
PRSRT STD
ECRWSS - EDDM 

U.S. POSTAGE PAID
Santa Rosa Beach, FL

PERMIT NO. #11

Postal Customer Local

 DUNE ALLEN | SANTA ROSA BEACH | BLUE MOUNTAIN | GRAYTON BEACH | WATERCOLOR | SEASIDE | SEAGROVE | WATERSOUND | ALYS BEACH | SEACREST | ROSEMARY BEACH | INLET BEACH

OCTOBER 2024
VOL. 10. NO. 4

Locals
get it!

Membership 
Keeps Arts 
FUN-ded 

Will YOU Join Us?
By Zandra Wolfgram  

Looking for fun? You have arrived. 
As a member of  Mattie Kelly Arts 
Foundation (MKAF), you are already 
aboard the “bus to fun town.” 

Take it from the MKAF’s CEO of  
Fun, Demetrius Fuller. 

“We really want to up our fun fac-
tor in all we do— including raising 
awareness and funding. Our tagline is 
Membership Keeps Arts FUN-ded,” 
Fuller explains. 

To realize our vision to “enhance 

Anything Can Happen at ECTC!
By Nathanael Fisher, ECTC 
Producing Artistic Direc-
tor/CoFounder

Last year, Season 11 ended 
with a beautiful and magical 
show - Mary Poppins. Hill-
ary Marshall Anthony and 
Vincent Pelligrino, along with 
20 other cast members and a 
spectacular creative team co-
created a wealth of  magical, 
heartwarming and inspira-
tional moments on our stage 
for you, our ECTC commu-
nity.  My favorite moment of  
the show was during Act II 
when every cast member took 
the stage and the full company 
sang with full hearts “Anything 
Can Happen.” Here are just a 
few of  the impactful lyrics:

If  you reach for the stars
All you get are the stars.
But we’ve found a whole new spin!
If  you reach for the heavens
You get the stars thrown in -
Anything can happen if  you let it!

While we were in tech re-
hearsals for Mary Poppins, I 
asked the cast to put them-
selves and their dreams into 
the number as they sang, and 

to really imagine and believe 
that anything could happen 
for them—and we would be-
lieve right along with them. 
This idea of  dreams coming 
true is personal for me. If  you 
read my article in last year’s 
program, you learned about 
“How ECTC Came to Be” 
(you can find this article on 
our website under “Theatre 
Thoughts”). As I consider the 
history of  ECTC since its be-
ginning in October of  2012, it 
is clear to us…Anything CAN 
Happen.

We launched our first pro-
gram in January of  2013 with 
an after-school theatre class of  
10 students at Destin Elemen-
tary School. The following 
summer we produced a theatre 
camp at Destin Elementary 
with 30 students in a non-mu-
sical production of  Aladdin. 
Anna had our 6-month old 
daughter, Zoe, as well as our 
6-year-old twins, Mia and Bel-
la, in tow as she gathered props 
and designed costumes for 30 
students! Ora Wolfgram, a 
bright eyed 11-year-old girl, 

played Aladdin’s cat. The 
playwright took liberties in 
creating many roles for kids — 
hence Aladdin had a cat. Her 
only text was “meow,” and she 
delivered that meow with so 
much subtext each time that 
the audience knew exactly 
what that cat was saying. Ora 
is a professional artist now, and 
in a beautiful twist of  fate, she 
is serving as ECTC’s resident 
Props Artisan and Stage Man-
ager. We were blown away at 
the time that our 10 students 
had grown to 30 (and a cat)…
anything can happen! 

Summer of  2013, we 
launched the Family Theatre 
programs at HarborWalk Vil-
lage and the Village of  Bay-
towne Wharf. I wrote ener-
getic, three-actor plays, with 
engaging audience interaction 
for these sites. I pitched Ja-
mie Hall, Marketing Direc-
tor for Harborwalk Village at 
the time, the idea of  a Family 
Theatre show, and she said, 
“I’ll pay you for two perfor-
mances, and provide tech sup-
port. If  I like it, I’ll book you 
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for the summer.” After watching 
more than 100 people engage 
in “Pirate Pete and the Case of  
the Missing Fisherman” while 
dancing, laughing and having 
a great time, I asked her, “Well, 
what’s the schedule? Your audi-
ence loved that show!” We were 
booked with our first gig.  

While getting to know this 
community again (Anna grew 
up here), we were aware of  the 
wonderful work that StageCraft-
ers was doing in Fort Walton 
Beach, the great programming 
at Seaside REP, and the strong 
theater presence in Bay County 
with The Martin and Kaleido-
scope Theaters. With the growth 
of  the Destin, Miramar Beach 
and Santa Rosa Beach commu-
nities, it seemed like there was 
an opportunity to complement 
the theatre scene with profes-
sional theatre programming in 
Destin and Miramar Beach. So, 
in summer of  2014, Anna and I 
again started knocking on doors. 
Who had an empty retail space 
or event space that would allow 
us to produce a show? A Dickens 

Christmas is a three-actor adap-
tation of  A Christmas Carol that 
I wrote to help launch our pro-
fessional theatre, and Harbor-
Walk Village and Sandestin both 
blessed us with event spaces for 
that inaugural production. 367 
people attended the performanc-
es of  that show and ECTC’s pro-
ductions for adults and families 
were launched…anything can 
happen!

During the first three years 
of  the organization, we stored 
all the props and costumes we 
acquired in our garage, the car-
port was used as the scene and 
paint shop, and our Chevy Tra-
verse was the work van. We had 
plastic bins and foldable dollies. 
One of  my most vivid memories 
is dropping Anna off to teach a 
class with Miss Darla while I took 
care of  our 8-year-old twins and 
two-year-old baby. There they 
were walking down the sidewalk 
in 90° weather, dolly and bins in 
tow with a full heart and deter-
mination to teach theatre to their 
students. In the summer of  2015, 
Stacey Brady, Marketing Direc-
tor at Grand Boulevard, hired 
ECTC to produce a 45-minute 
adaptation of  Shakespeare’s A 

Midsummer’s Night Dream for 
Theatre Thursdays in the Grand 
Park. The following year, Sta-
cey and her team were gracious 
enough to let us use the space 
that is now Williams Sonoma for 
some additional professional the-
atre shows and kids classes. These 
were humble beginnings for sure, 
but Anna and I were already see-
ing the benefits for kids and pa-
trons. The long days, hard work 
and lugging all the “stuff” around 
was so worth it when we heard 
how people’s lives were changing 
for the better. 

In addition to producing 
shows and camps, I was working 
as an adjunct professor at UWF 
in Pensacola as well as at Gulf  
Coast State College in Panama 
City. During this time, as I drove 
from one end of  Highway 98 to 
the other and worked on pro-
ductions in between, I just kept 
looking for empty spaces. The 
prayer in my heart was to have a 
home for ECTC. One day while 
driving by Grand Boulevard it 
hit me: every building had sec-
ond floors that had offices built 
out, but the 560 building looked 
empty. Every time I drove by, I 
considered the idea, ‘What if  that 
was a space for us?’ We already 
had a great relationship with 
Grand Boulevard; what were 
the possibilities? One night while 
driving by with Anna, I pointed 
to it. “Anna, see that building? 
See how it’s dark, and how ev-
ery other building on the second 
floor has lights but that one?” She 
nodded with a small smile of  un-
derstanding. “They haven’t built 
out that space yet and I really feel 
like we are going to be there one 
day.”  “How do you know?” she 

asked. “I just have a feeling; I’m 
not saying it’s a word from God 
or anything, I just have this really 
strong feeling we are going to be 
there one day.“

In August  of  2016, I got the 
call from Stacey Brady. “Hey Na-
thanael, can you and Anna meet 
me at the 560 Building at Grand 
Boulevard?” We walked upstairs 
into the empty, echoey expanse 
and she said, “Well, it’s 17,600 
square feet. Think you can use 
it?” “Yes!” Anna and I exclaimed 
as we burst into happy tears. As 
I recount this story, I can’t help 
but think of  some of  the lyrics 
referenced earlier: If  you reach 
for the heavens, you get the stars 
thrown in — ANYTHING CAN 
HAPPEN!

When we moved into 560 
Grand Boulevard, I was still paid 
part time with ECTC while vol-
unteering full time. Anna was 
hired as an independent contrac-
tor per teaching or costuming 
gig and volunteering the rest of  
the time as well when she wasn’t 
at her regular job teaching 4th 
grade. With a grant from the St. 
Joe Community Foundation, we 
bought curtains and tracking to 
divide off the performance space. 
A grant from the Cultural Arts 
Alliance of  Walton County cov-
ered additional theater lighting, 

and with some amazing volun-
teer help from friends at Uni-
versity of  West Florida – Glenn 
Breed and Phillip Brulotte – we 
moved in and prepared to open 
Constellations, our first show in 
the new space.  

Because audience members 
need a place to sit, we filled this 
need with donated white folding 
chairs. Monica Bowes owned an 
event company and offered her 
event chairs whenever I wanted 
as long as I was able to come get 
them myself  and they weren’t 
in use for an event. By this time, 
my Father in Law, Jerry Ogle, 
had donated an old Ford truck 
to ECTC. So, every time we 
did a show at the Market Shops, 
the Williams Sonoma space at 
Grand Boulevard, and even 
the first couple of  shows at 560 
Grand Boulevard, off I would go 
in the old Ford to pick up one to 
200 foldable white event chairs, 
and, of  course, to return them 
the day after the production run 
ended. Soon after moving into 
560 Grand Boulevard, with gen-
erous donations from Eric and 
Teresa Bolton and Doug and Jan 
Best, we were able to purchase 
our soft, cushy, black chairs and 
some sound equipment! For a 
time, these chairs set in rows 
on ground level worked. But, 
one day we had a few hundred 
children at a Field Trip produc-
tion of  Flat Stanley the Musical, 
and the kids on the back two to 
three rows were sitting on their 
knees and standing up. They 
simply could not see, because 
all of  our nice cushioned chairs 
were ground level. Unfortu-
nately, we did not get the grant 
funding we were hoping for to 
purchase risers. Later that week, 
I was having lunch with Shirley 
Simpson and we were discussing 
how unfortunate it was that we 
didn’t get the grant money. Mrs. 
Simpson asked me, “Well, how 
much do you need for the ris-
ers?” I replied with the amount. 
She returned with, “You’ve got 
it!” WHAT?!!! To this day, Shir-
ley and I recount this story, her 
joy in being able to have such a 
positive impact on ECTC and 
my overwhelmed reaction at 
her news. If  you know me, then 
you know that I responded with 
some breathless wonder and a 
few tears – truly, anything CAN 
happen!

Since 2016, the partnership 
with Grand Boulevard for the 
space has been a dream come 
true. Our first season there, Sea-
son 4 (2016-2017), we produced 
two to three actor shows and 

ECTC
continued from page 1
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Donate to our Third Annual Diaper Drive. 
Scan the QR Code to shop our Amazon list. 

Bruce Collier and Teance Blackburn, 
Bakersfield Mist February, 2017

Publisher’s Note:  
This year, $32 million was cut from Florida’s state cultural 

arts budget. The impact was immediately felt statewide by 600 
organizations as well as additional businesses. Some art orga-
nizations had to shut their doors. This unprecedented slash 
of  funds means supporting the arts at the local level is more 
important now than perhaps ever. 

According to an impact 2022 study by Florida Arts & Cul-
ture, Florida’s cultural arts generated 91,270 jobs and $694 
million in revenue, with an overall economic impact of  $5.8 
billion. As a tourist destination, the arts and tourism go hand 
in hand. The arts elevate every community’s Quality of  Place. 
To defund that impacts the local experience our tourists travel 
here to enjoy, but more importantly, these cuts to organizations 
with education outreach programs have a direct impact on our 
local community, namely our children.

How can you help? Play your part. Donate. Purchase a tick-
et to attend a play or concert. Volunteer at an art festival. Own 
a business? Consider sponsoring an event or, better yet, an art 
organization’s entire season. You will enjoy marketing expo-
sure for your business and the bonus of  positively impacting 
the Quality of  Place of  your community. Some organizations, 
such as Mattie Kelly Arts Foundation and Emerald Coast 
Theatre Co. featured here, are membership based. Consider 
joining. The benefits far exceed the cost. And you are sure to 
meet many new folks who will kindly remember your philan-
thropy—and pay it forward.

To do our part, in this and upcoming editions, we are shar-
ing a series of  articles spotlighting the missions of  some of  our 
local art organizations, so our readers can better understand 
what they contribute to our communities and the significant 
economic and social impacts the arts have, both as a driver 
of  tourism and in fostering local communities, particularly for 
children, the military and educational outreach programs. I 
believe, when you hear their stories, you’ll agree.
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no musicals: Constellations, A 
Dickens Christmas and Bakers-
field Mist. We had a little over 
1,800 people attend those three 
productions, 1,745 people at-
tended our educational program 
performances, and we had about 
470 education program regis-
trations. I had just become full 
time with the company, but still 
supplemented by continuing to 
adjunct at Gulf  Coast State Col-
lege and UWF, Anna was still 
hired as needed as an indepen-
dent contractor and volunteered 
the rest of  the time, and our team 
was filled out with some amaz-
ing independent contractors like 
Bridgett Bryant, Darla Briganti, 
Cana Strong and others. 

Fast forward to the end of  
Season 11 and looking forward 

to Season 12 – we are now pro-
ducing shows with casts of  up to 
22 actors; we had over 13,000 
people attend Season 11 pro-
fessional and Family Theatre 
productions, over 3,100 people 
attend the educational theatre 
productions, and 769 registra-
tion in our educational theatre 
programs including the satellite 
programs in DeFuniak Springs, 
Freeport and Panama City. 
Our team has grown to eight, 
full-time employees, including 
Anna and I, and one part-time 
employee. And, we’re looking 
forward to another season of  
spectacular professional and ed-
ucational theatre with the goal 
of  serving our community with 
excellence! ANYTHING CAN 
HAPPEN!

While we were celebrat-
ing our 10-year anniversary, 
we were being interviewed by 
Zandra Wolfgram for an article 
in a local magazine. She asked 
Anna and I, “So, Year 10! Is it 
‘Mission Accomplished’?” Anna 
and I looked at each other and 
laughed – “Mission just getting 
started! We are not done dream-
ing!” We still feel that way. Look 
at the last 11 years, look what’s 
happened, look how YOU our 
community has embraced us. 
We are so incredibly grateful for 
everything that has happened, 
but with YOUR help there is 
more. Will you dream with us, 
will you believe with us that 
even still…ANYTHING CAN 
HAPPEN!?!?

       Community

13390 Highway 98 West, Destin, FL 32550
(850) 650-2262

Shirley Simpson and 
Nathanael Fisher

The ECTC Board Touring 560 Grand Boulevard, Suite 200, August, 2016

Citizens Beware: 
Deceptive Advertising in 

Political Campaigns
You may be receiving 

emails or seeing Facebook 
posts that appear as “WalCo,” 
or “Walton County Breaking 
News.” These emails and posts 
bear the Walton County seal 
and can be quite deceptive.

They appear to be politi-
cally motivated and often in-
clude untrue and offensive 
statements about various Wal-
ton County residents, elected 
officials and candidates. These 
statements are false, mislead-
ing and outrageous. It appears 
to be a smear campaign de-
signed to benefit certain politi-
cal candidates.

Please be aware of  any cor-
respondence that comes from 
WalCo, AKA John Walton, 
etc. 

They have illegally ob-
tained email addresses from 
the county database. If  you 
“click” on any prompts, such 
as LEARN MORE or SIGN 

UP, you enable them to ac-
cess the personal information 
contained within your phone 
or PC.

Please advise your family 
and friends of  the dangers of  
this deceptive tactic. Do not 
join or click on any links con-
tained in these emails or you 
risk compromising your own 
personal security.

Remember to rely on 
reputable news sources and 
consider that misinformation 
campaigns are rampant dur-
ing election cycles. Don’t be-
come a victim - learn about 
each candidate at Votewalton.
gov or attend the upcoming 
candidate forums to hear from 
each candidate personally and 
choose the candidates you 
feel are best suited to lead our 
county.

This is a public service an-
nouncement sponsored by: 
Vote Smart & Fair Committee.
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"Expect Something Different"
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Walton County School District October 2024

Students and staff have settled 
into new routines and procedures 
while looking forward to the 
cooler days of  Fall.  Our students 
are continuing to move forward 
academically while building a 
culture of  character and high 
achievement throughout Walton 
County School District, proven 
by Superintendent A. Russell 
Hughes’ proud announcement 
that Walton School District is one 
of  13 high-performing school 
districts in the state and one of  
only five to earn the honor for 
five consecutive years.  

The theme for the Walton 
County School District’s work 
this year is “EPI-lympi-C – In the 
Boat for the Goal,” a reflection 
of  the teamwork, consistency, 
and excellence shown in the 
Olympic games. With this theme 
in mind, each school will work 
together to achieve classroom, 
school, and district educational 
goals, which may include criteria 
such as higher test scores or bet-
ter attendance.  

We are moving swiftly toward 
the end of  the first nine weeks 
of  this year! Students received 
mid-term reports on September 
11 with nine weeks reports soon 
to be distributed.  Parents, please 
ensure you check in with your 
child’s teacher regarding their 
progress. Keeping in contact with 
your student’s instructors mini-
mizes surprises at reporting time. 
Collaborating on strategies to as-
sist your child’s academic growth 
improves grades and student self-
esteem. Our school district val-
ues parental input, and we want 
you to partner with us in edu-
cating students. Parents and the 

community may ask questions 
through the Let’s Talk plat-
form. This community digital 
tool automatically delivers your 
text questions to the appropriate 
personnel for a speedy reply. Text 
(850) 204-9667 or click “contact 
us” on the WCSD webpage. 

Our schools participated in 
recognition or remembrance 
ceremonies of  the September 11, 
2001 attack on the  World Trade 
Center in New York and Patri-
ots Day. Although the event oc-
curred over twenty years ago, the 
great sacrifice of  first responders 
and the immense number of  ca-
sualties continue to make this one 
of  the most memorable events in 
U.S. history. 

Our Fall extra-curricular 
sports are active across the dis-
trict, and schools are ramping 
up for their  Homecoming cel-
ebrations. South Walton High 
School and Walton High School 
celebrated Homecoming on  
September 20 and September 
27 respectively. Freeport High 
School looks forward to celebrat-
ing October 18 while Paxton 

School will celebrate Homecom-
ing on January 24, 2025. Come 
out to any game and support our 
student-athletes as they partici-
pate in team competitions!  

National Bullying Month 
occurs each year in October to 
bring global awareness to the 
issue. October 7 is the 18th an-
nual World Day of  Bullying 
Prevention. October 16 is Unity 
Day, a time to unite around kind-
ness, acceptance, and inclusion. 
Our schools will bring attention 
to and highlight the importance 
of  these characteristics in a way 
fitting for their campus. Parents 
may choose this time to discuss 
bullying and prevention with 
their child. Remember, Walton 
County School District discour-
ages unhealthy interactions and 
utilizes the “See Something, Say 
Something” model throughout 
its campuses. 

October is also National 
Dropout Prevention Month. 
WCSD is continually imple-
menting strategies to improve 
opportunities for all students to 
fully develop the academic, so-

cial, work, and healthy life skills 
needed to graduate from high 
school and lead productive lives. 
Our Career and Technical Edu-
cation programs provide educa-
tion and information that help 
our students gain the knowledge 
and skills they need to choose 
and pursue a career path. It is 
one of  our district’s highest pri-
orities to prepare our students to 
participate in our community as 
productive and responsible citi-
zens.  

Walton County Fair will open 
October 14-19, 2024. Student 
creativity and ingenuity will be 
showcased during participation 
in Livestock and Agriculture 
competitions, as well as student 
Visual Art competitions in grades 
K-12. We encourage everyone to 
stop by the FAIR and visit the 
school booths and our WCSD 
booth in the main entrance hall. 
There will be guaranteed fun 
and entertainment for all!  

We are “In the Boat for the 
Goal” as we look forward to an 
incredible 2024-25!

Superintendent A. Russell Hughes

PLEASE VISIT SOUTHWALTON.LIFE TO READ THIS ISSUE ONLINE
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Coastal Seniors Update for October
Chair Yoga Classes at the 

Blake in Miramar Beach - 
Tuesdays, October 1 and 15, and 
November 5 and 19 at 9:45 a.m. 
at the Blake, 90 Ponce De Leon 
St. in Miramar Beach.  RSVP at 
(850) 650-5000 to register.

Monthly Meeting - Coastal 
Seniors will meet Friday, Oc-
tober 18 from 11 a.m.-1 p.m. 
at 70 Logan Lane in Grayton 
Beach. Ryan Mims, Florida De-
partment of  Health in Walton 
County with new family practice 
residents from the UF Residency 
Program will be guest speakers 
talking about cancer prevention 
and early detection. Jennifer 
Crawford, Keller Williams Em-
erald Coast will provide lunch.  
R.S.V.P. (850) 280-5342 or 
email: coastalseniorsofsouthwal-
ton@gmail.com.

Exercise Classes – Angela 
Gibson will lead classes on Tues-
days, October 1, 8, 15, 22, 29, 
and November 5 and 12 at 10 
a.m. and on Thursdays, October 
3, 10, 17, 24, 31 and November 
7 and 14 at 10 a.m. at 70 Logan 
Lane in Grayton Beach.  

Water Aerobics at Water-
sound Fountains – Join us on 
Mondays, October 7, 14, 21, 
and 28 at 10 a.m. and 11:15 a.m.  
Also on Wednesdays, October 
9, 16, 23, and 30 at 10:00 a.m. 
and 11:15 a.m. All sessions are at 
Watersound Fountains, 65 Ori-
gins Pkwy, Inlet Beach. Cost is $5 
per class, cash or check preferred. 
A hat, sunscreen, and towel are 
suggested. Space is limited and 

reservations are required. Call 
(850) 280-5342 or email: coast-
alseniorsofsouthwalton@gmail.
com.

Pickleball - Beginner Pick-
leball 101 at Walton Sports 
Complex courts on Wednesday, 
October 2, and 16 at 6 p.m.  
Registration required.  Register 
at www.waltonrec.com. Open 
to Walton County residents only. 
Email Sandy Gulak at sowalpick-
leball@gmail.com for more info 
and with questions.  Please join 
the SoWal 30A Pickleball As-
sociation on Facebook for more 
information and weekly updates 
and check the CSSW calendar at 
www.coastalseniorsofsouthwal-
ton.org.

Art Classes – Watercolor 
Painting Class – Karen Peterson 
will begin classes on Friday, Oc-
tober 4, 11, 25, and November 
1 from 8:45 a.m. – noon. Classes 
are held at 70 Logan Lane in 
Grayton Beach.  Cost is $15 for 
CSSW members and $30 for 
non-members. Space is limited 
so call (850) 280-5342 to reserve 
your spot, or email: coastalse-
niorsofsouthwalton@gmail.com.  
All supplies are included.

Seniors 50 years of  age and 
up residing in or visiting Walton 
County are invited to join CSSW. 
Membership is $30 for individu-
als, $40 for family, and $75 for 
businesses (your business will be 
listed on our home webpage and 
our Facebook page). You can 

become a member via email at 
coastalseniorsofsouthwalton@
gmail.com, or on the website at 

www.coastalseniorsofsouthwal-
ton.org. Also, follow us on Face-
book at Coastal Seniors of  South 
Walton.  Coastal Seniors of  
South Walton, Inc. is a non-profit 
501© (3) organization for active 
adults and we are looking for 

dedicated, enthusiastic persons 
to join our Board of  Directors. 
Media Contact:  Jim Wilson, Di-
rector, Coastal Seniors of  South 
Walton, Inc.   T: 404-432-6037   
Email: jim_wilson@bellsouth.net

Free Estimates! We come to you!
Guaranteed for as long as you own the vehicle!

BOOK YOUR APPOINTMENT TODAY!

Les Traylor, owner     Cell: 850-797-8187
ShineOnRestoration@gmail.com

Psalm 18:28 
 “It is you who lights a lamp for me. The Lord, my God, lights up my darkness.”

Shine On! 
Headlight Restoration Service

we insure your 
car. because 
accidents happen.

simple human sense®

FULLER  
INSURANCE

SANTA ROSA BEACH   
850.622.5283

       Community



Page 6	 South Walton Life   www.southwalton.life	 October 2024

and inspire every life through arts 
and culture,” it takes community 
support. As Fuller explains, indi-
vidual giving has always been the 
rock bed of  MKAF. 

“Mattie Kelly Arts Founda-
tion was initially started from 
the Arts Guild Lunch attended 
by local art lovers and evolved 
into the huge support system of  
volunteers, patrons and sponsors 
we have today. Membership is 
the backbone of  MKAF and a 
direct tie to the community. Tak-
ing part as an individual member 
helps to support the arts educa-
tion and outreach that Mattie 
Kelly is known for,” Fuller says. 

Melanie Moore is the Di-
rector of  Art Education and 
couldn’t agree more. This year, 
she has plans to complete near-
ly 160 custom ArtsReach pro-
grams. From teaching artists, 
residencies, workshops, tour-
ing performances and summer 
camps, each offering is designed 
to uniquely benefit a range of  
diverse populations from the 
needs of  K-12 students, children 
and adults with special needs to 
veteran and active-duty military 

service members. 
“We’re connecting with and 

providing creative opportunities 
for populations that lack access 
to art,” Moore explains. “We 
tailor our programs to those who 
uniquely benefit from different 
ways of  learning innovative and 
unique programming. We want 
to share the arts and a love of  the 
arts with everyone we can and 
with the best programming we 
possibly can.”

