, headaches, dry eyes, dou-
ble vision and difficulty  focusing. 
Using blue light filters such as 
screen protectors or glasses (they 
have a yellowish tint) can aid in  
reducing its affects. Taking 20-
30 second eye breaks (turn away 
and focus on something else.) ev-
ery 2-3 hours  can also help. 

High quality nutrition can 
make a big impact on our eye 
health. A few of  these nutrients 
are: 

Vitamin C - Found in ev-
ery cell in the body it supports 
healthy capillaries and cartilage 
and is significantly  higher in 
the retina than in the blood. It 
helps to maintain optimal per-
formance by protection from 
free radical  damage. It must be 
consumed as the body does not 
make it (citrus, peppers, broccoli 
and kale).

Zinc - a trace mineral in high 
concentrations plays a critical 
role in transporting vitamin A 
which is another one  that sup-
ports the retina. Its been linked 
to preserving normal night vi-
sion (oysters, red meat, shellfish 
beans  and nuts). 

Lutein and Zeaxanthin 
are carotenoids that act as anti-
oxidants and built in sunscreen 
for eyes. It helps  support blue 
light filtration and visual acuity 
(how well we see) in the retina 
(dark green veggies). 

Omega 3 supports the eye’s 
oily outer layer (fatty fish, plant 
sources and alpha-linolenic 
(ALA) found in  flaxseeds, chia 
seeds, walnuts, soybeans). 

Grapeseed extract, curcum-
in, phenol and carotenoids, vi-
tamin E, melatonin, bilberry 
extract, quercetin,  resveratrol 
and a few more are all used by 
the body to support the eye and 
reduce inflammation. 

If  you would like information 
on the eye support supplement 
we use go to: 

ht tps ://kleaman.usana.
com/s/hAZX62 If  you choose 
to order please reach out to me 
via email (Please  put EYES in 
the subject line to receive a 10% 
discount. 

Here’s to Health 
succeed.hdhl@gmail.com

Wellness

thehormonerestorationcenter.com

Look Healthy,
Feel Alive!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B 

Miramar Beach, FL
(850) 837-1271

Now offering Semaglutide/B12 for weight loss.
Experience real weight loss results without hunger, 
extreme diet or exercise

®

Hormone Imbalance?
Optimize your health 
the natural way with
bioidentical hormones.

Three Years In A Row! 
Thank you Destin!

CCaallll  DDrr..  CChheerrnn,,  MMDD  aanndd  SSuuee  GGrriiffffiinn,,  AARRNNPP  ttooddaayy!!

Call
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Is Medicare Enrollment Easy or Complicated?

By Christian Regalado

Are you turning 65 this year? 
If  you will become eligible for 
Medicare soon, take note. You 
have a little work ahead of  you!

The first thing you’ll need to 
do is enroll in Medicare Parts 
A (hospital) and B (physicians 
and services) through the Social 
Security Administration. If  you 
are already receiving benefits, 
your Medicare enrollment will 
be automatic but, if  not, you’ll 
need to enroll in person or on-
line at https://ssa.gov/medi-
care.

You may apply up to three 
months ahead of  your birth 
month, and I recommend you 
do so because it can take several 
weeks for Medicare applications 
to process. As long as you en-
roll ahead, you should receive 
your Medicare card in the mail 
with a typical effective date at 
the beginning of  your birth 

month. You will pay a monthly 
premium for Medicare Part B: 
$164.90/mo.

for most people in 2023. 
That’s the easy part.

Now, fasten your seatbelts 
because this is where it can get 
complicated. Once you are en-
rolled, Medicare will cover ap-
proximately 80% of  your ba-
sic health expenses excluding 
prescriptions. As you’re likely 

aware, if  you use health ser-
vices, 20% of  costs can add up 
quickly and prescriptions can 
be expensive; this is why most 
people do not stop with basic 
Medicare coverage. To avoid 
this coverage gap, you’ll need 
to choose whether you’d like to 
add a Medicare Supplement 
(aka Medigap) plan which costs 
extra, or switch to a Medicare 
Advantage plan (aka Medicare 
Part C) which, in most cases, 

does not add an additional 
monthly premium and usually 
includes prescription coverage.

Most folks choose Advantage 
plans because they are heavily 
advertised, often have no or low 
premiums, and they offer ad-
ditional benefits and perks not 
included in original Medicare. 
Many Advantage plans offer 
limited dental, vision, and hear-
ing benefits as well. Original 

Medicare does not.
Alternatively, you can stay 

in original Medicare and add 
a Medicare Supplement and 
Prescription Drug Plan (PDP) 
to make up for what Medicare 
doesn’t cover. Going this route 
will mean added premiums for 
each the Supplement and PDP. 
Why would someone add a 
Supplement and PDP instead 
of  switching to an Advantage 
plan, given the extra premium 

expense? Generally speaking, 
staying in original Medicare 
and adding a Supplement plan 
will provide the most compre-
hensive coverage. You can see 
doctors and specialists through-
out the United States and be 
treated at acclaimed health cen-
ters like Johns Hopkins or the 
Mayo Clinic where Advantage 
plans aren’t accepted. Choosing 
an Advantage plan may limit 
you to a local network (HMO), 
charge higher copays outside it 
(PPO), and you may incur maxi-

mum out-of-pocket expenses in 
the thousands during a heavy 
use year.

One way to make sure that 
you receive a plan that fits your 
needs best is to work with a lo-
cal and independent, certified 
Medicare broker like us.  Give 
us a call if  we can help! Our ser-
vices are free and we are happy 
to answer any question you may 
have. Christian Regalado, chris-
tian@evergreenhealthins.com, 
850.687.7606.

 

Builders and Remodelers

• Expert residential 
& commercial pool 
replastering & 
remodeling

• The best pool 
remodeling at prices 
you can afford!

Call us today! (850) 650-3747 | 185 N. Holiday Rd., Miramar Beach
Visit www.tamtechpools.net

Wellness

Accepting New Appointments!

(850) 797-6191 | Emerald-ENT.com
141 Mack Bayou Loop, Suite 102, Santa Rosa Beach

• Ear, Nose, Throat • Allergies
• Hearing • Facial Plastic Issues

From newborns to the elderly

Welcome to our New Audiologist: 

Drew Carter, AuD. 
Specializing in Hearing Loss, 
Tinnitus & Balance Disorders

Offering a variety of hearing aid 
options and fittings

Stop suffering from painful sinus issues.

 Services offered by Emerald ENT and Dr. Gegg 
are comprehensive and unique to this area.

Heating - Cooling - Indoor Air Quality
Call Today for Service 850-678-9522

www.aireservec.com

LIC # CAC1819748
Family, Locally and  

Veteran owned

Serving Walton, 
Okaloosa and Bay 

Counties

DYNAMIC INDOOR AIR QUALITY PRODUCTS 
Let us help you breath easy and stay healthy!

$$75 OFF75 OFF
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Tips for Glowing Summer Skin 
By Meg Burns, 
Blush Beauty Lounge

We are smack dab in the 
middle of  summer and our days 
are filled with beach days, road 
trips, pontoon rides, backyard 
cookouts, farmers markets, and 
other fun in the sun activities. 
Here are some simple tips to 
keep your skin glowing through 
it all! 

Double cleanse 
your skin at night.

In the summer we sweat 
more, are often covered in salt-
water or chlorine, and have ex-
tra SPF on. Double cleansing at 
night is the perfect way to make 
sure we go to bed with clean 
skin. So what in the world is a 
double cleanse? Good question! 
It is simply washing your face 
twice in a row. The first cleanse 
helps to remove dirt, makeup, 
and spf. With all of  the debris 
removed, the second cleanse can 
actually clean your skin. I love 
an oil based cleanser or some-
thing gentle for my first cleanse. 
Something that will help take off 
my eye makeup, too. Then for 
my second cleanse I use some-

thing more foamy. You will no-
tice such a difference with this 
step alone! 

Lighten up your 
moisturizer.

Most people can lighten up 
their moisturizer in the Sum-
mer, especially when we live in 
humid climates. Opt for some-
thing lighter during the day to 
help with your glow. If  you need 
more moisturizer at night, you 

can grab your heavier night 
cream!

Faux tans + SPF 
are your BFFs.

I will forever and always talk 
about the importance of  SPF. I 
will also forever and always talk 
about how it’s actually GOOD 
for us to be in the sun each day. 
There are so many health ben-
efits that come from being ex-
posed to sunshine for a bit each 

day. Our mood, our immune 
system, our sleep (and more!) 
all benefit from sun exposure. 
Florida sun is no joke and SPF 
helps us avoid sun damage and 
sunburn. Get your sunshine ex-
posure, wear your SPF, and get 
a spray tan if  you are wanting 
some more color! Spray tans 
have come a long way and pro-
vide fantastic natural looking re-
sults. Book one before your next 
fun event or outting! You will be 
so glad that you did! 

