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Anything Can Happen at ECTC!
By NathaNael Fisher, 
eCtC ProduCiNg artistiC 
direCtor/CoFouNder

Last year, Season 11 ended 
with a beautiful and magical 
show - Mary Poppins. Hil-
lary Marshall Anthony and 
Vincent Pelligrino, along 
with 20 other cast members 
and a spectacular creative 
team co-created a wealth of  
magical, heartwarming and 
inspirational moments on 
our stage for you, our ECTC 
community.  My favorite mo-
ment of  the show was during 
Act II when every cast mem-
ber took the stage and the full 
company sang with full hearts 
“Anything Can Happen.” 
Here are just a few of  the im-
pactful lyrics:

If  you reach for the stars
All you get are the stars.
But we’ve found a whole new spin!
If  you reach for the heavens
You get the stars thrown in -
Anything can happen if  you let it!

While we were in tech re-
hearsals for Mary Poppins, I 
asked the cast to put them-
selves and their dreams into 
the number as they sang, and 

to really imagine and believe 
that anything could happen 
for them—and we would be-
lieve right along with them. 
This idea of  dreams coming 
true is personal for me. If  you 
read my article in last year’s 
program, you learned about 
“How ECTC Came to Be” 
(you can find this article on 
our website under “Theatre 
Thoughts”). As I consider the 
history of  ECTC since its be-
ginning in October of  2012, 
it is clear to us…Anything 
CAN Happen.

We launched our first 
program in January of  2013 
with an after-school theatre 
class of  10 students at Destin 
Elementary School. The fol-
lowing summer we produced 
a theatre camp at Destin El-
ementary with 30 students 
in a non-musical production 
of  Aladdin. Anna had our 
6-month old daughter, Zoe, 
as well as our 6-year-old 
twins, Mia and Bella, in tow 
as she gathered props and 
designed costumes for 30 
students! Ora Wolfgram, a 

bright eyed 11-year-old girl, 
played Aladdin’s cat. The 
playwright took liberties in 
creating many roles for kids 
— hence Aladdin had a cat. 
Her only text was “meow,” 
and she delivered that meow 
with so much subtext each 
time that the audience knew 
exactly what that cat was 
saying. Ora is a professional 
artist now, and in a beautiful 
twist of  fate, she is serving as 
ECTC’s resident Props Arti-
san and Stage Manager. We 
were blown away at the time 
that our 10 students had 
grown to 30 (and a cat)…
anything can happen! 

Summer of  2013, we 
launched the Family Theatre 
programs at HarborWalk Vil-
lage and the Village of  Bay-
towne Wharf. I wrote ener-
getic, three-actor plays, with 
engaging audience interac-
tion for these sites. I pitched 
Jamie Hall, Marketing Di-
rector for Harborwalk Vil-
lage at the time, the idea of  
a Family Theatre show, and 
she said, “I’ll pay you for two 
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Membership 
Keeps Arts 
FUN-ded 

Will YOU Join Us?
By ZaNdra WolFgram  

Looking for fun? You have ar-
rived. As a member of  Mattie Kel-
ly Arts Foundation (MKAF), you 
are already aboard the “bus to fun 
town.” 

Take it from the MKAF’s CEO 
of  Fun, Demetrius Fuller. 

“We really want to up our fun 
factor in all we do— including rais-
ing awareness and funding. Our 
tagline is Membership Keeps Arts 
FUN-ded,” Fuller explains. 

Walton County 
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6757 Hwy 98, Suite 201A, Santa Rosa Beach, FL 32459

Weekdays 10-5  |  Saturdays 9-4

Get involved with your local GOP. 
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WALTON COUNTY 
SUPERVISOR OF ELECTIONS  

Ryan Messer

BE ELECTION 
READY!

YOUR VOICE, YOUR CHOICE!
3 WAYS TO VOTE: 

Vote by Mail (Absentee)
Early Voting (In-Person)
Election Day (In-Person)

 Check your status at:
 votewalton.gov/status

votewalton.gov
(850) 892-8112

1

2

3

 

AUGUST 20, 2024
Vote Early: Aug 10-17th 
Register by July 22nd

GENERAL ELECTION
 

NOVEMBER 5, 2024
Vote Early: Oct 26th-Nov 2nd 

Register by Oct 7th

PRIMARY ELECTION

• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

4591 Highway 20, Niceville, FL 32578 
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

1402 Cat Mar Rd., Suite B, Niceville, Florida 32578

performances, and provide tech 
support. If  I like it, I’ll book you 
for the summer.” After watching 
more than 100 people engage 
in “Pirate Pete and the Case of  
the Missing Fisherman” while 
dancing, laughing and having 
a great time, I asked her, “Well, 
what’s the schedule? Your audi-
ence loved that show!” We were 
booked with our first gig.  

While getting to know this 
community again (Anna grew 

up here), we were aware of  
the wonderful work that Stage-
Crafters was doing in Fort Wal-
ton Beach, the great program-
ming at Seaside REP, and the 
strong theater presence in Bay 
County with The Martin and 
Kaleidoscope Theaters. With 
the growth of  the Destin, Mi-
ramar Beach and Santa Rosa 
Beach communities, it seemed 
like there was an opportuni-
ty to complement the theatre 
scene with professional theatre 
programming in Destin and 
Miramar Beach. So, in sum-

mer of  2014, Anna and I again 
started knocking on doors. Who 
had an empty retail space or 
event space that would allow us 
to produce a show? A Dickens 
Christmas is a three-actor ad-
aptation of  A Christmas Carol 
that I wrote to help launch our 
professional theatre, and Har-
borWalk Village and Sandestin 
both blessed us with event spac-
es for that inaugural produc-
tion. 367 people attended the 
performances of  that show and 
ECTC’s productions for adults 
and families were launched…
anything can happen!

During the first three years 
of  the organization, we stored 
all the props and costumes we 
acquired in our garage, the car-
port was used as the scene and 
paint shop, and our Chevy Tra-
verse was the work van. We had 
plastic bins and foldable dollies. 
One of  my most vivid memories 
is dropping Anna off to teach a 
class with Miss Darla while I took 
care of  our 8-year-old twins and 
two-year-old baby. There they 
were walking down the sidewalk 
in 90° weather, dolly and bins 
in tow with a full heart and de-
termination to teach theatre to 
their students. In the summer 
of  2015, Stacey Brady, Market-
ing Director at Grand Boule-
vard, hired ECTC to produce a 
45-minute adaptation of  Shake-
speare’s A Midsummer’s Night 
Dream for Theatre Thursdays 
in the Grand Park. The follow-
ing year, Stacey and her team 
were gracious enough to let us 
use the space that is now Wil-
liams Sonoma for some addi-
tional professional theatre shows 
and kids classes. These were 

humble beginnings for sure, but 
Anna and I were already seeing 
the benefits for kids and patrons. 
The long days, hard work and 
lugging all the “stuff” around 
was so worth it when we heard 
how people’s lives were chang-
ing for the better. 

In addition to producing 
shows and camps, I was working 
as an adjunct professor at UWF 
in Pensacola as well as at Gulf  
Coast State College in Panama 
City. During this time, as I drove 
from one end of  Highway 98 to 
the other and worked on pro-
ductions in between, I just kept 
looking for empty spaces. The 
prayer in my heart was to have a 
home for ECTC. One day while 
driving by Grand Boulevard it 
hit me: every building had sec-
ond floors that had offices built 
out, but the 560 building looked 
empty. Every time I drove by, I 
considered the idea, ‘What if  
that was a space for us?’ We al-
ready had a great relationship 
with Grand Boulevard; what 
were the possibilities? One night 

while driving by with Anna, I 
pointed to it. “Anna, see that 
building? See how it’s dark, and 
how every other building on the 
second floor has lights but that 
one?” She nodded with a small 
smile of  understanding. “They 
haven’t built out that space yet 
and I really feel like we are go-
ing to be there one day.”  “How 
do you know?” she asked. “I just 
have a feeling; I’m not saying it’s 
a word from God or anything, I 
just have this really strong feel-
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Publisher’s Note:  
This year, $32 million was cut from Florida’s state cultural 

arts budget. The impact was immediately felt statewide by 600 
organizations as well as additional businesses. Some art orga-
nizations had to shut their doors. This unprecedented slash of  
funds means supporting the arts at the local level is more import-
ant now than perhaps ever. 

According to an impact 2022 study by Florida Arts & Cul-
ture, Florida’s cultural arts generated 91,270 jobs and $694 mil-
lion in revenue, with an overall economic impact of  $5.8 billion. 
As a tourist destination, the arts and tourism go hand in hand. 
The arts elevate every community’s Quality of  Place. To defund 
that impacts the local experience our tourists travel here to enjoy. 
But, more importantly, these cuts to organizations with educa-
tion outreach programs have a direct impact on our local com-
munity, namely our children.

How can you help? Play your part. Donate. Purchase a ticket 
to attend a play or concert. Volunteer at an art festival. Own a 
business? Consider sponsoring an event or, better yet, an art or-
ganization’s entire season. You will enjoy marketing exposure for 
your business and the bonus of  positively impacting the Quality 
of  Place of  your community. Some organizations, such as Mattie 
Kelly Arts Foundation and Emerald Coast Theatre Co. featured 
here, are membership based. Consider joining. The benefits far 
exceed the cost. And you are sure to meet many new folks who 
will kindly remember your philanthropy—and pay it forward.

To do our part, in this and upcoming editions, we are sharing 
a series of  articles spotlighting the missions of  some of  our lo-
cal art organizations, so our readers can better understand what 
they contribute to our communities and the significant econom-
ic and social impacts the arts have, both as a driver of  tourism 
and in fostering local communities, particularly for children, the 
military and educational outreach programs. I believe, when you 
hear their stories, you’ll agree.

Bruce Collier and Teance Blackburn, Bakersfield Mist February, 2017
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Walton County Fair
Walton County Fair 2024 is 

taking place October 14 - 19 at 
the Fair Grounds in DeFuniak 
Springs, Florida. Lots of  family 
fun for the week! Visit walton-
countyfair.com for the schedule 
of  events, rides, pricing, youth 
activities, contest entries, live en-
tertainment, and more! The fair 
prides itself  on continuing to up-
date the areas for exhibits and en-
tertainment. Exhibits at the fair 
still include animal, art, agricul-
ture, handicrafts, potted plants, 
photography, and canned foods 
divisions. Children also have the 
opportunity to showcase their 
skills and talents with animals, 
speeches and educational post-
ers. Entertainment is a big deal at 
the fair.  Each year the building 
is filled with music - from gospel 
to country and western perform-
ers. The gospel sing on Saturday 
night has become a great hit and 
much-anticipated event.

Champagne Under the 
Stars at Henderson Beach 
Resort Oct. 18

This exclusive soiree prom-

ises an unforgettable night of  
opulence and indulgence under 
the enchanting glow of  a starlit 
sky. The rooftop transforms into 
a haven of  exquisite taste, where 
a luxurious six-course dining ex-
perience awaits. Imagine delec-
table champagne harmonizing 
with decadent culinary creations 
featuring truffles, all while you 
immerse yourself  in the cap-
tivating ambiance of  a balmy 
southern evening. Tickets:  
www.hendersonbeachresort.
com/events/henderson-2024-
dinner-series-bubbles-truffles-
and-stars.

DCWAF 8th Annual Harvest 
Wine & Food Festival Oct. 
17-20

Step into a world of  culinary 
delight at the Harvest Wine & 
Food Festival, an annual event 
hosted in WaterColor by the 
Destin Charity Wine Auction 
Foundation (DCWAF), October 
17-20. This four-day celebra-
tion features an array of  exqui-
site wine dinners, the renowned 
Grand Tasting, a delightful cock-
tail brunch, and much more. For 
tickets, visit dcwaf.org.

Alys Beach Fall Festival 
Oct. 25

Join family and friends in 
the Alys Beach Amphitheatre 
on Friday, October 25th as we 
celebrate the spookiest time of  
year on 30A at the Alys Beach 
Fall Festival! With activities for 
all goblins and ghouls beginning 
at 4:30 p.m., enjoy fall crafts, 
face painting, a photobooth and 
more – all to the tune of  30A 
favorites, Huck & Lilly! Bring 
your blankets to cozy up to 
watch Casper on the big screen, 
beginning at 6:30 p.m. The 
Merchants of  Alys will be hand-
ing out treats! Costumes are 
welcome and encouraged, but 
not required for trick or treating.

Arty Kick Off Party | Festival 
of the Arts Oct. 25

This year’s 29th annual cele-
bration of  art, food, music and 
family fun begins on Friday, 
Oct. 25, at 6 p.m. with the Arty 
Kick Off Party on the Piazza 
Plaza Henderson Beach Resort. 
Mix and mingle with Festival 
artists, watch award-winning 
featured guest artist Melanie 

Moore paint live, view enjoy 
live music by Coconut Radio, 
light bites, creative cocktail by 
Black Sheep Tequila and cash 
bar. $50 per person (includes 
two drink tickets for cash bar); 
MKAF members save 10%. 
Proceeds benefit MKAF and its 
ArtsReach community outreach 
education initiatives.

 
29th Annual Festival of the 
Arts Oct. 26-27

The Festival of  the Arts, 
produced by Mattie Kelly Arts 
Foundation (MKAF), is a cel-

ebration of  art, music, food 
and family fun. Head to the 
Cultural Arts Village in Des-
tin Saturday (9 a.m. to 5 p.m.) 
and Sunday (10 a.m. to 4 p.m.) 
to browse original artwork by 
more than 100 premier artists 
from across the U.S. (and Eu-
rope!). Watch live artist demos, 
hear live music, enter the art 
drawing, purchase souvenir Fes-
tival merchandise, enjoy hands-
on creative children’s activities, 
street performers, snap a keep-
sake “masterpiece” photo, savor 

Community

Events Around the Beach

13390 Highway 98 West, Destin, FL 32550
(850) 650-2262

Continued on next page
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Community

Scan the QR Code for a 
Coupon to the Largest

Independant Pet Supply 
Store in the Panhandle

Builders and Remodelers

• Expert residential 
& commercial pool 
replastering & 
remodeling

• The best pool 
remodeling at prices 
you can afford!

Call us today! (850) 650-3747 | 185 N. Holiday Rd., Miramar Beach
Visit www.tamtechpools.net

Events Around the Beach (Continued)
food truck fare, sip beer, wine, 
Bloody Mary’s and more. Join in 
the festivities by casting your vote 
for the People’s Choice Award 
(Saturday). FREE admission. 
Proceeds benefit MKAF and its 
ArtsReach community outreach 
education initiatives.

Baytowne Family Fun 
Festival Oct. 19

Join Baytowne for a FREE 
Family Fun Event 1-5 p.m. fea-
turing the incredible Shaun the 
Magician as our star performer! 
Enjoy an afternoon of  magic, 
games and entertainment that 
promises fun for all ages. Don’t 
miss out on this magical expe-
rience and the chance to create 
lasting family memories!.

.
Baytowne Trick or Treat 
Street Oct. 31

Calling all ghouls, ghosts and 
goblins to the Village of  Bay-
towne Wharf  for a spooktacular 
extravaganza! This Halloween, 
trick or treat 6-8 p.m. through 
the Village streets and visit mer-
chants for your favorite treat. 
Steve Hall will play frightening-
ly good tunes on the main stage. 
Enjoy crafts and balloon animals. 
Be sure to stop by Coconut Kidz 
to enter the costume contest and 
compete to win the grand prize! 
End the night with a spooky fire-
works display at 8 p.m.

Seaside Oktoberfest 
Oct. 26

Celebrate the season in Sea-
side at the Oktoberfest Cele-
bration! Beginning at 1 p.m. in 
Central Square on Saturday, 
Oct. 26th in Seaside, enjoy 
drinks, hotdogs, and live pol-
ka music. Come early to catch 
the annual Halloweener Derby 
on the Lyceum Lawn. Check-in 
and registration will start at 9:15 
a.m. with the first races kicking 
off at 10 a.m. Costume con-
test to follow the Derby Race. 

For 2024 Seaside Halloweener 
registration and race + contest 
rules, visit seasidefl.com/sea-
side-halloweener-derby.

Witches of South Walton 
Charity Ride Oct. 31

The Witches of  South Wal-
ton are set to ride in the 21st 
Annual Witch Ride this Oc-
tober! Every year, the Witches 
decorate bikes and fly through-
out their communities. These 
Witches dress to impress, dec-
orate their bikes/brooms and 

have a wicked fun Halloween 
celebration. The ride will leave 
from Gulf  Place on Tuesday, 
October 31st between 6:45-7:15 
a.m. The Witches will again be 
riding to support the mission 
of  Children’s Volunteer Health 
Network (CVHN). Event regis-
tration at Register.WitchRide.
com. Get more details at www.
witchesofsouthwalton.com.

 
Eggs on the Beach Nov. 2

Eggs on the Beach is cele-
brating its 10th Anniversary 
Nov. 2, and is partnering with 
two well-known brands—Tony 
Chachere’s Seasonings and 
Angel’s Envy—to enhance the 
cooking competition. Presented 
by Bay Breeze Patio, the beloved 
annual event will include more 
categories for cook teams to 
compete in, and more opportu-
nities for tasters to sample deli-
cious bites and beverages. Held 
at Seascape Towne Center in 
Miramar Beach, cook teams will 
be smoking, grilling and baking 
their favorite dishes on the Big 
Green Egg while tasters sample 
the delicious bites and vote for 

their favorites, while supporting 
two local causes—Fisher House 
of  the Emerald Coast and Food 
for Thought. Taster tickets: $50 
in advance; $60 day of. Visit 
www.EggsontheBeach.com.

