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Locals
get it!

 Walton  
County Seeks 
Community 

Input on 
Growth and 

Development
The Residents and businesses in 

Walton County can help plan the fu-
ture of  their communities through a 
new initiative, Plan for Walton 2040.  

“Walton County is a unique place, 
with world-famous beaches and resort 
towns, charming historic sites,  large 
areas of  conservation, and beautiful 
rural farmland,” says Plan for Walton 
2040 Project Lead Marina  Khoury. 
“Those areas all have their own char-
acter and a sense of  community. Fu-
ture growth in these communities, and 
the intensity of  that growth, should re-
flect those values. Walton County also 
is a special  place for DPZ as we have 
been helping to guide development 
there for the past 40 years.”  

Plan for Walton 2040 is part of  
an Evaluation and Appraisal Report 
(EAR) of  the county’s Comprehensive  
Plan, a state-mandated long-range 
plan that must be updated every seven 
years. The planning effort includes a 

Volunteer Beach Ambassador  
Program Gearing Up for 2024 Sea Turtle 

Nesting Season!
The Friends of  

South Walton Sea 
Turtles (FOSWST) 
Volunteer Beach Am-
bassador (VBA) pro-
gram began in the 
Spring of  2016 with 
a dedicated group of  
30 volunteers that has 
grown to a team of  
over 200 volunteers for 
the 2024 season!  

May 1 is offi-
cially the beginning 
of  nesting season for 
Florida’s Sea Turtles. 
Each year, thousands 
of  sea turtles nest on 
Florida’s beaches. 
Florida beaches are 
the number one place 
for sea turtle nests in 
North America from 
May to October. Northwest 
Florida beaches attract many 
endangered species including 
Green, Loggerhead, Leath-
erback and Kemps Ridley. A 
female will return to the beach 
where she was born to lay her 

eggs. “If  you’re lucky enough 
to see it, it’s incredible to watch 
a 300-400 pound Logger-
head Sea Turtle crawl up the 
beach, which is no easy task, 
dig an 18-20 inch hole, de-
posit her eggs, and then cover 

them back up with sand and 
pat it all down, all with only 
her back flippers,” says Beth 
Coppedge, President of  the 
FOSWST organization. The 
whole process takes between 
30-60 minutes. However, there 

are many hazards and 
further complications 
for a Momma sea 
turtle coming back to 
the beach to lay her 
hatchlings.

And that’s why the 
educational efforts of  
the VBAs are so im-
portant. The message 
is pretty simple: Help 
Keep our beaches 
Clean, Dark and 
Flat so sea turtles can 
nest successfully. Ev-
eryone benefits from 
clean beaches, and 
since most of  Flori-
da’s sea turtles nest at 
night, it is important to 
keep our beaches dark 
because bright lights 
can disorient nesting 

turtles and hatchlings. Filling 
in holes on the beach is also 
important so we don’t impede 
“Momma” from reaching her 

WALTON 2040 
continued on page 2 
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major emphasis on community 
outreach and engagement to 
ensure that residents, businesses,  
and stakeholders have the chance 
to share their ideas and opinions. 
This input will be combined with 
the technical team’s assessment 
to create a long-range vision plan 
to guide Walton County's future 
growth and development.  

To conduct the review and 
planning effort, the Walton 
County Commission has en-
gaged a team of  consultants led 
by DPZ CoDesign. DPZ may 
be familiar to long-time resi-
dents as they helped author the  
Trust Plan in the 1980s and also 
planned and designed the town 
of  Seaside, among others. The 
consulting team includes experts 
in transportation, green infra-
structure, environmental plan-
ning, land economics,  zoning 
analysis and legal review. 

On the website, www.Plan-
ForWalton2040.com, residents 
can learn more about the plan-
ning process, sign up for email 
updates, and take an initial sur-
vey to share their ideas and 
preferences for Walton 
County's future. 
Plan for Walton 
2040 also has a 
Facebook page 
of  the same 
name where 
residents can 
ask questions 
and engage in 
the process. 

“For this plan to 
be successful, we need 
to hear from the wide array of  
people who work, live or recreate 
in Walton County. So we invite 
everyone to visit the website, take 
our survey, sign up for email up-
dates,  and plan to attend all or 
part of  the charrette meetings in 
May,” said Khoury.  

In addition to the website, so-

cial media, and email outreach, 
the planning team hosted a 
week-long workshop in Walton 
County from May 1-8, 2024. 
That workshop, a “charrette,” in-

cluded public presentations, 
workshops on specific 

topics such as en-
vironment and 
transportation, 
an open-studio 
time where 
stakeholders 
interacted with 

members of  the 
planning team, 

and “pop-up” out-
reach efforts in differ-

ent areas of  the County.  
For more information, visit 

www.PlanForWalton2040.com 
or email info@PlanForWal-
ton2040.com.

destination. 
VBAs greet our locals and 

visitors along the beaches, scenic 
bike paths and throughout our 
community. While greeting ev-
eryone visiting our beaches, the 
main job of  a VBA is to educate 
them on beach etiquette and 
county beach ordinances, specifi-
cally those codes that directly im-
pact the preservation and safety 
of  our nesting sea turtles. They 
also pick up trash, fill in holes in 
the sand, and flatten any sand-
castles/art at the end of  the day. 

There is no requirement on 
where or when to volunteer. You 
pick your favorite beach, time 
and day, and just show up. Stu-

dents under 18 may also join but 
must be accompanied by a par-
ent who is also a VBA. Commu-
nity service hours are logged for 
each student.

Recruiting is taking place now 
for the 2024 season. Upon com-
pleting a training session and 
joining the FOSWST ($5 mem-
bership fee), you will be provided 
with a branded shirt and name 
tag. Training is held in the Wal-
ton County’s Visitors Center’s 
Conference Room. The upcom-
ing training dates are scheduled 
for Saturday, May 18 and May 
25 from 9:30-10:30 AM.

Check out their website at 
friendsofswseaturtles.org for ad-
ditional information on how to 
join the FOSWST organization 
as a Volunteer.

Community
FOSWST 
continued from page 1  

Painters by the Sea

Painters by the Sea is a 
locally owned father and 

son painting service. 
Bringing our 20 years of 
experience to the great 
panhandle of Florida. 

We strive for great service, 
integrity and outstanding 

communication.

Call 636-236-5839 for a free estimate.

PAINTERS BY THE SEA WALTON 2040 
continued from page 1 

Medical  Marijuana
Florida Medical

Marijuana Physician
Consultation &

Certification

850-213-1215
Offices in Panama City  and Santa Rosa Beach | THEKAYALIFE.COM

Our Ad  
& Editorial  

Deadline is the   
20th of each 

month for the  
following 

month’s issue.
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Building Resilience with the Walton County CERT Program 
By Heather Bennett Eye

The Community Emergency 
Response Team (CERT) program 
was started in the ’80s by the Los 
Angeles Fire Department when 
they realized the need for support 
in the event of  a large-scale disas-
ter. They wanted to give people 
the proper training to help oth-
ers without putting themselves in 
harms way. FEMA formalized the 
training program in 1993, which 
is now available across the United 
States. The CERT training pro-
gram prepares everyday people 
like you and me to help families 
and neighbors in the event of  a 
disaster so we’re able to provide 
support and immediate assistance 
before first responders arrive. 

Our Walton County CERT 
program is under the umbrella 
of  Walton County Emergency 
Management, the entity respon-
sible for all aspects of  disaster 
including mitigation, prepared-
ness, response and recovery for 
all types of  natural, technological 
or man-made hazards. It operates 
out of  an old Cold War bunker in 
DeFuniak Springs. The program 
is a 501(c)(3) all-hazards depart-
ment consisting of  volunteers 
who assist where there’s a need. It 
began in 2017 and has grown to 
over 200 trained individuals, with 
150 volunteers who are active for 
large-scale events and about 60 
volunteers who are more active 
and readily available for non-di- saster events as well. “The reason 

why CERT exists, is so our com-
munity is more resilient and more 
prepared,” said Catie Feeney, Op-
erations Coordinator for Walton 
County.

Non-Disaster events are what 
they call “Blue Sky” activities. 
These can be anything from as-
sisting community events with 
traffic control or first aid stations 
to attending outreach events, 
helping around the bunker, orga-
nizing disaster supplies, and as-
sisting with office functions such 

as filing. “Gray Sky” activities 
are more disaster response events 
such as human needs assessments 
after house fires alongside the 
American Red Cross, assisting 
in the Emergency Operations 
Center, answering phones in the 
Community Information Center, 
and distributing supplies such 
as food, water, and ice. “We are 
the pieces behind the scenes that 
make sure that when big does get 
big, and it’s beyond the capacity 
of  the first responders, we can be 
there to support them so they get 
what they need,” stated Catie.

The CERT team also focuses 
on helping people post-disaster, 
thinking about what people need 
in the weeks and months ahead, 
and making sure they are able to 
transition back to normalcy as 
soon as possible. “We’re the little 
worker bees behind the scenes,” 
said Catie. Volunteers will help 
EOC staff  keep track of  re-
sources, recovering resources that 
are no longer needed and moving 
them around to where there’s still 
a need. 

Volunteers come from all types 
of  backgrounds. Some people 
are professional volunteers, who 
volunteer more hours than their 

regular work hours, and there are 
also retirees, lawyers, and doc-
tors. “We have some folks who 
are in their 70s. It doesn’t matter 
your age or ability, there’s a spot 
for everybody,” said Catie. “The 
CERT program is an incredible 
opportunity not only to give back 
to your community but also to 
make lifelong friends. There are 
people from all walks of  life, all 
different professions. You can find 
your friends here.” 

If  you’re interested in learning 
more about CERT, you can take 
an online class IS-317: Introduc-
tion to Community Emergency 
Response Teams, offered through 
FEMA. The Walton County 
CERT program offers in-person 
volunteer training 3 times a year. 
The next session will be offered 
this summer. The classes teach 
basic skills for fire operations, fire 
safety, light search and rescue, 
team organization, disaster medi-
cal operations and terrorism. It’s 
offered on Tuesday and Thurs-
day evenings over two weeks with 
a Saturday practicum where you 
can put your skills to the test. 

Community

CERT 
continued on page 26 

Making Dreams
Come True

13390 Highway 98 West | Destin, FL
(850) 650-2262
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Community

SPRING SAVINGS 

UP TO 50% OFF

FURNITURE .  . INTERIOR DESIGN  

ACCESSORIES

4552 US Highway 98 W, Unit 8 

Santa Rosa Beach, FL 32459

850-267-1411 | www.furnituresouth.net

"Expect Something Different"

Preparing for a Safe Summer at the Beach
By: Mackenzie McClintock, 
SWFD Public Information Officer

As the weather warms up and 
many individuals head to the 
beach, South Walton Fire Dis-
trict (SWFD) wants to remind 
the community about the proper 
precautions to take to make sum-
mer safer.

SWFD’s firefighters and life-
guards experience a significant 
uptick in preventable medical 
incidents during the summer 
months. Many times, these events 
happen without warning and do 
not discriminate between indi-
viduals who are long-time Florida 
locals, or first-time visitors to the 
area.

“Anyone can fall victim to 
impacts of  the Florida heat,” 
said SWFD Beach Safety Di-
rector David Vaughan. “When 
you combine that hot weather 
with dangerous surf, we start to 
experience incredibly busy and 
difficult days. Unfortunately, it 
doesn’t take long for a nice day 
at the beach to end in tragedy, 
and that’s what we’re trying to 
prevent.”

The Gulf  of  Mexico does 
have smaller surf  compared to 
other beaches across the coun-

try, however, the 
waves are not the 
primary danger to 
swimmers. Instead, 
rip currents pose 
the most significant 
threat.

“Each year, it’s 
estimated rip cur-
rents are responsible 
for approximately 
100 deaths in the 
United States,” 
Vaughan said. 
“These deaths are 
preventable. It starts with an un-
derstanding that any open body 
of  water poses a threat to swim-
mers and demands your respect.”

Often incorrectly referred to 
as “riptides” or “undertow,” rip 
currents typically form due to a 
break in the sandbar, as well as 
near structures such as jetties and 
piers.

A rip current’s size and speed 
can vary depending on the day’s 
conditions, but one thing remains 
the same: even elite swimmers 
can’t outlast the grip of  the rip.

“It’s the panic that kills peo-
ple,” Vaughan said. “A swimmer 
realizes they aren’t making any 
progress toward shore and sud-
denly, they start to swim straight 

toward shore not realizing they 
are swimming against the cur-
rent. This is a race that no one 
can win.”

Instead, SWFD lifeguards 
recommend a swimmer remains 
calm, relaxes their body, and al-
lows themselves to float to con-
serve their energy. Then, they 
can wave back to shore or yell 
for help. Strong swimmers also 
can consider swimming parallel 
to shore to break out of  the rip 
current.

“Rip currents often have a 
natural dispersion point where 
the current comes to an end and 
will essentially spit you out back 
into a section of  breaking waves,” 
Vaughan said. “At this point, you 

may find yourself  close to the 
sandbar on our beaches, where 
the water is shallow, and you are 
able to stand or rest.”

Some clues that rip currents 
may be present include:
1. The color of the beach 
warning flags. Rip currents are 
more likely to be present on days 
of  single red or double red flag 
conditions, however, they can also 
be present on a yellow flag day.
2. Differences in water color- 
rip currents are often darker in 
color than the water immediately 
surrounding them.
3. Irregular water texture- 
areas where waves are not break-
ing or appear disorganized can 

indicate the presence of  a rip 
current. 
4. Debris and foam- a trail of  
marine debris or sea foam being 
pulled in a line out to sea can 
show the rip current’s pattern or 
trail.

“The best defense to prevent a 
rip current-related drowning is to 
swim near a lifeguard,” Vaughan 
explained. “When an emergency 
happens, you must account for 
the time it will take for someone 
to call 911 and send help to your 
location. Our sole purpose is to 
keep people safe at the beach and 
the closer you can get to us, the 
quicker we can be there to help.”

SWFD staffs 15 lifeguard tow-
ers across the 26 miles of  South 
Walton’s coastline. For a better 
understanding of  lifeguard tower 
locations, rip current safety, and 
daily beach condition updates, 
follow the South Walton Fire Dis-
trict on Facebook or Instagram, 
or visit www.swfd.org.

Anyone interested in joining 
SWFD’s team and serving the 
community as a beach lifeguard 
can email career@swfd.org to 
learn more about career oppor-
tunities.
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Coastal Seniors Update for May
Chair Yoga Classes at the 

Blake in Miramar Beach – 
Tuesdays, May 7, 21 and June 4 
at 9:45 a.m. 90 Ponce De Leon 
St.  RSVP to (850) 650-5000  to 
register.

Game Day at Somerby on 
Wednesdays – Wednesdays, 
May 8, 15, 22, and 29, and June 
5 from 2-4 p.m.  Somerby of  
Santa Rosa Beach is located at 
164 W. Hewett Rd., Santa Rosa 
Beach.  Melissa Bailey, CSSW 
member will host game day. 
Melissa teaches and plays many 
games such as Hand & Foot, 
5 Crowns,  Euchre, Mexican 
Train Dominoes, and more. Re-
fresh your skills or learn a new 
game.  Local seniors and Walton 
County snowbirds are welcome! 
Call/text Sonia at (850) 280-
5342 or email: coastalseniorsof-
southwalton@gmail.com if  you 
have questions.

Monthly Meeting – Friday, 
May 17 - 11 a.m. – 1 p.m.  Jen-
nifer Crawford, Keller-Williams 
Emerald Coast, will speak about 
“I’m a Trustee, Now What?” 
Jennifer will educate seniors 
about being trustees. Call 
(850)280-5342 or email: coast-
alseniorsofsouthwalton@gmail.
com to reserve your spot. Held 
at 70 Logan Lane in Grayton 
Beach and a light lunch will be 
served.

Exercise Classes – Angela 
Gibson will lead classes on Tues-
days, May 7, 14, 21, 28, and 
June 4 at 10 a.m. and Thurs-

days, May 2, 9, 16, 23, 30, and 
June 6 at 10 a.m., at 70 Logan 
Lane in Grayton Beach.  Cost is 
$5 per session. R.S.V.P. to  coast-
alseniorsofsouthwalton@gmail.
com.

Tai Chi Classes – Thurs-
days, May 9, 16, 23 at 1 p.m. 
Antony Barlett will lead the 
classes. Cost is $10 per class. 
Held at 70 Logan Lane in Gray-
ton Beach.  Call (850) 280-5342 
to reserve your spot, or email: 
coastalseniorsofsouthwalton@
gmail.com.

Water Aerobics at Wa-
tersound Fountains – Join 
us Mondays and Wednesdays.  
Mondays, May 6, 13, 20 and 
June 3. Wednesdays, May 8, 15, 
22, 29 and June 5 at 10 a.m., at 
Watersound Fountains, 65 Ori-
gins Pkwy, Inlet Beach. Cost is 
$5.00 per class, cash or check 
preferred. A hat, sunscreen, and 
towel are suggested. Space is 
limited and reservations are re-
quired. Call (850) 280-5342 or 
email: coastalseniorsofsouthwal-
ton@gmail.com.

Pickleball – Beginner Pick-
leball 101 at Walton Sports 
Complex courts Wednesdays, 
May 15, and 29 at 6 p.m.  Regis-
tration is required.  Register for 
one date only at www.walton-

rec.com  by choosing field and 
court rentals. Open to Walton 
County residents only. Email 
Sandy Gulak at sowalpickle-
ball@gmail.com for more info 
and with questions.  Please join 

the SoWal 30A Pickleball As-
sociation on Facebook for more 
information and weekly updates 
and check the CSSW calendar 
at www.coastalseniorsofsouth-
walton.org.

Community

Santa Rosa Beach • 850.622.5283
fuller.insure

Santa Rosa Beach • 850.622.5283
fuller.insure

Santa Rosa Beach • 850.622.5283
fuller.insure

Free Estimates! We come to you!
Guaranteed for as long as you own the vehicle!

BOOK YOUR APPOINTMENT TODAY!

Les Traylor, owner     Cell: 850-797-8187
ShineOnRestoration@gmail.com

Psalm 18:28 
 “It is you who lights a lamp for me. The Lord, my God, lights up my darkness.”

Shine On! 
Headlight Restoration Service
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Anglers Invited to Cash-in at 
Charity Fishing Tournament 

Anglers, novice to profes-
sional, are invited to cast their 
luck in the Specialty Spot Tour-
nament on Saturday, May 18th 
for $6000 in cash prizes. The 
charity redfish and trout tourna-
ment is presented by Specialty 
Roofers and benefits the Wright 
Fight for Cystic Fibrosis. 

“We are excited about this 
tournament because it combines 
two of  our passions – fishing and 
giving back to the community,” 
Erin Bakker, marketing director 
at Specialty Roofers, said. “We 
hope everyone has a great time 
for an even greater cause.” 

The Specialty Spot Tourna-
ment kicks off at 6 a.m. on Satur-
day, May 18, and the scales open 
for weigh-ins at Nick’s Seafood 
Restaurant in Freeport at 3 p.m. 
Fishing hours conclude at 4 p.m. 
All fish must be caught by hook, 
line, rod and reel by members of  
the registered fishing team. Cash 
prizes will be awarded for the 
redfish with the most spots on 
one side, the heaviest aggregate 
bag limit and the heaviest speck-
led trout. The entry fee is $100 
per angler or $200 per boat in 
this no-boundary tournament. 

The Specialty Spot Tourna-
ment benefits The Wright Fight for 
Cystic Fibrosis. Specialty Roofers 
aims to draw awareness and sup-
port for the fight for cystic fibrosis 
by highlighting locals, William and 
Magen Wright, whose twin sons, 

Merrit and Campbell were born 
with cystic fibrosis. All proceeds 
from the event will go toward the 
Wright family’s fundraising efforts 
for the Cystic Fibrosis Fund. 

“We want to make CF stand 
for Cure Found,” Peter Wright 
said. “The Cystic Fibrosis Founda-
tion has fueled dramatic improve-
ments in cystic fibrosis research 
and care. Because of  the Foun-
dation, people with CF are living 
longer and healthier lives. The 
outlook for people with CF con-
tinues to improve year after year.” 

Individuals and local busi-
nesses are invited to enter the 
tournament, and sponsorships 
are available. Special thanks to 
the event's co-sponsors, Ships 
Chandler and Nick’s Seafood 
Restaurant. For more informa-
tion about sponsorship oppor-
tunities and individual or team 
registration, visit www.specialty-
roofers.com/spottournament.

Specialty Roofers has earned 
a reputation for being one of  the 
best roofing companies in North-
west Florida. Local accolades 
include 2018, 2019 and 2020 
Finest of  the Emerald Coast by 
Northwest Florida Daily News, 
2018, 2019 and 2020 Best of  the 
Emerald Coast by Emerald Coast 
Magazine and Best in Niceville for 
several years. SRI has a local repu-
tation for giving back to the com-

Community

BOAT LIFTS/SLIPS
Now available in Freeport!
•  New, covered 10,000 lb.  