Book your dermaplane.
If  you are looking for a great 

summer treatment option for 
your skin, a dermaplane is a 
perfect option! It leaves your 
skin feeling super smooth, your 

makeup application goes on 
much more smoothly, and your 
skincare absorbs even better. 
Say ‘bye-bye’ to peach fuzz and 
dead skin and ‘hello’ to your 
glow!

Bonus: Makeup tip!
Mixing your bronzer with 

some illuminator is the per-
fect summer glow tip! Mix 
them together before applying 
where you normally apply your 
bronzer. You will be bronzed 
and glowing in seconds! Need 
some makeup tips + tricks? We 
are now offering lessons at Blush 
Beauty Lounge! 

If  you have any questions 
about your summer skincare 
or makeup routine, shoot us 
an email at hello@blushbeau-
tylounge.com or give us a call at 
(850) 641-0200. We would also 
love to see you in the spa! If  you 
are ready to book your appoint-
ment you can do that at www.
blushbeautylounge.com Don’t 
forget that as a local you get 
10% off any services, always. 

12805 US-98 H201, INLET BEACH
www.blushbeautylounge.com

850.641.0200  

@blush_beauty_lounge_

Wellness
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A Pastor’s Ponderings: Forgiveness 
Takes the Sting Out of Sin

By Pastor David Holland

“Jesus said to his disciples: ‘Things 
that cause people to sin are bound to 
come, but woe to that person through 
whom they come. It would be better for 
him to be thrown into the sea with a 
millstone tied around his neck than for 
him to cause one of  these little ones to 
sin. So watch yourselves.’

“If  your brother sins, rebuke him, 
and if  he repents, forgive him. If  he 
sins against you seven times in a day, 
and seven times comes back to you and 
says, ‘I repent,’ forgive him.”  

“The apostles said to the Lord, ‘In-
crease our faith!’” 

“He replied, ‘If  you have faith as 
small as a mustard seed, you can say 
to this mulberry tree, be uprooted and 
planted in the sea, and it will obey 
you.’” Luke 17: 1-7
Mouse Traps and 

Mustard Seeds
“Snap!” The mousetrap 

snatched the writhing creature. 
I hate mice. My favorite part is 
baiting the trap. Planning the 
murder is so exciting. I plotted 
to trap him, baited the snare, 
and now I have the filthy animal 
writhing in the clutches of  my 
trap.

Christ warns His disciples in 
Luke 17:1-10 concerning the 
nasty trap of  temptation. 

The Greek word Christ uses 
for “sin” in this passage is scand-
alon, referring to the part of  the 
trap where you attach the bait. It 
means “offense,” or “snare” and 
describes the behaviors that pro-
voke others to sin. 

Christ’s indictment is not on 
the sinner as much as the person 
who causes someone to stum-
ble. He says it would be better 
for that person to have a mill-
stone hung around their neck 
and thrown into the sea than to 
cause someone to falter. Judg-
ment awaits those people. 

Jesus warns us because our 

behavior can lead people to the 
Lord or drive them away. I think 
there are few Christians who 
wake up in the morning asking 
themselves, “How can I tempt 
others to sin today?” But people 
scrutinize our behavior every 
day, watching how we behave. 
Will they see real Christianity in 
action?

What about when you are 
the offended person? What do 
you do when you are tempted or 
hurt? The idea of  forgiving the 
people who offended them over-
whelmed the disciples. Forgive 
them seven times a day? Was 
Christ kidding? 

No, Jesus wasn’t kidding. Jesus 
shows them the liberating power 
of  forgiveness released through 
faith. Even faith as tiny as a mus-
tard seed.  

Jesus is saying He came to 
forgive all who come to Him. If  
you follow Jesus, you will need 
to learn to forgive. If  you have 
enough faith to believe in the 
Lord, you have enough faith to 
forgive others. Forgiveness sets 

people free and displays real 
Christianity for all to see. 

Rebecca Pippert tells the sto-
ry in her book “Out of  the Salt 
Shaker and Into the World,” con-
cerning one man’s demonstra-
tion of  thoughtful love. She knew 
a young man named Bill who 
had become a Christian on her 
college campus in Oregon. He 
was a free spirit with long, messy 
hair, who never wore shoes, ever. 
Snow, sleet, or rain – he walked 
barefoot.

Bill soon attended the church 
across the street from the campus. 
He walked into the rather formal 
church wearing denim jeans, a 
T-shirt, and his signature look – 
no shoes. As he walked down the 
center aisle looking for a seat in 
the crowded church, none was 
available. So, he squatted down 
on the floor near the front pew 
as the service was about to begin.

Unnerved, the church people 
didn’t know what to do. Ten-
sion hung in the air as an elderly 
member began walking down 
the aisle toward the boy. What 

would he do? Scold him? Offer 
him his seat? Ask the young man 
to leave? All eyes focused on the 
silent drama unfolding before 
them.

The old man lumbered down 
the aisle, and when he reached 
Bill, he awkwardly plopped down 
on the carpet next to him. They 
worshiped together on the floor 
as people witnessed real love 
fleshed out before them. The el-
derly gentleman did what Christ 
would do in that situation, and it 
enveloped everyone in the loving 
arms of  God.

We want our lives to draw 
people to Christ, to catch them 
in the net of  God’s grace rather 
than the death-like snap of  evil’s 
trap. We can choose to live in the 
grip of  grace rather than tempta-
tion.

Faced with such forgiveness 
and love, the disciples cried out, 
“Increase our faith!” 

Christ challenged them to 
faith as small as a mustard seed. 

AVASATTICINDESTIN.COM  

Furniture  and Clothing Consignment 
Custom Painted and Custom Built Furniture

Home Renovations

CONSIGNMENT/RESALE SHOP

MENTION THIS AD AND RECEIVE 10% OFF ANY ITEM

NEW SPACE, STILL LOCATED IN MIRAMAR PLAZA, SUITE 108 & 109

Continued on page 29

Musing



Page 28	 South Walton Life   www.southwalton.life	 July 2023

The Road to Redemption: Lee Barr - A Life of Discipling
By Victoria Ostrosky

While in the military, Lee 
Barr and his wife Barbara lived 
overseas for a time, and while 
there, they met Brian How-
ard and his wife.  Brian invited 
Lee to church.  After a year of  
friendship and attending church 
together, Lee and Barbara both 
gave their lives to Jesus.  “Not 
only did Brian lead us to the 
Lord, he discipled us.”  They at-
tended weekly Bible studies to-
gether where they learned more 
about how to live as Believers.  
“Brian’s walk was louder than 
his talk.”

So, when Lee and Barbara 
moved to Destin after he retired 
from the military, even though 
he had experienced the impor-
tance of  discipling, it took about 
a year of  being invited to a small 
group before he agreed to at-
tend. Now, Lee loves his small 
group.  “Discipling Christians is 
so needful and important.  If  we 
don’t disciple the body of  Christ 
correctly, we end up with divi-
sion.  We owe Jesus more than 
just leading people to Him.”

What does disciple mean?  
Didn’t Jesus have, like, twelve of  

them or something?  The basic 
definition of  the word means a 
pupil or student who follows the 
teachings of  someone.

Among Christians, we tend to 
use that word a little differently. 
When we talk about ‘discipling’ 
someone, we mean instructing 
them or doing life with them in 
order to help them more fully in-
ternalize truth and live out their 
walk with Christ, leading them 
deeper into their faith.  Which 
in turn makes them more fruit-
ful, so they can tell others of  the 
Good News of  the Gospel. The 
practical application is the rise 

of  small groups, devotionals, 
and social media.

In Acts 18:25, there’s an ex-
cellent example of  first century 
discipling.  Apollos was a Jew 
from Alexandria, who knew 
only the baptism of  John, but 
he was preaching away.  Pris-
cilla and Aquila took him aside 
and “explained the way of  God 
more fully.”  They didn’t tell 
him to stop, they gave him infor-
mation he didn’t have and that 
propelled him forward, making 
him more effective at reaching 
the lost.

When you think about it, the 

bulk of  Paul’s letters are meant 
to instruct, not just the lead-
ers of  the churches, but all the 
saints. His words teach us about 
how we should live and how we 
should interact with both believ-
ers and unbelievers.  In First 
Corinthians chapter 12, Paul 
talks about the importance of  
each member in the body of  
Christ.  

Here’s a quick, true story 
about the spiritual impact of  
small groups: Stephanie’s year 
was starting out with difficulty.  
Her husband was back in pris-
on, and she was working 4 jobs 
in order to pay the bills.  She 
was exhausted, feeling defeated, 
and more than a little hesitant to 
attend church in case someone 
asked her where her husband 
was. It was too painful to get 
into. Her sister-in-law, who was 
a fairly new Christian, invited 
her to a women’s small group at 
church.  She expressed her skep-
ticism about going and whether 
it would be a waste of  her time, 
especially since she was so busy.  
Her mom encouraged her to go.  
“I think it will be good for you 
to be in a small group of  women 

who can share and learn togeth-
er.”  

God used that small group of  
precious sisters to change Steph-
anie’s life.  She hums Christian 
songs all day now and wakes 
up in the morning with a song 
in her heart, where she used to 
wake up to thoughts of  defeat.  
Her walk with Jesus is flourish-
ing. When the body of  Christ 
does life together, encouraging 
each other to grow in their faith, 
the Spirit of  God is present and 
working.