And this is where you come 
in. 

MKAF cannot deliver quality 
arts programming like the an-
nual Festival of  the Arts in the 
fall, the 10-week Concerts in the 
Village in the spring, not to men-
tion its year-round ArtsReach 
community outreach initiatives 
without the community’s help. 
So please join us.

“Membership is affordable, 
and the benefits are fun,” as-
sures Fuller. “Where else can you 
spend $150 and get access to 15 
concerts, a Festival of  the Arts 
pass, plus discounts on MKAF 
events? You just can’t.” 

There are several new MKAF 
membership levels from just $75.

Art Nouveau (40 years old 
and under) Single $75 – For 
those 40 years of  age and under. 

Member benefits include admis-
sion to all of  the Spring Concerts 
in the Village and Festival of  the 
Arts, plus preferred pricing to all 
MKAF events.

Pop Art – Single $150 or 
Double $250 – Member ben-

efits include admission to all of  
the spring and fall Concerts in 
the Village and Festival of  the 
Arts, plus preferred pricing to all 
MKAF events. This category is 
available as a single or reduced 
fee for couple who reside in the 
same residence.

Renaissance Single $250 
– Includes all member benefits 
of  the Pop Art category plus 
a VIP Table seat at all of  the 
Concerts in the Village, table is 
assigned upon arrival. (This is 
a limited membership category 
and will be filled on a first come, 
first served basis.)

Impresario Single $500 
– Includes all member benefits 
of  the Pop Art category plus a 
preferred VIP Table seating at 
all of  the Concerts in the Village, 
plus 10 general admission tick-
ets to use at any Concerts in the 
Village or Festival of  the Arts. 
(This is a limited membership 
category and will be filled on a 
first come, first served basis.)

Plus, pledging your support 
is easy to do. Simply go to the 
MKAF website and sign up on 
the home page.

Supporting MKAF means 
you are a champion of  the arts. 
Since forming in 1995, MKAF 
has impacted 420,000 through 

our ArtsReach programs. 
You will be helping to sup-

port this special MKAF memory 
shared by Melanie Moore of  
Hands On with Zig, an MKAF 
ArtsReach partner who presents 
interactive educational based 
music events with multicultural 
themes: 

One of  my favorite memories 
working with Zig was after visit-
ing the ARC of  Walton County. 
Zig begins each program by in-
troducing himself  and sharing 
some things about his life as a 
musician/composer/educator 
based in Nashville. After two 

hours of  all of  the clients learning 
to play percussion instruments of  
various genres (including coun-
try music) and making music as 
an ensemble, I saw that some of  
the participants were huddled in 
a group off to the side. It seems 
that they deduced that since Zig 
is from Nashville, and as a musi-
cian, that he must know Crystal 
Gale, and asked if  he could bring 
her with him next time, as one of  
them was actually named after 
Crystal Gale. Zig explained that 
he did not know her personally, 
so it would most likely be him re-
turning by himself  in the future. 
However, when Zig returned to 
Nashville, he did work his con-
nections and reached out to her. 
Needless to say, Crystal Gale 
sent an autographed photo to 
the ARC and it now holds pride 
of  place. Needless to say, her 
namesake was moved to tears. 
What many may not realize is 
that when Zig comes to visit, and 
everyone learns to play an instru-
ment as part of  “the band,” they 
become the stars of  their own 
show, and feel like they are a part 
of  something special.

MKAF 
continued from page 1
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WWW.30ASWIMDOG.COM

THE EMERALD COAST’S PREMIERE  
CANINE AQUA THERAPY POOL 

Since 2014
•  Non Chlorine… 

non salt water
•  Copper-based  

cleaning system

•  All dogs may benefit 
from swimming

•  A great non weight 
bearing exercise

GOOD FOR ARTHRITIS, POST-SURGERY,  
HIP DYSPLASIA, DISEASES
It is proven that swimming  
adds years to a dogs life

Scan the QR Code for a 
Coupon to the Largest

Independant Pet Supply 
Store in the Panhandle• Inside Outside Runs

• Individual Outside Times 4X Daily
• TV’s For Each Dog & Cat

• Military, Police & Fire Discounts
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Camp Helen State Park Welcomes Fall 
By Rachel C. Willis

It’s pumpkin season! There’s 
no better place to pick out the 
perfect orange gourd this fall 
than Camp Helen State Park, 
home of  Lake Powell, the largest 
coastal dune lake in the northern 
hemisphere. Each fall, they host 
the largest pumpkin patch on 
the Emerald Coast, along with 
Americana Concerts in the win-
ter, movie nights, an egg hunt in 
the spring and other fundraisers 
and events throughout the year. 

The Friends of  Camp Helen 
is the official CSO (Citizen Sup-
port Organization) for Camp 
Helen State Park. As a 501(c)3, 
the primary initiatives of  the 
FOCH are preserving, main-
taining, and improving the park 
through volunteer projects, com-
munity events and fundraising. 
There are  thirteen community 
members serving on the Board 
of  Directors at present. 

While kayak/SUP rentals 
generate operational revenue 
for the organization, the annual 
pumpkin patch is their primary 
fundraiser, with Americana Con-
certs being second. 

The money raised one Fall 
funded the accessibility mats on 
the path to the beach. 

Currently, the park needs mul-
tiple historical structural repairs/
restorations, a new tractor, a new 
cart, as well as other repairs and 
equipment, while the FOCH 
needs to replace its kayak fleet. 

With the money from fun-
draisers and partnerships with 
sponsors such as Visit Panama 
City Beach and Good Pedals 
Bike Rentals, they provide FREE 
community events, such as an 
Easter Egg Scavenger Hunt and 
movie nights in the park.

The Friends of  Camp Helen’s 
ninth Annual Pumpkin Patch 
officially opened Saturday, Sep-
tember 28 at 9 a.m. and will re-
main open daily from 9 a.m.-4 
p.m. throughout October.

For the first time ever, cus-
tomers can purchase native 
plants such as dune sunflowers, 
Indian blanket flowers, Blaz-
ing Stars, Milkweed, Butterfly 
Bush, and Muhly Grass, in addi-
tion to pumpkins, an assortment 
of  gourds, and Camp Helen 
branded merchandise.

Environmental partners as 
well as Seacoast High School 
students and Girl Scout Troop 
#10303 coordinate the activities 
and volunteers from the commu-
nity manage the patch.

The youth volunteers create 
games and crafts and help guests 
in the patch. Under the direc-
tion and supervision of  their sci-
ence teacher, Annette Railey, 

the Seacoast kids create 
and lead activities and 
games, while the Girl 
Scouts manage crafts. 
The younger volunteers 
also enjoy helping cus-
tomers take their pump-
kins and plants to their 
vehicles.

Prior to the 1940s 
there was nothing in 
the way of  develop-
ment along this stretch 
of  beach, for miles in 
either direction. Wil-
liam Comer purchased 
the 183.5-acre property 
from Mrs. Hicks in 1945 
and turned it into Avon-
dale Mills- Camp Helen, 

creating a vacation retreat for the 
employees of  the mills. Sadly, a 
fire in 1986 at the Avondale Mill 
in Sylacauga shut the mill down 
and subsequently Camp Helen. 

It had been an extremely popu-
lar destination. For four decades 
while the land was operating as 
a vacation retreat, tens of  thou-
sands of  people visited Camp 
Helen and fell in love with Pan-
ama City Beach and the Emer-
ald Coast. Families subsequently 
decided to purchase their own 
piece of  property so that they 
could build their own “beach 
vacation cottage.”  This spurred 
the growth and development of  
this area and adjacent communi-
ties as the “vacation destination” 
that it is known as today.

With all the growth in the 
area, the Friends of  Camp Helen 
CSO believes in the importance 
of  educating the public about 
the natural resources and wildlife 
that make up the unique ecosys-
tem surrounding Lake Powell, 
the largest coastal dune lake in 
the Northern Hemisphere.

Executive Director Courtney 
Harper explains, “With inter-
pretive programs and hands-on 
learning, we hope to inspire oth-
ers to spend time here and fall in 
love with Camp Helen as much 
as we have. The more people we 
teach, the more they can teach 
and motivate others to preserve 
what is left of  our precious eco-
system.”

Each Saturday, from 11 a.m.-3 
p.m. kids and their families can 
learn more about the park and 
how to take care of  the resources 
from environmental commu-
nity partners, including Pan-
ama City Beach Turtle Watch, 
Choctawhatchee Basin Alliance, 
Shorebird program, Bay County 
Audubon, Beach Mosquito, Bay 
Breeze Bait and Tackle, master 
gardeners, Gulf  World Marine 

PUMPKINS 
continued on page 19 
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2024

WALTON COUNTY 
SUPERVISOR OF ELECTIONS  

Ryan Messer

BE ELECTION 
READY!

YOUR VOICE, YOUR CHOICE!
3 WAYS TO VOTE: 

Vote by Mail (Absentee)
Early Voting (In-Person)
Election Day (In-Person)

 Check your status at:
 votewalton.gov/status

votewalton.gov
(850) 892-8112

1

2

3

 

AUGUST 20, 2024
Vote Early: Aug 10-17th 
Register by July 22nd

GENERAL ELECTION
 

NOVEMBER 5, 2024
Vote Early: Oct 26th-Nov 2nd 

Register by Oct 7th

PRIMARY ELECTION

Seagrove Garden Club Begins Year with 9/11 Remembrance
A meeting date of  Sept. 11 

served as inspiration for the first 
meeting of  the Seagrove Garden 
Club’s 2024-25 season.

Air Force veteran Steven W. 
Dalbey recounted his 9/11 ex-
perience working at the Penta-
gon that tragic day for nearly 50 
garden club members and guests 
gathered at Pazzo Italiano res-

taurant where they greeted the 
club’s new board, led by presi-
dent Marie Spafford of  Santa 
Rosa Beach.

Workers were aware that two 
planes had slammed into the 
World Trade Center towers in 
New York when, at 9:37 a.m., 
the Pentagon building shook, 
Dalbey said. He knew immedi-

ately that the shaking was unlike 
previous minor earthquakes and 
likely an act of  terrorism. He or-
dered an evacuation of  his office. 
Entering the corridor to leave, he 
remembers smelling smoke and 
jet fuel.  Among the thousands 
killed that day were 125 Penta-
gon workers and 64 passengers 
on the hijacked airliner.

Despite the chaos as New 
York and Washington D.C., 
reeled from the attack, Dalbey 
said Secretary of  Defense Don-
ald Rumsfeld ordered Pentagon 
employees to return to their 
desks the very next day to show 

the strength of  the U.S. military 
even as a fire continued to smol-
der in parts of  the building. Dal-
bey also spoke at length about 
how many U.S. government 
agencies responded to the terror-
ist attack to better prepare and 
confront future threats, leading 
to the creation of  the Depart-
ment of  Homeland Security in 
2002.

In October, club members 
will see a different type of  inspi-
rational program, with a holi-
day decoration demonstration 
from floral designer Kirby Holt, 
owner of  Blossoms in Chipley. In 
the new year, members will learn 
about healthy food options from 
Michelle Frickey, owner of  For 
the Health of  It. Other meeting 
topics in 2025 include the medi-
cal benefits of  honey, a plant 
exchange and presentation from 
the Florida Native Plant Society 
and a tour of  gardens at Water-
sound Origins. 

In addition to an annual holi-
day fundraiser, members voted 
in September to resume Char-
ity of  the Month activity where 
members bring specific items 
to be donated to local groups.  
Members are encouraged to 
bring boxes of  diapers to the 
next meeting which will be held 

Oct. 9 at Watersound Fountains. 
The club is also known locally 
for its weekly Flower Shuttle ef-
fort where members repurpose 
donated flowers into small ar-
rangements that are delivered 
to numerous facilities in Santa 
Rosa Beach.

“As the new president of  Sea-
grove Garden Club, I have high 
hopes for our members and new 
members to participate in giving 
back to our community through 
the gift of  flowers. Repurposing 
flowers from events brightens the 
day of  many recipients at senior 
living facilities, cancer treatment 
centers, the hospital and a reha-
bilitation facility,” Spafford said. 
“SGC is a great organization 
to meet new people and to give 
back.”

The garden club was estab-
lished in 1963. Since becoming 
a tax-exempt organization in 
2019, Seagrove Garden Club 
has raised more than $75,000 
to support dozens of  local chari-
ties in Walton, Bay and Oka-
loosa counties, especially those 
that assist children and families. 
For more information on Sea-
grove Garden Club activities 
and membership, please visit the 
Facebook page.
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30A Cats "Cat Daddies" Screening Event and Fundraiser October 30
Join 30A Cats at The Big Chill 30A on Wednesday, October 30 at 5 p.m. for a film and fundraiser!

The event features a silent 
auction, a raffle for some great 
items, and a screening of  the doc-
umentary Cat Daddies, a heart-
warming and tender portrait of  
a diverse group of  men whose 
lives have been forever changed 
by their love of  cats. Costume 
optional! Are you feral or fancy!?

30A Cats is an animal rescue 
service focused on TNR (trap-
ping, neutering, releasing), find-
ing loving homes for the kittens 
and cats they rehab, and com-
munity education. Learn more at 
30Acats.org

To Sponsor or Donate

We are looking for sponsors 
and auction items! Let us know 
if  you or your business would 
like to contribute by emailing 
us at 30acats@gmail.com. This 
event provides a heartwarming 
and tender portrait of  a diverse 
group of  men whose lives have 
been forever changed by their 
love of  cats. Cat Daddies takes 
us on an inspiring journey all 
across the United States during 
the early days of  the COVID-19 
pandemic when people desper-
ately needed hope and compan-
ionship.

These nine “cat dads” come 
from all walks of  life - a firefighter, 
a truck driver, a Hollywood stunt-
man, an ad executive turned cat 
rescuer, a police officer, a software 
engineer, an actor/Instagram in-
fluencer, a school teacher and an 

undocumented and disabled im-
migrant living on the streets of  
New York City. They couldn’t be 
any more different, but each of  
them has a compelling story to 
tell and all share unconditional 
love for their beloved cats.

A refreshing and timely ex-
ploration of  modern masculinity, 
Cat Daddies shows us how being 
a “cat person” has no gender, and 
that the unlikely bond between 
man and cat is here to stay.

       Community

100% of the specialty plate fees from the purchase of the 30A charity plate are donated to Scenic Walton.
 

BeGenerous Inc. to host 7th Annual  
Fundraiser in November

Get ready for an unforgettable 
evening of  fellowship, worship 
and fundraising at The Gather-
ing in the Garden! This year’s 
highly anticipated event will be 
hosted on November 9 from 6 
- 8:30 p.m. at the stunning new 
venue, Drive the Coast in Santa 
Rosa Beach, providing ample in-
door and outdoor space to wel-
come an even larger crowd of  
community members.

The evening will kick off at 6 
p.m. with inspiring live worship, 
creating the perfect atmosphere 
for a night filled with praise and 
thanksgiving. Following worship, 
attendees will indulge in a deli-
cious catered meal prepared by 
a local culinary chef  setting the 
stage for a memorable night.

One of  the most exciting as-
pects of  the Gathering is the si-

lent and live auction. With a wide 
array of  enticing items up for 
bid, there's something for every-
one! Whether you're a seasoned 
auction-goer or just looking for a 
fun way to support our mission, 
this is an opportunity you won't 
want to miss. Your participation 
directly helps sustain BeGener-
ous through the year.

 Moreover, the Gathering will 
showcase impactful testimonies 
that will undoubtedly inspire 
and touch attendees. Listen to 
personal accounts of  how Be-
Generous served the women and 
children in our program and 
discover the continuous efforts 
being made at BeGenerous..

 Mark your calendars for No-
vember 9th and come join us for 
a night of  community,celebration 
and giving back! 
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Breaking Out the Big Guns at the 3rd Annual Westonwood Ranch Sporting Clay 
 Tournament Presented by Specialty Roofers 

Westonwood Ranch will be 
holding its third annual Sporting 
Clay Tournament Fundraiser on 
Friday, November 8, 2024, at the 
Bay County Shooting Range with 
the support of  Specialty Roofers. 

“We are excited to have great 
teams representing so many of  
our local businesses and corpora-
tions rallying around our mission 
to support individuals with devel-
opmental differences” said Lindy 

Wood, Founder and President of  
Westonwood Ranch. “At the end 
of  the day, it is all about the kids 
that we serve but there will be one 
team that will walk away with 
a modest trophy and bragging 
rights” says Wood. 

Often described as “golf  with 
a shotgun”, sporting clay shooting 
is one of  the fastest-growing shot-
gun sports in the United States. 
Unlike trap and skeet shooting, 

which are games of  repeatable 
target presentations, sporting 
clays simulate the unpredictability 
of  field shooting. 

Bay County Shooting Ranch 
features a fully automated 18-sta-
tion sporting clay course, includ-
ing tower-level presentations 
mimicking high-flying geese or 
ducks with ground-level stations 
flushing partridge, pheasants, rab-
bits, and other ground targets. 

This year's sporting clay event 

is expected to feature over 140 
sports shooters. This is a unique 
charity event in our area and a 
fantastic opportunity for sponsors 
to incentivize employees, enter-
tain business prospects, or just be 
a part of  an important mission. 
This year’s event aims to raise 
much-needed funds for therapeu-
tic program scholarships for teens 
and young adults affected with 
Autism, Down Syndrome and 
other related developmental dis-

abilities in Walton, Okaloosa and 
Bay Counties. 

“We are looking forward to 
getting back to the Bay County 
Range once again to share 
valuable time with supporters, 
sponsors and stakeholders in a 
non-traditional way. We are grate-
ful to Specialty Roofers, along 
with our other generous commu-
nity sponsors for helping to make 
this event possible, ”said Wood.

Choose from a range of 
hats. Customize it with your 
favorite feathers, antique 
brooches, scarves, ribbons, 
charms, and dried flowers. 

We create lasting 
memories!

Host a 30A Hat Bar party 
and make a one of a kind 
hat to fit your dreams 
and your personality!

Call or email Brooke 850-259-2025
30AHatBar@gmail.com • www.30AHatbar.com 
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Beach Weddings • Bachlorette Parties
Grocery Pre-Stocking

Vacation Home Inspection
Professional Caregiving

(850) 502-6981  |  compassconcierge30a.com

Serving 30A

Meredith Hutchings,
Owner/Operator,
Event Planner

Follow Us:

SPECIALTY ROOFERS

W E S T O N W O O D  R A N C H

Sponsored by F R I D A Y ,  N O V E M B E R  8 ,  2 0 2 4B A Y  C O U N T Y  S H O O T I N G  R A N G E

SPONSORSHIPS AVAILABLE, EMAIL 
ERIN@SPECIALTYROOFERS.COM

$500 PER 4 MAN TEAM

Sporting Clays
PRESENTS THE

Join us on Friday, November 8, 2024 at the Bay County Shooting 
Range for the 3rd Annual Sport Clay Shooting Tournament 

benefitting Westonwood Ranch.  Presented and sponsored by 
Specialty Roofers, we welcome local businesses to choose a 
sponsorship, gather a 4 man team and join us for this event! 

Scan the QR code or visit specialtyroofers.com to sign up!

SCAN FOR MORE INFO

FWC Charges Seven for Multiple Fishing Net and  
Resource Violations In Walton County

On Sept.9, seven indi-
viduals were arrested by 
Florida Fish and Wildlife 
Conservation Commis-
sion (FWC) officers and 
charged with seven felo-
nies and 21 misdemeanors 
related to the possession, 
use and size of  monofila-
ment nets, and possession 
of  illegally harvested fish. 
The seven were observed 
harvesting fish with a 
monofilament

net larger than Florida’s legal 
size of  500 square feet. It is un-
lawful to take or harvest, or to 
attempt to take or harvest, any 

marine life in Florida’s nearshore 
and inshore waters with any net 
containing more than 500 square 
feet of  mesh area. The use of  gill 

nets and other entangling 
nets of  any size are prohib-
ited in all Florida waters.

FWC officers in Walton 
County responded to a re-
port of  several subjects de-
ploying a monofilament net 
on Choctawhatchee Bay. 
The officers observed the 
individuals attempting to 
harvest fish with a large net 
for over an hour. The officers 
conducted an inspection, 
revealing a 599-square-foot 

monofilament entangling net 
staked in the water with multiple 
fish ensnared.

“This is the second monofila-
ment entangling net case in as 
many weeks; fish are running, 
and folks are not playing by the 
rules,” said Maj. Robby Creech, 
FWC Northwest Region Com-
mander. “Fishing is not only a 
way of  life around here, but also 
a livelihood. Poaching in this way 
causes a ripple effect on the re-
sources and the community.”    

For statute information per-
taining to net fishing in Florida, 
visit FLrules.org and click on 
“Rule Chapter: 68B-4.”

REACH 12,000 
HOMES 

IN SOUTH  
WALTON FOR 
ONLY $88.00
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Rise of the "Bro-tique": Redefining Men's Retail
Experience in South Walton

The world of  men's fash-
ion has witnessed a significant 
transformation in recent years, 
and with it, a new term has 
emerged to describe a unique 
breed of  stores: the "Brotique." 
Combining the words "bro" and 
"boutique," this catchy nick-
name perfectly encapsulates the 
essence of  a new era in men's 
retail. These establishments are 
not merely stores; they are im-
mersive spaces that cater to the 
modern man's evolving needs, 
preferences, and sense of  style.

Gone are the days when
men's shopping was limited to 
a few basic options. The emer-
gence of  the "brotique" concept 
marks a departure from the tra-
ditional and paves the way for 
an elevated and personalized 
shopping experience. These 
stores have become synony-
mous with a fresh take on men's 
fashion, grooming, and lifestyle, 
providing a haven where men 
can explore their individuality 
without compromise. So, what 
sets Captured Clothing apart 

from conventional men's stores? 
It starts with the ambiance. Step 
into this brotique, and you'll
find yourself  in an atmosphere 
carefully crafted to radiate style, 
sophistication and masculine 
energy. The decor, lighting, and
overall aesthetic are designed to
create an inviting space that ap-
peals to the sensibilities, making 
you right at home.

The selection of  merchan-
dise in Captured is equally dis-
tinctive. Curated with experi-
ence for the latest trends and 
timeless classics, offering a range 
of  high-quality clothing, acces-
sories, grooming products, and 
lifestyle essentials. Every item is 
handpicked to reflect the desires 
and aspirations of  the discern-
ing gentleman, ensuring that he 
can find everything he needs to 
express his unique style and per-
sonality. 

Perhaps one of  the most ap-
pealing aspects of  the "brotique" 
phenomenon is the personalized 
attention provided to custom-
ers. Unlike their mass-market 

counterparts, these stores priori-
tize individualized service, with 
knowledgeable staff members 
who are passionate about be-
ing able to help customers. The 

"brotique" is more than just a 
place to buy clothes or grooming 
products; it has become a desti-
nation for men seeking inspira-
tion, community, and a sense of  

belonging. Many of  these stores 
host events, workshops, and col-
laborations, creating a platform 
for men to connect, network, 
and share their experiences and 
interests. As the popularity of  
the "brotique" continues to rise, 
it has become a game-changer 
in the retail industry. Its success 
can be attributed to its ability to 
adapt to the changing demands 
and expectations of  the mod-
ern man. individualized service, 
and a vibrant community atmo-
sphere.

Here at Captured Clothing 
we are excited and proud to
embrace this new era of  mens 
retail and known as 30A’s Bro-
tique!

Stay tuned for father son
workshops, the launch of  the 
on-line store and much more!

Captured Clothing has custom ap-
parel and curated goods from all over 
the globe.

37 Logan Ln Suite 3, Santa Rosa
Beach, FL 32459 | (850) 461-
9098 | moduscaptured

Community

Modus Captured Clothing Opens in Grayton Beach
 Well-known photographer 
and South Walton’s 2021 
artist of the year, Chandler 
Williams has expanded his 
footprint in his Graton Beach 
shop by opening Modus 
Captured Clothing, a men's 
store focused on custom 
apparel and curated goods 
from all over the globe. 
          Williams has been 
developing his concept over 
the past few years. With 
touches of Williams’ unique 
photography, as well a surf, 
travel & lifestyle vibe, the 
store is truly an expansion of 
the local brand we know as 
Modus Photo or Modus. For 
those who value quality, 
culture, and personal style, 
Captured Clothing is a 
unique shopping experience. 
     Williams’ unique process 
of printing, stitching and 
hand sewing his designs is a 
must see, in person kind of 
experience. His custom style 
compliments some of the

basic men’s essentials. 
     With a focus on artisan 
driven leather goods and a 
quintessential ‘Grayton’ 
atmosphere, it reminds you 
to get out and travel a little 
more!
     Chandler has dedicated 
the entire upstairs to custom-
ize the retail experience! In 
an interview, he mentioned 
reading surfer mag and 
seeing photographer Aaron 
Changs’ photos printed on 
shirts as inspiration for his 
own designs. Williams began 
printing his own images on 
shirts back in 2010. Now, 
fourteen years later, Modus 
Captured Clothing is born. 
“We are not a shirt printing 
company,” Chandler said. 
“But we will offer select 
services to other artists who 
are looking to create wear-
able art.”  
     As an additional part of 
the experience, customers 
will be able to sip and shop. 