Contractors Connect 
Networking Event Nov. 14

Contractors, subcontrac-
tors and other specialists in the 
building industry are invited to 
attend Contractors Connect, 
Thursday, Nov. 14, 5 to 7 p.m. 
at AJ’s Grayton Beach. Pre-
sented by Builders FirstSource 
of  the Emerald Coast, the cost 
is $20 and includes one free 
draft beer, light appetizers, and 
the opportunity to win multiple 
door prizes. Attendees will have 
an opportunity to connect with 
representatives from Contrac-
tors Connect Industry Partners, 
Savi Flooring & Tile, Framer 
Jacks and Painter Jacks; and 
Networking Sponsors, Dunlap 
& Shipman, Westlake Royal 
Building Products and Decks & 
Docks Company.
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30A Cats “Cat Daddies” 
Screening Event and Fundraiser Oct. 30 

Join 30A Cats at The Big 
Chill 30A on Wednesday, Octo-
ber 30 at 5 p.m. for a film and 
fundraiser!

The event features a silent 
auction, a raffle for some great 
items, and a screening of  the 
documentary Cat Daddies, a 
heartwarming and tender por-
trait of  a diverse group of  men 
whose lives have been forever 
changed by their love of  cats. 
Costume optional! Are you feral 
or fancy!?

30A Cats is an animal rescue 
service focused on TNR (trap-
ping, neutering, releasing), find-
ing loving homes for the kittens and cats they rehab, and com-

munity education. Learn more 
at 30Acats.org

To Sponsor or Donate
We are looking for sponsors 

and auction items! Let us know 
if  you or your business would 
like to contribute by emailing 
us at 30acats@gmail.com. This 
event provides a heartwarming 
and tender portrait of  a diverse 
group of  men whose lives have 
been forever changed by their 
love of  cats. Cat Daddies takes 
us on an inspiring journey all 
across the United States during 
the early days of  the COVID-19 
pandemic when people desper-
ately needed hope and compan-
ionship.

These nine “cat dads” come 
from all walks of  life - a fire-
fighter, a truck driver, a Holly-
wood stuntman, an ad execu-
tive turned cat rescuer, a police 
officer, a software engineer, an 
actor/Instagram influencer, a 
school teacher and an undocu-
mented and disabled immigrant 
living on the streets of  New York 
City. They couldn’t be any more 

different, but each of  them has 
a compelling story to tell and 
all share unconditional love for 
their beloved cats.

A refreshing and timely ex-
ploration of  modern masculin-
ity, Cat Daddies shows us how 
being a “cat person” has no gen-
der, and that the unlikely bond 
between man and cat is here to 
stay.

BeGenerous Inc. Hosts 
7th Annual Fundraiser 

November 9
Get ready for an unforget-

table evening of  fellowship, 
worship and fundraising at 
The Gathering in the Gar-
den! This year’s highly an-
ticipated event will be hosted 
on November 9 from 6 - 8:30 
p.m. at the stunning new ven-
ue, Drive the Coast in Santa 
Rosa Beach, providing ample 
indoor and outdoor space to 
welcome an even larger crowd 
of  community members.

The evening will kick off 
at 6 p.m. with inspiring live 
worship, creating the perfect 
atmosphere for a night filled 
with praise and thanksgiving. 
Following worship, attendees 
will indulge in a delicious ca-
tered meal prepared by a local 
culinary chef  setting the stage 
for a memorable night.

One of  the most exciting 
aspects of  the Gathering is the 
silent and live auction. With a 

wide array of  enticing items 
up for bid, there’s something 
for everyone! Whether you’re 
a seasoned auction-goer or 
just looking for a fun way to 
support our mission, this is an 
opportunity you won’t want 
to miss. Your participation di-
rectly helps sustain BeGener-
ous through the year.

 Moreover, the Gathering 
will showcase impactful testi-
monies that will undoubtedly 
inspire and touch attendees. 
Listen to personal accounts 
of  how BeGenerous served 
the women and children in 
our program and discover the 
continuous efforts being made 
at BeGenerous..

 Mark your calendars for 
November 9th and come 
join us for a night of  com-
munity,celebration and giving 
back! 
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Fore Her Nonprofit Tees Off with 12th Annual Golf Outing 
Benefitting Local Women with Breast Cancer 

Fore Her invites golfers and 
philanthropists alike to tee off 
for a great cause with a fun-filled 
day at their 12th Annual Fore 
Her Golf  Outing presented by 
Emerald Coast Hospice Care on 
Friday, October 25 at The Links 
Golf  Club at Sandestin. Check-

in and registration will begin at 
8:30 a.m. with Tee-Off at 9:30 
a.m., and the afterparty at Sun-
set Bay Cafe directly across the 
street from The Links. 

With October being Breast 
Cancer Awareness Month, the 
Golf  Outing is a timely way to 

honor and celebrate survivors 
while raising money for wom-
en and men undergoing breast 
cancer treatments. Fore Her is a 
local nonprofit that raises funds 
through events like these to pro-
vide financial aid and resources 
for women and men with breast 
cancer. 

In its 12th year, this annual 
event features an 18-hole day of  
golf  as the centerpiece, a silent 
auction, prizes, food, and drinks 
at holes, and the 19th Hole Af-
terparty. Also, this year a lucky 
player will have a chance to 
win a hole-in-one prize, a new 
2024 Buick Envista Sport Tour-
ing from David Scott Lee Buick 
GMC. 

Golfers will start their day 
with breakfast and Bloody 
Marys from Sunset Bay Cafe 
sponsored by Builders First 
Source, then enjoy lunch on 
“the turn” by Centennial Bank. 
After a day of  golf, it’s an easy 
stroll over to Sunset Bay Cafe 
for the “19th Hole Afterpar-
ty,” sponsored by Emerald Bay 
Plumbing, with live music by 
Rob Romans, fabulous prizes, 

a silent auction, heavy hors d’ 
oeuvres, drinks and delectable 
treats from Sweet Henrietta’s. 

Registration is now open and 
fees as of  October 1 are $200 
per golfer and $800 for a team 
of  four. To register, visit https://
www.foreher.org/golfouting. 

“Last year, Fore Her raised 
close to $30,000 at the Golf  
Outing to help local breast can-
cer patients in need and we paid 
for living and medical expens-
es with those funds raised for 
breast cancer patients while they 
were undergoing treatment. So 

far this year, we have paid out 
over $35,000 in living expenses 
for breast cancer patients in fi-
nancial need while undergoing 
treatment, and we continue to 
make a

difference with our support 
groups and educational mate-
rials,” says Amy Walsh, Found-
er of  Fore Her. “The support 
of  our community makes a 
life-changing impact on the 
families we help.” 

A huge thanks to Fore Her 
Golf  Outing 2024 Spon-
sors: Emerald Coast Hospice 
Care(Presenting), Emerald 
Bay Plumbing (19th Hole Af-
ter Party), Terri’s Interiors 
(Lunch Sponsor), Ft. Walton 
Beach Winn Supply, Plumbing 
and Hvac (Scoreboard), Hilton 
Sandestin Beach Golf  Resort & 
Spa (Drink Cart), Cook Fam-
ily Dentistry (Practice Putting 
Green), Builders FirstSource 
(Bloody Mary Bar), David Scott 
Lee Crestview Buick, GMC 
(Hole in One), Silver Sands 
Premium Outlets (Registration 
Table), Clear Title & Escrow 
30A (Longest Drive), First Na-
tional Bank (Closets to the Pin), 
James Moody, MD with Destin 
Surgery Clinic (Silent Auction). 
Hole Sponsors: The Blake, Wa-
tersound Closings & Escrow, 
Renasant Bank, New York 
Life, Own at the Beach Team, 
Bob and Barbra Carver, Sweet 
Henrietta’s, EPGX Emerald 
Prints and Graphics. Donors: 
Boo Media, The Links Golf  
Club at Sandestin, Sunset Bay 
Cafe and Centennial Bank. 

Sponsorship opportunities 
are still available, and if  you 
can't sponsor or golf, please con-
sider volunteering. Reach out to 
Amy Walsh at amy@foreher.org 
to find out more. 

Community

POWERED BYPRESENTED BY

9375 EMERALD COAST PARKWAY, MIRAMAR BEACH, FLORIDA
Located at the Entrance to Sandestin Golf and Beach Resort | themarketshops.com

FONTS: 
AVENIR NEXT 
coolvetica 

  
 

maxine orange art - logo & branding package

primary use

other options when needed

TICKET INCLUDES:

BLOODY MARYS 
by the area’s top restaurants and 

your vote for the Best in South Walton

CRAFT BEER 
by Idyll Hounds

BUBBLY BAR 

SPIKED SELTZERS 
by Palm Folly

LIVE MUSIC 
by Catalyst

DJ DAD

LIVE STREAMING
of SEC Football 

LOCAL EATS & SHOPPING

PHOTO BOOTH

CIGAR BAR

SATURDAY
OCTOBER 12,  2024
11 AM - 2 PM
$60 IN ADVANCE
$75 AT THE DOOR

TO PURCHASE TICKETS, VISIT
THEMARKETSHOPS.COM

PROCEEDS BENEFIT

DESIGN CO.
HERRING

GREATPRIZES

LIVE
MUSIC

COOK + EAT + DRINK

MIRAMAR BEACH, FLORIDANOV. 2, 2024 10A–1:30P
 

  1 0T H  A N N U A L
NOV. 2, 2024

VISIT  EGGSONTHEBEACH.COM

  

ENTER FOR

A CHANCE

TO WIN

A BIG

GREEN

EGG

 
Community Kitchen 
Coming to Freeport!

The Freeport Community 
Kitchen, a unique space-shar-
ing concept for budding culi-
nary professionals, is coming 
to Freeport in January 2025.

The idea for a space-shar-
ing kitchen is the brainchild of  
Freeport resident Joseph “Joe” 
Cass, who believes many 
budding entrepreneurs have 
great ideas but lack the in-
vestment capital a full-service 
kitchen would require. Joe 
says, “Space sharing is very 
popular in big cities, where 

rents are very expensive. For 
a small monthly fee, a caterer, 
chef  or baker can book time 
in the kitchen and test market 
their ideas, without a major 
cash investment. Depending 
on time requirements, costs 
range from $500 to $1000 per 
month.”

Applications for rental 
space are now being accept-
ed. Call Joe Cass at (603) 812-
8331 or email FreeportCom-
munityKitchen@gmail.com 
for more information.
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202 RED DEER RUN, NICEVILLE, FL
5 Bedroom | 3 Bath | 2,421 SF
$614,000 | ready October 2024
Listed by Val Waters Auclair 850.855.6205 

114 CARAWAY DRIVE, NICEVILLE, FL
3 Bedroom | 3.5 Bath | 3,021 SF
$1,012,035 | construction completed
Listed by Jodie Snell 850.621.6535

180 CARAWAY DRIVE, NICEVILLE, FL 
4 Bedroom | 3.5 Bath | 2,737 SF
$899,900 | construction completed
Listed by Val Waters Auclair 850.855.6205

PHASE 11 LOT 82 ON SORREL WAY
$100,000 | 0.16 acre
One of Several Lots Available
Listed by Crystal Tingle 850.218.4618

NOW SELLING

PHASE 11 LOTS

713 REINDEER ROAD, NICEVILLE, FL
4 Bedroom | 3 Bath | 2,257 SF
$589,000 | ready November 2024
Listed by Kelly Shephard 850.543.7353

711 REINDEER ROAD, NICEVILLE, FL 
4 Bedroom | 3 Bath | 2,400 SF
$659,000 | ready December 2024
Listed by Val Waters Auclair 850.855.6205

512 LEMONGRASS LANE, NICEVILLE, FL
4 Bedroom | 4 Bath | 2,999 SF
$995,000 | construction completed
Listed by Jodie Snell 850.621.6535

204 RED DEER RUN, NICEVILLE, FL
4 Bedroom | 3 Bath | 2,257 SF
$589,000 | ready October 2024
Listed by Kelly Shephard 850.543.7353

607 CHAMOMILE COURT, NICEVILLE, FL
4 Bedroom | 4 Bath | 3,048 SF
$999,800 | construction completed
Listed by Kelly Shephard 850.543.7353

Monday - Saturday 12 - 4 pm
Sunday 1 - 4 pm

Visit our model homes in Deer Moss Creek®

1413 CLARY SAGE LANE
Friday & Saturday 12 - 4 pm
Sunday 1 - 4 pm 

103 YEARLING COURT 
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Walton Area Chamber of Commerce’s “The Next BIG 
Thing” Annual Conference on November 4-5 

Tickets are now on sale for 
“The Next BIG Thing,” Walton 
Area Chamber’s two-day annu-
al conference, presented by As-
cension Sacred Heart Emerald 
Coast and Eglin Federal Cred-
it Union on November 4-5th 
at the Hilton Sandestin Beach 
Golf  Resort and Spa.  Tickets 
are $200 for Chamber members 
and $250 for the public, with 
two-day passes also available for 
$225 (member) and $275 (pub-
lic) available at https://www.
waltonareachamber.com/the-
next-big-thing/.

Attendees will choose from 
a diverse lineup of  breakout 
sessions throughout the day in 
Leadership Development, En-
trepreneurship and Women in 
Business.

The conference will com-
mence with special experiences 
like complimentary headshots 
by Epic Photo Co., Mingle 
& Mimosas, and a coffee bar 
during check-in at 8 a.m., fol-
lowed by a light breakfast and 
networking opportunities in the 

Vendor Hall. The official kickoff 
will feature welcoming remarks 
from Walton Area Chamber of  
Commerce CEO, Megan Har-
rison. The first day will con-
clude with a cocktail reception 
offering light bites, cocktails, 
and exciting raffle prizes. The 
conference will continue on the 
second day with additional ele-
vated breakout sessions, a work-
shop, a delicious brunch, and 

more enriching activities.
Keynote Speaker Juanita 

McDowell will present the topic 
Mastering Achievement in Busi-
ness & Life and also lead a ses-
sion on the timely topic of  using 
AI in business.  The United Way 
Emerald Coast will lead a pan-
el on ways businesses can build 
their networks and Bobby Park-
er will host a session on Using 
Strategic Storytelling to Elevate 

Your Organization.
Afternoon  Keynote Speak-

er Dr. Rick Goodman will lead 
sessions on Living a Champion-
ship Life: A Game Plan for Suc-
cess, and Transforming Chal-
lenges into Opportunities with 
his trademarked program The 
Adaptability Zone.

The Women in Business 
track will offer numerous time-
ly and essential sessions like 
Speaker Aerial Payne’s session 
on Using Canva Pro to Elevate 
Your Social Media and Brand. 
Payne will also host an elevated 
breakout session on Capturing 
& Scheduling Video Content. 
Jessica Leavins will tackle the 
hot topic of  burnout in business 
and Tolliny Rankins will present 
28 Ways to a Better You.  

Opportunities for entrepre-
neurs also abound during this 
conference with speakers, pan-
els and workshops on topics like 
networking, elevator pitches, 
personal entrepreneur stories 
of  challenges, grit, and glo-
ry.  Speaker Terry Maurer will 

present a session on Harnessing 
the Power of  Entrepreneurship 
Through Acquisition.

For a complete speaker 
schedule visit www.waltonarea-
chamber.com and stay up to 
date with the latest information 
by following the Chamber’s 
Facebook page.  The Walton 
Area Chamber would like to 
thank Dixon Injury Law (BIG 
Stage Sponsor), Florida Pow-
er and Light (Recharge Station 
Sponsor), Dunlap & Shipman 
(Platinum Sponsor), 850 Mag-
azine (Leadership Track Spon-
sor), the Blue Leopard Agency 
(Workshop Sponsor), the Flori-
da Small Business Development 
Center, Emmanuel Sheppard 
& Condon, and All In Credit 
Union (Coffee Bar Sponsors), 
without whom The Next Big 
Thing would not be possible.

To get involved or inquire 
about sponsorship, please con-
tact Gabrielle Hamilton at 850-
892-3191 or Gabrielle@Wal-
tonAreaChamber.com.
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100 Years of Golf!
Eagle Springs Golf Course and Recreational Center is a 190 acre site located in DeFuniak 
Springs. The Club currently offers an 18-hole Golf Course, Public Swimming Pool and 
Clubhouse. Future expansion will include fishing docks, walking trails, basketball courts, 
tennis courts and much more. Eagle Springs Golf Course is available to host your tour-
naments and the Clubhouse is available for rent for parties, birthdays and weddings.

All Junior Golfers (15 and Under) play golf FREE.

www.eaglespringsgolf.com

Eagle Springs Golf & Recreation
117 Country Club Lane, Defuniak Springs

Community

Walton County School District October 2024

Students and staff have settled 
into new routines and procedures 
while looking forward to the 
cooler days of  Fall.  Our students 
are continuing to move forward 
academically while building a 
culture of  character and high 
achievement throughout Walton 
County School District, proven 
by Superintendent A. Russell 
Hughes’ proud announcement 
that Walton School District is one 
of  13 high-performing school 
districts in the state and one of  
only five to earn the honor for 
five consecutive years.  

The theme for the Walton 
County School District’s work 
this year is “EPI-lympi-C – In 
the Boat for the Goal,” a re-
flection of  the teamwork, con-
sistency, and excellence shown 
in the Olympic games. With 
this theme in mind, each school 
will work together to achieve 
classroom, school, and district 
educational goals, which may 
include criteria such as higher 
test scores or better attendance.  

We are moving swiftly to-
ward the end of  the first nine 
weeks of  this year! Students 
received mid-term reports on 
September 11 with nine weeks 
reports soon to be distribut-
ed.  Parents, please ensure you 
check in with your child’s teach-
er regarding their progress. 
Keeping in contact with your 
student’s instructors minimizes 
surprises at reporting time. Col-
laborating on strategies to assist 
your child’s academic growth 
improves grades and student 
self-esteem. Our school district 
values parental input, and we 
want you to partner with us in 

educating students. Parents and 
the community may ask ques-
tions through the Let’s Talk 
platform. This community dig-
ital tool automatically delivers 
your text questions to the ap-
propriate personnel for a speedy 
reply. Text (850) 204-9667 or 
click “contact us” on the WCSD 
webpage. 

Our schools participated in 
recognition or remembrance 
ceremonies of  the September 
11, 2001 attack on the  World 
Trade Center in New York and 
Patriots Day. Although the event 
occurred over twenty years 
ago, the great sacrifice of  first 
responders and the immense 
number of  casualties continue 
to make this one of  the most 
memorable events in U.S. his-
tory. 