Lee and Barbara try to serve 
others as much as they can.  
They lead small groups and are 
part of  small groups.  The im-
pact of  coming alongside and 
helping a fellow believer isn’t 
quantifiable.  “You don’t know 
the impact the Kingdom of  
God will be on the person you 
discipled.  You don’t know the 
impact of  your decision to dis-
ciple that one person.”

You can hear Lee’s entire 
story and listen to many other 
incredible interviews on the 
weekly Road to Redemption ra-
dio show and podcast at www.
rtrdestiny.com

Support the Friends of South Walton 
Sea Turtles with “Theo”

Giant 
Theo Plush

Theo Plush Coloring 
Book

Caps

A portion of proceeds of “Theo” themed products directly benefit 
The Friends of South Walton Sea Turtles! Available at:

Pecan Jacks
4368 W County Hwy 30A

Santa Rosa Beach  |  (850) 622-0011

 
4552 U.S. Hwy. 98 West

Santa Rosa Beach | 850-267-0990
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These words throw me back 
over sixty years to a conversa-
tion I had with my mother. As a 
little boy, I remember my moth-
er wearing a heart-shaped, glass 
necklace.

“Momma, why does your 
necklace have that speck of  dirt 
in it?”

“Oh honey, that’s not dirt. 

It’s a precious mustard seed.”
“Why did they put it in there, 

Momma?”
“It reminds me to always 

have faith in God, no matter 
what happens. God will always 
bring me through.” 

In the end, God is looking for 
people with faith. The Master 
desires followers who have the 
faith to forgive people, over and 
over – just as He does. 

Dave Holland pastored churches 
for 38 years before retiring in Destin. 
He recently released his new devotion-
al-Bible study based on the Gospel of  
Luke titled “Prodigal Jesus, Journey 
Back to the Father” You can get a 
copy of  this book from his website, 
DaveHolland.org, or at Amazon.com. 
Pastor Dave is available to preach 
and teach in churches and conferences. 
Contact him at DavidvHolland54@
gmail.com.

CALL CHRIS FOR A FREE ESTIMATE 
850.974.2264

RESIDENTIAL 
COMMERCIAL
AUTOMOTIVE 

WINDOW TINTING
a premier provider of  

world class window films

Sean of the South

By Sean Dietrich

Hi there. This is that Little 
Voice inside your head speaking. 
Yeah, I know. It’s been a while. 
But how are you? How’s life? 
How’s the fam? You still doing 
keto?

Listen, I know we haven’t 
talked in a long time, but tech-
nically, that’s not my fault. You 
probably don’t remember this, 
but you quit listening to your in-
ner voice just as soon as you hit 
the fourth stage of  puberty.

The moment you developed 
armpit hair, you became a lot 
more concerned with getting a 
driver’s license, French kissing, 
and eradicating zits.

So over time that voice inside 
you got quieter. Oh, sure, every 
now and then you’d hear me 
droning in the background like 
Charlie Brown’s teacher. But 
you never actually listened.

Although there were a few 
times...

Remember that rude waiter a 
few weeks ago? When the meal 
was over, you almost stiffed him 
with the tip. But then, you dug 
into your wallet and gave him a 
ridiculously generous gratuity.

Did you ever stop to wonder 
why you did this? Well, I’ll tell 
you why. Because the teeny, tiny 
voice reminded you that being 
generous was not just kind, it 
was right. That Little Voice was 
me.

There was that other time, 
when you gave a ride to two 
Mexican young women who 
didn’t speak English. Their car 

broke down in the Walmart 
parking lot, and they were cry-
ing. You helped them out be-
cause that faint voice would not 
shut up.

Also me.
And let’s not forget about the 

time you almost got into that fa-
tal car wreck.

No, wait. You never knew 
about that one. You never did 
know how close you came to the 
end. Because the Little Voice 
told you to pull off the interstate 
immediately before the disaster 
happened. And you actually lis-
tened. In a few seconds there was 
a ten-car pile up on I-65, and 
four people were killed.

Still, most of  the time you 
keep me turned off. Sometimes 
you sense me reminding you to 
use your turn signal, not to play 
on your phone too much, and 
not to cuss during third down 
situations. But most of  the time 
you never even hear me talking.

The thing is, if  you’d listen to 
me once in a while, you would 
discover that I know stuff. Big 
stuff. Important stuff. I am a very 
smart Little Voice. I don’t have 
time to run through my whole 
résumé, but I’ll hit the highlights.

For starters, I’m older than 
you. Way, WAY older. In fact, 
I’m ancient enough to remem-
ber when the Dead Sea was just 
getting sick. The Grand Canyon 
was still a teenager when I was 
celebrating my 2,000000000 ka-
jillionth infinity.

Secondly, I love you. I’m part 
of  you. I’m part of  your soul. 
So in a way, you and I are like 
peanut butter and jelly. We go 
together. We are inseparable. 
Think of  me as electricity that 
makes an appliance work.

Your body is like a GE wash-
ing machine, only with more adi-
pose tissue. Without electricity, 
a washing machine is just a big 
metal box.

I am the amperage running 

through the circuit breaker, the 
plug, the electronics. I am the 
voltage that makes the agita-
tor spin inside the drum. I am 
the most important part of  the 
machine. I’m not asking for any 
credit here, I’m just telling you 
how it is.

In fact, that is why I am writ-
ing this letter. Because I’ve been 
watching you recently. I saw you 
crying this morning when your 
wife was in the hospital; I saw 
you weeping when hospice ad-
ministered your mother’s final 
meds; I watched you crumble 
on your bathroom floor and 
bawl because the doctor gave 
you bad news; I saw you shut 
down when they told you your 
son committed suicide.

I was with you. I was right 
there. I was speaking to you, but 
you were too upset to hear me. 
Hey, that’s okay. Believe me, I 
get it. This is the darkest period 
you will ever go through.

I’m here to tell you that 
you’re going to make it through 
this mess.

The problem is, your brain is 
turning against you. Your brain 
keeps telling you this is the end, 
that your life is over. Your brain 
is telling you to quit. To stop try-
ing.

Don’t trust your brain. Your 
brain knows nothing. Your brain 

is full of  a plentiful substance 
commonly found in barnyards 
and hog pens.

I am telling you, without the 

slightest hue of  doubt, you will 
survive this. You will be okay. 
One day, by and by, this will all 
be over, and you’ll understand 
it better. But for now, just know 
that this is not the end.

And here’s the thing: Deep 
inside yourself, you know I’m 
right. You don’t need a heavenly 
sign for proof  of  this. You don’t 
need anything to convince you. 
Because within the innermost, 
most profound layer of  your 
soul, you just know. You know 
what I’m saying is true.

Because I am your Little 
Voice.

Or you can always call me by 
my other name.

Musing
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continued from page 27 
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Four Taillights: Enough to Get You There

By Kirk McCarley

Prior to becoming self-em-
ployed as a Manufacturer’s Rep-
resentative, my dad was in sales 
for a hose company.  Not the 
kind to be worn on one’s lower 
extremities, but rather hoses 
used for industrial purposes.

His was a five-state territory 
and traveled frequently.  A com-
pany car was one of  the tools 
provided.  Even then, I learned 
that companies were austere and 
bottom line focused.  The com-
pany car was a General Motors 
product, specifically a Chevy.  
At that time Chevy offered three 
sedan models:  Impala, Bel Air, 
and Biscayne.  The cars were 
so equipped in regressive order.  
The Impala, as top of  the line, 
came with automatic transmis-
sion, power steering and brakes, 
and air conditioning.  Lots of  
chrome.  Maybe even bucket 
seats and a console.  There was 
a nifty radio speaker neatly cen-
tered at the top of  the rear seat.

Bel Air, not too long before 

supplanted as Chevy’s top of  
the line, still contained many of  
these features.  

The Biscayne presented few, 
if  any.  

The company car was a Bis-
cayne.

My mom and I, and some-
times my sister would travel with 
my dad.  The interstate highway 
system was still in its infancy, so 
most thoroughfares were part of  
two-lane federal or state systems 
initiated back in the 1920’s.  At 
least all the roads traveled, to my 
recollection, were paved.  Traf-
fic was often snarled by stop-
lights, construction, and a vast 
assortment of  other delays in 
every, yes, in every town center.  

Apparently, house selling sea-
son was in the summer too or so 
my memory tells me.  Mind you 
the territory included Texas, 
Oklahoma, and Louisiana, not 
locations conducive to non-air-
conditioned travel in July.  Vinyl 
seats deepened the warming 
process, clothes and cushions 
adhering through and with 
sweat as one.  

Passing time in my perspi-
ration-laden ennui I noticed 
other vehicles.  Some, even on 
a 95° afternoon, had rolled up 
windows indicating air cooling.  
From a rearview it was easy to 
distinguish:  four taillight Chevy 
models did not have AC:

How I longed for the comfort 
of  a six taillight Chevy.

