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Accepting Applications 
for 2025 Walton County 

Artist of the Year
The Walton County Tourism De-

partment will accept applications for 
the 2025 Artist of  the Year Award be-
ginning Thursday, May 1. Currently 
in its 23nd year, this accolade aims to 
honor a local artist of  Walton County 
whose unique artistic expression cap-
tures the essence of  the region's re-
nowned creativity and beauty.

The deadline for submissions for 
the Artist of  the Year program is Sat-
urday, May 31, at 5 p.m. CDT. The 
winner will be announced during 
the Walton County Tourism Annual 
Meeting in October 2025. Artists can 
find instructions and apply online at 
waltoncountyaoy.com. Download the 
rules and application for more details 

Locals
get it!

INSURED - STATE CERTIFIED CGC 058995 MRSR2471

850.865.7798
bobbyj30a@gmail.com
www.bobbyj30a.com

For Sale: New Custom 
Home on the Bay!

115 Native Tree Lane, 

Santa Rosa Beach

• 4 Bed / 4 Bath • No HOA

• Bayfront/Point Washington

• Less than 5 miles to the beach & 30A $1,995,000

ARTIST OF THE YEAR 
continued on page 3

Local Photographer Chandler Williams  
Embarks on Kenyan Expedition to Support 

Education and Conservation Efforts
Chandler Williams, a re-

nowned local photographer 
and the 2021 South Walton 
Artist of  the Year, has recently 
returned from a transforma-
tive journey to Kenya, where 
he dedicated his talents to sup-
port two impactful nonprofit 
organizations: Holding Hands 
Africa and Tsavo Trust. 

For photographer Chan-
dler Williams, travel has 
always been more than a va-
cation—it’s been a bridge to 
deeper connections and new 
opportunities. With each 
journey, he not only captures 
the world through his lens but 
builds lasting relationships, 
finds purpose in unexpected 
places, and discovers stories 
that continue to shape both 
his art and his life.

In 2024, Williams spent 
a month in Tanzania sum-
miting Mt. Kilimanjaro and 
traveling the country to create 
content for a new kids' educa-
tion program. This year, Wil-

liams found himself  with the 
opportunity to create content 
in Kenya. When meeting 
Santa Rosa beach local Sonya 
O’Brien, director of  Holding-
Hands Africa, he knew he had 
made another lifetime con-
nection—one rooted in shared 
purpose and a deep commit-
ment to nonprofit work and a 
love for Africa.

Capturing Hope in Watamu
In the coastal town of  

Watamu, Williams collabo-
rated with O’Brien and Hold-
ing Hands Africa, a nonprofit 
committed to partnering with 
the local community to edu-
cate and feed children. The 
organization operates schools, 
provides daily meals, and 
ensures access to safe water, 
working hand-in-hand with 
local leaders and families 
to foster economic develop-
ment (hhafrica.org). O’Brien 
launched a pen pal pro-

PHOTOGRAPHER 
continued on page 2
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gram that connects students in 
Watamu, Kenya, with children 
at Seaside Charter School in 
South Walton, Florida. Her vi-
sion was to foster cross-cultural 
understanding and empathy 
through shared stories, letters, 
and experiences. The program 
has become a meaningful bridge 
between communities, inspiring 
students on both sides of  the 
globe.

Williams documented the 
vibrant life at Bluebells Pri-
mary School and Gede Middle 
School, capturing moments of  
learning, play, and community 
engagement. His photographs 
aim to bring awareness to the 
organization's mission and the 
children's aspirations. But for 
Williams, the reward is not just 
in the images captured—each 
time he donates his work, he ex-
periences a deeper sense of  con-
nection, humility, and personal 
growth.

"Every project with HH Af-
rica reminds me why I picked 
up a camera in the first place. 
It’s about being present, listen-
ing, and sharing the beauty of  
lives that might otherwise go un-
seen," Williams shared.

Protecting the  
Giants of Tsavo

Venturing inland, Williams 
joined forces with Tsavo Trust, 
a Kenyan nonprofit focused 
on wildlife conservation in the 
Tsavo Conservation Area. The 
organization is renowned for 
its efforts to protect the world's 
last big tuskers—elephants with 
tusks weighing over 100 pounds 
on each side. (tsavotrust.org)

Through his lens, Williams 
captured the majesty of  these 
iconic creatures and the dedi-
cated work of  conservationists 
striving to safeguard biodiver-
sity and empower local com-
munities. His images highlight 
the delicate balance between 
wildlife preservation and human 
development.

"Spending time alongside 
the rangers and the elephants 
is an experience that changes 
you," Williams said. "Unlike a 
typical safari, you are spending 
time tracking and trying to find 
certain tuskers. We spent over 4 
hours searching for one trek and 
came up empty handed. I guess 
that's kind of  the beauty of  it all, 
you just never know what you 
will find on the next trek."

A Journey of Purpose 
and Reflection

Reflecting on his experi-
ence, Williams explained, "This 
journey was more than a pho-
tographic expedition; it was a 
personal pilgrimage. The resil-
ience of  the communities and 
the grandeur of  the wildlife in 
Kenya are truly inspiring. Each 
time I donate my work to these 
nonprofits, I get back something 
priceless in return: clarity, pur-
pose, and the reminder that cre-
ativity can serve a greater good. I 
have always felt that creating with 
a camera has been the right fit for 
me.  These travels really allow me 
to really live in the moment and 
appreciate the now.

His work serves as a bridge, 
connecting audiences in Santa 
Rosa Beach and beyond to the 
vital efforts of  these organiza-
tions. By showcasing the realities 
and triumphs of  communities 
and conservationists in Kenya, 
Williams hopes to foster greater 
support and understanding.

Chandler Williams' photo-
graphic journey underscores the 
power of  visual storytelling in 
driving awareness and change. 
But more than that, it illustrates 

PHOTOGRAPHER 
continued from page 1 

BAKED WITH CARE.
SERVED UP SQUARE.

Open Daily:  7 AM – 8 PM 

Located in WaterColor Town Center | 1777 E. County Hwy 30A

Santa Rosa Beach, FL 32459

(850) 231-6550 | ScratchBK.com
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on submission.
The Artist of  the Year Award 

is a community initiative high-
lighting local artists, spotlight-
ing their work through diverse 
publicity channels and events 
throughout the year. The recipi-
ent will be granted $4,000 for 
creating a commissioned art-
work to be showcased in Walton 
County.

"Walton County is home to 
incredibly talented individuals 

who showcase their craft through 
creative mediums," said Matt 
Algarin, tourism director for the 
Walton County Tourism Depart-
ment. "Through our Artist of  the 
Year program, we are not only 
able to showcase and highlight 
a truly deserving individual, but 
we are able to promote and share 
their work with a larger audi-
ence." 

Artwork submissions will be 
evaluated based on criteria such 
as originality, authenticity, and 
overall appeal. Finalists will par-
ticipate in in-person interviews 

where they will be required to 
present three examples of  art-
work during a panel discussion.

Past Artist of  the Year winners 
include Sarah Page, Bradley Co-
peland, Joseph Messer, Chandler 
Williams, Doug Foltz, Jenna Var-
ney, Kathleen Broaderick, Mari-
sol Gullo, Melody Bogle and Juan 
Adaro. For a complete list of  win-
ners, visit waltoncountyaoy.com. 

To learn more about the Artist 
of  the Year program, download 
the informational flyer or contact 
Lisa Foster at (850) 333-2728 or 
Lisa@WCFLTourism.com.

ARTIST OF THE YEAR 
continued from page 1 

PLEASE VISIT SOUTHWALTON.LIFE TO READ THIS ISSUE ONLINE

how giving through art can en-
rich not only communities 
around the world—but also the 
artist’s own life in return.

With funding being pulled 
from nonprofits and emergency 
meetings taking priority, Wil-
liams suddenly found himself  
with a few unexpected days on 
his hands. So, in true sponta-
neous spirit, he decided to go 
to Egypt. What followed was a 
journey through ancient won-
ders, quiet reflection, and un-
expected inspiration. Chandler 

Williams set off on a new path 
that didn’t disappoint—but 
that… is a story for another 
time.

Supporting the Cause
For those interested in learn-

ing more or contributing to 
these causes:

Holding Hands Africa: 
Visit hhafrica.org to explore 
their educational initiatives and 
community programs.

Tsavo Trust: Learn about 
their conservation efforts at 
tsavotrust.org, including the Big 
Tusker Project and community 
conservancies.

PHOTOGRAPHER 
continued from previous page

13390 Highway 98 West, Destin, FL
mccaskillandcompany.com  |  (850) 650-2262
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we insure your 
car. because 
accidents happen.

simple human sense®

FULLER  
INSURANCE

SANTA ROSA BEACH   
850.622.5283
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Saddling Up for Success with Westonwood Ranch
By HeatHer Bennett eye

Whether you’re navigating a 
new diagnosis or have recently 
moved to the Emerald Coast, 
finding the right resources for 
a child or family member with 
Intellectual and Developmen-
tal Disabilities (IDD) can feel 

overwhelming. Knowing where 
to turn for therapy, education, 
social support and recreational 
opportunities can make all the 
difference. Our community of-
fers several resources to help you 
connect, advocate and thrive.

Lindy Wood, founder of  We-
stonwood Ranch in Freeport, 

was once in your shoes. Her 
15-year-old son Weston was di-
agnosed with autism when he 
was two. “It’s overwhelming. You 
do not get a lot of  guidance from 
the diagnostic physician. They 
tell you that you need to start 
therapy, but you walk away, and 
you don’t know where to turn 

to,” said Lindy. 
In rural Alabama, where they 

lived, extensive therapy was lim-
ited. After visiting several schools, 
they decided the Emerald Coast 
Autism Center in Niceville was 
the best choice for Weston, and 
they moved to Freeport to give 
Weston better opportunities. 
Here, they navigated a new com-
munity and new opportunities.

Now Lindy and her fam-
ily work to help others. “The 
most important, or critical thing, 
when they’re young, is that you’re 
more aggressive with therapy. It’s 
shown to have the best outcomes 
as they continue to age,” stated 
Lindy. “Take advantage of  that 
time ahead of  the game. Be pro-
active. You have to advocate for 
alternate learning opportunities. 
Because those are critical.” We-
stonwood Ranch started as a vi-
sion of  a place where individuals 
with disabilities could learn, grow 
and thrive, and since opening in 
2019, they’ve worked hard to help 
teens and young adults with IDD 
realize their potential and devel-
op life skills to foster independent 
and productive lives.

While there are numerous 
therapy and skill-building op-
portunities available for young 
children with autism and other 
developmental disabilities, re-
sources tend to become more 
limited as children grow older. 
For adolescents and young adults, 
access to developmentally appro-
priate services, such as life skills 
training, social development pro-
grams, or transition support, can 
be significantly harder to find. 
Additionally, insurance coverage 
for these types of  services may 
be restricted, leaving families to 
navigate financial barriers during 
a critical period of  growth and in-
dependence. 

Westonwood Ranch works 
hard to raise money and find com-
munity support to help offset costs 
for participants through financial 
aid. “We never want finances 
to be a barrier to obtaining this 
higher level of  programs,” said 
Lindy. They also have an aqua-
ponic farm where they grow and 
sell produce. They currently have 
seven local restaurants sourcing 
lettuce from them regularly. They 
also have a bakery where they 
produce their own Brew Chews 
Gourmet Dog Treats. Proceeds 
from those businesses are rein-
vested back into the ranch. 

There are several programs to 
assist children and young adults 

with IDD offered at Westonwood 
Ranch. The Transitional Ser-
vices Day Program is full-time, 
year-round for those 12 and up, 
providing opportunities to gain 
critical skills to be more indepen-
dent. The LIFT OFF Program 
for those 18 and older is designed 
to help those exiting the school 
system and focuses on develop-
ing soft skills with real hands-on 
learning at the aquaponics farm 
and pet treat bakery. The pro-
gram culminates in an internship 
and an opportunity to be em-
ployed. The ranch also provides 
an Afterschool Equine Therapy 
on Mondays and Wednesdays for 
ages four to adult. 

“No matter where you are on 
your walk with autism or other 
developmental disabilities, don’t 
let their age be a limit on their 
ability to learn. No matter what 
age you are, you’re still capable 
of  learning whether you have a 
disability or not,” added Lindy. 
“They are still able and capable 
of  learning and capable of  doing 
amazing things if  given the right 
opportunities and pathways.”

Many cities and counties face 
the challenge of  affordable hous-
ing for people with IDD, and the 
Emerald Coast is no different. 
Westonwood Ranch is looking to 
change that. They are currently 
working on securing funding for 
a supportive living community for 
44 young adults that will include 
apartments, townhomes and tiny 
homes with a pool and a club-
house. This community will be 
180 degrees from the traditional 
group homes. 

In addition to Westonwood 
Ranch, there are a variety of  re-
sources available along the Emer-
ald Coast to support individuals 
with IDD, as well as their families 
and caregivers. These resources 

RANCH 
continued on page 5
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Coastal Seniors Update for May
Chair Yoga Classes – Tues-

days, May 6, 20,  and June 3, 17,  
at 9:45 a.m. at the Blake, 90 Ponce 
De Leon St.  in Miramar Beach.  
RSVP by calling (850)-650-5000.

Exercise Classes – Angela 
Gibson will lead classes every 
Tuesday and Thursday at 10:00 
a.m. at 70 Logan Lane in Gray-
ton Beach.  Note the May 8 class 
only will be at noon. Cost is $5 per 
session for CSSW members and 
$10 for non-members.  Registra-
tion is required as space is limited.  
To be added to the email sign up 
list,  call (850) 280-5342 or email:  
coastalseniorsofsouthwalton@
gmail.com 

Art Classes –Watercolor 
Painting Class – Karen Peterson 
will teach classes on Fridays, May 
2, 9, 23, 30 and June 6, 13, 27, 
from 8:45 am – Noon. Classes 
held at 70 Logan Lane in Gray-

ton Beach.  Cost is $15 for CSSW 
members and $30 for non-mem-
bers. Registration required as 
space is limited.  To be added to 
the email sign up list, call (850) 
280-5342 or email: coastalsenior-
sofsouthwalton@gmail.com.  All 
supplies are included.

Pickleball - Beginner Pickle-
ball 101 at Walton Sports Com-
plex courts at 6 p.m.  The May 
dates will be determined at later 
time. This beginner class is open 
to Walton County residents only. 
(18+)   Registration required.   
Register at www.waltonrec.com.  
Email Sandy Gulak at sowalpick-
leball@gmail.com for more info 
and with questions.  Class is free 
and equipment is provided or use 
your own.  Play at Boys and Girls 
Club will resume after Labor Day 
2025.  Please join the SoWal 30A 
Pickleball Association on Face-

book for more information and 
weekly updates and check the 
CSSW calendar at www.coastal-
seniorsofsouthwalton.org.

Water Aerobics - at Wa-
tersound Fountains, 65 Origins 
Pkwy, Inlet Beach.  May and June 
classes will be held Mondays and 
Wednesdays at 10 and 11:15 a.m.  
There will be no class on May 
26, Memorial Day.  Cost is $5 
for CSSW members and $10 for 
non-members.  A pool noodle and 
water dumbbells are used for class.  
Please bring a towel, sunglasses, 
and sunscreen.  Registration is re-
quired as space is limited.  To be 
added to the email sign up list, call 
(850) 280-5342 or email:  coastal-
seniorsofsouthwalton@gmail.com

Monthly Meeting - Friday, 
April 18 from 11 a.m. - 1 p.m. at 
70 Logan Lane, Grayton Beach.  
A light lunch will be served, and 
the program will be announced 
at a later date.   R.S.V.P. by reply-
ing to the Sign Up email.  To be 
added to the email sign up list, call 
850-280-5342 or email coastalse-
niorsofsouthwalton@gmail.com. 

CSSW Artwork and Sup-
plies Sale - May 15  from 5 - 7 
p.m.  This sale will coincide with 
the Grayton Wine Walk.  The sale 
will include artwork and gently 
used art supplies.  All proceeds 
will benefit Coastal Seniors.  Do-
nations of  gently used art supplies 
are greatly appreciated.  Please 
contact CSSW for more informa-
tion at (850) 280-5342.  

Seniors 50 years of  age and 
up residing in or visiting Walton 
County are invited to join CSSW. 
Membership is $30 for individuals, 
$40 for family, and $100 for busi-
nesses (your business will be listed 
on our home webpage and our 
Facebook page). You can become 
a member via email at coastalse-
niorsofsouthwalton@gmail.com, 
or on the website at www.coast-
alseniorsofsouthwalton.org. Also, 
follow us on Facebook at Coastal 
Seniors of  South Walton.  Coastal 
Seniors of  South Walton, Inc. is 
a non-profit 501© (3) organiza-
tion for active adults and we are 
looking for dedicated, enthusiastic 
persons to join our Board of  Di-
rectors. Media Contact:  Melinda 
Finney, Director, Coastal Seniors 
of  South Walton, Inc.   T: 615-
477-3417   Email: mkfinney24@
gmail.com

       Community

SALES     SERVICE     PARTS AND ACCESSORIES     FINANCING     RENTALS

Join the Neighborhood  Fun
SHOP BY

BRANDS

Santa Rosa Beach
(850) 622 2000

www. ElectricCartCompany.com

span early intervention services, 
educational supports, therapy 
providers, community programs, 
and advocacy organizations. No-
table organizations include the 
Emerald Coast Autism Center, 

Great Gains Behavioral, Project 
10, the Division of  Vocational 
Rehabilitation, the Florida Cen-
ter for Students with Unique 
Abilities, Centers for Autism and 
Related Disabilities, Autism So-
ciety of  Florida, Walton County 
Arc, Grace Rides, and the Spe-

cial Olympics of  Walton County.
If  you would like to learn more 

about Westonwood Ranch, visit 
www.westonwood.org or contact 
them at info@westonwood.org or 
(850) 880-2220.

RANCH
continued from page 4

REACH 12,000 HOMES IN  
SOUTH WALTON FOR ONLY $88.00
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Purchase a 2 month ad in PCB Life and get a 
free, matching ad in South Walton Life for only 
$199 per month. That’s 1/2 of 1 cent per home!

••••••
Ad size is 2.5 x 10 inches.

Other sizes available at regular rates.

SPECIAL SECTION:

 Emerald Coast Guide to Summer Fun!
Summer Camps • Attractions •

 Jet Boat Rentals • Charter Fishing and More

Make sure your business makes the list.

Call Jamie @ 757-663-1987 or email editor@mypcblife.com

Are you ready forAre you ready for Summer?Summer?
Advertising opportunity to reach 35,000 PCB & South Walton residents.

Junior Golfers Shine 
at Walton County 

Qualifier for Optimist 
International

Ealier this month, 19 young 
golfers from the East Coast Junior 
Golf  Tour earned their spots to 
compete in the prestigious Op-
timist International at Trump 
Doral. The qualifying event, held 
at a local course, was a success 
thanks to the warm hospitality of  
course manager Shane and his 
dedicated staff.

Tournament Director Dennis 

Attaway praised the event, not-
ing, “Everyone had a great time, 
and the staff did an outstanding 
job.” Special thanks went to the 
cart attendant who went above 
and beyond, helping Attaway 
retrieve tees after dark.

For more information on the 
tour, visit ECJRGOLFTOUR.
COM or contact Attaway at 
(678) 994-3367.

Ornate Terrapins (Malaclemys 
Terrapin Macrospilota)  

in Walton County?   
Diamondback terrapins 

(Malaclemys terrapin) are the 
only brackish water turtles in 
the United States. Terrapins 
spend most sunny days bask-
ing in the sun and eating snails 
and other shellfish. On sunny 
days in late April, gravid fe-
males leave the salt marshes 
and move to sandy beaches for 
nesting.  Each female lays eight 
or nine eggs, which incubate 
for about two months. Hatch-
lings stay hidden in the beach 
wrack, eating invertebrates, be-
fore heading to the salt marsh. 
Each spring, volunteers survey 
salt marshes and beaches in 
and around Walton County 
for ornate terrapin nesting sites 
and search dune lakes for the 
characteristic white heads. 

 Figure 1. Top is an adult fe-
male and bottom is a hatchling. 
O’Connor, M. https://www.
flseagrant.org/citizenscience/
panhandle-terrapin-project/. 

2024. Sea Grant. Panhandle 
Terrapin Project. 

Terrapins are medium-
sized turtles, about the size of  
a box turtle. Female terrapins 
are about 10 inches long and 
weigh about a pound. Males 

are smaller, only about five 
inches and weighing about half  
a pound. 

Figure 2. White head of  ter-
rapin swimming near marsh 
grass. O’Connor, M. Uni-
versity of  Florida Extension. 
2021.  https://nwdistrict.ifas.
uf l .edu/nat/2021/12/22/
searching-for-terrapins-in-the-
florida-panhandle/.  Searching 
for terrapins in the Florida Pan-
handle. 

Terrapins need both salt 
marsh grass and sandy beaches 
in proximity. Females begin 
nesting in April, and tracks are 
visible in the sand. Terrapins 
are much smaller than gopher 
tortoises. Terrapin tracks are 
only about six inches wide. 

If  you see a terrapin, tracks, 
or the white head of  a swim-
ming turtle in brackish water, 
please contact Helen Petre by 
emailing petrehelen@gmail.
com. 

Ornate terrapins (Malaclemys terrapin macrospilota) in Walton 
County?   
Diamondback terrapins (Malaclemys terrapin) are the only brackish water turtles in the 
United States. Terrapins spend most sunny days basking in the sun and eating snails 
and other shellÞsh. On sunny days in late April, gravid females leave the salt marshes 
and move to sandy beaches for nesting.  Each female lays eight or nine eggs, which 
incubate for about two months. Hatchlings stay hidden in the beach wrack, eating 
invertebrates, before heading to the salt marsh. Each spring, volunteers survey salt 
marshes and beaches in and around Walton County for ornate terrapin nesting sites 
and search dune lakes for the characteristic white heads. 

Figure 1. Top is an adult female and bottom is a hatchling. O’Connor, M. https://
www.ßseagrant.org/citizenscience/panhandle-terrapin-project/. 2024. Sea Grant. 
Panhandle Terrapin Project. 
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Scan the QR Code for a 
Coupon to the Largest

Independant Pet Supply 
Store in the Panhandle

       Community/Pets

• Inside Outside Runs
• Individual Outside Times 4X Daily

• TV’s For Each Dog & Cat
• Military, Police & Fire Discounts

Scholarship Awards and Board Induction Will Wrap Up 
the Year for Green Thumb Garden Club                                            

By KatHleen edge, PuBlicity 
& WeBsite cHair

In honor of  Mrs. Frank Mer-
cer, a former President of  Green 
Thumb Garden Club, the 
Mercer Scholarship has been 
awarded to Walton County 
students for over four decades.  
Qualified students must be cur-
rently enrolled or have been ac-
cepted by a college, university, 
or technical school and have a 
major in horticulture.  

The $4,000 scholarship is 
funded through donations from 
GTGC members, fundraising 
events and the Walton County 
community.  The 2025 recipi-
ents will receive their awards at 
the May 21, 2025, meeting.  An 
additional $3,000 in scholar-
ships will be given to 4H Camp 
Timpoochee, E.O. Wilson Bio-
philia Naturalists Outdoor Pro-
gram and first-time recipient, 
Westonwood Ranch.  

Green Thumb Garden 
has also donated $10,000 this 
past year to organizations and 
projects in Walton County.  
Recipients include Caring 
& Sharing of  South Walton, 
Walton County Sheriff’s Santa 
Patrol, Gulf  Coast Cemetery, 
Junior Gardeners at Butler Ele-
mentary School, Eden Gardens 
State Park, and many others.  