Our Fall extra-curricular 
sports are active across the dis-
trict, and schools are ramping 
up for their  Homecoming cel-
ebrations. South Walton High 
School and Walton High School 
celebrated Homecoming on  
September 20 and September 
27 respectively. Freeport High 
School looks forward to cele-

brating October 18 while Pax-
ton School will celebrate Home-
coming on January 24, 2025. 
Come out to any game and 
support our student-athletes as 
they participate in team compe-
titions!  

National Bullying Month 
occurs each year in October to 
bring global awareness to the 
issue. October 7 was the 18th 
annual World Day of  Bullying 
Prevention. October 16 is Unity 
Day, a time to unite around kind-
ness, acceptance, and inclusion. 
Our schools will bring attention 
to and highlight the importance 
of  these characteristics in a way 
fitting for their campus. Parents 
may choose this time to discuss 
bullying and prevention with 
their child. Remember, Walton 
County School District discour-
ages unhealthy interactions and 
utilizes the “See Something, Say 
Something” model throughout 
its campuses. 

October is also National 
Dropout Prevention Month. 
WCSD is continually imple-
menting strategies to improve 
opportunities for all students to 
fully develop the academic, so-

cial, work, and healthy life skills 
needed to graduate from high 
school and lead productive lives. 
Our Career and Technical Edu-
cation programs provide educa-
tion and information that help 
our students gain the knowledge 
and skills they need to choose 
and pursue a career path. It is 
one of  our district’s highest pri-
orities to prepare our students to 
participate in our community as 
productive and responsible citi-
zens.  

Walton County Fair is open 
October 14-19, 2024. Student 
creativity and ingenuity will be 
showcased during participation 
in Livestock and Agriculture 
competitions, as well as stu-
dent Visual Art competitions in 
grades K-12. We encourage ev-
eryone to stop by the FAIR and 
visit the school booths and our 
WCSD booth in the main en-
trance hall. There will be guar-
anteed fun and entertainment 
for all!  

We are “In the Boat for the 
Goal” as we look forward to an 
incredible 2024-25!

Superintendent A. Russell Hughes

Eagle Springs Golf 
and Recreation  

Center Continuing the 
Celebration

Following our tremendous-
ly successful 100-year anni-
versary celebration on August 
17, 2024, Eagle Springs Golf  
and Recreation Center is ex-
cited to announce our next 
community initiative.

New Installation
In the first week of  Octo-

ber, an installation featuring 
22 panels was unveiled that 
showcase the rich history and 
natural beauty of  our beloved 
golf  course.

Lake Naming Contest
As part of  this initiative, 

we're inviting our communi-
ty to participate in a special 
naming contest for the five 
lakes at the center of  our 
18-hole course. This is your 
chance to leave a lasting mark 
on Eagle Springs!

Stay tuned for more details 
on how to submit your lake 
name ideas and be part of  
Eagle Springs' next century 
of  golfing excellence.
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4650 E Hwy 20, Niceville, FL 32578
Tuesday-Saturday 10am-5pm

Closed Sunday & Monday

www.lilypadsbwb.com

Lily Pads Interior Market          Lilypadsbwb

7,000 SQ FT
Furniture • Home Decor • Rugs • Antiques 

Local Art • Fine Jewelry • Sterling Silver Jewelry 
Vintage Jewelry 

 

eBay Store • Consignment 
 

Downsizing & Estate Sales 
by Lily Pads

in homes, online or in the store in our designated 
Estate Sale Room behind the barn doors.

 

WE’VE GOT YOUR STYLE! 
Coastal • Farmhouse • Traditional • Mid-Century • Antiques

Fabulous finds from all over the world!

DAILY DISCOUNTS! 
Look for the date on our price tags!  

20% off after 30 days. 30% off after 60 days. (Furniture, mirrors, 
rugs, lamps & art.) Don’t forget to check out our 

CLEARANCE ROOM...50% OFF everyday!

Get Out the Christian Vote! 

By miChelle rusChmaN

As we approach election day 
on Tuesday, November 5, 2024, 
22-year veteran and mother 
Lisa Robertson, an advocate for 
Get Out the Christian Vote, has 
a question for all those who are 
considering not getting out to 
vote: What kind of  future do you 
want for your children and the 
generations to follow?

Charlie Kirk recently post-
ed, ‘If  we’re silent, nothing may 
happen to us. But, it will most 
certainly happen to our children 
in the future and that has stuck 
with me. We had a meeting on 
September 13th that showed the 
movie, A Letter to the Ameri-
can Church (a film adaptation to 
Eric Metaxas’ book by the same 
name), and Mao, Stalin, and Hit-
ler were able to come into that 

kind of  power through three crit-
ical and strategic areas: For one, 
if  they could control the pastors, 
they could control the people. 
Second, if  they could take away 
land and possessions, they could 
control us. Finally, if  they could 
get to the children, then they 
could change the trajectory of  
the future. That’s what they did 
and we are seeing evidence that 
this is happening now.”

Already, there is evidence that 
the Church is not participating 
in what is sure to be a pivotal 
election. 50% of  Christians are 
not even registered to vote and 
many who are already thinking 
about not voting on election day. 
In the 2020 election, more than 
25 million Christians chose not 
to vote. Lisa is concerned too 
that while there’s still time, many 
pastors aren’t actively advocating 
for Christian participation in the 
election process, because of  the 
misconception that this would 
be seen as a political leaning in 
a house of  worship. What she 
is hoping for, however, is that 
churches would set aside the dis-
cussion about politics from the 
pulpit, and recognize that the 

Biblical responsibility still exists 
for each Christian to participate 
in the governing bodies of  our 
country. 

 “Even as early as Genesis, we 
are given authority. Isaiah 29:2 
says that when the righteous are 
in authority and become great, 
the people rejoice, but when the 
wicked man rules, the people 
groan and sigh. Speaking about 
voting is not political, but ac-
knowledging that everyone who 
believes in the Gospel needs to 
preach the Gospel, not just in 
words but in actions. It’s how we 
decide what we want as the mor-
al center of  our government and 
the kind of  country we ultimate-
ly want for our children. If  we 
want them to have the freedom 
to gather in a house of  worship, 
to have freedom of  speech, to be 
taught to work hard, that they 
are fearfully and wonderfully 
made, and that they have a right 
to work toward owning land, it is 
going to be through the election 
process. We do that by showing 
up to vote.”

Lisa acknowledges that not ev-
eryone has the time to volunteer 
for their political affiliations and 

that there are so many import-
ant needs that take the forefront 
of  the average American family. 
What families can do, however, is 
available to all. 

 “After 22 years of  being in the 
military, I still feel a call to duty 
and serving my community. But, 
I understand everybody’s busy, 
and it’s hard for people to get in-
volved, especially now. Times are 
tough, things are so expensive, 
and people are just trying to do 
the best they can to get food on 
the table for their children. What 
we can still do though, is to be 
salt and light as the Bible calls 
us to be. We can still pray, gath-
er together, and encourage one 
another to show up for this elec-
tion’s outcome in leadership and 
initiatives like Amendment 4.”

What we seem to be learning 
from traditional and social media 
alike is not to vote for who would 
best run our country, but for 
what image we like best. In the 
minutiae of  agendas that lean 
toward blue or red, it has kept 
the voting public from taking any 
action and it is so critical to show 
up and participate in our right to 
vote. Our vote is a declaration of  

the future we want to see. 
 “We need to show God’s 

love and have leaders who love 
this country’s freedoms, support 
our rights as individuals to wor-
ship and speak freely, and who 
will give our younger generation 
hope again. They need to know 
that they have a purpose, a place 
in society and that working for 
your family and community is 
a good thing. Everything free 
comes with some kind of  attach-
ment, whether it be physical or 
psychological, and not all attach-
ments are good for us. 

It’s easier to fight for our 
rights now because when they’re 
lost, it’s way harder to get them 
back.”

If  you would like to join Get 
Out the Christian Vote for their 
next meeting, it will be on Mon-
day, October 7th from 6-8 pm at 
6757 U.S. Hwy. 98, 2nd floor in 
Santa Rosa Beach. Doors open 
at 5:30 p.m. with light refresh-
ments. If  you have any questions, 
contact Lisa Sanders Robertson 
on Facebook or you can call 850-
737-0226 or email lisarobert-
son610@icloud.com.
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PAID BY TONY ANDERSON, REPUBLICAN FOR WALTON COUNTY COMMISSIONER, DISTRICT 5

I grew up in Walton County, raised my kids here, and worked here my 
whole life. Now, my three grandchildren call Walton County home.

By bringing people together, we can make all of Walton County’s communities 
stronger. That’s why I am running for re-election as your Walton County 
Commissioner this November.

With your support, I will work to cut property tax rates again, create new 
private-sector jobs, fi ght for public beaches, modernize our infrastructure, and 
expand parks and recreation. You can read my full plan at VoteTony24.com. 

I hope I can earn your vote, and I thank you in advance for your consideration. 

TONY ANDERSON
 REPUBLICAN FOR WALTON COUNTY COMMISSIONER

PAID BY TONY ANDERSON, REPUBLICAN FOR WALTON COUNTY COMMISSIONER

Tony Anderson: 
To make Walton stronger for everybody, we must say “yes” to big ideas.

Expanding public beach 
accesses, reducing traffic, and 
building parks and ballfields 
have been key priorities for 
Tony Anderson throughout his 
service as Walton County Com-
missioner for District 5. 

In announcing his campaign 
for reelection, Anderson, a Re-
publican, said that county gov-
ernment must continue to take 
aggressive action on these im-
portant “quality of  life” issues.

“Like all of  America, Wal-
ton County faces challenges,” 
Anderson said. “Young people 
want better job opportunities 
with higher wages. Families 
want better parks and sports fa-
cilities for their kids. Most resi-
dents want our beaches open to 
all. And everyone wants relief  
from traffic.”

Anderson said he’s well-po-
sitioned to address these chal-
lenges because he’s built coali-
tions of  residents to tackle tough 
challenges before. He pointed to 
Walton County’s fight for Cus-
tomary Use, which he strongly 
supported, and the county’s his-

toric investments in South Wal-
ton projects during his tenure as 
commissioner. 

“We put aside negativity 
and worked together to build 
or break ground on three new 
beach accesses, three new park-
ing facilities, and new feeder 
roads in South Walton,” he said. 
“We also purchased 220 acres 

of  land to manage stormwater, 
resurfaced major roadways, and 
expanded Helen McCall Park 
and the South Walton Sports 
Complex––all while cutting 
property tax rates.”

Now, Anderson wants the 
county to accelerate efforts to 
secure state and federal grants 
to expedite infrastructure proj-

ects, improve cell phone service 
countywide, and protect the 
Choctawhatchee Bay. He also 
supports securing the Boys & 
Girls Club property in South 
Walton to create more youth 
sports options, and he backs 
building a new sports complex 
for children in North Walton. 

On economic development, 
Anderson says he will work to 

attract new aviation, avionics, 
technology and logistics busi-
nesses to Walton County’s busi-
ness parks in DeFuniak Springs, 
Freeport and Mossy Head to 
create higher-paying private 
sector jobs. He also indicated 
that he will propose another 
reduction in property tax rates 
next year to offset the burden of  
inflation. 

“The vast majority of  Walton 
County residents are hardwork-
ing people who just want their 
tax dollars used productively, 
and many of  those folks don’t 
have time to show up at meet-
ings. I’m in this job for them,” 
Anderson said. “You simply 
cannot get things done for peo-
ple if  you only listen to the folks 
who shout, ‘no’.” 

Anderson was raised in Wal-
ton County, worked in the coun-
ty his entire life and raised his 
three children –– Colby, Logan, 
and Keagan –– here. Now, his 
three grandchildren call Walton 
County home, too. 

Learn more about Tony An-
derson at VoteTony24.com.
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Trends & Treasures!

Fall Flair! Pure Care!
Pure & Couture Salon

Want your best game-day 
look? Need some fall flair? Meet 
the experts in prettied-up po-
nytails, beautiful braids or an 
enhanced look with hair exten-
sions to add volume and length 
to your look! Invisible beaded 
extensions solve many obstacles. 
“Adjusting your needs and com-
fort with versatility and styling 
options from our certified IBE 
stylists is our focus,” says own-
er Adrianne Brackett. And, as 
fun as an ice cream shop, there 
are an array of  fall hair colors, 
too: Bronzed curls, beautiful red 
tones, chocolate melts, a blonde, 
beachy bob, even a Caramel 
swirl. Or transform your locks 
with a touch of  Balayage mag-
ic! Say goodbye to harsh lines 
and hello to effortlessly blend-
ed highlights for subtle dimen-
sion or a bold new look. Pure & 
Couture offers beauty services 
for weddings, special events, 
consultations and trial sessions 
including airbrush makeup, 
blowouts, lash extensions, spray 
tanning and hair extensions—
everything from cuts and colors, 
blow outs, trims, highlights, all 
over color, root touch up and 
corrective color—customized 
just for you! And, don’t forget 
your gift cards, shampoo, condi-
tioner and other beauty staples, 
curbside pick-ups and online or-
dering, too!

(850) 424-3935
pureandcouture.com 
purecollectivesalon.com

Stationery, Gift Tags & 
Presents…Oh My! 
Frill Seekers Gifts and 
Personalized Fabulous 
Finds

Christmas will soon be here! 
If  you want the most treasured 
gift, consider a set of  person-
alized stationery! From note-
cards to note paper, gift tags 
and notepads, personalized 
presents make a statement. In 
the South, ladies tend to write 

their notes on monogrammed, 
fold-over note cards, while gen-
tleman prefer to write on flat 
notecards with their full name, 
top and center. Print styles in-
clude raised thermography, 
letterpress, or engraved. Start 
now! You’ll be able to think of  
a gift your recipient will adore, 
rather than out of  desperation 
grabbing whatever’s available in 
December. Remember: person-
alized gifts, such as Frill Seekers 
popular custom monogrammed 
necklaces, bracelets and mono-
gram earrings take time to de-
sign, create and make. Fine sta-
tionery, gift tags or notecards are 
exquisite gift ideas. Start shop-
ping now. For gifts that need to 
be mailed, keep costs down and 
purchase a Frill Seekers gift card, 
so they can create a wish list and 
design their very own piece of  
personalized jewelry or a luxuri-
ous set of  monogrammed statio-
nery, that they’ll remember for 
years to come. Shop online now 
or visit the shop in City Market 
Bayside off Hwy. 98 in Destin. 
Phone orders welcome!

(850) 460-2700
FrillSeekersGifts.com

Come for the Experience! 
Look like Luxury! 
Beyond Measure 
Fine Jewelry

It’s October which means 
Beyond Measure is gearing 
up for the holidays! Check out 
these new arrivals before they’re 
gone—a stunning 14KW 5.3ctw 
Oval and Round cut Diamond 
Bracelet and a 14kW 2ctw 
Oval and Round cut Diamond 
Ring—as well as a vast selection 
of  unique, one-of-a-kind, ex-
quisite jewelry! Wanting a new 
design custom-made just for you 
instead? Choose your Diamond 
and let Beyond Measure design 
your dream ring! You decide 
which shape suits you best—
there’s an array of  fall and tradi-
tional colors and styles. Wheth-
er you’re shopping for a special 
gift, a new, fall color or a one-of-

a-kind engagement ring for that 
“special” day, Beyond Measure 
is here for you. Owner Ashleigh 
Woolly offers looks and colors 
for any season–Destin style–as 
well as tons of  gemstones in 
varying colors and shades. Spe-
cializing in diamond, gemstone 
and precious metal jewelry, 
the Beyond Measure Jewelers’ 
showroom sports an array of  di-
amond and gemstone bracelets, 
special-occasion rings, neck-
laces and earrings. Ashleigh is 
passionate about exquisite and 
custom-designed jewelry. Trust 
your custom project to Beyond 
Measure Fine Jewelry, where 
a one-on-one exquisite jewelry 
experience is waiting!

(850) 424-7011 | Facebook.
com/beyondmeasurejewelers

beyondmeasurejewelry.com

Athletes, Listen Up!
CRYO850 Performance and 
Recovery Center

Cryotherapy is your 
game-changer for smarter, more 
efficient training. Whole Body 
CRYO beats Delayed Mus-
cle Onset Soreness (DOMS), 
boosts muscle and joint function 
and improves mobility. But it 
doesn’t stop there. Cryotherapy 
enhances blood flow, fights in-
flammation, and reduces muscle 
fatigue, all while supercharging 
your energy levels with norepi-
nephrine.

Follow your whole-body 
cryotherapy experience with 
Localized Cryotherapy to get 
exponential cold exposure to 
those specific areas of  pain that 
need extra love—like getting an 
ice pack inside of  your body for 
exponential healing! Athletes 
use Whole Body Cryotherapy 
to flush lactic acid and reduce 
muscle soreness. For specific ar-
eas of  pain, CRYO850 suggests 
Localized Cryotherapy spot 
treatment immediately follow-
ing your whole-body session. 
Hitting a focused area with high 
pressure cold while your capil-
laries are still in vasodilation will 

provide exponential healing. 
Renew your entire body at the 
cellular level, rejuvenating dam-
aged cells from the inside out—
healing both on the surface and 
at the cellular level—with Red 
Light Therapy. CRYO850’s 
Near Infrared Lighting boosts 
ATP (energy) and balances 
hormones. Take advantage of  
the Wellness Circuit – access to 
six therapies including: Infra-
red Sauna, Red Light Therapy, 
Whole Body Cryotherapy, Lo-
calized Spot Treatment CRYO, 
Vibration Plates and Compres-
sion Therapy.