In another year or so, I start-
ed school.  My dad also made 
the decision to leave his compa-
ny to pursue self-employment, 

albeit in a somewhat similar line 
of  work.  I didn’t have an appre-
ciation for precisely what that 
meant except that there were 
now more interesting products 
in the garage:  lawnmowers, 
saws, fertilizer spreaders, and 
chemical sprayers.  There was 
even a new invention:  some-
thing called a “sidewalk surf-
board.”  

Beyond that, now freed from 
the obligation of  a company ve-
hicle he also had the liberty to 
select his own mode of  transpor-
tation.  With around $3000 of  
his savings, he took the plunge.

Ah, air conditioning.  We had 
arrived!  And six taillights!  

Reflecting on those times of  
pre-luxury, one thing I don’t 
believe was valued enough was 
that the Biscaynes always got us 
to where we were intending to 
go.  If  not loaded, the product 
was for certain durable.  We 

never failed to arrive at our in-
tended destination.  

On top of  that there was a lot 
to be learned from those jour-
neys of  misery.  For one, I got 
to know my folks and their sto-
ries.  I learned counting:  pass-
ing cars, license plate numbers, 
mileage signs.  A burgeoning 
allure to geography developed:  
wheat fields of  Oklahoma, for-
ests of  East Texas, swamps and 
bayous of  Louisiana, the vast-
ness and mountains of  West 
Texas and New Mexico.  Con-
trasts between major cities such 
as Houston and the isolation of  
Route 66 between Amarillo and 
Albuquerque.  

It’s been said that life is a 
journey, yet we miss it by de-
voting too much of  our focus 
to the destination.  Some of  us 
experience life in a really nice 
ride, whereas for others there 
are bumps in the road and the 

mode of  transportation unreli-
able.  There are breakdowns 
and rescues.  Yet those journeys 
help frame our own unique sto-
ries, becoming a vital part of  all 
that we have experienced an-
done.  The challenge before all 
of  us is how to apply the tools 
and lessons from those passages.  

What have you learned from 
your road trips?   Have the four 
taillights been sufficient?

A graduate of  the University of  
North Texas, Kirk McCarley is a 
Certified Professional Coach as well 
as a Professional in Human Resourc-
es (PHR) and SHRM-CP Certified. 
He also is a Production Assistant for 
both college football and basketball for 
ESPN and leads group cycling classes 
as a Certified Spinning instructor. 
Contact kirk@theseedsowercoach.
com, theseedsowercoach.com, or call  
(314) 677-8779.

 
 

 

www.30acookiesandicecream.com
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Cafe 180: Making a Difference!
At Cafe 180, we are proud 

to serve our customers a deli-
cious cup of  coffee while also 
making a difference in our 
community. For every cup of  
coffee we sell, a percentage of  
the sale will go directly to the 
month's nominee. Further-
more, our customers will have 
the opportunity to donate an 
additional amount of  their 
choosing to the community 
member or family need. As 
part of  this process, we give an 

allotted amount of  time, de-
pending on the need, in order 
to raise these funds. Once the 
giving period has concluded, 
all donations will be given to 
the need. We believe in the 
power behind acts of  kind-
ness in order to create posi-
tive change, and the Cafe 180 
giving program is our effort to 
positively affect the commu-
nity.

If  you would like to apply 
or nominate another individu-

al or family for our giving pro-
gram, please fill out the form 
below. We personally review 
all the submissions and select a 
recipient for the next fundrais-
ing period. All donations col-
lected within the active period 
will be given to the nominated 
individual or family cause.

We ask that you record a 
short video and tell us your 
story. Please email this video to 
info.cafe180@gmail.com. 
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Review: Blu Poolside Bar & Grill at Embassy Suites 
By Marta Rose-Thorpe

A recent visit to Blu Poolside 
Bar & Grill inside the new Em-
bassy Suites by Hilton Panama 
City Beach was a fascinating 
experience and an evening to 
behold. The food and beverages 
were all top-notch, which I will 
describe shortly, but it was the 
atmosphere and service at the 
Embassy Suites that stole our 
hearts. My husband and I were 
met by Executive Chef  Scott 
Plumley and Director of  Sales 
& Marketing Barbara Lita, then 

seated by Michelle, who would 
serve us throughout the evening, 
alongside Liz. From the first mo-
ment we knew we were in good 
hands and were treated like roy-
alty (albeit in a light and breezy, 
not-so-formal fashion!). Every-
one at Embassy Suites has a big, 
genuine smile, and the happy 
energy trickles throughout the 
whole establishment.

Michelle started us out with 
a cocktail, and Blu has a long 
list of  delicious concoctions. I 
decided to try the Panama Pear 
Mojito, a lovely rum with prickly 
pear puree, lime juice, agave, 
and mint. This cool elixir was 
minty and crisp. Jimy ordered 
his standard, an Old Fashion, 
with bourbon, maple syrup and 
bitters. “Smooth and sleek,” he 
commented. The Don’t Slip (te-
quila, grapefruit, and pear juice) 
and Piney Mimosa (prosecco 
and pineapple vodka with or-
ange and lemon juice) are future 
indulgences on my list. Blu also 
has a full wine list and serves 
beers, seltzers, and spirited fro-
zen drinks. 

This establishment serves 
lunch and dinner daily, and with 
its central location and proxim-
ity to so many businesses, Blu is 
becoming the “It” meeting spot 
for business lunches and dinners, 
friend meetups, and social gath-

erings by the locals. Michelle 
started bringing out a succes-
sion of  dishes from the Shar-
ables, Hot Hands and Entrée 
menus. The stunning Emerald 
Tuna Crunch salad got our at-
tention with its pepper-crusted, 
seared ahi tuna strips laid over 
baby greens, fresh mango, avo-
cado, applewood smoked ba-
con, and topped with almonds, 
crispy wontons, and fried goat 
cheese with a splash of  mango 
sesame vinaigrette. It was an 
aesthetic fusion of  tastes, tex-

tures and temperatures, and that 
goat cheese was screaming with 
flavor! Now, our moms always 
claimed that a colorful plate is 
the most nutritious plate, and 
the Lemon and Herb Seared 
Salmon served alongside a sticky 
rice pilaf  (reminiscent of  veggie 
risotto) and freshly steamed, al 
dente broccolini is the epitome 
of  this declaration. The salmon 
was prepared in a carrot-ginger 
butter and soy glaze, and the en-
tire dish was emblazoned with 
bold, bright, colors. 

Then Michelle brought the 
powerhouse of  the feast, Fi-
let Mignon ladled in a luscious 
thick gravy with a toss of  micro 
greens atop. The meat was a 
thick cut of  the most mouth-wa-
tering, tender filet I’ve had, and 
this flamboyant offering looked 
as good as it tasted, served with 
smashed potatoes and a veggie 
medley of  red & green cherry 
tomatoes, red & green bell pep-
pers, yellow squash, asparagus, 
and onions. The men enjoyed 
Blu’s Jumbo Wings, crispy fried 
and smoked in a variety of  fla-
vors to choose from: buffalo, 
brown sugar-chipotle, sweet 
chili, spicy bbq, hot honey, and 
parmesan rub. I asked how they 
liked them… and my answer 
was the empty plates.

But the best was saved for 

last. I didn’t know how we could 
possibly surpass this extraordi-
nary meal, but Michelle brought 
out Blu’s three desserts (and I 
honestly can’t choose which 
one I like the best, so you’ll just 
have to come in, try them all, 
and let me know!): the Sticky 
Toffee Bread Pudding with a 

salted caramel dip, Key Lime 
Cheesecake with a berry coulis, 
and Chocolate Chess Pie with 
Chantilly cream. The latter was 
a rich, dense, fudge torte that I 
had not previously encountered 
in this area.

 Blu Poolside Bar & Grill is 
open daily from 10:30 a.m. to 

11 p.m. (the kitchen closes at 10 
p.m.). Happy Hour is daily from 
4:30 p.m. Located at 16006 
Front Beach Road in Panama 
City Beach (between Pier Park 
and Calypso). For more infor-
mation call (850) 328-5545 and 
visit panamacitybeachresort.
embassysuites.com.

Dining

Visit OldFloridaFishHouse.com
OLD FLORIDA FISH HOUSE

33 Heron’s Watch Way | Santa Rosa Beach, FL 32459
info@oldfloridafishhouse.com  |  850.534.3045

Whether you are looking for lunch with a view, a sushi experience like no 
other, or a traditional Old Florida fresh seafood dinner, we have something 

for everyone at Old Florida Fish House!

GOOD FOOD - BETTER VIEWS - GREAT COMPANY

Nightly Specials • Tuesday Sushi • Wine Wednesday
Local & National Live Entertainment

Old Florida Soul in the Heart of 30aOld Florida Soul in the Heart of 30a
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Live Music Highlights July 2023
Live Music @ Hotel Effie 
Sandestin Thursdays - 
Saturdays

Hotel Effie, located at The 
Sandestin Golf  & Beach Resort, 
invites you to join them for live 

music at The Lobby Bar every 
Thursday, Friday & Saturday 
from 7-10 p.m. Sip hand-crafted 

cocktails as you listen to the lo-
cal artists perform original and 
cover songs. Light bites from 
their new summer menu are 
available. Open to the public. 
Check out all Hotel Effie has to 
offer at hoteleffie.com. Located 
at 1 Grand Sandestin Boule-
vard, Miramar Beach.