Captured Clothing will be 
serving nitro cold brew teas 
and coffees as well as offering 
the occasional compli-
mentary espresso!
     “Don’t worry,” Chandler 
says. “Yes, the gallery is still 
here but we have moved it 
across the courtyard in the 
same complex. A huge thank 
you for all the local support 
as we are celebrating the 10th 
year of the Modus Landscape 
Art Gallery this year.”
     Grayton Beach is one of 
the easiest and most conve-
nient beaches and shopping 
experiences for locals and 
visitors. The public parking 
lot and shuttle system has 
made getting to the beach 
and the other shops of 
Grayton extremely accom-
modating.    
     Be sure to stop by and 
experience Modus Captured 
Clothing located in Grayton 
Beach at 37 Logan Lane, 
suite 3. 

Custom Apparel and Curated Goods from all over the Globe
37 Logan Ln Suite 3, Santa Rosa Beach, FL 32459 | 850.461.9098 |       moduscaptured 
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MODELS OPEN DAILY  |  Tour designer-decorated models in-person or online

New Homes from the $500s to $1M  |  NatureWalkWatersound.com

A new home designed around you, with a backyard for parties and fun. Plus, a new amenity center ready 

to enjoy life without leaving the neighborhood. The Gathering Place clubhouse features a resort-style 

pool and sundeck, state-of-the-art fitness center, tennis courts and event lawn. Our gated community 

is just a short bike ride or drive to the activities and adventure awaiting you at 30A and the Emerald 

Coast. NatureWalk by Kolter Homes is outside the ordinary, and open daily for you to explore.

NEW PHASE OF HOMESITES NOW AVAIL ABLE

OUTSIDE LIVING.
OUTSIDE OF ORDINARY.

©2024 Kolter Homes. Prices, features, dimensions, amenities, special offers and product 
offerings are subject to change without notice. CRC057817/CGC1514916
“Watersound Origins®” is a registered service mark of The St. Joe Company and used under license.

Scan to 
Preview Homes

24-KWO-002_AD_10x12_SoWaltonLife_r5.indd   124-KWO-002_AD_10x12_SoWaltonLife_r5.indd   1 9/11/24   10:39 AM9/11/24   10:39 AM
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Caring & Sharing of South Walton Hosts  
Third Annual Diaper Drive During National Diaper 

Need Awareness Week
Caring & Sharing of  South 

Walton is hosting their Third An-
nual Diaper Drive sponsored by 
Specialty Roofers and co-hosted 
by the Walton County Sheriff's 
Office from September 15 - Oc-
tober 15. 

“Currently, we provide more 
than 190 Walton County families 
in need with an average of  6,645 
diapers a month. The needs 
greatly outweigh our supplies, so 
we need the community’s help,” 
said Caring & Sharing Executive 
Director, Carly Barnes. 

According to the National 
Diaper Bank Network, 1 in 2 
U.S. families struggles to provide 
enough diapers to keep a baby or 
toddler clean, dry, and healthy. 
Without a supply of  diapers, ba-
bies cannot participate in early 
childhood education or daycare 
which in turn means many par-
ents cannot return to work or 
school. 3 in 5 U.S. families miss 
work or school due to lack of  suf-
ficient diapers. 

“Our most needed sizes are 4, 
5, and 6. We have set a goal to 
collect six month's worth of  dia-
pers for our community in cele-
bration of  National Diaper Need 
Awareness Week,” added Barnes. 

You can help Caring & Shar-
ing achieve this year’s goal in a 
variety of  ways. 

Diaper and baby wipe dona-
tions can be dropped off at par-
ticipating local businesses and 
churches including Diaper Drive 

Sponsor, Specialty Roofers, along 
with Christ the King Episcopal 
Church, St. Rita's Church, The 
Preschool at Point Washington, 
Point Washington United Meth-
odist Church, Freeport Presbyte-
rian Church, and Freeport Public 
Library.

The public can “Pack the Pa-
trol Car” with the Walton County 
Sheriff's Office by donating and 
dropping off  diapers between 
September 15 and October 15, 
Monday through Friday 8 a.m.- 
5 p.m.. at their administrative of-
fice on 133 Sheriff Drive in Santa 
Rosa Beach. 

Donors can also purchase 
items from the nonprofit’s Am-
azon Wish List, which will be 
delivered directly to Caring & 
Sharing. Amazon Wish List: 
https://amzn.to/3eN4SbW 

By working together and en-
gaging in simple actions, our 
community can draw attention 
to the issue of  diaper need in the 
U.S. and in Walton County, and 
ensure that all babies have access 
to clean diapers. 

If  your business, organization 
or group is interested in sup-
porting the Diaper Drive, please 
email info@caringandsharingso-
wal.org. 

Caring and Sharing of  South 
Walton provides crisis relief  to 
our neighbors in need in Walton 
County through financial assis-
tance, food, counseling, and case 
management. Founded in 1994, 

the organization serves over 700 
local families each month. Car-
ing & Sharing of  South Walton 
also operates a Thrift Store. Sales 
in the Thrift Store help cover 

operating expenses and gener-
ate funds to help clients with 
food, prescriptions and utilities. 
Items for sale in the Thrift Store 
include clothing, housewares, 

bedding, furniture, electronics 
and books. For more informa-
tion about Caring & Sharing of  
South Walton visit www.carin-
gandsharingsowal.org

SCAN, CALL, OR CLICK 
FOR TICKETS:
850-729-6000
MATTIEKELLYARTSCENTER.ORG

OCTOBER 27, 2024
MATTIE KELLY ARTS CENTER
MAIN STAGE | TICKETS: $55
100 COLLEGE BOULEVARD EAST | NICEVILLE, FL 32578

Northwest Florida State College does not discriminate in its programs, activities, or employment. For more information, visit nwfsc.edu.

 
Community Kitchen 
Coming to Freeport!

The Freeport Community 
Kitchen, a unique space-shar-
ing concept for budding culi-
nary professionals, is coming to 
Freeport in January 2025.

The idea for a space-shar-
ing kitchen is the brainchild of  
Freeport resident Joseph “Joe” 
Cass, who believes many bud-
ding entrepreneurs have great 
ideas but lack the investment 
capital a full-service kitchen 
would require. Joe says, “Space 
sharing is very popular in big 
cities, where rents are very ex-

pensive. For a small monthly 
fee, a caterer, chef  or baker can 
book time in the kitchen and 
test market their ideas, without 
a major cash investment. De-
pending on time requirements, 
costs range from $500 to $1000 
per month.”

Applications for rental 
space are now being accepted. 
Call Joe Cass at (603) 812-8331 
or email FreeportCommu-
nityKitchen@gmail.com for 
more information.
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Walton Recycle Drop-Off Station to be Relocated 
According to Walton County 

Environmental Services Director 
Billy McKee, a Recycle Drop-Off 
Station located at Moll Drive and 
U.S. 98 is no longer under county 
ownership and is permanently 
closed. No recyclable material, de-
bris, or trash of  any kind should 
be left there.

“We need the public’s coop-
eration in keeping this area clean 
and free of  illegal dumping,” said 
McKee.

The Moll Drive property was 
swapped with a private landowner 
in exchange for a parcel 
adjacent to Helen Mc-
Call Park to provide 
additional public 
parking.

The recycling 
containers that were 
at the Moll Drive site 
have been relocated to 
the Blue Mountain Beach 
(Public Works Dist. 5) storage 

and stockpile yard at 970 South 
County Highway 83 in Santa 

Rosa Beach. This location 
is adjacent to the TDC 

Beach Operations 
Facility and is just in-
side the gate on the 
right.

Please note that 
only recyclable materi-

als should be brought to 
the recycle locations and all 

materials (cardboard, aluminum 

cans, plastic bottles, and paper) 
must be put inside the appropri-
ate containers and not left on the 
ground.

This site does not accept any 
household garbage, food waste, 
junk, or any construction debris.

Other locations that can be 
used to drop-off recyclable materi-
als in South Walton include:
• �Blue Mountain Pit - 970 S Co. 

Hwy 83, Santa Rosa Beach 
(SRB)

• �Sandestin Resort - Administra-
tion Dr., Miramar Beach

• �Topsail Preserve State Park - 
7525 W Co. Hwy. 30A, SRB

• �South Walton Courthouse Annex 
- 31 Coastal Centre Blvd., SRB

• �South Walton Sports Complex - 
240 M.C. Davis Blvd., SRB

For more information, contact 
Walton County Environmental 
Services, 1118 Institution Road, 
DeFuniak Springs, Florida 32433 
or call 850-892-8180.
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Green Thumb’s Junior Gardeners Program Continues 
to Support Local Youth

Green Thumb Garden Club’s 
Junior Gardeners Program was 
started in 1993.  Four years ago, 
GTGC partnered with Butler El-
ementary School in Santa Rosa 
Beach to continue the program 
with fourth and fifth graders.  For 
the 2024/2025 school year, But-
ler Elementary has 23 students in 
their Junior Gardeners Club.

The program started with two 
raised beds, but it was immediately 
apparent that two beds would be 
insufficient to support the over-
whelming response from students 

and parents wanting to participate 
in the Program.  With support 
from Walton County, who sup-
plied the labor and dirt, there are 
now six raised beds at the school.

The Junior Gardeners meet 
the second Wednesday of  every 
month.  GTGC has been very 
fortunate to have one dedicated 
teacher who has been willing 
to be at every meeting since the 
program's inception.  A Master 
Gardener member of  the Green 
Thumb Garden Club volun-
teered to develop the classroom 

and planting syllabus.  She, along 
with five to six additional GTGC 
members, supports the monthly 
classroom instruction and plant-
ing/harvesting activities.

Financial support comes from 
Club members and the commu-

nity.  The donations are used to 
purchase students’ gloves, tools, 
seeds and plants.  The program’s 
success is because of  the ongoing 
commitment and collaboration 
between Walton County, Butler 
Elementary School, and dedicated 
members of  the Green Thumb 
Garden Club.  The Junior Gar-
dener Program is a wonderful op-
portunity to teach young students 
the love of  gardening and respect 
for the environment.   

If  you are interested in this pro-
gram or other GTGC programs, 

Green Thumb Garden Club wel-
comes new members.  The website  
www.greenthumbgardenclubinc.
org contains detailed information 
about how to join the Club and 
details on meetings, activities, and 
events. For additional information, 
please visit the website or email 
greenthumbgardenclubinc@
gmail.com.  The Walton County 
community is encouraged to join 
Green Thumb Garden Club to 
support its charitable mission 
while connecting with other mem-
bers and having fun.
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Fore Her Nonprofit Tees Off with 12th Annual Golf Outing 
Benefitting Local Women with Breast Cancer 

Fore Her invites golfers and 
philanthropists alike to tee off 
for a great cause with a fun-filled 
day at their 12th Annual Fore 
Her Golf  Outing presented by 
Emerald Coast Hospice Care on 
Friday, October 25 at The Links 
Golf  Club at Sandestin. Check-
in and registration will begin at 
8:30 a.m. with Tee-Off at 9:30 
a.m., and the afterparty at Sunset 
Bay Cafe directly across the street 
from The Links. 

With October being Breast 
Cancer Awareness Month, the 
Golf  Outing is a timely way to 
honor and celebrate survivors 
while raising money for women 
and men undergoing breast 
cancer treatments. Fore Her is a 
local nonprofit that raises funds 
through events like these to pro-
vide financial aid and resources 
for women and men with breast 
cancer. 

In its 12th year, this annual 
event features an 18-hole day of  
golf  as the centerpiece, a silent 
auction, prizes, food, and drinks 
at holes, and the 19th Hole Af-
terparty. Also, this year a lucky 
player will have a chance to 

win a hole-in-one prize, a new 
2024 Buick Envista Sport Tour-
ing from David Scott Lee Buick 
GMC. 

Golfers will start their day 
with breakfast and Bloody Marys 
from Sunset Bay Cafe sponsored 
by Builders First Source, then 
enjoy lunch on “the turn” by 
Centennial Bank. After a day 
of  golf, it’s an easy stroll over to 
Sunset Bay Cafe for the “19th 
Hole Afterparty,” sponsored by 
Emerald Bay Plumbing, with live 
music by Rob Romans, fabulous 
prizes, a silent auction, heavy 
hors d’ oeuvres, drinks and de-
lectable treats from Sweet Hen-
rietta’s. 

Registration is now open and 
fees as of  October 1 are $200 
per golfer and $800 for a team 
of  four. To register, visit https://
www.foreher.org/golfouting. 

“Last year, Fore Her raised 
close to $30,000 at the Golf  
Outing to help local breast can-
cer patients in need and we paid 
for living and medical expenses 
with those funds raised for breast 
cancer patients while they were 
undergoing treatment. So far 

this year, we have paid out over 
$35,000 in living expenses for 
breast cancer patients in finan-
cial need while undergoing treat-
ment, and we continue to make a

difference with our support 
groups and educational materi-
als,” says Amy Walsh, Founder 
of  Fore Her. “The support of  
our community makes a life-
changing impact on the families 
we help.” 

A huge thanks to Fore Her 
Golf  Outing 2024 Spon-
sors: Emerald Coast Hospice 
Care(Presenting), Emerald Bay 
Plumbing (19th Hole After 

Party), Terri’s Interiors (Lunch 
Sponsor), Ft. Walton Beach Winn 
Supply, Plumbing and Hvac 
(Scoreboard), Hilton Sandestin 
Beach Golf  Resort & Spa (Drink 
Cart), Cook Family Dentistry 
(Practice Putting Green), Build-
ers FirstSource (Bloody Mary 
Bar), David Scott Lee Crestview 
Buick, GMC (Hole in One), 
Silver Sands Premium Outlets 
(Registration Table), Clear Title 
& Escrow 30A (Longest Drive), 
First National Bank (Closets to 
the Pin), James Moody, MD with 
Destin Surgery Clinic (Silent 
Auction). Hole Sponsors: The 

Blake, Watersound Closings & 
Escrow, Renasant Bank, New 
York Life, Own at the Beach 
Team, Bob and Barbra Carver, 
Sweet Henrietta’s, EPGX Emer-
ald Prints and Graphics. Donors: 
Boo Media, The Links Golf  
Club at Sandestin, Sunset Bay 
Cafe and Centennial Bank. 

Sponsorship opportunities 
are still available, and if  you can't 
sponsor or golf, please consider 
volunteering. Reach out to Amy 
Walsh at amy@foreher.org to 
find out more. 

A Full Service Fabricator and Installer of Kitchen Countertops, Fire Pits, Fireplaces, Furniture, Flooring & More! 
Residential and Commercial. Over 20 years of natural and man-made stone experience.

Serving the Gulf Coast for over 15 years. Cheaper, quicker, quality service.
Let us show you how affordable it can be. You tell us what you are looking for and we will give you a free, no obligation quote.

MAKING DREAMS COME TRUE FOR YOUR HOME!

S & S GRANITE & TILE 
21 Shannon Ln, Santa Rosa Beach

(850) 267-0599
www.ssgranite.com

       Community
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• Unlimited Washes
• Memberships to Avoid Lines

• Micro Fiber Towels / 
Window Cleaner

ottoscarwash.com

Santa Rosa
BeachFREEPORTDestin

THANKS FOR MAKING
US YOUR FAVORITE...

THREE CONVENIENT LOCATIONS

Express
Car Wash!

WASH CLUB
MEMBERSHIPS

License Plate 
Reader 

Technology for 
VIP Access

OS3OTT

Ottos News Ad 6x5_r6 Three locals.pdf   1   1/3/24   11:59 PM
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Fall Fest
Fun for the Whole Family at the Saint Rita 

Catholic Church Family Life Center 
Come join us for Fall Fest from 

9:30 a.m. to 3:30 p.m. on Saturday, 
Oct. 26, 2024 at the Saint Rita 
Catholic Church Family Life Cen-
ter, located at 22 Saint Rita Lane, 
Santa Rosa Beach, FL. This fall 
favorite event offers a variety of  ac-
tivities for the whole family to enjoy. 

Carnival games, children’s costume 
contest, food trucks, live music, raf-
fle prizes, candy, and a silent auc-
tion, all benefiting Saint Rita kids, 
youth, and adult ministries serving 
the communities of  South Walton. 

For more information, please 
visit saintritaparish.org. 

Medicare Contact 
JEREMIAH BREWER, 

LOCAL AGENT
Call: 850-699-0774  

Email: jeremiah@wenrickinsurace.com

Local Health Insurance Agency 
• Business Benefits 
• Medicare Over 65

• Individuals and Families Under 65

    800-431-7659

Bringing clarity to 
your insurance needs. 
wenrickinsurance.com

•  Watch Inflation Reduction Act video -  Medicare Part D 
• Watch short, animated Medicare options video.  

• Suggested questions to consider before selecting. 
•  2024 & 2025 Medicare’s Part A, B and D costs. 
•  Social Security and Medicare official websites links. 

Contact:
McKay Moews
Communications Manager
Saint Rita Catholic Church
McKay@saintritaparish.org
309-846-2162

FOR IMMEDIATE RELEASE

[FALL FEST]

[Fun for the Whole Family at the Saint Rita Catholic Church Family Life Center]

Santa Rosa Beach, FL, Sept 19, 2024 - Come to Fall Fest from 9:30 a.m. to 3:30 p.m. on Saturday,
Oct. 26, 2024 at the Saint Rita Catholic Church Family Life Center, located at 22 Saint Rita Lane,
Santa Rosa Beach, FL. This fall favorite event offers a variety of activities for the whole family to enjoy.
Carnival games, children’s costume contest, food trucks, live music, raffle prizes, candy, and a silent
auction, all benefiting Saint Rita kids, youth, and adult ministries serving the communities of South
Walton.

For more information, please visit saintritaparish.org

###

22 St Rita Lane, Santa Rosa Beach, FL 32459 | 850-267-2558 | saintritaparish.org

All Sports Association Announces 
Urban Meyer as Guest Speaker 

for Annual Banquet 
All Sports Association has an-

nounced that Urban Meyer will 
be the guest speaker for its 56th 
Annual All  Sports Awards Ban-
quet, set for February 21st, 2025. 
This banquet is a key event for 
the association,  honoring out-
standing athletes and people who 
have significantly contributed to 
youth sports in the area. 

Urban Meyer, who has won 
3 national championships at the 
University of  Florida and Ohio 
State  University, brings exten-
sive knowledge and dedication 
to athletics. His participation is 
expected to enhance the event, 
giving attendees valuable insights 
into sports leadership and dedi-
cation. 

Held every February, the An-
nual Awards Banquet celebrates 
top athletes from high school, 
college,  amateur, professional, 
and Special Olympic levels. It 
also acknowledges individuals 
who have made notable efforts in 
promoting youth activities. Sev-
eral prestigious awards are given 
out, including the  Wuerffel Tro-
phy, the Colonel Al Byrne Award 
and the Taylor Haugen Trophy. 

The Wuerffel Trophy is 
awarded to a college football 

player who shines not only on 
the field but also in community 
service and academics. The Col-
onel Al Byrne Award goes to a 
local individual who has shown 
exceptional support for youth 
sports. The Taylor Haugen Tro-
phy, established in memory of  
Taylor Reid  Haugen, a Niceville 
High School wide receiver who 
tragically passed away from foot-
ball injuries in 2009,  is awarded 
to an area athlete who best dem-
onstrates a balance between aca-
demics, athleticism,  leadership, 
community service and faith. 

Based in Fort Walton Beach, 
Florida, the All Sports Associa-
tion is a non-profit organization 
focused on supporting local 
youth sports programs. Founded 
in 1970, the association has 
raised over $2 million in the last 
ten years, thanks to its volunteers 
and supporters. These funds help 
various youth sports organiza-
tions and charitable causes, fos-
tering the development of  young 
athletes. 

Key beneficiaries include the 
Boys & Girls Club of  the Em-
erald Coast, Special Olympics 
Florida-Okaloosa,  Eleanor J. 
Johnson Youth Center, and Oka-

loosa Walton FCA. The associa-
tion's dedication to youth sports 
and community development 
is also seen in its Hall of  Fame, 
which honors individuals who've 
made significant contributions to 
sports in Northwest Florida.

For those interested in at-
tending or supporting the event, 
more information is available 
on the official website and their 
Facebook page. 

All Sports Association con-
tinues to celebrate and support 
youth athletics. The 56th Annual 
Awards  Banquet promises to be 
another memorable event that 
aligns with their mission of  fos-
tering community spirit through 
sports. "This event is more than 
just a celebration; it's a testament 
to the hard work and dedication 
of  our young athletes and the 
community that supports them. 
Having Urban Meyer speak adds 
an extra layer of  inspiration that 
we hope will resonate with every-
one involved," Bowyer said. 

Those who want to reach out 
directly for more personalized 
inquiries or further informa-
tion, feel free to contact them 
at https://www.allsportsassocia-
tion.com/contact-us/.
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Spotlight On

ACHIEVING YOUR VISION, TOGETHER - NATIONWIDE & LOCAL

At Elizabeth Erin Designs, we are more than just a full-service Residential, 
Commercial, and Vacation Rental Interior Design Firm – we bring your dreams 

to life. For over 21 years, clients across the  U.S. have trusted us to transform 
their spaces into functional, beautiful reflections of their vision, and we take that 
responsibility to heart. While we proudly serve clients nationwide, we have local 

design experts right here in your community, with designers in the Destin area 
of Florida, the Rochester area of New York, and central Iowa. No matter where 

you’re located, our team is ready to bring our trusted design process to you.

When I founded Elizabeth Erin Designs, my mission was clear: to exceed expectations and be a trusted partner throughout the design process. From 
luxury vacation rentals in Florida to commercial spaces in New York, our nationwide and local clientele count on us to deliver high-end designs that 
perfectly reflect their goals. Acting as the crucial bridge between you and your contractor, we ensure every aspect of your project is executed with 

precision, care, and excellence – down to the smallest detail, including stunning 3-D walkthroughs and documentation that rival HGTV.

Our Ensured Ease Design (EED) process is built around you – 
offering flexibility and customization at every turn. With flat-fee 
design packages, you can tailor your experience to perfectly 
match your needs, whether you're embarking on new construc-
tion or a complete redesign.

From the first consultation to the final accent, we’re with you 
every step of the way. Our team of designers brings both nation-
wide expertise and local knowledge to every project, ensuring 
that the design process is as seamless as it is inspiring. We take 
immense pride in creating spaces that not only function seam-
lessly but reflect your personal style and fulfill your vision.

Experience Trust, Integrity, and Lasting Design – Locally and Be-
yond. With over two decades of experience and projects span-
ning from coast to coast, we've earned a reputation for trust, 
integrity, and extraordinary design. As featured in [Insert Ma-
jor Publication], our trendsetting designs continue to push the 
boundaries of what’s possible. At Elizabeth Erin Designs, it’s not 
just about creating beautiful spaces – it’s about building lasting 
relationships. When you choose us, you’re not just hiring a de-
sign firm – you’re gaining a lifelong partner dedicated to making 
your current and future projects truly unforgettable.

Turn your dream space into a reality today. Whether you’re right here in 
Florida, New York, Iowa, or anywhere in between, we’re ready to bring  
your vision to life. Call Natalie, our Account Executive, at (702) 292-4370. 
She'll guide you through the first steps of transforming your space into 
something spectacular. Your vision is our mission – let's achieve it together.

More Than Just Interiors | The EED Process

Ready to Start Your Design Journey?
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PAID BY TONY ANDERSON, REPUBLICAN FOR WALTON COUNTY COMMISSIONER, DISTRICT 5

I grew up in Walton County, raised my kids here, and worked here my 
whole life. Now, my three grandchildren call Walton County home.

By bringing people together, we can make all of Walton County’s communities 
stronger. That’s why I am running for re-election as your Walton County 
Commissioner this November.

With your support, I will work to cut property tax rates again, create new 
private-sector jobs, fi ght for public beaches, modernize our infrastructure, and 
expand parks and recreation. You can read my full plan at VoteTony24.com. 

I hope I can earn your vote, and I thank you in advance for your consideration. 

TONY ANDERSON
 REPUBLICAN FOR WALTON COUNTY COMMISSIONER

PAID BY TONY ANDERSON, REPUBLICAN FOR WALTON COUNTY COMMISSIONER

Tony Anderson: 
To make Walton stronger for everybody, we must say “yes” to big ideas.

Expanding public beach ac-
cesses, reducing traffic, and 
building parks and ballfields 
have been key priorities for 
Tony Anderson throughout his 
service as Walton County Com-
missioner for District 5. 

In announcing his campaign 
for reelection, Anderson, a Re-
publican, said that county gov-
ernment must continue to take 
aggressive action on these im-
portant “quality of  life” issues.

“Like all of  America, Wal-
ton County faces challenges,” 
Anderson said. “Young people 
want better job opportunities 
with higher wages. Families 
want better parks and sports fa-
cilities for their kids. Most resi-
dents want our beaches open to 
all. And everyone wants relief  
from traffic.”

Anderson said he’s well-po-
sitioned to address these chal-
lenges because he’s built coali-
tions of  residents to tackle tough 
challenges before. He pointed to 
Walton County’s fight for Cus-
tomary Use, which he strongly 
supported, and the county’s his-

toric investments in South Wal-
ton projects during his tenure as 
commissioner. 

“We put aside negativity 
and worked together to build 
or break ground on three new 
beach accesses, three new park-
ing facilities, and new feeder 
roads in South Walton,” he said. 
“We also purchased 220 acres 

of  land to manage stormwater, 
resurfaced major roadways, and 
expanded Helen McCall Park 
and the South Walton Sports 
Complex––all while cutting 
property tax rates.”