(850) 279-4145 | facebook.
com/CRYO850

www.cryo850.com

Sell Your Home for 
Top Dollar!
Brian Locicero, REALTOR®

Are you ready to tap into 
the best-kept secrets of  success-
ful home sellers? You can sell 
any home in any market when 
you know these secrets. Luxury 
REALTOR® Brian K. LoCice-
ro’s new book reveals the most 
effective tactics to get the most 
money out of  your home in the 
shortest amount of  time. These 
strategies have helped sell thou-
sands of  homes, and now, you 
have them all at your fingertips.

The strategies in Brian’s book 
have been thoroughly tested and 
proven effective time and time 
again. Sellers won’t want to miss 
out on this opportunity to learn 
tips and plans employed by the 
wealthiest home sellers. “In this 
book, I’ve provided an effective 
guide for you to have the most 
successful real estate transaction 
possible,” shares Brian.

“We hired Brian to help us 
navigate 30A’s tough real estate 
market. He has serious negotiat-
ing skills and expertise. Because 
of  his efforts and strategies that 
he details in his book, we quick-
ly sold our Destin home and 
bought a 30A beach front home, 
below asking price,” said client, 
A. Albright. 

Destin Life readers can get 
a FREE copy of  the book, for 
a limited time, by emailing Bri-
an@BeOnTheCoast.com or 
give him a call at (850) 739-3800.

(850) 739-3800
BeOnTheCoast.com

Football, Fun and 
Fall Flavor!
Smallcakes Destin: A 
Cupcakery and Creamery

Cupcakes are better with 
football and life is better with 
sprinkles on top! Smallcakes has 
the corner on decadent, delight-
ful and delicious, all year. These 
made-from-scratch, fancy and 
creative cupcakes are made 
fresh daily. This is cupcake 
heaven on earth with unique 
flavors and a variety of  cupcake 
personalities to please everyone! 
Specializing in gourmet cup-
cakes, house-made ice cream, 
wedding cakes and birthday 
cakes—even “Pup” cakes for 
your furry friend—every day 
Smallcakes offers 13 signature 
flavors, 4 specialty flavors, 12 
ice cream flavors, jumbo cook-
ies, gourmet popcorn and more. 
Our favorite cupcakes are al-
ways on hand for tailgating and 
fall happenings, too! In between 
all the traditional wedding and 
birthday cakes, there have been 
some really fun, themed custom 
cakes recently (with edible logos 
and images) including a money 
cake, vintage heart cake, a cute 
Paw Patrol cake and a Hennessy 
cake. Smallcakes’ 12-pack of  as-
sorted minis are a great way to 
sample all the flavors! Or how 
about gourmet cupcakes, cook-
ie cakes, cookies, reunion cakes, 
brownies and cupcakes-in-a-
jar. Call ahead for pre-orders, 
DoorDash or curbside pickup! 
Hours: Mon. through Sat., 11 
a.m. – 7 p.m.; Sun. 11 a.m. – 4 
p.m.

(850) 842-9002
SmallcakesDestin.com
Follow @SmallCakesofDestin
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October Medicare Opportunities

By ChristiaN regalado

October is a special month 
for those with Medicare Ad-
vantage and Prescription Drug 
Plans. Brokers are allowed to 
start discussing 2025 plans 
with clients beginning October 
1, and you can apply for next 
year’s plans beginning October 
15.  This year, you’ll want to 
have enrollment season on your 
radar.

The Inflation Protection Act 
changed how Medicare pre-
scription drug plans are covered 
by insurance companies. It re-
duces the out-of-pocket max-
imum Medicare beneficiaries 
can spend for prescription drugs 
from $8000 in 2024 to $2000 
in 2025, and payments can be 
made in installments over the 
year. This is a great benefit for 
those who need expensive drugs. 
The downside is insurance com-
panies will look to recoup their 
revenue losses by increasing pre-
miums and copays on the larger 
pool of  consumers.

By now, if  you are on an Ad-
vantage Plan or Prescription 
Drug Plan (PDP), you should 
have received your Annual No-
tice of  Change, outlining the 
areas where your current plan 
will see changes next year.  It has 
been reported that up to 80% 
of  Advantage and PDP clients 
(instead of  the typical 25%) will 
shop for a new plan this season 
because of  all the changes hap-

pening for 2025.  Brokers expect 
to be very busy, so call to sched-
ule your appointment early if  
you can.

Some Advantage Plans that 
you may wish to consider in-
clude Part B Rebate plans which 
reduce your Part B premium, in 
some cases, by over $160 per 
month.   It is a limited benefits 
plan, but for those who don’t 
tend to use their benefits, this is 
a way to save money.  If  you are 
one of  over 50% who qualifies 
for a Chronic Needs plan, you 
may be attracted to a plan offer-
ing those targeted benefits.

If  you are on a Medicare 
Supplement and a PDP plan 
for prescriptions, your Supple-
ment plan’s benefits remain un-
changed, but your PDP plan’s 
premium will probably go up, 
and there may be formulary 
changes, which is the list of  
drugs covered. There could also 
be changes to drug tier levels 
and which drug tiers include a 
deductible.  I’m told that many, 
but not all, plans will contin-
ue to have tiers 1 & 2 (generic 
drugs) exempt from the drug de-
ductible. 

In short, be careful when 
renewing your Advantage and 
Prescription Drug Plans this 
year. If  you’re taking prescrip-
tion drugs, it’s important to 
compare coverage. There are 
new tools that compare the cost 
of  specific prescriptions across 
available plans.  And we would 
be happy to help you.

My expectations are that 
from October until the end of  
AEP, which is December 7, bro-
kers and insurance companies 
will be very busy. If  you are 

working with a broker (and re-
member their services are free 
to you), it’s important to sched-
ule a time to go over your plan 
options and your prescription 
drug information.

November begins open en-
rollment for individuals, so now 

is a great opportunity for seniors 
to get ahead of  the game for 
2025.

Should you need help, give us 
a call. Our services are free and 
as independent brokers, our job 
is to help you find the plan that 
works best for you.  I am certi-

fied with many different insur-
ance carriers, and I am happy to 
answer your questions and assist 
any way I can. 

Email me at christian@ever-
greenhealthins.com or call (850) 
687-7606.

Wellness

Medical     Marijuana

Florida Medical Marijuana Physician
Consultation & Certification

850-213-1215
Offices in Pensacola, Santa Rosa Beach & Panama City | TheKayaLife.Com

“Get the shape you want.”

Surgical
• Breast Augmentation & Lift
• Tummy Tuck, Mommy Makeover
• Liposuction (Vaser, 360)
• Facelift, Necklift, Eyelid Lift
• Gynecomastia (Male Breast 
   Reduction)
• Post Weight Loss

Non-Surgical
• Botox Bar
• Facial Fillers
• Profound (RF Microneedling)
• Laser Hair Removal
• OBAGI Skin Care
• Laser Pigmentation / Wrinkles

www.bluewaterplasticsurgery.com |       bluewaterplasticsurgery

Niceville • Santa Rosa Beach
(850) 530-6064

Board Certifi ed Plastic Surgeon

Michelle Sasala MSN, APRN, FNP-BC
Nurse Practitioner/Aesthetic Injector
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Wellness

Stephenie Craig,  LCSW
Therapist
918-221-9987  |  stepheniecraig@journeybravely.com

Todd Craig
Life & Leadership Coach
918-740-1232  |  todd@journeybravely.com
 
www.journeybravely.com

Instead of Leaning Out, Lean In

By stePheNie Craig , JourNey 
Bravely

Do you ever find yourself  
leaning out of  something you 
fear? Maybe you fear conflict so 
you avoid a hard conversation. 
Or, maybe you fear rejection so 
you present a false version of  

yourself  to escape feeling judged 
by others. Or, maybe you fear 
abandonment so you close your-
self  off from others to avoid feel-
ing unimportant. At the time, 
leaning out seems like a helpful 
strategy, because it alleviates the 
immediate discomfort of  your 
fear. But, upon closer examina-
tion, what is the larger result of  
leaning out?

Not having hard conver-
sations often results in lack of  
resolution, lack of  understand-
ing and long-term resentment. 
Instead of  creating less conflict, 
avoidance creates larger future 
conflict. Running from fear of  
rejection by presenting an inau-
thentic self  ultimately creates a 
situation where you don’t know 
if  people truly accept you for 
you. Instead of  creating accep-

tance, a false version of  self  ends 
up creating more feelings of  
rejection. Closing yourself  off 
from others to avoid abandon-
ment actually creates more in-
ternal loneliness and abandon-
ment. Ironically, leaning out of  
the thing you fear often creates 
more of  the thing you fear.

So, if  leaning out doesn’t 
work, then what?

As it turns out, the way to 
get what you really want is to 
lean into your fear instead of  
leaning out. Have the difficult 
conversation and prove to your-
self  you can make it through 
conflict and survive, often with 

a helpful outcome. Show up as 
an authentic version of  yourself  
and learn that those who judge 
you aren’t your people and those 
who want to be close to the real 
you truly appreciate you for you. 
Allow yourself  to be close to oth-
ers even when it feels like they 
might leave you as a pathway to 
vulnerable connection. Getting 
what you really want happens 
through the risk of  leaning into 
your fear.

So, how are you supposed to 
lean into fear when the instinct 
to lean out is so strong? 

Eight Ways to Lean Into 
Fear to Get What You Really 
Want:

Notice what you fear 
and instinctively want to 
avoid. Notice fearful, repetitive 
thoughts. Notice people or situ-
ations you are avoiding. Notice 
signs of  anxiety in your body. 
Name the fear and the avoid-
ance. “I’m afraid I’ll upset my 
partner if  I’m honest and I’m 
avoiding having the conversa-
tion.”

Identify what you really 
want. “What I really want is 
closeness and open connection 
with my partner.”

Identify how to align 
your behavior with what 
you want. “If  I want to be 
close, open and connected with 
my partner, I need to commu-
nicate honestly even if  it scares 
me.”

Notice unhealthy coping 
patterns of  leaning out. 
Notice when you are avoiding. 
Notice when you are striving in 
unhealthy ways. Notice when 
you are engaged in self-protec-
tive defensiveness. Notice your 
personal brand of  leaning out 
behavior around fear.

Lean into the thing you 
fear. Remind yourself  you will 
survive the fear. Remember 
avoiding your fear will create 
more of  what you fear. Do the 
uncomfortable thing. Remem-
ber anticipatory anxiety is usu-
ally worse than doing the thing 
you fear.

Sustain leaning in. Lean 
in long enough to get to the 
other side of  your fear. Repeat 
leaning into your fear until your 
brain remembers it’s a useful 
strategy.

Evaluate the results of  
leaning in. Leaning in won’t 
always get your desired results, 
however, leaning out will always 
lead to more problems eventu-
ally. Notice how you feel about 
yourself  when you lean into fear. 
Notice when leaning into fear 
produces helpful results.

Practice. Keep practicing 
until leaning into fear is a way of  
life. Celebrate and be proud of  
yourself  as you are progressing.

Be brave and patient as you 
learn to lean into fear and walk 
in the confidence that follows. 
Connect with us along your 
journey at Journeybravely.com.
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thehormonerestorationcenter.com

Look Healthy,
Feel Alive!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B 

Miramar Beach, FL
(850) 837-1271

Now offering Semaglutide/B12 for weight loss.
Experience real weight loss results without hunger, 
extreme diet or exercise

®

Hormone Imbalance?
Optimize your health 
the natural way with
bioidentical hormones.

Three Years In A Row! 
Thank you Destin!

CCaallll  DDrr..  CChheerrnn,,  MMDD  aanndd  SSuuee  GGrriiffffiinn,,  AARRNNPP  ttooddaayy!!

Wellness

Ear, Nose, Throat, Allergies
Hearing

Facial Plastic Issues
From newborns to the elderly

Stop suffering from painful sinus issues. 
Services offered by Emerald ENT are

comprehensive and unique to this area. 

We are thrilled 
to announce our 

second location in 
Panama City Beach. 

12909 Panama City Beach 
Parkway, Panama City Beach,

FL 32407

Accepting New Appointments!
(850) 797-6191 | Emerald-ENT.com

141 Mack Bayou Loop, Suite 102, Santa Rosa Beach
12909 Panama City Beach Pkwy., Panama City Beach, FL 32407

Book Review of James Clear’s “Atomic Habits” 

By miChael mCmaNus lCsW
As a therapist, I love this 

book as it outlines simple, basic 
and effective ways to facilitate 
change in your life. Get ready 
to unlock the secrets of  habit 
formation with “Atomic Hab-
its,” a book that’s part science, 
part self-help, and quite trans-
formative! If  you’ve ever found 
yourself  stuck in a cycle of  bad 
habits or longing for that elusive 
“better version” of  yourself, this 
book will assist you in that jour-
ney.  

From the very first pages, 
Clear captivates readers with his 
engaging storytelling and relat-
able anecdotes. He introduces 
the idea that small changes—
like the size of  an atom—can 
lead to astonishing results over 
time. Imagine transforming 

your life by simply improving 
by 1% each day. It sounds so 
manageable, doesn’t it? Clear 
effectively dispels the myth that 
you need to overhaul your entire 
existence overnight. Instead, he 
champions the power of  tiny 
tweaks that can snowball into 
significant accomplishments.

One of  the highlights of  the 
book is its catchy framework: 
The Four Laws of  Behavior 
Change — cue, craving, re-
sponse and reward. Clear illus-
trates how understanding these 
components can help you break 
bad habits and cultivate good 
ones. It’s as if  he’s handed you 
a cheat sheet for mastering your 
own behavior!

Clear’s writing is peppered 

with memorable stories and in-
sights from various fields, keep-
ing readers entertained while 
they learn. He shares the jour-
ney of  athletes, artists and even 
historical figures, making the 
principles of  habit formation 
feel both accessible and inspir-
ing. You’ll find yourself  nodding 
along, thinking, “If  they can do 
it, so can I!”

Beyond the practical strat-
egies, what really resonates is 
Clear’s emphasis on identity. He 
encourages readers to shift their 
self-perception, suggesting that 
true change comes when you 
start seeing yourself  as the per-
son you want to become. It’s a 
powerful reminder that change 
isn’t just about what we do—it’s 
about who we believe we are.

The book also tackles the 
importance of  environment. 

Clear suggests that if  you want 
to change your habits, you need 
to design your surroundings to 
make good habits easier and 
bad habits harder. It’s a simple, 
yet brilliant, idea that can lead 
to major lifestyle shifts—like 
putting your gym clothes by the 
door or hiding that tempting 
chocolate stash!

In conclusion, “Atomic Hab-
its” is a delightful blend of  wis-
dom, practicality and inspira-
tion. James Clear has crafted a 
roadmap for anyone looking to 

build better habits and break 
free from the chains of  self-
doubt. So, if  you’re ready to 
embark on a journey, grab this 
book and get started. Your fu-
ture self  will thank you!

Michael McManus LCSW is a 
therapist in private practice in Santa 
Rosa Beach and can be reached at 
(850) 837-0123 or Psychothera-
py30A.com.

  
Psychotherapy30A.com 

Individual, Marital  
and Family Therapy

1-850-837-0123
1131 Mack Bayou Rd & 
76 Allen Lakeshore Dr.

Michael McManus LCSW
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Wellness

Medicare Contact 
JEREMIAH BREWER, 

LOCAL AGENT
Call: 850-699-0774  

Email: jeremiah@wenrickinsurace.com

Local Health Insurance Agency 
• Business Benefits 
• Medicare Over 65

• Individuals and Families Under 65

    800-431-7659

Bringing clarity to 
your insurance needs. 
wenrickinsurance.com

•  Watch Inflation Reduction Act video -  Medicare Part D 
• Watch short, animated Medicare options video.  

• Suggested questions to consider before selecting. 
•  2024 & 2025 Medicare’s Part A, B and D costs. 
•  Social Security and Medicare official websites links. 

• Adult Primary Care
• Weight Loss

• Sick Visits/Med Refills

•  Hormone Replacement
Therapy (HRT/TRT) for
Women & Men

• Telehealth
•  Evening & Weekend
Appointments

  SERVICES INCLUDE

850-987-8968   www.850Midlife.com

• IV Hydration and Vitamin Therapy
• Convenient Care / Sick Visits

• Wellness • Weight Loss • Aesthetics Injectables
• Available for Group Events and Parties

• Call, text, or book online • Weekend appts available

850-679-5066
See coupon in back of paper! www.hydrate30a.com

850 Midlife and Hydrate 30A to 
Host Screening of The M Factor 

850 Midlife and Hydrate 
30A will be hosting a watch 
party in The Chapel of  30A on 
October 17 at 6 p.m. featuring 
the PBS documentary, “The 
(M) Factor: Shredding the Si-
lence on Menopause”. This film 
explores the hidden impact of  
menopause on women's lives. 
Menopause has ramifications 
beyond just an individual wom-
an’s well-being. The far-rang-

ing results of  women enduring 
untreated menopause include 
billions of  dollars in lost wages, 
upended careers, family disrup-
tions, and emotional chaos.

With evidence-based in-
formation, the film empow-
ers women to make informed 
health decisions and aims to 
remove the stigma surrounding 
menopause and aging.

This feature-length docu-

mentary film, centers on the 
lived experiences of  women 
across the U.S. Cameras follow 
women into their doctors’ offic-
es, at work, and in their homes 
to expose the challenges they 
face—including racial biases, 
gender-ignorant care, inequita-
ble structures and systems, and 
barriers due to the lack of  ba-
sic midlife healthcare research. 
The women featured here open 
up about their experiences and 
share their stories of  enduring 
debilitating symptoms while be-
ing ignored, ridiculed and/or 
shamed—and left untreated.

Now there’s a movement to 
fix the broken system, change 
the culture and transform our 
future. “The (M) Factor” turns 
the spotlight on the progress be-
ing made. With input from em-
boldened physicians, healthcare 

advocates and leaders in the 
menopause movement, the film 
focuses on what is being done to 
address this public health crisis 
and offers solutions that can be 

replicated in medical communi-
ties and workplaces across the 
country. 

RSVP by calling (850) 987-
8968.