& 12,000 lb. capacity 
• Slips accommodate boats up to 30'
• Fuel available on site

Each lift has remote control,  
120v outlet, water, and hose for  
wash downs. Well lit with security 
cameras and management on  
site daily.

Located on the fresh water of  
Black Creek less than 3 miles  
from Choctawhatchee Bay!

Black Creek Lodge Road
Freeport, FL

334-248-4437

ANGLERS 
continued on page 7

www.mattiekellytickets.com 

or call 850-706-5206

reserved tickets  $43 | $57 | $68 | $79

Legendary Hitmakers Atlanta 
Rhythm Section & Orleans Coming 

to Mattie Kelley Arts Center 
The legendary hit mak-

ers Atlanta Rhythm Section 
and Orleans team up to bring 
their melodic magic to Mattie 
Kelly Arts Center June 29th 
in Niceville. The two iconic 
bands dominated the 70’s & 
80’s charts—Atlanta Rhythm 
Section with top 10 hits “So 
Into You,” “Imaginary Lov-
er,” “Doraville,” “I’m Not 
Gonna Let It Bother Me To-
night,” “Champagne Jam,” 
Angel,” “Do It Or Die” and 
“Spooky”—Orleans with the 
unforgettable radio hits “Still 
The One,” “Dance With Me” 
and “Love Takes Time.” 

Their classic songs still 
resonate with audiences of  
all ages thanks to continued 

airplay on Classic Rock radio, 
television, film and streaming 
services. With multiple gold 
and platinum albums to their 
credit, both artists continue to 
be in demand for live shows, 
as they have been for more 
than five decades. Purchase 
tickets ($43, $57, $68 and 
$79) at www.mattiekellytick-
ets.com or call 850-706-5206. 
All tickets are reserved.
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WWW.30ASWIMDOG.COM

THE EMERALD COAST’S PREMIERE  
CANINE AQUA THERAPY POOL 

Since 2014
•  Non Chlorine… 

non salt water
•  Copper-based  

cleaning system

•  All dogs may benefit 
from swimming

•  A great non weight 
bearing exercise

GOOD FOR ARTHRITIS, POST-SURGERY,  
HIP DYSPLASIA, DISEASES
It is proven that swimming  
adds years to a dogs life

Scan the QR Code for a 
Coupon to the Largest

Independant Pet Supply 
Store in the Panhandle

• Inside Outside Runs
• Individual Outside Times 4X Daily

• TV’s For Each Dog & Cat
• Military, Police & Fire Discounts

Thinking of Selling Your Home? 
10 Marketing Strategies the John Martin Group does to achieve the Highest price in the Shortest time.  
By John H. Martin

1. Professional Home Stag-
ing: We invest in professional home 
staging to present the property 
in the best possible light. Staged 
homes tend to sell faster and for 
higher prices as they help buyers 
envision themselves living in the 
space.

2. High-Quality Photog-
raphy and Virtual Tours: We 
capture the essence of  the home 
with high-quality, professional pho-
tographs and immersive virtual 
tours. This allows potential buyers 
to explore the property online and 
increases interest before they even 
visit in person.

3. Targeted Online Adver-
tising: Our team utilizes targeted 
online advertising on platforms 
such as Facebook, Instagram, and 
Google Ads to reach potential 
buyers directly. We tailor your ads 
based on demographics, interests, 
and location to maximize exposure 
to the right audience.

4. Host Exclusive Open 
Houses and Events: We orga-
nize exclusive open houses and 
events for potential buyers, real 
estate agents, and local influencers.

5. Highlight Unique Fea-
tures: We identify and highlight 
the unique features of  the home, 
such as architectural details, stun-
ning views, or eco-friendly up-
grades. Emphasizing these aspects 
can set the property apart from 
others on the market and attract 
discerning buyers.

6. Utilize Influencer Mar-
keting: Our team partners with 

local influencers, bloggers and 
other experts to promote the prop-
erty through their social media 
channels or blogs. Their endorse-
ment can add credibility and reach 
a wider audience.

7. Create Compelling Video 
Content: We produce engaging 
video content showcasing the prop-
erty, neighborhood amenities, and 
lifestyle. Video tours, testimonials 
from happy residents, and neigh-
borhood highlights can help po-
tential buyers connect emotionally 
with the home.

8. Network with Local Real 
Estate Agents: We are always 
building relationships with local 
real estate agents and are highly re-
sourceful in getting agents to view 
your property.

9. Utilize Drone Photogra-
phy for Aerial Views: Our team 
incorporates drone photography 
to capture stunning aerial views of  
the property and surrounding area. 
This can showcase the home’s lo-
cation, proximity to amenities, and 
highlight unique selling points.

10. Offer Flexible Viewing 
Options: We accommodate po-

tential buyers with flexible viewing 
options such as virtual tours, 3D 
walkthroughs, and private showings 
outside of  traditional hours. Mak-
ing it convenient for buyers to view 
the property can lead to quicker 
sales and higher offers. 

We are also highly resourceful 
working with vacation renters and 
their agencies to get qualified buy-
ers in your property. This is highly 
important to selling your property 
in peak rental months. 

By implementing these strate-
gies, we can effectively market your 
home to attract qualified buyers, 
generate interest, and ultimately sell 
for the highest price possible in the 
least amount of  time with minimal 
hassle. 

John Martin is a top selling real 
estate agent and his team covers South 
Walton, 30A and the Emerald Coast. 
His mission is to listen to clients and 
help achieve their goals. Contact John to 
schedule a home marketing consultation. 

John Martin, Realtor, Berkshire 
Hathaway Pen Fed Realty.  850-
714-3731 or email: john@johnmartin 
30a.com

munity they live in through various 
endeavors, events and sponsor-
ships. For more information about 
SRI’s products and services, visit 
www.specialtyroofers.com or con-
tact Erin at erin@specialtyroofers.
com or call (850) 855-5375.

ANGLERS 
continued from page 6 



Page 8	 South Walton Life   www.southwalton.life	 May 2024

Community

C
H

A
RI

TY GOLF TOURNAM
EN

T1S
T 

ANNUAL 

2024

Saint Rita Parish
Santa Rosa Beach, Florida

BENEFITING:

Follow us to be notified about next year’s tournament:  facebook.com/GolfKoC  |  www.golfkoc.com

ST. JOSEPH THE WORKMAN 
COUNCIL 17689

To all of those who supported our first-year 
event:  we thank you for your collective 
investments made to help heal and enrich 
those who are currently in need amongst us.

Knights of Columbus Council 17689

Thank You!

First Annual Knights of Columbus Charity 
Golf Tournament Raises Funds for Local Nonprofits

The First Annual Knights of  
Columbus Council 17689 Char-
ity Golf  Tournament was held 
Saturday, April 27, 2024, at The 
Links at Sandestin.  The event 
benefitted Caring & Sharing of  
South Walton, Point Washing-
ton Medical Clinic and Healing 
Paws for Warriors.  

The setting and the day were 
beautiful beginning with registra-
tion, raffles, coffee and donuts, 
welcome messaging and rules for 
a 10 a.m. Shotgun Scramble for-
mat event.  A Happy Hour and 
Awards presentations followed at 
the Clubhouse.  

Several unique elements were 
planned and delivered for the 
players.  At four locations, golfers 
and volunteers were treated to 
local favorite dishes prepared by 
on-course food station partners, 
Jackacuda’s and Chef ’s Bistro 
30A.  

Numerous sponsors contrib-
uted heavily to the cause and 
their presence was felt in many 
creative ways throughout the 
property.  Local philanthropists, 
Steve and Lynn Dugas were es-

pecially generous.  
Every par-3 hole of-

fered great prizes for 
as many as three play-
ers who may have been 
lucky enough to make 
an ace, including a 
$10,000 prize at the sig-
nature 12th hole at the 
entrance to Sandestin.  
No aces were made, 
although one player hit 
the pin at 12!

The Live Virtual 
Auction for the event 
ran for a week and 
closed on Monday the 
29.  Nearly 50 items 
were provided by gen-
erous individuals and 
companies, ranging 
from luxury travel and 
local beach accommo-
dations to art and event 
and food and wine 
packages, golf  tee times 
at local country clubs, 
boutique and spa of-
ferings and even exqui-
sitely-made hardwood furniture 
provided by a local craftsman.  

All of  these efforts were imag-
ined, planned and executed by 

the Knights of  Colum-
bus, affiliated with Saint 
Rita Catholic Church 
in Santa Rosa Beach.  
The Knights are the 
service arm of  almost 
every Catholic church 
in the nation, providing 
direct financial support 
to millions of  people on 
an annual basis – for 
over 130 years now.

Tournament Di-
rector Tom Stipes – a 
Knight and Parishio-
ner - said, “Our goal 
was to create as much 
revenue as we possibly 
could, given our short 
planning runway, then 
to establish an excep-
tional event experi-
ence for our players 
and sponsors, properly 
manage expenses and, 
finally, to deliver all 
proceeds to help those 
in need who are right 
here on the Emerald 

Coast.  We’re proud to say we 
exceeded all original goals hand-

ily and for that we are humbled 
and honored to provide this re-
lief.  Of  course, we wouldn’t have 
been able to execute the event 
on-site without the commitment 
of  those Knights of  Columbus 
members who stepped up, under 
the direction of  Operations Lead 
Dave Delahoussaye.”

All Mission Partners were rep-
resented on-site and players and 
volunteers were able to meet with 
them and hear their stories.  

Additionally, Father Michael 
Hartley was on hand to deliver 
several prayers relevant to the set-
ting and the occasion.  And when 
play commenced he took his tal-
ents to the sixth hole where he 
served as cannon master – shoot-
ing golf  balls 325 yards down the 
fairway with a patented air can-
non made just for this purpose.  
Each team got to use his tee shot 
and put them in position to make 
eagle on a very difficult par 4.  

“The fellowship we fostered 
today, held in a fun setting and 

Left - Chris Ruyan / Jackacuda’s.  Center - Tom Stipes 
/ Knights of Columbus Tournament Director. Right - 
Craig Collins / Sandestin Golf and Beach Resort.

KOC 
continued on page 21
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AFTER HOURS: 
Fever after five o’clock? We are proud to offer 24 hour 
on call service through our after hours line. Leave a 
voicemail and a nurse will call you back to assit you.

AFTER HOURS: 
Fever after five o’clock? We are proud to offer 24 hour 
on call service through our after hours line. Leave a 
voicemail and a nurse will call you back to assit you.

OFFICE HOURS:
Monday - Thursday 8AM-5PM  
We hope to expand hours in the future! If this location is closed, 
we are happy to see our patients at any of our other locations.

OFFICE HOURS:
Monday - Thursday 8AM-5PM  
We hope to expand hours in the future! If this location is closed, 
we are happy to see our patients at any of our other locations.

www.rainbowped.com

ACCEPTING NEW PATIENTS
Bringing years of knowledge and experience in pediatrics to your front door. When you walk in to Rainbow Pediatrics we welcome you with 
open arms. We strive to provide the most exceptional care in a peaceful, relaxed, and comfortable environment.

WHAT PARENTS SAY
“Still the best doctors office around. We’ve been using them since we moved down here back in 2016 and love everyone in the office.”

WHAT WE OFFER
Pediatric care from birth to age 21 • Prenatal consultations • Newborn care • Immunizations • Sports physicals • Wart removal
ADHD & behavioral management • Weight concerns • Strep, Flu, Covid, RSV, and Mono testing • Respiratory & asthma management
Ear piercing

RAINBOW PEDIATRICS 
SANTA ROSA BEACH

CONTACT US:
850-278-6535 • 850-278-6537 FAX
870 Mack Bayou Rd, Suite B, Santa Rosa Beach, FL
rainbowsrb24@gmail.com

CONTACT US:
850-278-6535 • 850-278-6537 FAX
870 Mack Bayou Rd, Suite B, Santa Rosa Beach, FL
rainbowsrb24@gmail.com

MEET THE TEAM
Dr. Ahmed Rezk, M.D. Karen Riggs, APRN
Dr. Ashley Reynolds, M.D. Kristi Householder, APRN

A Mother’s Day Tribute to My Sister
By Lori Leath Smith, 
Publisher

“All I ever wanted to be was 
a mom,” she often said, even 
when we were growing up. 
That’s my sister, Lisa Leath 
Turpin. And when her first 
child, William Wesley Tur-
pin, was born, she was elated 
– glowing – like the culmina-
tion of  her life’s purpose was 
ignited. With her second child, 
Lauren Elaine, she further fell 
into her coveted role of  being 
the best mom for her kids. 

She then understood why 
she had always held that de-
sire in her heart. There is no 
greater love than that of  parent 
for their child. And the bond 
between a mother and child is 
a most precious one, truly un-
breakable. 

As Wes and Lauren (“Bebe”) 
grew, Lisa lived her life around 
them and saw to their every 
need (and many wants), trying 

her best, later as a single mom, 
to rearrange her schedule, her 
events and all so that she could 
be a hands-on mom – whether it 
was soccer games, track meets, 
football games, cheer leading 
competitions, art shows, musi-
cal performances – she did her 
best to be an involved mom, 
making the choice every day to 

put her children in front of  her-
self…and still does to this day. 

I once saw something writ-
ten: It takes someone brave to 
be a mother, someone strong to 
raise a child and someone spe-
cial to love someone other than 
herself. How true that is of  my 
sister! I might add, however, it 
takes a strong mom to be an 
overcomer, even through the 
loss of  her precious child. 

So, when something tragi-
cally out of  order happened, 
it made me wonder how Lisa 
would cope. You see, no one 
ever considers losing a child or 
even being able to understand 
things when it happens – until 
it does. It’s the loneliest, most 
desolate journey a person can 
take, and the only people who 
can come close to appreciating 
what the grief  is like, are those 
who share the experience. 

Wes was one of  the great-
est gifts she was ever given. She 

loved Wes with every fiber in her 
body and he was all she dreamt 
her son would be. And then, 
in an instant, he was no longer 
here. Things are still fresh for 
her. Wes was killed only a few 
months ago. A senseless, out-
of-order death such as this one 
can break a person. But not my 
Sissy. She is coping with grace, 
compassion for others who 
have experienced the same and 
is doing her best to balance the 
pain and guilt of  outliving Wes 
with the desire to live in a way 
that honors him and his time 
here. There are very  challeng-
ing days. But, ultimately, she 
finds hope and security in our 
creator, and knows she will see 
her son again one day. 

To all the moms who have 
loved a child unconditionally, 
but have suffered this loss, we 
support you, love you and want 
to honor you and your children 
while imparting hope.

If  you know of  a mom this 
Mother’s Day whose child is no 
longer on this earth, let them 
know you care, recognize their 
ongoing battle and remember 
their child, even if  it might 
make you feel uncomfortable. 
It is a precious Mother’s Day 
gift to remember and acknowl-
edge their son or daughter.

I consider it a sacred op-
portunity to stand shoulder-
to-shoulder with my Sissy who 
has endured one of  life’s most 
frightening events, but lives 
with it daily. And if  you know 
her, you know how precious she 
is to her friends, family and this 
community – she inspires me 
and is my Mother’s Day gift.

In remembrance of  all 
Moms this Mother’s Day…

Publisher note: Many of  you 
knew Wes. Visit https://www.da-
viswatkins.com/obituary/William-
Wes-Turpin to read more about his 
life and legacy.

PLEASE VISIT SOUTHWALTON.LIFE TO READ THIS ISSUE ONLINE
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Caterpillars and Fruit
By Victoria Ostrosky

He didn’t know it, but some-
one planted the milkweed he was 
chomping on.  He didn’t know the 
lady who researched and planned 

the small flower bed and bought 
the milkweed specifically for him 
and his brothers and sisters, antici-
pating that the scent of  the milk-
weed would float on the breeze 

and bring Monarch mommas 
around to lay their eggs.

You see, the homeowner had 
a dream for her own Garden of  
Eden, as it were, and she labored 

to make it an attractive place for 
butterflies and bees and humming-
birds.  Each plant was carefully 
selected and placed, watered and 
encouraged daily.  

In a couple of  weeks or so, the 
well-fed Monarch caterpillars with 
their tell-tale yellow and black and 
white stripes were ready for the 
next stage in their life’s journey, and 
overnight they began to disappear, 
one by one.  The lady who had 
watched over them so religiously 
was surprised, then saddened when 
she couldn’t find them clinging to 
a partially eaten leaf.  Upon doing 
more research, she discovered that 
it’s common for Monarch caterpil-
lars to leave their host plant when 
it’s time to form their chrysalis and 
begin their metamorphosis.  Some 
have been known to travel as far 
as 30 feet to find a spot safe from 
predators. 

She knew that birds wouldn’t 
bother them since the milkweed 
they fed on produced a protective 
toxic substance in them.  But our 
Florida Panhandle lizards and frogs 
are immune, so it was entirely pos-
sible that ‘her’ caterpillars had been 
gobbled up as someone’s dinner.

You can be sure that the lady 
looked everywhere and on every 
plant throughout her yard, hop-
ing to find even one chrysalis, but 
to no avail.  She was disappointed 
but also elated that she had at least, 
hopefully, done her part in perpetu-
ating the beloved Monarch species.

Mothers are a lot like that 
when you think about it.  The 

Hebrew word for Mother is ‘Ima’ 
and comes from the root word 
‘em’.  “This root word is pro-
found, suggesting that a mother is 
a wellspring of  life, wisdom, and 
tradition, emphasizing her role as 
the primary influence in the social 
and spiritual fabric of  the family.”  
(Hananya Naftali from his article 
What Does the Hebrew Word for 
‘Mother’ Really Mean?))  

We plan for our baby’s arrival 
down to the smallest detail.  We 
feed and clothe, teach and com-
fort.  Mothers are the nurturers.  
That’s the way God made us. 
We listen and wipe away tears as 
we gather our little ones into our 
arms soothing away the pain.  We 
instruct and discipline.  Our end 
goal is for our caterpillar children 
to grow up and move away. To 
become good people, good neigh-

Community

Choose from a range of 
hats. Customize it with your 
favorite feathers, antique 
brooches, scarves, ribbons, 
charms, and dried flowers. 

We create lasting 
memories!

Host a 30A Hat Bar party 
and make a one of a kind 
hat to fit your dreams 
and your personality!

Call or email Brooke 850-259-2025
30AHatBar@gmail.com • www.30AHatbar.com 

• Unlimited Washes
• Memberships to Avoid Lines

• Micro Fiber Towels / 
Window Cleaner

ottoscarwash.com

Santa Rosa
BeachFREEPORTDestin

THANKS FOR MAKING
US YOUR FAVORITE...

THREE CONVENIENT LOCATIONS

Express
Car Wash!

WASH CLUB
MEMBERSHIPS

License Plate 
Reader 

Technology for 
VIP Access

OS3OTT

Ottos News Ad 6x5_r6 Three locals.pdf   1   1/3/24   11:59 PM

Turning 65? I can help!
Medicare Advantage 

Medicare Supplement

Prescription drug plans

We represent multiple carriers

HealthMarkets Insurance Agency, Inc. is licensed as an insurance agency in all 50 states and the District of Columbia. Not all agents 
are licensed to sell all products. Service and product availability varies by state. We do not offer every plan available in your area. Any 
information we provide is limited to those plans we do offer in your area. Please contact Medicare.gov or 1-800-MEDICARE to get 
information on all of your options. ©2023 HealthMarkets  49450b-HM-0323

Medicare | Health | Small Group | Life | Supplemental

  To Do List!

• Call Keri McPherson 3 months 

before turning 65 to discuss your 

enrollment in Medicare Parts A & B.

• Avoid Penalties! If over 65, ask 

employer for proof of insurance.

• Watch for your new Medicare card 

to arrive in the mail.

Keep This List!

Keri McPherson
Licensed Insurance Agent 
HealthMarkets Insurance Agency

(850) 502-1110
Keri.McPherson@HealthMarkets.com
Serving The Florida Panhandle

CATERPILLARS 
continued on page 15



May 2024	 South Walton Life   www.southwalton.life	  Page 11

Community

Page 12 South Walton Life   www.southwalton.life July 2023

Community

Page 12 South Walton Life   www.southwalton.life July 2023

Rise of the "Bro-tique": Redefining Men's Retail
Experience in South Walton

The world of  men's fash-
ion has witnessed a significant 
transformation in recent years, 
and with it, a new term has 
emerged to describe a unique 
breed of  stores: the "Brotique." 
Combining the words "bro" and 
"boutique," this catchy nick-
name perfectly encapsulates the 
essence of  a new era in men's 
retail. These establishments are 
not merely stores; they are im-
mersive spaces that cater to the 
modern man's evolving needs, 
preferences, and sense of  style.

Gone are the days when
men's shopping was limited to 
a few basic options. The emer-
gence of  the "brotique" concept 
marks a departure from the tra-
ditional and paves the way for 
an elevated and personalized 
shopping experience. These 
stores have become synony-
mous with a fresh take on men's 
fashion, grooming, and lifestyle, 
providing a haven where men 
can explore their individuality 
without compromise. So, what 
sets Captured Clothing apart 

from conventional men's stores? 
It starts with the ambiance. Step 
into this brotique, and you'll
find yourself  in an atmosphere 
carefully crafted to radiate style, 
sophistication and masculine 
energy. The decor, lighting, and
overall aesthetic are designed to
create an inviting space that ap-
peals to the sensibilities, making 
you right at home.