GTGC is hosting an educa-
tional event on May 15, 2025 
–“From the French Coast to the 
Emerald Coast – Floral Design-
ing with Laura”.  Former White 
House floral designer, Laura 
Dowling, will demonstrate the 
art of  creating stunning flo-
ral arrangements.  The all-day 
event is available to the public 
with paid registration.  Please 
visit the website, www.green-
thumbgardenclubinc.org, for 
more details.  

The meeting on May 21 will 
be held at Westwinds Confer-
ence Center, Miramar Beach, 
Florida.  Check-in is 9:30 a.m. 
and lunch is included in the $30 
fee.  There will also be an induc-
tion ceremony for the Club’s 
2025/2026 Officers.

Green Thumb Garden Club 
always welcomes new members.  
Please visit the Green Thumb 
Garden Club website to learn 
about our charitable mission, 

how to join and details on meet-
ings, activities, and events. 

The Green Thumb Garden 
Club, Inc., located in Walton 

County, Florida, is a tax-exempt, 
501(c)(3) non-profit organiza-
tion. Its mission is to stimulate 
interest in the beautification of  
Walton County, furthering the 
education of  its members and 
the public in botany, community 
beautification, conservation of  
natural resources, environmen-
tal awareness, floral design, gar-
dening, horticulture, and nature 
studies and instill in our youth 
the love of  gardening and re-
spect for the environment.

HEALTHY WATER FOR HEALTHY FAMILIES!
Why settle for second best?

EcoWater of Santa Rosa Beach 
Exclusive Distributors of the Watercrest-10 by Hanish

Call 850-267-0500  |  76 Lynn Drive, Santa Rosa Beach  

Free Estimates! We come to you!
Guaranteed for as long as you own the vehicle!

BOOK YOUR APPOINTMENT TODAY!

Les Traylor, owner     Cell: 850-797-8187
ShineOnRestoration@gmail.com

Psalm 18:28 
 “It is you who lights a lamp for me. The Lord, my God, lights up my darkness.”

Shine On! 
Headlight Restoration Service
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Choose from a range of 
hats. Customize it with your 
favorite feathers, antique 
brooches, scarves, ribbons, 
charms, and dried flowers. 

We create lasting 
memories!

Host a 30A Hat Bar party 
and make a one of a kind 
hat to fit your dreams 
and your personality!

Call or email Brooke 850-259-2025
30AHatBar@gmail.com • www.30AHatbar.com 

Beach Weddings • Bachlorette Parties
Grocery Pre-Stocking

Vacation Home Inspection
Professional Caregiving

(850) 502-6981  |  compassconcierge30a.com

Serving 30A

Meredith Hutchings,
Owner/Operator,
Event Planner

Follow Us:

YOUR NEIGHBORHOOD PEST CONTROL PROVIDER
OUR TEAMS HAVE  

DECADES OF EXPERTISE 
TO ENSURE YOUR
FAMILY LIVES IN A  
PEST-FREE HOME.

INITIAL SERVICE  
ONLY $25!

22602 PANAMA CITY 
BEACH PKWY

PANAMA CITY, FL 32413
(850) 988-1852

TRUNORTHPEST.COM

South Walton Fire District places Engine 6  
into Service in Inlet Beach 

By MacKenzie McclintocK, 
sWFd PuBlic  
inForMation oFFicer 

South Walton Fire District 
reached a historic milestone on 
April 19, 2025, by placing its new 
Engine 6 into service at the Inlet 
Beach Fire Station. 

This additional engine was a 
multi-year project in the making 
and translates to improved emer-

gency medical response and fire 
suppression capabilities for the 
South Walton community. 

This is the first time the Dis-
trict has put an additional fire en-
gine into service since the early 
2000s. The strategic decision to 
make this investment comes from 
increased residential develop-
ment and call volume. 

“Our primary goal with the 

staffing of  this new engine is 
to improve our response times 
within the eastern portion of  
South Walton,” said SWFD Fire  
Chief  Ryan Crawford. “Prior to 
this addition, the next available 
firefighters were traveling from 
WaterColor to the Inlet Beach 
area in the event of  multiple  911 
calls. Engine 6 now fills that gap 
for our taxpayers and brings at 
least three  additional personnel 
to any scene.” 

The scope of  work to design, 
order, equip, and staff a new fire 
engine involves several years’ 
worth of  budgeting and plan-
ning, however, the pay-off is sig-
nificant for the community. 

While Engine 6 was under 
construction, SWFD set out to 
hire nine additional dual-certi-
fied firefighters, meaning each 

firefighter is either a Firefighter/
EMT  or Firefighter/Paramedic. 
This staffing allows Engine 6 to 
carry at least three firefighters 
per shift who are capable of  han-
dling fire-based emergencies, as 
well as providing Advanced Life 
Support-level care. 

“We respond to all hazards, 
but our call volume is primarily 
medical based, with the busiest 
time of  year being in the sum-
mer,” Crawford said. “It’s  im-
perative to us that our frontline 
apparatus are ALS-capable and 
staffed with  at least one Fire-
fighter/Paramedic who can 
perform medical skills such as 
airway management and admin-
istering an IV and medications, 
as well as  advanced cardiac in-
terventions.” 

Adding another fire engine 

also resulted in promotional op-
portunities for existing SWFD 
firefighters to become “company 
officers” and lead the engine 
through its first days responding 
to calls. 

In the future, SWFD is plan-
ning to build its sixth fire station 
near Serenoa  Road, which is 
situated halfway between the ex-
isting Fire Stations 1 and 2. Once 
the sixth station is built, Engine 6 
and its staffing will be relocated 
to that new station and respond 
to calls from that location in 
order to best fill response gaps. 

The District wants to thank 
its Board of  Fire Commissioners 
and the South  Walton commu-
nity for the continued support, 
which allows additional appara-
tus and staffing enhancements to 
be possible.
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SPECIALIZING IN:
Water Damage
Fire Damage

Mold Removal / Remediation
Storm Damage / Insurance Claims

No Job too Big or Small!

Honest, caring,
and Kingdom-driven,
we’re here to serve 
you with excellence!

FAITH, FAMILY, FITNESS, PHOENIX!
Call Travis today! 615-477-9277

National Garden 
Week Celebration 
Across America

By KatHleen edge For  
district 1 Florida Federation 
oF garden cluBs

Sponsored by National Gar-
den Clubs, Inc., the 2025 Na-
tional Garden Week Celebration 
is June 1-7.  Garden clubs across 
America will be conducting edu-
cational programs, garden tours 
and beautifying the environment.

The ten Panhandle garden 
clubs in the four counties of  
District 1 of  the Florida Federa-
tion of  Garden Clubs will offer 
a variety of  activities focused on 
promoting a healthy gardening 
lifestyle that lasts a lifetime by re-
ducing stress and showcasing the 
rewards that come from diligent 
efforts.

In Walton County, Green 
Thumb Garden Club’s beau-
tification project will be the re-
furbishment of  the Butterfly 
Garden at Eden Gardens State 
Park in Point Washington.

On June 6, District 1 of  the 
Florida Federation of  Garden 
Clubs will host a ceremony to 
commemorate the refurbishing 

of  the William Bartram Trail 
Marker at Fort Pickens Gulf  Is-
land National Park, Pensacola 
Beach.  The prominent Philadel-
phia Bartram family was deeply 
involved in horticulture during 
colonial times.  The ceremony 
begins at 10 a.m. and the exact 
location will be available via signs 
at the entrance gate. 

Please join NGC and FFGC 
in the celebration of  National 
Garden Week.

To find events near you, go to 
https://gardenclubsnwfl.com/
localclubs.




Business Profile: Spotlight on Phoenix Restoration
Travis Kring has come 

a long way on his inspir-
ing 4-year journey marked 
by faith, dedication, and an 
unshakable commitment 
to serving God and others. 
Just one year ago, he was re-
cruited from the real estate 
world and joined Phoenix 
Restoration and Catastro-
phe. In that short time, by 
the grace of  God, Travis 
and his team, led by Bobby 
Cates, have generated $1.2 
million in revenue. But 
beyond the numbers, this 
season has been about building 
meaningful, spiritual, and profes-
sional relationships that continue 
to grow and bear fruit. Travis, 
Bobby, and the Phoenix team 
bring a passion for people and 
excellence into every home and 
project.

From his days on the court 
as a basketball player to his time 
coaching and mentoring players, 
Travis has always carried a strong 
sense of  leadership and heart. 
That same spirit now fuels his 

work with Phoenix Restoration, 
where he’s become known across 
the Florida Panhandle for reli-
ability, integrity, and genuine care 
for the community. His journey 
has been nothing short of  incred-
ible, transforming lives through 
service, bringing comfort in crisis, 
and building a reputation that 
speaks louder than words.

We truly believe that the 
Phoenix Restoration team is just 
scratching the surface of  what’s 
to come. The growth, the con-

nections, and the opportunities 
to serve are only beginning. Our 
Kingdom-focused team at Phoe-
nix is excited to continue impact-
ing our community with care, 
skill, and faith at the center of  it 
all. Whether you’re in need of  a 
free HVAC ductwork mold in-
spection or help with restoration 
after a storm or fire, we are ready 

to show up and help, just like we 
would for our own family.

Everyone on our team lives 
here in the Santa Rosa Beach, 
Destin, and Freeport area. You’ll 
see us around—at Destiny Wor-
ship Center, in Grand Fitness, 
or grabbing groceries at Pub-
lix. We’re your neighbors, your 
friends, and your trusted pro-

fessionals. Honest, caring, and 
Kingdom-driven, we’re here to 
serve you with excellence. Thank 
you for letting us be a part of  your 
community. We’d love the oppor-
tunity to earn your trust and do 
business with you.
FAITH - FAMILY - FITNESS

PHOENIX
Call Travis today  (615) 477-9277
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Spotlight On

ACHIEVING YOUR VISION, TOGETHER - NATIONWIDE & LOCAL

At Elizabeth Erin Designs, we are more than just a full-service Residential, 
Commercial, and Vacation Rental Interior Design Firm – we bring your dreams 

to life. For over 21 years, clients across the  U.S. have trusted us to transform 
their spaces into functional, beautiful reflections of their vision, and we take that 
responsibility to heart. While we proudly serve clients nationwide, we have local 

design experts right here in your community, with designers in the Destin area 
of Florida, the Rochester area of New York, and central Iowa. No matter where 

you’re located, our team is ready to bring our trusted design process to you.

When I founded Elizabeth Erin Designs, my mission was clear: to exceed expectations and be a trusted partner throughout the design process. From 
luxury vacation rentals in Florida to commercial spaces in New York, our nationwide and local clientele count on us to deliver high-end designs that 
perfectly reflect their goals. Acting as the crucial bridge between you and your contractor, we ensure every aspect of your project is executed with 

precision, care, and excellence – down to the smallest detail, including stunning 3-D walkthroughs and documentation that rival HGTV.

Our Ensured Ease Design (EED) process is built around you – 
offering flexibility and customization at every turn. With flat-fee 
design packages, you can tailor your experience to perfectly 
match your needs, whether you're embarking on new construc-
tion or a complete redesign.

From the first consultation to the final accent, we’re with you 
every step of the way. Our team of designers brings both nation-
wide expertise and local knowledge to every project, ensuring 
that the design process is as seamless as it is inspiring. We take 
immense pride in creating spaces that not only function seam-
lessly but reflect your personal style and fulfill your vision.

Experience Trust, Integrity, and Lasting Design – Locally and Be-
yond. With over two decades of experience and projects span-
ning from coast to coast, we've earned a reputation for trust, 
integrity, and extraordinary design. As featured in [Insert Ma-
jor Publication], our trendsetting designs continue to push the 
boundaries of what’s possible. At Elizabeth Erin Designs, it’s not 
just about creating beautiful spaces – it’s about building lasting 
relationships. When you choose us, you’re not just hiring a de-
sign firm – you’re gaining a lifelong partner dedicated to making 
your current and future projects truly unforgettable.

Turn your dream space into a reality today. Whether you’re right here in 
Florida, New York, Iowa, or anywhere in between, we’re ready to bring  
your vision to life. Call Natalie, our Account Executive, at (702) 292-4370. 
She'll guide you through the first steps of transforming your space into 
something spectacular. Your vision is our mission – let's achieve it together.

More Than Just Interiors | The EED Process

Ready to Start Your Design Journey?
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Brick and Mortar Again:  
Nicole Paloma is Back

Deftly directing an armful 
of  rich shantung silk under the 
needle, designer Nicole Paloma 
finishes the seam, stands up, 
and shakes out a fully formed 
Seville skirt. For those of  us 
who reached our sewing apogee 
making three-pleat masks, this 
is something akin to magic. For 
Paloma, this is just another day 
and another skirt, one of  many 
that define her decade-plus as 
a boundary-pushing designer. 
After a foray into the online 
retai l  world, 
she’s brought 
her skills back to 
terra firma with 
a bright and airy 
store in Seacreast 
on 30A, now 
open daily.

Paloma i s 
more than just 
a designer and 
creator of  hand-
sewn clothes.  
She’s also a champion of  women 
and, as a recovering alcoholic, a 
great supporter of  those who are 

finding their way on the adven-
turous road of  recovery. “One 
of  the best gifts you can give to 
people is to inspire them to see 
the beauty and find gratitude 
for exactly who they are,” she 
says. Her growing selection of  
hand-painted quote t-shirts with 
lines like “Gratitude changes 
everything” and “Be fearless in 
pursuit of  what sets your soul 
on fire” have a devoted follow-
ing amongst many.  

In a region well known for 

its beachy aesthetic, Paloma’s 
designs stand out. For one thing, 
she doesn’t shy away from black, 

and her work often includes 
pieces with a real edge (in the 
case of  a gala gown made of  
metal mesh, quite literally). For 
another, she makes apparel with 
comfort in mind, often choosing 
fabrics in soft knits that suit a va-
riety of  body types and a range 
of  ages without losing their cool 
factor. Paloma says, “Personally 

       Community

NICOLE PALOMA 
continued on page 20

SOUTHERN GRACE RESTORATION
The Premier Home Improvement Company on 30A

Southern Grace Restoration
The Premier Home Improvement Company on 30A

We do it all! 
Flooring & Tilework, Painting, Stucco, Decks, Flooring, 
Preventative Maintenance and more!
Southern Grace Restoration  -  Rosemary Beach, FL  -  850.814.8035  -  southerngracerest@icloud.com
                                                            southerngracerestoration.com

ROSEMARY BEACH, FL   850.814.8035 
 SOUTHERNGRACEREST@ICLOUD.COM • SOUTHERNGRACERESTORATION.COM

FLOORING & TILEWORK

EXTERIOR PAINTING • STUCCO 

PREVENTATIVE MAINTENANCE 

DECKS AND MORE!
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Rise of the "Bro-tique": Redefining Men's Retail
Experience in South Walton

The world of  men's fash-
ion has witnessed a significant 
transformation in recent years, 
and with it, a new term has 
emerged to describe a unique 
breed of  stores: the "Brotique." 
Combining the words "bro" and 
"boutique," this catchy nick-
name perfectly encapsulates the 
essence of  a new era in men's 
retail. These establishments are 
not merely stores; they are im-
mersive spaces that cater to the 
modern man's evolving needs, 
preferences, and sense of  style.

Gone are the days when 
men's shopping was limited to 
a few basic options. The emer-
gence of  the "brotique" concept 
marks a departure from the tra-
ditional and paves the way for 
an elevated and personalized 
shopping experience. These 
stores have become synony-
mous with a fresh take on men's 
fashion, grooming, and lifestyle, 
providing a haven where men 
can explore their individuality 
without compromise. So, what 
sets Captured Clothing apart 

from conventional men's stores? 
It starts with the ambiance. Step 
into this brotique, and you'll 
find yourself  in an atmosphere 
carefully crafted to radiate style, 
sophistication and masculine 
energy. The decor, lighting, and 
overall aesthetic are designed to 
create an inviting space that ap-
peals to the sensibilities, making 
you right at home.

The selection of  merchandise 
in Captured is equally distinc-
tive. Curated with experience 
for the latest trends and time-
less classics, offering a range 
of  high-quality clothing, acces-
sories, grooming products, and 
lifestyle essentials. Every item is 
handpicked to reflect the desires 
and aspirations of  the discern-
ing gentleman, ensuring that he 
can find everything he needs to 
express his unique style and per-
sonality.

Perhaps one of  the most ap-
pealing aspects of  the "brotique" 
phenomenon is the personalized 
attention provided to customers.

Unlike their mass-market 

counterparts, these stores priori-
tize individualized service, with 
knowledgeable staff  members 
who are passionate about being 

able to help customers. The 
"brotique" is more than just a 
place to buy clothes or grooming 
products; it has become a desti-

nation for men seeking inspira-
tion, community, and a sense of  
belonging. Many of  these stores 
host events, workshops, and col-
laborations, creating a platform 
for men to connect, network, 
and share their experiences and 
interests. As the popularity of  
the "brotique" continues to rise, 
it has become a game-changer 
in the retail industry. Its success 
can be attributed to its ability to 
adapt to the changing demands 
and expectations of  the mod-
ern man. individualized service, 
and a vibrant community atmo-
sphere.

Here at Captured Clothing 
we are excited and proud to em-
brace this new era of  mens retail 
and known as 30A’s Brotique!

Stay tuned for father son 
workshops, the launch of  the 
on-line store and much more!

Captured Clothing has custom ap-
parel and curated goods from all over 
the globe.

37 Logan Ln Suite 3, Santa Rosa 
Beach, FL 32459 | (850) 461- 
9098 | moduscaptured
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Emerald Coast Hospice  
Care Presents Fore Her  

Organization with Significant 
Contribution for 2025 

Fore Her is proud to announce 
a generous donation of  $11,000 
from Emerald Coast Hospice 
Care, who has once again stepped 
forward as a key community part-
ner. 

Over the last several years, 
Emerald Coast Hospice Care has 
shown unwavering support for 
Fore Her, serving as the Present-
ing Sponsor for the organization’s 
signature fundraising events, in-
cluding the annual Pink Walk, Tea 
for Her, and Golf  Outing. This 
year, Emerald Coast Hospice Care 
awarded Fore Her a generous con-
tribution to serve as the Presenting 
Sponsor for all of  its 2025 signa-
ture fundraisers. 

“Emerald Coast Hospice Care 
is so pleased to be able to help sup-
port all of  the wonderful work that 
Fore Her does for our community,” 
says Melody Joy, Hospice and Pal-
liative Care Consultant with Em-
erald Coast Hospice Care. “It is an 
honor to be associated with such 
a noble charitable cause. We are 
grateful for all of  the support that 
they provide to local residents.” 

A check presentation took 
place on April 16 at Emerald 

Coast Hospice Care’s executive 
office to commemorate this signifi-
cant contribution. Sandi Dehner, 
Executive Director of  Emerald 
Coast Hospice Care and Melody 
Joy presented the check to Amy 
Walsh, Fore Her Founder and 
Ginny Richerson, Fore Her Pa-
tient Liaison. 

“We are so grateful to Melody 
Joy and Emerald Coast Hospice 
Care for their incredibly gener-
ous gift to Fore Her,” says Ginny 
Richerson, Fore Her Patient Liai-
son. “Their donation will make a 
significant difference in the lives 
of  our breast cancer applicants 
by allowing us to provide financial 

assistance during their most chal-
lenging times.” 

Fore Her, a local nonprofit 
organization, offers financial as-
sistance, resources, hope, and 
compassion for all who are af-
fected by breast cancer along the 
Gulf  Coast, with their signature 
fundraisers which include Pink 
Run, Golf  Outing and Tea Fore 
Her. 

For more information about 
Fore Her or how you can contrib-
ute, sponsor their events or get 
involved, contact amy@foreher.
org or visit www.foreher.org/tea-
fore-her. 

As much as we love digital banking, there is no 
substitute for ‘analog’ client service in banking. 

Count on your Capital City Bankers to provide the 
solutions you need for your next milestone,  
no matter where you are in life. ccbg.com.

Around here,  
we always have  
reliable service.

Barbara Whigham-Eutsay 
Client Experience Manager03751_12.31.25

4281 E County Hwy 30A Unit 105 
Santa Rosa Beach, FL 32459 

www.sohoseagrove.com

SOHO Seagrove  

Walton County 
Board of County 
Commissioners  

Officially Designates 
May as 'Art Month 

Walton County'
 At the April 22 Board of  

County Commissioners (BCC) 
meeting, the Walton County 
Board of  County Commission-
ers officially proclaimed May 
as Art Month Walton County, 
highlighting the county’s ongo-
ing commitment to fostering the 
arts, supporting local artists, and 
enriching the cultural landscape 
of  the community.

Commissioner Donna Johns 
shared her thoughts on the im-
portance of  the Arts in Walton 

County, stating, “The Arts are 
central to Walton County’s iden-
tity, enriching our community 
culturally, socially, and economi-
cally. Art Month celebrates the 
creativity that brings us together 
and enhances the quality of  life 
for all who live in and visit our 
county. We are proud to support 
the Cultural Arts Alliance and all 
who contribute to the vibrant ar-

CAA
continued to page 29 
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MODELS OPEN DAILY  |  Tour designer-decorated models in-person or online

New Homes from the $500s to $1M  |  NatureWalkWatersound.com

A new home designed around you, with a backyard for parties and fun. Plus, an amenity center ready to 

enjoy life without leaving the neighborhood. The Gathering Place clubhouse features a resort-style pool 

and sundeck, state-of-the-art fitness center, tennis courts and event lawn. Our gated community is 

just a short bike ride or drive to the activities and adventure awaiting you at 30A and the Emerald 

Coast. NatureWalk by Kolter Homes is outside the ordinary, and open daily for you to explore.

NEW PHASE OF HOMESITES NOW AVAIL ABLE

OUTSIDE LIVING.
OUTSIDE OF ORDINARY.

©2025 Kolter Homes. Prices, features, dimensions, amenities, special offers and product 
offerings are subject to change without notice. CRC057817/CGC1514916
“Watersound Origins®” is a registered service mark of The St. Joe Company and used under license.

Scan to 
Preview Homes

25-KWO-002_AD_10x12_SoWaltonLife.indd   125-KWO-002_AD_10x12_SoWaltonLife.indd   1 3/27/25   7:38 AM3/27/25   7:38 AM
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The Dedicated
EXPERTS of
Window Cleaning

LO C A L LY OW N E D  &  O P E R AT E D

WHAT WE OFFER
• Business & Residential
• Directly Employed Professional Team 
• Interior & Exterior Windows
• Licensed, Bonded, & Insured

CALL OR GO ONLINE TO 
REQUEST YOUR ESTIMATE

850.842.2162
www.fishwindowcleaning.com/3249

SEE WHY OUR CUSTOMERS 
GIVE OUR SERVICE 5 STARS

PROOF

Is Your Storefront Silently 
Sending Customers Away This Season?

By danica laFaire

In the heart of  Northwest 
Florida, from the streets of  Des-
tin to the shops in Fort Walton 
Beach and the growing busi-
nesses of  Walton County, local 
pride runs deep—and so does 
the importance of  first impres-
sions. While quality products 
and top-tier service are the back-
bone of  any successful business, 
many owners overlook a simple 
but powerful factor: how your 
business looks from the outside. 
A clean, well-maintained ex-
terior—clear windows, swept 
walkways and fresh signage—is 
key to turning foot traffic into 
revenue.

And why does this focus on a 
pristine exterior hold such sig-
nificance here in the heart of  
Northwest Florida? It’s because 
we understand the fabric of  
our community. Our businesses 
aren’t just storefronts, but inte-
gral parts of  the local landscape, 
reflecting the pride we collec-

tively hold for our beautiful sur-
roundings.