Live Music @ Old Florida 
Fish House

Throughout the week, catch 
artists playing 5 - 8 p.m. inside 
the coveted bar and lounge as 
well as in the large outdoor din-
ing space situated among the 
palm and oak trees under the 
twinkling lights next to Eastern 
Lake. July Lineup: Russ Whit-
ten at 5 p.m. Mondays, Wednes-
days, Fridays and Sundays; Mi-
chael David at 5 p.m. Tuesdays, 
Thursdays and Saturdays; Jared 
Herzog at 7 p.m. Mondays; Alex 
Napier at 7 p.m. Tuesdays; Du-
eling Pianos at 7 p.m. Wednes-
days through Sundays. Special 
dates: Reese Noble July 11 and 
13 at 5 p.m. Visit www.oldflori-
dafishhouse.com. Located at 33 
Heron’s Watch Way, Seagrove 
Beach.

The Red Bar Jazz Band
Visitors and locals love the 

Red Bar, a jumpin’ little joint off 
of  Scenic 30A in the cozy laid 
back beach town of  Grayton 
Beach FL – and The Red Bar 
Jazz Band is a fixture Tuesdays 
- Saturdays thanks to restaurant 
owners Oli and Philippe Petit. 
Live music 5:30-9 p.m. nightly. 
Follow The Red Bar on Face-
book to see what Oli’s talking 
about today, and see the website 
at TheRedBar.com. Located at 
70 Hotz Ave. Grayton Beach.

Sunday Funday at AJ’s 
Grayton Beach

AJ’s is the place to celebrate 
all things Sunday Funday in 
Grayton Beach! Start with sun-
day brunch, seafood boil, bot-
tomless mimosas, and live mu-
sic with Sowal favorites. Will 

& Linda @ noon in outdoor 
courtyard stage; The Pickled 
Pickers @ 5 p.m. on main stage. 
Seafood Boil thru Labor Day. 
Visit ajsgrayton.com. Visit ajs-
grayton.com. Located at 63 De-
funiak St, Santa Rosa Beach.

The Bay Wednesday Night 
Bonfires 5-8 p.m.

The Bay’s July Bonfire and 
live music on the beach is com-
ing in hot! July lineup: July 5 
- Sugarcane Jane; July 12 - Si-
ren and The Mudpuppies; July 
19 - Blue Mother Tupelo; July 
26 - Dikki Du and The Zydeco 
Krewe.

Happy Hour 3-5 p.m. daily 
with half  off most cocktails and 
select house wine by the glass 
and $4 Shock Top beer. Sunday 
Pickin’ at The Bay with Mike 
Whitty and Friends is from 4-8 
p.m. every Sunday. Mike brings 
in new musicians to play every 
week - check The Bay’s Face-
book or Instagram pages for de-
tails. Visit baysouthwalton.com. 
Located at 24215 Hwy. 331 at 
the foot of  the bridge in Santa 
Rosa Beach.

Live @ Stinky’s Bait Shack
Head on over to Stinky’s Bait 

Shack for live music 7-10 p.m., 
featuring OUTRO Wednesdays 
every week: Duke Bardwell, 
Joe Murphy, John Link, Fred 
Domulot & Tim Jackson. Folks,  
it’s the greyest show on earth. 
On Fridays catch the Rhino 
Jockeys w Matt Miller - blue-
eyed soul grass, hipbilly, funky 
bluegrass fusion. These words 
have been used to describe 
Dread. Add Matt Miller - you 
will dance all night! Mondays: 
Diki Ross Live. Tuesdays: Big 
Phun Live. No cover! Half  fa-
vorite local bar and half  fish-
ing and bait fun shop, Stinky’s 
Bait Shack is a longtime favorite 
hangout in South Walton. Get 
the full music lineup at www.
stinkysbaitshop.com. Located 
at 5994 County Rd 30A, Santa 
Rosa Beach.

Music

Mexican Grill

4141 E Highway 30A Seagrove 
Beach, FL 32459
p) 850-231-0060
f) 850-231-0066

www.MiCasita30a.com 
TAKE OUT ORDERS ONLY

Catering Available
All Credit Cards Accepted

#1 Huevos Con Chorizo 10.99
Eggs with sausage.  Served with rice & 

beans

#2 Chimichanga 11.99
Four tortilla stuffed with ground beef and 

covered with cheese dip.  Served with 
rice and beans and guacamole salad.

#3 Pork Carnitas 12.99
Chunks of pork sautéed with onions.  

Served with rice and beans and 
guacamole salad.

#4 Quesadilla Burger 12.99
Gringo burger with cheese in a flour 

tortilla.  Served with fries.

#5 Ruben’s Plate 12.99
Grilled chicken covered with cheese dip.  
Served with rice and beans and tortillas.

#6 Taco Salad 9.99
Taco ingredients in a fried tortilla bowl.  

Delicious!

#7 Grilled Chicken Quesadilla 
10.99

Grilled ranchero chicken with cheese in 
a flat flour tortilla.  Served with rice and 

beans.

#8 3 Tacos 9.99
3 ground beef tacos in a hard shell.  

Topped with lettuce, cheese & tomatoes 
and a side of sour cream.

#9 Fajitas - Steak or Chicken 
14.99

Grilled  steak or ranchero chicken sautéed 
w/onions, bell peppers and tomatoes.  

Served with rice & beans.

Fajitas - Shrimp 15.99
Grilled  bay shrimp sautéed with onions, 
bell peppers and tomatoes.  Served with 

rice and beans.

#10 Rio Salad 13.99
Steak or ranchero chicken fajitas served 

on a bed of lettuce with onions, bell 
peppers, tomatoes and shredded cheese.

#11 Reuben Burger 11.99
Served with fries.

#12 Carne Asada 14.99
Steak marinated and seasoned, topped 

with bell peppers & tomatoes.

#13 Steak Mexicano 14.99
Chopped steak with cooked onions, bell 

peppers & tomatoes.

#14 Enchilada Dinner 11.99
2 enchiladas served with rice & beans.

#15 Enchilada Supreme 12.99
1 cheese, 1 beef, 1 chicken & 1 bean 

enchilada served with lettuce, tomato & 
sour cream.

850-231-0600   www.MiCasita30A.com
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Music

Call today for your appointment (850) 231-3199  
237 Dawson Road, Santa Rosa Beach

Piano • Voice • Guitar • Bass • Drums 
Ukulele • Song Writing and More

Visit www.Studio237Music.com

Studio 237 Music Lessons

Studio 237 Music Lessons: The Three Elements of Music 
Lessons - Nurturing Positive Growth

For students of  all ages, the 
journey of  music education 
needs a blend of  these three 
elements in order to thrive: a 
good teacher, a good student, 
and a supportive learning envi-
ronment. When these elements 
come together, they create a 
nurturing space where students 
can grow both their musical 
skills and confidence and have a 
great time along the way. Let’s 
explore each of  these elements 
and how we can use them to 
make the learning experience a 
rewarding one.

A Good Teacher: The 
Guiding Light

A good teacher is the back-
bone of  any successful music 
lesson. They not only need to 
share their musical expertise, 
but also create a strong bond 
with their students, so that stu-
dents feel supported, under-
stood, and inspired to learn. 
A skilled teacher understands 
that each student is unique, 
and they’ll adapt their teach-
ing methods and lesson plans to 
match the student’s needs and 
interests. They should also offer 
constructive feedback and set 
achievable goals, encouraging 
the student to reach their full 
potential, rather than stressing 
them out! 

The best teachers are those 
who are community-minded 
outside of  lessons too. Teachers 
who belong to a club or band, 
get involved with music events, 

and stay up-to-date with the lat-
est music news can bring their 
new ideas and inspiration back 
to the classroom and keep their 
lessons fresh and full of  enthu-
siasm.

A Good Student: The 
Willing Explorer

While a good teacher is cru-
cial, a good student plays an 
equally important role in the 
music classroom. A good stu-
dent needs a genuine curiosity 
and positive attitude to learning. 
They approach each lesson with 
an open mind, ready to take 
on new concepts and try new 
things, even listening to types of  
music they don’t like or aren’t 
familiar with. Preparing before-
hand to be engaged in the lesson 
can be a massive help - review-
ing the lesson plan, getting out 
pencils and highlighters, and be-
ing ready to focus and ask ques-
tions. 

Students can demonstrate 
discipline and commitment by 
maintaining a regular practice 
schedule of  3 days per week (or 
more!). They understand that 
progress takes time and effort 
and are not afraid to take on a 
challenge.

Students can be proactive 
outside of  the classroom too: 
playing in a recital, a band, or a 
performance event makes music 
exciting. They might also find 
ways to share music with friends 
and family, whether it’s a song 
they’ve been learning or just a 

song they like to listen to.