The selection of  merchan-
dise in Captured is equally dis-
tinctive. Curated with experi-
ence for the latest trends and 
timeless classics, offering a range 
of  high-quality clothing, acces-
sories, grooming products, and 
lifestyle essentials. Every item is 
handpicked to reflect the desires 
and aspirations of  the discern-
ing gentleman, ensuring that he 
can find everything he needs to 
express his unique style and per-
sonality. 

Perhaps one of  the most ap-
pealing aspects of  the "brotique" 
phenomenon is the personalized 
attention provided to custom-
ers. Unlike their mass-market 

counterparts, these stores priori-
tize individualized service, with 
knowledgeable staff members 
who are passionate about be-
ing able to help customers. The 

"brotique" is more than just a 
place to buy clothes or grooming 
products; it has become a desti-
nation for men seeking inspira-
tion, community, and a sense of  

belonging. Many of  these stores 
host events, workshops, and col-
laborations, creating a platform 
for men to connect, network, 
and share their experiences and 
interests. As the popularity of  
the "brotique" continues to rise, 
it has become a game-changer 
in the retail industry. Its success 
can be attributed to its ability to 
adapt to the changing demands 
and expectations of  the mod-
ern man. individualized service, 
and a vibrant community atmo-
sphere.

Here at Captured Clothing 
we are excited and proud to
embrace this new era of  mens 
retail and known as 30A’s Bro-
tique!

Stay tuned for father son
workshops, the launch of  the 
on-line store and much more!

Captured Clothing has custom ap-
parel and curated goods from all over 
the globe.

37 Logan Ln Suite 3, Santa Rosa
Beach, FL 32459 | (850) 461-
9098 | moduscaptured

Community

Modus Captured Clothing Opens in Grayton Beach
 Well-known photographer 
and South Walton’s 2021 
artist of the year, Chandler 
Williams has expanded his 
footprint in his Graton Beach 
shop by opening Modus 
Captured Clothing, a men's 
store focused on custom 
apparel and curated goods 
from all over the globe. 
          Williams has been 
developing his concept over 
the past few years. With 
touches of Williams’ unique 
photography, as well a surf, 
travel & lifestyle vibe, the 
store is truly an expansion of 
the local brand we know as 
Modus Photo or Modus. For 
those who value quality, 
culture, and personal style, 
Captured Clothing is a 
unique shopping experience. 
     Williams’ unique process 
of printing, stitching and 
hand sewing his designs is a 
must see, in person kind of 
experience. His custom style 
compliments some of the

basic men’s essentials. 
     With a focus on artisan 
driven leather goods and a 
quintessential ‘Grayton’ 
atmosphere, it reminds you 
to get out and travel a little 
more!
     Chandler has dedicated 
the entire upstairs to custom-
ize the retail experience! In 
an interview, he mentioned 
reading surfer mag and 
seeing photographer Aaron 
Changs’ photos printed on 
shirts as inspiration for his 
own designs. Williams began 
printing his own images on 
shirts back in 2010. Now, 
fourteen years later, Modus 
Captured Clothing is born. 
“We are not a shirt printing 
company,” Chandler said. 
“But we will offer select 
services to other artists who 
are looking to create wear-
able art.”  
     As an additional part of 
the experience, customers 
will be able to sip and shop. 

Captured Clothing will be 
serving nitro cold brew teas 
and coffees as well as offering 
the occasional compli-
mentary espresso!
     “Don’t worry,” Chandler 
says. “Yes, the gallery is still 
here but we have moved it 
across the courtyard in the 
same complex. A huge thank 
you for all the local support 
as we are celebrating the 10th 
year of the Modus Landscape 
Art Gallery this year.”
     Grayton Beach is one of 
the easiest and most conve-
nient beaches and shopping 
experiences for locals and 
visitors. The public parking 
lot and shuttle system has 
made getting to the beach 
and the other shops of 
Grayton extremely accom-
modating.    
     Be sure to stop by and 
experience Modus Captured 
Clothing located in Grayton 
Beach at 37 Logan Lane, 
suite 3. 

Custom Apparel and Curated Goods from all over the Globe
37 Logan Ln Suite 3, Santa Rosa Beach, FL 32459 | 850.461.9098 |       moduscaptured 
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MODELS OPEN DAILY  |  Tour designer-decorated models in-person or online

New Homes from the $500s to $1M  |  NatureWalkWatersound.com

© 2024. Prices, homesites, amenities, home designs, square footage and other information subject to errors, changes, omissions, deletions, availability, prior 
sales and withdrawal at any time without notice. Square footage numbers are approximate and may vary depending on the standard measurement used. 
Photos and/or drawings of homes may show upgraded landscaping and may not represent the lowest priced homes in the community. All renderings 
and floorplans in these materials are an artist’s conceptual drawings and will vary from the actual plans and homes as built. CRC057817/CGC1514916

A new home designed around you, with a backyard for parties and fun. Plus, a new amenity center ready 

to enjoy life without leaving the neighborhood. The Gathering Place clubhouse features a resort-style 

pool and sundeck, state-of-the-art fitness center, tennis courts and event lawn. Our gated community 

is just a short bike ride or drive to the activities and adventure awaiting you at 30A and the Emerald 

Coast. NatureWalk by Kolter Homes is outside the ordinary, and open daily for you to explore.

NEW PHASE OF HOMESITES NOW AVAIL ABLE

OUTSIDE LIVING.
OUTSIDE OF ORDINARY.

24-KWO-002_AD_10x12_SoWaltonLife.indd   224-KWO-002_AD_10x12_SoWaltonLife.indd   2 2/13/24   9:09 AM2/13/24   9:09 AM
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Insights for Investors: 
The Debt, the Economy and the Markets 

By Maurice Stouse, Financial 
Advisor and Branch Manager

Economic growth can be 
measured by corporate revenues 
and profits, GDP growth, pro-
ductivity growth (latest report is 
a strong 3.7% for the last three 
quarters), market performance, 
low unemployment and the rate 
of  inflation over time. 

What is driving all of  this, 
particularly when we look at the 
growth of  the public debt (now 
at approximately $28 trillion), 
historically large deficits and re-
cent market volatility? 

We can start with the mon-
etary (money supply) stimulus 
from the Federal Reserve’s bal-
ance sheet. That is the assets it 
owns because it bought bonds 
on the open market with the 

newly produced money supply. 
By buying the bonds it injects 
money into the economy. Would 
you believe that at the start of  
the Great Recession/financial 
crisis of  2008 that it stood at 
$900 billion? It grew to $3.8 tril-
lion (2019) pre-pandemic and 
then peaked at $8.9 trillion in 
March of  2022.

That is a significant amount 
of  new money that has made its 
way into the American econo-
my. They call that quantitative 
easing or QE. It is now com-
ing down steadily as the Federal 
Reserve is letting things mature 
and decreasing the money sup-
ply. They call that quantitative 
tightening or QT. The latest 
read from The Federal Reserve 
is $7.4 trillion. Inflation grew 
steadily with the move in the 
money supply and peaked at 
9.1% in mid-2022 and it is now 
at approximately 3.5%. So, the 
stimulus is down %17 and infla-
tion is down about 60% even 
though much of  the money 
that was created in the last 16 
years is still out there and that 
has helped drive consumption, 
construction, innovation, the 
economy, and GDP. 

Of  course, federal spending 
has an impact as well albeit a 
two-sided effect: 1) It provides 
economic stimulus but 2) it also 
drives up deficits, the debt and 
borrowing costs for the US gov-
ernment. The US Treasury has 
had the luxury of  paying less 
the 3% on all of  debt held by 
the public (about 30% of  that 
is held by overseas buyers). We 
take note that this year the Trea-
sury has to refinance almost a 
quarter of  that, about $7 trillion. 
There are a lot of  new Treasur-
ies hitting the market and the 
Treasury will have to pay higher 
rates than it was paying. One re-
cent impact has been the steady 
rise in yield of  the bellwether 
US Treasury 10-year note. Why 
are yields going up? When there 
is a lot of  new supply and not 
a commensurate growth in de-
mand, the price goes down and 
the yield goes up. At this writ-
ing it is at 4.66% and at the start 
of  the year it was closer to 4%. 
Most of  this move was recent 
and stocks correspondingly sold 
off. One mitigating factor is the 
strength of  the US dollar. Its 
year-to-date increase in value is 

4.5% (after an increase of  2% 
for all of  2023). That can have a 
positive impact for demand for 
dollar denominated securities 
like U.S. Treasuries and even 
though rates are up, can keep 
borrowing cost lower in the long 
run. 

We are well into earnings 
season for America’s corpora-
tions and thus far about 20% of  
the S&P 500 (which makes up 
about 80% of  the value of  the 
US stock market) have reported 
and about 68% are beating es-
timates. Growth rates (for earn-
ings) for the year are projected 
to be 11% for 2024. Stock pric-
es typically follow earnings (or 
sometimes get ahead of  them). 
That is strong growth and typi-
cally that is reflected in stock 
prices unless there are compet-
ing priorities (like the 10-year 
US Treasury), and or an in-
crease in costs of  goods and or 
labor (hurting productivity and 
profitability).

So, we come down to a few 
questions: 1) Will the continued 
drawdown in monetary stimulus 
eventually lead to lower growth 
overall because the excess mon-
ey is drying up? 2) Can the U.S. 
address its deficit growth?  We 
think yes and the answer lies in 
healthy and fair, entitlement re-
form. We believe Social Security 
and Medicare/Medicaid (the 
biggest drivers of  government 
spending) can and will be fixed 
because they can be fixed. 3) 
Can the U.S. put a lid on public 
debt and outgrow it with GDP? 

This brings us to innovation. 
The U.S. leads the world in the 
flow of  capital and the incentive 
to innovate and create. The re-
sults are being seen with artifi-
cial intelligence, or AI. We are 
beginning to see the increased 
impact that is having on pro-
ductivity and economic growth 
as mitigating factors. The USA 
leads the world in innovation 
but also consumption. We con-
sume a lot of  what we build or 
serve. If  we look at the threat 
many see coming from China, 
we take note that China is more 
of  producer and less a consumer 
of  what if  builds or serves. It de-
pends on the rest of  the world, 
the US in particular and that is 
yet another factor to consider 
for the long run. 

Long-term investing and sav-
ing, to us, means that those who 
save out of  fear but invest out 
of  optimism best position them-
selves to obtain their goals and 
their dreams. 

The Dow Jones Industrial Av-
erage (DJIA), commonly known 
as “The Dow,” is an index repre-
senting 30 stocks of  companies 
maintained and reviewed by the 
editors of  the Wall Street Jour-
nal.  The S&P 500 is an unman-
aged index of  500 widely held 
stocks that is considered repre-
sentative of  the U.S stock mar-
ket.  US government bonds and 
treasury bills are guaranteed by 
the US government and, if  held 
to maturity, offer a fixed rate of  
return and guaranteed principal 
value.  U.S. government bonds 
are issued and guaranteed as 
to the timely payment of  prin-
cipal and interest by the federal 
government.  Investing in oil 
involves special risks, including 
the potential adverse effects of  
state and federal regulation and 
may not be suitable for all in-
vestors.  International investing 
involves special risks, including 
currency fluctuations, differing 
financial accounting standards, 

and possible political and eco-
nomic volatility.

Maurice Stouse is a Financial Advi-
sor and the branch manager of  The First 
Wealth Management/ Raymond James.  
Main office located at The First Bank, 
2000 98 Palms Blvd, Destin, FL 32451. 
Phone 850.654.8124. Raymond James 
advisors do not offer -tax advice. Please see 
your tax professionals. Email: Maurice.
stouse@raymondjames.com.

Securities offered through Raymond 
James Financial Services, Inc. Member 
FINRA/SIPC, and are not insured by 
bank insurance, the FDIC, or any other 
government agency, are not deposits or obli-
gations of  the bank, are not guaranteed by 
the bank, and are subject to risks, including 
the possible loss of  principal. Investment 
Advisory Services are offered through Ray-
mond James Financial Services Advisors, 
Inc. The First Wealth Management and 
The First Bank are not registered broker/
dealers and are independent of  Raymond 
James Financial Services.

Views expressed are the current opin-
ion of  the author and are subject to change 
without notice. The information provided 
is general in nature and is not a complete 
statement of  all information necessary for 
making an investment decision and is not a 
recommendation or a solicitation to buy or 
sell any security. Past performance is not 
indicative of  future results.

2000 Ninety Eight Palms Blvd, Suite 300, Destin, FL 32541

Call us today to schedule a consultation 
and start designinga personalized 

wealth management plan.

/ / / / / / / / / / / / / / / / / / / / / / / / / / / / / / / / / / / /

for Your Financial Future
We o�er customized strategies and objective

advice well-suited to your needs.

TAILOR-MADE STRATEGIES

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and are not insured by bank 
insurance, the FDIC or any other government agency, are not deposits or obligations of the bank, are not guaranteed by the 

bank, and are subject to risks, including the possible loss of principal. Investment advisory services offered through Raymond 
James Financial Services Advisors, Inc. The First Wealth Management and The First Bank, NA are not registered broker/

dealers and are independent of Raymond James Financial Services.
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Immerse Yourself In The World Of Art This May  
During Art Month Walton County

Ignite Your Creative Spark During Our Month-Long Celebration Of The Arts
Art Month Walton County, 

an initiative led by the Cultural 
Arts Alliance (CAA) of  Walton 
County and sponsored in part 
by Visit South Walton, has a full 
month of  creative offerings for 
May.  “Dine + Dive” fundraiser 
for the Underwater Museum of  
Art and the 36th Annual Arts-
Quest Fine Arts Festival already 
kicked off the month, but there’s 
still time to catch the Longleaf  
Writers Conference, Digital 
Graffiti at Alys Beach, Mary 
Poppins at Emerald Coast The-
atre Company, Emerald Coast 
Storytellers events, Sinfonia Goes 
Pop in Alys Beach, and more. All 
happenings are part of  the Art 
Month mission to bring together 
communities, organizations and 
businesses to present quality and 
diverse arts entertainment. 

The Foster Gallery at the Mi-
ramar Beach Creative Campus, 
is the CAA’s professional artist 
collective showcasing over 40 ro-

tating regional artists and special 
exhibitions, is currently featuring 
the work of  the Spring Rotation 
artists in addition to a Special 
Exhibition of  select works by fine 
photographer Patrick McFeeley 
scheduled to run through May 
31, 2024. Patrick has spent the 
past three decades exploring and 
capturing the Island of  Maui 
bringing to the world the now 
iconic Jaws Maui, home to some 
of  the largest waves in the world 
and capturing natural beauty 
that draws visitors from around 
the world. The devastating wild-

fires of  2023 that destroyed the 
town of  Lahaina, Maui forced 
Patrick to leave his beloved island 
to start over. With the support of  
friends and family these images 
represent some of  the beauty, 
majesty, and peace that is the Is-
land of  Maui. Gallery hours are 
Tuesday - Saturday, 11 a.m. - 5 
p.m.

The annual Mattie Kelly Arts 
Foundation Concerts in the Vil-
lage series continues May 9, 
16, 23 and 30. Each Thursday 
evening concert features fam-
ily-friendly premier musicians 

and bands performing every-
thing from classic rock, reggae 
and disco to modern pop. Visit 
MKAF.org for the complete 
lineup and to purchase tickets. 

Mary Poppins, presented by 
Emerald Coast Theatre Com-
pany, opened May 3, but you can 
still catch performances through 
May 19. Sprinkle a spoonful of  
sugar on your spring with the 
delightful and enchanting Mary 
Poppins! This show is “practi-
cally perfect in every way” for 
all ages and feels like a “jolly 
holiday” with friends and fam-

ily. Don’t miss this supercalifra-
gilisticexpialidocious show that 
will lift your spirits and leave you 
feeling like you want to go “fly a 
kite!” Performances are Friday, 
May 3, through Sunday, May 19. 
For tickets and more information 
regarding performance dates and 
times, visit EmeraldCoastThe-
atre.org.

The Emerald Coast Storytell-
ers join the Art Month lineup this 
year on May 9 with an Open Mic 
Night at The Miramar Beach 
Creative Campus. Listen along 
to brave local storytellers as they 
share their written and spoken 
tales. Doors will open at 5 p.m. 
and stories will begin at 6 p.m. 
sharp. For more information and 
tickets, visit EmeraldCoastStory-
tellers.com. 

The 12th Annual Longleaf  
Writers Conference will take 
place in Seaside, Fla and in other 

Community

ART 
continued on page 15
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63 DEFUNIAK ST, SANTA ROSA BEACH, FL 32459
AJSGRAYTON.COM

AJ’s Grayton Beach Presents

Wednesday | 6pm

bors, good workers.  But mostly, 
men and women of  God, contrib-
ute in a positive way to make the 
world a better and safer place.

Today, things are looking 
bleaker and bleaker with violence 
and hatred on the rise. As follow-
ers of  Jesus, we know these things 
must happen, but we still grieve as 
we see it occurring. But the mother 
in us, that God-given, nurturing 
spirit, compels us to rise above 

everything that is happening and 
point our children to the only One 
who can make sense of  it all.

In Galatians, the Apostle Paul 
teaches us that the fruit of  the 
Spirit is love, joy, peace, longsuf-
fering, gentleness, goodness, faith.  
This fruit is essential to victoriously 
navigate the treacherous world 
we find ourselves in. As mothers, 
we are commissioned to redeem 
every day that we have with our 
children, teaching them these im-
portant truths, so when they are 

ready for the next stage in their life 
journey, they are prepared.

When our caterpillar children 
are thoroughly trained, then as 
they journey into the next phase 
of  their metamorphosis, they can 
be the light dispelling the dark-
ness around them. So, mommas 
out there, keep the faith, hold the 
line, and never grow weary of  tell-
ing your children again and again 
about Jesus and how they can have 
forgiveness of  sins.

CATERPILLARS 
continued from page 10 

venues May 11 through 18, 
featuring award-winning, visit-
ing authors Adam Johnson and 
Maggie Smith with other special 
guests including literary agents 
Martha Wydysh, Anjali Singh, 
and Duvall Osteen. Full confer-
ence registrations and a la carte 
seminars are available, along 
with options to participate in spe-
cial events throughout the week, 
including personal consultations, 
readings and more. Register and 
purchase tickets online at Long-
leafWritersConference.com.

Celebrating its 17th anniver-
sary, Digital Graffiti is a one-
of-a-kind projection art festival 
where artists use the latest digi-
tal technologies to project their 
original works onto the white 
walls of  Alys Beach. This year’s 
event takes place Friday, May 

17 and Saturday, May 18. Each 
year, the festival attracts interna-
tional digital artists, filmmakers, 
musicians, interactive designers, 
photographers, VJs, producers, 
celebrities, agency executives and 
fans of  art, technology and archi-
tecture. Visit DigitalGraffiti.com 
for tickets and details.

Sinfonia Gulf  Coast presents 
Jurassic Park in Concert featur-
ing visually stunning imagery 
and groundbreaking special ef-
fects, this epic action-packed 
adventure pits man against pre-
historic predators in the ultimate 
battle for survival. Sheer movie 
magic 65 million years in the 
making, bring the entire family to 
experience Jurassic Park in Con-
cert as never before: projected in 
HD with Sinfonia Gulf  Coast 
performing John Williams’ iconic 
score live to picture. Welcome… 
to Jurassic Park in Concert! Tick-
ets are $30-$55. Purchase online 

at SinfoniaGulfCoast.org.
Celebrate the Memorial Day 

holiday weekend in Alys Beach at 
the Sinfonia Goes Pops concert 
on Sunday, May 26 at 7:30 p.m. 
Sinfonia Gulf  Coast orchestra 
will bring the classic sounds of  
Memphis alive with Symphonic 
Soul at this FREE family-friendly 
music spectacular. Bring blankets 
or low-back chairs and grab a 
spot on the amphitheater lawn. 
For more information visit Sinfo-
niaGulfCoast.org or AlysBeach.
com. 

Come experience the more 
intimate side of  Emerald Coast 
Storytellers: face to face, pen to 
paper, fingers to keys on Thurs-
day, May 30. No matter where 
you are on your own writing 
journey, this event is open to all. 
We'll be at the CAA’s Bayou Arts 
Center armed with our pens, 
journals, and laptops, and ready 
to talk shop and get to work. 

The evening will begin at 6 p.m. 
with a brief  discussion followed 
by breakout time to work on in-
dividual projects or an optional 
writing prompt. The event is free 
to attend, but rsvp’s are encour-
aged. For more information, visit 
EmeraldCoastStorytellers.com.

Art Month Walton spon-
sors include Visit South Walton, 

Grand Boulevard Town Center, 
Florida Arts & Culture, Alys 
Beach and Emerald Coast Mag-
azine. Additional event sponsors 
are listed on individual event 
websites. For more information 
on all Art Month events, please 
visit CulturalArtsAlliance.com/
art-month.