Think about it: visitors flock 
to our stunning beaches and 
charming towns seeking an 
escape, a breath of  fresh air. 
When they encounter business-
es that mirror this beauty and 
care through their clean and 
welcoming exteriors, they rein-
force their positive impression 
of  our entire region. It signals 
that we, as local business own-
ers, are custodians of  this beau-
ty, extending the same level of  
care to our establishments as we 
do to our natural treasures.

Customers often decide 
where to shop, dine or do busi-
ness in a matter of  seconds. And 
in that brief  moment, appear-
ances matter. Multiple studies 
show that people are more likely 
to trust and spend money with 
businesses that look clean, or-
ganized and professional. This 
sends a quiet but powerful mes-
sage: “We care about the de-
tails.”

On the flip side, a cluttered or 
dirty storefront can turn people 
away—sometimes for good. In 
fact, many consumers admit to 
avoiding businesses with poorly 
maintained exteriors or negative 
cleanliness reviews. In today’s 
connected world, word travels 
fast, and a single bad impres-
sion can impact your reputation 
more than you might expect.

But here’s the good news: 
making your business stand out 

doesn’t have to be complicated 
or expensive. Often, it’s the sim-
ple things—like sparkling win-
dows or a tidy entrance—that 
create the most welcoming at-
mosphere. These small touches 
not only draw people in, but 
also show that you’re ready and 
eager to serve.

Let’s not forget, in a close-
knit community like ours, word-
of-mouth also travels quickly. A 
business that presents itself  with 
pride and attention to detail 
earns the trust and loyalty of  lo-
cals who are the lifeblood of  our 
economy year-round. A clean 
exterior isn’t just about attract-
ing tourists; it’s about fostering 
a sense of  community pride and 
mutual respect among neigh-
bors. It says, ‘We care about our 
business, and we care about our 
community.’

Interestingly, customers tend 
to be more forgiving of  small 
service hiccups when they feel 
like they’re in a clean, cared-for 
space. It builds trust, which is at 
the heart of  every lasting cus-
tomer relationship.

Investing in a clean exterior 
is more than just good business 
sense; it’s an investment in the 
very essence of  what makes 
Northwest Florida, and espe-
cially our corner, so special. It’s 

about contributing to the overall 
appeal of  our region, strength-
ening our local economy, and 
showcasing the pride we all 
share in calling this beauti-
ful place home. And that, ulti-
mately, is why a clear view from 
the outside can lead to a clearer 
path to success on the inside.

Whether you’re looking to 
attract foot traffic, earn repeat 
business, or simply reflect the 

pride you take in your work, 
keeping your exterior clean is a 
smart and lasting investment.

At Fish Window Cleaning, 
we understand that First Im-
pressions Start Here.

Call 850.842.2162 or visit 
fishwindowcleaning.com/3249 
to schedule a free estimate. 
We’re proud to serve our lo-
cal community and help fellow 
business owners shine—literally.
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•  Hormone Replacement 
Therapy (HRT/TRT) for 

 Women & Men

• Adult Wellness/ 
     Primary Care

• Weight Loss • Telehealth

• Sick Visits/Med Refills

•  Evening & Weekend 
 Appointments

850-987-8968   www.850Midlife.com

  SERVICES INCLUDE

• IV Hydration and Vitamin Therapy
• Convenient Care / Sick Visits

• Wellness • Weight Loss • Aesthetics Injectables
• Available for Group Events and Parties

• Call, text, or book online • Weekend appts available

850-679-5066 
www.hydrate30a.com

Margaret T. Russell APRN

Katherine Porter APRN 

How 850 Midlife Health & Wellness is  
Redefining Aging in the Local Community 

Did you know the average life 
expectancy in the U.S. is 78.6 
years? Here in sunny Florida, 
we edge just a little higher at 
79.6 years. Not bad—but what 
good is living longer if  we aren’t 
feeling our best along the way? 

Here’s the truth: no one 
plans to develop a chronic ill-
ness, but how many of  us are 
actively thinking about aging 
well? Some, sure. But probably 
not enough. At 850 Midlife 
Health & Wellness, the focus 
is clear: prevention, indepen-
dence, and helping people in 
midlife stay well, feel strong, 
and thrive through the years. 

Healthcare that is 
Individualized 

850 Midlife was founded by 
local nurse practitioner Mar-
garet Turk Russell, APRN, 
AGACNP-BC, who brings 
not just years of  experience in 
acute and chronic care, but also 
a deep personal connection to 
the local community, with her 
upbringing along the Emerald 
Coast. As both a provider and 
a patient, Margaret knows first-
hand how overwhelming the 
healthcare system can be, and 
how easy it is for prevention to 
take a backseat in the rush of  
everyday life. 

That’s why she created a 
practice centered around what 
really matters: personal connec-
tion, thoughtful care, and help-
ing people stay healthy before 
issues become chronic. Perhaps 
you are already experiencing 
some chronic issues. Margaret 
will assist in the management 
and modification of  risk to pre-
vent exacerbation. Margaret is 

truly invested in this commu-
nity—and in your health and 
well-being. 

A Different Kind of 
Healthcare Experience 

At 850 Midlife, bigger isn’t 
better. It’s the details that 
count—time spent listening, 
educating, and creating a per-
sonalized care plan that works 
for your lifestyle and your goals. 

This isn’t rushed, insurance-
driven care. You’ll have a full 
hour for your first visit, so 
Margaret can understand your 
concerns, your health history, 
and where you want to go from 
here. 

What Does 850 Midlife 
Offer? 

A hybrid concierge-style, Di-
rect Primary Care (DPC) model 
designed specifically for adults 
18+, including:

•  Primary & preventive care 

•  Sick visits & telehealth 

•  Weight loss support with 
GLP-1 medications (like 
semaglutide) 

•  Bioidentical hormone 
therapy for women (HRT) 
and men (TRT) 

•  Cash-pay lab work with 24-
48 hour results (with item-
ized receipts if requested 
for self-submitting insur-
ance reimbursement) 

• Local referrals when 
needed

Why Midlife Is 
the Perfect Time 
to Invest in Your 
Health 

Noticing shifts in 
energy, mood, weight, 
or just a nagging 
“something’s off ”? 
Margaret is here to 
help you decode the 
questions we all have 
but don’t always get 
answers to: 

•  Could it be my thy-
roid or cortisol? 

•  Am I dealing with 
insulin resis-
tance—is this 
diabetes? 

•  Is this perimenopause–or 
menopause? 

•  Are GLP-1 medications 
right for me? Is there an-
other option? 

•  Is low testosterone affect-
ing my energy and drive? 

•  How much protein do I  
really need? 

•  Am I at risk for heart  
disease?

•  What can I do now to avoid 
chronic illness later? 

•  Am I hydrating appropri-
ately? 

The truth is, midlife is the 
time to fine-tune—before little 
problems become big ones. 
Prevention now pays off  in 
strength, vitality, and indepen-
dence later. 

Bioidentical Hormones: Tai-
lored to the Individual 

Interested in hormone ther-
apy but unsure where to start? 
Unlike synthetic birth control 
hormones, bioidentical HRT/
TRT uses natural compounds 
and comes in many forms—
creams, patches, sprays, injec-
tions, even pellets (850 Midlife 
is not inserting pellets at this 
time). 

Margaret’s approach is 
step-by-step and individual-
ized—starting conservatively, 
monitoring closely, and adjust-
ing when needed. 

You Deserve More Than 10 
Minutes and a Prescription 

In Walton County, 59% 
of  the population is aged 18–
64, and this is the group 850 
Midlife is made for. If  you're 

ready to take charge of  your 
health and feel empowered in 
your body again, Margaret and 
850 Midlife are here to support 
you. 

Book Today & Start Feeling 
Like You Again 

Ready for care that sees the 
full picture—and actually takes 
the time to understand yours? 
850 Midlife is by appointment 
only, offering flexible later af-
ternoon and evening appoint-
ments, plus select Saturday 
availability—because your 
health shouldn’t have to com-
pete with your calendar: your 
work schedule, your children's 
team practice, date night. You 
can book directly online any-
time at: www.850Midlife.Jane-
app.com 

Because midlife isn’t a cri-
sis—it’s a comeback! And 
Margaret Turk Russell APRN, 
is here to help you live it well. 
Find Margaret on Instagram 
@850midlife. 850 Midlife 
Health & Wellness is located at 
3754 Hwy 30a, Unit A in Santa 
Rosa Beach, Florida. Margaret 
shares a space with local nurse 
practitioner Katherine Porter 
APRN, ACNP-BC who is the 
owner/operator of  Hydrate 
30A & Intrepid Health. Katie 
offers IV therapy, Botox, Medi-
cal/Wellness, Sick care and can 
be reached at www.Hydrate 
30A.com. 

Mention this article and re-
ceive a complimentary B12 in-
jection.

 Margaret Turk Russell, APRN, 
AGACNP-BC Owner & Practitio-
ner of  850 Midlife Health & Well-
ness

 

 

Margaret Turk Russell, APRN, AGACNP-BC 
Owner & Practitioner of 850 Midlife Health & Wellness  

Margaret Turk Russell, APRN, 
AGACNP-BC
Owner & Practitioner of 850 
Midlife Health & Wellness
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Relaxation and Wellness: Bringing Health and Wellness 
to the Community With Viking Spas

Did you know that when it 
comes to relaxation, recovery, 
and overall well-being, few things 
compare to the soothing experi-
ence of  a high-quality hot tub! 
Rob Abel is your dedicated local 
hot tub dealer for Viking Spas 
and has witnessed the health 
benefits of  high quality relax-
ation firsthand. With a passion 
for fitness and health, Rob isn’t 
just selling hot tubs—he’s pro-
moting a lifestyle of  wellness that 
benefits both the body and mind.

The Health Benefits of 
Hot Tubs

As someone who values fit-
ness, Rob understands how cru-
cial recovery is after workouts. 
Hot tubs offer a natural way to 
relax muscles, reduce stress, and 
improve circulation. Whether 
you’re an athlete looking for 
muscle recovery or someone who 
simply wants to unwind after 
a long day, soaking in a hot tub 
can provide numerous benefits, 
including:

• Muscle Relaxation & 
Pain Relief  –Viking hot tubs 
also offer significant advantages 
for muscle recovery and pain 
management. The strategically 
placed jets target key muscle 
groups, enhancing circulation 
and helping flush out lactic acid 
buildup. This makes the tubs 
especially beneficial for athletes 
or individuals with chronic pain 
conditions like arthritis or fibro-
myalgia. The heat soothes aches, 
while the massaging action 
stimulates blood flow, promoting 
faster healing.

• Improved Circulation 
–The heat from a hot tub pro-
motes better blood flow, which 
can help with muscle recovery 
and overall cardiovascular health. 
Soaking in hot water can mimic 
the effects of  light exercise by in-
creasing heart rate and lowering 
blood pressure. Regular use may 
contribute to better heart health 
over time.

• Stress Reduction – One 
of  the primary health benefits 
of  Viking Series hot tubs is stress 
relief. The combination of  warm 
water and hydrotherapy jets 
helps relax tense muscles, low-
ers cortisol levels and reduces 
anxiety. The buoyancy of  the 
water supports the body, easing 
pressure on joints and allowing 
the mind to unwind. This stress 

reduction can lead to improved 
sleep quality and overall mental 
health.

• Better Sleep – A nighttime 
soak can improve sleep quality by 
relaxing the body and mind be-
fore bed.

Why a Viking Spas?
Family-owned and American-

built, high quality material and 
superior components are the 
cornerstone of  every Viking tub. 
Each spa is meticulously crafted 
with careful workmanship and 
an unwavering attention to de-
tail, ensuring that every aspect of  
the hot tub is designed to last for 
years to come. 

More Than Just a Hot 
Tub Dealer

Viking Series hot tubs offer a 
blend of  luxury, durability, and 
wellness, making them a popu-
lar choice for those seeking both 
relaxation and health benefits. 
These hot tubs are designed with 
therapeutic features that pro-
mote physical and mental well-

being, turning a simple soak into 
a holistic health experience. And 
for Rob, selling hot tubs isn’t just 
about making a sale—it’s about 
helping improve the health and 
quality of  life of  every customer!. 
Whether you’re looking for re-
lief  from sore muscles, a way to 
enhance your fitness routine, or 
simply a place to relax with fam-
ily and friends, Rob is here to 

help you find the perfect hot tub 
to fit your needs.

If  you’re interested in expe-
riencing the therapeutic ben-
efits of  a Viking Spa, reach out 
to Rob today. Your journey to 
relaxation and wellness starts 
here! For more information, visit 
www.30ahottubs.com, email 
Rob@30ahottubs.com or call 
(850) 830-0003

       Community

100 Years of Golf!
Eagle Springs Golf Course and Recreational Center is a 190 acre site located in DeFuniak 
Springs. The Club currently offers an 18-hole Golf Course, Public Swimming Pool and 
Clubhouse. Future expansion will include fishing docks, walking trails, basketball courts, 
tennis courts and much more. Eagle Springs Golf Course is available to host your tour-
naments and the Clubhouse is available for rent for parties, birthdays and weddings.

All Junior Golfers (15 and Under) play golf FREE.

www.eaglespringsgolf.com

Eagle Springs Golf & Recreation
117 Country Club Lane, Defuniak Springs
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30A HOT TUBS
• Free Delivery

•  Cover & Steps  
Included

• 120 or 240 Volt

(850) 830-0003 

30AHOTTUBS.COM   |   33 Private Court, Miramar Beach, FL

• Made in USA

•  Installations  
& Removals

•  Crane Services  
Available
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“A Walk Down Magnolia Lane Raises 
$80,000 to Support Vulnerable  
Children in Northwest Florida” 

Golf-themed soiree draws 
community support, sponsors, 
and donors to provide homes, 
healing, and hope through Em-
brace Florida Kids. 

Embrace Florida Kids, a 
nonprofit faith-based organi-
zation, has announced that its 
second annual A Walk Down 
Magnolia Lane event raised 
over $80,000 to provide homes, 
healing, and hope for vulnera-
ble children across the Florida 
Panhandle. The annual event 
took place on Monday, April 7, 
2025, at the WaterColor Lake-
House in Santa Rosa Beach. 

A Walk Down Magnolia 
Lane is a golf-themed soiree 
celebrating the environment 
of  The Masters and features 
a tournament-themed menu, 
golf-related activities with top-
tier prizes for the winners, sig-
nature cocktails, outstanding 
company and music by Jacob 
Mohr. 

"There is a tremendous 
need in Northwest Florida and 
events like A Walk Down Mag-
nolia Lane help close a critical 
gap,” said Blake Horne, Ph.D., 
president and CEO, Embrace 
Florida Kids. “We are espe-
cially grateful to our sponsors, 
who supported this evening; 
our community, who joined 
us as we celebrated this special 
event; and our staff and volun-
teers, who are steadfast in their 
dedication to the families we 
serve.” 

The event’s Nicklaus spon-
sor, Good News Church, 
was joined by Tiger sponsors 
Peaceful Family Oklahoma 
and Shoreline Title. Palmer 
sponsors were Hancock Whit-
ney, Hill Coleman LLC, La 

Free Film, Liufau McCall, Jen-
nifer and Larry Mintman and 
Kim and Paul Stagner, while 
Hogan sponsors were A-1 Stor-
age South Walton, Emerald 
Wellness, LLC, Florida Haus, 
Mona and Mark LaBranche, 
Review Harvest, Tallahassee 
Orthopedic Clinic, Tracewater 
Homes and the United Meth-
odist Foundation.

“I proudly attended and 
sponsored Embrace Florida 
Kids’ A Walk Down Magno-
lia Lane – a fundraiser held to 
support the organization’s mis-
sion of  empowering and up-
lifting Florida’s communities,” 
said Mike Barcum, Chairman 
Emeritus, Peaceful Oklahoma. 
“ The event brought together 
supporters for an evening of  
philanthropy, networking, and 
golf-inspired festivities. It was 
an honor to support Embrace 
Florida Kids’ vital work at such 
a creative and inspiring event.” 

Embrace Florida Kids’ mis-
sion is to embrace and nur-
ture vulnerable children and 
families by providing homes, 
healing and hope through fos-
ter care, family preservation 
and residential services. The 
organization meets kids expe-
riencing neglect, abuse and 
abandonment where they are 
and provides them with an in-
dividualized support system to 
help them flourish. 

To learn more about A 
Walk Down Magnolia Lane 
and Embrace Florida Kids, 
visit WalkDownMagnoliaL-
ane.org and EmbraceFLKids.
org or follow Embrace Florida 
Kids on social media at @Em-
braceFLKids. 

Watersound Fountains to host “Fashion Show for a Cause”  
benefiting Make-A-Wish® Central and Northern Florida  

Join Make-A-Wish Northwest 
Region of  Florida for a charity 
fashion show to benefit Make-
A-Wish Central and Northern 
Florida on May 16 from 5-8 
p.m. Hosted by Watersound 
Fountains, a vibrant senior living 
community in Inlet Beach, the 
event will feature local seniors 
and residents of  the community 
modeling clothes from nearby 

stores, including J. McLaughlin 
in Watersound.  

During the event, attendees 
will learn more about Make-
A-Wish and hear from a local 
Wish Alumni and her family as 
they share their story and wish 
experience. Proceeds will sup-
port Make-A-Wish Northwest 
Region of  Florida as they cre-
ate life-changing wishes for local 

children battling critical illnesses. 
The reception begins at 5 p.m., 
followed by the fashion show at 
6 p.m. 

Watersound Fountains is lo-
cated at 65 Origins Parkway in 
Inlet Beach.

Tickets are on sale for $35 per 
person available at https://bit.
ly/MAWfashionshow .  

       Community
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D A I LY  L U N C H  &  D I N N E R  |  W E E K E N D  B R U N C H  |  H A P P Y  H O U R  2–4 P M

DINEFISH30A.COM
34 G O L D E N R O D  C I R C L E ,  S A N TA  R O S A  B E A C H, F L  32459

© The St. Joe Company 2025. All Rights Reserved. “Fish Out Of Water®” is a service mark of The St. Joe Company.
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New FM Station

By ricK Moore

We are excited to share some 
wonderful news with you. A new 
radio station, WODR, FM 90.3, 
Destiny Radio, has just been 
launched in our area. This new 
station reaches from Panama 
City Beach to Saint George 
Island. With special program-
ming tailored specifically for 
this region, the Forgotten Coast 
is forgotten no more! Our mis-

sion statement is “Encouraging 
Connection With God And Our 
Community,” and we are indeed 
proud to be a part of  this great 
community.

The core message of  Destiny 
Radio is: “There is great poten-
tial locked up in each and every 
one of  us; a destiny in heaven 
and a destiny on earth.” These 
are the words of  our founder, 
Steve Vaggalis. He was part of  
the team that launched what is 
now Destiny Radio decades ago. 
Our agenda is in no way a secret 
agenda. Our values are crystal 
clear. We desire to help transform 
communities by exercising good-
ness, generosity, and love.

Destiny Radio is family fo-
cused. There are few things these 
days that families can enjoy to-
gether. Even going to church, you 
will find the family splits up as 
soon as they arrive. Children go 
to children’s church, teenagers go 
to youth groups, adults go to their 
classes, and senior citizens hang 

out with each other. However, 
when everyone is in the car driv-
ing down the street, they can all 
enjoy the upbeat, positive music 
on Destiny Radio. It truly bridges 
generations.

90.3 FM is commercial free. 
No one ever asks for money over 
the air. We proudly play uplift-
ing music twenty-four hours a 
day. Though we do not air ser-
mons, some airtime is dedicated 
to short inspirational nuggets. A 
great example of  this would be 
the segments we call Mile Mark-
ers. These are short messages 
that pack a punch. They consist 
of  multiple guest speakers, mul-
tiple styles, multiple topics and 
multiple lengths ranging from 
thirty seconds to two minutes. 
Topics and locations will change, 
but each message will help direct 
you to your destination.

Destiny Radio is made up of  
several media outlets: 90.3 FM, 
91.1 FM in Fort Walton Beach, 
a website at DestinyRadio.live, 

and Destiny Visual Radio (DVR) 
which is our multi-platform app. 
The Destiny Visual Radio app 
is available from the Apple App 
Store, Google Play Store, Apple 
TV, Roku TV and Fire TV. This 
new app features your favorite 
Christian music videos. It allows 
pausing and rewinding in ways 
FM Radio cannot. The app also 
lists the name of  the song play-
ing, the name of  the artist, and 
shows the album cover. The app 
features several one-minute in-
spirational messages, quizzes, a 
blog, and upcoming events high-
lighting concerts that are coming 
to our area. To download the app 
visit: https://subsplash.com/des-
tinyworshipcenter-fl/app

A recent survey showed a vast 
majority of  those who listen to 
music on FM Radio do not want 
AI technology deciding the songs 
they hear. They want more than 
just the top twenty songs from a 
countdown generated by a com-
puter. They prefer a curated list 

from someone they trust. We feel 
like we’re someone the region 
can trust and we take our song 
selection seriously. One of  our 
goals is for FM 90.3 to become a 
primary source in the region for 
discovering new music and new 
artists. Listeners can request cer-
tain songs to be played on air by 
emailing contact@destinyradio.
live or using the “Call In” feature 
on our app.

Though there are many ways 
we can listen to our favorite 
music, FM radio remains a staple 
for listening in vehicles. It’s a me-
dium people look to. People find 
a sense of  comfort from their 
local radio station because they 
know they have the heartbeat 
of  their community. We want 
FM 90.3 to have the heartbeat 
of  this community, to inform the 
community, to encourage the 
community, and to inspire the 
community.

Rick Moore is Communication Pas-
tor at Destiny Worship Center

PLEASE VISIT SOUTHWALTON.LIFE TO READ THIS ISSUE ONLINE
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I don’t want to get out of  my 
yoga pants or my sweat pants, so 
I try to make my clothes fit like 
that, but look like they’re ready 
for a stroll down Fifth Avenue - 
with the right shoes of  course!”

In the past, you could find 
her bathing-suit clad, a toddler 
attached at the hip, stopping in 
on a rare day off to custom fit 
a client’s dress. Back again on 
30A, you’ll still spot kids in tow, 
older now, but thoroughly part 
of  the process.  Though her 
couture pieces can be found at 
galas and other formal events, 

Paloma herself  is decidedly 
down to earth. Wandering 
barefoot between bolts of  fab-
ric, there’s a good chance she’s 
been hard at work since the 
early morning hours and will 
be there long after everyone else 
has called it a day, subsisting on 
her three c’s: chocolate, cheese, 
and coffee. 

Nicole Paloma is located at 
10343 E County Highway 30A 
in Seacreast. She’s open daily 
from 10 a.m. to 6 p.m. Follow @
nicole_paloma_handsewn_de-
signs on Instagram or text (850) 
585-8999 for more information.

       Community

NICOLE PALOMA 
continued from page 11

Crawfish

Boil
sundays • 12pm

63 Defuniak St.
Santa Rosa Beach, FL 32459
ajsgrayton.com

The Blessings of Theatre Education
By HeatH carroll,  
education and outreacH 
director, eMerald coast 
tHeatre coMPany

I’ve been blessed enough to 
work in theatre education for 13 
years. I’ve seen children learn 
and grow. They’ve learned about 
themselves, learned to work as 
a team, learned to build skills 
that aren’t only beneficial to the 
stage, but truly follow them into 
their adult lives. These are skills 
of  confidence, communication, 
and empathy. Surely, learning 
the process of  theatre is fun, 

but that hidden by-product--the 
thing they don’t yet clock in their 
young eyes--is that it makes them 
better people. It’s transformative.

One of  the biggest transfor-
mations I see in my students is 
confidence. Whether my stu-
dents are 5 or 75, and I’ve got 
both, that first step on stage can 
be daunting. But as I tell all my 
students: those butterflies in the 
tummy? That stage fright? That’s 
a good thing! It means that you 
care! But, for my kids, there is no 
need to fear. Because our audi-
ences want to see them succeed! 