Now, Anderson wants the 
county to accelerate efforts to 
secure state and federal grants 
to expedite infrastructure proj-

ects, improve cell phone service 
countywide, and protect the 
Choctawhatchee Bay. He also 
supports securing the Boys & 
Girls Club property in South 
Walton to create more youth 
sports options, and he backs 
building a new sports complex 
for children in North Walton. 

On economic development, 
Anderson says he will work to 

attract new aviation, avionics, 
technology and logistics busi-
nesses to Walton County’s busi-
ness parks in DeFuniak Springs, 
Freeport and Mossy Head to 
create higher-paying private 
sector jobs. He also indicated 
that he will propose another 
reduction in property tax rates 
next year to offset the burden of  
inflation. 

“The vast majority of  Walton 
County residents are hardwork-
ing people who just want their 
tax dollars used productively, 
and many of  those folks don’t 
have time to show up at meet-
ings. I’m in this job for them,” 
Anderson said. “You simply 
cannot get things done for peo-
ple if  you only listen to the folks 
who shout, ‘no’.” 

Anderson was raised in Wal-
ton County, worked in the coun-
ty his entire life and raised his 
three children –– Colby, Logan, 
and Keagan –– here. Now, his 
three grandchildren call Walton 
County home, too. 

Learn more about Tony An-
derson at VoteTony24.com.
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100 Years of Golf!
Eagle Springs Golf Course and Recreational Center is a 190 acre site located in DeFuniak 
Springs. The Club currently offers an 18-hole Golf Course, Public Swimming Pool and 
Clubhouse. Future expansion will include fishing docks, walking trails, basketball courts, 
tennis courts and much more. Eagle Springs Golf Course is available to host your tour-
naments and the Clubhouse is available for rent for parties, birthdays and weddings.

All Junior Golfers (15 and Under) play golf FREE.

www.eaglespringsgolf.com

Eagle Springs Golf & Recreation
117 Country Club Lane, Defuniak Springs

Brinks Property Inspections
John Brinkerhoff

850-685-3684
brinkshosting7spectora.com

brinkspropertyinspections@gmail.com

Eagle Springs Golf and Recreation  
Center: Continuing the Celebration
Following our tremen-

dously successful 100-year 
anniversary celebration 
on August 17, 2024, Eagle 
Springs Golf  and Recreation 
Center is excited to announce 
our next community initiative.

New Installation
In the first week of  Octo-

ber, we will be unveiling an in-
stallation featuring 22 panels 
that showcase the rich history 
and natural beauty of  our be-
loved golf  course.

Lake Naming Contest
As part of  this initiative, 

we're inviting our commu-
nity to participate in a spe-
cial naming contest for the 
five lakes at the center of  our 
18-hole course. This is your 
chance to leave a lasting mark 
on Eagle Springs!

Stay tuned for more details 
on how to submit your lake 
name ideas and be part of  
Eagle Springs' next century 
of  golfing excellence.

Institute, Emerald and Forgotten 
Coast Adventures, and more.

Some programs will have 
touch tanks with live species 
and other displays, while oth-
ers will lead wildlife crafts. The 
trail bingo game (located in the 
Visitor’s Center) helps families 
explore the park while learn-
ing more about the natural re-
sources.

Master Gardeners will also 
be available to help plan Fall 
gardens when purchasing native 
plants in the patch. Guests can 
learn about the different pollina-
tors for the plants. There will be 
educational material on birds, 
butterflies, and bees. 

Every Saturday will also fea-
ture games, glitter tattoos, and 
a QR code-led scavenger hunt 
throughout the park to learn 
about the history at Camp 
Helen, highlighting several struc-
tures on the National Register of  
Historic Places. 

With evidence of  Civil War 

salt sheds and Indigenous people, 
Camp Helen and Lake Powell 
boast a rich history in addition 
to sensitive natural resources and 
wildlife habitats, creating a fun 
atmosphere to explore and learn.

Kayak rentals remain open 
for reservations and walk ins, 
fishing clinics continue every 
Saturday, and Gelato Love food 
truck is returning Saturdays and 
Sundays in the patch. Kayaks 
and fishing are bookable online 
at www.friendsofcamphelen.org. 

All activities in the patch are 
FREE and all proceeds from 
pumpkins, plants, and merchan-
dise benefit the Friends of  Camp 
Helen for park improvements 
and community events. 

Harper reminds everyone, 
“When you purchase your 
pumpkin from our patch, ALL 
of  the money stays inside Camp 
Helen so we can continue these 
programs supporting the park 
and community.” 

*Admission to Camp Helen 
State Park is $4 per vehicle and 
$2 per bicycle/pedestrian.

PUMPKINS 
continued from 7

Theo Beach Towels
NOW ON SALE! 

Check out the new beach towels at Pecan Jacks in Santa Rosa 
Beach. All Theo-inspired products benefit the educational mission 
of the Friends South Walton Sea Turtles nonprofit organization.
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Florida SBDC at UWF Presents “When Banks Say No”
  It’s tough for small businesses 

to get funding. In fact, 75-80% of  
small business loan requests are 
denied by banks. So, what’s a 
small business owner to do when 
the bank says no? Find alterna-
tive funding sources! “When 
Banks Say No”, presented on 
October 9 from 2:00 to 3:15 
PM, provides an overview of  
alternative funding options for 
small business owners who need 
money to start, support or grow 
their businesses. Takeaways from 
and Benefits of  Attending this 
webinar include:

1. Hope! A “no” from the 
bank is not the end of  the road. 
There are many options available 
for nearly any business situation.

2. Understanding! We’ll ex-
plain many funding options that 
banks just don’t offer. One might 
be just what you need!

3. Direction! When you iden-
tify one or two loan options that 
work for you, you can take the 
steps towards acquiring that 

money to start or support or 
grow your business.

Presenter: S. Boyd Karren, 
Managing Partner, Otro Finan-
cial. No fee. To register, visit 
sbdc.uwf.edu and open “Train-
ing & Events”.   Sponsored by 
Wells Fargo.

Florida SBDC at UWF 
Presents “Starting a 
Business”

 You have an idea for a busi-
ness. Develop your business idea 
with the Florida SBDC’s “Start-
ing a Business” workshop on Oc-
tober 16 from 9 a.m. - 12:00 p.m. 
In this workshop, we will discuss 
the details of  launching your new 
venture, including how to deter-
mine feasibility and legal struc-
tures, licensing and permitting, 
funding options for your business 
and basic marketing strategies to 
help you get started! Location: 
UWF Emerald Coast Campus, 
1170 Martin Luther King Jr 

Blvd, Bldg 2, Rm 221, Fort Wal-
ton Beach, 32547. Fee: $50. To 
register, visit sbdc.uwf.edu and 
open “Training & Events”.  Pre-
sented by Jennifer Rohus, Busi-
ness Consultant, Florida SBDC 
at UWF. Sponsored by Wells 
Fargo.

Florida SBDC at UWF 
Presents “A Roadmap to 
Small Business Funding”

 Join us October 17 from 9 – 
10 a.m. online for "A Roadmap 
to Small Business Funding" and 
take the first step towards secur-
ing the financial foundation your 
business needs to thrive. Whether 
you're a seasoned entrepreneur 

or just starting your journey, 
this webinar provides actionable 
insights that will propel your 
business toward success. Don't 
miss this opportunity to map out 
your path to small business fund-
ing excellence! No fee. To regis-
ter, visit sbdc.uwf.edu and open 
“Training & Events”.  Present-
ers:  Lyndsey Blanks, Business 
Banker, Hancock Whitney; Mar-
sha Asbury-Turner, Business De-
velopment Officer, Florida First 
Capital Finance Corporation; 
Kelly Massey, Regional Director, 
Florida SBDC at UWF. Spon-
sored by Wells Fargo.

Florida SBDC at UWF 
Presents “Demystifying 
AI for Business Owners”

Demystify the power of  Arti-
ficial Intelligence (AI) and unlock 
its potential for your business in 
our workshop, 'Demystifying AI 
for Business Owners' presented 
on October 29 from 9:00 – 10:00 

AM. Tailored for entrepreneurs 
and business leaders, this session 
provides a clear and accessible 
overview of  AI technologies and 
their practical applications. Ex-
plore real-world examples, un-
derstand how AI can enhance 
decision-making, automate pro-
cesses, and gain a competitive 
edge. From machine learning 
to natural language processing, 
we'll break down the complexity 
of  AI, empowering you to make 
informed decisions about inte-
grating these technologies into 
your business strategy. Join us 
for an enlightening journey into 
the world of  AI, demystifying the 
buzzwords and equipping you 
with the knowledge to harness AI 
for business success. Online webi-
nar. No fee. To register, visit sbdc.
uwf.edu and open “Training & 
Events”.  Presented by Russell 
Hale, CEO, SNH Technologies. 
Sponsored by Wells Fargo.

Rotary Club of South Walton Announces  
Annual Purple Pinky Day

According to Rotary Interna-
tional, polio is a paralyzing and 
potentially fatal disease that still 
threatens children in some parts 
of  the world. It can be prevented 
by vaccines, but it is not curable. 
Unlike most diseases, it can be 
eradicated. It has also been re-
ported recently that there has 
been at least one occurrence of  

polio in Gaza. 
Rotary and its partners have 

driven the effort to eradicate 
polio worldwide for more than 
30 years.  Rotary’s Polio Plus 
program was the first initiative to 
tackle global polio eradication by 
vaccinating children on a massive 
scale. As a core partner, Rotary 
focuses on advocacy, fundrais-

ing, volunteer recruitment, and 
awareness building. 

Since 1988, polio cases have 
been reduced by 99.9%. To 
eradicate polio, newborns have 
to be vaccinated as soon as pos-
sible. That is where the Purple 
Pinky initiative comes in. Octo-
ber 24 is the 2024 Purple Pinky 
Spectacular. The initiative gets its 

name from the fact that children, 
once vaccinated, have their pinky 
fingers dipped in a purple dye. 

On October 24, volunteers 
from Rotary of  South Walton 
are working to raise $2,000 to 
help “End Polio Now”. Rotary 
of  South Walton, along with 
Donut Hole at their Inlet Beach 
and Santa Rosa Beach locations 

ask that you preorder or stop by 
to pick up a box of  donuts and 
make your donation or get two 
donuts for $5. 

For further information, 
please contact Marilyn Van 
Order at (615) 419-0323 or mari-
lynvanorder@gmail.com. 

850 Midlife and Hydrate 30A to 
Host Screening of The M Factor 

850 Midlife and Hydrate 30A 
will be hosting a watch party in 
The Chapel of  30A on October 
17 at 6 p.m. featuring the PBS 
documentary, “The (M) Factor: 
Shredding the Silence on Meno-
pause”. This film explores the 
hidden impact of  menopause 
on women's lives. Menopause 
has ramifications beyond just an 
individual woman’s well-being. 
The far-ranging results of  women 
enduring untreated menopause 
include billions of  dollars in lost 
wages, upended careers, family 
disruptions, and emotional chaos.

With evidence-based informa-
tion, the film empowers women 

to make informed health deci-
sions and aims to remove the 
stigma surrounding menopause 
and aging.

This feature-length documen-
tary film, centers on the lived ex-
periences of  women across the 
U.S. Cameras follow women into 
their doctors’ offices, at work, and 
in their homes to expose the chal-
lenges they face—including racial 
biases, gender-ignorant care, in-
equitable structures and systems, 
and barriers due to the lack of  
basic midlife healthcare research. 
The women featured here open 
up about their experiences and 
share their stories of  endur-

ing debilitating symptoms while 
being ignored, ridiculed and/or 
shamed—and left untreated.

Now there’s a movement to 
fix the broken system, change the 
culture and transform our future. 
“The (M) Factor” turns the spot-
light on the progress being made. 
With input from emboldened 
physicians, healthcare advocates 
and leaders in the menopause 
movement, the film focuses on 
what is being done to address this 
public health crisis and offers so-
lutions that can be replicated in 
medical communities and work-
places across the country. 

JOIN
6 PM 
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Walton County 
Republican Headquarters

6757 Hwy 98, Suite 201A, Santa Rosa Beach, FL 32459

Weekdays 10-5  |  Saturdays 9-4

Get involved with your local GOP. 

15% DISCOUNT MILITARY
  & FIRST RESPONDERS

CELEBRATIONS BY THE SEA
DJ Zoran, Event Coordinator / DJ / Emcee

DestinZoran@celebrationsbythesea.com
CelebrationsbytheSea.com

Watch Party
The joy of  the Democratic 

Women's Club was multiplied 
when a nice crowd gathered 
for a Watch Party of  the Har-
ris-Trump debate on Septem-
ber 10 at Hammock Bay Lake 

Club. There was laughter and 
food as they watched the lady 
of  the hour, Presidential can-
didate Kamala Harris, fill not 
Biden’s shoes, but her own 
stilettos.

Get Out the Christian Vote! 

By Michelle Ruschman

As we approach election day 
on Tuesday, November 5, 2024, 
22-year veteran and mother Lisa 
Robertson, an advocate for Get 
Out the Christian Vote, has a 
question for all those who are 
considering not getting out to 
vote: What kind of  future do you 
want for your children and the 
generations to follow?

Charlie Kirk recently posted, 
‘If  we’re silent, nothing may 
happen to us. But, it will most 
certainly happen to our children 
in the future and that has stuck 
with me. We had a meeting on 
September 13th that showed the 
movie, A Letter to the American 
Church (a film adaptation to 
Eric Metaxas’ book by the same 
name), and Mao, Stalin, and Hit-
ler were able to come into that 
kind of  power through three crit-
ical and strategic areas: For one, 
if  they could control the pastors, 

they could control the people. 
Second, if  they could take away 
land and possessions, they could 
control us. Finally, if  they could 
get to the children, then they 
could change the trajectory of  
the future. That’s what they did 
and we are seeing evidence that 
this is happening now.”

Already, there is evidence that 
the Church is not participating 
in what is sure to be a pivotal 
election. 50% of  Christians are 
not even registered to vote and 
many who are already thinking 
about not voting on election day. 
In the 2020 election, more than 
25 million Christians chose not 
to vote. Lisa is concerned too 
that while there’s still time, many 
pastors aren’t actively advocat-
ing for Christian participation 
in the election process, because 
of  the misconception that this 
would be seen as a political lean-
ing in a house of  worship. What 
she is hoping for, however, is that 
churches would set aside the dis-
cussion about politics from the 
pulpit, and recognize that the 
Biblical responsibility still exists 
for each Christian to participate 
in the governing bodies of  our 

country. 
 “Even as early as Genesis, we 

are given authority. Isaiah 29:2 
says that when the righteous are 
in authority and become great, 
the people rejoice, but when the 
wicked man rules, the people 
groan and sigh. Speaking about 
voting is not political, but ac-
knowledging that everyone who 
believes in the Gospel needs to 
preach the Gospel, not just in 
words but in actions. It’s how 
we decide what we want as the 
moral center of  our government 
and the kind of  country we ulti-
mately want for our children. If  
we want them to have the free-
dom to gather in a house of  wor-
ship, to have freedom of  speech, 
to be taught to work hard, that 
they are fearfully and wonder-
fully made, and that they have 
a right to work toward owning 
land, it is going to be through the 
election process we make that 
happen. We do that by showing 
up to vote.”

Lisa acknowledges that not 
everyone has the time to volun-
teer for the political affiliations 
they support and that there are 
so many important needs that 

take the forefront of  the average 
American family. What families 
can do, however, is available to 
all. 

 “After 22 years of  being in the 
military, I still feel a call to duty 
and serving my community but 
I understand everybody’s busy, 
and it’s hard for people to get 
involved, especially now. Times 
are tough, things are so expen-
sive, and people are just trying to 
do the best they can to get food 
on the table for their children. 
What we can still do though, is 
to be salt and light as the Bible 
calls us to be. We can still pray, 
gather together, and encourage 
one another to show up for this 
election’s outcome in leadership 
and initiatives like Amendment 
4.”

What we seem to be learning 
from traditional and social media 
alike is not to vote for who would 
best run our country, but for 
what image we like best. In the 
minutiae of  agendas that lean to-
ward blue or red, it has kept the 
voting public from taking any ac-
tion and it is so critical to show 
up and participate in our right to 
vote. Our vote is a declaration of  

the future we want to see. 
 “We need to show God’s 

love and have leaders who love 
this country’s freedoms, support 
our rights as individuals to wor-
ship and speak freely, and who 
will give our younger genera-
tion hope again. They need to 
know that they have a purpose, a 
place in society and that working 
for your family and community 
is a good thing. Everything free 
comes with some kind of  attach-
ment, whether it be physical or 
psychological, and not all attach-
ments are good for us. 

It’s easier to fight for our 
rights now because when they’re 
lost, it’s way harder to get them 
back.”

If  you would like to join Get 
Out the Christian Vote for their 
next meeting, it will be on Mon-
day, October 7th from 6-8 pm at 
6757 U.S. Hwy. 98, 2nd floor in 
Santa Rosa Beach. Doors open 
at 5:30 p.m. with light refresh-
ments. If  you have any questions, 
contact Lisa Sanders Robertson 
on Facebook or you can call 850-
737-0226 or email lisarobert-
son610@icloud.com.

Our Ad  &  
Editorial  

Deadline is the   
20th of each 

month for the  
following 

month’s issue.
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After a day of sun, sand, waves, and fun,

swing by Beach Happy Café for the ultimate treat, 

Southern Baked Pie. Grab a dinner pie and a sweet 

dessert pie from the take-and-bake freezer,

perfect for a hassle-free meal. Or, indulge 

in a slice of pie à la mode!

4 WATERCOLOR BLVD S #101C, SANTA ROSA BEACH, FL 32459

(850) 399-4028  • BEACHHAPPYCAFE.COM 

PIEPIE
AWAITSAWAITSAWAITS

SEASIDE Institute™ Presents an Evening of  
Inspiration with Ray Gindroz

by Kimberly Stanley,  
Seaside Institute

SEASIDE Institute™ recently 
held their Speaker Series, an 
event where distinguished speak-
ers and authors engage in discus-
sions with the public. The series 
opened with Ray Gindroz, a re-
nowned architect celebrated for 
his passionate advocacy of  new 
urbanism. Gindroz’s presenta-
tion offered an in-depth look at 
his latest project, a compilation 
of  sketches featured in his recent 
book, Taking a Pen For a Walk.

The book serves as both a vi-
sual diary and a thoughtful ex-
ploration of  urban environments, 
providing a unique perspective 

on familiar places through the 
eyes of  an artist. For Gindroz, 
the publication marks the real-
ization of  a long-held dream to 
gather his sketches from around 
the globe into a single volume, 
allowing readers to experience 
his journey through unique 
spaces and places. During the 
presentation, Gindroz stated that 
he believes the town of  Seaside 
is a città delle idee or “city of  
ideas” as it has evolved over the 
decades due to a compilation of  
ideas and best practices recom-
mended by experts from around 
the globe. The foreword of  his 
book was written by SEASIDE® 
cofounder, Robert Davis.

In an era where routine can 
lead to complacency, discovering 
new places through an artistic 
lens offers a refreshing perspec-
tive. Taking a Pen For a Walk 
celebrates the art of  drawing 
and Gindroz encourages read-
ers to “take their pens for a walk” 
through cities and communities, 
exploring intricacies and uncov-
ering their hidden narratives, one 
line at a time. He views sketch-
ing not only as a form of  artistic 
expression but also as a way to 
engage with and understand the 

complexities of  urban spaces.
Gindroz’s sketches capture the 

essence of  urban environments, 
from the detailed architecture of  
historic cathedrals to the subtle 
charm of  everyday buildings. 
Each sketch invites readers to re-
flect on the relationship between 
structures, streets, and their in-
habitants, shedding light on the 
elements that define good design 
and the interactions people have 
with their surroundings.

Through themes such as 
“conversation” and “connec-
tion”, Gindroz examines various 
facets of  urban life, including the 
statements made by buildings 
and the historical layers embed-
ded in cityscapes. His approach 
encourages readers to ponder the 
deeper meanings of  the spaces 
we inhabit and their impact on 
our experiences. Gindroz be-
lieves hand-drawing these scenes 
is an essential skill that nurtures 
creativity, understanding, and a 
profound connection to the built 
environment—skills that are in-
creasingly overshadowed by the 
digital age.

Looking ahead, Gindroz’s 

forthcoming book, tentatively 
titled City Building for People, 
promises to explore the social and 
perceptual dimensions of  urban 
design in even greater depth. 
Through this work, he aims to 
inspire architects and urban 
planners to create spaces that pri-
oritize the needs and experiences 
of  their inhabitants.

After Gindroz’s talk, attendees 
had the opportunity to chat with 
the author while having their 
books signed at Sundog Books 
before they took part in a cocktail 
reception at 87 Central. The re-
ception was sponsored in part by 
VIE® Magazine. 

SEASIDE Institute™ remains 
committed to fostering connec-
tions among individuals and or-
ganizations who share a passion 
for community and environmental 
stewardship. Through initiatives like 
the Speaker Series, the nonprofit 
continues to inspire sustainable, 
inclusive, and vibrant communi-
ties, nurturing a world where every 
corner reflects a story of  connec-
tion. For more information or to 
become a member, visit seaside-
institute.org.

Ray Gindroz and Seaside 
Cofounder, Robert Davis. Photo 
Credit: Christy Milliken
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Pipe Hitter Foundation to Host Exclusive “Operator 
For a Day” Training Fundraiser to Benefit Foundation
Retired Navy SEAL and 

Founder of  Pipe Hitter Foun-
dation Eddie Gallagher is host-
ing an exclusive and immersive 
training experience on Saturday, 
October 12, to raise support for 
service members and first re-
sponders via The Pipe Hitter 

Foundation. This special event 
will be held at Stronghold SOF 
Solutions in Defuniak Springs 
and gives attendees a glimpse 
into what our country's best go 
through on a daily basis to be 
at the highest state of  readiness.   
Bernie Kerik, formerly the New 

York Police Commissioner, will 
be attending as a special guest 
along with other highly trained 
military special operators 

 "Operator For a Day" is a day 
of  special training and unique 
programming to raise support 
for Pipe Hitter Foundation's fight 

to protect our service members 
and first responders who put 
their lives on the line. The event 
includes immersive demos and 
training and concludes with a re-

ception and dinner. The last day 
to purchase tickets is October 8. 

To see the full event schedule 
and RSVP, visit https://donor-
box.org/events/682254

With Live Music By

Frank Fletcher Band
Dj charles

$500
Cash Prize
Costume Contest

21+ No Cover | Party starts at 9pm
Drink Specials all night

Saturday, October 31

63 Defuniak St, Santa Rosa Beach, FL 32459 | ajsgrayton.com63 Defuniak St, Santa Rosa Beach, FL 32459 | ajsgrayton.com

GREATPRIZES

LIVE
MUSIC

COOK + EAT + DRINK

MIRAMAR BEACH, FLORIDANOV. 2, 2024 10A–1:30P
 

  1 0T H  A N N U A L
NOV. 2, 2024

VISIT  EGGSONTHEBEACH.COM

  

ENTER FOR

A CHANCE

TO WIN

A BIG

GREEN

EGG

What's on 30ATV?
30A Television is excited to 

announce a new partnership 
with the popular YouTube chan-
nel, The First Timers. This col-
laboration will bring The First 
Timers' extensive library of   
high-quality content vlog style 
videos to a broader audience 
through 30A Media's syndicated 
network, including dedicated 
apps for Roku, Fire TV, and Free 
Ad-Supported TV (FAST) chan-
nels. You can see their channel at 
www.30alive.com and in 30ATV 
apps.

This partnership marks a sig-
nificant expansion in 30A Me-
dia's content offerings, providing 
viewers with engaging and infor-
mative content from The First 
Timers, a channel known for 
its unique and relatable experi-
ences. From travel adventures 
to first-time challenges and cool 

places to see and visit, 
The First Timers has 
captivated audiences 
with their genuine, 
entertaining, and edu-
cational content.

Through this col-
laboration, 30A 
Media will develop 
and launch dedicated 
apps on Roku and 
Fire TV, making it 
easier for viewers to access The 
First Timers' content on their fa-
vorite devices. Additionally, the 
partnership will see The First 
Timers' videos syndicated across 
30A Media's (30ATV) FAST 
channels, increasing the reach 
and visibility of  the content to 
viewers worldwide.

"We are thrilled to partner 
with The First Timers to bring 
their incredible content to a 

larger audience," said  Paul Viz-
ard, CEO at 30A Media. "This 
partnership aligns perfectly with 
our mission to provide diverse 
and engaging content across 
multiple platforms. By building 
these new apps and expanding 
our 30ATV FAST channels, we 
are ensuring that viewers have 
even more ways to enjoy the 
high-quality programming that 
both 30A Media and The First 

Timers are known 
for."

David and Terry, 
the owners of  The 
First Timers You-
Tube  channe l , 
expressed their ex-
citement about the 
partnership, saying, 
"We’ve always be-
lieved that our adven-
tures could inspire 

and entertain a wide audience, 
and this partnership with 30A 
Media is a dream come true. 
We’re excited to see our con-
tent reach new viewers through 
Roku, Fire TV, and FAST chan-
nels. Our primary focus is on the 
Emerald Coast of  Florida,  but 
we have various travel series’ that 
span the globe. While we enjoy 
capturing our real reactions to 
new experiences, we also focus 

on telling the story of  business, 
business owners, and interest-
ing community members. This 
partnership is a huge step in the 
right direction for all of  our fel-
low First Timers and we can’t 
wait to bring more content to a 
new audience. 