A Supportive Learning 
Environment: The Training 
Ground

A supportive learning envi-
ronment includes things like a 
well-equipped practice space, 
access to quality instruments 
and equipment, and a comfort-
able atmosphere with proper 
seating and lighting. However, 
it goes beyond just the physical 
setting. A supportive environ-
ment also includes positive and 
respectful interactions between 
the teacher, student, fellow 
learners, and anyone listening 
in during home practice.

Students may need help at 
home with creating a distrac-

tion-free area for their practice 
and with structuring their prac-
tice session, especially in the 
first few months. Some students 
love having a parent listen in on 
their playing, or even hosting a 
mini concert from time to time. 
Praising their progress goes a 
long way!

When a good teacher, a 

good student, and a supportive 
learning environment come to-
gether, the impact on a student's 
growth is remarkable. There is 
no perfect formula since life and 
people aren’t perfect, but we’re 
always looking for ways to im-
prove. A good teacher will use 
their skills to assess how students 
are doing and tweak their les-
sons to find that optimum bal-
ance between progress and en-
joyment. When the teacher and 
student are happily engaged in 
lessons and have found a learn-
ing pace and style which works 
for them, then we, as a team, 
have achieved success.

Studio 237 Music Lessons is ex-
cited to resume teaching in the month 
of  August.  We help beginners through 
advanced persons discover, develop, 
and demonstrate music.  Located in 
Santa Rosa Beach, Florida, give us 
a call to schedule a visit of  the stu-
dio and/or meet a teacher.  For the 
month of  August, the first lesson is 
free for the first time beginner students.  
Call: Ray at 850.231.3199 LL or 
850.797.3546 mobile.   
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How to Prevent Your Vacation Rental Investment 
from Becoming a Failure

By Asli Theobald, MS  
Did you know that most 30A 

homes, which are vacation rent-
als, are sold within  the first year 
they’re bought, ending up right 
back on the MLS repeatedly. 
This is  why there are so many 
realtors in the area as you may 
have noticed, with most  locals 
having acquired real estate agent 
licenses. Many vacation rental  
investments can’t make enough 
profit to justify their exorbitant 
holding and  maintenance costs, 
creating constant income for the 
countless realtors.  

Those desiring to own luxury 
homes are often shown vacation 
rental profit  portfolios too good 
to be true, being promised they 
can easily afford to repay  multi-
million-dollar loans with the 
help of  the short-term renters 
attracted to 30A. You take out 

your loan, sign up with one of  
the most popular big 30A vaca-
tion  rental companies manag-
ing hundreds of  other luxury 
homes just like yours,  believing 
this is all you need to do to rake 
in the promised profits without 
lifting a  finger. The biggest va-
cation rental companies would 
surely know what they’re  doing, 
right? What on earth could go 
wrong with this approach?

By letting your home become 
just another vacation rental not 
managed any better  than the 
thousands of  other rentals com-
peting for profits, you’re follow-
ing the  recipe that’s likely to get 
you too to join the ranks of  the 
homeowners wanting to  get rid 
of  their luxury homes in a jiffy, 
letting them end right back on 
the MLS. 

The successful homeowners 

of  30A guarantee that their in-
vestment performs  better than 
the competition by either man-
aging it themselves or doing 
their  research and seeking out 
those managers who manage 
only a few select luxury  homes. 
These managers the success-
ful homeowners find are highly 
rated on the  booking platforms 
due to the way they don’t try 
to grow “big” by taking on too  
many homes and employees, 
risking becoming unable to give 
every home all the  attention 
it deserves to consistently cre-
ate satisfied renters and repeat 
customers.  Part 1 of  this series 
emphasized the importance of  
utilizing the trust factor with a  
large number of  great reviews 
from actual guests on the biggest 
booking  platforms. This is the 
main determining factor in en-
suring your rental stays booked  
at high enough rates.  

The unsuccessful homeown-

ers who fail to 
outperform their 
competition allow  
their homes to get 
inspected by often 
different big com-
pany employees 
after each  guest 
check-out. These 
employees are of-

ten paid by the hour instead 
of  being the same highly-rated 
person who keeps all the profits 
from her own business, who  in-
spects and prepares your home 
for the next guests with great 
care knowing that  even a single 
bad review can drop her ratings 
and lower the rankings of  her  
listings on the search results of  

the booking platforms (the high-
er you rank, the  more the book-
ing platform algorithms feature 
you).  

So, if  your rental has not 
been performing well, before 
calling your realtor to put it  
back on the MLS, try the right 
way to invest on 30A by going 
for a manager  focused on qual-
ity rather than quantity, letting 
your home operate at its maxi-
mum  potential for maximum 
returns on investment.  

Asli Theobald is the owner / oper-
ator of  Dream Home 30A, call 850-
867-5449 or  visit www.DreamHo-
me30A.com to learn more. 

Business

850  CONCRETE
Your Concrete Contractor in the Florida Panhandle

We service the Emerald Coast from 
Panama City to Pensacola and everywhere in between

20+ Years Experience / Residential and Commercial
New Concrete or Remove and Replace

10% OFF 
Concrete Work

RESIDENTIAL: Driveways • Patios • Foundations 
• Sidewalks • Garage Floors

COMMERCIAL: Parking Lots • Loading Docks 
• Dumpster Pad Repair/Replacement • Trip Hazards 

• Curbs • Now Offering Parking Lot Striping

15% OFF 
Striping / Line Painting

Call today for your free estimate! 

(850) CONCRETE • (266-2738)
www.850concrete.com

Your Local, Faith Based 
Mortgage Broker
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Frequently Asked Questions 
When Looking for a Mortgage

By Jack Libby

Question: Why should I 
work with a mortgage broker 
instead of  my hometown bank?

Answer: There are two ways 
to get a mortgage — wholesale 
or retail. Retail lending is when 
you walk into a bank branch or 
go online, and they help you get 
a mortgage. In the wholesale 
channel, you work with a local 
independent mortgage broker 
in the community. These folks 
work as independent mortgage 
advisors and help match bor-
rowers to the best lender for 
their financial situation. Mort-
gage brokers are key players in 
the industry because they offer 

access to multiple lenders and 
the most loan options to bor-
rowers. Lastly, a local loan of-
ficer will know more about the 
products and hurdles of  that lo-
cal market. 

Question:  How important 
is the Loan Officer I choose?

Answer: The most impor-
tant decision in applying for a 
mortgage is not necessarily the 
lender you choose but the loan 
officer who will hold all the re-
sponsibility to insure you get to 
the closing without issue. It’s 
imperative you find a loan of-
ficer with the experience and 
follow-up strengths to accom-
plish your goals.  Many Larger 
banks hire new people not fa-
miliar with all the complexities 
that go into qualifying and pro-
cessing a mortgage.  Also, non-
federal bank lenders/brokers go 
through a stricter licensing and 
education review than banks.  
Working with Glory mortgage 
you will be working with a team 
who has closed over a Billion in 
loan volume in FL on all prop-
erty types.  Always interview to 

ensure you have the right fit for 
your financing prior to going to 
contract. 

Question: Is now a good 
time to buy a home?

Answer: Yes – rates have in-
creased in the last couple years 
but now appear to be stabilizing. 
The Florida market remains 
strong with high demand and 
low inventory.  The “boomer ef-
fect” of  the largest demographic 
in the county moving to Florida 
and more cash transactions than 
ever before, Pro business growth 
and just being a beautiful state 
has sustained a growth trend 
that is expected to continue. It’s 
still a good time to purchase!

Question: I’m looking to 
buy a home. When should I 
contact a broker? 

Answer: As soon as possible. 
You would be amazed at how 

many people are 
not as ready as 
they think they 
are. Do not wait 
until the last 
minute. Many 
of  the issues borrowers have 
that lead to a potential contract 
cancellation could have been 
easily fixed if  only done ear-
lier and working with an expe-
rienced loan officer.  Whether 
it’s an unknown credit issue or 
employment change you want 
to acknowledge and address 
these prior to going to contract 
or even looking at homes.  At 
Glory mortgage we will be giv-
ing you a deep dive review into 
your pre-approval so you can go 
into a contract with confidence 
and relieve many of  the stresses 
that come with buying a home.

Question: Are there mort-

gage products that are available 
for a short-term rental?

Answer: Yes, we do quite a 
few. There are a variety of  prod-
ucts available including those 
that will use the projected rental 
income to help qualify for the 
loan.

Jack Libby( NMLS 2113139)  
is a Mortgage Professional and Santa 
Rosa Beach resident. For more infor-
mation, please contact Jack at (850) 
714-3539 or email: jlibby@glory-
mortgage.com. Visit www.glorymort-
gage.com.

Business

Interiors | Home Decor | Local Art | Gifts & More

4552 U.S. Hwy. 98 West | Santa Rosa Beach | 850-267-0990
Follow us on Facebook at Retail Therapy, SRB, Fl 

It’s not shopping, it’s...

LOCAL VENDORS AND ARTISTS
Coastal Gifts!