And no matter who is in that 
audience they can know, without 
doubt, that they have someone 
behind them--cheering them on. 
That’s me. It’s more than my job. 
It is my true passion. Because I 
know what comes next. I see it 
time and time again; every time 
that student speaks up, tries–tries 
again, and feels supported by the 
group, they start to realize some-
thing important: that their voice 
matters. They’re seen. They’re 
heard. That kind of  self-assur-
ance? It sticks with them, way 
beyond the curtain call. And, 

parents have repeatedly testified 
to that fact over the years.

And speaking of  parent-
hood... In a few short weeks, 
my wife and I will be blessed to 
welcome our first child into our 
family. And I want this for my 
daughter. I want her to have a 
sense of  community. I want her 
to see the different perspectives 
that theatre offers. I want her 
to be wise, and above all, em-
pathetic to those around her. I 
know that studying theatre and 
being involved in the art can 
make this happen. I’ve lived it 
myself. I fell in love with theatre 
in high school. It allowed me a 
scholarship for college, the abil-
ity to travel and meet and work 
with new people, chiefly among 
them was the woman who 
would become her mother. Our 
shared love of  the art brought 
us together, brought us to this 
place. It’s life altering and life af-
firming.

And it’s so much fun in the 
summertime. There is magic 
in the summer for kids. It’s two 
short months that can feel like 
a year for a child. There’s no 

school. Kids are looking for a 
way to connect with their friends. 
Camps of  any kind kindle that 
flame of  socialization. I’d want 
my daughter in a theatre camp. 
Dancing wildly--even if  off beat. 
Singing loudly--even if  off key. 
Playing. Learning. Pretending. 
Finding a place to belong.

This summer at Emerald 
Coast Theatre Company we 
have a wonderful selection of  
titles to choose from.  Snow 
White and Seussical the Musi-
cal for grades 2nd to 5th. Too 
Many Detectives, Chicago (au-
dition only) and Beetlejuice for 
our Teens 6th-12th grade. And 
our Mini Players, K-1st, have ti-
tles like Moana, Encanto, Trolls, 
and more! There are also several 
Show Choir Camps available for 
multiple age groups. 

If  your kid’s looking for a 
place to belong, I’d love to wel-
come them to our stage. Maybe 
they, too, will grow, connect, and 
fall in love with the arts. There 
is no way of  knowing just where 
it could take them. It could very 
well be a blessing.

mattie kelly arts foundation

THURSDAY NIGHT CONCERTS 
APRIL 10 - JUNE 12
Annual Thursday evening concert live 

music series featuring family-friendly 

premier musicians and bands 

performing everything from classic 

rock, reggae and disco to modern pop.

| The Fabulous Thunderbirds

| Journeyman: An Eric Clapton Tribute

| Yacht Rock Revue

| Black Jacket Symphony: Journey’s Escape

| Dear Amy: Amy Winehouse Tribute 

| Kickstand Jenny

| Molly Ringwalds

| Petty Hearts

| A1A: Jimmy Buffet Tribute

| Adrenalize: Music of Def Leppard

April 10

April 17

April 24

May 1

May 8

May 15

May 22

May 29

June 5

June 12

Proceeds from all events benefit MKAF 
and its ArtsReach education and 
community engagement initiatives.

PRESENTING SEASON
SPONSOR

PRESENTING SEASON
MEDIA SPONSOR

Purchase Tickets at MKAF.org/Events SCAN ME

MKAF MEMBERS

CONCERTS

ARE FREE!

BECOME A MEMBER
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626 Serenoa Road 
Santa Rosa Beach 
850.270.7206
www.baysidepickle.com

Every day is a good day 
for indoor pickleball!

OFFERING: 
Reservations 

Lessons • Drills • Open Play 
Junior Program
Special Events

Sinfonia Gulf Coast's Demetrius Fuller Accepted  Into Florida Chapter Of  
The Recording Academy and Appointed To Education Committee

Fuller is currently the only professional member from Northwest Florida in the prestigious organization
Sinfonia Gulf  Coast, the re-

gion's only fully professional or-
chestra, proudly announces that 
its Founder and Music & Artistic 
Director, Demetrius Fuller, has 
been accepted as a Professional 
Member into the Florida Chap-
ter of  the Recording Academy. 

Furthermore, Fuller has 
been appointed to the Educa-
tion Committee of  the Florida 
Chapter, playing an integral 
role in steering statewide deci-
sions that affect music education 
initiatives and scholarship op-
portunities, including those sup-
ported through the Academy’s 
charitable arm, MusiCares.

Fuller, who founded Sinfonia 
Gulf  Coast in 2004 at the age of  
just 24 and joined the Recording 
Academy in 2024, is currently 
the only professional member 
from Northwest Florida in the 
prestigious organization. This 
accolade is especially exciting as 
Sinfonia prepares to celebrate 
its milestone 20th anniversary 
season in 2025-2026.

Established in November 
1995, the Florida Chapter of  
the Recording Academy rep-
resents the vibrant and diverse 
music communities of  Florida 
and Puerto Rico. The Chapter 
provides programming, net-
working, and growth opportuni-
ties for artists and industry pro-
fessionals across genres, from 
Latin American and traditional 

rock to urban and electronic 
music. It connects iconic fig-
ures such as Gloria Estefan, DJ 
Khaled, Lynyrd Skynyrd, Tom 
Petty, and Bad Bunny, reflecting 
Florida's rich musical heritage 
and dynamic contemporary 
scene.

"Joining the Florida Chapter 
of  the Recording Academy is an 
honor that places Sinfonia Gulf  
Coast within an influential glob-
al network of  music industry 
professionals," says Fuller. "This 
affiliation aligns perfectly with 
our mission at Sinfonia to not 
only redefine the symphony ex-
perience but to actively support 
and elevate music education 
and professional growth oppor-
tunities within our community 

and beyond."
In addition to his profession-

al membership, Fuller has been 
actively involved with the Re-
cording Academy as a mentor 
for GRAMMY U, a program 
designed to connect music in-
dustry professionals with college 
students nearing graduation 
who are pursuing careers in var-

ious sectors of  the music field. 
An advocate for contem-

porary music, throughout his 
two-decade career, Fuller has 
premiered, commissioned, or 
collaborated with acclaimed 
composers and artists, signifi-
cantly impacting the cultural 
landscape regionally and inter-
nationally.

“We are beyond proud of  
this stellar accomplishment,” 
says Elizabeth Boswell, presi-
dent of  the Sinfonia Gulf  Coast 
board of  directors. “It demon-
strates, once again, that Deme-
trius Fuller is not only a distin-
guished music professional but 
a relevant and actively engaged 
industry leader.”

Two Hearts that Beat as One!

Your Local Real Estate Professionals!

Brad Bellville 
(850) 227-8178

Kim Bellville 
(850) 227-5110

On the web: Bellvilleteam.com  | Email: Bellvilleteam30a@gmail.com

More Info and Tickets: 
www.emeraldcoasttheatre.org

MAY 2 - 18

REACH 12,000 HOMES IN  
SOUTH WALTON FOR ONLY $88.00
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ECP and Delta Air Lines Expand Service 
to New York City with Daily Nonstop 
Flights Starting in November

New Route Enhances Year-
Round Connectivity Between 
the Big Apple and Northwest 
Florida’s Beautiful Beaches

  Northwest Florida Beaches 
International Airport (ECP) an-
nounces that Delta Air Lines 
will be expanding its service 
to include new daily flights be-
tween New York-LaGuardia 
Airport (LGA) and ECP start-
ing November 6, 2025. This 
announcement follows the news 
that Delta will offer seasonal 
Saturday service between LGA 
and ECP for Summer 2025. 
The new year-round route will 
be operated with an Embraer 
175 aircraft, providing passen-
gers with a comfortable and ef-
ficient travel experience. 

“This expanded nonstop 
service announcement is a tes-
tament to the growing demand 
for travel to our Region,” said 
Parker W. McClellan Jr., A.A.E., 

Executive Director of  ECP. 
“Partnering with Delta Air Lines 
to offer this year-round service 
will provide our passengers with 
more convenient travel options 
and enhance connectivity be-
tween New York City and the 
beautiful beaches of  Northwest 
Florida. We are proud to bring 
this exciting opportunity to our 
Region and look forward to wel-
coming travelers from the Big 
Apple.”

Delta is America's most-
awarded airline leading the way 
to deliver a world-class customer 
experience on up to 5,000 daily 
flights to more than 290 destina-
tions on six continents, connect-
ing people to places and to each 
other. 

Passengers can book their 
flights directly through Delta or 
by using the new FlyMyAirport 
booking tool available on the 
ECP website.

Arts

thehormonerestorationcenter.com

Look Healthy,
Feel Alive!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B 

Miramar Beach, FL
(850) 837-1271

Now offering Semaglutide/B12 for weight loss.
Experience real weight loss results without hunger, 
extreme diet or exercise

®

Hormone Imbalance?
Optimize your health 
the natural way with
bioidentical hormones.

Three Years In A Row! 
Thank you Destin!

CCaallll  DDrr..  CChheerrnn,,  MMDD  aanndd  SSuuee  GGrriiffffiinn,,  AARRNNPP  ttooddaayy!!

24 HOUR 
EMERGENCY SERVICES

• Plumbing Repairs 
• Installations • Care Plans

(850) 880-6797
www.beachtobayouplumbing.com

SEASIDE Institute™ Welcomes CEO
By cHristy MilliKen 
xecutive director, seaside 
institute™

The SEASIDE Institute™ 
welcomes Rob Parker to their 
Board of  Governors. Parker is 
President & CEO of  the Town 
at Trilith, an award-winning, 

master planned residen-
tial and mixed-use com-
munity located in south 
metro Atlanta, Georgia, 
adjacent to Trilith Stu-
dios. Town at Trilith 
accolades and honors 
include mixed-use Com-

munity of  the Year from the 
OBIEs, “Best American Living 
Award” from the National As-
sociation of  Homebuilders and 
“Community of  the Year” from 
Builder & Developer Maga-
zine. Rob has a master’s degree 
in organizational leadership 
from Gonzaga University and 
over thirty-five years of  experi-
ence in executive leadership on a 
local, national, and international 
level.  He currently serves as the 
President of  the National Town 
Builders Association (NTBA) 
and is on the national board of  

directors for the Congress for the 
New Urbanism (CNU).  Prior to 
his work as a town builder/place 
maker, Rob served as a chief  ex-
ecutive in a variety of  industries, 
including music entertainment, 
charitable organizations, and 
community development. 

The Seaside Institute will be 
attending the inaugural Flour-
ishing Summit in May, hosted 
by the Trilith Foundation.  The 
Flourishing Summit is in partner-
ship with the Global Flourishing 
Study Team, where select lead-
ers will explore the impact of  a 
meaningful life focused on men-
tal and physical wellness, artistic 
expression, and social impact. We 
will dive deep into every dimen-
sion of  human potential and how 
best to unlock it. This gathering 
will be about more than learning 
– it is about experiencing, con-
necting, and co-creating a future 
where being well and doing good 
go hand in hand.  Speakers will 
include Dan Cathy, Chief  Vision 
Officer; Chairman of  Chick-fil-
A, Byron Johnson, Baylor Uni-
versity; Matthew Lee, PH.D., 
Harvard University; and more 
on May 12 and 13 at the Town 
at Trilith.
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Because you are unique...

850-622-5800
Fax: 850-622-5802

HOURS OF OPERATION
Mon - Fri • 9am-5pm

1719 S Co. Hwy 393,
Santa Rosa Beach, FL
Handicap Accessible

Regina Jaquess, Pharm D
USA Water Ski team member
and ten time World Champion
and World Records
in both slalom and overall

www.reginajaquess.com

WHAT IS COMPOUNDING?
Pharmaceutical compounding allows for your medical provider to  
provide specialized treatment. We can formulate your prescriptions  

to meet your individual needs.

The need for compounding is endless. Below are a few topics that
Emerald Coast Compounding Rx handles on a daily basis.

 HORMONE AND THYROID REPLACEMENT THERAPY
DERMATOLOGY | PAIN MANAGEMENT

• Anti-Aging
•  Bio-identical Hormones 

Replacement Therapy
• Dental
• Dermatology
• Gastroenterology
• Infertility

•  Men’s and Women’s Health
• Pain Management
• Pediatric
• Podiatry
• Sports medicine
• Veterinary And More

www.eccpharmacy.com | info@eccpharmacy.com

Because you are unique...

• Anti-Aging
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• Gastroenterology

• Infertility

• Men’s and Women’s Health
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• Podiatry

• Sports medicine

• Veterinary

• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com
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Best of Emerald  
Coast 2016 & 2017

PDO Thread Lift 
Botox
Juvederm Family of Fillers
Kybella
HydraFacial
Diamond Glow
SkinPen Microneedling
Medical Chemical Peels
Viora Laser
Aesthetician Services

BOTOX $10/UNIT
***30 UNIT MAXIMUM***

*Must mention ad at time of
booking - no exceptions -

cannot be combined with other
promotions or discounts - ad

excludes by area Botox areas*

DR. AMBER WIEBE
DMD, MAGD, DAAFE, FICOI

WWW.DESTINMEDICALSPA.COM
850-267-0777NATIONAL

INSTRUCTOR

Fort Panic Beach Access Tiny Library
Find this tiny library at Fort Panic Beach Access on 30A, part of a broader project to promote the love of 
reading in the community.  This new, incredibly small library was sponsored by Michelle Bailey and painted 
by Jenna Varney, the 2019 Walton County Artist of the Year. Find out more about 30A Tiny Library founder, 
Victoria Sellers, on Instagram @30ATinylibrary.  Pictured are founder Victoria Sellers, sponsor Michelle 
Bailey, and artist Jenna Varney.

IMAGINE YOUR AD 

HERE!
REACH EVERY HOME  
IN SOUTH WALTON 

CALL 850-399-0228

VISIT 
SOUTHWALTON.LIFE
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       Events

Upcoming Events
Billy Bowlegs Pirate 
Festival May 15-19

The Billy Bowlegs Pirate 
Festival returns to Fort Walton 
Beach May 15-19 with fire-
works, a parade, fun family ac-
tivities and much more. This is 
the 69th festival benefiting the 
William Augustus Bowles His-
torical Foundation, a 501(c)(3) 
organization that promotes a 
love for local history.

The Bowlegs Treasure Hunt 
begins in April, with clues being 
announced on local radio. Par-
ticipants can search for Bowlegs 
coins and win a piece of  Cap-
tain Billy’s treasure. Look for 
updates at kreweofbowlegs.com, 
along with an irresistible poem.

Digital Graffiti Festival 
May 16-17

Digital Graffiti at Alys Beach 
is an innovative and dynamic 
event that celebrates the inter-
section of  projection art and 
architecture. During the event, 

international artists display 
their original digital art upon 
the white walls of  Alys Beach, 
transforming the SoWal town 
into a vibrant canvas of  motion, 
color, light, and fun! The draws 
digital artists from across the 
globe to explore how their fluid 
forms connect with people and 
architecture to create spontane-
ous and wondrous experiences. 
Purchase Tickets: https://digi-

talgraffiti.com.
Friday, May 16 | 8 - 11 p.m.: 

Digital Graffiti at Alys Beach 
opens with an adult-only (21+), 
all-inclusive food and beverage 
experience. Stroll the festival 
path, lined with art installations 
intermixed with festive food and 
beverage presentations from the 
best local and regional chefs, 
restaurants, winemakers, distill-
eries, and breweries. This eve-

ning will be a spectacle for the 
senses!

Saturday, May 17 | 8 – 11 
p.m.: For the finale of  the 17th 
Annual Digital Graffiti event, we 
welcome families and guests of  
all ages to experience the pro-
jection art installed along the 
festival path. Engage and inter-
act with the artwork in the im-
mersive festival experience, with 
food trucks and beverage stands 
positioned throughout the path 
with fun eats and drinks for pur-
chase.

Destin Rotary Crawfish 
Bash May 16

Get ready for a flavorful 
evening at the Rotary Club of  
Destin’s 13th Annual Cajun 
Crawfish Bash on Friday, May 
16, 2025, from 5:30 to 9 p.m. at 
The Towne Centre at Seascape. 
This family-friendly event prom-
ises authentic Cajun cuisine, in-
cluding fresh Louisiana crawfish 
served with traditional fixings 
like potatoes, sausage, and corn 
on the cob. For those preferring 
alternatives, grilled hamburgers, 

SOUTH WALTON EVENTS

24
25SEASON

Box Office:
SinfoniaGulfCoast.org
850.460.8800

SCAN HERE TO
BUY TICKETS

YOUR SYMPHONY EXPERIENCE ... REDEFINED
DEMETRIUS FULLER, MUSIC & ARTISTIC DIRECTOR

PRESENTING
MEDIA SPONSOR:

PRESENTING
CONCERTS SPONSOR:

CLASSICAL CONNECTIONS
PRESENTING SPONSOR:

PRESENTING
SEASON SPONSOR:

PRESENTING
CREATIVE SPONSOR:

Prepare to be captivated by the groundbreaking fusion 
of Tchaikovsky and Drake in a thrilling performance 
that blends classical and contemporary hip-hop. 
Conceived by Steven Hackman, this unique concert 
reimagines symphonic music with 22 of Drake's hits, 
creating an unforgettable musical experience.

Saturday, May 17  | 7:30 PM
Destin-FWB Convention Center

TICKETS: FROM $40 PER PERSON
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• Reliable Weekly Pool Service
•  Emailed Post-Service Reports with Photos
•  Simple Monthly Flat-Fee that Includes All Chemicals

Call/Text or Fill Out  
a Website Form for  
more infomation.

850-820-POOL
signaturepoolcare.com

Most Pools
$185 Per Month

hot dogs, and rotisserie chicken 
will be available. Enjoy live music 
from the Fais Do-Do Band, 
bringing their unique blend of  
zydeco and R&B to keep you 
dancing all night. Tickets are 
priced at $40 for a regular craw-
fish meal, $50 for all-you-can-eat 
crawfish, and $15 for kids and 
non-crawfish meals. Proceeds 
support young families in need 
and the Rotary Club of  Destin 
Scholarship Fund. For more in-
formation and to purchase tick-
ets, visit www.DestinRotary.com 
or Facebook/RotaryClubofDes-
tin or contact any Destin Rotar-
ian.

Lionfish Festival  May 
17-18

The area is once again div-
ing into conservation and coastal 
celebration with the highly antic-
ipated 2025 Lionfish Festival, re-
turning this spring with a splash. 
Set to take place May 17–18, 
2025, along the Destin Harbor 
Boardwalk, this vibrant, family-
friendly event merges environ-
mental awareness with fun, food, 
music, and marine education.

The festival will run from 10 
a.m. to 5 p.m. on both Saturday 
and Sunday, transforming the 
Destin Harbor into a bustling 
celebration of  local culture and 
ecological stewardship. The 
event is free and open to the 
public, making it the perfect 
weekend destination for families, 
divers and seafood lovers alike.

Memorial Day Service at 
Gulf Cemetery May 26

Gulf  Cemetery will host the 
annual Memorial Day Cer-
emony on Monday, May 26 at 
10 a.m. in Santa Rosa Beach. 
The approximately 150 veterans 
interred in the cemetery will be 
honored in a service. Folks are 
encouraged to bring umbrellas 
and/or personal lawn chairs. A 
limited number of  folding chairs 
will be provided. The speaker 
for the 2025 Memorial Day 
Ceremony will be Colonel Ed 
Hubbard (edhubbardpow.com/
biography/). Gulf  Cemetery is 
located at 1466 S County High-
way 393, Santa Rosa Beach.

The REP Rumpelstiltskin 
in Seaside Mondays

The Seaside REP Theatre 
presents Rumpelstiltskin Mon-
days in May at 6 p.m. at the 
Seaside Amphitheater. This 
complimentary event will enter-
tain the entire family. Step into 
the magical storybook world of  
Rumpelstiltskin where young 
Biddy, a humble peasant girl, 
must spin straw into gold. There 
is only one problem. Biddy has 
no magical powers! In a des-
perate race against time, Biddy 

forms an unlikely alliance with 
the mischievous trickster Rum-
pelstiltskin. Visit LoveTheRep.
com.

Huck & Lilly @ Seaside 
Amphitheater Tuesdays 
and Thursdays

Huck & Lilly will perform 
live in the Seaside Amphithe-
ater Tuesdays and Thursdays at 
5 p.m. Bring a chair or blanket, 
snacks and drinks, and enjoy the 
show. Free and open to all ages. 
Singer/songwriters Ken John-

son and Andi Zack-Johnson 
as Huck and Lilly specialize in 
music for kids AND the grown 
ups who love them!

Frog's Leap Wine Dinner 
at Burnt Pine Sandestin 
June 7

Get ready for a show to die 
for—join in the fun at Sandestin 
Golf  and Beach Resort's Burnt 
Pine for an unforgettable Mur-
der Mystery Wine Dinner on 
Saturday, June 7th from 6-9 p.m. 
featuring the renowned wines of  
Frog’s Leap Winery. RSVP to 
Julie.Lewis@sandestin.com to 
secure your seat—space is lim-
ited, and this is one dinner you 
don’t want to miss.

Kick off the evening with a 
lavender champagne toast be-
fore diving into a multi-course 
menu paired with wines from 
one of  Napa Valley’s most 
iconic and sustainably driven 
estates. From scallops on a rice 
paper flower to lamb lollipops 
and chocolate-dipped strawber-
ries, each course is as dramatic 
and delightful as the mystery 
that will unfold around you.

       Events
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Spring Cleaning and Medicare
By cHristian regalado

So you’re turning 65 this 
year.  You’ve been anticipating 
life transitions that start hap-
pening around this time, and 
you know you’ll be eligible for 
Medicare Parts A and B soon.  
Like many of  the 10,000 Baby 

Boomers who turn 65 each day, 
you’re wondering, “What do I 
do next?” 

One thing you want to make 
sure to do is enroll in Medicare 
Parts A and B. If  you’re al-
ready receiving Social Security 
benefits, you will automatically 
get your Medicare card about 

3 months before your birth 
month. But if  you’re like most 
folks and don’t plan to collect 
social security benefits until a 
later date, you have to request 
your card from ssa.gov or in 
person and, ideally, you’ll apply 
about 3 months before you 
turn 65.  For many, this process 
is easy but for some, it’s quite 
challenging.  

If  you don’t already have an 
online Social Security account 
set up, you’ll need to get that 
done at ssa.gov and go through 
their multi-step authentication 
process.  I have noticed recently 
when helping clients request 
their card for Medicare Parts A 
& B that the site seems easier to 
use.  Just be prepared to receive 
many texts verifying your iden-
tity. Social Security guards your 
information carefully and wants 
to make sure they are dealing 
with the right person.

Once you get into your SS 
account, there are two options, 
and this is where things can 
start to get complicated. The 
first option simply says, “Sign 
up for Medicare.”  There is a 
little blue box with an (APPLY 
ONLINE) option. Most people 
should select this and start their 
application.  The second option 
says, “Sign up for Part B Only,” 
and that blue box will say, “Get 
Started.” This is for folks who 
already have  Part A or who 
delayed enrolling in Medicare 
because they stayed on their 
employer group plan. After this 
selection, verify your identity 

and complete your application.  
If  you need assistance, give me 
a call. I would be glad to help 
you.

Keep in mind that once you 
complete your application, it 
will take 2-4 weeks before you 
receive your Medicare card. 
When you receive a letter 
showing that your application 
is being processed, it means you 
may already be in the system 
and your Medicare number is 
accessible. 