This collaboration is expected 
to enhance both 30A Media's 
and The First Timers' brand 
presence, opening up new op-
portunities for content distribu-
tion and viewer engagement. 
The new apps and syndication 
on FAST channels will be rolled 
out in the coming months, with 
updates and additional content 
releases planned throughout the 
year.

For more information about 
this partnership, please visit 
www.30A.Media, to see the 
channel, visit www.30A.TV
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DEMETRIUS FULLER
MUSIC & ARTISTIC DIRECTOR

YOUR SYMPHONY EXPERIENCE ... REDEFINED

24
25

SEASON

PRESENTING
MEDIA

SPONSOR:

PRESENTING
CONCERTS
SPONSOR:

CLASSICAL
CONNECTIONS

PRESENTING
SPONSOR:

PRESENTING
CREATIVE
SPONSOR:

Box Office:
SinfoniaGulfCoast.org

850.460.8800

SCAN HERE TO
BUY TICKETS

Proceeds benefit Sinfonia Gulf Coast and its music education and
community engagement initiatives throughout Northwest Florida.

NOV. 7, 2024

LUMINESCENCE:
CATALYST BY CANDLELIGHT

MORGAN JAMES
DEC. 8, 2024

BIG BAND HOLIDAY

KICK OFF LUNCH
THURSDAY, JANUARY  30, 2025
Bijoux Restaurant + Spirits

VINTNER DINNERS
FRIDAY, FEBRUARY 28, 2025

Various venues

MAIN EVENT
SUNDAY, MARCH 2, 2025

Hilton Sandestin Beach Golf Resort & Spa

MAY 17, 2025JAN. 17, 2025DEC. 14, 2024
HOWARD LEVY
APRIL 4, 2025

Upcoming Events in South Walton: October 2024
Blue Dog & Bourbon on 
the Bayou Oct. 11

Step into the magical world of  
artist George Rodrigue’s “Loup-
garou,” or Blue Dog, at Mattie 
Kelly Arts Foundation’s (MKAF) 
Blue Dog & Bourbon on the 
Bayou. This special Artful Dining 
fundraising event, presented by 
Churchill Oaks and NTS Interiors 
by Marisol Gullo Interiors, will be 
held in the clubhouse at Churchill 
Oaks in Santa Rosa Beach on 
Friday, Oct. 11, at 6 p.m. A lim-
ited number of  seats are avail-
able. Tickets are $295 per person. 
MKAF members save $20. Not 
yet a member? Go to MKAF.org 
to select an annual membership 
starting from just $75 per person. 
Proceeds benefit MKAF and its 
ArtsReach initiatives serving local 
K-12 students, individuals with 
disabilities and active-duty military 
and veterans throughout NWFL 
and the Southeast.
16th Annual Baytowne 
Wharf Beer Festival 
Oct. 11-12

American specialty beers from 
throughout the nation will be 
available for participants to sample 
and savor. The grand, craft beer 
tasting event on Saturday, Oct. 
12, will feature more than 200 
domestic and international craft 
beers available for sampling. For 
tickets, visit baytownebeerfestival.
com. Live Music: Friday, 6-8 p.m.: 
Duchess; Saturday: 2-5 p.m.: Be-
low Alabama

Bloody Mary Festival 
Oct. 12

Local bars and restaurants will 
be serving the finest Bloodys on 
the Emerald Coast at The Mar-
ket Shops at Sandestin, made with 
Distillery 98 Dune Laker Vodka. 
Along with plenty of  delicious 
drinks, there will also be live music 
by Catalyst, football, cold beer, lo-
cal food from merchants, shopping 
and so much more! Tickets $60 
in advance; $75 at the door. For 
details and tickets, visit themarket-
shops.com/bloody-mary-festival.

Watersound Origins 
Porchfest Oct. 13

The Watersound Origins com-
munity will host the annual Water-
sound Origins Porchfest on Sun-
day, October 13 from 3-6 p.m. This 
event will take place throughout 
Watersound Origins on the front 
porches and lawns of  the com-
munity. This event is FREE and 
open to the public. Bring a lawn 
chair and friends and be ready for 
an afternoon of  good music, good 
people, and good neighbors. Live 
music includes Sammy Strudgeon 
3 p.m., Gabbee 3 p.m., Dion Jones 
& the Neon Trees 3 p.m., Jared 
Herzog 4:30 p.m., 30A Songwrit-
ers Festival Stage: The Pink Stones 
5 p.m.

Walton County Fair  
Oct 14-19

Walton County Fair 2024 takes 
place October 14 - 19 at the Fair 
Grounds in DeFuniak Springs, 
Florida. Lots of  family fun for the 
week! Visit waltoncountyfair.com 
for the schedule of  events, rides, 
pricing, youth activities, contest 

entries, live entertainment, and 
more! The fair prides itself  on con-
tinuing to update the areas for ex-
hibits and entertainment. Exhibits 
at the fair still include animal, art, 
agriculture, handicrafts, potted 
plants, photography, and canned 
foods divisions. Children also have 
the opportunity to showcase their 
skills and talents with animals, 
speeches and educational posters. 
Entertainment is a big deal at the 
fair.  Each year the building is filled 
with music - from gospel to coun-
try and western performers. The 
gospel singing on Saturday night 
has become a great hit and much-

anticipated event.

Champagne Under the 
Stars at Henderson 
Beach Resort Oct. 18

This exclusive soiree promises 
an unforgettable night of  opulence 
and indulgence under the en-
chanting glow of  a starlit sky. The 
rooftop transforms into a haven 
of  exquisite taste, where a luxuri-
ous six-course dining experience 
awaits. Imagine delectable cham-
pagne harmonizing with decadent 
culinary creations featuring truf-
fles, all while you immerse yourself  
in the captivating ambiance of  a 

Family Friendly Events
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Family Friendly Events

1. Check Your Voter Registration Status
2. Renew Your Vote-by-mail Ballot Request
3. Vote For Republican Candidates

VISIT 
WaltonGOP.org

To Request an Absentee Ballot, Visit 
www.RepublicanRenewal.com

balmy southern evening. Tickets:  
www.hendersonbeachresort.com/
events/henderson-2024-dinner-
series-bubbles-truffles-and-stars.

DCWAF 8th Annual  
Harvest Wine & Food 
Festival Oct. 17-20

Step into a world of  culinary 
delight at the Harvest Wine & 
Food Festival, an annual event 
hosted in WaterColor by the Des-
tin Charity Wine Auction Founda-
tion (DCWAF), October 17-20. 
This four-day celebration features 
an array of  exquisite wine dinners, 
the renowned Grand Tasting, a de-
lightful cocktail brunch, and much 
more. For tickets, visit dcwaf.org.

Alys Beach Fall Festival 
Oct. 25

Join family and friends in the 
Alys Beach Amphitheatre on Fri-
day, October 25 as we celebrate 
the spookiest time of  year on 30A 
at the Alys Beach Fall Festival! 
With activities for all goblins and 
ghouls beginning at 4:30 p.m., en-
joy fall crafts, face painting, a pho-
tobooth and more – all to the tune 
of  30A favorites, Huck & Lilly! 
Bring your blankets to cozy up to 
watch Casper on the big screen, 
beginning at 6:30 p.m. The Mer-
chants of  Alys will be handing out 
treats! Costumes are welcome and 
encouraged, but not required for 
trick or treating.

Arty Kick Off Party | Fes-
tival of the Arts  
Oct. 25

This year’s 29th annual cel-
ebration of  art, food, music and 
family fun begins on Friday, Oct. 
25, at 6 p.m. with the Arty Kick 
Off Party on the Piazza Plaza 
Henderson Beach Resort. Mix and 
mingle with Festival artists, watch 
award-winning featured guest art-
ist Melanie Moore paint live, and 
enjoy live music by Coconut Ra-
dio, light bites, creative cocktail by 
Black Sheep Tequila and cash bar. 

$50 per person (includes two drink 
tickets for cash bar); MKAF mem-
bers save 10%. Proceeds benefit 
MKAF and its ArtsReach commu-
nity outreach education initiatives.

Seaside Oktoberfest 
Oct. 26

Celebrate the season in Seaside 
at the Oktoberfest Celebration! Be-
ginning at 1 p.m. in Central Square 
on Saturday, Oct. 26th in Seaside, 
enjoy drinks, hotdogs, and live 
polka music. Come early to catch 
the annual Halloweener Derby on 
the Lyceum Lawn. Check-in and 
registration will start at 9:15 a.m. 
with the first races kicking off at 
10 a.m. Costume contest to follow 
the Derby Race. For 2024 Seaside 
Halloweener registration and race 
+ contest rules, visit seasidefl.com/
seaside-halloweener-derby.

29th Annual Festival of 
the Arts Oct. 26-27

The Festival of  the Arts, pro-
duced by Mattie Kelly Arts Foun-
dation (MKAF), is a celebration 
of  art, music, food and family fun. 
Head to the Cultural Arts Vil-
lage in Destin Saturday (9 a.m. 
to 5 p.m.) and Sunday (10 a.m. 
to 4 p.m.) to browse original art-
work by more than 100 premier 
artists from across the U.S. (and 
Europe!). Watch live artist dem-
os, hear live music, enter the art 
drawing, purchase souvenir Fes-
tival merchandise, enjoy hands-
on creative children’s activities, 
street performers, snap a keepsake 
“masterpiece” photo, savor food 

truck fare, sip beer, wine, Bloody 
Mary’s and more. Join in the fes-
tivities by casting your vote for the 
People’s Choice Award (Satur-
day). FREE admission. Proceeds 
benefit MKAF and its ArtsReach 
community outreach education 
initiatives.

Witches of South Walton 
Charity Ride Oct. 31

The Witches of  South Walton 
are set to ride in the 21st Annual 
Witch Ride this October! Every 
year, the Witches decorate bikes 
and fly throughout their commu-

nities. These Witches dress to im-
press, decorate their bikes/brooms 
and have a wicked fun Halloween 
celebration. The ride will leave 
from Gulf  Place on Tuesday, 

Continued on page 29
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Cultural Arts Alliance of Walton County Announces  
Installation of 10 Murals In 

U.S. Highway 98 Pedestrian Underpass
U.S. Highway 98 Pedestrian Un-

derpass Cultural Arts Alliance of  
Walton County Announces Installa-
tion of  10 Murals In U.S. Highway 
98 Pedestrian Underpass

The Cultural Arts Alliance of  
Walton County (CAA) is proud to 
announce that original murals com-
missioned and created by 10 local 
artists were recently installed on the 

walls of  Walton County’s first pe-
destrian underpass at U.S. Highway 
98 in Inlet Beach, which opened to 
the public over Labor Day week-
end. The 136-foot-long underpass 

frames the east end of  Walton 
County at the high-traffic corner 
of  Hwy. 98 and County Hwy. 30A, 
both designated scenic corridors. 

The installation includes art-
works by Francisco Adaro, Kath-
erine Boggs, Heather Clements, 
Bradley Copeland, Olga Guy, Wes 
Hinds, Sarah Page, Andy Saczynski, 
Andrea Scurto and Lindsay Tobias. 
Artists were selected from the CAA’s 
pre-vetted Public Artist Directory 
and each created a mural measur-
ing 20 ft wide x 8 ft high. 

The public art component is 
part of  the Florida Department of  
Transportation’s greater $5.6 mil-
lion Underpass project and was 
created in collaboration with Scenic 
Walton, Walton County Board of  
County Commissioners, and Wal-
ton County Tourism Department. 
Additional support was provided 
by the National Endowment for the 
Arts, St. Joe Community Founda-
tion, Rosemary Beach Realty, Mar-
ket 30A, 30A.com, Morning Star 
Foundation, 30Avenue, Howard 
Group, and John and Nina Freer. 

“After years of  planning and col-
laboration, we are excited to unveil 
these works of  art in an underpass 
that will provide safe passage to 
so many Walton County residents 

and visitors,” said CAA President 
& CEO Jennifer Steele. “ The mu-
rals wonderfully express the theme 
of  connectivity and relationship 
among humans, nature, and our 
built environment, and the CAA is 
grateful to be a part of  this impor-
tant project that provides connec-
tion for our community.”

The installation will grow to in-
clude Underwater Museum of  Art 
(UMA) replica sculptures, including 
Common Chord from Vince Tatum 
sponsored by St. Joe Community 
Foundation, Let’s Not Blow This 
from Kevin Reilly sponsored by 
Rosemary Beach Realty, and The 
Grayt Pineapple from Rachel Her-
ring McCord, that will be installed 
on the north and south entrances of  
the underpass in late fall 2024. Pro-
duced in partnership with the South 
Walton Artificial Reef  Association, 
the UMA was the first Art in Public 
Spaces project for the CAA. 

The CAA’s Art in Public Spaces 
Program is designed to foster col-
laboration, celebrate community, 
encourage tourism and exploration, 
stimulate the economy, and enhance 
the physical environment as well as 
the unique culture and beauty of  
Walton County. For more informa-
tion, visit CulturalArtsAlliance.com.

“Get the shape you want.”

Surgical
• Breast Augmentation & Lift
• Tummy Tuck, Mommy Makeover
• Liposuction (Vaser, 360)
• Facelift, Necklift, Eyelid Lift
• Gynecomastia (Male Breast 
   Reduction)
• Post Weight Loss

Non-Surgical
• Botox Bar
• Facial Fillers
• Profound (RF Microneedling)
• Laser Hair Removal
• OBAGI Skin Care
• Laser Pigmentation / Wrinkles

www.bluewaterplasticsurgery.com |       bluewaterplasticsurgery

Niceville • Santa Rosa Beach
(850) 530-6064

Board Certified Plastic Surgeon

Michelle Sasala MSN, APRN, FNP-BC
Nurse Practitioner/Aesthetic Injector

Arts

 Mural photo courtesy of Spring Run Media

Painted Bumper Restoration

AUTOMOTIVE
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist

• Super Fast Turnaround • Licensed & Insured
MIRAMAR BEACH - CALL FOR APPOINTMENT

918-384-9166

DESTIN
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 Emerald Coast Parkinson’s Educational Event
Parkinson’s disease is a 

chronic, progressive, neurological 
disease that is the fastest-growing 
and second most common neu-
rodegenerative disease in the 
United States. Parkinson’s dimin-
ishes the body’s ability to make 
Dopamine, a neurotransmitter 
critical for making smooth, coor-
dinated motion. Currently, there 
is no known cause or cure but we 
are on the cusp of  finding vari-
ous biomarkers to help the medi-
cal community properly diagnose 
the disease. 

One million of  the world’s ten 
million people with Parkinson’s 
live in the United States and 
over 66,000 Floridians currently 
are diagnosed with Parkinson’s.  
Every six minutes someone 
new is diagnosed with Parkin-
son’s, a uniquely human disease, 
which often has not only motor 
symptoms (Tremor, Rigidity, & 
Slowness of  Motion) but also 
non-motor symptoms (Apathy/ 
Depression, Drooling, & Ortho-
static Hypotension), as well.

The Emerald Coast, more 
specifically, Bay and Walton 
Counties, together have approxi-
mately three thousand people 
with Parkinson’s. Unfortunately, 

this region is in the middle of  
a Movement Disorder Special-
ist “desert”, with the two closest 
Movement Disorder Specialists 
located in Pensacola and Talla-
hassee.

Panama City Beach at least 
has a Parkinson’s Support 
Group, started in 2021, called 
3085Thrive, with the name 
derived from the Longitude 
and Latitude of  Panama City 
Beach (30/85) and the word 
THRIVE, which we intend to 
do, despite having Parkinson’s 
(www.3085Thrive.com).

3085Thrive will be hosting 
the first-ever Emerald Coast 
Parkinson’s Educational Event 
on Tuesday, October 22, 2024, 
at Woodlawn Church (219 Alf  
Coleman) from 9 a.m. to 2 p.m. 
The symposium will feature over 
15 Vendors who offer products 
or services that assist people liv-
ing with Parkinson’s. There will 
also be three nationally known 
speakers present to discuss topics 
such as understanding the grief  
associated with the disease, Care 
Partner Burn Out and to provide 
a summary of  the latest Parkin-
son’s research initiatives from 
Movement Disorder Specialists. 

The event will also be offered in 
a virtual webinar format with a 
Q&A format.

Please contact Greg Ritscher, 
3085Thrive support group 
leader, at gregritscher@gmail.

com or (303) 875-8117 for more 
information. 

Proceeds from all events benefit MKAF 
and its ArtsReach education and 
community engagement initiatives.

Best of the Emerald Coast *MKAF is the 2024 Charity Beneficiary

OCT 10 | 6 PM | Grand Boulevard at Sandestin  

Blue Dog & Bourbon on the Bayou:
An Evening with Wendy Rodrigue
OCT 11 | 6 PM | Churchill Oaks | Santa Rosa Beach

Arty Kick Off Party & 29th Annual Festival of the Arts
OCT 25  | 6 PM | Henderson Beach Resort | Destin

OCT 26 | 9 AM - 5 PM & OCT 27 | 10 AM - 4 PM | Dugas Pavilion Green in Destin

PRESENTING SEASON
SPONSOR

PRESENTING SEASON
MEDIA SPONSOR

Purchase Tickets at MKAF.org/Events

SCAN ME

Celebrate the Arts with Festive Fall Events
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Ecco Water: Bringing Clean, Safe Drinking  
Water to Santa Rosa Beach

Thirsty for a cold glass of  
water that can rival leading bot-
tled brands for taste? Lee and 
Mona Skidmore have been pro-
viding delicious, clean and safe 
water to the Santa Rosa Beach 
community for over 30 years. 
Lee is the owner of  Ecowater 
of  Santa Rosa Beach, and, with 
the help of  his specialists, he’s 
been bringing clean water to 
homes and commercial estab-
lishments using reverse osmosis, 
lawn systems, as well as filters 
for city and well water for three 
decades. Home water filtration 
systems can provide easy access 
to secure, clean drinking water, 
and Ecowater can make the in-
stallation process a breeze.

Home water filtration sys-
tems are designed to eliminate 
various contaminants present in 
tap water. Contaminated water 
can harbor bacteria and para-
sites that lead to waterborne 
diseases. It can also include 
chlorine, lead, and other im-
purities that may pose health 

risks. A good filtration system 
removes these harmful sub-
stances, resulting in cleaner and 
safer drinking water. This pro-
tection is particularly essential 
for vulnerable populations such 
as children, the elderly, and 
individuals with compromised 
immune systems. These systems 
also enhance the taste of  water 
making it more appealing and 
encouraging increased water 
consumption.

Additionally, by installing a 
home water filtration system, 
individuals can reduce their re-
liance on bottled water, leading 
to a decrease in plastic usage. 
It's a sustainable choice that 
benefits both personal health 
and the planet.

While the initial investment 
in a home water filtration sys-
tem may seem significant, it 
proves to be cost-effective in 
the long run. Compared to 
continually purchasing bottled 
water or relying on other costly 
water purification methods, a 

filtration system offers a more 
economical solution for main-
taining a safe and clean water 
supply. There's no need to rely 
on store-bought water or wait 
for deliveries. This accessibil-
ity encourages individuals to 
stay hydrated and maintain a 
healthy lifestyle.

Knowing that the water 
consumed at home is free from 
contaminants provides peace 
of  mind. It eliminates concerns 
about the quality of  tap water 
and ensures that every glass of  
water is a step towards better 

health and is a proactive mea-
sure to secure access to clean 
and safe drinking water. From 
health benefits to environmen-
tal considerations, the advan-
tages of  such systems make 
them a worthwhile investment 
for individuals and families 
seeking a reliable and sustain-
able water source at home.

Since 2010, Lee has pro-
vided Hanish water systems, a 
best-seller, with 10-year instal-
lation-service-and maintenance 
agreements.  For information 
on this and other popular mod-

els like the Crest-10 Ecowater 
of  Santa Rosa Beach, contact 
the Ecowater office located at 
76 Lynn Drive in Santa Rosa 
Beach. For more information 
email ecowaterSRB@Media-
combb.net or call (850) 267-
0500 between 9 a.m. and 4 p.m. 

Wellness

thehormonerestorationcenter.com

Look Healthy,
Feel Alive!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B 

Miramar Beach, FL
(850) 837-1271

Now offering Semaglutide/B12 for weight loss.
Experience real weight loss results without hunger, 
extreme diet or exercise

®

Hormone Imbalance?
Optimize your health 
the natural way with
bioidentical hormones.

Three Years In A Row! 
Thank you Destin!

CCaallll  DDrr..  CChheerrnn,,  MMDD  aanndd  SSuuee  GGrriiffffiinn,,  AARRNNPP  ttooddaayy!!

Medical  Marijuana
Florida Medical

Marijuana Physician
Consultation &

Certification

850-213-1215
Offices in Panama City  and Santa Rosa Beach | THEKAYALIFE.COM

HEALTHY WATER FOR HEALTHY FAMILIES!
Why settle for second best?

EcoWater of Santa Rosa Beach 
Exclusive Distributors of the Watercrest-10 by Hanish

Call 850-267-0500  |  76 Lynn Drive, Santa Rosa Beach  
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Committed To 
Assisted Care 
Excellence
we are a team with over 
20 years of extensive experience 
with countless experiences and 
knowledge to understand our clients needs.

Call  850-517-5745
Or visit www.panhandleassistantcare.com 
to learn more about the wide range of 
services we offer!

Wellness

Botox $10per
unit

Dr. Amber Wiebe
DMD, MAGD, MAAFE

National 
Instructor

850.267.0777
www.destinbotox.com

Limited to first 20 units.
More units at regular price.

Exp: 10/31/24
Must mention this ad at time of

treatment. No exceptions. 
Can’t be used with other offers.

PDO Thread Lift • Botox
Juvederm Family of Fillers 
Kybella • Hydrafacial
Skinpen Microneedling
Medical Grade Chemical 
Peels • Viora Laser
Esthetician Services

Allergan Diamond Level Injector Top 1% 
Voted Best in Destin 2022

Jessie’s Epiphany
By Victoria Ostrosky

Jessie was never sure whose 
fault it was.  The self-help book 
said to look at the common de-
nominator.  That wasn’t encour-
aging. She was by all appearances 
comfortable and successful, but 
inside, not so much.

Her entire life was spent be-
rating herself  for not being bet-
ter. A better friend or mother or 
daughter.  She could go for days 
or weeks without thinking about 
calling or texting.  She did stel-
lar work, accomplishing the bulk 
of  her to-do list within the first 
couple of  hours because of  her 
laser focus.  

Jessie aways said – if  I can find 
a pattern and understand the as-
signment, I can plow through a list 
rapidly.  But for some reason, her 
co-workers never seemed to want 
to spend time with her.  She had 
this way of  speaking her mind, 
which apparently made others 
uncomfortable.  She couldn’t fig-

ure that out.  Weren’t they having 
a discussion?  Why isn’t it ok to 
express an opinion?

One day, while scrolling 
through Instagram, clips about 
autism kept popping up and as 
she watched the short videos, a 
light bulb went off.  Her entire 
childhood replayed itself  in her 
mind’s eye. So that’s why she was 
the way she was!  It all made sense 
now.

The extreme introverted per-
sonality coupled with high em-
pathy.  The overstimulation and 
subsequent meltdowns in situa-
tions where lights and noise and 
activity overwhelmed her.  The 
love of  being alone, avoiding 
group settings, living in a quiet 
home with everything in its place.  
Walking the other way to avoid 
speaking with a neighbor.  Unrea-
sonable pushback against change 
she didn’t initiate. Rewatching or 
rereading the same movie series 
or book repeatedly for months, 
then obsessing about something 

else until she had wrung every 
last bit of  knowledge and interest 
out of  it.

Jessie suddenly realized she 
wasn’t supposed to beat herself  up 
about not being like other people.  
God made her brain neuro-di-
vergent for a reason.  She always 
said – my brain works in a straight 
line, so I can reach a conclusion 
and solve a problem quickly.

But that has some societal 
drawbacks.  Like pretending 
(masking) to act like everyone 
around her in order to fit in, 
which doesn’t work well in the 
long run.  It’s exhausting pretend-
ing to be interested in subjects 
that actually bore you to death, 
knowing that no one is interested 
in truly finding and implementing 
a solution.

She recalled all the various 
groups she’d joined over the years 
and lost interest in after a few 
months.  She wanted to discuss 
topics.  She wanted to find solu-
tions.  She wanted to know what 

others were thinking.  And for 
some reason, the majority seemed 
to be put off by that. 

Which has caused Jessie no 
small amount of  sorrow over the 
years.  Her fixed desire has been 
to serve God and use her spiritual 
gifts.  However, there are high 
hurdles to overcome when you’re 
autistic.  Just “joining a group” 
isn’t so easy. Where will they 
meet?  Will there be food?  How 
long will it last? Can I leave when 
I want? It’s so difficult to initiate 
conversation.  Autistic people 
don’t tend to have large groups of  
friends, so finding your niche can 
be difficult.

But God didn’t say it would 
be easy.  He expects us to actively 
search for opportunities to exer-
cise our spiritual gifts.  So, Jessie 
continues to lean in – intention-
ally placing herself  in uncomfort-
able situations, learning what she 
can, and serving where she can.