ART 
continued from page 14 
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Scholarship Awards, Landscape Awards and a 
Member Celebration Will Highlight the May 
Meeting of the Green Thumb Garden Club                                                      
By Kathleen Edge, Publicity 
& Website Chair

In honor of  Mrs. Frank Mer-
cer, a former President of  Green 
Thumb Garden Club, the Mercer 
Scholarship has been awarded to 
student(s) from Walton County 
for over four decades. The quali-
fied student(s) must be currently 
enrolled or have been accepted 
by a college, university, or tech-
nical school and have a major in 
horticulture.  

The $5,000 scholarship is 
funded through donations from 
generous GTGC members, fun-
draising events, and the Wal-
ton County community. The 
2024 recipient will attend and 
receive their award at the May 
2024 meeting. Additional Green 
Thumb Garden Club scholar-
ships will be awarded to partici-
pants in 4H Camp Timpoochee 
and E.O. Wilson Biophilia Natu-
ralists Outdoor programs.

The May 15, 2024, meeting is 
at Sandestin Westwinds Confer-
ence Center in Miramar Beach, 
Florida. Check-in begins at 9:30 

a.m. and lunch is included in the 
$30 fee for members and guests.  
With a meeting theme of  Petals, 
Pearls, and Prosecco; attendees 
are encouraged to wear their finest 
spring attire; a prize will be given 
for the  "Best Hat" at the event.

The 2024 GTGC Landscape 
Awards will also be given out at 
the May meeting. Eight judges, 
including a master gardener, re-
cently completed nine in-person 
home visits to the nominees in 
five categories. An Award of  
Merit is also given to a GTGC 
member, recognizing them for 
their love of  gardening and the 
creation of  a beautiful home en-
vironment all year around.

Green Thumb Garden Club 
always welcomes new members.  
Please visit the Green Thumb Gar-
den Club website to learn about 
our charitable mission, how to join 
and details on meetings, activities, 
and events. The website address is 
greenthumbgardenclubinc.org or 
send an email to greenthumbgar-
denclubinc@gmail.com.

The Green Thumb Garden 
Club, Inc., located in Walton 
County, Florida, is a tax-exempt, 
501(c)(3) non-profit organization. 
Its mission is to stimulate interest 
in the beautification of  Walton 
County, furthering the education 
of  its members and the public in 
botany, community beautification, 
conservation of  natural resources, 
environmental awareness, floral 
design, gardening, horticulture, 
and nature studies and instill in 
our youth the love of  gardening 
and respect for the environment.

Community

Contact 
JEREMIAH BREWER, LOCAL AGENT

Call: 850-699-0774  |  Email: jeremiah@wenrickinsurace.com

Local Health Insurance Group 
• Business Benefits 
• Medicare Over 65

• Individuals and Families Under 65

Bringing clarity to 
your insurance needs. 

www.wenrickinsurance.com

Order Online for Pickup or Delivery 
Menu: beachhappycafe.com

4 Watercolor Blvd S Unit 101-C
Santa Rosa Beach
Phone: (850) 399-4028

Open 7 a.m.-5 p.m. Everyday

SCAN TO ORDER ONLINE

Small Business Connect Hosts 
“The Power of Facebook Groups” 
with Gary Redden on May 22nd

The Small Business Con-
nect Business Networking will 
host “The Power of  Facebook 
Groups” presented by Gary 
Redden, CEO of  Des-
tinDirect.com and PC-
BeachesDirect.com. 
Gary has extensive 
experience with using 
Facebook groups and 
has earned distinction 
as a “top producer” with 
Facebook, opening up a series 
of  benefits including access to 
Facebook’s AI programs to signif-

icantly reduce the cost of  main-
tenance of  the various Facebook 
groups he manages.

  The presentation is on 
Wednesday, May 22 from 

12-1:15 p.m. at the Des-
tiny Worship Center in 
Miramar Beach. The 
program is free and 
open to the public.

Small Business Con-
nect is a Free business 

networking group meeting each 
Wednesday at Destiny Worship 
Center in Miramar Beach. The 

group has been meeting for the 
past 9 years, sharing referrals and 
offering small business support 
in a Christian environment. The 
group meets at noon for lunch, 
which can be purchased at the 
DWC café for only $8 (includes 
salads, delicious sandwiches, a side 
and a drink). You need not be a 
member of  the church to attend.

Small Business Connect has 
no fees or extensive require-
ments and is a non-exclusive 
type group. If  you are interested 
in attending please contact Dave 
White, Dave@Southwalton.life  
or or call Minh Nguyen at (850) 
376-3412 for more information.

Our Ad  
& Editorial  

Deadline is the   
20th of each 

month for the  
following 

month’s issue.
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SEASIDE Institute™ and the New Urbanism Movement
By Kimberly Stanley, 
SEASIDE Institute™

In an era where urban sprawl 
isolates individuals and threat-
ens to engulf  the very essence 
of  community, New Urbanism 
aims to create a positive change. 
This design movement works to-
ward fostering vibrant, inclusive 
neighborhoods. Rooted in the 
belief  that the built environment 
greatly influences a person’s qual-
ity of  life, New Urbanism is not 
merely a planning philosophy. It’s 
a mission, aimed at bringing to-
gether communities and the local 
economy to be better equipped 
for future generations.

At its core, New Urbanism is 
about creating walkable, mixed-
use communities that focus on 
human interaction and environ-
mental stewardship. This means 
creating or recreating neighbor-
hoods where residents can live, 
work, and play.  This reduces the 
need for relying on automobiles 
as the only source of  transpor-
tation and promotes healthier, 
more active lifestyles. Streets 
are designed to be pedestrian-
friendly and walking or riding 
bikes is the norm, rather than 

the exception. The structural el-
ements of  each community are 
planned with sustainability in 
mind, using materials or tech-
niques that will be resilient to 
changes in the population and 
the environment. 

SEASIDE®, Florida, with its 
pastel-colored cottages, quaint 
brick streets, and vibrant town 
center, serves as a living testa-
ment to the transformative out-
come of  using New Urbanism 
design principles. Founded in 
the 1980s by Robert and Daryl 
Davis, this thriving beach town 
was designed by architects An-
drés Duany and Elizabeth Plater-
Zyberk. It is the birthplace of  
New Urbanism and embodies 
the essence of  walkable, mixed-
use development, promoting a 
strong sense of  community.

SEASIDE Institute™, the 
town’s non-profit organization, 
stands as a beacon of  innova-
tion. The Institute is dedicated 
to promoting the principles of  
connectivity, adaptability, and 
sustainability that define the 
New Urbanist movement. Con-
nectivity lies at the heart of  New 
Urbanism, fostering social and 

economic growth. By utilizing a 
more compact, human-centric 
type of  space, residents can ac-
cess essential services, daily ame-
nities, and public gathering spots, 
helping avoid long commutes 

and promoting a sense of  inclu-
siveness.

Adaptability allows neighbor-
hoods to evolve and thrive in 
the face of  changing needs, ac-
commodating new residents and 
businesses without sacrificing the 
character and charm that defines 
the area. Sustainability is argu-
ably the most critical aspect, with 
a focus on helping rather than 
harming the environment and 

promoting resilience in the face 
of  climate change. From green 
building practices and renew-
able energy to better transporta-
tion options and enhanced utility 
management, New Urbanist de-

velopments such as SEASIDE® 
prioritize the health of  the planet 
for long-term stability.

By offering various programs, 
educational symposia, and exhib-
its to architects, town planners, 
community leaders, residents, 
and visitors, SEASIDE Insti-
tute™ seeks to increase aware-
ness of  the principles that define 
New Urbanism and inspire posi-
tive changes in planning and 

design. They collaborate with 
organizations and entities to ad-
dress topics such as coastal resil-
ience, preservation of  our natural 
habitat, responsible planning for 
new developments, creative de-
sign, and local culture.

SEASIDE®’s influence and 
design philosophy has been 
demonstrated worldwide. From 
Charleston, South Carolina to 
Seabrook, Washington and across 
the globe to Poundbury, England 
and beyond, the evidence of  re-
sponsible forward progression 
can speak for itself. People who 
feel safer and can live a healthier 
lifestyle have a better quality of  
life, both physically and mentally. 
With continued dedication and 
creative vision, the future of  our 
neighborhoods looks brighter 
and realistically attainable. 

For more information about 
partnership opportunities or to 
become a member of  SEASIDE 
Institute™, please visit www.
seasideinstitute.org or email 
k.stanley@seasideinstitute.org.
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Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

404-787-1886

Lee Campbell

Empowering Local Artists: Inside the Mission of the SOWAL Foundation
Headquartered at SOWAL 

House in Rosemary Beach, the 
SOWAL Foundation, also known 
as SOFO, serves as a vibrant hub 
for artistic expression and com-
munity empowerment. As a reg-
istered 501(C)(3) organization, 
SOFO is dedicated to uplifting 
and empowering local artists, 
fashion designers, and filmmakers, 
playing a vital role in cultivating 

a thriving arts community in our 
area.

Founded on the principles of  
fostering creative growth and pro-
viding essential resources, SOFO 
advocates for the artistic expres-
sion of  our talented community 
members. Through a variety of  
initiatives and events, they create 
opportunities for artists to show-
case their talents and connect with 

audiences.
One of  the highlights of  

SOFO’s weekly events is Open 
Mic Night, held every other Tues-
day. Musicians, comedians, and 
performers of  all kinds take the 
stage to share their talents with 
a supportive audience, creating a 
celebration of  creativity and com-
munity.

Alternating with Open Mic 
Night is Karaoke Night, offering 
aspiring singers and seasoned per-
formers a chance to shine in a fun 
and relaxed atmosphere.

Monthly Songwriter's Spotlight 
nights shine a light on local talent, 
with artists chosen from the talent 
showcased at Open Mic Night. 
These events provide a unique 
opportunity for up-and-coming 
musicians to showcase their origi-
nal songs and connect with music 
lovers in our community.

SOFO's commitment to the 
arts extends to quarterly art exhi-
bitions through Mercado Public 
Gallery, featuring innovative col-
lections like Dave King’s “Saint 

Walton”, which reimagines coastal 
scenes as bustling metropolises, 
blurring the lines between nature 
and urbanism.

Additionally, SOFO presents 
Sand Up Comedy events, includ-
ing the annual Sand Up Comedy 
Festival, which brings top come-
dians from across the country 
for uproarious performances. 
Stand-up headliners perform solo 
shows throughout the year, bring-
ing laughter and joy to audiences 
year-round.

Through their dedication to 
empowering local artists and 
fostering creative growth, the 
SOWAL Foundation continues 
to make a meaningful impact on 
our community. By providing re-
sources, advocating for artistic 
expression, and creating opportu-
nities for artists, they help build a 
more vibrant and connected arts 
community in Walton County 
and beyond.

To RSVP to upcoming SOFO 
events, visit www.sowalhouse.
com/orbiter. For more informa-
tion on SOFO, visit www.sowal-
foundation.org  
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APPLY FOR THE 22ND ANNUAL
WALTON COUNTY 
ARTIST OF THE YEAR!

This outstanding program promotes the destination’s 
thriving arts community while placing the spotlight on one 
talented artist. Applications open Wednesday, May 1, 2024. 
Deadline for submissions is Friday, May 31, 2024 by 5 p.m.
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MKAF Call to Artists for 29th Festival  
of The Arts!

Mattie Kelly Arts Foundation’s 
Festival of  the Arts is one of  the 
Southeast’s premier festivals and 
showcases more than 100 artists 
from across the U.S.

The Festival is a celebration of  
art, music, food, and family fun 
and features a live music lineup, 
Cuisine on the Green, a wine and 
beer garden, art activities for kids, 
merchandise, and more.

The 29th annual Festival will 
be held on Saturday, Oct. 26, 
and Sunday, Oct. 27 in the Mat-
tie Kelly Cultural Arts Village in 
Destin.

 This is a juried show that in-
cludes artists in the categories of  
Acrylic, Clay, Pen & Ink, Mo-
saic, Watercolor, Metal, Jewelry, 
Sculpture, Photography, Collage, 
Printmaking, Fiber, Glass, Wood, 

Mixed Media, Pottery, Resin, 
Pastels, Ceramics, Pencil, Oil and 
Original Digital Art.

Artists display their pieces 
and compete for $12,100 in cash 
award prizes. Participating artists 
must pay a $30 non-refundable 
jury fee. Booth fees are from $350.

The winning design for the 
official poster competition will 
become the signature artwork for 
the festival. The winning artist 
will also receive a $750 cash prize.

The application deadline for 
both Artist Exhibition and Poster 
Art is June 30, 2024.

 Visit www.mkaf.org for Artist 
Application, Rules of  Participa-
tion, and Poster Art entry forms.

Call (850) 650-2226 or email 
mkaf.org for more information.
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Medical  Marijuana
Florida Medical

Marijuana Physician
Consultation &

Certification

850-213-1215
Offices in Panama City  and Santa Rosa Beach | THEKAYALIFE.COM

  

VIP MEMBERSHIPS ON SALE NOW!
Season Subscriptions on Sale June 1    |    Individual Tickets on Sale July 1
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SEASON 12
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Seasons Change

By Anna Fisher, Associate 
Artistic Director, Emerald 
Coast Theatre Company

I always treasure the micro 
seasons we experience in this 
beautiful white sand corner of  
Florida. We get a little taste of  
fall, a miniscule winter, a gor-
geous capsule of  spring and a 
large slice of  summer. I feel the 
same excitement when our new 
season is announced at Emerald 
Coast Theatre Company. Like 
fall, winter, spring and summer, 
we always have four different 
phases culminating in the run of  
our new season.

We start with one of  the most 
important phases, the reading 
and research quarter. This is the 
time when Nathanael and I read 
a portion of  the stacks and stacks 
of  plays we have in our home 
library. Our desks at work and 
our counters at home become 
the staging area for “must reads” 
and “maybes” along with every 
color sticky note to mark our 
thoughts about each one. Then 
we order more scripts and do the 
same thing with them too. This 
leads to the next phase of  impas-
sioned debate and deliberation. 
Did I mention “impassioned 
debate?” We discuss each story 
and its nuances, (always calmly 
and rationally without throw-
ing any scripts across the room) 
the characters, the writing, the 
music, and the overall cohesion 
of  each show choice within the 
full season. We present our first 
draft picks and some other top 
choices to our executive staff for 
input and collaboration before 
settling on our new line up.

The next phase is securing 
production rights and graphic 
design for all of  the show post-
ers and media which leads up to 
the big announcement of  what’s 
coming in the new season! We 
aim to get this information out 
in the spring, well ahead of  when 
we actually launch the new sea-
son in the fall. The final large 

slice kicks off on opening night 
with a dynamic fall musical and 
all of  the anticipation that a new 
season brings.

One of  the most exciting mo-
ments for our patrons is the big 
spring announcement that hap-
pens ahead of  the new season- 
and that day is here! I’m thrilled 
to present the upcoming 2024-
25 Season 12 at Emerald Coast 
Theatre Company!

We launch in September with 
Jersey Boys. This toe tapping 
musical takes you behind the 
music of  Frankie Valli and The 
Four Seasons as they work their 
way from the streets of  New Jer-
sey to the heights of  stardom. 
You can continue the fun in 
October with Baskerville: A 
Sherlock Holmes Mystery 
as our five talented actors por-
tray more than forty characters 
complete with silly accents and 
hilarious disguises.

All Is Calm: The Christ-
mas Truce of  1914, our 
holiday show, is an a cappella 
masterpiece. This remarkable 
true story is told in the words 
and songs of  the men who lived 
it. Every Brilliant Thing, an in-
teractive show with depth and 
humor, premieres during Janu-
ary. The story centers around a 
young boy as he attempts to ease 
his mother’s depression by creat-
ing a list of  all the best things in 
the world worth living for. Every-
one’s favorite man-eating plant, 
sadistic dentist, and meek yet he-
roic shopkeeper will also make an 
appearance next January/Febru-
ary in Little Shop of  Horrors.

Always a Bridesmaid, a 
hilarious “Golden Girls” style 
romp where four friends have 
sworn to keep their promise to be 
in each other’s weddings no mat-
ter what, rounds out our winter 
offerings in February/March. 
And finally, the can’t miss trans-
formation of  the eternally pink 
Elle Woods in Legally Blonde: 
The Musical is the perfect 
spring show to end our Season 
12! We also have two spring 
shows specifically geared towards 
our younger audience members. 
P.D. Eastman’s classic children’s 
book Go, Dog. Go! comes to 
life on stage like a pop-up book 
full of  big and little doggy music 
fun for the whole family. We are 
also offering The Tortoise and 
the Hare: Fast Friends, Slow 
Foes, a madcap re-telling of  the 
classic, complete with all the for-
est animals and a pesky possum 
who just wants to join the fun.

It is always a little astonishing 
to be in production mode for our 
upcoming spring show — which 
this year is Mary Poppins — 
and launching a new season for 
the next year. Each phase brings 
its own set of  joys and challenges, 
and I have so much gratitude for 
what I get to do every day and 
the people I get to work along-
side. The heart of  ECTC is each 
and every one of  those talented 
artists along with each and every 
one of  you. Here’s to Season 12!
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A Full Service Fabricator and Installer of Kitchen Countertops, Fire Pits, Fireplaces, Furniture, Flooring & More! 
Residential and Commercial. Over 20 years of natural and man-made stone experience.

Serving the Gulf Coast for over 15 years. Cheaper, quicker, quality service.
Let us show you how affordable it can be. You tell us what you are looking for and we will give you a free, no obligation quote.

MAKING DREAMS COME TRUE FOR YOUR HOME!

S & S GRANITE & TILE 
21 Shannon Ln, Santa Rosa Beach

(850) 267-0599
www.ssgranite.com

Family-Friendly Events in South Walton May 2024
Destin Rotary Club Cajun 
Crawfish Bash May 17

The Rotary Club of  Destin 
will host its annual Cajun Craw-
fish Bash on Friday, May 17 from 
5:30-9 p.m. at Mezcal Mexican 
Grill inside The Towne Centre 
at Seascape. The Rotary Club of  
Destin is known for serving up the 
best Cajun crawfish, libations and 
live music. This event is suitable 
for families of  all ages and open 
to the public.

Back by popular demand is Fais 
Do-Do Band performing their 
unique genre of  zydeco music. 
Integrating a blend of  R&B, soul, 
brass band, reggae, hip hop, ska, 
rock and Afro-Caribbean, you are 
guaranteed to be dancing!

Tickets: https://www.eventbrite.
com/e/12th-annual-destin-ro-
tary-cajun-crawfish-bash-tick-
ets-809681949507

Fresh crawfish from Louisiana 
will be dished up with the tradi-
tional potatoes, sausage and corn 
on the cob. For those who don’t 
crave crawfish, there will also be 
grilled hamburgers, hot dogs and 
rotisserie chicken prepared fresh 
on-site.

Event proceeds benefit young 
families in need and The Rotary 
Club of  Destin Scholarship Fund.

DeFuniak Springs LakeFest  
May 17-18

Celebrate LakeFest in down-
town DeFuniak Springs Friday, 
May 17 and Saturday, May 18 
2024. This annual event is loaded 
with activities the whole family 
will love on the water and banks 
of  beautiful Lake DeFuniak, one 
of  the world’s rare, naturally 
round spring-fed lakes.

The 2024 event is comprised 
of  a fish fry, kayaks, canoes, 
paddleboards, toy duck hunts, 
hilarious Cardboard Boat Races, 
and the thrill of  watching hydro-
flight athletes performing for the 
crowds.  There will be live enter-
tainment, waterslides, a dunking 
booth, and many other activities 
in the Kids Zone, a variety of  
food and merchandise vendors, 
educational vendors, and exhibits, 
and the 2024 LakeFest Car Show 
"Under the Oaks" sponsored by 
Krewe de Yak.

View the schedule, register for 
the triathlon, and see who will 
perform live at the 2024 Lake-

Fest: defuniaksprings.net/1101/ 
LakeFest.

Topsail Hill Preserve State Park 
Guided Plant Stroll May 20

Join Topsail Hill Preserve State 
Park and Master Gardener Bill 
Kuenstler on the third Monday 
each month from 9-11 a.m. for 
a Guided Plant Stroll.  The stroll 
begins at Tram Stop #2 . This pro-
gram is free with regular park ad-
mission. Park programs are made 
possible by Friends of  Topsail Hill 
Preserve State Park. For more in-
formation about the Friends of  
Topsail Hill Preserve State Park, 
visit topsailparkfriends.org.

Biophilia Center: Nothin' 
Funner Than Summer May 25

Celebrate Summer with The 
Biophilia Center at their Nothin' 
Funner Than Summer event on 
Saturday, May 25th from 9 a.m.-2 
p.m. Spend the day with the 
whole family enjoying thrilling an-
imal encounters, bouncy houses, 
mouth-watering food trucks, ex-
citing games, awesome raffles, and 
so much more! Be sure to bring a 
towel as some activities include 
water! Learn more and become a 
member: eowilsoncenter.org.