Once you get your card and 
even before, you will want to 
know about the many options 
you have so you can consider 
which will be best for you. Call 
me, I can help.

I am available any day that’s 
best for you to schedule a con-
sultation in person at my of-
fice, your home or office, or 
via Zoom to get many of  your 
Medicare questions answered 
in person.

Don’t be fooled by advertis-
ing that may enroll you in the 
wrong plan.

Folks living in the Panhandle 
area actually have many excel-
lent Medicare plans to choose 
from. Which is best will depend 
on your personal situation. Let 
me help you select the one that 
is right for you. Should you have 
any questions or need help, 
please contact me. My services 
are no cost to you and I am 
always happy to help a neigh-
bor.   Reach out anytime! Email 
Christian@evergreenhealthins.
com or call (850) 687- 7606.

New year, new you!
“Get the shape you want.”

www.bluewaterplasticsurgery.com |       bluewaterplasticsurgery

Surgical
• Breast Augmentation & Lift
• Tummy Tuck, Mommy Makeover
• Liposuction (Vaser, 360)
• Facelift, Necklift, Eyelid Lift
• Gynecomastia (Male Breast 
   Reduction)
• Post Weight Loss

Non-Surgical
• Botox Bar
• Facial Fillers
• Profound (RF Microneedling)
• Laser Hair Removal
• OBAGI Skin Care
• Laser Pigmentation / Wrinkles
• UltraClear®

Niceville • Santa Rosa Beach

(850) 530-6064

Michelle Sasala MSN, APRN, FNP-BC
Nurse Practitioner/Aesthetic Injector

Theo Beach 
Towels NOW ON SALE! 

Check out the new beach towels at Pecan Jacks in Santa Rosa 

Beach. All Theo-inspired products benefit the educational mission 

of the Friends South Walton Sea Turtles nonprofit organization.
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WELLNESS IS A

not a sprint. MARATHON,

WHOLISTIC HEALTH • ACUPUNCTURE • MASSAGE • APOTHECARY
Where East Meets West

Schedule your in-person or 
virtual consultation today!

2441 U.S. Hwy 98
Santa Rosa Beach, FL 32459

TortoiseClinic.com | 850.267.5611

Scan to learn more
and book today!

Beyond Routine: Innovative Testing for Proactive Health 

By dr. Karen devore 
Healthcare should be pro-

active, not just reactive. You 
shouldn’t have to wait until 
something is “wrong” to start 
paying attention to your body. 
This is the foundation of  our in-
tegrative approach—focusing on 
prevention, understanding the 
root cause of  symptoms and de-
livering care that’s personalized 
to you.

Although often a great first 
step, conventional lab work often 
doesn’t tell the full story. Maybe 
you’ve been told your results are 
“normal,” but you still don’t feel 
like yourself. Fatigue, brain fog, 
bloating, mood swings or trouble 
sleeping—these aren’t just in 
your head. They’re signals from 

your body that deserve to be ex-
plored, not dismissed.

That’s why we offer a deeper 
level of  testing at the Tortoise 
Clinic. Our specialty diagnos-
tics are designed to find answers, 
target care more effectively, and 
give you the insights you need to 
feel empowered on your wellness 
journey.

Precision Testing for Person-
alized Care

Specialty testing goes beyond 
the basics. It helps us detect hid-
den imbalances, identify early 
warning signs, and tailor a treat-
ment plan specifically for you. 
This isn’t about chasing symp-
toms—it’s about uncovering 
what’s really going on beneath 
the surface so we can support 
your health in a meaningful, last-
ing way.

Here are a few of  the impact-
ful tests we use to support your 
whole-body wellness:

•  Galleri® Multi-Cancer 
Early Detection Test

This groundbreaking blood 
test screens for over 50 types of  
aggressive cancer—many of  
which don’t have routine screen-

ing options. It detects tiny frag-
ments of  tumor DNA in your 
blood before symptoms ever ap-
pear. It’s a great option for those 
with a family history of  cancer, 
unexplained symptoms, or any-
one who wants to take a proac-
tive approach.

•  Genova GI Effects® 
Comprehensive Stool Anal-
ysis

Your gut tells a bigger story 
than you might think. This test 
looks at digestion, inflammation, 
your microbiome (the bacte-
ria living in your gut), and even 
signs of  infection. Because your 
gut health is connected to your 
immune system, mood, energy 
levels, and more, this test can be 
a game-changer if  you’re strug-
gling with things like bloating, fa-
tigue, skin issues, or autoimmune 
concerns.

•  Hormone Testing (Se-
rum & DUTCH)

We offer both traditional 
blood work and the more ad-
vanced DUTCH test, to give us 
a fuller picture of  your hormone 
patterns. DUTCH helps us see 
how your body makes, uses, and 
clears hormones like cortisol, es-

trogen, and testosterone. It’s es-
pecially useful for symptoms like 
low energy, irregular cycles, sleep 
issues, and mood swings.

•  Food Sensitivity Testing
Unlike allergy tests, which 

check for immediate reactions, 
this test looks at delayed immune 
responses that can cause chronic 
inflammation. That includes 
symptoms like brain fog, joint 
pain, headaches, or breakouts—
often tied to foods you’d never 
suspect. Knowing your sensitivi-
ties helps us craft a dietary strate-
gy that truly supports your body.

•  Methylation & Genetic 
Wellness Testing

This test looks at the genes 
that affect detox, hormone bal-
ance, mood, and how your body 
uses nutrients. A common exam-
ple is the MTHFR gene, which 
plays a role in how you process 
folate and B vitamins. With this 
info, we can fine-tune your sup-
plements and lifestyle to work 
with your genetics, not against 
them.

•  Functional Lab Panels
We also look at standard 

labs—like vitamins, minerals, 
cholesterol and inflammatory 

markers—through a functional 
lens. That means we’re not just 
checking if  you’re in a “normal” 
range; we’re asking, is this opti-
mal for you? These panels help 
us assess your metabolic health, 
nutrient levels, and inflamma-
tion in more meaningful ways.

Empowering Your Wellness 
Journey

Specialty testing isn’t about 
collecting more data—it’s about 
getting the right insights. By un-
derstanding your body’s unique 
rhythms and needs, we can cre-
ate a plan that’s truly tailored to 
you. Whether you’re managing 
symptoms or staying ahead of  
potential issues, we’re here to 
guide you with clarity and care.

At the Tortoise Clinic, we be-
lieve wellness is built over time—
not rushed. Our approach helps 
you slow down, look deeper and 
make informed decisions with-
out pressure or guesswork.

Because real healing isn’t a 
quick fix—it’s progress, not per-
fection. It’s clarity over confu-
sion. Prevention over reaction. 
And above all, wellness is a mar-
athon, not a sprint.
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Beach Dermatology Skin Wellness Clinic offers Many 
Aesthetic Services That Are Safe in the Summer

By Jessica clarK, Md Faad

Summer is the time when 
things finally slow down, and 
hopefully, most of  us can take a 
few days of  vacation. With the 
nicer weather, we tend to be 
more active and get motivated to 
try to start taking better care of  
ourselves. Many people want to 
try low downtime treatments to 

diminish old sun damage and the 
signs of  aging, but are often told 
that they will have to wait until 
the fall. Beach Dermatology Skin 
Wellness Clinic is happy to pro-
vide several treatments that are 
safe all year round. We are espe-
cially excited about our new laser, 
the Cyanosure Lutronic Ultra 
LaseMD. This unique technol-
ogy is considered a standout in 
the field of  laser skin resurfacing 
due to its advanced technology, 
versatility, and patient-friendly 
features. 

1. Advanced Non-Abla-
tive Fractional Technology

Utilizing a 1927 nm Thulium 
wavelength, the LaseMD Ultra 
is a non-ablative fractional laser 
that creates microthermal zones 
in the skin. This process stimu-
lates collagen and elastin pro-
duction, improving skin texture 
and tone without removing the 
top layer of  skin. This approach 
reduces recovery time and mini-
mizes the risk of  complications 
compared to traditional abla-
tive lasers. There are other 1927 
lasers like the Moxi, but Ultra 
LaseMD offers superior results 
with less downtime and fewer 
sessions. 

2. Customizable  
Treatment Options

The system offers adjustable 
settings, allowing practitioners 
to tailor treatments from mild to 
aggressive based on individual 
skin concerns and goals. This 
customization makes it suitable 
for a wide range of  issues, in-
cluding fine lines, pigmentation, 
and sun damage. This laser is 
ideal for brown spots, wrinkles, 
dull texture, even acne, and acne 

scarring. Hair loss is very hard to 
treat, but this laser can also help 
with thinning hair and alopecia. 

3. Quick and Comfort-
able Sessions

Treatments are typically fast, 
with full-face sessions lasting 
around 10-15 minutes. Com-
monly treated areas are the face, 
neck, chest, arms, and scalp. 
Most patients experience mini-
mal discomfort, often describing 
the sensation as mild warmth or 
tingling. Topical numbing cream 
can be applied for added comfort 
during more intense treatments. 
Dr. Clark offers patients their 
own prescription for numbing 
cream if  they prefer to apply at 
home to save waiting time in the 
office. 

4. Minimal Downtime
Post-treatment, patients may 

experience mild redness, similar 
to a sunburn, but can resume 
normal activities almost imme-
diately. Complete healing usually 
occurs within 7-10 days. 

5. Safe for All Skin Types
The LaseMD Ultra is de-

signed to be safe and effective for 
all skin types, including darker 
tones, which are often more 
prone to pigmentation issues. 
This broad applicability allows 
for year-round treatments with-
out the risk of  hyperpigmenta-
tion. 

**This is HUGE!! Most lasers 
are only safe for white skin. This 
laser is safe for all skin tones and 
ethnicities. 

6. Enhanced Results with 
Cosmeceutical Ampoules

Following laser treatment, cos-
meceutical ampoules containing 

active ingredients like Exosomes, 
Vitamin C, Tranexamic Acid, 
Retinol, or Resveratrol can 
be applied. These ingredients 
penetrate the skin through the 
microchannels created by the 
laser, enhancing the treatment's 
effectiveness in addressing pig-
mentation, aging signs, and skin 
texture. 

7. Cost-Effective and  
Efficient

The LaseMD Ultra offers 
high performance at a lower cost 
compared to many competitors. 
Its efficiency allows for quick 
treatments with consistent results, 
making it a valuable addition to 
aesthetic practices. This is the 
laser that a teenager with acne 
and hyperpigmentation and her 
grandmother with sun damage 
and wrinkles can both get before 
a wedding to reduce the appear-
ance of  stubborn concerns. We 
are so excited to be one of  the 
first to offer this laser in the pan-
handle! 

We also offer a variety of  low 
downtime procedures that can be 
done in the summer. Of  course, 
you always want to use sunscreen 
before and after any cosmetic 
treatments. We offer many op-
tions, including neurotoxins like 
Botox and Dysport, soft tissue 
fillers like JUVÉDERM and Re-
stylane, Hydrafacials, customized 
facials, microneedling with Skin-
pen, dermaplaning and more. 
With every procedure, ideal re-
sults are seen after a series of  3-6 
treatments, but many patients 
are thrilled with results even after 
one treatment. 

Please visit our website www.
beachskinclinic.com or call (850) 238-
8511 for more details. 

Medical, Cosmetic and 
Aesthetic, Pediatric 

and Surgical Dermatology

Now Offering the New Ultra LaseMD Laser!

Dr. Jessica Clark
Board Certified Dermatologist

600 Grand Panama 
Blvd., Suite 104, 

Panama City Beach

Call or visit our website 
for an appintment

850-238-8511

Follow us on Instagram at
@dermadoctor79

beachskinclinic.com
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Book Review:  
Max Strom’s A Life Worth Breathing

revieWed By  
MicHael McManus, lcsW

Max Strom’s "A Life Worth 
Breathing" is an inspiring and 
thought-provoking explora-
tion of  personal transforma-
tion through mindfulness and 
conscious living. Drawing on his 
extensive background as a yoga 
teacher and speaker, Strom pres-
ents a comprehensive guide that 
encourages readers to reflect on 
their lives and embrace their 
true selves.

The central theme of  the 
book revolves around the sig-
nificance of  breath—not merely 
as a biological function but as 
a powerful tool for emotional 
and spiritual well-being. Strom 
eloquently explains how con-
scious breathing can foster self-
awareness, reduce anxiety, and 
facilitate personal growth. He 
provides practical exercises and 
insights that empower readers 

to harness the power of  their 
breath to navigate challenges 
and cultivate a more fulfilling 
life.

Throughout the book, Strom 
shares personal anecdotes and 
relatable stories that illustrate his 
points, making the concepts ac-
cessible to a wide audience. I love 
his warm and engaging writing 
style, which invites readers to 
embark on their own journeys 

of  self-discovery, urging them to 
confront fears, embrace vulner-
ability, and seek deeper connec-
tions with others. This emphasis 
on community and relationships 
adds a rich layer to his message, 
underscoring the idea that per-
sonal growth is often intertwined 

with our connections to those 
around us.

In summary, "A Life Worth 
Breathing" is a beautifully 
crafted book that offers valu-
able insights for anyone seek-
ing to lead a more intentional 
and meaningful life. Max 
Strom’s blend of  practical 
wisdom and philosophical re-
flection makes this a compel-
ling read, inspiring readers to 
embrace each breath as an 
opportunity for growth and 
connection. Whether you are 
new to mindfulness practices 
or looking to deepen your 
understanding, this book is a 
worthwhile addition to your 
personal development jour-
ney.

This book was especially 
meaningful to me since my 
wife Angela has been trying to 
get me to go to Yoga for over 
10 years, and I finally started 
going about a year ago. I love 
going and especially enjoy the 
positive physical, emotional 
and community benefits – it’s 
also a wonderful time to pray 
silently. 

Michael McManus LCSW is 
a psychotherapist in private practice 
for over 30 years. He and his wife 
Angela live in Santa Rosa Beach, 
Florida. He can be reached for an 
appointment  by text or phone at 
(850) 837-0123 or visit his web-
site: Psychotherapy30A.com

tistic spirit of  our county.”
Art Month Walton County 

is a collaborative initiative led 
by the Cultural Arts Alliance of  
Walton County (CAA), bringing 
together a variety of  art-focused 
events throughout the month of  
May. The celebration includes 
the Dine + Dive fundraiser for 
the Underwater Museum of  Art, 
the 37th Annual ArtsQuest Fine 
Arts Festival, Longleaf  Writers 
Conference, Digital Graffiti at 
Alys Beach, Legally Blonde at 
Emerald Coast Theatre Com-
pany, special gatherings from 
Emerald Coast Storytellers, Sin-
fonia Salutes, and much more. 
Art Month unites artists, organi-
zations, businesses, and audiences 
in a shared mission to showcase 
high-quality, diverse arts experi-
ences across the region.

Commissioners unanimously 
approved the designation during 
Tuesday's meeting, recognizing 
the important role the arts play in 
economic development, tourism, 
education, and overall quality of  
life in Walton County.

“We are honored and excited 
that the Walton County Board 
of  County Commissioners con-
tinues to support Art Month 
Walton County,” said Jennifer 
Steele, President and CEO of  the 
Cultural Arts Alliance of  Walton 
County. “This official designa-
tion amplifies the value of  the 

Arts in our community and helps 
us spotlight the many talented 
artists, cultural experiences, and 
creative opportunities available 
to both residents and visitors 
throughout the month of  May 
and beyond.”

The proclamation serves as an 
invitation for all to engage in and 
support the diverse artistic offer-
ings happening countywide.

For more information about 
Art Month Walton County and a 
full schedule of  events, visit Cul-
turalArtsAlliance.com.

  
Psychotherapy30A.com 

Individual, Marital  
and Family Therapy

1-850-837-0123
1131 Mack Bayou Rd & 
76 Allen Lakeshore Dr.

Michael McManus LCSW
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Point Washington 
Medical Clinic  

Expands Services 
and Hours

The Point Washington Medi-
cal Clinic is excited to announce 
that beginning May 6th, the 
Clinic will expand its operations 
to include a fourth day of  service 
on Tuesdays from 10 a.m. to 4 
p.m. 

The expanded operations are 
thanks in part to a newly estab-
lished partnership with the Uni-
versity of  Florida Emerald Coast 
Family Medicine Residency pro-
gram and will allow the clinic to 
increase its care for more patients 
and also offer an opportunity for 
additional volunteers wishing to 
serve.

PWMC's Executive Direc-
tor, Hillary Glenn, DNP, worked 
together with local and regional 
community partners to establish 
a partnership enabling medical 
residents to provide patient care 
at the Point Washington Medi-
cal Clinic. In August, residents 
toured the PWMC facility and 
were eager to begin the collabora-
tive effort. Roger Hall facilitated 
an introduction between PWMC 
and Dr. Joshua Hodge, the resi-
dency program director. 

This comes just following the 
launch of  the PWMC’s dental, 
physical therapy, and mental 
health programs. These programs 
are available exclusively by ap-
pointment for existing patients.

“When we first opened the 

clinic, we offered services one day 
a week,” said Glenn. “But, as de-
mand has grown in the commu-
nity, so have the services we are 
providing.”

The PWMC began as a 
pop-up, mobile clinic in 2017 
and moved into its permanent 
building in early 2024. In the 
eight years since their founding, 
PWMC has provided the equiva-
lent of  $4 million in health care 
services across more than 18,000 
patient visits. Today, PWMC sees 
more than 300 patients a month 
and serves as the area’s only no-
fee-for-service, volunteer-driven 
primary care clinic. To learn 
more about how you can help, 
visit thepwmc.org or email Jackie 
Ward at jackie@thepwmc.org
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Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

404-787-1886

Lee Campbell

The Small Tube With a Powerful Punch – 
The Wonders of Tretinoin Cream 

By Bridget sullivan, Pa-c, 
coastal sKin surgery and 
derMatology

Having a proper skin care rou-
tine is key to having healthy skin 
and, in turn, cosmetically pleasing 
skin. A product that can be used in 
a basic skincare routine is tretinoin 
cream.  When a patient first uses 
this, it can take a while for their skin 
to adjust, so we recommend going 
“low and slow.” This means start-
ing with a low strength (0.025%) 

and slowly building your way up to 
applying every night. There are dif-
ferent tips and tricks depending on 
how sensitive your skin is. For ex-
ample, use it 2-3 nights a week for 
a few months until it doesn't irritate 
your skin anymore, and gradually 
build your way up to every other 
night, and then every night. If  it 
still causes irritation, you can mix 
it with your moisturizer or do a 
"moisturizer sandwich": wait a few 
minutes and apply your moisturizer 
afterwards.. There are many differ-

ent tips and tricks for easing treti-
noin into your daily routine without 
causing too much irritation. Treti-
noin cream is a Vitamin A deriva-
tive and is a form of  retinoic acid. If  
there is anything close to what some 
may call a "miracle cream," it’s tret-
inoin, because it packs a plethora of  
benefits in one tube. 

Tretinoin cream applied at 
nighttime increases our skin cell 
turnover rate. This leads to many 
benefits, including reducing and 
helping in the treatment of  acne 

and unclogging pores. It also stimu-
lates collagen and elastin produc-
tion. The stimulation of  collagen 
and elastin will improve the texture 
of  our skin and help with scarring 
and fine lines and wrinkles. Treti-
noin has also been shown to im-
prove UV or sun damage. It also 
decreases photo damage and helps 
with cosmetic concerns, including 
evening out skin tone and lighten-
ing dark spots. 

With the myriad of  benefits 
listed above, it is no wonder that 
this cream and ingredient are rec-
ommended to most patients in a 

basic skincare routine. This cream 
should be applied only at night-
time to a clean and dry face. This 
particular cream can only be found 
at a medical office and is not over 
the counter. It is important to note 
that not everyone is a candidate for 
Tretinoin cream. For example, you 
cannot use it during pregnancy and 
it might not be recommended if  
you have sensitive skin. There are 
other alternatives that can be used.  
Therefore, it is important to have 
a discussion of  treatment options 
with your medical provider.

REACH 12,000 HOMES 
IN SOUTH  WALTON  
FOR ONLY $88.00
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Stephenie Craig,  LCSW
Therapist
918-221-9987  |  stepheniecraig@journeybravely.com

Todd Craig
Life & Leadership Coach
918-740-1232  |  todd@journeybravely.com
 
www.journeybravely.com

MEDICAL  MARIJUANA 

CANNABIS     CLINICIANS

Florida Medical
Marijuana Physician

Consultation &
Certification

850-213-1215 | TheKayaLife.com
O F F I C E S :   M I R A M A R  B E A C H  |  P A N A M A  C I T Y  |  P E N S A C O L A  |  M A R I A N N A  

Mirrors
Shower Doors
Table Tops
Glass Replacement
Service

  4935 E. CO. HWY. 30A SUITE 1           850-231-5450 
WWW.SEAGROVEGLASS.COM

LEANBODIES 
PERSONAL TRAINING

Your Home Workout Headquarters

1 FREE, 1 HOUR 
CONSULTATION
with 2 sessions per week minimum 

To go over goals, pricing, nutrition and supplements.

Personal training in  
the privacy of your  

own home, no gym or 
equipment required!  
Sessions are one hour in  

length and the focus is  
strength training, core  

and flexibility.  

Susie Rodriguez, Master’s degree in Exercise Science and  
Advanced Personal Training Certification through FiTour

571-330-9296

Important Conversations

By stePHenie craig

You know that feeling when 
it’s time to have a conversation 
about something important but 
you aren’t sure how to approach 
it? You feel the urgency to speak 
but your hands get sweaty, your 
chest gets tight, and you tell your-
self  it’s not really a big enough 
issue to discuss resulting in avoid-
ance. Or, you feel anger bub-
bling up and you speak up with 
aggression, anger and intensity 
that turn the conversation in an 
unintended direction. 

Avoiding important conver-
sations may keep the peace in 
the short term, however, in the 
long-term avoidance creates un-
resolved tension, lack of  change, 
feeling unseen, resentment and 
bitterness. Approaching impor-
tant conversations with anger 
and aggression most often re-
sults in defensiveness, not being 
heard, escalation, alienation and 
seeing the other person as a vil-
lain. What if  there was another 
way to talk about things that are 
important to you? What if  there 
was a way to be calm, clear, di-
rect, and curious, while also 
being heard? 

7 Healthy Ways to Have 
Important Conversations 

1. Notice your emotional ac-
tivation. When are you feeling 
upset, bothered or emotionally 
reactive? Notice big feelings, 
body tension, irritability, head-
aches, stomachaches, exhaustion, 
anxiety, depression. 

2. Regulate yourself. Use in-
tentional calming skills to move 
your brain from emergency, 
overwhelmed mode to rational 
mode. Breathe slowly for 2 min-

utes, take a brief  walk, journal, 
yell into your pillow, punch a 
punching bag, etc. Use coping 
skills that don’t hurt yourself, 
others, or property. 

3. Engage internal sorting. 
Notice if  past emotion about 
previous situations/relationships 
is intermingled with the present. 
Determine the real issue in the 
present moment separate from 
other emotional situations. 

4. Own your part. Remem-
ber that while you may feel upset 
with someone, you are not a 
victim. You have power and self-
control. You have a voice and it 
is healthy to use it. Notice when 
you are being defensive or mak-
ing up negative stories in your 
head (we all make up negative 
stories that aren’t accurate). De-
termine and clarify what nega-
tive contribution you might be 
making to the situation at hand. 
Determine how you can commu-
nicate your willingness to take re-
sponsibility for your part. 

5. Reach for vulnerability in-
stead of  blame and finger point-
ing. Notice if  you are feeling 
hurt, misunderstood, invalidated, 
rejected, afraid, unsupported, 
insecure, unappreciated, or un-
seen. Look underneath anger 
as vulnerable feelings often hide 
beneath. 