Being autistic might be a rea-
son that fitting in is difficult, but 
it can’t be an excuse for not put-
ting in the effort.  Our Heavenly 
Father has good works for each 
of  His children to perform, that 
build up the Body of  Christ. Our 
human eyes can only see the 
next step, but that’s ok, because 
God sees the whole picture and 
is thrilled with our participation 
in His plan, even when we feel 
it’s more struggle than success.  
Sometimes our personal growth 
is as important as the task itself.

Jessie no longer worries over 
her “lack” but embraces the per-
sonality and brain her Heavenly 
Father chose for her.  The more 
she understands autism, the more 
grace she gives herself. She knows 
without a doubt she is cherished 
and dearly loved and unique.  
And believing that has made all 
the difference. 

HopeCounseling.Online
Mental Health Counseling 
& Coaching

Online | In-Person

Dune Lakes Office
116 MC Davis Blvd.
850.660.8353

October 31 between 6:45-7:15 
a.m. The Witches will again be 
riding to support the mission of  
Children’s Volunteer Health Net-
work (CVHN). Event registration 
at Register.WitchRide.com. Get 
more details at www.witchesof-
southwalton.com.

 Eggs on the Beach Nov. 2
Eggs on the Beach is celebrat-

ing its 10th Anniversary Nov. 2, 
and is partnering with two well-
known brands—Tony Chachere’s 
Seasonings and Angel’s Envy—to 
enhance the cooking competition. 
Presented by Bay Breeze Patio, the 
beloved annual event will include 
more categories for cook teams to 
compete in, and more opportuni-
ties for tasters to sample delicious 
bites and beverages. Held at Sea-
scape Towne Center in Miramar 
Beach, cook teams will be smoking, 
grilling and baking their favorite 
dishes on the Big Green Egg while 
tasters sample the delicious bites 
and vote for their favorites, while 
supporting two local causes—Fish-
er House of  the Emerald Coast 
and Food for Thought. Taster tick-
ets: $50 in advance; $60 day of. 
Visit www.EggsontheBeach.com.

Contractors Connect Net-
working Event Nov. 14

Contractors, subcontractors 
and other specialists in the building 

industry are invited to attend Con-
tractors Connect, on Thursday, 
Nov. 14, 5- 7 p.m. at AJ’s Grayton 
Beach. Presented by Builders First-
Source of  the Emerald Coast, the 
cost is $20 and includes one free 
draft beer, light appetizers, and 
the opportunity to win multiple 
door prizes. Attendees will have 

an opportunity to connect with 
representatives from Contractors 
Connect Industry Partners, Savi 
Flooring & Tile, Framer Jacks 
and Painter Jacks; and Network-
ing Sponsors, Dunlap & Shipman, 
Westlake Royal Building Products 
and Decks & Docks Company.

EVENTS
continued from page 25



Page 30	 South Walton Life   www.southwalton.life	 October 2024

  
Psychotherapy30A.com 

Individual, Marital  
and Family Therapy

1-850-837-0123
1131 Mack Bayou Rd & 
76 Allen Lakeshore Dr.

Michael McManus LCSW

Because you are unique...

850-622-5800
Fax: 850-622-5802

HOURS OF OPERATION
Mon - Fri • 9am-5pm

1719 S Co. Hwy 393,
Santa Rosa Beach, FL
Handicap Accessible

Regina Jaquess, Pharm D
USA Water Ski team member
and ten time World Champion
and World Records
in both slalom and overall

www.reginajaquess.com

WHAT IS COMPOUNDING?
Pharmaceutical compounding allows for your medical provider to  
provide specialized treatment. We can formulate your prescriptions  

to meet your individual needs.

The need for compounding is endless. Below are a few topics that
Emerald Coast Compounding Rx handles on a daily basis.

 HORMONE AND THYROID REPLACEMENT THERAPY
DERMATOLOGY | PAIN MANAGEMENT

• Anti-Aging
•  Bio-identical Hormones 

Replacement Therapy
• Dental
• Dermatology
• Gastroenterology
• Infertility

•  Men’s and Women’s Health
• Pain Management
• Pediatric
• Podiatry
• Sports medicine
• Veterinary And More

www.eccpharmacy.com | info@eccpharmacy.com
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• Infertility
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• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802

Because you are unique...

• Anti-Aging

• Bio-identical Hormones

 Replacement Therapy

• Dental

• Dermatology

• Gastroenterology

• Infertility

• Men’s and Women’s Health

• Pain Management

• Pediatric

• Podiatry

• Sports medicine

• Veterinary

• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802

Because you are unique...

• Anti-Aging

• Bio-identical Hormones

 Replacement Therapy

• Dental

• Dermatology

• Gastroenterology

• Infertility

• Men’s and Women’s Health

• Pain Management

• Pediatric

• Podiatry

• Sports medicine

• Veterinary

• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802

Best of Emerald  
Coast 2016 & 2017

Wellness

Book Review of James Clear’s “Atomic Habits” 
by Michael McManus LCSW.

As a therapist, I love this 
book as it outlines simple, basic 
and effective ways to facilitate 
change in your life. 

Get ready to unlock the se-
crets of  habit formation with 
"Atomic Habits" a book that’s 
part science, part self-help, and 
quite transformative! If  you’ve 
ever found yourself  stuck in a 
cycle of  bad habits or longing 
for that elusive “better version” 

of  yourself, this book will assist 
you in that journey.  

From the very first pages, 
Clear captivates readers with his 
engaging storytelling and relat-
able anecdotes. He introduces 
the idea that small changes—
like the size of  an atom—can 
lead to astonishing results over 
time. Imagine transforming 
your life by simply improving by 
1% each day. It sounds so man-
ageable, doesn’t it? Clear effec-

tively dispels the myth that you 
need to overhaul your entire 
existence overnight. Instead, he 
champions the power of  tiny 
tweaks that can snowball into 
significant accomplishments.

One of  the highlights of  the 
book is its catchy framework: 
the Four Laws of  Behavior 

Change — cue, craving, re-
sponse, and reward.  Clear illus-
trates how understanding these 
components can help you break 
bad habits and cultivate good 
ones. It’s as if  he’s handed you 
a cheat sheet for mastering your 
own behavior!

Clear's writing is peppered 
with memorable stories and in-
sights from various fields, keep-
ing readers entertained while 
they learn. He shares the jour-
ney of  athletes, artists, and even 
historical figures, making the 
principles of  habit formation 
feel both accessible and inspir-
ing. You’ll find yourself  nodding 
along, thinking, “If  they can do 
it, so can I!”

Beyond the practical strate-
gies, what really resonates is 

Clear’s emphasis on identity. He 
encourages readers to shift their 
self-perception, suggesting that 
true change comes when you 
start seeing yourself  as the per-
son you want to become. It’s a 
powerful reminder that change 
isn’t just about what we do—it’s 
about who we believe we are.

	 The book also tackles 
the importance of  environment. 
Clear suggests that if  you want 
to change your habits, you need 
to design your surroundings to 
make good habits easier and 
bad habits harder. It’s a simple 
yet brilliant idea that can lead 
to major lifestyle shifts—like 
putting your gym clothes by the 
door or hiding that tempting 
chocolate stash!

In conclusion, "Atomic 
Habits" is a delightful blend of  
wisdom, practicality, and inspi-
ration. James Clear has crafted 
a roadmap for anyone looking 
to build better habits and break 
free from the chains of  self-
doubt. So, if  you’re ready to 
embark on a journey grab this 
book and get started. Your fu-
ture self  will thank you!

Michael McManus LCSW is 
a therapist in private practice in 
Santa Rosa Beach, Florida and 
can be reached at (850) 837-
0123 or Psychotherapy30A.
com.
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Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

404-787-1886

Lee Campbell

OVERHEAD DOOR COMPANY OF 
NORTHWEST FLORIDATM

Discounts for Sr. Citizens, Veterans, Active Duty and First Responders. 

(850) 269-3246  •  destinoverheaddoor.com
Residential and Commercial 

 $100 OFF a new 
WI-FI DOOR OPERATOR 
and FREE DECORATIVE 

DOOR HARDWARE
with each door purchase. (No other discounts 

apply.) Financing as low as $79/mo. w.a.c. 

Don’t wait until an emergency – we offer savings with an 
Annual Service Plan – includes complete diagnostic of door systems! 

Stephenie Craig,  LCSW
Therapist
918-221-9987  |  stepheniecraig@journeybravely.com

Todd Craig
Life & Leadership Coach
918-740-1232  |  todd@journeybravely.com
 
www.journeybravely.com

You Can’t Know Until You Know

By Stephenie Craig
Our oldest son walked away 

from us and into his dorm just be-
fore we headed out of  town after 
the first college move in. The 
symbolic moment of  him walking 
away from his childhood and into 
his adulthood wasn’t lost on me 
and brought some tears. Now we 
begin the redefining of  a new ver-
sion of  life and relationship as we 
navigate simultaneous joy, grati-
tude, grief, pride and excitement.

Many parents have gone 
before us launching kids. We 
listened, cared and expressed 
compassion. However, without 
having walked the road our-
selves, we didn’t deeply under-
stand that particular experience. 
We couldn’t know until we knew. 
Now, we see this family transition 
with new eyes, fresh emotions 
and have a deeper empathy to 
offer those who come after us. 
We will send a thoughtful text, 
take a mom for lunch, tell a Dad 
he might feel sadder than he is 
expecting, give longer hugs, and 
check on people weeks after the 
move in.

While pain isn’t unique to the 
human experience, we all walk 
through different brands of  pain 
at different moments. Your pain 
is your own and needs its own 
space to be felt and processed.

And, your pain journey can 
also be an invitation to care 
for others with similar pain in 
uniquely empathic ways. If  
you’ve walked through divorce, 
you understand what those walk-

ing through divorce might be 
feeling and needing. If  you’ve 
walked through cancer diagnosis, 
you understand what those walk-
ing through cancer might be feel-
ing and needing.

So, how do you use your ex-
perience to extend care and em-
pathy to others walking a similar 
road to the one you’ve walked?
10 Ways to Care for Oth-
ers from Your Experience:

Give your personal pain 
space. Take the time to under-
stand your experience, feel your 
feelings, and reflect on what 
you’re learning. Seek support as 
you process your pain.

Notice the pain of  oth-
ers. Be aware and curious about 
pain others might be experienc-
ing. Extend compassion broadly 
to others while noticing when a 
person’s pain might align more 
closely to something you’ve expe-
rienced.

Remember your experi-
ence. Remember how you felt 
in your body and thoughts in 
the midst of  pain. What did you 
need? What would have helped 
you feel seen and cared for? Ex-
plore remembering your pain as 
a brainstorm while also being 
mindful that each person may 
have different needs.

Listen with validation. 
Ask curious, open ended ques-
tions. How are you feeling lately? 
What is this like for you on the in-
side? How are you navigating this 
transition emotionally? Then re-
mind the person their feelings are 
normal. I understand why you’re 
feeling sad, this is really sad.

Ask how you can sup-
port them. Sometimes people 
aren’t quite sure what they need 
but other times they can tell you 
clearly. Remember to ask.

Offer encouraging words. 
Send a card, text or call letting 
them know you are thinking 
about them and care about their 

experience.
Offer practical gestures. 

Deliver dinner, take them to cof-
fee, take them a basket of  snacks, 
provide house cleaning services.

Offer kindness. Send flow-
ers, a thoughtful item through the 
mail, leave something thoughtful 
on their porch.

Offer your presence. Offer 
a hug, to sit with someone and 
listen, invite them on a walk, or 
offer to do something they enjoy.

Follow up. Put reminders in 
your calendar and/or reach out 

to check in when you think of  the 
person consistently over time.

Your understanding and em-
pathy can be a meaningful gift 
to someone else walking through 
hard things. Remember the care 
you offer is for the other person 
and not to fill a need in yourself  
to provide care. And, at the same 
time, providing empathic care to 
others does often result in deeper 
healing within you. 

Connect with us along your 
journey for counseling and 
coaching at Journeybravely.com.
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October Medicare Opportunities

By Christian Regalado

October is a special month 
for those with Medicare Ad-
vantage and Prescription Drug 
Plans. Brokers are allowed to 
start discussing 2025 plans 
with clients beginning October 

1, and you can apply for next 
year’s plans beginning October 
15.  This year, you’ll want to 
have enrollment season on your 
radar.

The Inflation Protection Act 
changed how Medicare pre-
scription drug plans are covered 
by insurance companies. It re-
duces the out-of-pocket maxi-
mum Medicare beneficiaries 
can spend for prescription drugs 
from $8000 in 2024 to $2000 
in 2025, and payments can be 
made in installments over the 
year. This is a great benefit for 
those who need expensive drugs. 
The downside is insurance com-
panies will look to recoup their 

revenue losses by increasing pre-
miums and copays on the larger 
pool of  consumers.

By now, if  you are on an 
Advantage Plan or Prescrip-
tion Drug Plan 
(PDP) ,  you 
should have re-
ceived your An-
nual Notice of  
Change, outlin-
ing the areas 
where your cur-
rent plan will 
see changes 
next year.  It has 
been reported 
that up to 80% 
of  Advantage 
and PDP clients (instead of  the 
typical 25%) will shop for a new 
plan this season because of  all 
the changes happening for 2025.  
Brokers expect to be very busy, 
so call to schedule your appoint-
ment early if  you can.

Some Advantage Plans that 
you may wish to consider in-
clude Part B Rebate plans which 
reduce your Part B premium, in 

some cases, by over $160 per 
month.   It is a limited benefits 
plan, but for those who don’t 
tend to use their benefits, this is 
a way to save money.  If  you are 

one of  over 50% who qualifies 
for a Chronic Needs plan, you 
may be attracted to a plan offer-
ing those targeted benefits.

If  you are on a Medicare 
Supplement and a PDP plan 
for prescriptions, your Supple-
ment plan’s benefits remain un-
changed, but your PDP plan’s 
premium will probably go up, 
and there may be formulary 

changes, which is the list of  
drugs covered. There could also 
be changes to drug tier levels 
and which drug tiers include a 
deductible.  I’m told that many, 

but not all, plans will con-
tinue to have tiers 1 & 2 
(generic drugs) exempt 
from the drug deductible. 

In short, be careful 
when renewing your Ad-
vantage and Prescription 
Drug Plans this year. If  
you’re taking prescription 
drugs, it’s important to 
compare coverage. There 
are new tools that compare 
the cost of  specific pre-
scriptions across available 

plans.  And we would be happy 
to help you.

My expectations are that 
from October until the end of  
AEP, which is December 7, bro-
kers and insurance companies 
will be very busy. If  you are 
working with a broker (and re-
member their services are free to 
you), it’s important to schedule 
a time to go over your plan op-
tions and your prescription drug 
information.

November begins open en-
rollment for individuals, so now 
is a great opportunity for seniors 
to get ahead of  the game for 
2025.

Should you need help, give us 
a call. Our services are free and 
as independent brokers, our job 
is to help you find the plan that 
works best for you.  I am certi-
fied with many different insur-
ance carriers, and I am happy to 
answer your questions and assist 
any way I can. 

Email me at christian@ever-
greenhealthins.com or call (850) 
687-7606.

• Hormone Replacement 
Therapy (HRT/TRT) for

 Women & Men
• Adult Primary Care

• Weight Loss
• Sick Visits/Med Refills

• Telehealth
• Evening & Weekend 
Appointments

850-987-8968   www.850Midlife.com

  SERVICES INCLUDE

• IV Hydration and Vitamin Therapy
• Convenient Care / Sick Visits

• Wellness • Weight Loss • Aesthetics Injectables
• Available for Group Events and Parties

• Call, text, or book online • Weekend appts available

850-679-5066
www.hydrate30a.com

See Event on Page 20

See Coupon on Page 47
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Get local help with your
 Medicare questions
I’m Stephanie Corso, a licensed sales agent in Northwest Florida Panhandle. When it comes to Medicare, it’s important 
to consider all of your options. What works well for your neighbor may not be the best fit for you. I know the ins and outs 
of Medicare, and I’m ready to answer your questions and help you find a plan that fits your needs. Make the most of my 
knowledge and experience to:

 •Take the confusion out of Medicare

 •Get help comparing plans

 •Receive one-on-one service

 •Make enrolling in a plan easier

I look forward to helping you explore your Medicare options so you can enroll in a plan with confidence.

Call today to learn more about Medicare Advantage plans in your area
Stephanie Corso
Licensed Sales Agent
850-418-3026, TTY 711
stephanie@corsoinsure.com
www.corsoinsure.com

Grace and Gumbo
By Heather Bennett Eye

Our community was able to fill their bellies 
and souls at the Path of  Grace Gumbo, Chili and 
Give Cook-off held on October 5, 2024, at New 
Life Church in Santa Rosa Beach. There was live 
music, ministry, testimonies and more. Guests were 
also able to vote on the best gumbo and chili along 
the Emerald Coast.

The Gumbo, Chili and Give Cook-off is one of  
several events they’ve hosted this year for their Path 
of  Grace – Rebuilding Lives Campaign to raise 
money for the construction of  a 28,000 square foot 
dormitory that will allow them to add an additional 
50 beds.

So far, they’ve raised $2.5 million toard their $8 
million goal. We anticipate the cook-off contributed 
significantly towards that goal. “These events that 
we’re holding open the door to double the amount 
of  women we’ll be able to help,” said Path of  Grace 
Administrative Manager Marissa Martin. “We get 
phone calls daily, but we’re maxed out so we’re hav-
ing to turn people away just because we don’t have the 
room.”

Since 2009, Path of  Grace has help women transform 
their lives. They are a nonprofit 

organization that provides a faith-based, long-term sober 
living environment with Christ-centered teachings, along 

with Alcoholics Anonymous, addiction coun-
seling and celebrating recovery. Their 16 to 
24-month residential program helps women 
regain their self-confidence and self-worth by 
leading them to have a relationship with God 
and teaching them important life skills and 
work ethic for a successful future. 

“This program really works,” said Ma-
rissa, who also graduated from Path of  
Grace. “If  you stay the full 2 years, and you 
work your program, this place works.”

Our community consistently shows 
up to support those in recovery and we 
hope you will consider donating. You can 
view more about the Path of  Grace – Re-
building Lives Campaign to raise funds 
for expansion here, https://youtu.be/_
uhymMV2IEo?si=wXjoojcJaANq42L- 

To learn more about Path of  Grace’s re-
covery program, testimonies, projects and 
events, you can visit https://www.pathof-
grace.net. Be on the lookout for more in-

formation on the Path of  Grace Gala being held in 
December. 

Our Ad  
& Editorial  

Deadline is the   
20th of each 

month for the  
following 

month’s issue.
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WALTON. 
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Discernment

By Kirk McCarley

Best-selling author Jacob Mor-
gan wrote that we become who 
surrounds us.  

“If  you surround yourself  with 
negative people, you’ll become 
negative. But if  you surround 
yourself  with successful, growth-
minded people, you’ll become suc-
cessful too.

 I experienced this firsthand.  
For years, I surrounded myself  
with those who didn’t support or 
encourage me and who brought 
me down instead of  supporting my 
dreams.  And over time, I realized 
that my mindset was changing to 
match theirs.

I realized I had to make a 
change.  I got rid of  a lot of  people 

in my circle and chose to surround 
myself  with positive people who 
encouraged my new ideas, per-
sonally and professionally.  And it 
made all the difference in my goals 
and growth.

The habits of  the people you 
surround yourself  with rub off on 
you.  Who you surround yourself  
with reflects who you are and who 
you can become.”

In the book of  Galatians, Paul 
encourages alignment with the 
characteristics of  the fruit of  the 
Spirit:  love, joy, peace, forbear-
ance, kindness, goodness, faithful-
ness, gentleness, and self-control.  
How do you identify those possess-
ing these traits?  	

First, start with trial and error.  I 
was introduced to a person, and we 
considered a business relationship.  
We had a couple of  discussions to 
get to know one another.  During 
our second meeting, I discerned a 
feeling in my gut that this prospec-
tive relationship was not going to 
be mutually beneficial for either of  
us.  The hoped-for synergy simply 
didn’t exist.  We each felt that way, 
respected our instincts, and verbal-
ized it.  The moral is that the hon-
est conversation did not sever our 

connection:   in fact, we agreed to 
collaborate on a different project 
down the road.  Your gut is worth 
trusting.

Second, does their presence 
and example seem to help unlock 
your potential instead of  hold-
ing you back?  For the past year I 
have been engaged in a book proj-
ect, with that piece on schedule to 
come out later this fall.  Earlier, the 
editor had returned my first man-
uscript with literally hundreds of  
grammatical corrections and sug-
gestions.  My initial reaction was 
defensive, but after stepping back 
to more carefully review and ratio-
nalize I eventually came to agree 
with probably 99% of  her recom-
mendations.  Though it may have 
hurt a little bit, she made my pub-
lication stronger and more coher-
ent.  More importantly, she did it 
respectfully.  Should I have another 
project down the road, I will use 
her services again.

There are other questions to 
consider when discerning relation-
ships:
1.  �Does this person help make you 

a better version of  yourself ?
2.  �Do they build you up or tear 

you down?

3.  �Do they help you see things 
from a different perspective 
without tempting you to forfeit 
your values?

4.  �How do their values align with 
yours?

5.  �Does there seem to be a balance 
of  giving and receiving?  That 
does not necessarily equate to 
who talks the most and least.  
Could it be that by allowing 
them time to speak and be 
heard, they benefit, while you 
also absorb pieces of  valuable 
wisdom and insight?
One of  my best bosses was 

a gifted orator.  In fact, given a 
60-minute discussion, his words 
likely absorbed 58 minutes of  our 
time together.  Yet from those ora-
tions, I learned and applied many 
of  his philosophies.  I was further 
amazed that at the conclusion of  
those discussions, he was often able 
to almost magically “read” my re-
actions, thoughts, and opinions.  I 
still wonder how he did that.

Barbara Huson, a wealth 
coach, suggests that we surround 
ourselves with five types of  people:
1  �People who firmly believe in you.
2.  �Trusted friends who have your 

back.

3.  �People who have been “there” 
and can show you the way.

4.  �Messengers, those who have in-
formation useful to you.

5.  �Naysayers, because they will 
challenge you to achieve be-
yond what you may think is 
possible.
It’s never too late to become an 

even better version of  ourselves.  
Who do you want to become? 
Then surround yourself  with peo-
ple who will help you get there.

A graduate of  the University 
of  North Texas, Kirk McCarley is 
a Certified Professional Coach as 
well as a Professional in Human 
Resources (PHR) and SHRM-CP 
Certified. He also is a Production 
Assistant for both college football 
and basketball for ESPN and leads 
group cycling classes as a Certified 
Spinning instructor. Contact kirk@
theseedsowercoach.com, theseed-
sowercoach.com, or call  314-677-
8779.

Lo ca t ed  a t  The  Pea r l  Ho te l
850.588.2882  |  HavanaBeachBar. com  |  63  Main  St ree t   |  Rosemar y  Beach ,  FL  32461

Celebrate the joy of  l iv ing, 
eat ing and dr inking well .
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With a focus on compassionate and evidence-based 
care, Dr. Hansen helps clients navigate a wide range 
of mental health and wellness concerns.

• In Office and Virtual Visits
• Aetna (FL & NY) Insurance Participant

1131 Mack Bayou Rd, Santa Rosa Beach
(850) 750-9033
DrHansen@rachellehansen.com

VISIT WWW.RACHELLEHANSEN.COM

A Pastor’s Ponderings:  
On Eagle’s Wings

Rev. Pete Hyde serves as 
chaplain with the South  
Walton Fire District

The morning was still and 
serene.  The sun had been up 
an hour or so and the air was 
thick with gulf  humidity.  The 
bay stretched out before us like a 
sheet of  mirrored glass pushing its 
way into infinity as we backed the 
trailer into the water to launch the 
jet skis.  We put on our life vests 
and headed out for a few hours 
on the water.

Other than the passing of  an 
occasional car the morning was 
quiet.  The silence as broken by 
the whistle of  an osprey circling 
gently, yet intently about a hun-
dred yards out into the bay.  The 
morning hunt was on.  Almost 
in the same location the surface 
of  the water suddenly churned.  
Dorsal fins pierced the surface 
and circled with knife-like pre-
cision.  A pod of  dolphins had 
rounded up a school of  fish and 
were enjoying their breakfast.

The osprey, seizing the op-
portunity, whistled, tucked her 
wings to her side and began a 
quick dive.  About halfway to the 
water she pulled up.  An answer 
to her whistle was heard.  Above 
her circled two smaller ospreys. 
This morning’s hunt was not 
just about breakfast.  School had 
started. It was time for the kids 
to learn how to hunt and begin 
to fend for themselves.  Another 
whistle came from atop a mast of  
an old sailboat listing to one side 
and full of  the brown brackish 
water of  the bay.  Dad was su-
pervising.  (That’s what dads do 
you know.  They leave the hard 
work to Mom and stand off at a 
distance to make sure the job is 
being done right.)

The dolphins ate their fill of  
breakfast and the water returned 
to a mirror-like shine.  The three 
ospreys circled and whistled to 
one another.  Mom would tuck 
her wings and begin a dive.  The 

children would watch and learn.  
Each time she would pull up.  
They needed to watch and learn 
and do it on their own.  She 
couldn’t do it for them anymore.  
It was time.