Scallyway Sundays at  
Baytowne Wharf

Join Sandestin's Village of  Bay-
towne Wharf  for magic, music, 
and mayhem! Watch as featured 
pirate Captain Davy takes you 
on an adventure with two magic 
shows on stage at 7 p.m. & 8 p.m. 
Sundays, May 19 - August 4. Ad-
mission is FREE and open to the 
public. 

Movie Mondays at The Village 
of Baytowne Wharf

Bring your lawn chair or blanket 
and cozy up on the Events Plaza 
Lawn for a featured film. Free and 
open to the public. Movies start 
at 7:15 p.m. May 20: SCOOB!; 
May 27: Playing With Fire.

Huck & Lilly @ Seaside 
Amphitheater Tuesdays and 
Thursdays

Huck & Lilly will perform 
LIVE in the Seaside Amphitheater 
Tuesdays and Thursdays at 5 p.m. 
Bring a chair or blanket, snacks 
and drinks, and enjoy the show. 
Free and open to all ages. Singer/
songwriters Ken Johnson and Andi 
Zack-Johnson as Huck and Lilly 
specialize in music for kids AND 

the grown-ups who love them!

The REP Pinocchio in Rosemary 
Beach Wednesdays

The Seaside REP Theatre 
presents Pinocchio, kids theatre 
every Wednesday at St. Augus-
tine Green in Rosemary Beach 
at 6:30 p.m., May 22 - August 
7. Presented by The Merchants 
of  Rosemary Beach, this compli-
mentary event will entertain the 
entire family. Join Pinocchio as 
he embarks on a journey like no 
other, encountering a cast of  un-
forgettable characters and getting 
into trouble at every turn. With hi-
larious hijinks and heartwarming 
moments, Pinocchio discovers the 
true meaning of  courage, kind-
ness, following your dreams, and 
the magic that lives within.

Baytowne Wharf Boomin' 
Tuesdays & DJ Dance Party

The Village of  Baytowne 
Wharf  is hosting a Boomin' Tues-
day extravaganza every week. 
Enjoy singing and dancing with 
DJ Mike Whitty in the Events 

EVENTS  
continued to page 21
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Plaza from 7:15-9:15 p.m. Then 
watch as they light up the night 
sky with a breathtaking fireworks 
show over the lagoon at 9:15 p.m.! 

Fly Guy Thursdays at  
Baytowne Wharf

Enjoy shows from fly-board 
extraordinaire Ben Merrell over 
the lagoon on Thursdays, May 
23rd - August 8th from 6:30 - 8:30 
p.m. Watch as he soars to the sky 
and makes waves on Thursday 
nights in The Village of  Baytowne 

Wharf. Admission is FREE and 
open to the public.

Grand Boulevard Lawn Games
Grand Boulevard invites you 

to bring the entire family out to 
enjoy some fun in the sun! Sum-
mer Lawn Games will take over 
Grand Park from 5 - 8:30 p.m. 
daily, May 25 through August 
10th. Grab some food and drinks 
from one of  the many restaurants 
in Grand Boulevard before you 
settle into a fun round of  corn 
hole, giant lawn chess, checkers 
and more.

EVENTS  
continued from page 20

Box Office:
SinfoniaGulfCoast.org

850.460.8800

SCAN HERE TO
BUY TICKETS

SATURDAY, MAY 18 | 7:30 PM
Destin-FWB Convention Center

Sheer movie magic 65 million years in the making, bring 
the entire family to experience Jurassic Park in Concert 
as never before: projected in HD with Sinfonia Gulf Coast 
performing John Williams’ iconic score live to picture.
Welcome... to Jurassic Park in Concert!

PRESENTING
CONCERTS SPONSOR:

PRESENTING
MEDIA SPONSOR:

CLASSICAL CONNECTIONS
PRESENTING SPONSOR:

PRESENTING
SEASON SPONSOR:

all to set up a series of  contribu-
tions to our Mission Partners was 
outstanding.  We know everyone 
had a great time and is looking 
forward to next year,” said Father 
Hartley.  

Speaking of  next year, the 

dates aren’t announced but Stipes 
assured us that there will be a sec-
ond Annual Charity Golf  Tour-
nament and expansion is always a 
goal following a successful inaugu-
ral event.  

Stipes added, “The profes-
sional staff at Sandestin and the 
ease of  operating at The Links 

have convinced us that this is ex-
actly where we want to be.  They 
are our partners and we thank 
them for all of  their support and 
operational efforts”.

For more details go to www.
golfkoc.com.

KOC 
continued from page 8

Father Michael Hartley served as official cannon master – shooting golf balls 325 yards down the fairway at 
the Knights of Columbus charity Tournament held on Saturday, April 27 at the Links in Sandestin

Don’t Miss Out On  
Our Next Issue! 

For advertising information call,  
850-399-0228

SoWal Life is printed and delivered  
to every home & business in Santa Rosa 

Beach and 30A each month! 



Page 22	 South Walton Life   www.southwalton.life	 May 2024

Arts
Cultural Arts Alliance Receives National Endowment For  

The Arts Funds For Point Washington Medical Clinic Partnership
Additional Partner Projects Recently Unveiled Throughout Walton County

The Cultural Arts Alliance of  
Walton County (CAA) is pleased 
to announce it has been approved 
by the National Endowment for 
the Arts (NEA) for a Grants for 
Arts project award of  $20,000. 
This matching grant will support 
public art and arts education at 
the Point Washington Medical 
Clinic. In total, the NEA will 
award 958 Grants for Arts Proj-

ects awards totaling more than 
$27.1 million that were an-
nounced as part of  its first round 
of  fiscal year 2024 grants.  

“The NEA is delighted to an-
nounce this grant to the Cultural 
Arts Alliance of  Walton County 
(CAA), which is helping contrib-
ute to the strength and well-being 
of  the arts sector and local com-
munity,” said National Endow-

ment for the Arts Chair Maria 
Rosario Jackson, PhD. “We are 
pleased to be able to support this 
community and help create an 
environment where all people 
have the opportunity to live art-
ful lives.” For more information 
on other projects included in the 
NEA’s grant announcement, visit 
arts.gov/news.

As part of  its mission to fos-
ter the inclusive and collabora-
tive advancement of  the Arts in 
Walton County, the CAA estab-
lishes program partnerships with 
mission-aligned nonprofit and 
for-profit organizations in sup-
port of  its vision for a thriving 
Walton County in which every-
one can experience the power of  
the Arts. In this spirit, the part-
nership between the PWMC and 
the CAA’s Art in Public Spaces 
program serves to enhance the 
interior beauty of  the clinic’s new 
facility by bringing in 2D and 3D 
works by local artists, large scale 
murals and an exterior sculpture 
by Anthony Heinz-May, crafted 
with oak material from the sur-
rounding natural landscape. 
Participating artists include Fran-
cisco Adaro, Melody Bogle, Lynn 
Crow, Doug Foltz, Justin Gaffrey, 
Ashley Longshore, Mindy Mc-
Clendon, Bailey Miller, Sarah 

Page, Nicolaus Seegel, Dorothy 
Starbuck, Allison Wickey, Arix 
Zalace and Jamie Zimchek. The 
collaboration will grow to include 
rotating exhibitions, arts educa-
tion, and interactive art activities 
for children and adults. 

The NEA funds awarded re-
quire a one-to-one match and 
the organizations are actively 
seeking financial contributions to 
support this initiative. If  you are 
interested in learning more about 
this meaningful opportunity, con-
tact Gabby Callaway at gabby@
culturalartsalliance.com. 

In addition to the art instal-
lations at the clinic, a new 11’ x 
30’ mural created by local artist 
Sarah Page and funded by the St. 
Joe Community Foundation was 
recently installed at The Pavilion 
at Watersound® Town Center. 
The abstract design serves as a 
backdrop for events and gather-
ings and evokes movement and 
play in a space that is a major 

focal point of  the Watersound® 
community. 

The mural adds to the CAA’s 
growing Art in Public Spaces 
program that includes the na-
tion’s first Underwater Museum 
of  Art, the Watersound® Mon-
arch Art Trail, artworks through-
out Walton County as well as 
planned installations at the up-
coming U.S. Highway 98 Pedes-
trian Underpass. 

As part of  the CAA’s ongo-
ing partnership with the Boys & 
Girls Clubs of  Walton County, 
the CAA facilitated the donation 
of  a large-scale mural that was 
installed in an interior hallway 
of  the South Walton Club. The 
artwork, donated by the Water-
sound Inn, is by renowned South-
ern artist duo Patterson & Barnes 
whose compositions incorporate 
the use of  many mediums includ-
ing acrylic, watercolor, India ink, 
collage and constructions. The 
CAA and Boys & Girls Club 
wish to thank the St. Joe Com-
pany, Watersound Inn, and Blue 
Water Property Management for 
their sponsorship of  this project. 

For more information about 
the Cultural Arts Alliance of  
Walton County, call (850) 622-
5970 or visit CulturalArtsAl-
liance.com.
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Best of Emerald  
Coast 2016 & 2017

Botox $10per
unit

Dr. Amber Wiebe
DMD, MAGD, MAAFE

National 
Instructor

850.267.0777
www.destinbotox.com

Limited to first 20 units.
More units at regular price.

Exp: 7/31/24
Must mention this ad at time of 

treatment. No exceptions. 
Can’t be used with other offers.

PDO Thread Lift • Botox
Juvederm Family of Fillers 
Kybella • Hydrafacial
Skinpen Microneedling
Medical Grade Chemical 
Peels • Viora Laser
Esthetician Services

Allergan Diamond Level Injector Top 1% 
Voted Best in Destin 2022
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mattie kelly arts foundation

Mitch Malloy Haley Reinhart

Rumours ATL:
A Fleetwood Mac Tribute

Adam Ezra Group

THURSDAY NIGHTS | MAY 9 - JUNE 6
Annual Thursday evening concert live music series 
featuring family-friendly premier musicians and 
bands performing everything from classic rock, 
reggae and disco to modern pop.

MKAF.org

Become a Member - JOIN NOW!

Know that your membership fees 
impact students, veterans, and 

adults of all abilities throughout 
Northwest Florida.

MKAF MEMBERS

CONCERTS
ARE FREE!

BECOME A MEMBER

Purchase Tickets at MKAF.org/Events
SCAN ME

| Rumours ATL:

| Gotta Groove Band

| Mitch Malloy

| Haley Reinhart

| Adam Ezra Group

May 9 

May 16

May 23

May 30

June 6

A Fleetwood Mac Tribute

Gotta Groove Band

Taylor Swift’s Ode to Florida Mentions Destin
By Kim Harper

Taylor Swift’s new album 
dropped on April 19, 2024. 
“The Tortured Poets Depart-
ment” is Taylor’s 11th era al-
bum. “Florida!!!” is the only 
song that includes three excla-
mation points. It also mentions 
Destin timeshares. All the Swift-
ies are googling Destin now.

“Little did you know your home’s 
really only

A town you’re just a guest in
So you work your life away just to 

pay
For a time-share down in Destin”

The song is Taylor’s first col-
laboration with Florence + The 
Machine. Taylor and Florence’s 
voices blend amazingly for the 
edgy track that sounds a little 
different from Taylor’s usual 
pop songs. They seem to be sing-
ing about a retreat to Florida to 
recover from heartbreak, but it 
takes a darker turn, mentioning 
hurricanes, swamps, cheating 
husbands and more.

“The hurricane with my name 
when it came

I got drunk and I dared it to wash 
me away

Barricaded in the bathroom with a 
bottle of  wine

Well, mе and my ghosts, we had a 
h*** of  a time”

Taylor told iHeartRa-
dio about the song: “I think I 
was coming up with this idea 
of  ‘what happens when your 
life doesn’t fit’ or ‘the choices 
you’ve made catch up with 
you’ and you’re surrounded by 
these harsh consequences and 
judgement. And circumstances 
did not lead you to where you 
thought you’d be and you just 
want to escape from everything 
you’ve ever known. Is there a 
place you could go?”

“I’m always watching, like, 
Dateline,” she continued. “Peo-
ple have these crimes that they 
commit, where they immediate-
ly skip town and go to? They go 
to Florida. They try to reinvent 
themselves, have a new iden-
tity, blend in. And I think when 
you go through a heartbreak, 
there’s a part of  you that thinks, 
‘I want a new name. I want a 
new life. I don’t want anyone to 

know where I’ve been or know 
me at all.’ And so that was the 

jumping off point behind where 
would you go to reinvent your-

self  and blend in? Florida.”
Fans are speculating that the 

song could have something to 
do with Taylor’s breakup with 
Joe Alwyn, which happened 
while she was touring in Florida 
on the “Eras Tour” in 2023.

From Taylor’s Instagram re-
garding the album: “The Tor-
tured Poets Department. An 
anthology of  new works that 
reflect events, opinions and sen-
timents from a fleeting and fa-
talistic moment in time – one 
that was both sensational and 
sorrowful in equal measure. 
This period of  the author’s life 
is now over, the chapter closed 
and boarded up…  And then all 
that’s left behind is the tortured 
poetry.”

Floridians are honored that 
Taylor took notice of  the sun-
shine state. It’s a beautiful place 
to retreat, to heal; but as Taylor 
knows, it’s not without its dan-
gers and temptations.

“I need to forget, so take me to Florida”
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Check Your Alignment

By Stephenie Craig

Do you ever notice you aren’t 
behaving consistently with the 
person you want to be? Maybe 
you want to be honest, but you 
find yourself  lying. Maybe you 
want to be patient, but you find 
yourself  being irritable with 
those around you. Maybe you 
want to be trustworthy, but you 
find yourself  continuing to let 

yourself  and others down.
Day to day life can be over-

whelming and distracting from 
the bigger picture of  who you 
want to be. Often, you might 
find yourself  doing the next 
thing without creating space to 
be intentional about your values. 
When you don’t know what you 
value, you don’t know who you 
want to be. And when you aren’t 
clear about who you want to be, 
your choices and behavior are 
likely to take you down destruc-
tive paths you did not intend to 
travel. When your lifestyle is out 
of  alignment with your values 
and who you want to be, life be-
comes less fulfilling, less hopeful, 
less focused and less purposeful. 
Life lived out of  alignment can 
also bring destructive patterns 

like addiction, failure to tend to 
relationships and lack of  self-
awareness about how your be-
havior is impacting yourself  and 
others.

So, how do you know if  you 
are out of  alignment and what 
can you do about it? 
6 Ways to Check Your 
Alignment

Refine. Refine what char-
acter traits and values are most 
important to you. Use character 
guides like the Biblical fruit of  
the spirit to clarify who you want 
to be. “I want to be kind, patient, 
loving, responsible, thought-
ful, adventurous, creative.” Use 
value lists to determine what is 
most important to you. “I value 
integrity, faith, family, loyalty, 
travel, generosity, commitment.” 
Try creating a list of  10 positive 
character traits and 10 values to 
provide structure. You can find a 
printable Strengths List and Val-
ues List at journeybravely.com to 
help you get started.

Remember. Take time 
weekly to remember your values. 
Revisit character and values lists. 
Notice when your behavior is in 
conflict with who you want to be. 
“I want to be reliable but I am 
not following through on com-
mitments leaving others experi-
encing me as flaky.”

Reflect. Notice what is 
contributing to your alignment 
struggle. Are you under stress? 

Do you have unhealthy coping 
skills that need replacement? 
Are you surrounding yourself  
with negative influences and in-
formation? Are you engaging in 
positive things that help you stay 
grounded such as spiritual prac-
tices, self-care, personal growth? 
Are there boundaries you need 
to set? “I have trouble saying 
no to people so I say yes when I 
know I’m not actually going to 
follow through. I need to learn 
how to say no.”

Repent. Repent means to 
turn in the opposite direction 
once you realize you are off your 
desired path. Acknowledge to 
yourself, God, and others you 
have made mistakes and en-
gaged in behavior that is incon-
sistent with who you want to be. 
“Failing to follow through is not 
how I want to live. It’s distanc-
ing me from people I care about. 
I’m sorry I’ve been making that 
choice and I want to learn to live 
differently.”

Repair. Take ownership 
of  your unaligned behavior’s 
negative impact on yourself  and 
others. Make amends. Apolo-
gize directly. Receive forgive-
ness. Communicate adjustments 
you will make. “I’m sorry I told 
you I would help you and then 
I backed out at the last minute. 
I’m realizing I have a tendency 
to say yes, because I don’t want 
to hurt people’s feelings and then 
I don’t follow through. It will be 

better for me to say no up front 
and I’m going to work on im-
proving in this area.”

Realign. Determine mean-
ingful action steps to bring your 
behavior and choices back in line 
with your values. Seek spiritual, 
social, and professional support 
as needed in your process. Begin 
taking action in the direction of  
your values and remember your 
brain naturally rewires through 
consistent repetition over time. 
Move forward in grace and 
growth. “In the spirit of  learning 
to say no and keeping my word, 
I’m going to listen to a boundar-
ies podcast and I’m going to ask 
a friend to check in with me each 
week on what I’m learning and 
how I’m applying it.”

We all get out of  alignment 
at times. Maturity is developed 
through the gracious process of  
noticing when it happens and 
walking through your realign-
ment practices. As you walk 
along your growth journey, con-
nect with us at journeybravely.
com for counseling and coach-
ing support.

Wellness

Stephenie Craig,  LCSW
Therapist
918-221-9987  |  stepheniecraig@journeybravely.com

Todd Craig
Life & Leadership Coach
918-740-1232  |  todd@journeybravely.com
 
www.journeybravely.com

thehormonerestorationcenter.com

Look Healthy,
Feel Alive!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B 

Miramar Beach, FL
(850) 837-1271

Now offering Semaglutide/B12 for weight loss.
Experience real weight loss results without hunger, 
extreme diet or exercise

®

Hormone Imbalance?
Optimize your health 
the natural way with
bioidentical hormones.

Three Years In A Row! 
Thank you Destin!

CCaallll  DDrr..  CChheerrnn,,  MMDD  aanndd  SSuuee  GGrriiffffiinn,,  AARRNNPP  ttooddaayy!!

Call
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Mirrors
Shower Doors
Table Tops
Glass Replacement
Service

  4935 E. CO. HWY. 30A SUITE 1           850-231-5450 
WWW.SEAGROVEGLASS.COM

Interiors | Home Decor | Local Art | Gifts & More

4552 U.S. Hwy. 98 West | Santa Rosa Beach | 850-267-0990
Follow us on Facebook at Retail Therapy, SRB, Fl 

It’s not shopping, it’s...

LOCAL VENDORS AND ARTISTS
Coastal Gifts!

Accepting New Appointments!

(850) 797-6191 | Emerald-ENT.com
141 Mack Bayou Loop, Suite 102, Santa Rosa Beach

• Ear, Nose, Throat • Allergies
• Hearing • Facial Plastic Issues

From newborns to the elderly

Welcome to our New Audiologist: 

Drew Carter, AuD. 
Specializing in Hearing Loss, 
Tinnitus & Balance Disorders

Offering a variety of hearing aid 
options and fittings

Stop suffering from painful sinus issues.

 Services offered by Emerald ENT and Dr. Gegg 
are comprehensive and unique to this area.

Medicare Additional Offerings

By Christian Regalado
There are a variety of  ancillary 

(other) services available to Medi-
care recipients. The most com-
mon are dental, vision and hearing. 
These are not included in original 
Medicare but do come with most 
Advantage plans.

If  you selected to stay on original 
Medicare with a Supplement plan 
which covers roughly 20% of  medi-
cal costs that Medicare doesn’t, you 
will have to buy separate plans to re-
ceive this coverage just like having to 
buy a prescription drug plan.

If  you select a Medicare Advan-
tage plan, you probably have these, 

and other benefits not offered by 
original Medicare. There are many 
other ancillary benefits not offered 
by  Medicare and most Advantage 
plans. Some of  the most popular 
are short-term insurance, hospital 
insurance, cancer coverage, and 
death benefits. In many cases, these 
are just a form of  term life insurance 
that would provide a cash payment 
based on the plan that you select.

There are too many options to 
mention in this article, so my goal is 
to do a quick overview of  additional 
coverage that is available. Person-
ally, I’ve had my parents enrolled in 
cancer coverage for many years. It 
is very affordable, about $20-30 per 
month. Recent statistics show that 
50% of  those who get cancer are 
over the age of  60. Recently, a cli-
ent of  mine required a hip replace-
ment. This surgery which normally 
would cost $30,000 to $40,000 for 
a total hip replacement didn’t cost 
her anything based on the Medicare 
Advantage plan she was on. I real-
ized how fortunate she was to have 
the Medicare Advantage plan she 

enrolled in.
In the past, I have been reluctant 

to mention additional insurance cov-
erage to my clients that I enrolled in 
a Supplement or Advantage plan. I 
now realize that it is my job to make 
people aware of  additional protec-
tion available to them. They can de-
cide if  additional coverage is in their 
interest and fits into their budget.