6. Outline your approach to 
the conversation. Start by asking 

the other person if  they would be 
willing to take a few undistracted 
minutes to talk about something 
important to you. Then use “I” 
statements and feeling words to 
describe what is feeling difficult 
for you. Follow up by commu-
nicating a clear alternative that 
would feel better to you. “I feel 
hurt and dismissed when I tell 
you I am overwhelmed in par-
enting and you respond by telling 
me I just need to get more orga-
nized. What I’m really needing 
in those moments is some valida-
tion that parenting can be hard. 
I’m also needing to know you 
understand my feelings and can 
be curious about support I might 
be needing.” 

7. Practice your outline, then 
gather your courage or calm and 
initiate the conversation. 

Remember to regulate your-
self  before and during the con-
versation with calm breathing. 
Your approach will influence the 
tone of  the discussion. Also, try 
to listen to the other person with 
curiosity rather than defensive-
ness when they respond to your 
thoughts. The other person may 
or may not respond the way you 

are hoping. However, it feels em-
powering to know you handled 
your side of  the conversation 
well. Practice is needed much 
more than perfection when it 
comes to learning new commu-
nication skills. Keep working at 
it consistently and it will become 
more natural. Connect with us 
along your journey for coun-
seling at coaching at Journey-
bravely.com.
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The Road to Redemption:  
Billy Milan – Learning to Abide  

By victoria ostrosKy

In the Gospel of  John, the 
Beloved Disciple records Jesus’ 
invitation to ‘abide in Him.’  
Jesus masterfully used descrip-
tive imagery to drive His point 
home. “Abide in Me, and I in 
you. As the branch cannot bear 
fruit of  itself  unless it abides in 

the vine, so neither can you, un-
less you abide in Me. I am the 
vine, you are the branches.” 
(John 15:4-5a) Many years later, 
the Apostle John penned his first 
letter to young churches in Asia 
Minor. He encouraged them 
to walk as Jesus walked, “…the 
one who says he abides in Him 

ought himself  to walk in the 
same manner as He walked.” 
(I John 2:6) John also inspired 
them to “not love the world 
nor the things in the world,” (I 
John 2:15) and heartened them 
with these words: “Now, little 
children, abide in Him, so that 
when He appears, we may have 
confidence and not shrink away 
from Him in shame at His com-
ing.” (I John 2:28)

In Kenneth Wuest’s expand-
ed translation of  the New Tes-
tament from the Greek, John 
15:4 reads like this: “Maintain a 
living communion with me, and 
I with you.” To Jesus, abiding 
means living with, making your 
home with, and being in con-

stant commu-
nion with Him. 
When it comes 
to Jesus, abiding 
in Him is where our 
power, effectiveness 
and ministry flow from. 

Billy Milan grew up in New 
York City in a single parent 
Catholic household. His mother 
worked hard to care for her chil-
dren, and when he was 22, Billy 
joined the New York Police De-
partment. Some years later, he 
and his wife ended up living in 
Texas for her job, and in 2014, 
while vacationing in Destin 
and celebrating his retirement 
from the police force, Billy and 
his wife ended up purchasing a 

home and now live in Florida 
full time.

Before coming to the Lord in 
2003, Billy’s difficult job in the 
homicide division of  the police 
force led him to drink exces-
sively, which led to other bad 
behavior. “My household was 
broken on the inside. The exte-
rior was beautiful, but the inte-
rior was broken. When the Lord 

got ahold of  me in 2003, it 
was a radical change.”

After his conver-
sion, Billy, along 
with his wife, got 
plugged in and 
participated in a 
strong ministry in 

Long Island where 
they served faithful-

ly for years. But when 
they came to Destin and 

attended Destiny Worship, he 
felt an automatic peace. “I feel 
like we’re home.”

Billy explains how his life 
changed after meeting Jesus, 
and his fellow officers saw it too. 
“Police culture is not healthy and 
needs balance. Jesus culture is so 
much better.” Billy has learned 
over the years of  walking with 
God, the importance of  stay-
ing in the Word. “I stand on my 
faith and stay in the Word. Stay 
covered and find good Biblical 
counsel. We have to step out-
side of  ourselves and let God do 
what He does. Remain faithful 
in prayer and in the Word. Bad 
things will continue to happen, 
but God is true.”

Complacency is the oppo-
site of  abiding. As Billy says, 
“In the spiritual world, compla-
cency can cause spiritual death. 
Stay consistent in the Word and 
prayer and in the church and 
fellowship. Do not allow com-
placency to set in.”

Believers are called to main-
tain a living communion with 
Jesus. When we walk in His 
footsteps, breathe in the Word, 
bathe our days in prayer, and 
actively search for opportunities 
to serve, that’s when we become 
what God designed us to be. 
Salt and light; useful and effec-
tive for the Kingdom.

You can listen to Billy Mi-
lan’s entire interview and many 
other incredible stories on the 
weekly Road to Redemption ra-
dio show and podcast at www.
rtrdestiny.com.

GRANITE • MARBLE
QUARTZ • COUNTERTOPS

worldstonedesign@knology.net
19709 Panama City Beach Pkwy
Panama City Beach, FL 32413

Cell: 850-595-7184 
Office: 850-235-0399

Fax: 850-235-0277

RODRIGO MANCILLA

Musing
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What is a Christian Capitalist?

By ricH sanders

Christian Capitalists walk 
a path that blends two power-
ful forces: unwavering faith in 
God through following His Son, 
Jesus Christ, and a deep com-
mitment to sharing the blessings 
we have received from God with 
our poor and needy neighbors. 
It is not a contradiction to work 
hard and build financial pros-
perity—in fact, it is a sacred ob-
ligation to reflect God’s image, 
honor His blessings, and bless 
others in return. The Christian 
Capitalist Ethic offers a road-

map for living out a calling to 
work hard and give generously 
to the poor and needy in the 
name of  Jesus Christ.

At the foundation of  Chris-
tian Capitalism is the belief  
that everything belongs to God. 
All we earn, build, buy, or save 
originates from His creation. 
Our wealth is not our own—it 
is entrusted to us by God for a 
time, and with it comes the re-
sponsibility to use it wisely and 
generously.

Christian Capitalists work 
because God works. Made in 
His image, we are created to 
labor, not just to provide for 
ourselves, but to glorify God 
in all that we do. Jesus came 
to complete God’s work on 
earth, and now it is our duty to 
continue that work by making 
disciples, living with purpose, 
and transforming communities 
through faith-powered enter-
prise.

From the fruits of  that labor, 
we are called to manage our fi-
nancial resources with wisdom: 

saving for the future, investing 
with discernment, and protect-
ing our families. Yet we are 
equally called to resist idolizing 
wealth.

As Christian Capitalists, we 
do not serve money—we serve 
God with our money. “The 
more we make, the more we 
give” is the slogan of  this move-
ment, and it invites people to 
pursue a spiritual discipline of  
giving. Financial gain is not a 
personal trophy—it’s a tool to 
advance God’s kingdom and 
serve others in need.

The Christian Capitalist 
Ethic reminds us that love of  
God and neighbor must guide 
every financial decision. We 
give to the poor and needy not 
for recognition or self-congratu-
lation, but with humility, under-
standing that all gifts originate 
with God. In every gift, we 
shine the light of  Christ, declar-
ing not our own success, but His 
generosity.

Leadership, too, is redefined 
through this spiritual discipline. 

Christian Capitalists are ser-
vant leaders, placing the needs 
of  others before their own. 
Whether as CEOs or entry-
level workers, in every industry 
and walk of  life, we are called 
to model Christ in every role, 
to lead with compassion, and to 
pursue excellence, not for our 
glory but for His.

Importantly, wealth is never 
the measure of  worth for a 
Christian Capitalist. Whether 
we give two coins or millions of  
dollars, God loves the heart be-
hind the offering. True wealth 
lies in wisdom, joy, and a closer 
walk with God. While earthly 
riches are fleeting, heavenly 
treasures endure.

Finally, the Christian Capi-
talist understands that the 
reward for hard work and gen-
erous giving is not status or 
comfort—it is joy in this life 
and a place in the Kingdom of  
Heaven in the future. Our time 
on Earth is brief, but what we 
do with it—how we work, how 
we give, and how we love—

echoes into eternity.
To be a Christian Capital-

ist is to embrace the Gospel 
of  Hard Work and Generous 
Giving. It’s to use every gift, 
every opportunity, and every 
dollar to love God, love people, 
and change the world in Jesus’ 
name. The more we make, the 
more we give!

Rich Sanders is a pastor, 
small business owner, retired 
healthcare attorney and adjunct 
professor at Emory University, 
and former intelligence officer 
in the U.S. Navy.  He and his 
wife, Rebekah, met at church 
in 1996, have been blessed with 
three children (James, William 
and Caroline), and live in Des-
tin with their large golden re-
triever, Cowboy.

Musing

LOCALLY 
OWNED

PROFESSIONAL
POOL 

CLEANING &
MAINTENANCE

LOCALLY 
OWNED

PROFESSIONAL
POOL 

CLEANING &
MAINTENANCE

WE KEEP 
YOUR POOL
SPARKLING 
ALL YEAR 

ROUND!

WE KEEP 
YOUR POOL
SPARKLING 
ALL YEAR 

ROUND!

VISIT US ATVISIT US AT  
ROSIESPOOLSERVICE.COM OR CALL 850-400-8413ROSIESPOOLSERVICE.COM OR CALL 850-400-8413  

FOR A FREE QUOTE TODAY!FOR A FREE QUOTE TODAY!
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Open 7 Days a Week Sunday-Monday 11am-9pm 
Dine-In – Pickup – Delivery • Call to Order or Order Online

850-231-4544 • 4101 East County Highway 30a, Seagrove Beach • www.brozinnispizza.com

Pizza    Calzones    Wings     Salads     Pasta    

Get a taste of New York right here at the Beach!
Weekly Specials

Monday: One 20” Specialty Pizza $23.99
Tuesday: Two Calzones $20
Wednesday: Family Size Chicken, Alfredo or 
Spaghetti & Meatballs, Family Salad, 6 Breadsticks, 
2L/Gal Tea $40
Thursday: Buy One Pizza, Get Another 1/2 Price
Friday: Two 16” 1 Topping Pizzas $29.99
Saturday: Family Night XL 20” Pepperoni,               
1/2 Cheese Bread, 6 Wings, Tea/2l $40

We deliver to all of 30A, Pt. Washington and Origins!
Now serving beer!

NEW: LIVE MUSIC
Wednesday and Friday 

Evenings 6-9pm
5/14 Soular Flair

5/16 Coconut Radio
5/21 Cadillac Willy
5/23 Alston Weeks

5/28 Remedy
5/30 Alston Weeks

Karaoke 
Every Monday 6-9pm

SLICE SPECIALS
11am-4pm
Slice $5.99

Slice + drink $8.99
Slice + drink + salad + bread 

stick $11.50
Slice + drink + wings + bread 

stick $14.99
2 slices + drink $13.99

Florida Licensed Residential and Commercial Pool Builder License #RP-252555412

185 North Holiday Rd, Miramar Beach

850-650-3747 • tamtechpools.net

14’ X 28’ POOLS  
RETANGULAR 
OR FREEFROM 

$49,500
Includes pump, 

filter, tab chlorinator  
6” x 6” tile, 1’ ft cool  

deck coping, LED light, 
original Pebbletec  

plaster,  autofill,  
permits,  inspections,  

and mainenance  
equipment.

LIMITED TIME OFFER  
FOR THE NEW YEAR

Pain and Discomfort 
By KirK Mccarley

Self-admittedly, James Law-
rence is rather ordinary.  He lives 
in Utah with his wife and their five 
kids.  Like many of  us, he seeks 
to eke out a living, in his case as 
a coach and motivational speaker.  

Despite his “every man” ex-
istence, Lawrence has garnered 
quite a few accolades.  He com-
pleted 22 half  triathlons in one 
year, establishing a world record.  
That would be 1.2 miles swim-
ming and 56 miles cycling, fol-

lowed by a half  marathon of  13.1 
miles, all in one day.  Two years 
later, in 2012, he upped his game, 
achieving 30 full-distance triath-
lons (2.4 miles swimming, 112 
miles cycling, and 26.2 miles run-
ning), another world record.  He 
was the first person to cycle to 
the top of  Mount Kilimanjaro, 
19,340 feet in elevation.

In 2021, he completed his 
ultimate feat of  100 triathlons 
in the same number of  days… 
consecutively.  His achievements 

have earned him the title of  “Iron 
Cowboy,” attributed to the Stet-
son-like headwear he often wears 
in his marathon segments.

One would think that he pos-
sesses an extraordinary genetic 
marker that enables him to ac-
complish these ultra-human tri-
umphs.  In fact, physicians and 
scientists have performed 21 dif-
ferent medical and genetic tests 
on Lawrence.  The results:  James 
Lawrence possesses exactly zero 
special physical attributes.  Physi-

cally, there are no markers that 
distinguish him from any other 
46-year-old male.  

In his book, “Iron Hope,” 
Lawrence speaks of  both the 
physical and mental pain that he 
experienced.  It was not uncom-
mon that during some of  his runs, 
he blacked out, only to be revived 
by a member of  his support team.  
The torment could be excruciat-
ing at times:  blisters, shin splints, 
strains; pain levels described as 
much as 18 or 20 on a “scale of  
one to 10.”  Swimming at tem-
peratures below freezing, cycling 
into head winds gusting up to 50 
mph, running in snow, turning to 
rain, then deteriorating to ice were 
characteristic of  his March to June 
100 triathlons.

Lawrence’s experiences pro-
vide lessons for the less physically 
driven.  “Whenever you struggle, 
you have a choice—slip into vic-
tim mentality or learn and grow 
and become better from the strug-
gle.  You must remind yourself  
that you are not a victim, not in 
this season, not in your mindset, 
and not in this moment of  intense 
difficulty,” he tells us. 

It was almost a year ago, at a 
nearby location off the Gulf  of  
Mexico that 15-year-old Lulu 
Gribben encountered a shark 
while swimming just off the shore 
during a family vacation.   Bit 
multiple times, and with her life 
very much hanging in the balance, 
Lulu was airlifted to a hospital, 
where life-saving surgery was per-
formed that included amputations 
of  her right leg below the hip and 
left hand.  Lulu inspired many of  
us by first surviving the attack, but 
then accepting the realities of  am-

putation, adjusting to prosthetic 
devices, and remarkably returning 
to school just 15 weeks following 
the incident.

Today, she inspires us and even 
joined professional golfer Justin 
Thomas to knock down a putt 
during a Pro-Am event.  Of  that 
opportunity, Lulu commented, 
“This has been an experience of  a 
lifetime.”  Thomas added, “There 
aren’t many kids her age that’d be 
that positive.  You’re affecting and 
inspiring more people than you 
realize.”

None of  us are in James Law-
rence’s league; likely, very few 
will ever run a marathon or cycle 
a hundred miles in a day.  Most 
of  us will not experience the pain 
that both Lulu and he have gone 
through.  They do inspire us, 
though, to consider our own sto-
ries.  For example, what may have 
been the struggle to raise a family 
on limited resources?  What was 
the impetus to persevere?  What 
was it like to lose a spouse or a 
child?  How do you overcome 
an inequity, be it a wrongful job 
loss, an unfair settlement, or an-
other kind of  injustice?  What are 
the lessons to be learned?  Most 
importantly, what is sensed as a 
duty to be shared for the benefit 
of  others?

While we may be ordinary like 
James Lawrence or Lulu Gribben, 
there is not one of  us who is not 
special.  What is your “specialty?”  
What is something you can do 
today to have an impact and pro-
vide the wisdom of  that experi-
ence to someone?  For sure, it may 
be a stretch, a discomfort maybe, 
but it’s always the first plunge in 
the cold water, the initial pedal 
stroke on the bike, or the first step 
in the race that’s the most difficult.  
What’s holding you back today?   
Let’s go!

A graduate of  the University of  
North Texas, Kirk McCarley is a Certi-
fied Professional Coach as well as a Pro-
fessional in Human Resources (PHR) 
and SHRM-CP Certified. He is also 
a Production Assistant for both college 
football and basketball for ESPN and 
leads group cycling classes as a Certified 
Spinning instructor. Contact kirk@the-
seedsowercoach.com, theseedsowercoach.
com, or call  314-677-8779.
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Sean of the South: Memorial Day Weekend

By sean dietricH
Memorial Day is the unofficial 

start to summer, and summer was 
in full bloom in America. The na-
tion experienced mostly beautiful 
weather. 

The Midwest had highs in the 
80s, The Southeast experienced 
temps even higher. Temperatures in 
the Florida panhandle exceeded ap-
proximately 173 degrees. 

But it’s important to remember 
that it wasn’t a great Memorial Day 
weekend for everyone. 

Yesterday in Saint Louis, for ex-
ample, a man named Phillip was 
playing baseball with his kids while 
his wife, Lindsey, was making po-
tato salad inside. The day was going 
swimmingly. 

“Guys in my family have always 
played baseball on Memorial Day 
weekend,” Philip wrote to me this 
morning in an email. “It’s a long-
standing tradition for us.” 

Phillip was pitching. His 11-year-
old son, Austin, was at the plate. 
Phillip delivered an easy pitch un-
derhand. His son swung the bat like 
the baseball had personally insulted 
his mother. The bat connected. 

PING!
The good news is that Phillip’s 

son hit a line drive. The bad news is: 
it was a line drive which struck a part 
of  Phillip’s anatomy most often as-
sociated with procreation. 

The ball nailed Phillip. He 
howled in pain. He went down un-
der the power. His kids all gathered 
around him and asked if  he was 
okay. All Phillip could utter was, “Go 
get your mom, please.” 

It bears mentioning, Phillip’s son 
was using an aluminum bat not a 
wooden bat. Which might not sound 
like an important detail to this story 
except that the exit velocity of  a ball 
hit by an aluminum bat is a LOT 
higher than that of  one hit by a 
wooden bat. 

A ball hit by a wooden bat has 
an average velocity of  60 to 80 mph. 
Whereas a ball hit by an aluminum 
bat is capable of  breaking the sonic 
barrier. 

Phillip’s wife approached her 
husband and asked her children 
what had happened. 

Her 4-year-old son remarked, 
“Austin hit daddy in the Twinkie.” 

His wife had to excuse herself  
for a moment. When she returned, 
her face was red and she looked like 
she’d been laughing. 

“I wasn’t laughing,” said Phillip’s 
wife. “It’s allergies.” 

Then, his wife single-handedly 
loaded Phillip into their SUV. She 
placed him in the cargo hold because 
Phillip was incapable of  sitting. Phil-
lip laid on on his side throughout the 
long ride to the hospital and tried to 
remind himself  to breathe. 

Occasionally, he heard a cackling 
sound coming from the front seat, 
but his wife swears that her allergies 
get so bad this time of  year. 

“My wife doesn’t even have aller-
gies,” Phillip writes. 

At the hospital, a doctor checked 
him out. The nurse removed Phil-
lip’s trousers and the medical profes-
sionals inspected the bruising. The 
doctor asked how it happened. 

Phillip’s 4-year-old spoke again. 
“My brother hit my daddy in the 
Twinkie.” 

The doctor nodded, covered his 
mouth, then excused himself  brief-
ly. The medical man left the exam 
room and Phillip swears he heard 
the sound of  the doctor’s allergies 
acting up. 

When the doctor returned, he 
was out of  breath and he had four 
other male medical colleagues with 
him who were available to offer their 
expertise. Also, the janitor said he 
wanted to see, too. 

One of  the veteran ER doctors, 
male, inspected the bruising and 
wore a grave face. Whereupon he 
looked Phillip square in the eye and 
said, “Son, I’m afraid we’re going to 
have to remove it.” 

At which point, all medical staff-
ers excused themselves again and 
Phillip heard more allergies in the 
hallway. 

“What kind of  world is this we 
live in,” Phillip wrote to me, “when 
doctors and nurses can’t even act 
professionally?”

Thankfully, as it turns out, Phillip 
will make a full recovery. The main 
advice the doctor gave Phillip was to 
use frozen vegetables—either corn 
or peas work best—to de-inflame 
the affected netherregions. Once 
the bruising goes away, the doctor 
recommends that Phillip retire his 
jersey and quit baseball altogether. 

Phillip spent most of  today in the 
supine position, lying on his sofa. All 
day, Philip’s friends have been stop-
ping by to wish him well. 

“They’ve been bringing me a lot 
of  Hostess products,” said Phillip. 

He hopes that by sharing his sto-

ry he can warn fathers out there to 
take the proper protective measures 
when playing backyard sports. 

“I just don’t wanna see this hap-
pen to someone else,” he added. “I 
think it’s time we talked openly about 
this painfully sensitive subject.”

Now if  you’ll excuse me, my al-
lergies are acting up.
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PREMIUM POTTERY  AT  
AFFORDABLE PRICES
•  Over 85,000 square feet of unique 

pottery and garden decor
•  Copper and bronze sculptures, statuary, garden figures & water features 
•  Large selection of fountains in many sizes, finishes & styles
•  Many styles and colors, from statement pieces to succulent pots
•  Commercial planters  •  Fountains and accents

Two Miles East of Pier Park

12405 Panama City 
Beach Pkwy. 

Panama City Beach

850-960-POTS (7687)

A Pastor’s Ponderings: A Time for Everything

By reverand Pete Hyde

“There is time for everything, 
and a season for every activity 
under heaven.” (Ecclesiastes 3:1)

Even though the hospital room 
is dark, it is filled with excitement, 
anticipation, anxiety, discomfort, 
joy, worry, and happiness.  Though 
the air conditioning has made the 
room cool, it is filled with warmth.  

The new mom and dad dote over 
the newborn child.  Dad does his 
best to take care of  his wife and 
the new baby. His face is lined 
with worry and the bags under his 
eyes reveal his lack of  sleep.  Emo-
tions are on edge.  Grandma holds 
the child as she squeaks and coos.  
Grandpa takes a turn when it’s of-
fered.  Other family and friends 
filter in and out.  The new parents 
try to rest when they can, know-
ing that their schedule is no longer 
their own.  Surrounding all of  it 
is JOY–not happiness, but JOY.  
Goodbyes were hard.  Tears were 
choked back.

The nursing home hallway is 
filled with lonely souls in wheel-
chairs. Some faces are blank while 
others offer a smile and wave as 
people walk by.  The uncomfort-
able fragrances come and go as 

they make their way down the 
hallway to Mom’s room.  Her face 
lights up as she recognizes her visi-
tors, even if  it is just for a moment.  
The conversation drifts in and out 
as memories come and go like 
surfing the channels on the TV.   
Long ago memories are shared 
while keeping track of  recent 
events (even today’s) is hard.  The 
visit was long enough, but wasn’t 
long enough.  Goodbyes were 
hard.  Tears were choked back.

He makes his way around the 
house with his new friend– the 
walker.  Though struggling with 
his health and independence, he 
dutifully does the exercises the 
physical therapist has prescribed, 
hoping and praying to regain his 
independence.  He likes having 
the kids around, but probably feels 
like he is causing an imposition.  If  

truth be spoken, he would rather 
have the house to himself  again.  
Yet, he is enduring this time with-
out complaint, still trying to be the 
rock of  the family.  He is a proud 
man of  deep faith who sits in the 
front room in the sun each morn-
ing reading his daily devotion.  
Goodbyes were hard.  Tears were 
choked back.

I marvel at the way God is 
working in each situation.  Wish-
ing circumstances might be differ-
ent, I am still thankful for God’s 
hand in all of  this, even though I 
don’t understand His timing.  But 
yet, the passage from Ecclesiastes 
jumps from the page. 