Finally, one of  the young birds 
tucked its wings and streaked 
downward piercing the calm sur-
face, shattering the mirror of  the 
surface with a big splash.  It came 
up empty handed.  A whistle of  
encouragement came from atop 
the sailboat mast.  Mom called 
back to him and Dad became 
silent.  The other young osprey 
made a circle, tucked its wings 
and headed toward the water. 
Just at the surface of  the water, it 
pulled up just slicing the top of  
the water with its talons.  Mom 
whistled.  It whistled back.

The scene played out for a 
few minutes.  Circle, tuck, dive.  
Circle, tuck, dive.  Each time with 
no results.  Mom let out a series 
of  whistles.  Was she impatient 
or had she noticed that her chil-
dren had enough disappointment 
today?  Who knows.

She came in low across the 
water at high speed and effort-
lessly climbed into a graceful 
circle.  In moment her wings were 
tucked as she rocketed downward, 
broke the surface of  the water 
with a huge splash and came up 
with a fish almost as long as she 
was.  With her wet wings strug-
gling hard against the weight of  
the water and the fish, she whis-
tled, turned the fish in the direc-
tion of  her flight to decrease the 
drag and headed toward an un-
seen nest.  The young ones fol-
lowed at a distance.  Dad left his 
perch and followed behind.

I was reminded of  one of  my 
favorite scriptures.  “Those who 
wait on the Lord will renew their 
strength.  They will mount up on 
wings as eagles.”  God, through 
his Spirit, circles above us and 
around us watching as any loving 
parent watches their children.  He 
lets us stumble, fail and fall.  But 
God is always near and will whis-
tle encouragement to us, swoop 
down when we have had enough, 
catch us on his wings and bring 
back into his arms when we have 
strayed too far or struggled too 
much.

Whatever your struggle today, 
know that: God will raise you up 
on eagle’s wings, bear you on the 
breath of  God and hold you in 
the palm of  his hand.”  Amen.
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VISIT SOUTHWALTON.LIFE

Builders and Remodelers

• Expert residential 
& commercial pool 
replastering & 
remodeling

• The best pool 
remodeling at prices 
you can afford!

Call us today! (850) 650-3747 | 185 N. Holiday Rd., Miramar Beach
Visit www.tamtechpools.net

GRANITE • MARBLE
QUARTZ • COUNTERTOPS

worldstonedesign@knology.net
19709 Panama City Beach Pkwy
Panama City Beach, FL 32413

Cell: 850-595-7184 
Office: 850-235-0399

Fax: 850-235-0277

RODRIGO MANCILLA

29 Village Blvd Unit C101 & C102
Santa Rosa Beach, FL 32459

Phone: (850) 278-6663

Order Online:  
www.30athaicuisine.com

  30A Thai Cusine
               Cooking from the Heart…

Op-Ed: Amendment 4—Not What it Seems

By “Doc” Doug Stauffer

The most controversial is-
sue on the November ballot 
is Amendment 4, titled the 
“Amendment to Limit Govern-
ment Interference with Abor-
tion.” Abortion is, unfortunately, 
divisive, but this amendment is 
deceptive. This change to the 
state’s Constitution would forev-
er alter Florida. While Amend-
ment 4 is being marketed as a 
means to “restore reproductive 
rights,” in reality, it allows un-
limited abortion, strips away pa-
rental consent laws, and removes 
doctors from the equation. 
The Deceptive Language of  
Amendment 4

Amendment 4 does not de-
fine one term used in the amend-
ment. All constitutional amend-
ments are carefully crafted with 

specific terms and detailed 
language, leaving less room for 
misinterpretation. Amendment 
4, however, has no such clarity. 
Words like “viability,” “health” 
and “healthcare provider” are 
undefined. This opens the door 
to extreme interpretations that 
will be exploited by lawyers, 
making abortion in Florida a le-
gal quagmire.

For instance, the term “viabil-
ity” typically refers to the point at 
which a fetus can survive outside 
the womb, around 22-24 weeks. 
However, Amendment 4 leaves 
this term up for interpretation. 
This ambiguity creates one of  
the many dangerous loopholes.

The phrase “patient’s health” 
is equally concerning, which 
could be defined as physical, 
mental, emotional, and even 
financial well-being. By using 
vague and undefined language, 
Amendment 4 will allow abor-
tion at any stage during the nine 
months if  the “health” of  the 
mother is deemed at risk. That 
“risk” could include emotional 
stress or financial strain. The life 
of  the mother is already covered. 

Parental Consent Stripped 
Away

Amendment 4 attacks the 
family, because it obscures its 
impact on parental consent laws. 
While its proponents argue that 
“parental notification” remains 
intact, the reality is that this 
amendment, if  passed, would 
repeal Florida’s parental consent 
laws. Think about it! Every oth-
er medical procedure performed 
on a minor requires parental 
consent—why should abortion 
be the ONLY exception? 
Who’s Behind the Amend-
ment?

Florida voters should ask 
themselves: Who stands to bene-
fit from this radical amendment? 
Groups like Planned Parent-
hood, the ACLU and the Open 
Society Fund, led by George 
Soros, have poured millions of  
dollars into this initiative. These 
are not grassroots organizations, 
but well-funded, out-of-state in-
terests determined to make an 
example of  Florida by creating 
an abortion destination state.

In 2022, Michigan passed 
a similar state constitutional 

amendment. What has followed 
are taxpayer-funded abortions 
and the removal of  all restric-
tions, including late-term abor-
tions. If  Amendment 4 passes, 
Florida will follow the same 
path, forcing taxpayers to pay 
the bill and allowing abortion 
throughout all nine months of  
pregnancy. Even most propo-
nents of  abortion do not believe 
in third-trimester abortions.  

Why This Amendment is 
Too Extreme for Florida

Amendment 4, as an amend-
ment to the Constitution, will 
result in an almost irrevers-
ible outcome. Once enshrined 
in the state Constitution, our 
elected representatives will be 
powerless to fix any problems. If  
passed, this amendment would 
turn Florida into a haven for 
limitless abortions, drawing in-
dividuals from states with more 
common-sense abortion guide-
lines. The lack of  definitions and 
legal loopholes would enrich at-
torneys, sparking years of  costly 
litigation. The taxpayers will be 
adversely affected and have no 
hope of  finding a solution. 

A Call for Informed Voting
The supporters of  Amend-

ment 4 want to deceive voters 
into thinking that the amend-
ment’s real outcomes are un-
known. Floridians deserve to 
be fully informed, not misled 
by deceptive language and hid-
den agendas. If  parents no lon-
ger must give permission for a 
juvenile to have an abortion, be 
honest!

During all the heated rhetoric 
surrounding Amendment 4, one 
crucial element is often over-
looked: love and understanding 
for the women who have expe-
rienced abortion. While some 
may be satisfied with their deci-
sion, others carry a lifetime of  
regret, and every time this issue 
ignites another firestorm, those 
emotions are stirred anew. As we 
engage in this important debate, 
let us not forget that compassion 
must remain at the heart of  our 
conversations. Regardless of  our 
views, every person, including 
those who have walked this dif-
ficult path, deserves our love, 
respect and empathy.
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Sean of the South

By Sean Dietrich

When I was a kid, my mother 
believed in angels, 
but I didn’t. I was 
on the fence about 
angels. I didn’t 
believe in hocus 
pocus. My thought 
was, if  angels were 
real, then why were 
they always the 
worst team in the 
Major Leagues?

My mother used to say, “When 
you get older, you will believe.”

“How can you be so sure?” I 
asked.

“Because, when you’re older 
there will be moments in your life 
when you cannot logically explain 
things without believing.”

Mothers.
But then I started writing. And 

almost immediately, I started re-
ceiving stories from people.

Like this one: The young 
woman was in her car. It was mid-
night. The two-lane highway was 
desolate.

Her Impala struck a deer. It 
wasn’t just a deer. It was an ani-
mal about the size of  a subtropi-
cal continent. Her car spun. The 
automobile went into the opposite 
lane.

An oncoming vehicle struck 
her. She blacked out.

The next thing she remembers 
is a man helping her from the car. 
He lifted her out. He placed her 
against the guardrail. “You’re 
going to be okay,” he said.

When the paramedics found 
her, she was asking where the 
man went. “Ma’am,” the EMTs 
explained, “Nobody travels this 
highway at this time of  night.”

That’s when she looked at 
what used to be her car. It was 
a pile of  soot. If  she would have 
been inside, she would have been 
permanently checked into the 
Horizontal Hilton.

And here’s another. The man 
worked at a commercial factory. 
He was overseeing huge produc-
tion machines. And when one 
of  the machines started acting 

up, one of  his workers, a young 
woman, tried to fix the mechani-
cal problem herself.

The employee had her arm 
inside the machine when one of  
the hydraulic levers pinned her 
arm inside the machine and was 
about to sever her limb.

The foreman was trying to 
help, so were the others, but they 
were incapable. That’s when a 
young man, dressed in jeans and 
T-shirt, showed up. Using his 
brute strength, the young man 

released the hydraulic arms and 
freed the woman.

“There was no way any 
human could have moved these 
hydraulic machines,” said the old 
foreman. “He would have had to 
be superhuman.”

When the woman was freed, 
she was in shock. They splashed 
cold water on her face. And 
when the employees looked for 
the woman’s hero, to thank him, 
nobody could find him. Nobody 
knew who he was.

Wait. I’m not done.
There was a young woman of  

12 who was swimming across the 
lake where her family lived. She 
was doing it on a dare. Her friends 
had dared her to swim more than 
a mile across the slough. When 
she reached the middle point, she 
began to get tired and couldn’t go 
on. Her swimming turned into 
dog paddling. Her dog paddling 
turned into drowning.

There was a man in a boat 
who arrived and dragged her into 
his skiff. He rowed her to shore. 
And when they found her, there 
was an empty boat on the shore 
that nobody recognized. There 
were no identifying registration 
numbers on the boat. No identify-
ing characteristics. The man was 
nowhere to be found.

Today, the woman is 64 years 
old. Her family still owns and uses 
that boat.

I tell you all this because about 
10 years ago, I finally broke down 
and wrote my first story about the 
supernatural. It was a story told 
to me by an old man who claimed 
an angel saved his life.

Within 24 hours, I had re-

ceived more angel stories than I 
knew what to do with. The sto-
ries had been emailed to me from 
all parts. Even from far, faraway 
places like Indonesia, Chile, and 
Milwaukee.

Currently, I still receive dozens 
of  angel stories per week. I have 
received them from every state in 

the Union, and most European 
countries. I have thousands in 
my possession. I share them from 
time to time, even though I have 
no business doing so—I’m not 
what you’d call an inspirational 
writer. I’m more of  a Pabst Blue 
Ribbon enthusiast. Mostly, I share 
these stories because I don’t know 

what else to do with them.
So anyway, a few days ago, 

I shared another angel story. 
Whereupon my mother imme-
diately called me and said, “I 
thought you didn’t believe in an-
gels.”

Well. You know mothers. They 
just love to rub it in. 
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WORLD FAMOUS T-SHIRTSWORLD FAMOUS T-SHIRTS

GREAT FOOD & DRINKSGREAT FOOD & DRINKS
ALLIGATORSALLIGATORS
Beachside Bar & GrillBeachside Bar & Grill

WORLD FAMOUS T-SHIRTSWORLD FAMOUS T-SHIRTS

GREAT FOOD & DRINKSGREAT FOOD & DRINKS
ALLIGATORSALLIGATORS

FOOD, FUN & GATORS!FOOD, FUN & GATORS!
FAMILY ENTERTAINMENT • AWARD WINNING FOOD & DRINKSFAMILY ENTERTAINMENT • AWARD WINNING FOOD & DRINKS

ALLIGATOR PARK • FEED THE GATORS • GET A PHOTO WITH A LIVE ALLIGATORALLIGATOR PARK • FEED THE GATORS • GET A PHOTO WITH A LIVE ALLIGATOR
DESTIN (850) 654-4200 | FUDPUCKER.COM | #FUDPUCKER

FREE ADMISSION TO FUDPUCKER’S GATOR BEACHFREE ADMISSION TO FUDPUCKER’S GATOR BEACH

“Ya Aint Been Pucked,“Ya Aint Been Pucked,
Till Ya Been Fudpucked”Till Ya Been Fudpucked”

Locals 
Favorite 

Destination 
Since 1982

BEST SEAFOOD 
ENTREÉ

Destin Seafood Festival

BEST TOPPINGS
Burgers, Bourbon & Beer

JUDGE’S CHOICE
Mac & Cheese Festival

BEST GRITS & 
JUDGES CHOICE

Shrimp & Grits Festival
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www.30acookiesandicecream.com

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

BURGER + BEERS + GOOD VIBES
  Happy Hour Monday-Friday 4-6

 Live Music Weekly. 

  Saving you a seat at the  
Magnolia Patio and Bar. 

PAPA SURF BURGER BAR 
4324 W County Hwy. 30A, Santa Rosa Beach, FL 32459 

850-278-6440   info@papasurf.com

Sts. Markella and Demetrios Greek Orthodox Church 
Announces Upcoming Greek Festival

The parishioners of  Saints 
Markella and Demetrios Greek 
Orthodox Church are prepar-
ing to welcome visitors from far 
and wide to the annual Greek 
Festival, from October 18 -20. 
Once again, the event will be 
held on the beautiful grounds of  
the Church at 104 Bryn Mawr 
Boulevard, from 4 - 8:00 p.m. 
on Friday, October 18, and from 
11a.m. to 8 p.m. on Saturday, 
October 19, and 11:30 a.m. to 4 
p.m. on Sunday, October 20.  

Though the Church is the 
home to parishioners of  many 
different ethnic backgrounds,  
this remains a marvelous oppor-
tunity for the community of  the 
Panhandle to enjoy the sights, 
sounds, and flavors of  Greece. 
There will be music, Greek 
dancing, vendors’ booths, and 
– of  course – some of  the most 
delicious Greek food (prepared 
by loving hands) for your enjoy-
ment. Not to be missed are the 
scrumptious desserts, best en-
joyed with a Greek coffee. There 
will also be activities for children. 
All are welcome to attend. The 
Church tours this year will also 
give you an opportunity to view 

the newly completed interior 
dome icons.  

Please come and bring your 
friends to the Church grounds. 
The setting will allow you to 

think for a while that you have 
been transported to Greece, sit-
ting under a canopy,  enjoying 
delicious food with family and 
friends, while music and dancers 

provide you with enchanting en-
tertainment. It is an event not to 
be missed.  

For more information, please 

contact, please check our web-
site: website - https://www.
greekfestfwb.com/ or contact the 
Church Office at (850) 244-0822. 

Our Ad  
& Editorial  

Deadline is the   
20th of each 

month for the  
following 

month’s issue.
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Raw fish dishes & grilled foods  
prepared by lively chefs in a sleek,  
modern environment.

4552 US Hwy. 98 Santa Rosa Beach, FL
(Next to Louis Louis)
vkijapanesefl.com • (850) 267-2555

Lunch 11am-3pm | Dinner 3pm-9:30pm
Hibachi Grill open all day 11am-9:30pm

VKIVKI
Steakhouse & Sushi Bar

Japanese
Gift Certif icates AvailableGift  Certif icates Available

Award-Winning Gospel Group Legacy Five To Play 
Benefit Concert on October 11th 

at Good News Church for Caring and Sharing of South Walton 
Tickets are now on sale! 
Tickets are now on sale for 

Legacy Five, a Dove award-
winning Southern Gospel 
group performing at 7 p.m. on 
Friday, October 11 at Good 
News Church. This very special 
concert will benefit Caring & 
Sharing of  South Walton and 
is graciously sponsored by The 
Crawford Family. 

The rich four and five-part 
harmony that Legacy Five has 
become noted for is the result of  
a masterful weaving together of  

five unique and versatile talents. 
Tickets are $15 and doors 

open at 6:30 p.m. for general 
admission. VIP tickets are $100 
and include preferred seating 
plus a Meet and Greet at 6 p.m. 
Doors open at 5:30 p.m. for VIP 
ticket holders. Tickets are avail-
able at https://legacyfive2025.
eventbrite.com. 

“Caring & Sharing is a bless-
ing to many in Walton County,” 
says Jennifer Crawford, Spon-
sor and long-time supporter of  
Caring & Sharing. “Sharing a 

night of  Dove Award-winning, 
Legacy Five music to raise funds 
seemed like a night of  joy and 
we are so thrilled to bring back 
this amazing opportunity to the 
community.” 

“Having Legacy Five come 
back for a second year to per-
form for our community is such 
a huge blessing and all thanks 
to The Crawford Family,” says 
Carly Barnes, Executive Di-
rector of  Caring & Sharing of  
South Walton. “All proceeds 
from the concert will directly 

enable us to further meet the 
growing needs of  our neigh-
bors.” 

To contribute to the concert, 
volunteer, or to donate directly 
to Caring and Sharing visit 
www.servesowal.com. All pro-
ceeds benefit Caring and Shar-
ing of  South Walton. 

Sponsorship opportunities 
are still available. Email Carly@
caringandsharingsowal.org. 
All proceeds benefit Caring & 
Sharing of  South Walton. 

South Walton Live Music Scene
Old Florida Fish House 
Weekdays

For over a decade, Old Flor-
ida Fish House has proudly fea-
tured local live music. Catch 
artists playing inside the coveted 
bar and lounge area as well as in 
the large outdoor dining space 
situated among the palm and oak 
trees under the twinkling lights 
next to Eastern Lake. Visit www.
oldfloridafishhouse.com.

FOOW Live Music Fri-
days and Sunday Brunch 

Enjoy live music on Fri-
days and for Sunday Brunch at 
FOOW - Fish Out of  Water. The 
Gulf  front restaurant invites you 
to delicious dining paired with 

live music. Visit foow30a.com.

AJ's Grayton Brunch, 
Live Music & Sunday 
Funday

AJ's is the place to be to cel-
ebrate all things Sunday Funday 
in Grayton Beach! Come for 
brunch, stay for the music and 
dancing. Every Sunday from 11 
a.m. til 3 p.m., AJ's brunch is 
not to be missed. Complete your 
meal with a mimosa or go all in 
with their famous Build Your 
Own Bloody Mary bar. Enjoy 
live music with Will & Linda 12-4 
p.m. and Pickled Pickers on the 
Main Stage at 5 p.m. Check ajs-
grayton.com for other live music 
throughout the week.

Shunk Gulley
Shunk Gulley is a premier 

location on 30A for live music, 
bringing in artists from around 
the Gulf  Coast and beyond. 
Whether you just want to relax 
to indie guitar players or upbeat 
party songs, the talented musi-
cians know the vibe of  the area. 
Visit www.shunkgulley.com.

The Bay
Come out to The Bay with 

family and friends every Wednes-
day night starting at 5 p.m. for 
dinner, cold drinks and a bonfire 
with various musicians on the 
beach of  the Choctawhatchee 
Bay. It's a midweek tradition in 
South Walton. Sunday Pickin' 
@ The Bay features The Sand 

Ole' Opry with Mike Whitty & 
Friends on stage from 4-8 p.m. 
Mike brings in new musicians to 
play every week. 

Wednesday nights:
Oct. 9: Sugarcane Jane
Oct. 16: Tanner Gray
Oct. 23: John Mark Turner, 
Dave P and Friends
Oct. 30: The Sunshine  
Wranglers

Sounds of Seaside  
Concert Series

Enjoy an evening of  live music 
in the Seaside Amphitheater on 
Wednesdays. Sounds of  SEA-
SIDE features musicians ready 
to entertain the whole family. 
Bring a chair or blanket, snacks 
and drinks, and enjoy the show. 

Free and open to all ages. Visit 
seasidefl.com for more details.

Oct. 9: Boukou Groove
Oct. 16: Max McCann
Oct. 23: Fred Domulot
Oct. 30: Max McCann

Baytowne Wednesday 
Night Concert Series

Live music concerts take place 
in the Baytowne Events Plaza 
every Wednesday night from 7-9 
p.m. Various local and regional 
artists perform throughout the 
year - check the lineup. Bring 
your lawn chairs and blankets. 
Free and open to the public. 
Oct. 9: Casey Kearney
Oct. 16: Six Piece Suits
Oct. 23: Below Alabama
Oct. 30: Forrest Williams Band
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THAI ELEPHANT
Authentic  
Thai Cuisine

Originial  
& Creative

Lunch &  
Lunch Specials

Mon-Fri 
11am-3pm 

Dinner, 3pm-9pm 
Sat/Sun & Holiday 

Dinner All Day

850-660-6711

3906 Hwy 98/Santa Rosa Beach
Post Office Shopping Center

Bring This 
Coupon In For  

10% OFF

Successful Practice Habits
Developing effective practice 

habits is crucial for music stu-
dents to make steady progress 
and achieve their musical goals. 
Here are some key strategies to 
help music students establish a 
productive practice routine:

Set a Regular Schedule
Consistency is key when it 

comes to practicing music. Es-
tablish a daily practice schedule 
and stick to it as much as possi-
ble. Even short, regular practice 
sessions are more beneficial than 
sporadic longer ones. Choose a 
time when you're typically alert 
and free from distractions.

Create an Optimal Prac-
tice Environment

Choose a specific area in 
your home for practice.  Keep 
your instrument, music stand, 
and other necessary materials 
readily accessible. Eliminate po-
tential distractions by turning 
off electronic devices or finding 
a quiet space.

Warm Up Properly
Always start your practice 

session with a proper warm-
up.  This could include long 
tones, scales, or simple exercises 
to loosen up your muscles and 
prepare your mind for focused 
practice.

Set Specific Goals
Before each practice ses-

sion, define clear, achievable 
goals. These could be mastering 
a particular section of  a piece, 

improving a specific technique, 
or memorizing scales. Having 
concrete objectives gives your 
practice purpose and direction.  
Review your teacher’s personal-
ized lesson plan weekly.

Break Down  
Challenging Sections

When faced with difficult 
passages, break them down into 
smaller, manageable parts. Prac-
tice these sections slowly and 
gradually increase the tempo as 
you gain proficiency. This ap-
proach allows for more focused 
and effective practice.

Use a Metronome
A metronome is an invalu-

able tool for developing a strong 
sense of  rhythm and timing. In-
corporate it into your practice 
routine, especially when working 
on challenging rhythmic pas-
sages or trying to increase your 
playing speed.  A variety of  met-
ronome phone or iPad apps are 
available for download.  I like to 
use Pro Metronome.  

Practice Mindfully
Avoid mindless repetition. 

Instead, focus intently on each 
note, rhythm, and expression 
as you practice.  Mindful prac-
tice fosters better musical un-
derstanding and helps develop 
a deeper connection with your 
instrument.

Vary Your Practice  
Routine

To keep your practice ses-
sions engaging and effective, 
incorporate variety. Alternate 
between technical exercises, 
sight-reading, repertoire work, 
and creative activities like im-
provisation or composition.

Record and Listen to 
Yourself

Regularly record your prac-
tice sessions using your cell 
phone or other device.  Listen-
ing back to these recordings can 
help you identify areas that need 
improvement.

Seek Feedback
If  you're taking lessons, com-

municate with your teacher 
about your practice routine 
and any challenges you're fac-
ing. They can provide ideas and 
advice to improve your practice 
habits.

Practice Slowly
When learning a new song or 

working on difficult parts, prac-
tice at a slow tempo, and try to 
focus on accuracy and proper 
technique before gradually in-
creasing the speed.

Conclude your practice ses-
sion by playing something you 
enjoy or have already mastered. 
This leaves you with a positive 
feeling and motivates you to 
return to practice the next day. 
By incorporating these strate-
gies into their practice routine, 
music students can develop good 
habits that lead to consistent im-
provement and musical growth. 

Remember, effective practice is 
about quality, not just quantity. 
With dedication and smart prac-
tice techniques, students can 
make significant strides in their 
musical journey.

Located in Santa Rosa Beach, 
Florida, Studio 237 Music offers 
private lessons on piano, drums, 
ukulele, classical, acoustic or 

electric guitar, bass guitar and 
voice lessons.  For more infor-
mation and/or schedule lessons, 
call Ray or Lisa Cyr at (850) 
231-3199 or text at (850) 797-
3546. Check out our Website 
at www.Studio237Music.com.  
Email us at studio237music@
gmail.com.

Call today for your appointment (850) 231-3199  
237 Dawson Road, Santa Rosa Beach

Piano • Voice • Guitar • Bass • Drums 
Ukulele • Song Writing and More

Visit www.Studio237Music.com

Studio 237 Music Lessons

We Offer:
•  Detailed Home Inspections
•  24/7 On Call Neighbor 
 Assigned to Your Property
•  Live Updated Reports
•  Access To Our Trusted 
 Vendor List

Call 850-687-3148 
Email info@heyneighborconnect.com
Visit www.heyneighborconnect.com

hey neighbor
Professional Home Inspection Services

Serving Destin to 30A
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Mirrors
Shower Doors
Table Tops
Glass Replacement
Service

  4935 E. CO. HWY. 30A SUITE 1           850-231-5450 
WWW.SEAGROVEGLASS.COM

PREMIUM POTTERY  AT  
AFFORDABLE PRICES
•  Over 85,000 square feet of unique 

pottery and garden decor
•  Copper and bronze sculptures, statuary, garden figures & water features 
•  Large selection of fountains in many sizes, finishes & styles
•  Many styles and colors, from statement pieces to succulent pots
•  Commercial planters  •  Fountains and accents

Two Miles East of Pier Park

12405 Panama City 
Beach Pkwy. 

Panama City Beach

850-960-POTS (7687)

BOAT LIFTS/SLIPS
Now available in Freeport!
•  New, covered 10,000 lb.  