Lastly, there is a product called, 
“Final Expense” which allows 
someone to make their own funeral 
arrangements and prepay them. 
Perhaps it’s because I personally 
don’t care to think about my “final 
expense” but again, this is not my 

decision. Each client should have 
the option of  knowing that there is 
a product that would cover expenses 
when they are gone and not

leave these decisions to their fam-
ily members.I have just mentioned 
the ancillary products that most 
folks are interested in and admit that 
in the past I haven’t made my clients 
aware of  these options unless they 
asked about them. I think it was be-
cause I felt uncomfortable “selling” 
more coverage but now, based on 
recent experience, I believe I owe 
it to all my clients to make them 
aware that more protection is avail-
able at reasonable prices should they 

feel the need.  However, I can only 
mention these products if  they are 
selected on the Scope of  Appoint-
ment form that needs to be signed 
before we speak about coverage.

Medicare offers wonderful pro-
tection for those who have medical 
needs, but it doesn’t always cover ev-
erything. There are ways to increase 
your protection. Ask me and I will 
be happy to go over your options.  
Remember, there is no extra cost to 
you for choosing our services.  Call 
us anytime!

Reach me, Christian Regalado, by 
phone at (850) 687-7606 or email chris-
tian@evergreenhealthins.com

OVERHEAD DOOR COMPANY OF 
NORTHWEST FLORIDATM

Discounts for Sr. Citizens, Veterans, Active Duty and First Responders. 

(850) 269-3246  •  destinoverheaddoor.com
Residential and Commercial 

 $100 OFF a new 
WI-FI DOOR OPERATOR 
and FREE DECORATIVE 

DOOR HARDWARE
with each door purchase. (No other discounts 

apply.) Financing as low as $79/mo. w.a.c. 

Don’t wait until an emergency – we offer savings with an 
Annual Service Plan – includes complete diagnostic of door systems! 
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Committed To 
Assisted Care 
Excellence
we are a team with over 
20 years of extensive experience 
with countless experiences and 
knowledge to understand our clients needs.

Call  850-517-5745
Or visit www.panhandleassistantcare.com 
to learn more about the wide range of 
services we offer!

Turbo-Charge Your Fitness!

Book your first session now: Call or Text  
850-517-0290 or Instagram emshealthfitness 

MOBILE EMS 
WORKOUT 
Experience a 
complimentary EMS 
workout from the 
convenience of your  
home. Achieve the  
results of 3-4 traditional 
90 min. workouts with  
one 20-minute EMS 
Workout once per week! 
Achieve exceptional 
fitness results in  
record time. 

HEALTHY WATER FOR HEALTHY FAMILIES!
Why settle for second best?

EcoWater of Santa Rosa Beach 
Exclusive Distributors of the Watercrest-10 by Hanish

Call 850-267-0500  |  76 Lynn Drive, Santa Rosa Beach  

• Hardscapes
• Brick Pavers
• Landscaping
• Outdoor Lighting

• Artificial Turf
• Irrigation

Call
(850) 624-8868
850company@gmail.com

Pastor’s Ponderings: Mindful

By Pete Hyde

“In the beginning God cre-
ated the heavens and the earth.  
Now the earth was formless and 
empty, darkness was over the sur-
face of  the deep, and the Spirit 
was hovering over the waters.” 
(Genesis 1:2)

The tired traveler rolled his 
suitcase to the car in the pre-
dawn darkness. He returned to 

the hotel lobby for a four-star 
breakfast buffet before continu-
ing his journey.  The city streets 
were almost vacant. The inter-
state highway was even less pop-
ulated. Occasional headlights 
signaled other travelers were on 
the move as well.  The road was 
dark and lonely taillights disap-
peared over the hill in front of  
him.

The morning was cool and 
crisp.  The sky was crystal clear.  
The heavens were spangled with 
so many stars it looked like silver 
and gold dust cast across black 
velvet.  “Thank you, Lord,” was 
the whispered prayer.

In a rest area, a gaggle of  
trucks had stopped for the night.  
The trailer lights made the area 
look like a neighborhood already 
decked out for Christmas.  Praise 
music from an unidentified radio 
station played loudly.  The trav-
eler was glad no one was in the 

car listening to him sing along.  
“Thank you, Lord,” was the au-
dible, musical prayer.

The sky began to shade from 
black to grey and the miles 
clicked along.  The change in 
light showed wispy ground fog 
hugging the cool earth in the 
pastures, along stream beds and 
farm ponds.  As the interstate 
crossed a large lake, the water 
was hauntingly still, mirroring 
the brightening sky.  An occa-
sional light from inside a lake 
house sparkled its morning re-
flection as a compliment to the 
stars in heaven.  “Thank you, 
Lord,” was prayed again.

The traveler was glad it was 
getting light.  After more than 
twelve hours of  driving the day 
before and three more hours fac-
ing him this morning, the light of  
dawn was a welcome energizer.  
The eastern sky in the rearview 
mirror began to turn blue.  Or-

anges and reds promised a grand 
sunrise. “Thank you, Lord.”

The hillsides began to show 
their fall wardrobe as the sun-
light pierced the darkness of  
night.  Reds, oranges, yellows, 
greens and browns sweatered 
the hillside on this cool morning, 
competing with the sunrise in a 
beauty contest between parts of  
God’s created order.  The trav-
eler pulled off for a moment just 
to take in the glory and sip the 
last of  his cold, gourmet hotel 
coffee.  He didn’t linger long 
because the miles and a not-so-
pleasant business awaited him at 
the end of  his journey.  “Thank 
you, Lord,” was spoken out loud 
in the early morning stillness.

A truck whizzed past the trav-
eler and left a smell he hadn’t 
smelled for years.  It reminded 
him of  many years of  living in 
cattle country.  It was a not-so-
welcomed energizer.  The miles 

clicked off, God’s glory and gran-
deur shown more magnificently 
with each passing mile. 

Then it happened. The sun 
broke through the horizon in a 
blazing ball of  yellow and or-
ange. Its light struck the hillside 
dressed in all its fall glory. It al-
most took the traveler’s breath 
away.  “And God said, ‘Let there 
be light!! And there was light and 
God saw that it was good. The 
traveler almost yelled, “Thank 
You, Lord!!”

Then he remembered the 
psalmist’s words:  “Who is man 
that You are mindful of  him.”  
He settled in for the rest of  his 
journey mindful that God had 
blessed him and was mindful of  
him right here and right now. 
“Thank you, Lord.”

Rev. Pete Hyde is the retired Pastor 
of  the Santa Rosa Beach Community 
Church 

Other ways the CERT pro-
gram is helping Walton County 
stay prepared is through HERi-
cane Florida | Landfall: Walton 
County, Walton County Emer-
gency Management’s free, week-
long girl’s day camp where girls 
(7th - 9th grade) will train in di-
saster preparedness, leadership, 
career exploration and profes-
sional development. They will be 
mentored by female leaders from 
local, state, national and private 
sector response agencies. There 
will also be a county-wide Pre-
paredness Town Hall hosted on 
June 6 from 6-8 p.m. at the South 
Walton Annex at 31 Coastal Cen-
tre Blvd in Santa Rosa Beach. 

“We just want to make Walton 
County better. We want to make 
Walton County more resilient, to 
be able to help our neighbors do 
it safely, and build a community 
that can rely on each other,” said 
Catie. “We have no control over 
Mother Nature, and she is way 
more powerful than we are. What 
we have control over is being able 
to make sure both our visitors and 
our residents are prepared.” 

If  you’d like to learn more 
about the CERT program, please 
visit https://www.co.walton.
fl.us/1208/Community-Emer-
gency-Response-Teams-CERT. 
If  you’d like to make a donation, 
you can make a donation through 
the Walton County Board of  
County Commissioners.

CERT 
continued from page 3 
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Sean of the South: Memorial Day

By Sean Dietrich

Dear Young Person,
I am an imaginary old man. I 

am every World War II veteran 
you never knew. I am each face-
less GI from the bygone Euro-
pean War. Or any other war for 
that matter. 

I am in my 90s and 100s now. 
Lots of  young folks probably 
don’t even know I exist. 

In my war, I was one of  the 
hundreds of  thousands of  infan-
trymen, airmen, sailors, marines, 
mess sergeants, seabees, brass 
hats, engineers, doctors, medics, 
buck privates, and rear-echelon 
potato-peelers.

We hopped islands in the Pa-
cific. We served in the African 
war theater. We beat the devil, 
then we came home and became 
the old fart next door. 

Wartime was one heck of  an 
era to be young. Let me tell ya. 
When we went overseas we were 
still teenagers, smooth skinned, 
scared spitless, with government 
haircuts, wearing brand new 
wedding rings. We hadn’t seen 
action yet, so we were jittery 
and lots of  us smoked through a 
week’s rations of  Luckies in one 
day.

Then it happened. It was 
different for everyone, but it 
happened. Shells landed every-
where. People screamed. And in 
a moment our fear melted away 
and we had war jobs to do. It 
didn’t matter who we were or 
which posts were ours. Everyone 
worked in the grand assembly 
line of  battle.

When the smoke cleared and 
the action was over, we had new 
confidence in ourselves, and we 
were no longer boys.

And anyway, we weren’t just 
boys, we were girls, too. There 
were 350,000 females serving in 
the U.S. Armed Forces in World 
War II. People forget that.

Speaking of  women. We guys 
were always talking about our 
sweethearts, wives, and mothers. 
If  you mentioned someone’s girl 
a man was liable to talk for hours 
about her. And even if  you’d al-
ready seen his wallet photos be-
fore, you never interrupted a guy 
talking about his gal. Because 
eventually you’d be talking about 

yours.
There were nights overseas 

when we would stare at the moon 
and wonder if  our sweethearts 
were looking at the same moon. 
There were moments of  inde-
scribable loneliness.

Infantrymen had it the hard-
est. I don’t know how our dough-
boys did it. They lived like pack 
mules. Their boots got wet, their 
feet swelled, and their flesh be-
came waterlogged. Chunks of  
their heels would fall off; the 
dreaded “trench foot.” 

The funny thing is, even 
though their feet were falling 
off these men still didn’t want to 
leave their posts. Many had to 
be dragged away cussing. That’s 
how committed these guys were.

Oh, and the food was godaw-
ful. You learned to appreciate 
the rarity of  a creative company 
cook. 

In Italy, sometimes we could 
buy eggs from local merchants 
for outrageously inflated prices. 
One time I knew a guy who ate 
32 scrambled eggs in his tent one 
night. I asked him why he did this 
and he told me he didn’t want to 
die without tasting eggs one last 
time.

A lot of  guys brought banjos, 
guitars, and fiddles over there. 
They’d play music at night some-
times in the open Italian air. We’d 
square dance and laugh. Others 
would sit on their helmets, smok-
ing, thinking of  home, wiping 
their eyes.

The Germans had a local 
radio station that broadcasted 
American stuff like Bing and 
Frank. Then, between songs, a 
German gal talked propaganda 
over the airwaves to us American 
GIs in a sexy voice, trying to mess 
with our heads. 

She would speak flawless 
English and say, “Give up, boys, 
there’s no point trying, you can’t 
win. Everyone hates you. Your 
girls are at home cheating on you, 
they don’t love you anymore. 
Give up. It’s over. You lost.”

This was supposed to discour-
age us, but it usually just made us 
laugh. Or cry. Sometimes both.

When the war ended, we felt 
too much joy at once. In fact, 
most weren’t totally sure they 
could trust good news. A lot of  
guys got like that. 

So when we heard the official 
papers had been signed and the 
war was over, it was Christmas 
morning multiplied times a hun-
dred. No. Times a trillion.

Those of  us overseas immedi-

ately wrote letters to family and 
told our wives we were coming 
home, told our kids to grease up 
their baseball gloves. Our letters 
were covered in little wet polka 
dots, if  you get my drift.

Stateside, there were huge 
celebrations happening. Sail-
ors climbed lampposts to unfurl 
flags. Infantrymen stood on roof-
tops, toasting mugs of  homebrew. 
Mothers were frying chickens out 
the wazoo.

People were partying every-
where from San Bernardino to 

Flatbush. Big cities, little towns, 
and the rural parts between. 
There were ticker tape parades, 
auto processions, and girls would 
kiss any guy in government 
clothes.

But on this important day, you 
know what I think about? I think 
about all the guys who never got 
kissed again. Our men in the soil. 

They were those who evapo-
rated like the early morning fog 
over Anzio, or the thick mists of  
Normandy. They died young. 
And they died for a lot more than 

a three-day weekend of  barbe-
cues and Budweiser. 

These were men who fell up-
holding the mantle of  our un-
alienable American spirit, the 
Blessings of  our Liberty, and the 
pride of  their homeland. They 
were friends. They were the kids 
next door. They were children of  
God who once proved, beyond 
speculation, that even hellfire 
cannot kill the great idea that is 
America. I hope we never forget 
them. I know I never will. 

Happy Memorial Day.

Builders and Remodelers

• Expert residential 
& commercial pool 
replastering & 
remodeling

• The best pool 
remodeling at prices 
you can afford!

Call us today! (850) 650-3747 | 185 N. Holiday Rd., Miramar Beach
Visit www.tamtechpools.net

PREMIUM POTTERY  AT  
AFFORDABLE PRICES
•  Over 85,000 square feet of unique 

pottery and garden decor
•  Copper and bronze sculptures, statuary, garden figures & water features 
•  Large selection of fountains in many sizes, finishes & styles
•  Many styles and colors, from statement pieces to succulent pots
•  Commercial planters  •  Fountains and accents

Two Miles East of Pier Park

12405 Panama City 
Beach Pkwy. 

Panama City Beach

850-960-POTS (7687)
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Road to Redemption: Jose Aguilar
By Victoria Ostrosky

Our father Adam was placed 
in the Garden of  Eden way back 
in the beginning to be its keeper.  
His job was to tend and protect 
the Garden, to ensure that ev-
erything was as it should be.  He 
was the caretaker and guardian. 
Things have certainly changed 
over the last 6000 years since he 
took the fruit Eve offered him, 
plunging mankind into death 

and separation from God.  But 
men, for the most part, retained 
that position of  protector and 
provider throughout the ages.

However, over the past several 
decades in particular, masculinity 
has been attacked, and men have 
been made to feel that their God-
given role is a thing of  the distant 
past.  Chivalry is not only dead, 
but women today act as if  they 
don’t want to have anything to do 

with it.  This direct lie of  Satan 
has done irreparable damage to 
countless relationships, destroy-
ing families where trust has been 
eroded.

Jose Aguilar was born in Texas 
and in 2005, he and his family re-
located to the Destin area.  He 
didn’t know Jesus at the time, al-
though his mom always encour-
aged him to attend church.  His 
mom would admonish him and 

say that he needed 
to get his life aligned 
with Christ.   But he 
dismissed her words.  
Never underestimate the 
power of  a praying mother.

Fast forward to 2019, and Jose 
had married the love of  his life.  
He always wanted a daughter, so 
when his wife became pregnant, 
they were very happy.  Jose’s 
precious wife lost the baby and 
ended up suffering four miscar-
riages. And instead of  grieving 
with her and encouraging her, 
something snapped in him.  “I 
didn’t understand, and became 
really sour, and I stepped out-
side of  my marriage.”  He aban-
doned his role of  protector and 
guardian when he allowed his 
own grief  to take center stage. 
Two weeks later, a still, small 
voice told him to go back home.  
The voice said – “you’re going 
to find what you need if  you 
go back home.”  That’s when 
he and his wife discovered they 
were pregnant again.  Even after 
Jose’s wife was six months along, 
he still couldn’t believe he would 
actually, finally, be a dad.

Jose finally reached a point 
where he said to God – “I give 
up.” And that’s when his life 
changed because that’s what 
God was waiting for Jose to say.  

He and his wife began attend-
ing Destiny church, and after 
joining a small group, his wife 
finally discovered who her hus-
band really was.  God was doing 
work in his heart and changing 
him into the Godly husband 
and father his family so desper-
ately needed. “Sometimes men 
don’t know how much damage 

they’re doing to their 
wives. Only God can 

heal what was dam-
aged.  We must ac-
cept what we did 
wrong and choose 
to change our be-

havior.”  
Now, Jose says, “I 

have no shame or guilt.  
I’ve been set free.  There’s re-
demption and His name is Jesus.”

As God knows, when men 
accept the place of  leadership 
in the home, watching over and 
protecting those under his care, 
relationships flourish, children 
are calmer and wives are content.  
When a wife knows her husband, 
though certainly not perfect, is 
dedicated to providing for and 
guarding her and her children, it 
changes people at their core level.

Jose now is privileged to be 
the father of  not one daughter, 
but two.  And God has blessed 
his business so that he is able to 
spend more time speaking to his 
customers about the wonderful 
things God has done for him.

“When God cleaned up my 
life, it made my children’s lives 
better.  Now blessings are being 
passed down through the gen-
erations.”  What God is doing in 
Jose’s life, He can do in yours.

You can hear Jose Aguilar’s 
entire interview and listen to 
many other incredible stories on 
the weekly Road to Redemption 
radio show and podcast at www.
rtrdestiny.com
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BAKED WITH CARE.
SERVED UP SQUARE.

Open Daily:  7 AM – 2 PM 

Located in WaterColor Town Center | 1777 E. County Hwy 30A

Santa Rosa Beach, FL 32459

(850) 231-6550 | ScratchBK.com

O R D E R  O N L I N E
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The Trouble with Missing Appointments

By Kirk McCarley

My coaching colleague was 
bemoaning his meeting “no 
shows.”  I don’t know the pro-
portion of  his scheduled ap-
pointments that were failing to 
materialize either in person, vir-
tually, or over the phone, but I 
sensed his irritation.  Not only is 
there the time that was spent in 
preparation for the meeting but 
also the forfeiture of  “time” that 
might well have been devoted to 
another valuable pursuit.

In not just our profession, but 
many others I understand the 
frustration.  The attorney who 
has blocked out an hour to meet 
with a new client about establish-
ing a trust.  The carpenter who 

reports to a residential address to 
install a cabinet and upon arriv-
ing learns no one is at home.  

Many doctor’s offices post a 
disclaimer that a missed medi-
cal appointment remains billable.  
Even with that, a study conducted 
ten years ago and published in 
the National Library of  Medi-
cine indicated that over one out 
of  six scheduled medical office 
engagements are simply skipped.  
Last year, that cost our healthcare 
system over $150 billion.  

I coach many of  my clients 
on career development and job 
interview skills.  I have observed 
that even in a relatively “tight” 
labor market employment, espe-
cially in mid-level management 
positions on up, landing a job 
can be challenging.  Even in that 
climate, USA Today reports that 
anywhere between 20 and 50% 
of  job applicants don’t show for 
their initial job interview.  Most 
fail to even contact the employer.  

I admit that there have been 
occasions when I committed the 
infraction of  missing an appoint-
ment.  A kid got sick.  Times got 
mixed up.  Car troubles or traf-

fic snarls ensued.  I didn’t write 
down the time or forgot.  Even 
with legitimate reasons, it was 
still embarrassing, particularly if  
it was an instance of  my own late 
“excuse me.”  

Please, if  you’re not able to 
fulfill the commitment of  the 
engagement that was scheduled, 
demonstrate the courtesy of  a 
contact!

As for those of  us who rely on 
commitment to meetings for our 
livelihood, what are some things 
we can do to improve our own 
batting average?

•	 Reminders in advance of  
meetings are helpful.  I send 
a text the day before.  Some 
businesses provide an auto-
mated phone call or email.

•	 If  a client has not appeared at 
my meeting within five min-
utes of  the scheduled start-
ing time, I will text them to 
verify I can plan on their at-
tendance.  

•	 There are enterprises that 
consider a missed appoint-
ment billable unless notifica-

tion is received at least 24 
hours in advance.  Still other 
businesses handle this practice 
delicately, not wanting to ap-
pear punitive.

•	 Should an appointment be 
missed, some businesses will 
follow up with their client 
within 24 hours, to verify that 
the customer is first, ok, but 
second to attempt to resched-
ule.  I would note, however, 
that a pattern of  continued 
absences may lead to eventu-
ally severing the relationship.

•	 When reasonable, avoid 
scheduling out more than 14 
days in advance, appreciating 
the fragility of  long-range at-
tention spans.

•	 State the purpose of  the up-
coming meeting or appoint-
ment in the invite.  Share an 
outline of  anticipated key 
talking points.

•	 Provide an easy scheduling 
system through digital on-
line, Calendly, or a similar re-
source.  Best, allow clients to 

schedule their own appoint-
ment times.
There can be times, such as 

with a sales call, that the mar-
keting representative may have 
misread the prospective client.  
As a note to that salesperson, dis-
cern if  you’re making a connec-
tion with the prospect to where 
you are confident there is mutual 
agreement for follow-up.  Absent 
that, the probability of  being 
stood up increases.  If  the sale or 
connection is not made initially, 
a transaction handled deftly can 
greatly increase the odds of  not 
only a successful meeting but a 
future sale and the addition of  a 
new client down the road.  