JOIN
6 PM 

Rotary Club of South Walton 
Announces Annual Purple Pinky Day

According to Rotary Interna-
tional, polio is a paralyzing and 
potentially fatal disease that still 
threatens children in some parts 
of  the world. It can be prevent-
ed by vaccines, but it is not cur-
able. Unlike most diseases, it can 
be eradicated. It has also been 
reported recently that there has 
been at least one occurrence of  
polio in Gaza. 

Rotary and its partners have 
driven the effort to eradicate 
polio worldwide for more than 
30 years.  Rotary’s Polio Plus 
program was the first initiative 
to tackle global polio eradica-

tion by vaccinating children on 
a massive scale. As a core part-
ner, Rotary focuses on advocacy, 
fundraising, volunteer recruit-
ment, and awareness building. 

Since 1988, polio cases have 
been reduced by 99.9%. To 
eradicate polio, newborns have 
to be vaccinated as soon as pos-
sible. That is where the Purple 
Pinky initiative comes in. Octo-
ber 24 is the 2024 Purple Pin-
ky Spectacular. The initiative 
gets its name from the fact that 
children, once vaccinated, have 
their pinky fingers dipped in a 
purple dye. 

On October 24, volunteers 
from Rotary of  South Walton 
are working to raise $2,000 to 
help “End Polio Now”. Rotary 
of  South Walton, along with 
Donut Hole at their Inlet Beach 
and Santa Rosa Beach locations 
ask that you preorder or stop by 
to pick up a box of  donuts and 
make your donation or get two 
donuts for $5. 

For further information, 
please contact Marilyn Van Or-
der at (615) 419-0323 or mari-
lynvanorder@gmail.com. 
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Committed To 
Assisted Care 
Excellence
we are a team with over 
20 years of extensive experience 
with countless experiences and 
knowledge to understand our clients needs.

Call  850-517-5745
Or visit www.panhandleassistantcare.com 
to learn more about the wide range of 
services we offer!

With a focus on compassionate and evidence-based 
care, Dr. Hansen helps clients navigate a wide range 
of mental health and wellness concerns.

• In Office and Virtual Visits
• Aetna (FL & NY) Insurance Participant

1131 Mack Bayou Rd, Santa Rosa Beach
(850) 750-9033
DrHansen@rachellehansen.com

VISIT WWW.RACHELLEHANSEN.COM

 Emerald Coast Parkinson’s Educational Event
Parkinson’s disease is a 

chronic, progressive, neuro-
logical disease that is the fast-
est-growing and second most 
common neurodegenerative dis-
ease in the United States. Par-
kinson’s diminishes the body’s 
ability to make Dopamine, a 
neurotransmitter critical for 
making smooth, coordinated 
motion. Currently, there is no 
known cause or cure but we are 
on the cusp of  finding various 
biomarkers to help the medical 
community properly diagnose 
the disease. 

One million of  the world’s 
ten million people with Parkin-
son’s live in the United States 
and over 66,000 Floridians 
currently are diagnosed with 
Parkinson’s.  Every six minutes 
someone new is diagnosed with 
Parkinson’s, a uniquely human 
disease, which often has not 
only motor symptoms (Tremor, 
Rigidity, & Slowness of  Motion) 
but also non-motor symptoms 
(Apathy/ Depression, Drooling, 
& Orthostatic Hypotension), as 
well.

The Emerald Coast, more 

specifically, Bay and Walton 
Counties, together have approx-
imately three thousand people 
with Parkinson’s. Unfortunately, 
this region is in the middle of  a 
Movement Disorder Specialist 
“desert”, with the two closest 
Movement Disorder Specialists 
located in Pensacola and Talla-
hassee.

Panama City Beach at least 
has a Parkinson’s Support 
Group, started in 2021, called 
3085Thrive, with the name 
derived from the Longitude 
and Latitude of  Panama City 

Beach (30/85) and the word 
THRIVE, which we intend to 
do, despite having Parkinson’s 
(www.3085Thrive.com).

3085Thrive will be hosting 
the first-ever Emerald Coast 
Parkinson’s Educational Event 
on Tuesday, October 22, 2024, 
at Woodlawn Church (219 Alf  
Coleman) from 9 a.m. to 2 p.m. 
The symposium will feature over 
15 Vendors who offer products 
or services that assist people liv-
ing with Parkinson’s. There will 
also be three nationally known 
speakers present to discuss top-

ics such as understanding the 
grief  associated with the disease, 
Care Partner Burn Out and to 
provide a summary of  the latest 
Parkinson’s research initiatives 
from Movement Disorder Spe-
cialists. The event will also be 
offered in a virtual webinar for-
mat with a Q&A format.

Please contact Greg Ritscher, 
3085Thrive support group lead-
er, at gregritscher@gmail.com 
or (303) 875-8117 for more in-
formation. 

Grace and Gumbo
By heather BeNNett eye

Our community was able to 
fill their bellies and souls at the 
Path of  Grace Gumbo, Chili 
and Give Cook-off held on 
October 5, 2024, at New Life 
Church in Santa Rosa Beach. 
There was live music, ministry, 
testimonies and more. Guests 
were also able to vote on the 
best gumbo and chili along the 
Emerald Coast.

The Gumbo, Chili and Give 
Cook-off is one of  several events 
they’ve hosted this year for their 
Path of  Grace – Rebuilding 
Lives Campaign to raise money 
for the construction of  a 28,000 
square foot dormitory that will 
allow them to add an additional 
50 beds.

So far, they’ve raised $2.5 
million toard their $8 million 
goal. We anticipate the cook-
off contributed significantly to-
wards that goal. “These events 
that we’re holding open the 
door to double the amount of  
women we’ll be able to help,” 
said Path of  Grace Administra-
tive Manager Marissa Martin. 

“We get phone calls daily, but 
we’re maxed out so we’re hav-
ing to turn people away just be-
cause we don’t have the room.”

Since 2009, Path of  Grace 

has help women trans-
form their lives. They 
are a nonprofit organiza-
tion that provides a faith-
based, long-term sober 
living environment with 
Christ-centered teach-
ings, along with Alcohol-
ics Anonymous, addiction 
counseling and celebrat-
ing recovery. Their 16 
to 24-month residential 
program helps women re-
gain their self-confidence 
and self-worth by leading 
them to have a relation-
ship with God and teach-
ing them important life 
skills and work ethic for a 
successful future. 

“This program really 
works,” said Marissa, who 
also graduated from Path 
of  Grace. “If  you stay the 

full 2 years, and you work your 
program, this place works.”

Our community consistent-
ly shows up to support those in 
recovery and we hope you will 
consider donating. You can view 
more about the Path of  Grace 
– Rebuilding Lives Campaign 
to raise funds for expansion 
here, https://youtu.be/_uhym-
MV2IEo?si=wXjoojcJaAN-
q42L- 

To learn more about Path of  
Grace’s recovery program, testi-
monies, projects and events, you 
can visit https://www.pathof-
grace.net. Be on the lookout for 
more information on the Path 
of  Grace Gala being held in 
December. 

Wellness
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Painted Bumper 
RESTORATION

A U T O M O T I V E
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist
• Super Fast Turnaround 

• Licensed & Insured

CALL FOR APPOINTMENT

918-384-9166

DESTIN

We come to 
YOU Mobile 

Service!

DESTIN SMOKE SHOPDESTIN SMOKE SHOP
16055 Emerald Coast Pkwy., Destin

Next to the Destin Walmart
CBD • Delta 8 • Kratom • E-Cig • Walking Humidors

Hookah • Pipe • Vape • Cigarette • Tobacco • Novelty Items

850.837.0237 
DestinSmokeShop@gmail.com

10% Off Purchase 
w/Coupon (Excluding cigarettes)
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Sean of the South

By seaN dietriCh

“It’s all gone.” That’s what 
the lady on the news said.

She was an older woman, 
being interviewed by a reporter. 
Giant news camera shoved in 
her face.

The lady sounded like she was 
in a uniquely frantic state, poised 
somewhere between panic and 
absolute exhaustion. It is a frame 
of  mind where you experience 

millions of  emotions at once, 
and yet feel none of  them.

I know this because that’s how 
she described it.

“It’s all gone. All of  it.”
This was followed by images 

on my screen that were apoca-
lyptic. One of  America’s most 
historical storms. Hurricane He-
lene. Destruction from Florida to 
Virginia.

And here I am, sitting in my 
comfortable living room, watch-
ing the tube, thinking about how 
scary all this is.

These people’s lives are ru-
ined. These people have nothing 
left. These are Americans. These 
are my brothers and sisters.

Whole towns are gone. High-
ways have been upended. Flood-
waters rage. Mudslides. Missing 
persons. Missing pets. People 
going hungry. People trapped. 
People injured.

All I can think about are the 
emails and texts going back and 

forth between those who experi-
enced the nightmare.

“We still haven’t heard from 
my mom…”

“My son hasn’t called yet…”
“It’s been days and I don’t 

know where my husband is…”
As I write this, the death toll 

tops 120. And I just read some-
where that 600 are still missing. 
And that’s just the ones we know 
about.

And as I’m watching this un-
fold on the television, I’m about 
to cry. I’m about to give up, deep 
inside. For there is little hope left 

in this world, I’m thinking.
But then I see something.
On the television, I see a kid 

picking up debris. He’s slight and 
small, maybe 6 years old. Blond 
hair. And he’s out there helping. 
Busting his tail.

I see food trucks galore, on 
their way to affected areas. Saint 
Pete. Western North Carolina. 
Waycross. One Salvation Army 
food truck, teeming with volun-
teers, is capable of  cranking out 
12,000 meals at a time.

Small churches with food 
lines. Churches with buildings 

that don’t even exist anymore 
are feeding the hungry. Feeding 
each other.

Members of  the Cajun Navy, 
speeding toward flood zones in 
bass boats, with utility trailers 
full of  supplies.

I see young guys with chain-
saws, slicing through fallen oaks. 
I see men and women from other 
states, who took a field trip into 
hell, just to help. They have no 
relatives here. They just want to 
pitch in.

I see the Baton Rouge Fire 
Department flying to Charlotte, 
North Carolina, just to be airlift-
ed into a rural area of  the state.

Volunteer hikers, on their 
way to the Tennessee state line, a 
badly damaged area that hasn’t 
been assisted yet.

There are mule packers, head-
quartered in the North Carolina 
hills. Men leading mule trains, 
trained to haul military ammu-
nition, now delivering meals and 
water to neighbors stranded.

The stories are too many to 
count. As I write this, a new sto-
ry of  heroism is occurring every 
minute in this nation.

Lives are being saved. Heroes. 
Each one of  them. They are car-
rying the wounded of  our kin-
ship toward safety, on their own 
backs.

And I am reminded of  some-
thing I once heard one of  my 
own heroes say about horrific 
events occurring in our world.

“Look for the helpers,” he 
said. “You will always see people 
who are helping.”

He’s absolutely right. And in 
this case, they’re called Ameri-
cans.
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A Pastor’s Ponderings:  
On Eagle’s Wings

rev. Pete hyde serves as 
ChaPlaiN With the south  
WaltoN Fire distriCt

The morning was still and 
serene.  The sun had been up 
an hour or so and the air was 
thick with gulf  humidity.  The 
bay stretched out before us like 
a sheet of  mirrored glass push-
ing its way into infinity as we 
backed the trailer into the water 
to launch the jet skis.  We put on 
our life vests and headed out for 
a few hours on the water.

Other than the passing of  an 
occasional car the morning was 
quiet.  The silence as broken by 
the whistle of  an osprey circling 
gently, yet intently about a hun-
dred yards out into the bay.  The 
morning hunt was on.  Almost 
in the same location the surface 
of  the water suddenly churned.  
Dorsal fins pierced the surface 
and circled with knife-like pre-
cision.  A pod of  dolphins had 
rounded up a school of  fish and 
were enjoying their breakfast.

The osprey, seizing the op-
portunity, whistled, tucked her 
wings to her side and began a 
quick dive.  About halfway to the 
water she pulled up.  An answer 
to her whistle was heard.  Above 
her circled two smaller ospreys. 
This morning’s hunt was not 
just about breakfast.  School 
had started. It was time for the 
kids to learn how to hunt and 
begin to fend for themselves.  

Another whistle came from atop 
a mast of  an old sailboat listing 
to one side and full of  the brown 
brackish water of  the bay.  Dad 
was supervising.  (That’s what 
dads do you know.  They leave 
the hard work to Mom and 
stand off at a distance to make 
sure the job is being done right.)

The dolphins ate their fill 
of  breakfast and the water re-
turned to a mirror-like shine.  

The three ospreys circled and 
whistled to one another.  Mom 
would tuck her wings and be-
gin a dive.  The children would 
watch and learn.  Each time she 
would pull up.  They needed to 
watch and learn and do it on 
their own.  She couldn’t do it for 
them anymore.  It was time.

Finally, one of  the young 
birds tucked its wings and 
streaked downward piercing 
the calm surface, shattering the 
mirror of  the surface with a big 
splash.  It came up empty hand-
ed.  A whistle of  encouragement 
came from atop the sailboat 
mast.  Mom called back to him 
and Dad became silent.  The 
other young osprey made a cir-
cle, tucked its wings and head-
ed toward the water. Just at the 
surface of  the water, it pulled up 
just slicing the top of  the water 
with its talons.  Mom whistled.  
It whistled back.

The scene played out for a 

few minutes.  Circle, tuck, dive.  
Circle, tuck, dive.  Each time 
with no results.  Mom let out a 
series of  whistles.  Was she im-
patient or had she noticed that 
her children had enough disap-
pointment today?  Who knows.

She came in low across the 
water at high speed and effort-
lessly climbed into a graceful 
circle.  In moment her wings 
were tucked as she rocketed 

downward, broke 
the surface of  the 
water with a huge 
splash and came up 
with a fish almost 
as long as she was.  
With her wet wings 
struggling hard 
against the weight 
of  the water and 
the fish, she whis-
tled, turned the 
fish in the direction 
of  her flight to de-
crease the drag and 

headed toward an unseen nest.  
The young ones followed at a 
distance.  Dad left his perch and 
followed behind.

I was reminded of  one of  
my favorite scriptures.  “Those 
who wait on the Lord will renew 
their strength.  They will mount 
up on wings as eagles.”  God, 
through his Spirit, circles above 
us and around us watching as 
any loving parent watches their 
children.  He lets us stumble, fail 
and fall.  But God is always near 
and will whistle encouragement 
to us, swoop down when we 
have had enough, catch us on 
his wings and bring back into his 
arms when we have strayed too 
far or struggled too much.

Whatever your struggle to-
day, know that: God will raise 
you up on eagle’s wings, bear 
you on the breath of  God and 
hold you in the palm of  his 
hand.”  Amen.

Musing

Exclusively available at:

850.279.6054
36058 Emerald Coast Pkwy.

Destin, FL 32541

Fully Street Legal • Lithium Battery 
Aluminum • Back Up Camera 
10” Touchscreen • Adjustable Roof and More

$500 Military & First Responder Discount

Proudly manufactured 
in the U.S.A.!
Founded by experienced industry veterans, 
Honor LSV utilizes cutting edge manufacturing 
technology.
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We have a luxurious ocean view investment property
in South Walton Florida on 30A waiting for you…

Queenie Linderman
Local Agent
MLS # 928099

208.881.8311  |  queenie@30alocal.com

62 Cote D Azur Drive, Santa Rosa Beach 

Owning real estate has been a time tested strategy for building 
generational wealth and preserving assets.

Investing in real estate provides diversification, providing many benefits 
like capital appreciation, rental income and tax advantages.

We have a luxurious ocean view investment property 
in South Walton, Florida on 30A waiting for you…

We are offering this 7 bedroom, 8 bath home in one of the 
most desirable vacation areas of Florida.

Call or email for more information.

Musing

Jessie’s Epiphany
By viCtoria ostrosky

Jessie was never sure whose 
fault it was.  The self-help book 
said to look at the common de-
nominator.  That wasn’t encour-
aging. She was by all appearanc-
es comfortable and successful, 
but inside, not so much.

Her entire life was spent be-

rating herself  for not being bet-
ter. A better friend or mother 
or daughter.  She could go for 
days or weeks without thinking 
about calling or texting.  She did 
stellar work, accomplishing the 
bulk of  her to-do list within the 
first couple of  hours because of  
her laser focus.  

Jessie aways said – if  I can 
find a pattern and understand 
the assignment, I can plow 
through a list rapidly.  But for 
some reason, her co-workers 
never seemed to want to spend 
time with her.  She had this way 
of  speaking her mind, which 
apparently made others uncom-

fortable.  She couldn’t figure 
that out.  Weren’t they having 
a discussion?  Why isn’t it ok to 
express an opinion?

One day, while scrolling 
through Instagram, clips about 
autism kept popping up and as 
she watched the short videos, a 
light bulb went off.  Her entire 
childhood replayed itself  in her 
mind’s eye. So that’s why she 
was the way she was!  It all made 
sense now.

The extreme introverted per-
sonality coupled with high em-
pathy.  The overstimulation and 
subsequent meltdowns in situa-
tions where lights and noise and 
activity overwhelmed her.  The 
love of  being alone, avoiding 
group settings, living in a qui-
et home with everything in its 
place.  Walking the other way to 
avoid speaking with a neighbor.  
Unreasonable pushback against 
change she didn’t initiate. Re-
watching or rereading the same 
movie series or book repeated-
ly for months, then obsessing 
about something else until she 
had wrung every last bit of  
knowledge and interest out of  it.

Jessie suddenly realized she 
wasn’t supposed to beat herself  
up about not being like other 
people.  God made her brain 
neuro-divergent for a reason.  
She always said – my brain 
works in a straight line, so I can 
reach a conclusion and solve a 
problem quickly.

But that has some societal 
drawbacks.  Like pretending 
(masking) to act like everyone 
around her in order to fit in, 
which doesn’t work well in the 
long run.  It’s exhausting pre-
tending to be interested in sub-
jects that actually bore you to 
death, knowing that no one is 
interested in truly finding and 
implementing a solution.