MINH PC  
Repairs

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412
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The Importance of a Local Agent when Insurance 
Premiums are Rising (Part 1)

A Local Agent Is Crucial 
When Insurance Premiums 
Are Rising 

Premiums are going up all 
over Florida right now, and have 
been on the rise for the better 
part of  the last three years. Last 
year saw the downfall of  11 car-
riers and the swift withdrawal of  
four others. This year already, 
two carriers have gone out of  
business and into receivership. 
It is not a soft market by any 
means. The best way to ensure 
that you are able to find the best 
plan for your needs is to find a 
local independent agent to help 
you, so that you don’t have to go 
it alone.

Property and casualty insur-
ance is an essential type of  in-
surance that covers an individu-
al or a business against financial 
losses resulting from damage 
to property or liability claims. 
Property and casualty insurance 
provides coverage for losses that 
arise from unforeseen events, 
such as theft, fire, storms or ac-
cidents that may result in prop-
erty damage, injury or death.

Having property and casu-
alty insurance is essential for 
anyone who owns a home, car 
or business. However, choosing 
the right insurance policy and 
carrier can be a challenging 
and time-consuming task. This 
is where a local agent can come 
in handy.

A local agent is an insurance 
agent who operates in your lo-
cal area and has a deep under-
standing of  the insurance mar-

ket in your region. Local agents 
are an excellent resource when 
you need help understanding 
your insurance policy or filing 
a claim. They can also help you 
find the right policy and carrier 
to meet your specific needs.

The Value of your Agent 
Being Truly Independent

One of  the benefits of  having 
local agents is that they can act 
as your advocate when dealing 
with insurance carriers. Your 
local agent can help you ne-
gotiate with your carrier when 
it increases the price of  your 
premium or tries to deny your 
claim. They can also help you 
find a new carrier that offers the 
same level of  coverage at a more 
affordable price. 

It is essential to note that 
your local independent insur-
ance agent represents you and 
not one carrier. An independent 
agent can help you find the right 
carrier that offers the best cover-
age and premium rates for your 
specific needs. They work with 
multiple carriers and can pro-
vide you with unbiased advice 
and guidance when it comes 
to choosing the right insurance 
policy.

Property and casualty insur-
ance is an essential aspect of  
protecting your assets and pro-
viding financial security in case 
of  unexpected events. Property 
insurance provides coverage for 
your home and personal belong-
ings, while casualty insurance 
covers liability claims against 

you. With insurance premiums 
rising, it is more important than 
ever to have a local insurance 
agent and work with him to find 
the right insurance carrier for 
your needs.

While it is important to have 
property and casualty insurance 
to protect your assets, it can be 
frustrating when insurance pre-
miums rise unexpectedly. This is 
where having a local insurance 
agent can be invaluable.

What Can You Do When 
Your Carrier Increases The 
Price Of Your Premium?

If  your carrier increases the 
price of  your premium, there 
are a few things you can do to 
help find the right insurance car-
rier and keep your costs down.

 First, speak with your local 
insurance agent, who can help 
you understand why your premi-
um is increasing and can provide 
you with options for reducing 
your costs. From changing your 
deductible to reviewing your 
current discounts and finding 
discounts you may be eligible for 
are just a few of  the things your 
agent can help you accomplish.  

If  you have recently replaced 

your roof, you may not be get-
ting all the wind mitigation dis-
counts that you are now eligible 
for. Always have a new wind 
mitigation completed after re-
placing a roof, and also submit 
either paid in full roof  invoice or 
finalized re-roof  permit to your 
agent for submission to the un-
derwriting department of  your 
insurance carrier. The carriers 
generally apply new credits ef-
fective the day they receive the 
new inspection, rather than 
the day the new inspection was 
completed. All wind mitigation 
inspections must be signed by 
both the inspector and the in-
sured. 

Next, consider shopping 
around for a new insurance car-
rier. Your local insurance agent 
can help you identify other car-
riers in your area that may offer 
better rates. They can also help 
you compare policies and cov-
erage options to ensure you get 
the coverage you need at a price 
you can afford.

Finally, consider making 
changes to your policy to re-
duce your costs. For example, 

increasing your deductible can 
lower your premiums, as can 
bundling your policies. Your 
local insurance agent can pro-
vide you with advice on which 
changes to make to help you 
save money while also helping 
you to understand what your in-
surance needs actually are. Most 
HO3 home insurance policies 
allow policyholders to choose 
the percentage of  the dwelling 
coverage in contents they prefer 
to carry.  

Some carriers allow only 50 
percent, 25 percent or 0. Those 
are not good choices, but that is 
what that carrier allows. Some 
carriers allow anywhere from 
10 to 70 percent of  the dwelling 
in contents, and that is useful 
to know when you are collect-
ing quotes from different carri-
ers, which ones will allow you 
the flexibility to choose the level 
of  contents coverage that most 
closely matches what you have 
in your home.

Business

(850) 424-6979
www.ins-zone.com

• HOME
• AUTO
• WIND
• FLOOD
• CONDO
• BOAT
• UMBRELLA• UMBRELLA
• LIFE
• BUSINESS INSURANCE

New things are Launching!

iz

Hard to cool rooms?  High Energy Bills?  
Looking to go Green? 

Green Solutions to High Energy Bills: 

Radiant Barrier - Blow In Insulation 

Thermal Inspections -  Max Cap Crawl Space 

System - ERG Window Film
Financing Available 

(850) 588-2870
www.TrustECES.com 

Committed to Excellence & Integrity
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Accountants
LYNCHPIN TAX SERVICES
Rosemary Beach
850-210-9738 
Lynchpintax.com

Air Conditioning
AIRE SERVE HEATING &  
AIR CONDITIONING
Santa Rosa Beach 
850-378-3779

BEACHSIDE A/C
Replacements and Repairs
850-267-0000
www.beachsideac.com

Attorneys
GREG D. CROSSLIN
3999 Commons Dr. West
Suite D  Destin, FL  
850 650-7378 destinlegal.com

Auto Body
JOE BUMPER
US Hwy. 98 E, Miramar Beach 
918-384-9166

Bathroom Designs
COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Contractors
BUCHANAN BUILDERS
Santa Rosa Beach, FL
New homes, commercial
buildings, additions & remodels.
850-420-1836 
buchananb.com

FARROW CONTRACTING, INC.
Residential, Commercial,  
and Hospitality
New Construction & Remodels
farrowinc.com; (850) 585-2783
Destin, FL

Computer Sales & Service
MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

SEO is Local
Affordable Internet Marketing 
Services
850-684-2029

Dentists
SMILEOLOGY
Hwy. 98, Santa Rosa Beach
Full service dental lab
850-203-3004

Center for Family &  
Cosmetic Dentistry
4635 Gulfstarr Dr., Destin 
850-654-8665

Disaster Specialists
APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

Flooring
BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach 850-622-1986

SAVI FLOORING 
Commercial & Residential, 
Guaranteed Quality!
850-622-3022

Flooring Contractors
ARCHITECTURAL ELEMENTS  
& RESOURCES
Your Flooring & Renovation Specialists
181 Lynn Dr. Suite A 
Santa Rosa Beach
850-622-0246 - www.aersrb.com

Glass
SEAGROVE GLASS
Seagrove Beach 850-231-5450

Heating
Aire Serve Heating &  
Air Conditioning
Santa Rosa Beach 850-378-3779

Home Inspections
Action Home Inspections 
Serving All of  the Emerald 
Coast! 850-461-5344   
actionhomeinspectionllc.org

Home Watch
SoWal Services 
South Walton’s premier  
Home Watch and 2nd Home 
Concierge  850-565-9038 
SoWalServices.com

Insulation Contractors
EMERALD COAST ENERGY 
SOLUTIONS, LLC
Green Solutions to
High Energy Bills
Santa Rosa Beach
(850) 588-2870 
www.TRUSTeces.com

Insurance Services
FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life
Fast, Friendly, Local!
850-622-5283  -  Fuller.insure

INSURANCE ZONE
Home, Auto & Life
2166-B County Rd 30A, 
Santa Rosa Beach 
850-424-6979 - ins-zone.com

TINA FADER,  
INSURANCE BROKER  
Offering Life, Group  
Employee Benefits and  
Medicare Advantage plans.  
850-368-8007

Kitchens & Cabinets
KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Kennel
EMERAL COAST KENNEL, INC.
190 Shannon Lane
Santa Rosa Beach, FL
850-267-1679  - eckennel.com

Lawncare & Landscaping
BLUE GREEN LANDSCAPE
Plant Nursery Store and Land-
scaping Serice. 6844 County 
Hwy. 30A, Santa Rosa Beach
(850) 660-1934

Locksmith's
RESORTS LOCKSMITHS  
SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach 
850-660-6901
www.resortlocksmithservices.com

Lodging
30A SUITES
6904 County Rd 30A
Santa Rosa Beach
850- 499-5058
www.30Asuites.com

Massage Therapists
FOR THE HEALTH OF IT
2217 W County Hwy. 30A
Blue Mountain Beach
850-267-0558
shopforthehealthofit.com

CARING TOUCH JANET HARDY, 
MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach, FL
850-231-9131

www.caringtouchtherapy.net
Music Instruction

STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach, FL
Musical instruction for all ages.
Call 850-231-3199 or visit
www.studio237music.com

Painting Contractors
GY PAINTING & RENOVATION
Painting, Home Renovations, 
Custom Interior Shutters
850-714-7502  
gypaintingandreno.com

AJ's Plumbing Inc.
998 Bay Drive, Santa Rosa Beach, FL

850-231-1473
www.ajsplumbinginc.com

Specializing in:
• Repairs
• Remodeling
• New Construction
• Custom Plumbing
• Fixture Replacement
• Water Heaters
• Garbage Dispostals
• Repiping

LESLIE H. DUBUISSON 
Owner

Lic. #RF-11067739Licensed & Insured

2nd Homeowner / VRBO Resource Directory / Business Directory

DIRECTORY continued

Santa Rosa Beach
850-267-0900 

www.bel-macRoofing.com
• Roofing  

• Repairs & Maintenance

• Roof Coating & Restoration

Santa Rosa Beach 
122-3 Bishop Tolbert Rd.