“There is time for everything 
and a season for every activity 
under the heavens:  A time to be 
born and a time to die, a time to 
plant and a time to uproot, a time 

to kill and a time to heal, a time to 
tear down and a time to build, a 
time to weep and a time to laugh, 
a time to mourn and time and a 
time to dance. A time to scatter 
stones and a time to gather them, 
a time to embrace and a time to 
refrain from embracing, a time to 
tear and a time to mend, a time 
to be silent and a time to speak, a 
time to love and a time to hate, a 
time for war and a time for peace.”  
(Ecclesiastes 3: 1-8)

Whatever your time in life 
or whatever your experience of  
where others are in the times of  
their lives, be assured that it is 
all God’s timing, even though we 
may not understand it.  May you 
be filled with God’s timing and 
blessing.

Rev. Pete Hyde serves as chaplain 
with the South Walton Fire District

Ascension Sacred Heart Emerald Coast Family Birth Place Earns National Recognition
For the fifth year in a row, As-

cension Sacred Heart Emerald 
Coast has earned the honor of  
being on Newsweek’s list of  Amer-
ica’s Best Maternity Care Hospitals 
at the highest five ribbon level.

"The doctors, nurses, and asso-
ciates that work in the Family Birth 
Place consider their jobs as a call-
ing to serve our community," said 
Trey Abshier, CEO and President 
of  Sacred Heart Emerald Coast. 
“We thank them for their commit-
ment to quality, personalized care 
that earns these awards.”

The Best Maternity Care dis-
tinction recognizes facilities that 
have provided exceptional care to 
mothers, newborns, and their fam-

ilies based on three data sources. 
These include nationwide online 
surveys of  hospital managers and 
maternity healthcare professionals, 
medical key performance indica-
tors relevant to maternity care and 
patient satisfaction data.

The hospital also earned the 
distinction of  being a U.S. News & 
World Report 2025 High Perform-
ing hospital for Maternity Care. 
This is the highest recognition a 
hospital can earn in the Best Hos-
pitals for Maternity Care annual 
ratings. Additionally, U.S. News 
recognized Sacred Heart Emerald 
Coast as a Maternity Care Access 
Hospital, for its essential role in 
serving underserved communities 

at risk of  becoming maternity care 
deserts. Only 118 hospitals – rep-
resenting just 14% of  all evaluated 
hospitals – earned this distinction 
for their critical contributions to 
maternity care access.

“One of  the cornerstones of  
our mission is the care of  moms 
and babies,” said Erica Bottom, 
MSN, RN-C, OB, Family Birth 
Place Manager for Sacred Heart 
Emerald Coast. “Our Family Birth 
Place team actively participates 
in initiatives to improve maternal 
health outcomes.”

Sacred Heart Emerald Coast’s 
Family Birth Place recently became 
a Maternal Levels of  Care verified 
hospital by The Joint Commission 

through its collaboration with the 
American College of  Obstetricians 
and Gynecologists (ACOG) and 
support from the Florida Perinatal 
Quality Collaborative. The hospi-
tal is Baby-Friendly designated for 
its commitment to the highest level 
of  breastfeeding support and edu-
cation. It is the only hospital in the 
area to hold this accreditation.

One year ago, Sacred Heart’s 
facilities in Pensacola and Mira-
mar Beach began participating in 
the state’s first postpartum wrist-
band initiative. The new program 
involves giving a silver rubber 
wristband to mothers to voluntarily 
wear for up to a year postpartum. 
This has helped prioritize them as 

patients and spotlight their medi-
cal history when they seek care 
through EMS, ERs or other medi-
cal sites.

Ascension Sacred Heart Emer-
ald Coast Family Birth Place is the 
home to the only neonatal inten-
sive care unit (NICU) serving fami-
lies from Walton and Okaloosa 
counties close to home. The NICU 
celebrated five years of  serving the 
community last week with more 
than 1,000 families served. Neo-
natal specialists are available 24/7 
for neonates needing routine and 
specialty care.
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Beachside Bar & Grill

WORLD FAMOUS T-SHIRTSWORLD FAMOUS T-SHIRTS

GREAT FOOD & DRINKSGREAT FOOD & DRINKS
ALLIGATORSALLIGATORS
WORLD FAMOUS T-SHIRTSWORLD FAMOUS T-SHIRTS

GREAT FOOD & DRINKSGREAT FOOD & DRINKS
ALLIGATORSALLIGATORS

FOOD, FUN & GATORS!
FAMILY ENTERTAINMENT • AWARD WINNING FOOD & DRINKS

ALLIGATOR PARK • FEED THE GATORS • GET A PHOTO WITH A LIVE ALLIGATOR
DESTIN (850) 654-4200 | FUDPUCKER.COM | #FUDPUCKER

FREE ADMISSION TO FUDPUCKER’S GATOR BEACHFREE ADMISSION TO FUDPUCKER’S GATOR BEACH

“Ya Aint Been Pucked,
Till Ya Been Fudpucked”
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Redd’s Pub Debuts New Menu
Redd’s Pub, the Emerald 

Coast’s go-to destination for 
exceptional food and unforget-
table entertainment, is excited to 
announce the debut of  its new 
weekly menu feature: the “Ce-
lebrity Sandwich.” Every Tues-
day, Redd’s will unveil a unique 
sandwich inspired by the favor-
ite foods of  iconic celebrities, 
giving diners a chance to savor 
star-worthy flavors alongside 
the pub’s renowned live perfor-
mances.

The series launched with 

the “Elton John,” a vibrant 
masterpiece featuring candied 
bacon tucked between raisin 
toast, layered with melted Swiss 
and Muenster cheeses, grilled 
pear, and finished with a sweet 
hot honey drizzle—a nod to 
the Rocket Man’s flamboyant 
and unforgettable style. Next 
came the “Bryan Kennedy,” a 
hearty after-gig classic: a ched-
dar-packed Texas toast grilled 
cheese served with a zesty slaw 
side, perfect for satisfying late-
night cravings with a Southern 

twist. This week, Redd’s turns 
up the glamour with the “Lib-
erace Showstopper,” a daz-
zling tribute to the legendary 
performer’s extravagant taste, 
packed with premium ingredi-
ents that steal the show, think 
savory marinara meatballs on 
Texas toast with local farm to-
mato cucumber salad. 

Stepping into Redd’s Pub is 
like walking onto a Hollywood 
set, with walls adorned with 
movie stars, musicians, and art-
ists who’ve left their mark on the 
world. This star-studded decor 
provides endless inspiration for 
the Celebrity Sandwich series, 
ensuring no shortage of  options 
as the menu pays homage to 
the legends who grace the res-
taurant’s ambiance. From silver 
screen icons to chart-topping 
hitmakers, the possibilities are as 
limitless as the talent on display.

“We’re all about creat-
ing memorable experiences at 
Redd’s, and the Celebrity Sand-
wich series is our latest way to 
bring some fun to the table,” 
said Redd, owner of  Redd’s 
Pub. “From Elton’s sweet-and-
spicy rockstar vibes to Bryan’s 
down-home comfort and Lib-
erace’s over-the-top flair, these 
sandwiches are a hit—especially 
when you enjoy them with a 
song from our singing bar-
tender!”

Redd, the Singing Bartender, 
takes the stage on Tuesdays, 
Thursdays, and Saturdays at 
6:30 p.m., delivering soulful 
performances from a 400-song 
repertoire while slinging drinks. 
Her shows have made Redd’s 
Pub the hottest reservation in 
town, with guests raving about 
the one-of-a-kind dinner-and-
a-show vibe. The “Liberace 

Showstopper” will be available 
through April 14, with a new 
celebrity-inspired sandwich 
dropping every Tuesday.

Locals and visitors are en-
couraged to reserve a table for 
dinner with 4+ guests, taste the 
star-studded menu, and soak in 
the energy of  Redd’s live enter-
tainment. Pair your sandwich 
with a signature cocktail or cold 
brew, and discover why Redd’s 
Pub can be Santa Rosa Beach’s 
toughest ticket.

Redd’s Pub is located at 3906 
Hwy 98 W Unit 1, Santa Rosa 
Beach, FL, and is open 4-10 
p.m. Tues-Sats. For reservations 
or more details, visit reddspub.
com or call (850) 325-0252. Stay 
in the loop on the next Celebrity 
Sandwich reveal by following 
Redd’s Pub on social media or 
signing up for the newsletter at 
reddspub.com.

Dining

BURGER + BEERS + GOOD VIBES
  Happy Hour Monday-Friday 4-6

 Live Music Weekly. 

  Saving you a seat at the  
Magnolia Patio and Bar. 

PAPA SURF BURGER BAR 
4324 W County Hwy. 30A, Santa Rosa Beach, FL 32459 

850-278-6440   info@papasurf.com

On time...all the time! 

Serving VPS, ECP and 
PNS Airports

Our Ad &  
Editorial 

Deadline is the  
20th of each 

month for 
the following 
month’s issue.
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3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

29 Village Blvd Unit C101 & C102
Santa Rosa Beach, FL 32459

Phone: (850) 278-6663

Order Online:  
www.30athaicuisine.com

  30A Thai Cusine
               Cooking from the Heart…

 
 

 

www.30acookiesandicecream.com

THAI ELEPHANT
Authentic  
Thai Cuisine

Originial  
& Creative

Lunch &  
Lunch Specials

Mon-Fri 
11am-3pm 

Dinner, 3pm-9pm 
Sat/Sun & Holiday 

Dinner All Day

850-660-6711

3906 Hwy 98/Santa Rosa Beach
Post Office Shopping Center

Bring This 
Coupon In For  

10% OFF

Sinfonia Gulf Coast Concludes 2024-2025 Season  
With Hypnotic Tchaikovsky X Drake, May 17

Northwest Florida’s only 
fully professional orchestra in 
the region concludes main event 
season with boundary-pushing 
orchestral mash-up “when sym-
phony meets hip hop”

Sinfonia Gulf  Coast con-
tinues its mission to enter-
tain, educate and inspire with 
a genre-defying season finale 
that lives up to its tagline: Your 
Symphony Experience … Rede-
fined.

On Saturday, May 17 at 7:30 
p.m., Sinfonia presents Tchai-
kovsky X Drake at the Destin–
Fort Walton Beach Convention 
Center. This electrifying concert 
reimagines Tchaikovsky’s Sym-
phony No. 5 through the lyri-
cal lens of  hip-hop icon Aubrey 
“Drake” Graham. 

Conceived and arranged by 
acclaimed composer/conduc-
tor Steve Hackman, the work 
seamlessly weaves together 22 
of  Drake’s melodic hits, includ-
ing God’s Plan, One Dance and 
In My Feelings with the roman-
tic brilliance of  Tchaikovsky’s 
orchestration. The result is a 
symphonic experience that is 
both musically cinematic and 
soul-stirring.

Joining Sinfonia Gulf  Coast 
on stage are three powerhouse 
vocalists—India Carney, Mario 
Jose, and Denise Carite—along-
side Louisville rapper Jecorey 
Arthur (“1200”), Braylen Lacy 
on bass, and New York-based 
percussionist Gabriel Globus-
Hoenich.

The performance will be 
conducted by David Baker, a 
New York–based conductor and 
arranger whose work bridges 
classical and contemporary 
genres. Baker serves as assistant 
conductor for Hackman’s SYM-
PHONYFUSE productions and 
has appeared with the Detroit, 
Oregon, and Baltimore Sym-
phony Orchestras. He recently 
made his debut with the Louis-
ville Orchestra and conducted 
at SF Jazz and the Lake George 
Music Festival. He holds degrees 
from the San Francisco Conser-
vatory of  Music, the Eastman 
School of  Music, and the Crane 
School of  Music at SUNY Pots-
dam.

“Whether you are familiar 
with either name, this is a con-
cert that you can attend and 
thoroughly enjoy from the sheer 

vantage point that it is an in-
credible concert experience,” 
said Sinfonia Gulf  Coast Music 

& Artistic Director Demetrius 
Fuller. “Steve Hackman is an 
impresario of  the mash-up. He 

ingeniously takes Tchaikovsky’s 
epic Fifth Symphony and in-
tertwines elements of  Drake’s 

music and lyrics. It’s like 
nothing else you’ve wit-
nessed.”

General admission tick-
ets range from $40–$65 
and may be purchased 
and downloaded at Sin-
foniaGulfCoast.org or by 
calling the box office at 
(850) 460-8800. Special 
savings for each concert 
are offered to active-duty 
military and students with 
valid ID.

The 2024–2025 season 
is made possible by the 
generous support of  indi-
viduals, local businesses, 
and community partners.
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Raw fish dishes & grilled foods  
prepared by lively chefs in a sleek,  
modern environment.

4552 US Hwy. 98 Santa Rosa Beach, FL
(Next to Louis Louis)
vkijapanesefl.com • (850) 267-2555

Lunch 11am-3pm | Dinner 3pm-9:30pm
Hibachi Grill open all day 11am-9:30pm

VKIVKI
Steakhouse & Sushi Bar

Japanese
Gift Certif icates AvailableGift  Certif icates Available

The Talented Teaching Team at  
Studio 237 Music Lessons

Since 2011, Studio 237 Music 
Lessons has become a beacon of  
musical growth, creativity and 
home to a passionate group of  
instructors with decades of  ex-
perience and dedication to their 
craft. Each teacher contributes a 
unique background and skill set, 
creating a well-rounded learn-
ing environment for students of  
all ages and levels. Our teach-
ers, from left to right in picture, 
are: Max McCann, Scott Gilm-
ore, Helmut Dimmel, Ray Cyr, 
Kimberly Burke, Lisa Cyr, and 
MaryKate Cary-Dooly. Studio 
237 Music provides a place for 
teachers to teach and for stu-
dents to learn.

Max McCann is a graduate 
of  the Guitar Institute of  Tech-
nology (GIT) in California. As 
an accomplished guitarist with 
over 30 years of  experience, he 
offers students quality technical 
instruction and insight for live 
performance. His teaching style 
and personality is favored by stu-
dents of  guitar and bass. Max 
seeks to get one’s musical gifting 
flowing in a simple and fun way 
via knowledge, technique, and 
feel. He believes all students have 
potential.

Scott Gilmore has been with 
Studio 237 since 2016, and has 
over 16 years of  teaching stu-
dents of  all ages and levels on 
guitar (acoustic and classical), 
ukulele, songwriting, and theory. 
Known for his patient, kind, and 

detailed instruction, Scott em-
phasizes technique, music theory, 
and developing sight-reading 
skills. He teaches a variety of  
styles such as classical, Latin, 
jazz, and pop, each lesson is per-
sonally designed.

Helmut Dimmel is an accom-
plished pianist, keyboardist, and 
church worship leader for 29+ 
years. He earned his bachelor’s 
degree of  education in Germany, 
which brings his European clas-
sical training and appreciation 
for musical expression to the stu-
dent. Along with reading music, 
Helmut teaches playing piano by 
ear, identifying chords, and tabs. 
Keyboard improvisation encour-

ages learning, flexibility, and mu-
sicianship. 

Ray Cyr is the co-owner, 
administrator, and teacher of  
drums/percussion. Ray has 60+ 
years of  experience in the music 
industry, in live concerts, record-
ing, and owning a talent agency. 
Ray is known for his technical 
precision, fun, and supportive 
teaching style. He has trained 
over 100 drummers to play 
marching band, rock, blues, boo-
gie, gospel, swing and big band 
music. 

Kimberly Burke, with 30+ 
years of  experience as a singer/
songwriter and Nashville record-
ing artist, is a classically trained 

musician with a degree in voice 
performance. Kimberly per-
forms as a solo artist and with 
bands covering country, classic 
rock, beach town favorites and 
old R&B. Her original music is 
published online, including her 
new single titled “The Girl I Was 
Before.” Kimberly emphasizes 
technique, breath support, de-
veloping skills, range, and confi-
dence. 

Lisa Cyr, the co-owner, ad-
ministrator, and teacher, brings 
a wealth of  35 years of  teach-
ing experience in piano, music 
theory, chord method, and gen-
eral music education. Her gentle 
demeanor and creative teaching 

methods make her an excellent fit 
for beginners through advanced 
learners of  all ages 6 and up. Lisa 
uses fun, time-proven techniques 
to keep students motivated and 
progressing. As a member of  the 
National Federation of  Music 
Clubs, she encourages and pre-
pares her students to perform 
at music events, auditions, and 
competitions. 

MaryKate Cary-Dooly is a 
classically trained vocalist with 
studies in gospel, jazz, and pop 
who teaches voice and piano. 
She earned her Bachelor of  Arts 
Music and Entrepreneurship 
degree from Florida State Uni-
versity. With her experience and 
vocal performance, she helps 
students unlock their potential 
and develop stage presence us-
ing classical and contemporary 
techniques. As a versatile and 
dynamic teacher, MaryKate is 
thrilled to share the joyful experi-
ence of  music with others.

Together, the teachers at Stu-
dio 237 form a passionate and 
supportive music community. 
Whether a student dreams of  
performing on stage, composing 
original music, or music appre-
ciation, our talented group of  
instructors can help make one’s 
dreams a reality.  To find out 
more about Studio 237 Music, 
visit our website at www.Studio-
237Music.com.  Or call (850) 
231-3199. 
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We Offer:
•  Detailed Home Inspections
•  24/7 On Call Neighbor 
 Assigned to Your Property
•  Live Updated Reports
•  Access To Our Trusted 
 Vendor List

Call 850-687-3148 
Email info@heyneighborconnect.com
Visit www.heyneighborconnect.com

hey neighbor
Professional Home Inspection Services

Serving Destin to 30A

Call today for your appointment (850) 231-3199  
237 Dawson Road, Santa Rosa Beach

Piano • Voice • Guitar • Bass • Drums 
Ukulele • Song Writing and More

Visit www.Studio237Music.com

Studio 237 Music Lessons

South Walton Live Music Scene
Old Florida Fish House 
Weekdays

For over a decade, Old Flor-
ida Fish House has proudly fea-
tured local live music. Catch 
artists playing inside the coveted 
bar and lounge area as well as in 
the large outdoor dining space 
situated among the palm and oak 
trees under the twinkling lights 
next to Eastern Lake. Visit www.
oldfloridafishhouse.com.

FOOW Live Music Fri-
days and Sunday Brunch 

Enjoy live music on Fri-
days and for Sunday Brunch at 
FOOW - Fish Out of  Water. The 
Gulf  front restaurant invites you 
to delicious dining paired with 
live music. Visit foow30a.com.

AJ's Grayton Brunch, 
Live Music & Crawfish 
Boil

AJ's is the place to be to cel-
ebrate all things Sunday Funday 
in Grayton Beach! Come for 
brunch starting at 11 a.m., and 
stay for the music and dancing. 
Have a mimosa or go all in with 
their famous Build Your Own 
Bloody Mary bar. Sunday after-
noon essentials include crawfish 
and cold beers starting at noon. 
Enjoy live music with the Chris-
ton Birge Duo 12-4 p.m., the 
Pickled Pickers at 5 p.m., and 
The Heatherlys at 8 p.m. Check 
ajsgrayton.com for other live 
music throughout the week. 

Karaoke Night @ AJ's 
Grayton Beach Thurs-
days

Join in the fun on Karaoke 
Night starting at 8 p.m. every 
Thursday night at AJ's Grayton 
Beach.

Thursday night is also Prime 
Rib Night at AJ's. Enjoy a 10oz 
cut of  Prime Rib with au jus and 
horseradish cream sauce. Served 
with side salad and baked potato 
for $22.95.

Shunk Gulley
Shunk Gulley is a premier 

location on 30A for live music, 
bringing in artists from around 
the Gulf  Coast and beyond. 
Whether you just want to relax 
to indie guitar players or upbeat 
party songs, the talented musi-
cians know the vibe of  the area. 
Visit www.shunkgulley.com.

Red Fish Taco
Live music is a central com-

ponent of  Red Fish Taco's festive 
atmosphere. Rock out to local 
and visiting musicians in their 
outdoor covered Garden Room. 
Catch Brett Stafford Smith every 
Monday in May and Casey Ke-
arney every Tuesday. Check red-
fishtaco.com for other featured 
musicians every day of  the week.

The Bay
Come out to The Bay with 

family and friends every Wednes-
day night starting at 5 p.m. for 
dinner, cold drinks and a bonfire 
with various musicians on the 
beach of  the Choctawhatchee 
Bay. It's a midweek tradition in 

South Walton. Sunday Pickin' 
@ The Bay features The Sand 
Ole' Opry with Mike Whitty & 
Friends on stage from 4-8 p.m. 
Mike brings in new musicians to 
play every week. 
Wednesday nights:
May 14: The Sunshine Wran-
glers with Scott Rockwood
May 21: Tanner Gray
May 28: Martin Lane

Forrest Williams Band 
May 15, 18, 20

Catch Forrest Williams Band 
at Local Catch on Thursday, 
May 15th and 20th from 6-9 p.m. 
and at the Red Bar May 18 from 
12-3 p.m. Previously South Wal-
ton locals, Forrest Williams Band 

is an award-winning favorite on 
stage among locals and visitors 
to the area. The band performs 
a variety of  music from south-
ern rock to country and blues. A 
guaranteed good time.

The Velvet Jazz Collec-
tive Series at SOWAL 
House

SOWAL House continues 
its tradition of  celebrating jazz 
with a rotating cast of  nation-
ally recognized musicians and 
Velvet Jazz Collective members 
throughout May. Doors open at 6 
p.m. for all performances. More 
information at: sowalhouse.com/
performers. SOWAL House is 
where art comes to life.

May 16–17: Jaque Buss 
& Luke Pinegar
May 23–24: Stephen Cospar, 
Luke Pinegar & Steve Gilmore
May 30: Sheila Ford & Cam Ray

May 31: Sheila Ford & Luke Pin-
egar

SEASIDE Memorial Day 
Concert May 25

Celebrate Memorial Day with 
a performance by Ken & Andi 
on Sunday, May 25 in the Sea-
side Amphitheater from 7 to 8:30 
p.m. Bring a chair or blanket, 
snacks and drinks, and enjoy the 
show. Free and open to all ages.

Sinfonia Salutes at Alys 
Beach May 25

Alys Beach presents Sinfonia 
Salutes on Sunday, May 25 at 
7:30 p.m. Enjoy the orchestral 
sounds of  Sinfonia Gulf  Coast 
under the palm trees in the Alys 
Beach Amphitheatre, accom-
panied by a mesmerizing drone 
show lighting up the night sky. 
Bring blankets and low-back 
chairs. This event and free and 
open to the public.

Rosemary Beach Memo-
rial Day Concert May 26

Come out to the St. Augustine 
Green for an evening of  music 
by Rubiks Groove. The free and 
open to the public show starts at 
7 p.m. Bring your chairs, blan-
kets, picnics, friends and family. 
Rubiks Groove is the premier 
“Outside of  the Box” 80s, 90s 
& 00s Tribute Band with a com-
plete 360-degree interactive ex-
perience.

Gulf Coast Jam May 29-
June 1

Gulf  Coast Jam is a multi-day 
country music festival in PCB 
at Frank Brown Park. Tickets 
and info at gulfcoastjam.com. 
The 2025 Artist Lineup includes 
Lainey Wilson, Sam Hunt, Jor-
dan Davis and more!
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850  CONCRETE
Your Concrete Contractor in the Florida Panhandle

We service the Emerald Coast from 
Panama City to Pensacola and everywhere in between

20+ Years Experience / Residential and Commercial
New Concrete or Remove and Replace

10% OFF 
Concrete Work

RESIDENTIAL: Driveways • Patios • Foundations 
• Sidewalks • Garage Floors

COMMERCIAL: Parking Lots • Loading Docks 
• Dumpster Pad Repair/Replacement • Trip Hazards 

15% OFF 
Striping / Line Painting

Call today for your free estimate! 

(850) CONCRETE • (687-4543)
www.850concrete.com

Life is complicated. 
Your insurance 
doesn’t have to be.