A graduate of  the University of  
North Texas, Kirk McCarley is a Cer-
tified Professional Coach as well as 
a Professional in Human Resources 
(PHR) and SHRM-CP Certified. 
He also is a Production Assistant for 
both college football and basketball for 
ESPN and leads group cycling classes 
as a Certified Spinning instructor. 
Contact kirk@theseedsowercoach.com, 
theseedsowercoach.com, or call  314-
677-8779.
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29 Village Blvd Unit C101 & C102
Santa Rosa Beach, FL 32459

Phone: (850) 278-6663

Order Online:  
www.30athaicuisine.com

  30A Thai Cusine
               Cooking from the Heart…

 
 

 

www.30acookiesandicecream.com

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

Beach Eats: The Best Basil Pesto & Grilled Garlic Chicken

Caroline Coker for 30AEats.com

I call this recipe “The Best 
Basil Pesto” because it is made 
from the fresh basil growing in 
pots on my back porch.

I am a huge fan of  pesto. It 
is so simple to make and healthy 
when consumed in moderation. 
It is versatile, you can always 
adjust the quantities to suit your 
taste, and improvise with other 
nuts, cheeses and herbs.

Basil pesto offers flavonoid 
phytochemicals, nutrients that 
act like antioxidants that sup-
port cell structure and help fight 
disease-causing free radicals. The 
olive oil is full of  heart-healthy 
fats, and the garlic also protects 
your heart by stabilizing blood 
pressure levels and slows the de-
velopment of  atherosclerosis, or 
hardening of  the arteries.

This tried-and-true recipe 
can be dolloped on chilled boiled 
eggs that are cut in half  for a 
quick summer appetizer, tossed 
with whole-wheat pasta, used 

as a sauce on meat (see chicken 
below), made into a vinaigrette 
dressing, or spread on a sand-
wich or Panini.

The Best Basil Pesto

Ingredients

Makes 1 cup

¼ cup pine nuts

¼ cup freshly grated Parmesan 
or Pecorino cheese

3 cloves garlic, peeled

½ tsp. grated lemon zest

½ tsp. sea salt

1/8 tsp. ground black pepper

3 packed cups fresh basil leaves

2/3 cup Extra virgin olive oil + 
more as needed

Preparation
Combine the basil, garlic, and 

pine nuts in a food processor and 
pulse until coarsely chopped. 
Add 1/2 of  the oil and process 
until fully incorporated and 
smooth. Season with salt and 
pepper.

Add all of  the remaining 
oil and cheese, and pulse until 
smooth.

Tip: Keep in a glass jar, tightly 
sealed for ease of  use and fresh-
ness, as well as easy clean up.

Tip: If  wanting a lighter pesto, 
try a ratio of  about two parts 
low-sodium organic chicken or 
vegetable broth to two parts of  
olive oil. Broth is naturally low in 
fat and calories.

Garlic Chicken

3 plump organic boneless 
skinless chicken breasts, sliced 
in half vertically to make 6, 
then lightly pounded for even 
cooking

1 tablespoon finely chopped 
fresh basil

3 cloves garlic, minced

2 tbsp extra virgin olive oil

ground sea salt and ground 
pepper

Season chicken on each side 
with salt and pepper, fresh basil, 
minced garlic, and drizzle both 
sides with olive oil, massaging 
the meat with your fingers. Put 
chicken in a gallon size ziplock 
bag, and refrigerate for an hour. 
Clean the grate on grill using 
vegetable oil on a paper towel, 
rubbing back and forth. This will 
keep the chicken from sticking. 
Turn to medium-high heat.

Remove the chicken from the 
fridge, lay the chicken onto the 
grill and close the top. It only 
takes chicken breasts a few min-
utes per side over direct medium-
high heat to both brown and be 
cooked through at the same time. 
After two minutes, flip the chicken 
and close the top again. Remove 
from heat immediately, place on a 
clean cutting board and let stand 
for 3-5 minutes before cutting 
into one-inch pieces. Check the 
meat by inserting an instant-read 
thermometer into the middle of  
the breast. The chicken is done 
when it hits 160°F, so pull it off 
early at 150-155°F, as upon the 
mandatory rest off the grill, the 
meat temperature will continue 
to rise by at least 5°F.

Top with basil pesto and serve 
with your favorite salad.
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Beachside Bar & Grill

WORLD FAMOUS T-SHIRTSWORLD FAMOUS T-SHIRTS

GREAT FOOD & DRINKSGREAT FOOD & DRINKS
ALLIGATORSALLIGATORS
WORLD FAMOUS T-SHIRTSWORLD FAMOUS T-SHIRTS

GREAT FOOD & DRINKSGREAT FOOD & DRINKS
ALLIGATORSALLIGATORS

FOOD, FUN & GATORS!
FAMILY ENTERTAINMENT • AWARD WINNING FOOD & DRINKS

ALLIGATOR PARK • FEED THE GATORS • GET A PHOTO WITH A LIVE ALLIGATOR
DESTIN (850) 654-4200 | FUDPUCKER.COM | #FUDPUCKER

FREE ADMISSION TO FUDPUCKER’S GATOR BEACHFREE ADMISSION TO FUDPUCKER’S GATOR BEACH

“Ya Aint Been Pucked,
Till Ya Been Fudpucked”
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South Walton Live Music Scene
Old Florida Fish House 
Weekdays

For over a decade, Old Flor-
ida Fish House has proudly 
featured local live music. Catch 
artists playing inside the coveted 
bar and lounge area as well as in 
the large outdoor dining space 
situated among the palm and oak 
trees under the twinkling lights 
next to Eastern Lake. Visit www.
oldfloridafishhouse.com.

FOOW Live Music Fridays 
and Sunday Brunch 

Enjoy live music on Fri-
days and for Sunday Brunch at 
FOOW - Fish Out of  Water. The 
Gulf  front restaurant invites you 
to delicious dining paired with 
live music. Visit foow30a.com.

AJ's Grayton Brunch, Live 
Music & Crawfish Boil Sun-
day Funday

AJ's is the place to be to cel-

ebrate all things Sunday Funday 
in Grayton Beach! Come for 
brunch, stay for the music and 
dancing. Every Sunday from 11 
a.m. til 3 p.m., AJ's brunch is 
not to be missed. Complete your 
meal with a mimosa or go all in 
with their famous Build Your 
Own Bloody Mary bar. Enjoy 
live music with Will & Linda 12-4 
p.m. and Pickled Pickers on the 
Main Stage at 5 p.m. Check ajs-
grayton.com for other live music 
throughout the week.

Shunk Gulley
Shunk Gulley is a premier 

location on 30A for live music, 
brining in artists from around the 
gulf  coast, and furthe. Whether 
you just want to relax to indie 
guitar players or upbeat party 
songs, the talented musicians 
know the vibe of  the area. Visit 
www.shunkgulley.com.

The Bay
Come out to The Bay with 

family and friends every Wednes-
day night starting at 5 p.m. for 
dinner, cold drinks and a bonfire 
with various musicians on the 
beach of  the Choctawhatchee 
Bay. It's a midweek tradition in 
South Walton. Sunday Pickin' 
@ The Bay features The Sand 
Ole' Opry with Mike Whitty & 
Friends on stage from 4-8 p.m. 
2415 South Hwy 331, Santa 
Rosa Beach.

Jazz on the Lawn at Sea-
side Amphitheater May 12

Join Seaside for an unforget-
table day of  smooth tunes on 
Sunday, May 12 at the annual 
Jazz on the Lawn concert. A fa-
vorite among locals and visitors 
alike, Jazz on the Lawn offers 
a fantastic lineup that will keep 
you grooving all day long into the 
evening. The first band will per-
form at 1 pm, with the final band 
beginning at 9 p.m. Cabana Man 
will provide umbrellas, so bring 
lawn chairs and towels for a day 
filled with fun. Learn more:  sea-
sidefl.com.

Sounds of Seaside Concert 
Series

Enjoy an evening of  live 
music in the Seaside Amphithe-
ater on Wednesdays. Sounds of  
SEASIDE features musicians 
ready to entertain the whole 
family. Bring a chair or blanket, 
snacks and drinks, and enjoy the 
show. Free and open to all ages. 
May 15: Max McCann. May 

22: Roman Street. Visit seasidefl.
com for more details.

Rosemary Beach Summer 
Concert Series

The Summer Concert Series 
returns on Monday nights, May 
20 - August 5, beginning at 7 
p.m. held on St. Augustine Green 
in Rosemary Beach. Bring your 
chairs and blankets and enjoy 
the night filled with great music. 
Each week is a different show so 
catch as many as you can!

Lineup:
May 20: Jeff Carter Band
May 27: Rubiks Groove
June 3: The Wildlife Specials
June 10: Barry Fish Band
June 17: Still Standing (Elton 

John Tribute)
June 24: JSG Band
July 1: Sons of  Saints
July 8: Run Katie Run
July 15: MECO
July 22: Joey Shaling & the 

Paisley Blues Band
July 29: Boukou Groove
August 5: Anthony Peebles 

Band

Alys Beach Concert Series
Come on out for great live 

music during the Alys Beach 
Concert Series from 6 - 8PM on 
Wednesday nights, May 29 thru 
July 31. Bring a blanket or your 
favorite chair to the Alys Beach 
Amphitheatre. Concerts are free 
and open to the public. Learn 
more at www.AlysBeach.com.

Lineup:
May 29: The Sunshine Wran-

glers

June 5: Los Locos Band
June 12: Longleaf  Drive
June 19: Sand Ole Opry with 

Mike Whitty
June 16: Prodigal Blues Band
July 3: Corey Hall
July 10: Weston Hine & the 

Palmettos
July 17: Cadillac Willy
July 24: Beach Mountain 

Blues Band
July 31: Anthony Peebles

Baytowne Wednesday 
Night Concert Series

Live music concerts take place 
in the Baytowne Events Plaza 
every Wednesday night from 7-9 
p.m. Various local and regional 
artists perform throughout the 
year - see the lineup. Bring your 
lawn chairs and blankets. Free 
and open to the public.

May 8: Duchess
May 15: Cadillac Willy
May 22: Casey Kearney
May 29: Smith Distillery

MKAF Concerts in the Vil-
lage Thursdays 

The area’s first live concert 
series is being held Thursday 
evenings at the MKAF Dugas 
Pavilion in Destin. This year’s 
29th annual family-friendly se-
ries began April 4 and continues 
to June 6. 

May 9: Rumours ATL: A 
Fleetwood Mac Tribute

May 16: Gotta Groove Band 
May 23: Mitch Malloy
May 30: Haley Reinhart

Music

Raw fish dishes & grilled foods  
prepared by lively chefs in a sleek,  
modern environment.

4552 US Hwy. 98 Santa Rosa Beach, FL
(Next to Louis Louis)
vkijapanesefl.com • (850) 267-2555

Lunch 11am-3pm
Dinner 4:30pm-10pm

VKIVKI
Steakhouse & Sushi Bar

Japanese
Gift Certif icates AvailableGift  Certif icates Available

THAI ELEPHANT
Authentic  
Thai Cuisine

Originial  
& Creative

Lunch &  
Lunch Specials

Mon-Fri 
11am-3pm 

Dinner, 3pm-9pm 
Sat/Sun & Holiday 

Dinner All Day

850-660-6711

3906 Hwy 98/Santa Rosa Beach
Post Office Shopping Center

Bring This 
Coupon In For  

10% OFF
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Call today for your appointment (850) 231-3199  
237 Dawson Road, Santa Rosa Beach

Piano • Voice • Guitar • Bass • Drums 
Ukulele • Song Writing and More

Visit www.Studio237Music.com

Studio 237 Music Lessons

Summer Music Lessons at Studio 237 
Summer is a great time to 

keep your playing skills sharp, 
try a new instrument, or begin 
your music-learning journey.  
This summer beginning on June 
3, Studio 237 Music Lessons is 
offering lessons on piano, key-
boards, guitar (acoustic, electric, 
and bass), ukulele, voice, and vio-
lin.  During the summer, there is 
more room for flexibility for the 
student to choose days and weeks 
that fit best with their needs. 
Teachers have provided the stu-
dio with their available times and 
are excited to help people of  all 
ages develop their unique musi-
cal passion and skills. We are also 
open in the summer Monday 
through Friday.  

Unlike our spring and winter 
semesters, the summer semester 
is a more relaxed and carefree 
time of  learning without the 
added stress of  daily school and 
sports activities. As a result, we 
have created some idea packages 
below for you to consider:

The Basics Our first pack-
age is for those who desire to 
attend their lesson once a week 
(for the weeks of  your availabil-

ity) as a continuation of  lessons, 
an opportunity to try a new in-
strument, a refresher of  previous 
skills, or even a sort of  advanced 
class such as learning riffs, scales, 
and new performance techniques 

for already accomplished per-
formers.  Those who might have 
an audition coming up for this 
fall would benefit greatly from a 
basics or the next package which 
is a master class.  

Master Class is for those 
early intermediate to advanced 
players who desire to go to take 
their performances to the next 
level. This level may dive a little 
deeper into topics such as proper 

technique, theory as it applies to 
your instrument, practice, stage 
performance, songwriting, how 
to sing and play at the same time, 
balance, interpretation, under-
standing and feeling rhythm, 
developing your voice and/or 
style, focus, and memorization 
techniques. Master Class can be 
taken several times a week or as a 
weekly lesson concept.

A Taste of  Music This 
package is for those who would 
like to take a month’s worth of  
lessons in one week!  No instru-
ment, no worries, we have instru-
ments here during the lesson for 
you to use. Some of  our students 
started this way. Beginners will 
begin learning how to play an in-
strument or instruments for sev-
eral days in an entire week (two 
or as many as five days). This is 

a great way to discover your in-
terest and reveal what you may 
be in for if  you desire to continue 
lessons in the fall semester.   

Let us help you shape your 
package to fit your summertime 
schedule. There are a multi-
tude of  options to meet your 
needs such as taking a 30, 45, or 
60-minute lesson as many times 
a week as you desire beginning 
when you are ready in June and/
or July.  You may take lessons 
on one, two, or more different 
instruments.  There are instru-
ments that tend to complement 
each other such as voice lessons 
along with piano or guitar/uku-
lele.  

Here is our listing of  available 
teachers this summer: (lessons are 
paused during the week of  July 4)

Mary Kate Cary:  voice and 

beginner piano lessons. 
Don Dirkin Jr.: electric lead 

guitar and acoustic guitar, 
Helmut Dimmel: piano    
Linda Chung: violin, viola  
Scott Gilmore: (June only) 

classical or acoustic guitar and 
ukulele, songwriting for kids.

Gregg Shapiro: bass guitar 
and beginner guitar.

We are ready today, for you 
to call us to reserve your spe-
cial time. Our teachers bio’s are 
located on our website at  Stu-
dio237Music.com/all-teachers-
listing.  Call (850) 231-3199 or 
(850) 797-3546 or email Studio-
237Music@gmail.com.

SERVICING ALL OF SOUTH WALTON 

Commercial and Residential Repairs 
Emergency Services • Rental Maintenance 
Property Management • Property Watch 

Installations

(850) 738-2299

We Offer:
•  Detailed Home Inspections
•  24/7 On Call Neighbor 
 Assigned to Your Property
•  Live Updated Reports
•  Access To Our Trusted 
 Vendor List

Call 850-687-3148 
Email info@heyneighborconnect.com
Visit www.heyneighborconnect.com

hey neighbor
Professional Home Inspection Services

Serving Destin to 30A

Emilia Banse 
Psychiatric Mental Health 
Nurse Practitioner
Board Certified

Psychiatry • Therapy
Ketamine Therapy

Psychotherapy
Medication Management

Child Psychiatry
Geriatric Psychiatry

Holistic Psychiatry

Specialties:
Complex PTSD • ADHD (Complex) • Dual Diagnosis 

• Treatment Resistant Depression • Anxiety 
Spectrum: GAD, Panic • Premenstrual Dysphoric 

Disorder • Bipolar Spectrum Disorders • Binge 
Eating Disorder •  Substance Abuse Disorder in Early 
Remission • Psychiatric Med Discontinuation/Taper • 
Schizophrenia • Codependency • Psychosomatic Pain

Santa Rosa Beach, FL • TEXT 202-876-8787



Page 34	 South Walton Life   www.southwalton.life	 May 2024

Earth Day and Mother’s Day – 
Two Great Reminders to Save Energy

By Chris Balzer

Earth Day was April 22 and 
Mother’s Day is May 12. At Em-
erald Coast Energy Solutions 
(ECES), we treat every day like 
Earth Day. We increase comfort 
and lower CO2 emissions, saving 
the planet one home at a time. 
With these two great holidays so 
close together, I had to offer sug-
gestions more than just flowers, 
gift cards or home-made cards 
for Mom this year.

Air conditioning is vital, spring 
and summer months are getting 

warmer and we want Mom to be 
comfortable. When you visit your 
mom, help change the air condi-
tion filter. Clogged filters cause 
strain on the system and can 
lead to more service calls, costing 
mom money. Many HVAC pro-
fessionals suggest using the less 
expensive filters to allow more 
air flow and efficiency. These fil-
ters do need to be changed more 
often but cost less. After replacing 
the air filter, pour distilled vine-
gar down the condensate drain 
line to remove mildew and grime 
from the line, as well as extend-
ing time between service calls. If  
you are uncomfortable or unfa-
miliar with this process, consult a 
professional. Don’t forget to dust 
HVAC vents and fans. These 
areas build up dust quickly and 
could be hurting the circulation 

of  airflow as well.
What better way to show your 

mother love than with savings on 
energy costs. One of  the easiest 
ways to save energy is to change 
out incandescent light bulbs with 
LED bulbs. LED bulbs can save 
as much as 75-80 percent on 
lighting cost and they can last 
10-20 times longer than incan-
descent bulbs. Replacing five 
frequently used inefficient incan-
descent bulbs in your home with 
energy savings LED bulbs could 
save you about $75 per year and 
reduce your CO2 footprint. It’s 
also your turn to tell Mom to 
shut off the lights when leaving 
the room. Even with LED bulbs, 
when you are not in the room, 
switch off the lights and save en-
ergy.

What’s tall, green, made of  

wood and can save energy for 
your mother? (Answer: a tree) 
Doing a little landscaping and 
planting trees can cut energy 
costs in the long run by add-
ing shade during the summer 
months. Trees also help purify 
the air we breathe by absorbing 
pollutants and provide habitats 
for birds and other wildlife, main-
taining a balance with nature.

Buy mom a power strip and 
plug in energy vampire electron-
ics like cell phone chargers and 
other electronics which don’t 

need to be powered on all the 
time. By switching these off at 
the power strip when not in use 
or unplugging them you can save 
as much as $100 a year. When 
cell phone and tablet chargers 
are not in use, they still consume 
energy, costing money and wast-
ing energy.

If  your mom says that her 
HVAC constantly runs or there 
are rooms which never get cool, it 
is time to schedule an energy in-
spection by a professional. These 
professionals can pinpoint areas 
which are losing energy, costing 
money and comfort. By address-
ing these areas with energy effi-
cient solutions, you can increase 
comfort, lower energy bills and 
lower your CO2 footprint.

Finally, try keeping our Earth 
and our moms in our daily activi-
ties and actions. They deserve it.

Chris Balzer is Founder and 
President of  Emerald Coast Energy 
Solutions which is a Smile Provider 
Company. For more information on 
how to save this summer and become 
energy efficient schedule an inspection 
by calling (850) 588-2870, visit 
www.trusteces.com or email wecare@
trusteces.com and Beat the Heat.

ENERGY TIPS 
by Emerald Coast Energy Solutions

Business

Your Local, Faith Based 
Mortgage Broker

Jack
Libby
NMLS 2113139

jlibby@glorymortgage.com
(850) 715-3536

Visit GloryMortgage.com

• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

4591 Highway 20, Niceville, FL 32578 
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

1402 Cat Mar Rd., Suite B, Niceville, Florida 32578

On time...all the time! 

Serving VPS, ECP and 
PNS Airports

GRANITE • MARBLE
QUARTZ • COUNTERTOPS

worldstonedesign@knology.net
19709 Panama City Beach Pkwy
Panama City Beach, FL 32413

Cell: 850-595-7184 
Office: 850-235-0399

Fax: 850-235-0277

RODRIGO MANCILLA

Our Ad  
& Editorial  
Deadline 

is the   
20th of each 

month for the  
following 

month’s issue.
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850  CONCRETE
Your Concrete Contractor in the Florida Panhandle

We service the Emerald Coast from 
Panama City to Pensacola and everywhere in between

20+ Years Experience / Residential and Commercial
New Concrete or Remove and Replace

10% OFF 
Concrete Work

RESIDENTIAL: Driveways • Patios • Foundations 
• Sidewalks • Garage Floors

COMMERCIAL: Parking Lots • Loading Docks 
• Dumpster Pad Repair/Replacement • Trip Hazards 

• Curbs • Now Offering Parking Lot Striping

15% OFF 
Striping / Line Painting

Call today for your free estimate! 