& 12,000 lb. capacity 
• Slips accommodate boats up to 30'
• Fuel available on site

Each lift has remote control,  
120v outlet, water, and hose for  
wash downs. Well lit with security 
cameras and management on  
site daily.

Located on the fresh water of  
Black Creek less than 3 miles  
from Choctawhatchee Bay!

Black Creek Lodge Road
Freeport, FL

334-248-4437

Insights for Investors

By Maurice Stouse, Financial 
Advisor and Branch Manager

Estate Planning – What 
are the Basics Everyone 
Should Know?

Planning for the passing of  
your estate – everything that you 
have come to own in this life, is 
something that all of  us will need 
to do. It is said that the formal 
process of  estate planning is only 
done by about one-third of  peo-
ple. The question is: should ev-
eryone have an estate plan (and 
do estate planning)? To answer 

that question, we will review 
what are considered the basics.  

The first is that you need a 
will. A will sets out your wishes 
for your assets. Additionally, it 
usually appoints someone to 
oversee your estate. That could 
be an executor (a man) and 
executrix (a woman) or an ad-
ministrator (either a man or a 
woman). The most important 
thing to remember about a will 
is that the court (known as the 
probate court) must review and 

rule on the will. This does take 
some time – a few weeks up to a 
year and usually comes at a cost 
(court cost and attorney cost). 
The court gives the administra-
tor a document that gives them 
the authority to go about distrib-
uting assets.  

The second would be a (du-
rable) power of  attorney. This 
is a document that allows you to 
appoint someone to act on your 
behalf  for financial and other 
(non-medical) matters. Durable 
means that it can be in place if  
you do not have the capacity to 
act. It is important to note that 
the DPOA ceases to exist upon 
your passing.

The third and fourth pieces 
concern your health (vs. your 
wealth). Those are first a liv-
ing will which details what your 
preference for medical treatment 
should you not be able to provide 
that decision. This includes the 
decision of  life support and also 
an advanced medical directive 
or durable power of  attorney for 
health where you have appointed 
someone to make decisions re-
garding your medical treatment. 

The final would be a trust 
(and there are several versions of  
trusts). Essentially the trust estab-
lishes a beneficiary so that your 
directions are followed regarding 
who the beneficiaries are to be 
for assets that you have put into 
your trust. Many people put their 
homes in a trust as well. 

We encourage investors to 
ensure they have beneficiaries 
for all their assets. That is auto-
matically offered on retirement 
accounts like IRAs and 401ks. 
A trust is similar in that you can 
name a beneficiary. 

The objective is for those who 
wish to be able to spare their heirs 
the probate process and transfer 
their assets to the intended recipi-
ents upon their passing. 

There are alternatives of  
course, such as transfer on death 
for an investment (non-retire-
ment) account or payment on 
death (POD) for a bank account. 

These may or may not have limi-
tations, so it is wise to seek proper 
legal counsel before proceeding. 

The above information is 
shared for information purposes 
only and should not be relied 
upon as legal or tax advice. 
While it is derived from sources 
we deem reliable, it does not take 
the place of  proper legal and tax 
counsel. 

Maurice Stouse is a Financial 
Advisor and the branch manager 
of  The First Wealth Manage-
ment/ Raymond James. Main 
office located at The First Bank, 
2000 98 Palms Blvd, Destin, FL 
32451. Phone 850.654.8124. 
Raymond James advisors do not 
offer -tax advice. Please see your 
tax professionals. Email: Mau-
rice.stouse@raymondjames.com.

Securities offered through 
Raymond James Financial Ser-
vices, Inc. Member FINRA/
SIPC, and are not insured by 
bank insurance, the FDIC, or 
any other government agency, 
are not deposits or obligations 
of  the bank, are not guaranteed 
by the bank, and are subject to 
risks, including the possible loss 
of  principal. Investment Advi-
sory Services are offered through 
Raymond James Financial Ser-
vices Advisors, Inc. The First 
Wealth Management and The 
First Bank are not registered bro-
ker/dealers and are independent 
of  Raymond James Financial 
Services.

Views expressed are the cur-
rent opinion of  the author and 
are subject to change without no-
tice. The information provided 
is general in nature and is not a 
complete statement of  all infor-
mation necessary for making an 
investment decision and is not 
a recommendation or a solicita-
tion to buy or sell any security. 
Past performance is not indica-
tive of  future results. Raymond 
James advisors do not provide tax 
or legal advice. Please see a tax 
professional for advice specific to 
your own situation.
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Business

850  CONCRETE
Your Concrete Contractor in the Florida Panhandle

We service the Emerald Coast from 
Panama City to Pensacola and everywhere in between

20+ Years Experience / Residential and Commercial
New Concrete or Remove and Replace

10% OFF 
Concrete Work

RESIDENTIAL: Driveways • Patios • Foundations 
• Sidewalks • Garage Floors

COMMERCIAL: Parking Lots • Loading Docks 
• Dumpster Pad Repair/Replacement • Trip Hazards 

15% OFF 
Striping / Line Painting

Call today for your free estimate! 

(850) CONCRETE • (687-4543)
www.850concrete.com

Private Flood Insurance vs. FEMA Flood Insurance
What’s the Difference?

By Julie A. Martin

There are two types of  per-
sonal primary flood insurance 
in the State of  Florida. One is 
FEMA Flood insurance, in which 
a standard carrier will offer you 
up to $250,000 on the Dwelling 
and up to $100,000 in Contents. 
Those are the maximum flood 
limits that the Federal Emer-
gency Management Agency will 
allow on a policy issued under 

the National Flood Insurance 
Program. 

If  you have a FEMA flood 
policy, you have two deductibles, 
one on the Dwelling and one on 
the Contents. FEMA has a stand-
ing rule that if  you go more than 
30 days without flood coverage, 
and you wish to purchase a new 
flood policy through NFIP, there 
will be a 30-day wait after bind-
ing until the coverage becomes 
effective.

What if  the total insurable 
replacement cost of  your home 
is more than $250,000? What 
happens if  there is a flood and 
you have only the $250,000 with 
which to cover your home in 
the event of  a flood loss, such as 
happened last year with Hurri-
cane Ian? FEMA also has excess 
flood insurance available, but it’s 
not easy to get. Several carriers 
have stopped writing excess flood 
in certain areas of  the state, and 
those with NFIP policies have a 
coverage gap that may cost them 
in the event of  a flood. 

Private flood insurance offers 
more comprehensive coverage 
and is specifically designed to 
give you the amount of  insurance 
you need in order to protect your 
home, which is one of  the most 
important, and expensive assets, 
you will ever have. Private flood 
will often offer limits as high as 
$4 million on the Dwelling and 
up to $500,000 in Contents. 

There is one deductible for 
the loss itself, rather than sepa-
rate deductibles for Dwelling 
and for Contents. Private flood 
also offers an endorsement for 
Additional Living Expenses, 
which National Flood Insur-
ance policies do not offer. Private 
flood coverage may also be more 

expensive than NFIP flood insur-
ance, but it covers more of  your 
home than NFIP does. Another 
advantage to Private flood is that 
if  you don’t have flood insurance 
right now, but you need to get 
insurance quickly, Private flood 
has only a 10-day wait, rather 
than the 30-day wait required by 
FEMA when there is a lapse in 
coverage. 

Which option is the best for 
you depends on the size, quality 
and total insurable replacement 
cost of  your home. Your agent is 
best suited to help you determine 
the total insurable replacement 
cost of  your home by perform-
ing a Replacement Cost Estima-
tor, using your square footage, 

year built, roof  type, roof  shape, 
number of  bedrooms and bath-
rooms, flooring types, etc. If  
your replacement cost is more 
than $250,000, you may wish 
to consider Private flood as a vi-
able option in order to avoid a 
gap in coverage. If  your home is 
smaller, the National Insurance 
Flood program might be the best 
option for you. 

Whichever option you choose, 
it is important to have flood in-
surance in Florida, as we live 
on a peninsula surrounded on 
three sides by the ocean or Gulf  
of  Mexico. If  you believe your 
home is not in a flood zone, I 
must remind you dear reader, 
water doesn’t know that. 

(850) 424-6979
www.ins-zone.com

• HOME
• AUTO
• WIND
• FLOOD
• CONDO
• BOAT
• UMBRELLA• UMBRELLA
• LIFE
• BUSINESS INSURANCE

New things are Launching!

iz

Casual gourmet, family- 
oriente, All fresh seafood 
from our retail seafood 
market located downstairs. 
Serving black angus beef 
and specialty salads.

Goatfeathers Restaurant & Seafood Market
3865 W. Co. Hwy 30 A 
Santa Rosa Beach

 

Open Everyday  
11 AM - 10:00 PM 

Handicapped Accessible
CALL 850-267-3342    GOATFEATHERSSEAFOOD.COM

On time...all the time! 

Serving VPS, ECP and 
PNS Airports
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Business

Santa Rosa Beach
850-267-0900 

www.bel-macRoofing.com
• Roofing  

• Repairs & Maintenance

• Roof Coating & Restoration

Santa Rosa Beach 
122-3 Bishop Tolbert Rd.

Santa Rosa Beach, FL 32459 
850-267-0900

www.bel-macRoofing.com 

• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

4591 Highway 20, Niceville, FL 32578 
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

1402 Cat Mar Rd., Suite B, Niceville, Florida 32578

Your Local, Faith Based 
Mortgage Broker

Jack
Libby
NMLS 2113139

jlibby@glorymortgage.com
(850) 715-3536

Visit GloryMortgage.com

It’s Not Easy Being Green

By Chris Balzer

“It’s not easy being green,” 
once sung a very wise Frog.  What 
does “Being Green” mean?  Be-
ing green covers many different 
elements: reducing, reusing and 
recycling; not littering; living 
sustainably; conserving energy; 
conserving materials; going ze-
ro-waste; fair-trade and ethical 
production; being carbon neu-
tral; organic crop growing; be-

ing chemical-free; going off the 
grid... It makes sense why Kermit 
said it’s not easy being green and 

can be overwhelming.
To me, being green is respect-

ing our environment by keeping 
it clean, using our resources the 
right way without wasting them 
and take actions to reduce our 
carbon footprint.   Taking simple 
steps, like turning off the lights in 
rooms and turning off the faucet 
when brushing your teeth can 
and does make a difference.  To 
move the needle further towards 
being green we have been tak-
ing some aggressive actions listed 
above to make change.  In the late 
1970s, we were alerted that our 
ozone layer had a hole, and that 
hole was growing.  The ozone 

layer is 9 to 19 miles in the atmo-
sphere and protects our planet 
from the sun’s harsh UV rays.  
This layer protects ecosystems, 
plants, animals and us.  There 
is good news.  In October 2019, 
NOAA (National Oceanic and 
Atmospheric Administration) re-
ported that our ozone layer hole 
is the smallest recorded.  What?!  
Yes, the ozone is actually shrink-
ing because of  the changes we 
made along with ideal weather 
conditions.  The ozone hole does 
fluctuate regularly. Scientists ex-
pect the ozone hole to shrink to 
the size it was in 1980 by 2070.

Being energy efficient is going 
green.  Everything has a carbon 
footprint or can be linked to car-
bon dioxide (CO2) emissions.  
One way we can be green is 
by buying local, using fewer re-
sources to get the product or ser-
vice to you.  At ECES we focus 
on homes which on average pro-

duce 7.5 tons of  CO2 emissions.  
By taking actions to increase 
energy efficiency, you increase 
your comfort and reduce your 
CO2 footprint.  These actions 
include  properly air sealing your 
home.  These unintended gaps 
and cracks cause poor air qual-
ity and loose energy costing you 
money.  Having the right insula-
tion is important.  If  your home 
was built in or before 2004, your 
attic’s home may be under-insu-
lated.  New construction codes 
now has increased the required 
attic insulation R value by 61% 
to R-30. Radiant Barriers are 
becoming a vital component to 
energy efficiency.  By adding a 
radiant barrier along with ad-
ditional insulation in the attic 
which reflects 97% of  radiant 
heat and can reduce your attic’s 
temperature by 30 to 40 degrees 
in the summer making your duct 
work and insulation more ef-
ficient. This  saves money and 
increases your comfort.  Another 
way to become more energy ef-
ficient is through our windows.  
Replacing windows can be ex-
pensive.  There are virtually clear 
window films which reflect 94% 
of  radiant heat and almost all of  
the harsh UV rays, increasing 
comfort and the life of  furniture 
and flooring.  These films won’t 
change the architecture and are 
great for sunrooms, store fronts 
or restaurants.   Another area to 
consider  is the  crawl space un-
der our home.  These areas go 
unmonitored and traditionally 
use a batt insulation and netting 
which unfortunately fails over 
time causing energy loss.  

There are many ways we can 
become more energy efficient, 
be Green, increase comfort and 
save money.  It takes awareness 
and a professional with tools and 
knowledge to identify these areas 
and educate on ways to become 
more energy efficient and be 
Green like Kermit.

Chris Balzer is  Founder and 
President of  Emerald Coast Energy 
Solutions (ECES) a Smile Provider 
Company.  We provide smiles to our 
customers after installing our high en-
ergy efficient products, increasing com-
fort and lowering energy bills.  For more 
information on how to save this summer 
and become energy efficient  schedule 
an inspection by  calling (850) 588-
2870, visit  www.trusteces.com  or 
email wecare@trusteces.com and Beat 
the Heat.

ENERGY TIPS 
by Emerald Coast Energy Solutions
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Accountants
LYNCHPIN TAX SERVICES
Rosemary Beach
850-210-9738 
Lynchpintax.com

Air Conditioning
AIRE SERVE HEATING &  
AIR CONDITIONING
Santa Rosa Beach 
850-378-3779

BEACHSIDE A/C
Replacements and Repairs
850-267-0000
www.beachsideac.com

Assisted Care
PANHANDLE ASSISTANT CARE
In-home personalized, private 
care. Serving the Destin-30A 
community. 24/7 Telephone 
850-517-5745 
panhandleassistantcare.com

Attorneys
GREG D. CROSSLIN
3999 Commons Dr. West
Suite D  Destin, FL  
850 650-7378 destinlegal.com

Auto Body
JOE BUMPER
US Hwy. 98 E, Miramar Beach 
918-384-9166

Bathroom Designs
COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Contractors
EMERALD COAST 
IMPROVEMENTS
Heating and Air Conditioning, 
Plumbing, Contractors,  
Property Management,  
Painting, Cleaning
Miramar Beach, (757) 672-3322

FARROW CONTRACTING, INC.
Residential, Commercial,  
and Hospitality
New Construction & Remodels
farrowinc.com; (850) 585-2783
Destin, FL

Computer Sales & Service
MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

SEO IS LOCAL
Affordable Internet Marketing 
Services  850-684-2029

Dentists
SMILEOLOGY
Hwy. 98, Santa Rosa Beach
Full service dental lab
850-203-3004

Center for Family &  
Cosmetic Dentistry
4635 Gulfstarr Dr., Destin 
850-654-8665

Disaster Specialists
APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

Flooring
BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach 850-622-1986

SAVI FLOORING 
Commercial & Residential, 
Guaranteed Quality!
850-622-3022

Flooring Contractors
ARCHITECTURAL ELEMENTS  
& RESOURCES
Your Flooring & Renovation Specialists
181 Lynn Dr. Suite A 
Santa Rosa Beach
850-622-0246 - www.aersrb.com

Glass
SEAGROVE GLASS
Seagrove Beach 850-231-5450

Granite & Tile
SSGRANITE AND TILE
Santa Rosa Beach 850-267-0599

Heating
Aire Serve Heating &  
Air Conditioning
Santa Rosa Beach 850-378-3779

Home Inspections
HEY NEIGHBOR HOME 
INSPECTION SERVICES 
(850) 687-3148
info@heyneighborconnect.com
www.heyneighborconnect.com

Home Watch
SOWAL SERVICES 
South Walton’s premier  
Home Watch and 2nd Home 
Concierge  850-565-9038 
SoWalServices.com

2nd Homeowner / VRBO Resource Directory / Business Directory

DIRECTORY  
continued on next page

DESTIN SMOKE SHOPDESTIN SMOKE SHOP
16055 Emerald Coast Pkwy., Destin

Next to the Destin Walmart
CBD • Delta 8 • Kratom • E-Cig • Walking Humidors

Hookah • Pipe • Vape • Cigarette • Tobacco • Novelty Items

850.837.0237 
DestinSmokeShop@gmail.com

10% Off Purchase 
w/Coupon (Excluding cigarettes)

MINH PC  
Repairs

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

24 HOUR EMERGENCY SERVICES
Plumbing Repairs • Installations • Care Plans

(850) 880-6797
www.beachtobayouplumbing.com
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Insulation Contractors
EMERALD COAST ENERGY 
SOLUTIONS, LLC
Green Solutions to High En-
ergy Bills, Santa Rosa Beach
(850) 588-2870 
www.TRUSTeces.com

Insurance Services
FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life
Fast, Friendly, Local!
850-622-5283  -  Fuller.insure

INSURANCE ZONE
Home, Auto & Life
2166-B County Rd 30A, 
Santa Rosa Beach 
850-424-6979 - ins-zone.co

TINA FADER,                                  
INSURANCE BROKER  
Offering Life, Group Employee 
Benefits and Medicare Advantage 
plans.  850-368-8007

Kitchens & Cabinets
KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Kennel
EMERAL COAST KENNEL, INC.
190 Shannon Lane
Santa Rosa Beach, FL
850-267-1679 - eckennel.com

Lawncare & Landscaping
BLUE GREEN LANDSCAPE
Plant Nursery Store and  
Landscaping Service.  
6844 County Hwy. 30A,  
Santa Rosa Beach 850-660-1934

Locksmiths
RESORTS LOCKSMITHS SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach  850-660-6901
www.resortlocksmithservices.com

Lodging
30A SUITES
6904 County Rd 30A
Santa Rosa Beach
850- 499-5058 - 30Asuites.com

Massage Therapists
FOR THE HEALTH OF IT
2217 W County Hwy. 30A
Blue Mountain Beach
850-267-0558 
shopforthehealthofit.com

CARING TOUCH JANET HARDY, 
MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach, FL
850-231-9131
www.caringtouchtherapy.net

Music Instruction
STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach, FL
Musical instruction for all ages.

Call 850-231-3199 or visit
www.studio237music.com

Painting Contractors
GY PAINTING & RENOVATION
Painting, Home Renovations, 
Custom Interior Shutters
850-714-7502  
gypaintingandreno.com

PAINTERS BY THE SEA
636-236-5839

Pet Supplies
WHAT'S UP DOG
Pet supplies, Dog Care &
Training. 9970 US-98, Miramar 
Beach - (850) 420-2894    

Pools & Spas
TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach - 850-650-3747 
www.tamtechpools.net

Pressure Washing
POMPANO PRESSURE WASHING
Miramar Beach  850-849-4499

Property Management
TROPICAL SANDS REALTY
US Military Member Owned
3754 West County Hwy. 30A
Santa Rosa Beach
850-278-6994
www.tropicalsandsrealty.com

Real Estate
DESTIN PROPERTY EXPERT
Danny Magagliano
Grayton Beach  850-830-4747
DestinPropertExpert.com

ENGEL VOLKERS
Bobby Johnson and the  
Bobby J. Team 850-865-7798
LocalRealEstate.com

RESORT QUEST-NANCY WILLS
"Your Buying or Selling journey
really does matter to me and
you will feel my commitment in
every step." 850-376-7635
exclusivenancy@aol.com

Roofing
BEL-MAC ROOFING
Serving all of  South Walton  
& Beyond  850-267-0900  
bel-macroofing.com

Tile and Grout Cleaning 
THE GROUTSMITH
Cleaning, color restoration, 
repair, shower repairs, granite 
cleaning, repair & sealing. call 
850-367-3100

Tree Service
STUMP GRINDING BY STEVE
No Job too big or too small!
850-803-2205

Water Filters
ECOWATER OF SANTA ROSA 
BEACH
26 years locally owned
and operated. 850- 267-0500

Window Treatments
CARROW WINDOW FILMS
A premier provider of  world-class 
Window Films 850-974-2264

2nd Homeowner / VRBO Resource Directory / Business Directory

Hard to cool rooms?  High Energy Bills?  
Looking to go Green? 

Green Solutions to High Energy Bills: 

Radiant Barrier - Blow In Insulation 

Thermal Inspections -  Max Cap Crawl Space 

System - ERG Window Film
Financing Available 

(850) 588-2870
www.TrustECES.com 

Committed to Excellence & Integrity
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VKI  JAPANESE 
STEAKHOUSE

10% OFF  
W/ANY PURCHASE OVER $55

Offer expires 10/31/24 
4552 US Hwy. 98W, Santa Rosa Beach   

850-267-2555

!

!

OVERHEAD DOOR 
$100 OFF A NEW WI-FI DOOR 

OPERATOR AND FREE DECORATIVE
DOOR HARDWARE

WITH EACH DOOR PURCHASE. (NO OTHER DISCOUNTS
APPLY.) FINANCING AS LOW AS $79/MO. W.A.C.

Offer expires 10/31/24
850-269-3246 

destinoverheaddoor.com

OTTO’S CAR WASH 
WASH CLUB MEMBERSHIP

THE ULTIMATE WASH PACKAGE $54.98/MONTH
THE SUPREME WASH PACKAGE $43.98/MONTH
THE EXPRESS WASH PACKAGE $29.98/MONTH

Offer expires 10/31/24 
34709 Emerald Coast Pkwy., Destin 

850-974-9994

LOCAL COUPONS

OLD FLORIDA  
FISH HOUSE

FREE SMOKED TUNA DIP WITH THE 
PURCHASE OF TWO ADULT ENTREES. 

(No other discounts given.)
Offer expires 10/31/24 

On Eastern Lake and 30A, 33 Heron's Watch Way
Santa Rosa Beach 850-865-2550 

PANHANDLE 
ASSISTANT CARE

FREE CONSULTATION FOR 
IN-HOME ASSISTANCE

Offer expires 10/31/24 
Serving the Destin 30A Community

850-517-5745 | www.panhandleassistantcare.com

EAGLE SPRINGS GOLF 
& RECREATION

FREE BUCKET OF RANGE BALLS OR 
1 OZ. TUBE OF SUNSCREEN

30A HAT BAR 
15% OFF  

YOUR WHOLE SINGLE HAT  
PURCHASE 

Offer expires 10/31/24 
850-259-2025 

30ahatbar.com  @30ahatbar 

EMERALD COAST  
ENERGY SOLUTIONS

SPECIAL! NO INTEREST 
IF PAID IN FULL IN 12 MONTHS*

*Subject to credit approval. Minimum purchase required. Interest 
is billed during the promotional period, but all interest is waived 
if the purchase amount is paid in full before the expiration of the 

promotional period. 

Serving The Emerald  Coast 850-588-2870

!

!

MARBLE SLAB & 
COOKIE COMPANY

$2 OFF ANY 16-INCH 
COOKIE CAKE OR LARGER,
OR 10% OFF PURCHASE

Offer expires 10/31/24 
12805 US Hwy. 98 # R102, Inlet Beach

850-909-0405

!

!

THAI ELEPHANT 
RESTAURANT

BRING IN THIS COUPON
FOR 10% OFF!

Offer expires 10/31/24 
3906 U.S. 98 #5-6, Santa Rosa Beach

850-660-6711

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

HYDRATE 30A / 
850 MIDLIFE

FREE B12 INJECTION  
FOR BOOKING A SERVICE 

WITH US!
Offer expires 10/31/24 

3754 W County Hwy 30A Unit #1 
Santa Rosa Beach, FL 32459 (850) 987-8968

Offer expires 10/31/24 
117 Country Club Lane, Defuniak Springs

www.eaglespringsgolf.com | 850-892-3812

MIMMO’S 
RISTORANTE ITALIANO
COMPLIMENTARY GARLIC ROLLS

W/ LUNCH – M-F 11AM-3P

!

!

SS GRANITE & TILE

$100 OFF*
*Coupon must be presented at the time  

of first deposit.

!

!

Offer expires 10/31/24 
21 Shannon Lane, Santa Rosa Beach

850-267-0599

PAPA SURF  
BURGER BAR

10% LOCALS DISCOUNT 
(Come in and ask for your  

Locals Lineup Card)

!

!

Offer expires 10/31/24 
2700 W. County Hwy 30A, Mountain Beach

850-660-6970 • www.mimmos.com

BEACH HAPPY CAFE
FREE BOBA TEA

WITH PURCHASE OF REGULAR PRICED 
BOBA TEA EQUAL VALUE OR LESS

!

!
Present coupon / Offer expires 10/31/24

Hwy 30A in Watercolor

Offer expires 10/31/24 
4324 W County Hwy 30A, (Gulf Place)

Santa Rosa Beach, (850) 278-6440
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John Martin Group 
is Your Trusted, Professional 

Hometown Real Estate Advisor

Responsive, Listens 
and Gets Your Home SOLD!

Bringing you EXP Realty’s
Cutting-Edge Technology

and Global Reach

Alden Lagasse

SOUTH WALTON
REAL ESTATE

“WHAT OTHERS ARE SAYING
“We have bought two homes and sold one with John’s help. Very professional 
and responsive. Goes the extra mile to make sure you get what you need. Not 
pushy, just helpful. Highly recommend.”
- Client

John Martin

Leigh Carroll Andrew Dungan 

johnmartin30a.com

Scan or Contact Us for a 
Free Home Evaluation

850.714.3731  
john@johnmartin30a.com


