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Bring Hope Now: Local Nonprofit Aims
to Solve Youth Mental Health Crisis

By Peccy BROCKMAN

Imagine receiving a call
from your child’s school: your
middle-schooler, diagnosed
with ADD, lost his temper
and screamed, “I wish I were
dead.” Because the staff knows
you, they give you the option
to take him to the emergency
room yourself, instead of call-
ing law enforcement.

You arrive at the ER, but
there’s no child psychologist.
The ER doctor decides to
send your child—seven hours
away—to a facility in Orlando
for evaluation. You object.
Emotions rise. The doctor
blames you and asks you to
leave. Your child is transported
anyway, placed in a holding
area with wooden slab beds
and other children in crisis,
screaming. He’s terrified.

Three days later, a tele-psy-
chiatrist finds your child isn’t a
threat and should be released.
But when you return from a
brief trip home, you discover
your child was already trans-
ferred to an inpatient facility in

Pensacola—without your con-
sent. He must now remain for
another three days, all while
you watch helplessly.

This is the true story a
mother shared with me after
a recent Bring Hope Now pre-
sentation. Though a few years
have passed and improvements
have been made—such as the
addition of Mobile Response
Teams that now evaluate stu-

dents on campus—children in
crisis in our area still face long
waits in local ERs and may be
transported hours away due to
a lack of local facilities.

This 1s exactly why we
founded Bring Hope Now.

A Growing Crisis

In 2019, two commu-
nity leaders—David Triana,
founder of United for a Good

Cause, and myself, Peggy
Brockman—joined forces to
address a terrifying trend:
Northwest Florida, particu-
larly Okaloosa County, had
one of the fastest-growing
youth suicide rates in the state.

We set out to bring hope
through a national peer-to-
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South Walton
County Tax-Aide
Program

Free Federal Income Tax
Preparation Available in
South Walton County

Tree Federal income tax prepara-
tion is being offered in South Walton
County for low to middle-income fami-
lies and individuals, with special atten-
tion to senior citizens. Tax Preparation
service will be available from Feb. 3
through April 14, 2026, at A Simple
Faith Church in Santa Rosa Beach, 360
WRM Circle Blvd in the Blue Moun-
tain Beach Industrial Park, north of
Hwy 98.
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peer suicide prevention program
in local schools. Eglin Federal
Credit Union kickstarted our
mission with a $50,000 donation.
With support from Superinten-
dent Marcus Chambers and the
Okaloosa County School Board,
the program launched in 2020.
By the end of 2022, every school
in the district had the program in

place. It became a model of suc-
cess.

In 2024, Bring Hope Now of-
ficially separated from United for
a Good Cause to pursue broader
goals. We expanded into the mili-
tary community with “Hope on
the Line,” a peer-led suicide pre-
vention initiative for active-duty
personnel. But another pressing
need was calling us: a lack of
local youth mental health facili-
ties.

571 Hwy. 90 East

Defuniak Springs, FL 32433

By the Numbers:
Why Local Help Matters

The data is staggering. In the
2022-2023 school year, 376 chil-
dren under 18 in Okaloosa and
Walton Counties were involun-
tarily Baker Acted. Of those,
76% were first-time cases, and
92 were repeat cases.

Statewide, 87% of youth
Baker Acts are due to suicidality:
46% had suicidal thoughts, 28%

DID YOU BUILD OR
PURCHASE A HOME

PROPERTY TAX EXEMPTION
FILING DEADLINE MARCH 1, 2026

Gary J. Gregor, Walton County Property Appraiser, reminds property
owners who intend to make application for Homestead Exemption,
Deployed Military Exemption, Combat Disabled Veteran’s Discount,
Veteran’s Exemption, Disability Exemption, Agricultural Classification,
Additional Senior Exemption, or Widow's and Widower’s Exemption,
the absolute filing deadline is MARCH 1, 2026.

If you plan to file your exemption for the first time, please bring with
you a copy of your recorded deed or tax receipt, the social security
number(s) of all owners of property, Florida driver’s license number,
Florida auto tag number, and voter's registration number. If you are
entitled to disability exemption, please bring proof of disability (two
doctors’ statements). If you are filing Homestead Exemption on a
mobile home, please bring the title or registration certificate.

If you are filing for the “Additional Exemption for Persons 65 and Old-
er” there is a total household income limitation (adjusted annually
for cost-ofliving; proof will be required).

If you would like information to determine your eligibility for exemp-
tions, please call 850-892-8123 or 850-267-4500, Monday thru Fri-
day, 8:00 a.m. until 4:30 p.m.

You may file for exemptions at the following office
locations of the Property Appraiser Monday thru
Friday, 8 a.m. until 4:30 p.m.

DeFuniak Springs - Courthouse

THE ABSOLUTE FILING DEADLINE FOR 2026
EXEMPTIONS IS MARCH 1, 2026.

Have You Applied For
Ag Classification of

Newly Acquired Agricultural
Lands For 2026?