She recalled all the various 
groups she’d joined over the 
years and lost interest in after a 
few months.  She wanted to dis-

cuss topics.  She wanted to find 
solutions.  She wanted to know 
what others were thinking.  And 
for some reason, the majority 
seemed to be put off by that. 

Which has caused Jessie no 
small amount of  sorrow over 
the years.  Her fixed desire has 
been to serve God and use her 
spiritual gifts.  However, there 
are high hurdles to overcome 
when you’re autistic.  Just “join-
ing a group” isn’t so easy. Where 
will they meet?  Will there be 
food?  How long will it last? 
Can I leave when I want? It’s 
so difficult to initiate conversa-
tion.  Autistic people don’t tend 
to have large groups of  friends, 
so finding your niche can be dif-
ficult.

But God didn’t say it would 
be easy.  He expects us to ac-
tively search for opportunities to 
exercise our spiritual gifts.  So, 
Jessie continues to lean in – in-
tentionally placing herself  in 
uncomfortable situations, learn-
ing what she can, and serving 
where she can.

Being autistic might be a 
reason that fitting in is difficult, 
but it can’t be an excuse for not 
putting in the effort.  Our Heav-
enly Father has good works for 
each of  His children to per-
form, that build up the Body 
of  Christ. Our human eyes can 
only see the next step, but that’s 
ok, because God sees the whole 
picture and is thrilled with our 
participation in His plan, even 
when we feel it’s more struggle 
than success.  Sometimes our 
personal growth is as important 
as the task itself.

Jessie no longer worries over 
her “lack” but embraces the 
personality and brain her Heav-
enly Father chose for her.  The 
more she understands autism, 
the more grace she gives herself. 
She knows without a doubt she 
is cherished and dearly loved 
and unique.  And believing that 
has made all the difference. 
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Op-Ed: Amendment 4—Not What it Seems

By “doC” doug stauFFer

The most controversial is-
sue on the November ballot 
is Amendment 4, titled the 
“Amendment to Limit Govern-
ment Interference with Abor-
tion.” Abortion is, unfortunate-
ly, divisive, but this amendment 
is deceptive. This change to the 
state’s Constitution would forev-
er alter Florida. While Amend-
ment 4 is being marketed as a 
means to “restore reproductive 
rights,” in reality, it allows un-
limited abortion, strips away 
parental consent laws, and re-
moves doctors from the equa-
tion. 

The Deceptive Language 
of  Amendment 4

Amendment 4 does not 

define one term used in the 
amendment. All constitution-
al amendments are carefully 
crafted with specific terms and 
detailed language, leaving less 
room for misinterpretation. 
Amendment 4, however, has no 
such clarity. Words like “viabil-
ity,” “health” and “healthcare 
provider” are undefined. This 
opens the door to extreme inter-
pretations that will be exploited 
by lawyers, making abortion in 
Florida a legal quagmire.

For instance, the term “vi-
ability” typically refers to the 
point at which a fetus can sur-
vive outside the womb, around 
22-24 weeks. However, Amend-
ment 4 leaves this term up for 
interpretation. This ambiguity 
creates one of  the many danger-
ous loopholes.

The phrase “patient’s health” 
is equally concerning, which 
could be defined as physical, 
mental, emotional, and even 
financial well-being. By using 
vague and undefined language, 
Amendment 4 will allow abor-
tion at any stage during the nine 
months if  the “health” of  the 
mother is deemed at risk. That 
“risk” could include emotional 

stress or financial strain. The 
life of  the mother is already cov-
ered. 

Parental Consent 
Stripped Away

Amendment 4 attacks the 
family, because it obscures its 
impact on parental consent 
laws. While its proponents ar-
gue that “parental notification” 
remains intact, the reality is 
that this amendment, if  passed, 
would repeal Florida’s parental 
consent laws. Think about it! 
Every other medical procedure 
performed on a minor requires 
parental consent—why should 
abortion be the ONLY excep-
tion? 

Who’s Behind the 
Amendment?

Florida voters should ask 
themselves: Who stands to bene-
fit from this radical amendment? 
Groups like Planned Parent-
hood, the ACLU and the Open 
Society Fund, led by George 
Soros, have poured millions of  
dollars into this initiative. These 
are not grassroots organizations, 
but well-funded, out-of-state in-
terests determined to make an 
example of  Florida by creating 
an abortion destination state.

In 2022, Michigan passed 
a similar state constitutional 
amendment. What has followed 
are taxpayer-funded abortions 
and the removal of  all restric-
tions, including late-term abor-
tions. If  Amendment 4 passes, 
Florida will follow the same 
path, forcing taxpayers to pay 
the bill and allowing abortion 
throughout all nine months of  
pregnancy. Even most propo-
nents of  abortion do not believe 
in third-trimester abortions.  

Why This Amendment is 
Too Extreme for Florida

Amendment 4, as an amend-
ment to the Constitution, will 
result in an almost irreversible 
outcome. Once enshrined in the 
state Constitution, our elected 
representatives will be powerless 
to fix any problems. If  passed, 
this amendment would turn 
Florida into a haven for limitless 
abortions, drawing individu-
als from states with more com-
mon-sense abortion guidelines. 
The lack of  definitions and legal 
loopholes would enrich attor-
neys, sparking years of  costly 
litigation. The taxpayers will be 
adversely affected and have no 
hope of  finding a solution. 

A Call for Informed 
Voting

The supporters of  Amend-
ment 4 want to deceive voters 
into thinking that the amend-
ment’s real outcomes are un-
known. Floridians deserve to 
be fully informed, not misled by 
deceptive language and hidden 
agendas. If  parents no longer 
must give permission for a ju-
venile to have an abortion, be 
honest!

During all the heated rhetoric 
surrounding Amendment 4, one 
crucial element is often over-
looked: love and understanding 
for the women who have expe-
rienced abortion. While some 
may be satisfied with their de-
cision, others carry a lifetime of  
regret, and every time this issue 
ignites another firestorm, those 
emotions are stirred anew. As we 
engage in this important debate, 
let us not forget that compassion 
must remain at the heart of  our 
conversations. Regardless of  
our views, every person, includ-
ing those who have walked this 
difficult path, deserves our love, 
respect and empathy.

VISIT 
SOUTHWALTON.LIFE

TO READ OUR 
LATEST ISSUE 

Musing
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Dining

WORLD FAMOUS T-SHIRTSWORLD FAMOUS T-SHIRTS

GREAT FOOD & DRINKSGREAT FOOD & DRINKS
ALLIGATORSALLIGATORS
Beachside Bar & GrillBeachside Bar & Grill

WORLD FAMOUS T-SHIRTSWORLD FAMOUS T-SHIRTS

GREAT FOOD & DRINKSGREAT FOOD & DRINKS
ALLIGATORSALLIGATORS

FOOD, FUN & GATORS!FOOD, FUN & GATORS!
FAMILY ENTERTAINMENT • AWARD WINNING FOOD & DRINKSFAMILY ENTERTAINMENT • AWARD WINNING FOOD & DRINKS

ALLIGATOR PARK • FEED THE GATORS • GET A PHOTO WITH A LIVE ALLIGATORALLIGATOR PARK • FEED THE GATORS • GET A PHOTO WITH A LIVE ALLIGATOR
DESTIN (850) 654-4200 | FUDPUCKER.COM | #FUDPUCKER

FREE ADMISSION TO FUDPUCKER’S GATOR BEACHFREE ADMISSION TO FUDPUCKER’S GATOR BEACH

“Ya Aint Been Pucked,“Ya Aint Been Pucked,
Till Ya Been Fudpucked”Till Ya Been Fudpucked”

Locals 
Favorite 

Destination 
Since 1982

BEST SEAFOOD 
ENTREÉ

Destin Seafood Festival

BEST TOPPINGS
Burgers, Bourbon & Beer

JUDGE’S CHOICE
Mac & Cheese Festival

BEST GRITS & 
JUDGES CHOICE

Shrimp & Grits Festival
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Arts & Music

Be A Champion of the Ats

ArtsReach is a creatively curated array of performing 

and visual arts inspiring K-12 students, children and 

adults with special needs, and the military community 

along the Emerald Coast. 

Painting the Picture

ARTSREACH PARTICIPANTS 
EACH YEAR

25,000
ARTSREACH
PROGRAMS

160+
TOTAL SERVED IN 

ARTSREACH SINCE 1995

420K+

Member Benefits

BECOME A MEMBER - JOIN TODAY!
Annual MKAF Memberships 

from just $75* per person.
*Art Nouveau (40 and under)

Memberships are valid for one year from date you join!

Receive one season pass to Concerts in the Village.

Enjoy early admission access to Concerts in the Village.

Receive discounts on Festival of the Arts merchandise.

Receive membership rates on select MKAF events.

To realize our vision to “en-
hance and inspire every life 
through arts and culture,” it 
takes community support. As 
Fuller explains, individual giv-
ing has always been the rock 
bed of  MKAF. 

“Mattie Kelly Arts Founda-
tion was initially started from 
the Arts Guild Lunch attended 
by local art lovers and evolved 
into the huge support system of  
volunteers, patrons and spon-
sors we have today. Member-
ship is the backbone of  MKAF 
and a direct tie to the commu-
nity. Taking part as an individ-
ual member helps to support 
the arts education and outreach 
that Mattie Kelly is known for,” 
Fuller says. 

Melanie Moore is the Di-
rector of  Art Education and 
couldn’t agree more. This year, 
she has plans to complete near-
ly 160 custom ArtsReach pro-
grams. From teaching artists, 
residencies, workshops, tour-
ing performances and summer 
camps, each offering is designed 
to uniquely benefit a range of  
diverse populations from the 
needs of  K-12 students, children 

and adults with special needs to 
veteran and active-duty military 
service members. 

“We’re connecting with and 
providing creative opportunities 
for populations that lack access 
to art,” Moore explains. “We 
tailor our programs to those 
who uniquely benefit from dif-
ferent ways of  learning innova-
tive and unique programming. 
We want to share the arts and 
a love of  the arts with everyone 
we can and with the best pro-
gramming we possibly can.”

And this is where you come 
in. 

MKAF cannot deliver qual-
ity arts programming like the 
annual Festival of  the Arts in 
the fall, the 10-week Concerts 
in the Village in the spring, not 
to mention its year-round Arts-
Reach community outreach ini-
tiatives without the community’s 
help. So please join us.

“Membership is affordable, 
and the benefits are fun,” as-
sures Fuller. “Where else can 
you spend $150 and get access 
to 15 concerts, a Festival of  
the Arts pass, plus discounts on 
MKAF events? You just can’t.” 

There are several new 
MKAF membership levels from 
just $75.

Art Nouveau (40 years 
old and under) Single $75 
– For those 40 years of  age and 
under. Member benefits include 
admission to all of  the Spring 
Concerts in the Village and Fes-
tival of  the Arts, plus preferred 
pricing to all MKAF events.

Pop Art – Single $150 or 
Double $250 – Member ben-
efits include admission to all of  
the spring and fall Concerts in 
the Village and Festival of  the 
Arts, plus preferred pricing to all 
MKAF events. This category is 
available as a single or reduced 
fee for couple who reside in the 
same residence.

Renaissance Single $250 
– Includes all member benefits 
of  the Pop Art category plus 
a VIP Table seat at all of  the 
Concerts in the Village, table is 
assigned upon arrival. (This is 
a limited membership category 
and will be filled on a first come, 
first served basis.)

Impresario Single $500 – 
Includes all member benefits of  
the Pop Art category plus a pre-
ferred VIP Table seating at all 
of  the Concerts in the Village, 
plus 10 general admission tick-
ets to use at any Concerts in the 
Village or Festival of  the Arts. 
(This is a limited membership 

category and will be filled on a 
first come, first served basis.)

Plus, pledging your support 
is easy to do. Simply go to the 
MKAF website and sign up on 
the home page.

Supporting MKAF means 
you are a champion of  the arts. 
Since forming in 1995, MKAF 
has impacted 420,000 through 
our ArtsReach programs. 

You will be helping to sup-
port this special MKAF memo-
ry shared by Melanie Moore of  
Hands On with Zig, an MKAF 
ArtsReach partner who presents 
interactive educational based 
music events with multicultural 
themes: 

One of  my favorite memo-
ries working with Zig was af-
ter visiting the ARC of  Walton 
County. Zig begins each pro-
gram by introducing himself  
and sharing some things about 
his life as a musician/compos-
er/educator based in Nashville. 

After two hours of  all of  
the clients learning to 
play percussion instru-
ments of  various genres 
(including country mu-
sic) and making music as 
an ensemble, I saw that 
some of  the participants 
were huddled in a group 
off to the side. It seems 

that they deduced that since 
Zig is from Nashville, and as a 
musician, that he must know 
Crystal Gale, and asked if  he 
could bring her with him next 
time, as one of  them was actu-
ally named after Crystal Gale. 
Zig explained that he did not 
know her personally, so it would 
most likely be him returning by 
himself  in the future. However, 
when Zig returned to Nashville, 
he did work his connections and 
reached out to her. Needless to 
say, Crystal Gale sent an auto-
graphed photo to the ARC and 
it now holds pride of  place. 
Needless to say, her namesake 
was moved to tears. What many 
may not realize is that when Zig 
comes to visit, and everyone 
learns to play an instrument as 
part of  “the band,” they become 
the stars of  their own show, and 
feel like they are a part of  some-
thing special.

MKAF 
continued from page 1 
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PRESENTING
MEDIA SPONSOR:

PRESENTING
CONCERTS SPONSOR:

CLASSICAL CONNECTIONS
PRESENTING SPONSOR:

PRESENTING
CREATIVE SPONSOR:

Box Office:
SinfoniaGulfCoast.org
850.460.8800

SCAN HERE TO
BUY TICKETS Proceeds benefit Sinfonia Gulf 

Coast and its music education and
community engagement initiatives 
throughout Northwest Florida.

Saturday, Dec. 14 | 7:30 PM
Destin-FWB Convention Center
TICKETS: FROM $40 PER PERSON

The Grinch in Concert

Sunday, Dec. 8 | 10:30 AM
Henderson Beach Resort
TICKETS: FROM $125 PER PERSON

feat. Morgan James

BIG BAND HOLIDAY

Bring the whole family to experience How the Grinch Stole Christmas live with 
Sinfonia Gulf Coast performing the film score as the movie unfolds on screen. 
Relive this beloved holiday classic about The Mean One and rediscover the 
true spirit of the season.

Celebrate the season with Morgan James' soulful holiday concert featuring 
Broadway hits, timeless classics, and original music. Don't miss this magical 
performance with her stunning vocals, guaranteed to brighten your holidays. 
This event includes an elegant holiday brunch and Bloody Mary & Mimosa cash bar.

24
25SEASON

YOUR SYMPHONY EXPERIENCE ... REDEFINED

DEMETRIUS FULLER
MUSIC & ARTISTIC DIRECTOR

Cultural Arts Alliance of Walton County Installs 
10 Murals In U.S. Highway 98 Pedestrian Underpass

U.S. Highway 98 Pedestri-
an Underpass Cultural Arts 
Alliance of  Walton County 
Announces Installation of  10 
Murals In U.S. Highway 98 Pe-
destrian Underpass

The Cultural Arts Alliance 
of  Walton County (CAA) is 
proud to announce that origi-
nal murals commissioned and 
created by 10 local artists were 
recently installed on the walls 
of  Walton County’s first pedes-
trian underpass at U.S. High-
way 98 in Inlet Beach, which 
opened to the public over Labor 
Day weekend. The 136-foot-
long underpass frames the east 
end of  Walton County at the 
high-traffic corner of  Hwy. 98 
and County Hwy. 30A, both 
designated scenic corridors. 

The installation includes 
artworks by Francisco Adaro, 
Katherine Boggs, Heather Cle-
ments, Bradley Copeland, Olga 
Guy, Wes Hinds, Sarah Page, 
Andy Saczynski, Andrea Scurto 
and Lindsay Tobias. Artists were 
selected from the CAA’s pre-vet-

ted Public Artist Directory and 
each created a mural measuring 
20 ft wide x 8 ft high. 

The public art component is 
part of  the Florida Department 
of  Transportation’s greater $5.6 
million Underpass project and 
was created in collaboration 
with Scenic Walton, Walton 
County Board of  County Com-
missioners, and Walton County 
Tourism Department. Addition-
al support was provided by the 
National Endowment for the 
Arts, St. Joe Community Foun-
dation, Rosemary Beach Realty, 
Market 30A, 30A.com, Morn-

ing Star Foundation, 30Avenue, 
Howard Group, and John and 
Nina Freer. 

“After years of  planning and 
collaboration, we are excited 
to unveil these works of  art in 
an underpass that will provide 
safe passage to so many Walton 
County residents and visitors,” 
said CAA President & CEO 
Jennifer Steele. “ The murals 
wonderfully express the theme 
of  connectivity and relationship 
among humans, nature, and our 
built environment, and the CAA 
is grateful to be a part of  this 
important project that provides 

connection for our community.”
The installation will grow to 

include Underwater Museum 
of  Art (UMA) replica sculptures, 
including Common Chord from 
Vince Tatum sponsored by St. 
Joe Community Foundation, 
Let’s Not Blow This from Kevin 
Reilly sponsored by Rosemary 
Beach Realty, and The Grayt 
Pineapple from Rachel Herring 
McCord, that will be installed 
on the north and south entranc-
es of  the underpass in late fall 
2024. Produced in partnership 
with the South Walton Artificial 

Reef  Association, the UMA was 
the first Art in Public Spaces 
project for the CAA. 

The CAA’s Art in Public 
Spaces Program is designed to 
foster collaboration, celebrate 
community, encourage tour-
ism and exploration, stimulate 
the economy, and enhance the 
physical environment as well as 
the unique culture and beauty 
of  Walton County. For more in-
formation, visit CulturalArtsAl-
liance.com.

 MURAL PHOTOS COURTESY OF SPRING RUN MEDIA
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OVERHEAD DOOR COMPANY OF 
NORTHWEST FLORIDATM

Discounts for Sr. Citizens, Veterans, Active Duty and First Responders. 