(850) CONCRETE • (266-2738)
www.850concrete.com

(850) 424-6979
www.ins-zone.com

• HOME
• AUTO
• WIND
• FLOOD
• CONDO
• BOAT
• UMBRELLA• UMBRELLA
• LIFE
• BUSINESS INSURANCE

New things are Launching!

iz

Condo Insurance and Claims

By Julie A. Martin

When you have a property in-
surance claim in a single-family 
home, the claims process can be 
both frustrating and intimidat-
ing, and can be a long involved 
process.  In a condo, it can be 
even more challenging, because 
the association is responsible for 
the exterior walls and the roof.  
So, what happens when the 
claim involves damage to the 
interior premises as a result of  
property that the association is 
responsible for?

Hypothetical situation:  
Due to a roof  leak that was not 
discovered, the ceiling collapses 
in a condo unit, with the ceil-
ing dry wall pieces landing on 
furniture in the living room and 
dining room. In addition to the 
drywall damage to the ceiling, 
there is now mold in the unit 
that spreads on whatever it lands 

on as well as the other areas of  
the home. 

In this situation, up until sev-
eral years ago, insureds would 
put the claim in with their car-
rier and then wait for the carrier 
to subrogate against the condo 
association.  Now however, car-
riers opt to take care of  the parts 
of  the claim that the unit owner 
is responsible for, i.e. contents, 
additional living expenses and 
mold.

For the areas that the as-
sociation is responsible for, the 
carrier will deny those parts of  

the claim that the unit HO6 
coverage does not pertain to. 
In a condo, you own from the 
drywall in, and anything per-
manently attached to the inside 
of  the unit are things the asso-
ciation is NOT going to pay for 
such as the flooring, cabinets, 
counters, bathroom fixtures and 
interior doors.  

COA-Condo Association is 
responsible for the exterior walls 
and the roof. If  there is a claim 

arising from property your COA 
is responsible for, your best bet 
is to get a copy of  the Master 
Property policy for your build-
ing, along with a copy of  their 
certificate of  insurance, as well 
as a copy of  your declarations 
page.  

If  you end up in the situa-
tion above, please let your agent 
know right away, and have your 
policy jacket and your decla-
rations page handy. Protect 
against further loss by moving 
undamaged items away from 
loss site, and cooperate with the 

carrier inspection. If  a car-
rier representative asks you 
questions you do not know 
the answers to, do NOT 
guess. Let them know you 
do not know the answer 
and will find out and let 
them know when you can. 

Any questions you have 
about your coverage and 
how the coverage will re-
spond in the event of  a 
claim, please direct those 

questions to your insurance 
agent, and make sure you let 
them know any definitions you 
do not understand. 

Claim time is the wrong time 
to not understand your insur-
ance policy or what coverage 
you have, and whether it meets 
your needs. Having the conver-
sation now will give you peace 
of  mind that your insurance 
coverage meets your needs and 
will respond when you need it. 

Painted Bumper Restoration

AUTOMOTIVE
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist

• Super Fast Turnaround • Licensed & Insured
MIRAMAR BEACH - CALL FOR APPOINTMENT

918-384-9166

DESTIN

Business

VISIT SOUTHWALTON.LIFE

Adult Events  
in South Walton

11th Annual Tequila & Taco 
Fest May 10-12

Get ready to indulge in the 
ultimate fiesta experience as the 
11th Annual Tequila & Taco 
Fest returns for another unfor-
gettable celebration of  Tequila 
Love! Established as the sec-
ond longest-running Tequila & 
Taco Fest in the U.S., Tequila 
& Taco Fest promises an un-
paralleled culinary adventure 
coupled with live music, family-
friendly activities and thrilling 
competitions. Spanning across 
three exciting days from May 
10th to May 12th, Tequila & 
Taco Fest offers a diverse array 
of  attractions to delight attend-
ees of  all ages. 

Don’t miss out on the 11th 
Annual Tequila & Taco Fest, 
a celebration of  flavor, culture 
and community in the heart of  
Sandestin® Secure your spot 
today! Purchase tickets online 

at ww.efestevents.com. A por-
tion of  the proceeds will benefit 
two worthy causes: the Fisher 
House of  the Emerald Coast 
and the Sandestin® Founda-
tion for Kids, making every 
taco and tequila sip count to-
wards a greater good.

Farm & Fire Tequila Tasting  
& Pairing Night May 16

Farm & Fire is thrilled to 
announce a Tequila Tasting & 
Pairing Night. Guests will join 
us at the copper bar for an in-
timate gathering to talk and 
taste through four exceptional 
Tequilas on May 16th from 6-8 
p.m. A small prix fixe menu of  
thoughtfully prepared pairings 
will round out each tasting, 
with specialty cocktails avail-
able for purchase in addition to 
the flight. Purchase tickets and 
learn more: farmandfire.event-
calendarapp.com.
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Business

24 HOUR EMERGENCY SERVICES
Plumbing Repairs • Installations • Care Plans

(850) 880-6797
www.beachtobayouplumbing.com

Santa Rosa Beach
850-267-0900 

www.bel-macRoofing.com
• Roofing  

• Repairs & Maintenance

• Roof Coating & Restoration

Santa Rosa Beach 
122-3 Bishop Tolbert Rd.

Santa Rosa Beach, FL 32459 
850-267-0900

www.bel-macRoofing.com 

Senior Living Community In Watersound 
Opens Doors To Residents 

Watersound Fountains is an independent living community owned by  
The St. Joe’s Company and managed by Watermark Retirement Communities 

Watersound Fountains, a 
148-apartment resort-style in-
dependent living community 
located in Inlet Beach, Fla. has 
opened its doors to residents. 
The community, which was de-
veloped through a joint venture 
with The St. Joe’s Company, 

Watermark Retirement Com-
munities and BRW Origins, is 
the first free-standing indepen-
dent living community in Wa-
tersound.  

“We are so excited to wel-
come residents to our brand 
new community,” said Melissa 

Adams, Executive Director 
of  Watersound Foutains. “For 
many residents, this marks the 
next phase of  retirement, where 
they can relax and rediscover 
their passions – or find new 
ones. Our proximity to Water-
sound Origins also means mom 
and dad can be close to family 
while maintaining their inde-
pendence and living a meaning-
ful and fulfilling life.” 

Watersound Fountains is lo-
cated near the Watersound Ori-
gins community, less than a mile 
east of  the famed Scenic High-
way 30A. Amenities include a 
swimming pool, fitness studio, 
salon and spa, wellness center, 
indoor golf  simulator, and out-
door putting green. The com-
munity boasts four signature 
restaurants, which serve fare 
ranging from steaks and wine 
to casual grab-and-go meals, all 
prepared in-house daily. 

Watersound Fountains is 
managed by Watermark Retire-
ment Communities, a top-10 
senior housing provider in the 
nation. Unique to Watermark 
is the 360Well program, which 
offers opportunities for health, 
education, and exploration with 
a focus on individual interests 
and objectives. Residents can 
also enjoy enriching classes 

through Watermark’s award-
winning Watermark University 
or exciting daytrips organized 
through the Extraordinary 
Outings program. 

“With Watermark, there is 
always something new to dis-
cover,” said Adams. “On any 
given day, residents can attend 
a painting class or wine tasting, 
or take a trip to the beach with 
their neighbors. Our programs 
and events are also tailored to 
their unique interests, which 
creates an environment where 
each individual can thrive.”   

In addition to the full cal-
endar of  community events, 
Watersound Fountains offers 
residents a 24-hour concierge to 
assist with reservations to local 
restaurants, theaters, galleries, 
and concerts. Concierge-style 
healthcare, including onsite 
medical clinics and in-home 
healthcare services, is also avail-
able through a partnership with 

Curana Health.
Over the next several weeks, 

the first 20 residents will move 
into the community, including 
Gerry Mayes, who has vaca-
tioned in the Walton County 
area for years. Mayes’ family 
lives in the area and she moved 
from Oklahoma to be near 
them full-time. 

“I love being near my chil-
dren, grandchildren and 
great-grandchildren, and the 
amenities here at the com-
munity are wonderful,” said 
Mayes. “The staff is also so 
helpful and kind and I’ve loved 
meeting new people.” 

Watersound Fountains is 
now open and taking reserva-
tions. Floor plans range from 
studio- to two-bedroom apart-
ments. For more information, 
visit https://watersound.water-
markcommunities.com.

Our Ad  
& Editorial  

Deadline is the   
20th of each 

month for the  
following 

month’s issue.
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Accountants
LYNCHPIN TAX SERVICES
Rosemary Beach
850-210-9738 
Lynchpintax.com

Air Conditioning
AIRE SERVE HEATING &  
AIR CONDITIONING
Santa Rosa Beach 
850-378-3779

BEACHSIDE A/C
Replacements and Repairs
850-267-0000
www.beachsideac.com

Assisted Care
PANHANDLE ASSISTANT CARE
In-home personalized, private 
care. Serving the Destin-30A 
community. 24/7 Telephone 
850-517-5745 
panhandleassistantcare.com

Attorneys
GREG D. CROSSLIN
3999 Commons Dr. West
Suite D  Destin, FL  
850 650-7378 destinlegal.com

Auto Body
JOE BUMPER
US Hwy. 98 E, Miramar Beach 
918-384-9166

Bathroom Designs
COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Contractors
EMERALD COAST 
IMPROVEMENTS
Heating and Air Conditioning, 
Plumbing, Contractors,  
Property Management,  
Painting, Cleaning
Miramar Beach, (757) 672-3322

FARROW CONTRACTING, INC.
Residential, Commercial,  
and Hospitality
New Construction & Remodels
farrowinc.com; (850) 585-2783
Destin, FL

Computer Sales & Service
MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

SEO IS LOCAL
Affordable Internet Marketing 
Services  850-684-2029

Dentists
SMILEOLOGY
Hwy. 98, Santa Rosa Beach
Full service dental lab
850-203-3004

Center for Family &  
Cosmetic Dentistry
4635 Gulfstarr Dr., Destin 
850-654-8665

Disaster Specialists
APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

Flooring
BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach 850-622-1986

SAVI FLOORING 
Commercial & Residential, 
Guaranteed Quality!
850-622-3022

Flooring Contractors
ARCHITECTURAL ELEMENTS  
& RESOURCES
Your Flooring & Renovation Specialists
181 Lynn Dr. Suite A 

Santa Rosa Beach
850-622-0246 - www.aersrb.com

Glass
SEAGROVE GLASS
Seagrove Beach 850-231-5450

Granite & Tile
SSGRANITE AND TILE
Santa Rosa Beach 850-267-0599

Heating
Aire Serve Heating &  
Air Conditioning
Santa Rosa Beach 850-378-3779

Home Inspections
HEY NEIGHBOR HOME 
INSPECTION SERVICES 
(850) 687-3148
info@heyneighborconnect.com
www.heyneighborconnect.com

Home Watch
SOWAL SERVICES 
South Walton’s premier  
Home Watch and 2nd Home 
Concierge  850-565-9038 
SoWalServices.com

2nd Homeowner / VRBO Resource Directory / Business Directory

DIRECTORY  
continued on next page

If it’s hot in your bedroom, 
that’s your business.

The highest quality in cooling services.
Serving Bay & Walton Counties

Residential & Commercial HVAC Services

24 HOUR SERVICE

(850) 249-2999
www.modernairsolutions.com

#cac1817340

If it’s still hot tomorrow, it’s ours.

DESTIN SMOKE SHOPDESTIN SMOKE SHOP
16055 Emerald Coast Pkwy., Destin

Next to the Destin Walmart
CBD • Delta 8 • Kratom • E-Cig • Walking Humidors

Hookah • Pipe • Vape • Cigarette • Tobacco • Novelty Items

850.837.0237 
DestinSmokeShop@gmail.com

10% Off Purchase 
w/Coupon (Excluding cigarettes)

MINH PC  
Repairs

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

Don’t Miss Out On Our 
Next Issue!

SoWal Life is printed and delivered 
to every home & business in Santa 
Rosa Beach and 30A each month!

For advertising information, 
call 850-399-0228
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Insulation Contractors
EMERALD COAST ENERGY 
SOLUTIONS, LLC
Green Solutions to High En-
ergy Bills, Santa Rosa Beach
(850) 588-2870 
www.TRUSTeces.com

Insurance Services
FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life
Fast, Friendly, Local!
850-622-5283  -  Fuller.insure

INSURANCE ZONE
Home, Auto & Life
2166-B County Rd 30A, 
Santa Rosa Beach 
850-424-6979 - ins-zone.co

TINA FADER,  

INSURANCE BROKER  
Offering Life, Group Employee 
Benefits and Medicare Advantage 
plans.  850-368-8007

Kitchens & Cabinets
KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.
com
850-424-3940

Kennel
EMERAL COAST KENNEL, INC.

190 Shannon Lane
Santa Rosa Beach, FL
850-267-1679 - eckennel.com

Lawncare & Landscaping
BLUE GREEN LANDSCAPE
Plant Nursery Store and  
Landscaping Service.  
6844 County Hwy. 30A,  
Santa Rosa Beach 850-660-1934

Locksmiths
RESORTS LOCKSMITHS SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach  850-660-6901
www.resortlocksmithservices.com

Lodging
30A SUITES
6904 County Rd 30A
Santa Rosa Beach
850- 499-5058 - 30Asuites.com

Massage Therapists
FOR THE HEALTH OF IT
2217 W County Hwy. 30A
Blue Mountain Beach
850-267-0558 
shopforthehealthofit.com

CARING TOUCH JANET HARDY, 
MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach, FL
850-231-9131
www.caringtouchtherapy.net

Music Instruction
STUDIO 237 SCHOOL OF 
MUSIC
Santa Rosa Beach, FL

Musical instruction for all ages.
Call 850-231-3199 or visit
www.studio237music.com

Painting Contractors
GY PAINTING & RENOVATION
Painting, Home Renovations, 
Custom Interior Shutters
850-714-7502  
gypaintingandreno.com

PAINTERS BY THE SEA
636-236-5839

Pets Supplies
WHAT'S UP DOG
Pet supplies, Dog Care &
Training. 9970 US-98, Miramar 
Beach - (850) 420-2894    

Pools & Spas
TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach - 850-650-3747 
www.tamtechpools.net

Pressure Washing
POMPANO PRESSURE 
WASHING
Miramar Beach  850-849-4499

Property Management
TROPICAL SANDS REALTY
US Military Member Owned
3754 West County Hwy. 30A
Santa Rosa Beach
850-278-6994
www.tropicalsandsrealty.com

Real Estate
DESTIN PROPERTY EXPERT
Danny Magagliano
Grayton Beach  850-830-4747

DestinPropertExpert.com

ENGEL VOLKERS
Bobby Johnson and the  
Bobby J. Team 850-865-7798
LocalRealEstate.com

RESORT QUEST-NANCY WILLS
"Your Buying or Selling journey
really does matter to me and
you will feel my commitment in
every step." 850-376-7635
exclusivenancy@aol.com

Roofing
BEL-MAC ROOFING
Serving all of  South Walton  
& Beyond  850-267-0900  
bel-macroofing.com

Tile and Grout Cleaning 
THE GROUTSMITH
Cleaning, color restoration, 
repair, shower repairs, granite 
cleaning, repair & sealing. call 
850-367-3100

Tree Service
STUMP GRINDING BY STEVE
No Job too big or too small!
850-803-2205

Water Filters
ECOWATER OF SANTA ROSA 
BEACH
26 years locally owned
and operated. 850- 267-0500

Window Treatments
CARROW WINDOW FILMS
A premier provider of  world-
class Window Films 850-974-
2264

2nd Homeowner / VRBO Resource Directory / Business Directory

REACH EVERY 
HOME IN SOUTH 

WALTON
IMAGINE YOUR  

AD HERE
CALL 850-399-0228

850-660-1934
6844 W. County Hwy. 30A | Santa Rosa Beach

Bluegreenlandscape.net

• Outdoor Living
• Irrigation Service
• Landscape Lighting
• Landscape Installation

• Tractor Services
• Drainage Work
• Garden and Home Decor
• Pavers and Retaining Walls
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VKI  JAPANESE 
STEAKHOUSE

10% OFF  
W/ANY PURCHASE OVER $55

Offer expires 5/31/24 
4552 US Hwy. 98W, Santa Rosa Beach   

850-267-2555

!

!

OVERHEAD DOOR 
$100 OFF A NEW WI-FI DOOR 

OPERATOR AND FREE DECORATIVE
DOOR HARDWARE

WITH EACH DOOR PURCHASE. (NO OTHER DISCOUNTS
APPLY.) FINANCING AS LOW AS $79/MO. W.A.C.

Offer expires 5/31/24
850-269-3246 

destinoverheaddoor.com

OTTO’S CAR WASH 
WASH CLUB MEMBERSHIP

THE ULTIMATE WASH PACKAGE $54.98/MONTH
THE SUPREME WASH PACKAGE $43.98/MONTH
THE EXPRESS WASH PACKAGE $29.98/MONTH

Offer expires 5/31/24 
34709 Emerald Coast Pkwy., Destin 

850-974-9994

EMERALD COAST  
ENERGY SOLUTIONS

WINTER SPECIAL!
NO INTEREST IF PAID IN FULL IN 12 MONTHS*

*Subject to credit approval. Minimum purchase required. 
Interest is billed during the promotional period, but all 
interest is waived if the purchase amount is paid in full 

before the expiration of the promotional period. 
Serving The Emerald  Coast (850) 588-2870

MARBLE SLAB & 
COOKIE COMPANY

$2 OFF ANY 16-INCH 
COOKIE CAKE OR LARGER,
OR 10% OFF PURCHASE

Offer expires 5/31/24 
12805 US Hwy. 98 # R102, Inlet Beach

850-909-0405

THAI ELEPHANT 
RESTAURANT

BRING IN THIS COUPON
FOR 10% OFF!
Offer expires 5/31/24 

3906 U.S. 98 #5-6, Santa Rosa Beach
850-660-6711

LOCAL COUPONS

OLD FLORIDA  
FISH HOUSE

FREE SMOKED TUNA DIP WITH THE 
PURCHASE OF TWO ADULT ENTREES. 

(No other discounts given.)
Offer expires 5/31/24 

On Eastern Lake and 30A, 33 Heron's Watch Way
Santa Rosa Beach 850-865-2550 

AIRESERV
$50 OFF

DUCT CLEANING
Let us get the dirt you can’t see!

PANHANDLE 
ASSISTANT CARE

FREE CONSULTATION FOR 
IN-HOME ASSISTANCE

Offer expires 5/31/24 
Serving the Destin 30A Community

850-517-5745 | www.panhandleassistantcare.com

RIDEIT
GET $200 IN ACCESSORIES 

WITH E-BIKE PURCHASE

30A HAT BAR 
15% OFF  

YOUR WHOLE SINGLE HAT  
PURCHASE 

Offer expires 5/31/24 
850-259-2025 

30ahatbar.com  @30ahatbar 

!

!

!

!!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

CAVA & CAKES
BUY 3 CUPCAKES  

RECEIVE THE  
4TH FREE!

Offer expires 5/31/24 
850-678-9522

www.aireservec.com

Offer expires 5/31/24 
56 Spires Lane(Gulf Place) #15A
Santa Rosa Beach 850-931-2253

Offer expires 5/31/24 
2166 W County Hwy 30A, Suite B, Santa Rosa 

Beach, FL | 850-366-2524 | rideitfl.com

MIMMO’S RISTORANTE 
ITALIANO

COMPLIMENTARY GARLIC ROLLS
W/ LUNCH – M-F 11AM-3P

Offer expires 5/31/24 
2700 W. County Hwy 30A, Blue Mountain Beach

(850) 660-6970 • www.mimmos.com

!

!

SS GRANITE & TILE
$100 OFF*

*Coupon must be presented at the time  
of first deposit.

!

!

Offer expires 5/31/24 
21 Shannon Lane, Santa Rosa Beach

850-267-0599

YOUR COUPON
COULD BE HERE

CALL
850-399-0228

!

!
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Leigh Carroll

What’s my home worth? 
Contact us today to discuss your home’s current market value and to 
discuss your 2024 real estate goals.

John Martin is South Walton’s trusted real estate agent. 

• Berkshire Hathaway Chairman’s Club Diamond Award Winner
• Top Producing Agent for over 10 years
• Ranks in the top 1/2 of 1% for sales nationwide

John Martin Bryson Lee

SOUTH WALTON
REAL ESTATE

“WHAT OTHERS ARE SAYING

“John is a great realtor and person! He is honest and a joy to work with! We have 
used John for both buying and selling property and the transactions have always 
been seamless. Thank you, John!” 
- Client

“John helped us in not only making the best decision regarding whether to build 
rather than buy an existing home, but also in selling our existing house. He had a 
thorough knowledge of the market and what buyers were looking for, as well as 
the correct pricing and marketing strategies to get our home sold. He was also 
very responsive to our questions, and kept us up to date on all developments. John 
and his team did an excellent job in aggressively working to get our house seen by 
buyers and other agents, following up with each potential buyer.” 
- Client

850.714.3731  |  john@johnmartin30a.com  |  johnmartin30a.com