Santa Rosa Beach, FL 32459 
850-267-0900

www.bel-macRoofing.com 

Mirrors
Shower Doors
Table Tops
Glass Replacement
Service

  4935 E. CO. HWY. 30A SUITE 1           850-231-5450 
WWW.SEAGROVEGLASS.COM

Painted Bumper Restoration

AUTOMOTIVE
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist

• Super Fast Turnaround • Licensed & Insured
MIRAMAR BEACH - CALL FOR APPOINTMENT

918-384-9166

DESTIN
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Pets Supplies
WHAT'S UP DOG
Pet supplies, Dog Care &
Training. 9970 US-98, Miramar 
Beach - (850) 420-2894    

Pools & Spas
TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach - 850-650-3747 
www.tamtechpools.net

Pressure Washing
POMPANO PRESSURE WASHING
Miramar Beach  850-849-4499

Property Management
TROPICAL SANDS REALTY
US Military Member Owned

3754 West County Hwy. 30 A
Santa Rosa Beach
850-278-6994
www.tropicalsandsrealty.com

Real Estate
DESTIN PROPERTY EXPERT
Danny Magagliano
Grayton Beach  850-830-4747
DestinPropertExpert.com

ENGEL VOLKERS
Bobby Johnson and the  
Bobby J. Team
850-865-7798
LocalRealEstate.com

RESORT QUEST-NANCY WILLS
"Your Buying or Selling journey
really does matter to me and

850-660-1934
6844 W. County Hwy. 30A | Santa Rosa Beach

Bluegreenlandscape.net

• Outdoor Living
• Irrigation Service
• Landscape Lighting
• Landscape Installation

• Tractor Services
• Drainage Work
• Garden and Home Decor
• Pavers and Retaining Walls

MI CASITA  
MEXICAN GRILLE
SPEND $30 GET $5 BACK

SPEND $50 GET CHEESE OR 
GUACOMOLI DIP

Offer expires 7/31/23 
4141 East County Hwy. 30A

Santa Rosa Beach - 850-231-0060

PATH OF GRACE 
 

25% OFF ONE ITEM

Offer expires 7/31/23 
10962 US-98 W, Miramar Beach

850-654-8500

!

!

!

!

you will feel my commitment in
every step." 850-376-7635
exclusivenancy@aol.com

Roofing
BEL-MAC ROOFING
Serving all of  South Walton  
& Beyond  850-267-0900  
bel-macroofing.com

Tile and Grout Cleaning 
THE GROUTSMITH
Cleaning, color restoration, 
repair, shower repairs, granite 

cleaning, repair & sealing. call 
850-367-3100

Tree Service
STUMP GRINDING BY STEVE
No Job too big or too small!
850-803-2205

Water Filters
ECOWATER OF SANTA 
ROSA BEACH
26 years locally owned
and operated. 850- 267-0500

Website Design
DESIGNWORKS
Graphic Design Studio
850-376-6255
kim.designworks@gmail.com

Window Treatments
CARROW WINDOW FILMS
A premier provider of   
world-class Window Films
850-974-2264

Conveniently located at the Crossings at Inlet Beach
13123E Emerald Coast Parkway • Inlet Beach, FL 32461

Tel: (850) 502-4120 • Fax: (850) 502-4119
store6613@theupsstore.com

Locally Owned & Operated
Open Mon.-Fri. 8 a.m. to 6:30 p.m., Sat. 9 a.m. to 3 p.m., Closed Sun.

UPS® Shipping — Freight Services — Packing Services

Digital Printing & Scanning — Wide Format Printing & 
Laminating —Blueprint Copying & Printing

Mailbox Services — Notary Services — Much More!

Compromise is for politicians.

Don’t sweat it. We’ve got you 
covered 24/7, 365 days a year.

24 HOUR SERVICE

(850) 249-2999
www.modernairsolutions.com

#cac1817340

Trane. There is no substitute.
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OVERHEAD DOOR 
$100 OFF A NEW WI-FI DOOR 

OPERATOR AND FREE DECORATIVE
DOOR HARDWARE

WITH EACH DOOR PURCHASE. (NO OTHER DISCOUNTS
APPLY.) FINANCING AS LOW AS $79/MO. W.A.C.

Offer expires 7/31/23
850-502-8615 

destinoverheaddoor.com

TIMBERVIEW 
HELICOPTERS
10% LOCALS 

DISCOUNT

OTTO’S CAR WASH 
WASH CLUB MEMBERSHIP

THE ULTIMATE WASH PACKAGE $54.98/MONTH
THE SUPREME WASH PACKAGE $43.98/MONTH
THE EXPRESS WASH PACKAGE $29.98/MONTH

Offer expires 7/31/23 
34709 Emerald Coast Pkwy., Destin 

850-974-9994

EMERALD COAST  
ENERGY SOLUTIONS

WINTER SPECIAL!
NO INTEREST IF PAID IN FULL IN 12 MONTHS*

*Subject to credit approval. Minimum purchase required. 
Interest is billed during the promotional period, but all 
interest is waived if the purchase amount is paid in full 

before the expiration of the promotional period. 
Serving The Emerald  Coast (850) 588-2870

MARBLE SLAB & 
COOKIE COMPANY

$2 OFF ANY 16-INCH 
COOKIE CAKE OR LARGER,
OR 10% OFF PURCHASE

Offer expires 7/31/23 
12805 US Hwy. 98 # R102, Inlet Beach

850-909-0405

THAI ELEPHANT 
RESTAURANT

BRING IN THIS COUPON
FOR 10% OFF!
Offer expires 7/31/23 

3906 U.S. 98 #5-6, Santa Rosa Beach
850-660-6711

AVA'S FURNITURE 
 & DESIGN

10% OFF 
ONE ITEM ONLY

Offer expires 7/31/23 
Miramar Plaza, 12889 Emerald Coast Pkwy

Miramar Beach, 850-424-6767​

YOUR COUPON
COULD BE HERE

CALL
850-399-0228

LOCAL COUPONS

OLD FLORIDA  
FISH HOUSE

FREE SMOKED TUNA DIP WITH THE 
PURCHASE OF TWO ADULT ENTREES. 

(No other discounts given.)
Offer expires 7/31/23 

On Eastern Lake and 30A, 33 Heron's Watch Way
Santa Rosa Beach 850-865-2550 

AIRESERV
$50 OFF

DUCT CLEANING
Let us get the dirt you can’t see!

ARCHITECTURAL ELEMENTS 
& RESOURCES

15% OFF 
OUTDOOR KITCHENS, ARBORS, 

DECKS, FENCING & PAVERS
Offer expires 7/31/23 

181 Lynn Drive, Santa Rosa Beach
850-622-0246 

Offer expires 7/31/23
850-774-0991

www.DestinHelicopters.com

RIDEIT
GET $200 IN ACCESSORIES 

WITH E-BIKE PURCHASE

ECCO MOTORS 

$300 OFF 
PURCHASE OF A NEW CART

WHEN YOU MENTION THIS AD

Offer expires 7/31/23 
36058 Emerald Coast Pkwy. Destin

850-837-2600

!

!

!

!
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CARING & SHARING
OF SOUTH WALTON

THRIFT STORE
TAKE 20% OFF YOUR PURCHASE

!

!

CAVA & CAKES
BUY 3 CUPCAKES  

RECEIVE THE  
4TH FREE!

Offer expires 7/31/23 
850-678-9522

www.aireservec.com

Offer expires 7/31/23 
112 Lynn Drive, Santa Rosa Beach, Fl 32459

caringandsharingsowal.org

Offer expires 7/31/23 
56 Spires Lane(Gulf Place) #15A
Santa Rosa Beach 850-931-2253

Offer expires 7/31/23 
2166 W County Hwy 30A, Suite B, Santa Rosa 

Beach, FL | 850-366-2524 | rideitfl.com
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