(850) 269-3246  •  destinoverheaddoor.com
Residential and Commercial 

 $100 OFF a new 
WI-FI DOOR OPERATOR 
and FREE DECORATIVE 

DOOR HARDWARE
with each door purchase. (No other discounts 

apply.) Financing as low as $79/mo. w.a.c. 

Don’t wait until an emergency – we offer savings with an 
Annual Service Plan – includes complete diagnostic of door systems! 

ing we are going to be there one 
day.“

In August  of  2016, I got the 
call from Stacey Brady. “Hey 
Nathanael, can you and Anna 
meet me at the 560 Building at 
Grand Boulevard?” We walked 
upstairs into the empty, echoey 
expanse and she said, “Well, it’s 
17,600 square feet. Think you 
can use it?” “Yes!” Anna and I 
exclaimed as we burst into hap-
py tears. As I recount this story, 
I can’t help but think of  some of  
the lyrics referenced earlier: If  
you reach for the heavens, you 
get the stars thrown in — ANY-
THING CAN HAPPEN!

When we moved into 560 
Grand Boulevard, I was still 
paid part time with ECTC 
while volunteering full time. 
Anna was hired as an indepen-
dent contractor per teaching or 
costuming gig and volunteer-
ing the rest of  the time as well 
when she wasn’t at her regular 
job teaching 4th grade. With a 
grant from the St. Joe Commu-
nity Foundation, we bought cur-
tains and tracking to divide off 
the performance space. A grant 
from the Cultural Arts Alliance 
of  Walton County covered ad-
ditional theater lighting, and 
with some amazing volunteer 
help from friends at University 
of  West Florida – Glenn Breed 
and Phillip Brulotte – we moved 
in and prepared to open Con-
stellations, our first show in the 
new space.  

Because audience members 
need a place to sit, we filled 
this need with donated white 
folding chairs. Monica Bowes 
owned an event company and 
offered her event chairs when-
ever I wanted as long as I was 
able to come get them myself  
and they weren’t in use for an 
event. By this time, my Father 
in Law, Jerry Ogle, had donat-
ed an old Ford truck to ECTC. 
So, every time we did a show at 
the Market Shops, the Williams 
Sonoma space at Grand Boule-
vard, and even the first couple 
of  shows at 560 Grand Boule-
vard, off I would go in the old 
Ford to pick up one to 200 fold-
able white event chairs, and, of  
course, to return them the day 
after the production run end-
ed. Soon after moving into 560 
Grand Boulevard, with gener-
ous donations from Eric and Te-
resa Bolton and Doug and Jan 
Best, we were able to purchase 
our soft, cushy, black chairs and 

some sound equipment! For a 
time, these chairs set in rows on 
ground level worked. But, one 
day we had a few hundred chil-
dren at a Field Trip production 
of  Flat Stanley the Musical, and 
the kids on the back two to three 
rows were sitting on their knees 
and standing up. They simply 
could not see, because all of  
our nice cushioned chairs were 
ground level. Unfortunately, 
we did not get the grant fund-
ing we were hoping for to pur-
chase risers. Later that week, I 
was having lunch with Shirley 
Simpson and we were discussing 
how unfortunate it was that we 
didn’t get the grant money. Mrs. 
Simpson asked me, “Well, how 
much do you need for the ris-
ers?” I replied with the amount. 
She returned with, “You’ve got 
it!” WHAT?!!! To this day, Shir-
ley and I recount this story, her 
joy in being able to have such a 
positive impact on ECTC and 
my overwhelmed reaction at 
her news. If  you know me, then 
you know that I responded with 
some breathless wonder and a 
few tears – truly, anything CAN 
happen!

Since 2016, the partnership 
with Grand Boulevard for the 
space has been a dream come 
true. Our first season there, 
Season 4 (2016-2017), we pro-
duced two to three actor shows 
and no musicals: Constellations, 
A Dickens Christmas and Ba-
kersfield Mist. We had a little 
over 1,800 people attend those 
three productions, 1,745 people 
attended our educational pro-
gram performances, and we had 
about 470 education program 
registrations. I had just become 
full time with the company, but 
still supplemented by continu-
ing to adjunct at Gulf  Coast 
State College and UWF, Anna 
was still hired as needed as an 
independent contractor and 
volunteered the rest of  the time, 
and our team was filled out with 
some amazing independent 

contractors like Bridgett Bryant, 
Darla Briganti, Cana Strong 
and others. 

Fast forward to the end of  
Season 11 and looking forward 
to Season 12 – we are now pro-
ducing shows with casts of  up to 
22 actors; we had over 13,000 
people attend Season 11 pro-
fessional and Family Theatre 
productions, over 3,100 people 
attend the educational theatre 
productions, and 769 registra-
tion in our educational theatre 
programs including the satellite 
programs in DeFuniak Springs, 
Freeport and Panama City. 

Our team has grown to eight, 
full-time employees, including 
Anna and I, and one part-time 
employee. And, we’re looking 
forward to another season of  
spectacular professional and ed-
ucational theatre with the goal 
of  serving our community with 
excellence! ANYTHING CAN 
HAPPEN!

While we were celebrating 
our 10-year anniversary, we 
were being interviewed by Zan-
dra Wolfgram for an article in 
a local magazine. She asked 
Anna and I, “So, Year 10! Is it 
‘Mission Accomplished’?” Anna 

and I looked at each other and 
laughed – “Mission just getting 
started! We are not done dream-
ing!” We still feel that way. Look 
at the last 11 years, look what’s 
happened, look how YOU our 
community has embraced us. 
We are so incredibly grateful for 
everything that has happened, 
but with YOUR help there is 
more. Will you dream with us, 
will you believe with us that 
even still…ANYTHING CAN 
HAPPEN!?!?The ECTC Board Touring 560 

Grand Boulevard, Suite 200, Au-
gust, 2016

ECTC 
continued from page 2 
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Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

850-269-7285

Lee Campbell

Arts & Music

Call today for your appointment (850) 231-3199  
237 Dawson Road, Santa Rosa Beach

Piano • Voice • Guitar • Bass • Drums 
Ukulele • Song Writing and More

Visit www.Studio237Music.com

Studio 237 Music Lessons

Successful Practice Habits
Developing effective practice 

habits is crucial for music stu-
dents to make steady progress 
and achieve their musical goals. 
Here are some key strategies to 
help music students establish a 
productive practice routine:

Set a Regular Schedule
Consistency is key when it 

comes to practicing music. Es-
tablish a daily practice schedule 
and stick to it as much as possi-
ble. Even short, regular practice 

sessions are more beneficial than 
sporadic longer ones. Choose a 
time when you're typically alert 
and free from distractions.

Create an Optimal Practice 
Environment

Choose a specific area in your 
home for practice. Keep your in-
strument, music stand, and other 
necessary materials readily ac-
cessible. Eliminate potential dis-
tractions by turning off electronic 
devices or finding a quiet space.

Warm Up Properly
Always start your practice 

session with a proper warm-
up. This could include long 
tones, scales, or simple exercises 
to loosen up your muscles and 
prepare your mind for focused 
practice.

Set Specific Goals
Before each practice ses-

sion, define clear, achievable 
goals. These could be mastering 
a particular section of  a piece, 

improving a specific technique, 
or memorizing scales. Having 
concrete objectives gives your 
practice purpose and direction.  
Review your teacher’s personal-
ized lesson plan weekly.

Break Down  
Challenging Sections

When faced with difficult 
passages, break them down into 
smaller, manageable parts. Prac-
tice these sections slowly and 
gradually increase the tempo as 
you gain proficiency. This ap-
proach allows for more focused 
and effective practice.

Use a Metronome
A metronome is an invalu-

able tool for developing a strong 
sense of  rhythm and timing. In-
corporate it into your practice 
routine, especially when work-
ing on challenging rhythmic 
passages or trying to increase 
your playing speed.  A variety 
of  metronome phone or iPad 
apps are available for download.  
I like to use Pro Metronome. 

Practice Mindfully
Avoid mindless repetition. 

Instead, focus intently on each 
note, rhythm, and expression 
as you practice. Mindful prac-
tice fosters better musical un-
derstanding and helps develop 
a deeper connection with your 
instrument.

Vary Your Practice  
Routine

To keep your practice ses-
sions engaging and effective, 
incorporate variety. Alternate 
between technical exercises, 
sight-reading, repertoire work, 
and creative activities like im-
provisation or composition.

Record and Listen 
to Yourself

Regularly record your prac-

tice sessions using your cell 
phone or other device. Listen-
ing back to these recordings can 
help you identify areas that need 
improvement.

Seek Feedback
If  you're taking lessons, 

communicate with your teach-
er about your practice routine 
and any challenges you're fac-
ing. They can provide ideas and 
advice to improve your practice 
habits.

Practice Slowly
When learning a new song or 

working on difficult parts, prac-
tice at a slow tempo, and try to 
focus on accuracy and proper 
technique before gradually in-
creasing the speed.

Conclude your practice ses-
sion by playing something you 
enjoy or have already mastered. 
This leaves you with a positive 
feeling and motivates you to re-
turn to practice the next day. By 
incorporating these strategies 
into their practice routine, mu-
sic students can develop good 
habits that lead to consistent im-
provement and musical growth. 
Remember, effective practice 
is about quality, not just quan-
tity. With dedication and smart 
practice techniques, students 
can make significant strides in 
their musical journey.

Located in Santa Rosa Beach, 
Florida, Studio 237 Music offers 
private lessons on piano, drums, 
ukulele, classical, acoustic or electric 
guitar, bass guitar and voice lessons.  
For more information and/or sched-
ule lessons, call Ray or Lisa Cyr at 
(850) 231-3199 or text at (850) 
797-3546. Check out our Website at 
www.Studio237Music.com.  Email 
us at studio237music@gmail.com.
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Insights for Investors: Estate Planning – What are the 
Basics Everyone Should Know? 

By mauriCe stouse, FiNaNCial 
advisor aNd BraNCh maNager

Planning for the passing of  
your estate – everything that you 
have come to own in this life, 
is something that all of  us will 
need to do. It is said that the for-
mal process of  estate planning 
is only done by about one-third 
of  people. The question for us 
all is: Should everyone have an 
estate plan (and do estate plan-
ning)? To answer that question, 
we will review what are consider 
the essentials or the basics.  

First is – having a will. A 
will is for your wishes. It points 
out your wishes as to whom your 
assets are to go to. Additionally, 
it usually appoints someone to 
oversee your estate. That could 
be an executor (a man) and 
executrix (a woman) or an ad-
ministrator (either a man or a 
woman). The most important 
thing to remember about a will 
is that the court (known as the 
probate court) must review and 
rule on the will. This does take 
some time – a few weeks up to a 
year and usually comes at a cost 
(court cost and attorney cost). 

The court gives the adminis-
trator a document which gives 
them the authority to go about 
distributing assets.  

The second would by a 
(durable) power of  attor-
ney. This is a document that al-
lows you to appoint someone to 
act on your behalf  for financial 
and other (non-medical) mat-
ters. Durable means that is can 
be in place if  you do not have 
the capacity to act. It is import-
ant to note that the DPOA ceas-
es to exist upon your passing.

The third and fourth 
pieces are with regard 
to your health (vs. your 
wealth). Those are 1) A liv-
ing will which details what your 
preference for medical treat-
ment should you not be able 
to provide that decision. This 
includes the decision of  life sup-
port. 2) An advanced medical 
directive or durable power of  
attorney for health where you 
have appointed someone to 
make decisions regarding your 
medical treatment. 

The final would be a 
trust (and there are several 
versions of  trusts). Essen-
tially the trust establishes a ben-
eficiary so that your directions 
are followed regarding who the 
beneficiaries are to be for assets 
that you have put into your trust. 
Many people put their homes in 
a trust as well. 

We encourage investors to 
ensure they have beneficiaries 
for all their assets. That is auto-
matically offered on retirement 
accounts like IRAs and 401ks. 
A trust is similar in that you can 
name a beneficiary. 

The objective is for those 

who wish to have their heirs not 
have to go through the probate 
process and that their assets can 
pass to the intended recipients 
upon their passing. 

There are alternatives of  
course, such as transfer on 
death for an investment (non-re-
tirement) account or payment 
on death (POD) for a bank ac-
count. These may or may not 
have limitations, so it is wise to 
seek proper legal counsel before 
proceeding. 

The above information is shared 
for information purposes only and 
should not be relied upon as legal or 
tax advice. While it is derived from 
sources we deem reliable, it does not 
take the place of  proper legal and tax 
counsel. 

Maurice Stouse is a Financial 
Advisor and the branch manager of  
The First Wealth Management/ 
Raymond James. Main office located 
at The First Bank, 2000 98 Palms 
Blvd, Destin, FL 32451. Phone 
850.654.8124. Raymond James ad-
visors do not offer -tax advice. Please 
see your tax professionals. Email: 
Maurice.stouse@raymondjames.com.

Securities offered through Ray-
mond James Financial Services, Inc. 
Member FINRA/SIPC, and are not 
insured by bank insurance, the FDIC, 
or any other government agency, are not 
deposits or obligations of  the bank, are 
not guaranteed by the bank, and are 

subject to risks, including the possible 
loss of  principal. Investment Advisory 
Services are offered through Raymond 
James Financial Services Advisors, 
Inc. The First Wealth Management 
and The First Bank are not registered 
broker/dealers and are independent of  
Raymond James Financial Services.

Views expressed are the current 
opinion of  the author and are subject 
to change without notice. The infor-
mation provided is general in nature 
and is not a complete statement of  all 
information necessary for making an 
investment decision and is not a rec-
ommendation or a solicitation to buy 
or sell any security. Past performance 
is not indicative of  future results. Ray-
mond James advisors do not provide 
tax or legal advice. Please see a tax 
professional for advice specific to your 
own situation.

Business

THIS IS WHY WE WALK.
At the Alzheimer’s Association Walk to End Alzheimer’s®, we’re fighting for a different future. For
families facing the disease today. For more time. For treatments.

We’re closer than ever to stopping Alzheimer’s. But to get there, we need you. Join us 
for the world’s largest fundraiser to fight the disease. 

Join us at Walks across the Florida Panhandle. Register your team today at alz.org/Walk. 

2024 NATIONAL PRESENTING SPONSOR

2024 Walk to End Alzheimer’s
Okaloosa County - Sunday, Oct. 27
Panama City - Sunday, Nov. 3

2024 LOCAL PRESENTING SPONSOR

MEDIA SPONSORS

PANAMA CITY OKALOOSA COUNTY

THE ALL NEW

Locally owned business 
for over 30 years.

About Face Blinds offers a wide range 
of products such as 

Custom Window Blinds 
Shades  • Plantation Shutters 
Draperies and Motorization

850-837-4184
Holiday Plaza

12273 Highway 98 West, Suite 116, Destin, FL 32550
www.aboutfaceblinds.com

Locally owned business 
for over 30 years.
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Business

(850) 424-6979
www.ins-zone.com

• HOME
• AUTO
• WIND
• FLOOD
• CONDO
• BOAT
• UMBRELLA• UMBRELLA
• LIFE
• BUSINESS INSURANCE

New things are Launching!

iz

• Unlimited Washes
• Memberships to Avoid Lines

• Micro Fiber Towels / 
Window Cleaner

ottoscarwash.com

Santa Rosa
BeachFREEPORTDestin

THANKS FOR MAKING
US YOUR FAVORITE...

THREE CONVENIENT LOCATIONS

Express
Car Wash!

WASH CLUB
MEMBERSHIPS

License Plate 
Reader 

Technology for 
VIP Access

OS3OTT

Ottos News Ad 6x5_r6 Three locals.pdf   1   1/3/24   11:59 PM

Private Flood Insurance vs. FEMA Flood Insurance
What’s the Difference?

By Julie a. martiN

There are two types of  per-
sonal primary flood insurance 
in the State of  Florida. One 
is FEMA Flood insurance, in 
which a standard carrier will 
offer you up to $250,000 on the 
Dwelling and up to $100,000 in 
Contents. Those are the maxi-
mum flood limits that the Fed-
eral Emergency Management 
Agency will allow on a policy 
issued under the National Flood 

Insurance Program. 
If  you have a FEMA flood 

policy, you have two deduct-
ibles, one on the Dwelling and 
one on the Contents. FEMA 
has a standing rule that if  you 
go more than 30 days without 
flood coverage, and you wish 
to purchase a new flood policy 
through NFIP, there will be a 
30-day wait after binding until 
the coverage becomes effective.

What if  the total insurable 

replacement cost of  your home 
is more than $250,000? What 
happens if  there is a flood and 
you have only the $250,000 
with which to cover your home 
in the event of  a flood loss, such 
as happened last year with Hur-
ricane Ian? FEMA also has ex-
cess flood insurance available, 
but it’s not easy to get. Several 
carriers have stopped writing 
excess flood in certain areas of  
the state, and those with NFIP 
policies have a coverage gap 
that may cost them in the event 
of  a flood. 

Private flood insurance offers 
more comprehensive coverage 
and is specifically designed to 
give you the amount of  insur-
ance you need in order to pro-
tect your home, which is one of  
the most important, and expen-
sive assets, you will ever have. 
Private flood will often offer lim-
its as high as $4 million on the 
Dwelling and up to $500,000 in 
Contents. 

There is one deductible for 
the loss itself, rather than sep-
arate deductibles for Dwelling 
and for Contents. Private flood 
also offers an endorsement for 
Additional Living Expenses, 
which National Flood Insur-
ance policies do not offer. Pri-
vate flood coverage may also 
be more expensive than NFIP 
flood insurance, but it covers 

more of  your home than NFIP 
does. Another advantage to Pri-
vate flood is that if  you don’t 
have flood insurance right now, 
but you need to get insurance 
quickly, Private flood has only 
a 10-day wait, rather than the 
30-day wait required by FEMA 
when there is a lapse in cover-
age. 