Personal & 
Commercial 

Insurance

850-424-6979
11275 U.S. Hwy. 98 #7 | Miramar Beach, FL 32550

www.GetAbora.com

• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

4591 Highway 20, Niceville, FL 32578 
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

1402 Cat Mar Rd., Suite B, Niceville, Florida 32578

What You Should Do Right After An Auto Accident

By Julie a. Martin

Publisher’s Note:
Recently, my daughter was in-

volved in a rear-end collision, and 
the experience opened my eyes to just 
how overwhelming and confusing the 
aftermath of  an auto accident can 
be. The article that follows offers es-

sential steps to take after an accident 
— information that proved incred-
ibly helpful to my family during a 
stressful time. I felt it was important 
to share it again, in hopes that it may 
serve you as well, should you ever 
find yourself  in a similar situation.

It can be scary to be driv-
ing along one minute, and the 
next, either you’ve been run 
off the road, or spun out into 
the intersection, or even into 
a ditch. You or your passen-
ger might even be injured, and 
need medical attention. Here 
is the short version of  how to 
handle auto accidents so that 
you know you handled every-
thing correctly and your stress 
level can come down.

Pull over safely to the side of  
the road and call 911. Calling 
for help is the first essential step 
in making sure that any injuries 

are treated in a timely fashion, 
as well as making sure the po-
lice arrive to do a full accident 
report.

Take photos of  the other 
vehicle(s) involved including 
the drivers, as the position of  
the vehicles, for your insurance 
company, so that there is photo 
evidence of  all damage as well 
as an accurate representation 
of  who was in which car, as 
well who was driving.

Make sure you have your 
license, registration and insur-
ance information on hand. I 
recommend keeping a copy of  
your declarations page, your 
auto id cards and your registra-
tion in your glove box.

If  your vehicle is not driv-
able after the accident, you 
have two choices. If  you have 
AAA, you can have them pick 
up your vehicle and drop it off 
at your preferred auto repair 
shop. If  you have towing on 
your auto policy, and the site of  

your accident is less than five 
miles away from your repair 
shop, you can potentially use 
the towing coverage on your 
policy for this accident.

If  you are injured, go to the 
hospital to get checked out or 
your primary care physician, 
if  your injuries are not serious. 
Personal Injury Protection in 
the state of  Florida pays 80% 
of  your $10,000 coverage, 
minus the deductible. This in-
cludes hospital bills, medical 
bills relating to your accident 
injuries, physical therapy, casts, 

crutches, etc. If  you have medi-
cal payments on your policy as 
well, they will start where the 
Personal Injury Protection 
ends. If  the at fault driver is 
not you, and they either have 
no bodily injury liability cov-
erage, or not enough to cover 
your injuries, this is where un-
insured/underinsured motorist 
coverage comes in. You insure 
for those times that you get 
hit, you’re hurt, but the person 
who causes the accident does 
not have enough coverage to 
cover your medical expenses.

If  you have not already 
called your insurance company 
to put in the claim, do so now, 
calling your agent and explain-
ing to them what happened. 
Answer their questions and do 
not guess if  you do not know 
the answer. Let them know 
that the police have been on 
the scene. Give them the case 
number the police give you and 
they will get the accident re-
port when it becomes available. 
Write down the claim number 
and any other instructions the 
claims representative, and your 
agent give you for the accident.

Dear reader, we all get into 
a scrape from time to time, 
and hopefully this list is helpful 
when you need to know what 
to do. Call 850-424-6979.
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Radiant Barrier, Alien Technology?

By cHris Balzer

I have been in the home im-
provement industry for over 
17 years and have heard just 
about all the sales gimmicks and 
cheeky techniques used by sales-
people to wow customers.  One 
slightly stretched story I heard 
about radiant barrier is that it 
was developed by NASA from 
alien technology!  If  only radi-
ant barrier were so glamorous.  
Actually, in 1925, two German 
businessmen filed patents on re-
flective surfaces for use as build-
ing insulation.  This became 
the launching pad for reflective 
insulation.  NASA did help to 
improve this technology and 
adopted it for the Apollo pro-
gram, but its origins were per-
fectly human..  This metalized 
film was used to protect space-
craft, equipment and astronauts 
from the extreme heat of  space.  
Even the student housing at 
MIT (Massachusetts Institute 
of  Technology), Princeton, and 

Frank Sinatra’s residence in 
Palm Springs have used radiant 
barriers to become more en-
ergy efficient.  In 1996, Radiant 
barrier was even inducted into 
the Space Technology Hall of  
Fame, now that’s pretty cool.

So why use a radiant bar-
rier?  When the Sun’s rays strike 
a roof, heating the roofing ma-
terial (shingles, tiles or roofing 
sheets), it causes the underside 
of  the roof  surface and the roof  
framing to heat up, causing ra-
diant heat to flow downwards 
through the roof  space towards 
the attic floor, heating up the 
entire attic. When a radiant 
barrier is installed on the rafters 
in the attic, much of  the heat 
radiated from the hot roof  is 
reflected back toward the roof, 
allowing for a cooler attic.

Why is that important?  
Many of  our attics will reach 
into the 140° F to 150° F range 
this summer, lately in fall too, 
heating up insulation, ductwork, 
and many times, our stored be-
longings.  Anyone who has 
stored candles in the attic knows 
what I mean.  This extreme 
heat makes our current insula-
tion and air conditioners work 
harder to keep our homes cool, 
costing us money, comfort and 
lessening the life of  our HVAC 
systems.  Properly installed radi-
ant barrier on the roof  rafters 
will reflect 97% of  the radiant 
heat, reducing the attic temper-

ature during this extreme heat 
by 40° to 50° degrees, allowing 
your insulation, ductwork and 
HVAC systems to perform bet-
ter, saving you money and in-
creasing your comfort.

One common misconception 
regarding radiant barriers is that 
the heat reflecting off the radi-
ant barrier back to the roof  has 
the potential to increase the roof  

temperature and possibly dam-
age the roofing material, void-
ing warranties.  Performance 
testing by Florida Solar Energy 
Center showed that the increase 
in roof  materials temperature, 
at the hottest time of  day, was 
no more than 2° to 5° degrees. 
RIMA (Reflective Insulation 
Manufacturer Association) 
wrote a technical paper on the 

subject, which included state-
ments collected from large roof-
ing manufacturers, and none 
said that radiant barrier would 
in any way affect the warranty 
or lessen the life of  the roof.

To improve on this technol-
ogy, we sandwiched high-density 
insulation between two pieces 
of  radiant barrier, allowing our 
radiant barrier to help fight 
against not only radiant heat, 
but conduction and convection 
heat as well.  My son recently 
did a science fair project on the 
performance of  different types 
of  radiant barrier. The results?  
Our multilayer radiant barrier 
outperformed both silver and 
copper single-layer radiant bar-
riers.  If  you would like to learn 
more or see a demonstration on 
how radiant barriers work, con-
tact us at (850) 588-2870 or visit 
us at www.trusteces.com.

Chris Balzer is Founder and 
President of  Emerald Coast Energy 
Solutions, which is a Smile Provider 
Company.  We provide smiles to our 
customers after installing our high en-
ergy efficient products, increasing com-
fort and lowering energy bills.  For 
more information on how to save 
this summer and become energy effi-
cient schedule an inspection by calling 
(850) 588-2870, visit www.trust-
eces.com or email wecare@trusteces.
com and Beat the Heat.

Business

BOAT LIFTS/SLIPS
Now available in Freeport!
•  New, covered 10,000 lb.  

& 12,000 lb. capacity 
• Slips accommodate boats up to 30'
• Fuel available on site

Each lift has remote control,  
120v outlet, water, and hose for  
wash downs. Well lit with security 
cameras and management on  
site daily.

Located on the fresh water of  
Black Creek less than 3 miles  
from Choctawhatchee Bay!

Black Creek Lodge Road
Freeport, FL

334-248-4437

ENERGY TIPS 
by Emerald Coast Energy Solutions
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Billabong Local Launch Event Supports  
Food for Thought Outreach

Billabong, located in Grand 
Boulevard at Sandestin®, raised 
$500 for Food for Thought Out-
reach during their recent Local 
Launch party held on Saturday, 
April 12, honoring the store’s 
new look and new owner.

New owner, Tony Crisafi, 
invited the community to Billa-
bong to meet his staff, shop the 
latest spring arrivals, enjoy com-
plimentary food and beverages 
provided by his Grand Boule-
vard neighbors, including Black 
Bear Bread Company, Cantina 
Laredo, Emeril’s Coastal, Kil-
wins, and Vin’tij Food + Wine, 
and enter for a chance to win 
an over-the-top Grand Give-
away valued over $2,500 in-
cluding a surfboard, Krewe 
sunglasses, Stallworth gift card, 
Kendra Scott necklace, tickets 

to South Walton Beach Wine 
& Food Festival, gift card to La 
Luna Children’s Boutique, Maui 
Jim Sunglasses, Nixon Watch, 
and much more. All proceeds 
raised from the giveaway entries 
benefited Food for Thought 
Outreach, a local 501(c)3 or-
ganization that works to bridge 
the meal gap in the lives of  food 
insecure children in Walton and 
Okaloosa counties and empower 
them to get the most out of  their 
education. 

“The programs provided by 
Food for Thought Outreach 
serve the food-insecure chil-
dren of  Walton and Okaloosa 
Counties,” said Tiffanie Nelson, 
founder and CEO of  Food for 
Thought. “Local partnerships 
such as this play a critical role in 
our capacity to meet the needs 

of  the 3,600 enrolled in our ser-
vices. We are thankful for this 
opportunity.”

Billabong also hosted an of-
ficial ribbon cutting ceremony 
with the Walton Area Chamber 
of  Commerce to commemorate 
the store’s new look. Crisafi and 
his team have worked through-
out the past few months to rede-
sign the store layout and add in 

new merchandise, brands, and 
sizes to target a wider variety of  
customers who live or visit the 
Emerald Coast throughout the 
year.

“We’ve added an entire chil-
dren’s section to the store and 
reworked the layout, so each sec-
tion flows into another,” Crisafi 
said. “It just makes sense. We 
have a lot more planned for the 

Fall when we enter our second 
phase of  renovations, but I think 
customers will be pleased with 
the modifications we’ve made to 
provide a more enjoyable shop-
ping experience.”

To stay up to date on the lat-
est arrivals, events, and in-store 
happenings, follow Billabong 
Destin on Instagram and Face-
book.

Theo Beach Towels
NOW ON SALE! 

Check out the new beach towels at Pecan Jacks in Santa Rosa 
Beach. All Theo-inspired products benefit the educational mission 
of the Friends South Walton Sea Turtles nonprofit organization.

Painted Bumper Restoration

AUTOMOTIVE
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist

• Super Fast Turnaround • Licensed & Insured
MIRAMAR BEACH - CALL FOR APPOINTMENT

918-384-9166

DESTIN

Storm Damage Specialists 
Estimates FREE & Within 24 Hrs.

• State Licensed • A Rated on BBB • 5 Star Rated

Shingle - Metal - Tile Roof Replacement Experts

(850) 332-3330  
Roofproroofing.com  |          roofproroofing

License #  CCC1333693

Scan this QR 
for a 5% discount
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Accountants
LYNCHPIN TAX SERVICES
Rosemary Beach
850-210-9738 Lynchpintax.com

Air Conditioning
AIRE SERVE HEATING &  
AIR CONDITIONING
Santa Rosa Beach 
850-378-3779

BEACHSIDE A/C
Replacements and Repairs
850-267-0000
www.beachsideac.com

Assisted Care
PANHANDLE ASSISTANT CARE
In-home personalized, private 
care. Serving the Destin-30A 
community. 24/7 Telephone 
850-517-5745 
panhandleassistantcare.com

Attorneys
GREG D. CROSSLIN
3999 Commons Dr. West
Suite D  Destin, FL  
850 650-7378 destinlegal.com

Auto Body
JOE BUMPER
US Hwy. 98 E, Miramar Beach 
918-384-9166

Bathroom Designs
COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Contractors
EMERALD COAST 
IMPROVEMENTS
Heating and Air Conditioning, 
Plumbing, Contractors,  
Property Management,  
Painting, Cleaning
Miramar Beach, (757) 672-3322

FARROW CONTRACTING, INC.
Residential, Commercial,  
and Hospitality, New Construc-
tion & Remodels, Destin, FL
farrowinc.com; (850) 585-2783

Computer Sales & Service
MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

SEO IS LOCAL
Affordable Internet Marketing 
Services  850-684-2029

Dentists
SMILEOLOGY
Hwy. 98, Santa Rosa Beach
Full service dental lab
850-203-3004

Center for Family &  
Cosmetic Dentistry
4635 Gulfstarr Dr., Destin 
850-654-8665

Disaster Specialists
APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

Flooring
BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach 850-622-1986

SAVI FLOORING 
Commercial & Residential, 
Guaranteed Quality!
850-622-3022

Flooring Contractors
ARCHITECTURAL ELEMENTS  
& RESOURCES
Your Flooring & Renovation Specialists
181 Lynn Dr. Suite A 
Santa Rosa Beach
850-622-0246 - www.aersrb.com

Glass
SEAGROVE GLASS
Seagrove Beach 850-231-5450

Granite & Tile
SSGRANITE AND TILE
Santa Rosa Beach 850-267-0599

Heating
Aire Serve Heating &  
Air Conditioning
Santa Rosa Beach 850-378-3779

Home Inspections
HEY NEIGHBOR HOME 
INSPECTION SERVICES 
(850) 687-3148
info@heyneighborconnect.com
www.heyneighborconnect.com

Home Watch
SOWAL SERVICES 
South Walton’s premier  
Home Watch and 2nd Home 
Concierge  850-565-9038 
SoWalServices.com

Insulation Contractors
EMERALD COAST ENERGY 
SOLUTIONS, LLC
Green Solutions to High En-
ergy Bills, Santa Rosa Beach
(850) 588-2870 
www.TRUSTeces.com

Insurance Services
AFFORDABLE HOME 

INSURANCE 
(850) 654-1567 • ahifl.com

FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life
Fast, Friendly, Local!
850-622-5283  -  Fuller.insure

INSURANCE ZONE
Home, Auto & Life
2166-B County Rd 30A, 
Santa Rosa Beach 
850-424-6979 - ins-zone.co

TINA FADER,                                  
INSURANCE BROKER  
Offering Life, Group Employee 
Benefits and Medicare Advantage 
plans.  850-368-8007

Kitchens & Cabinets
KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Kennel
EMERAL COAST KENNEL, INC.
190 Shannon Lane
Santa Rosa Beach, FL
850-267-1679 - eckennel.com

2nd Homeowner / VRBO Resource Directory / Business Directory
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MINH PC  
Repairs

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

DESTIN SMOKE SHOPDESTIN SMOKE SHOP
16055 Emerald Coast Pkwy., Destin

Next to the Destin Walmart
CBD • Delta 8 • Kratom • E-Cig • Walking Humidors

Hookah • Pipe • Vape • Cigarette • Tobacco • Novelty Items

850.837.0237 
DestinSmokeShop@gmail.com

10% Off Purchase 
w/Coupon (Excluding cigarettes)
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BEACH TO BAYOU 
PLUMBING

$200 DISCOUNT 
ON WATER HEATER REPLACEMENT 

FOR TANK OR TANKLESS

Lawncare & Landscaping
BLUE GREEN LANDSCAPE
Plant Nursery Store and  
Landscaping Service.  
6844 County Hwy. 30A,  
Santa Rosa Beach 850-660-1934

Locksmiths
RESORTS LOCKSMITHS SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach  850-660-6901
www.resortlocksmithservices.com

Lodging
30A SUITES
6904 County Rd 30A
Santa Rosa Beach
850- 499-5058 - 30Asuites.com

Massage Therapists
FOR THE HEALTH OF IT
2217 W County Hwy. 30A
Blue Mountain Beach
850-267-0558 
shopforthehealthofit.com

CARING TOUCH JANET HARDY, 
MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach, FL
850-231-9131 
ww.caringtouchtherapy.net

Music Instruction
STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach, FL
Musical instruction for all ages.
Call 850-231-3199 or visit
www.studio237music.com

Painting Contractors
GY PAINTING & RENOVATION
Painting, Home Renovations, 
Custom Interior Shutters
850-714-7502  
gypaintingandreno.com

PAINTERS BY THE SEA
636-236-5839

Pet Supplies

WHAT'S UP DOG
Pet supplies, Dog Care &
Training. 9970 US-98, Miramar 
Beach - (850) 420-2894    

Plumbing
BEACH TO BAYOU PLUMBING
www.beachtobayouplumbing.com

Pools & Spas
TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach - 850-650-3747 
www.tamtechpools.net

Pressure Washing
POMPANO PRESSURE WASHING
Miramar Beach  850-849-4499

Property Management
TROPICAL SANDS REALTY
US Military Member Owned
3754 West County Hwy. 30A
Santa Rosa Beach

850-278-6994
www.tropicalsandsrealty.com

Real Estate
DESTIN PROPERTY EXPERT
Danny Magagliano
Grayton Beach  850-830-4747
DestinPropertExpert.com

ENGEL VOLKERS
Bobby Johnson and the  
Bobby J. Team 850-865-7798
LocalRealEstate.com

RESORT QUEST-NANCY WILLS
"Your Buying or Selling journey
really does matter to me and
you will feel my commitment in
every step." 850-376-7635
exclusivenancy@aol.com

Roofing
BEL-MAC ROOFING
Serving all of  South Walton  
& Beyond  850-267-0900  

bel-macroofing.com

Tile and Grout Cleaning 
THE GROUTSMITH
Cleaning, color restoration, 
repair, shower repairs, granite 
cleaning, repair & sealing. call 
850-367-3100

Tree Service
STUMP GRINDING BY STEVE
No Job too big or too small!
850-803-2205

Water Filters
ECOWATER OF SANTA ROSA BEACH
26 years locally owned
and operated. 850- 267-0500

Window Treatments
CARROW WINDOW FILMS
A premier provider of  world-class 
Window Films 850-974-2264

2nd Homeowner / VRBO Resource Directory / Business Directory

BROZINNI'S SEAGROVE
BUY ONE PIZZA  

RECEIVE 2ND PIZZA  
½ OFF.

!

!
Offer expires 5/31/25 

850-231-4544 • 4101 East County Highway 30a,  
Seagrove Beach • www.brozinnispizza.com

Santa Rosa Beach
850-267-0900 

www.bel-macRoofing.com
• Roofing  

• Repairs & Maintenance

• Roof Coating & Restoration

Santa Rosa Beach 
122-3 Bishop Tolbert Rd.

Santa Rosa Beach, FL 32459 
850-267-0900

www.bel-macRoofing.com 

Offer expires 5/31/25 
850-880-6797

www.beachtobayouplumbing.com

!

!!
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VKI  JAPANESE 
STEAKHOUSE

10% OFF  
W/ANY PURCHASE OVER $55

Offer expires 5/31/25 
4552 US Hwy. 98W, Santa Rosa Beach   

850-267-2555

!

!

BROZINNI'S SEAGROVE
BUY ONE PIZZA  

RECEIVE 2ND PIZZA  
FREE. 

Offer expires 5/31/25 
850-231-4544 • 4101 East County Highway 30a,  

Seagrove Beach • www.brozinnispizza.com

LOCAL COUPONS

OLD FLORIDA  
FISH HOUSE

FREE SMOKED TUNA DIP WITH THE 
PURCHASE OF TWO ADULT ENTREES. 

(No other discounts given.)
Offer expires 5/31/25 

On Eastern Lake and 30A, 33 Heron's Watch Way
Santa Rosa Beach 850-865-2550 

PANHANDLE 
ASSISTANT CARE

FREE CONSULTATION FOR 
IN-HOME ASSISTANCE

Offer expires 5/31/25 
Serving the Destin 30A Community

850-517-5745 | www.panhandleassistantcare.com

EAGLE SPRINGS GOLF 
& RECREATION

FREE BUCKET OF RANGE BALLS OR 
1 OZ. TUBE OF SUNSCREEN

30A HAT BAR 
15% OFF  

YOUR WHOLE SINGLE HAT  
PURCHASE 
Offer expires 5/31/25 

850-259-2025 
30ahatbar.com  @30ahatbar 

EMERALD COAST  
ENERGY SOLUTIONS

SPECIAL! NO INTEREST 
IF PAID IN FULL IN 12 MONTHS*

*Subject to credit approval. Minimum purchase required. Interest 
is billed during the promotional period, but all interest is waived 
if the purchase amount is paid in full before the expiration of the 

promotional period. 

Serving The Emerald  Coast 850-588-2870

!

!

MARBLE SLAB & 
COOKIE COMPANY

$2 OFF ANY 16-INCH 
COOKIE CAKE OR LARGER,
OR 10% OFF PURCHASE

Offer expires 5/31/25 
12805 US Hwy. 98 # R102, Inlet Beach

850-909-0405

!

!

THAI ELEPHANT 
RESTAURANT

BRING IN THIS COUPON
FOR 10% OFF!

Offer expires 5/31/25 
3906 U.S. 98 #5-6, Santa Rosa Beach

850-660-6711

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

HYDRATE 30A / 
850 MIDLIFE

FREE B12 INJECTION  
FOR BOOKING A SERVICE 

WITH US!
Offer expires 5/31/25 

3754 W County Hwy 30A Unit #1 
Santa Rosa Beach, FL 32459 (850) 987-8968

Offer expires 5/31/25 
117 Country Club Lane, Defuniak Springs

www.eaglespringsgolf.com | 850-892-3812

MIMMO’S 
RISTORANTE ITALIANO
COMPLIMENTARY GARLIC ROLLS

W/ LUNCH – M-F 11AM-3P

!

!

YOUR COUPON
COULD BE HERE

CALL
850-399-0228

!

!

PAPA SURF  
BURGER BAR

10% LOCALS DISCOUNT 
(Come in and ask for your  

Locals Lineup Card)

!

!

Offer expires 5/31/25 
2700 W. County Hwy 30A, Mountain Beach

850-660-6970 • www.mimmos.com

Offer expires 5/31/25 
4324 W County Hwy 30A, (Gulf Place)

Santa Rosa Beach, (850) 278-6440

BLUEWATER PLASTIC 
SURGERY

PROFOUND (RF MICRO-NEEDLING, FOR SKIN 
TIGHTENING AND CELLULITE) $500 OFF PROCEDURE 

WITH 50 UNITS OF COMPLIMENTARY BOTOX

Offer expires 5/31/25
Niceville • Santa Rosa Beach 850-530-6064 

www.bluewaterplasticsurgery.com

BLUEWATER PLASTIC 
SURGERY
10% OFF  

GIFT CERTFICATE $500 & UP
(EXCLUDES SURGICAL PROCEDURES)

Offer expires 5/31/25
Niceville • Santa Rosa Beach 850-530-6064 

www.bluewaterplasticsurgery.com

!

!

!

!
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John Martin Group is Your Trusted, Professional 
Hometown Real Estate Advisor

Responsive, Listens and Gets Your Home SOLD!

Bringing you EXP Realty’s Cutting-Edge Technology
and Global Reach

SOUTH WALTON
REAL ESTATE

Alden LagasseJohn Martin Andrew Dungan 

“WHAT OTHERS ARE SAYING
“John Martin is hands down THE BEST realtor that I have experienced! If you 
are looking to buy or sell a property on 30A…he is your guy! John was able to 
educate my wife and I on all of the areas throughout 30A. But more importantly 
he possesses the rare quality that you will find in many sales agents…HE 
LISTENS!” - Client

johnmartin30a.com

Scan or Contact Us for a 
Free Home Evaluation

850.714.3731  
john@johnmartin30a.com