Which option is the best for 
you depends on the size, quali-
ty and total insurable replace-
ment cost of  your home. Your 
agent is best suited to help you 
determine the total insurable re-
placement cost of  your home by 
performing a Replacement Cost 
Estimator, using your square 
footage, year built, roof  type, 
roof  shape, number of  bed-
rooms and bathrooms, flooring 
types, etc. If  your replacement 
cost is more than $250,000, you 
may wish to consider Private 
flood as a viable option in order 
to avoid a gap in coverage. If  
your home is smaller, the Na-
tional Insurance Flood program 
might be the best option for you. 

Whichever option you 
choose, it is important to have 
flood insurance in Florida, as we 
live on a peninsula surrounded 
on three sides by the ocean or 
Gulf  of  Mexico. If  you believe 
your home is not in a flood zone, 
I must remind you dear reader, 
water doesn’t know that. 
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Accountants

LYNCHPIN TAX SERVICES
Rosemary Beach, FL
850-210-9738
lynchpintax.com

Assisted Care

PANHANDLE ASSISTANT CARE-
In-home personalized, private 
care. Serving the Destin-30A 
community. 24/7 Telephone 
850-517-5745, www.panhandle-
assistantcare.com

Attorneys / Lawyers

PITELL LAW FIRM, P.L.
Corporate, business & taxation 
law, estate & trust services.
Niceville, 850-897-0045 
lyp@lyp-law.com

LAW OFFICE OF 
GREG CROSSLIN
Trusts & wills, probate law, 
HOA matters & more. 
3999 Commons Dr. W., Suite D,
Destin, 850-650-7378

Auto Body

JOE BUMPER
Scratch & dent repair, minor 
bumps & bruises, color match 
specialist, quick turnaround. 
918-384-9166

Cleaners, Residential

LASAS CONTRACTORS 
CLEANING
Coronavirus killing specialists!
850-714-1537 
Lasascontractors@gmail.com

Contractors

EMERALD COAST 
IMPROVEMENTSHeating and 
Air Conditioning, Plumbing, 
Contractors,  
Property Management,  
Painting, Cleaning
Miramar Beach, (757) 672-3322

FARROW CONTRACTING, INC.
Residential, Commercial,  
and Hospitality
New Construction & Remodels
farrowinc.com; (850) 585-2783

Computer Sales & Service

MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

Counseling

JOURNEY BRAVELY
STEPHENIE CRAIG, LCSW
Therapist & Coach
stepheniecraig@journeybravely.
com, 918-221-9987 
www.journeybravely.com

Dentists

SMILEOLOGY
Hwy. 98, Santa Rosa Beach, FL
Full service dental lab.
850-203-3004

SEACREST DENTAL
General Dentistry, Cosmetic, 
Implants & Sleep Apnea 
Solutions.
66 N. Holiday Rd., Miramar Bch.
850-213-2626, seacrestdental.com

MIRAMAR BEACH DENTAL
General Dentistry & Orthodontics
77 South Shore Drive, Miramar 
Beach, 850-650-2070 

Disaster Specialists

APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
Santa Rosa Beach, Destin
877-307-3088

Dumpster Service

DISPOZALL DUMPSTER
Locally owned & operated
850-460-1927 
bryan@dispozall.com

Flooring

TILE TEMPTATIONS
12273 East Highway 98
Suite 106/Holiday Plaza
Miramar Beach, 850- 650-1919

BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach
850-622-1986

Glass

SEAGROVE GLASS
Seagrove Beach, FL
850-231-5450 | 850-588-2870

Granite & Tile

SS GRANITE AND TILE
Santa Rosa Beach 850-267-0599

Heating & Air Conditioning

AIRESERV HEATING &                 
AIR CONDITIONING
Miramar Beach, 850-678-9522
www.aireservec.com

Health Care

HORMONE RESTORATION CTR 
Feel young again! 
850-837-1271  

Home Inspection

HEY NEIGHBOR HOME             
INSPECTION SERVICES 
(850) 687-3148
info@heyneighborconnect.com
www.heyneighborconnect.com

Business

SOWAL LIFE'S BUSINESS SERVICES DIRECTORY

It’s Not Easy Being Green 

By Chris BalZer

It’s not easy being green once 
sung by a very wise Frog. What 
does “Being Green” mean? Be-
ing green covers many different 
elements: reducing, reusing and 
recycling; not littering; living 
sustainably; conserving energy; 
conserving materials; going ze-
ro-waste; fair-trade and ethical 
production; being carbon neu-
tral; organic crop growing; be-
ing chemical-free; going off the 
grid... It makes sense why Ker-
mit said it’s not easy being green 
and can be overwhelming.

To me, being green is respect-
ing our environment by keeping 
it clean, using our resources the 
right way without wasting them 

and taking actions to reduce our 
carbon footprint. Taking simple 
steps, such as turning off the 
lights in rooms and turning off 
the faucet when brushing your 
teeth, can and does make a 
difference. To move the needle 
further towards 
being green, 
we have been 
taking some ag-
gressive actions 
listed above to 
make change. 
In the late 70’s 
we were alert-
ed that our 
ozone layer has 
a hole in it and 
growing. The ozone layer is 9 
to 19 miles in the atmosphere 
and protects our planet from the 
sun’s harsh UV rays. This layer 
protects ecosystems, plants, ani-
mals and us. There is good news. 
In October 2019, NOAA (Na-
tional Oceanic and Atmospher-
ic Administration) reported that 

our ozone layer hole is now the 
smallest recorded. What?! Yes, 
the ozone is actually shrink-
ing because of  the changes we 
made along with ideal weather 
conditions. The ozone hole does 
fluctuate regularly. Scientists ex-

pect the ozone 
hole to shrink 
to the size it 
was in 1980 by 
2070.

Being ener-
gy efficient is 
going green. 
Everything has 
a carbon foot-
print or can be 
linked to co2 

emissions. Some ways we can be 
green is to buy local, using few-
er resources to get the product 
or service to you. At ECES, we 
focus on homes which on aver-
age produce 7.5 tons of  CO2 
emissions. By taking actions to 
increase energy efficiency, you 
increase your comfort and re-

duce your CO2 footprint. Some 
actions are properly air sealing 
your home. These unintended 
gaps and cracks cause poor air 
quality and lose energy costing 
you money.  

Having the right insulation 
is important. If  your home was 
built by 2004 or older, your at-
tic’s home may be under insu-
lated. New construction code 
now has increased the required 
attic insulation R value by 61% 
to R-30. Radiant Barriers are 
becoming a vital component to 
energy efficiency. By adding a 
radiant barrier along with ad-
ditional insulation in the attic 
which reflects 97% of  radiant 
heat, you can reduce your attic’s 
temperature by 30 to 40 degrees 
in the summer making your 
duct work and insulation more 
efficient saving you money and 
increasing your comfort.

Another way to become more 
energy efficient is through our 
windows. Replacing windows 
can be expensive. There are vir-
tually clear window films which 
reflect 94% of  radiant heat and 
almost all of  the harsh UV rays, 
increasing comfort and the life 
of  furniture and flooring. These 
films won’t change the architec-
ture and are great for sunrooms, 

store fronts or restaurants.  An-
other area, not affected by some, 
is a crawl space under a home. 
These areas go unmonitored 
and traditionally use a batt insu-
lation and netting, which unfor-
tunately fails over time causing 
energy loss.  

There are many ways we can 
become more energy efficient, 
be Green, increase comfort and 
save money. It takes awareness 
and a professional with tools 
and knowledge to identify these 
areas and educate on ways to 
become more energy efficient 
and be Green like Kermit.

Chris Balzer is Founder and 
President of  Emerald Coast Energy 
Solutions (ECES) a Smile Provid-
er Company. It provides smiles to its 
customers after installing high energy 
efficient products, thereby increasing 
comfort and lowering energy bills. 
For more information on how to save 
this fall and become energy efficient 
schedule an inspection. Call (850) 
588-2870, visit www.trusteces.com 
or email wecare@trusteces.com and 
Beat the Heat!

ENERGY TIPS 
by Emerald Coast Energy Solutions
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Insulation Contractors

EMERALD COAST ENERGY  
SOLUTIONS, LLC
Green Energy Solutions 
850-588-2870
www.trusteces.com

Insurance Services

FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life. Fast, 
friendly, local! 850-622-5283  
Fuller.insure

INSURANCE ZONE
11275 U.S. 98, #7, 
Miramar Beach, FL 32550
850-424-6979
2166-B County Rd. 30A, 
Santa Rosa Beach, FL 32459
850-424-6979

Kitchens & Cabinets

KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 U.S. Hwy. 98 West, SRB
850-213-4505 

Kennel

EMERALD COAST KENNEL, INC.
190 Shannon Lane
Santa Rosa Beach
850-267-1679
www.eckennel.com
850-213-4505

Locksmiths

RESORTS LOCKSMITHS  
SERVICES
Full Locksmith Services
850-660-6901
4942 U.S. Hwy. 98 W., Suite 16
Santa Rosa Beach
www.resortlocksmithservices.com

Lodging

30A SUITES
6904 County Hwy. 30A
Santa Rosa Beach
850-499-5058, 30Asuites.com

Massage Therapists

FOR THE HEALTH OF IT
2217 W. County Hwy. 30A
Blue Mountain Beach
850-267-0558
shopforthehealthofit.com

CARING TOUCH, JANET HARDY, 
MYOFASCIAL RELEASE
2217 W. County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach 
850-231-9131
www.caringtouchtherapy.net

Music Instruction

STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach
Musical instruction for all ages.
Call 850-231-3199 or visit
www.studio237music.com

Orthodontists
STUBBS ORTHO
S11394 U.S. 98, Unit B, 
Miramar Beach
850-678-8338, stubbsortho.com

Painting

QUICK STROKES PAINTING
Interior & exterior repaints, res-
idential & commercial, drywall 
repair, popcorn ceiling removal
& more! 850-842-9139

Pet Supplies

WHAT'S UP DOG
Pet supplies, dog care & training
9970 U.S. 98, Miramar Beach 
(850) 420-2894

Plumbing

AJ'S PLUMBING INC.
Full service plumbing company 
serving all of  the Emerald Coast. 
850-321-1473

Pools & Spas

TAMTECH POOLS & SPA
185 N. Holiday Rd.
Miramar Beach
850-650-3747, tamtechpools.net

Pressure Washing

AFFORDABLE PRESSURE   
WASHING
Santa Rosa Beach
850-688-9886

Real Estate

JOHN MARTIN GROUP
850-714-3731
johnmartin30a.com

Real Estate Management

LS MANAGEMENT
HOA, condo, and real estate 
management. 850 269-7285

Roofing

SPECIALTY ROOFING
Full service roofing company.
850-974-7663
info@specialtyroofers.com

Tree Service

STUMP GRINDING BY STEVE
No job too big or too small!
850-803-2205

Website Design

DESIGNWORKS
Graphic Design Studio
Websites, logos, advertising. 
850-376-6255
kim.designworks@gmail.com

Window Treatments

ABOUT FACE BLINDS
Custom window shades, win-
dow blinds, custom drapes and 
motorization.
12273 Hwy. 98 West, Suite 116, 
Miramar Beach
850-837-4184 

SOWAL LIFE'S BUSINESS SERVICES DIRECTORY

Affordable Pressure Washing

(850) 688-9886

See What a Difference We Can Make for You!
Homes • Sidewalks • Patios • Driveways 

Decks • Fences • And More...

15 Years Experience • Locally Owned and Operated
Call Today to Schedule Your Free Estimate

$25 OFF if scheduled by Nov. 30, 2024

Before After

DESIGNWORKS

Websites  
Social Media Graphics  

Email Marketing 
Logos & Branding

Advertising  
Print Design  

Promotional Items

850.376.6255  |  kim.designworks@gmail.com  |  kimatdesignworks.myportfolio.com

Custom Graphic Design:

TIME TO UPDATE YOUR WEBSITE?

Beautiful, 
User-Friendly 
Websites at 
Affordable 

Rates

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

MINH PC Repairs
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LOCAL COUPONS

EMERALD COAST 
ENERGY SOLUTIONS
SPECIAL! NO INTEREST IF PAID IN 

FULL IN 12 MONTHS* 
*Subject to credit approval. Minimum purchase required. Interest is billed during the promotion-
al period, but all interest is waived if the purchase amount is paid in full before the expiration of 

the promotional period.

Offer expires 11/30/24 
850-588-2870

www.TrustECES.com

OTTO’S CAR WASH 
WASH CLUB MEMBERSHIP

THE ULTIMATE WASH PACKAGE $54.98/MONTH
THE SUPREME WASH PACKAGE $43.98/MONTH
THE EXPRESS WASH PACKAGE $29.98/MONTH

Offer expires 11/30/24 
34709 Emerald Coast Pkwy, Destin 

850-974-9994

SUNSET LIQUORS /
PARADISE LIQUORS

$5 OFF
PURCHASE OF $25 OR MORE

(NOT VALID WITH ANY OTHER PROMOTIONS)

Offer expires 11/30/24 
Offer good at all 10 locations

850 CONCRETE

$300 OFF PATIOS
$500 OFF DRIVEWAYS

Offer expires 11/30/24 
(850) 687-4543

TAMTECH POOLS 
SERVICE CALL

$50 OFF
WITH THIS COUPON

Offer expires 11/30/24 
3185 N. Holiday Rd., Miramar Beach

850-650-3747

HYDRATE 30A / 
850 MIDLIFE

FREE B12 INJECTION  
FOR BOOKING A SERVICE WITH US!

Offer expires 11/30/24 
3754 W. County Hwy. 30A Unit #1 
Santa Rosa Beach  |  850-987-8968

PANHANDLE 
ASSISTANT CARE

FREE CONSULTATION FOR 
IN-HOME ASSISTANCE

Offer expires 11/30/24 
Serving the Destin 30A Community

850-517-5745 | www.panhandleassistantcare.com

EAGLE SPRINGS 
GOLF & RECREATION
FREE BUCKET OF RANGE BALLS 
OR 1 OZ. TUBE OF SUNSCREEN

Offer expires 11/30/24 
117 Country Club Lane, Defuniak Springs

www.eaglespringsgolf.com | 850-892-3812

OVERHEAD DOOR 
$100 OFF A NEW WI-FI DOOR 

OPERATOR AND FREE DECORATIVE
DOOR HARDWARE

WITH EACH DOOR PURCHASE. (NO OTHER DISCOUNTS
APPLY.) FINANCING AS LOW AS $79/MO. W.A.C.

MENTION SOWAL LIFE TO RECEIVE THIS DISCOUNT

Offer expires 11/30/24 
850-269-3246 

destinoverheaddoor.com

Around the Beach

What's On 30ATV?
30A Television is excited 

to announce a new partner-
ship with the popular YouTube 
channel, The First Timers. 
This collaboration will bring 
The First Timers' extensive li-
brary of   high-quality content 
vlog style videos to a broader 
audience through 30A Media's 
syndicated network, including 
dedicated apps for Roku, Fire 
TV, and Free Ad-Supported TV 
(FAST) channels. You can see 
their channel at www.30alive.
com and in 30ATV apps.

This partnership marks a sig-
nificant expansion in 30A Me-
dia's content offerings, provid-
ing viewers with engaging and 
informative content from The 
First Timers, a channel known 
for its unique and relatable ex-
periences. From travel adven-

tures to first-time chal-
lenges and cool places to 
see and visit, The First 
Timers has captivated 
audiences with their gen-
uine, entertaining, and 
educational content.

Through this collab-
oration, 30A Media will 
develop and launch ded-
icated apps on Roku and 
Fire TV, making it easier for 
viewers to access The First Tim-
ers' content on their favorite de-
vices. Additionally, the partner-
ship will see The First Timers' 
videos syndicated across 30A 
Media's (30ATV) FAST chan-
nels, increasing the reach and 
visibility of  the content to view-
ers worldwide.

"We are thrilled to partner 
with The First Timers to bring 

their incredible content to a 
larger audience," said  Paul Viz-
ard, CEO at 30A Media. "This 
partnership aligns perfectly with 
our mission to provide diverse 
and engaging content across 
multiple platforms. By building 
these new apps and expanding 
our 30ATV FAST channels, we 
are ensuring that viewers have 
even more ways to enjoy the 
high-quality programming that 

both 30A Media and The 
First Timers are known 
for."

David and Terry, the 
owners of  The First Tim-
ers YouTube channel, ex-
pressed their excitement 
about the partnership, 
saying, "We’ve always be-
lieved that our adventures 
could inspire and enter-

tain a wide audience, and this 
partnership with 30A Media is 
a dream come true. We’re excit-
ed to see our content reach new 
viewers through Roku, Fire TV, 
and FAST channels. Our prima-
ry focus is on the Emerald Coast 
of  Florida,  but we have various 
travel series’ that span the globe. 
While we enjoy capturing our 
real reactions to new experienc-
es, we also focus on telling the 

story of  business, business own-
ers, and interesting community 
members. This partnership is a 
huge step in the right direction 
for all of  our fellow First Timers 
and we can’t wait to bring more 
content to a new audience. 

This collaboration is expect-
ed to enhance both 30A Media's 
and The First Timers' brand 
presence, opening up new op-
portunities for content distribu-
tion and viewer engagement. 
The new apps and syndication 
on FAST channels will be rolled 
out in the coming months, with 
updates and additional content 
releases planned throughout the 
year.

For more information about 
this partnership, please visit ww-
w.30A.Media, to see the chan-
nel, visit www.30A.TV
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John Martin Group 
is Your Trusted, Professional 

Hometown Real Estate Advisor

Responsive, Listens 
and Gets Your Home SOLD!

Bringing you EXP Realty’s
Cutting-Edge Technology

and Global Reach

Alden Lagasse

SOUTH WALTON
REAL ESTATE

“WHAT OTHERS ARE SAYING
“We have bought two homes and sold one with John’s help. Very professional 
and responsive. Goes the extra mile to make sure you get what you need. Not 
pushy, just helpful. Highly recommend.”
- Client

John Martin

Leigh Carroll Andrew Dungan 

johnmartin30a.com

Scan or Contact Us for a 
Free Home Evaluation

850.714.3731  
john@johnmartin30a.com