Santa Rosa Beach -
Courthouse Annex

31 Coastal Centre Blvd., Suite 600
Santa Rosa Beach, FL 32459

LAST YEAR?

had a plan, and 10% had made
an attempt.

Children are typically taken
to a local ER, where they wait
for an inpatient bed to open in
Pensacola or Panama City. Some
wait days. If extended treatment
is needed, they’re sent even
farther—to Jacksonville or
Orlando—hours from family
and support systems. Many
families can’t even afford to
retrieve their children after-
ward.

What if that child
were yours?

According to Florida
Health Charts, 168 people in
Okaloosa and Walton Counties
went to an emergency room for
self-harm injuries in 2023. Shock-
ingly, 121 of them—72% —were
children ages 5 to 19. Yes, even as
young as five.

From the 2023 Florida
Youth Survey:

* 22% of students said they al-
most always felt symptoms of
stress, anxiety, or depression.

*46% said these emotions
stopped them from doing daily
activities.

* 19% had seriously considered
self-harm.

* Encouragingly, 31% sought
help.

But we need more resources.

And we need them here.

The Mission Ahead

With strong leadership from
Board Chair Kathy Houchins
and a growing board of com-
munity advocates, Bring Hope
Now’s next mission is clear: es-
tablish a youth mental health
treatment facility for Okaloosa
and Walton Counties.

We’re currently seeking a fa-
cility or land to build a welcom-
ing, home-like inpatient center.
Until that becomes a reality, we
continue to train community
members through QPR Gate-
keeper Training—equipping ev-

NATIONAL

SUICIDE

PREVENTION

eryday citizens with the tools to
recognize suicide warning signs
and how to respond.

We also aim to launch a local
loss survivor program to support
families whove lost loved ones to
suicide.

BRING

NOW

A Community That Cares

We believe in this mission be-
cause we've lived it. I've person-
ally experienced the pain of a
suicide attempt and subsequent
residential treatment with a
grandson. I know what families
are facing,

Bring Hope Now is not just
one organization—it’s a move-
ment of people, volunteers, edu-
cators, parents, and advocates
committed to changing the story
for our youth.

We’re looking for sponsors,
volunteers, and in-kind support.
Do you know a family who’s lost
a loved one to suicide? To get in-
volved or learn more, visit www.
BringHopeNow.com.

Mark your Calendar Now.
The 2026 Annual Bring Hope
Dragon Boat Race & Festival
Will Be April 25th. It’s not only a
fundraiser—it’s a celebration of
resilience and community. We’re
looking for sponsors, racing
teams, raffle and auction items,
volunteers, and in-kind support.
Do you know a family who’s lost
a loved one to suicide? We’d be
honored to include a sign in their
memory at the event. To get in-
volved or learn more, visit www.
BringHopeNow.com.

It may take a village to raise a
child—but it takes a whole com-
munity to save one.
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97.5%: WCSD Closes Gap to No. 1

Walton County School Dis-
trict ranks No. 2 in the state of
Florida for graduation rate, post-
ing a 97.5% graduation rate -
just 0.1 percentage points behind
the No. 1 district statewide. The
district also saw a 0.1% increase
over last year’s graduation data.

While the numbers are im-
pressive, they matter most be-
cause of what they represent:
students completing high school
prepared for what comes next.
Walton County graduates are
stepping confidently into college,
technical programs, military ser-
vice and the workforce with the
skills, certifications and experi-
ences needed to succeed. This
success 1s the result of intentional
planning, strong instruction and
a districtwide commitment to
student outcomes. The district

GRADUATIONRATE 4 "

WALTON COUNTY
SCHOOL DISTRICT

also celebrates school counselors
this month and their pivotal role
in guiding students’ paths toward
a diploma.

Though February is the short-
est month on the calendar, it is

busy with celebrations and rec-
ognitions:

* Black History Month

e Career and Technical Edu-
cation Month

*National School Counseling

Week (Feb. 2-7)

* National FBLA Week (Fu-
ture Business Leaders of Amer-
ica) (Feb. 2-7)

* School Resource Officer Ap-
preciation Day

# Community

* National FFA Week (Fu-
ture Farmers of America) (Feb.
15-22)

Walton County School Dis-
trict is committed to Preparing
the Whole Child for a Life of
Success, ensuring that no matter
the goal, students are ready to
take the next step after receiving
their diploma. During the 2023—
24 school year, WCGSD students
earned more than 2,500 industry
certifications.

Student safety remains the
district’s top priority. Walton
County School District is grate-
tul for its partnership with the
Walton County Sheriff’s Office
and we celebrate the committed
deputies who walk our campuses
daily with the mission of keep-
ing students safe on the path to
EPIC.

TAX-AIDE

continued_from cover

Taxpayers must make appoint-
ments online at tinyurl.com/
yryzbbdmt or by calling (850) 275-
9104.

The site will be open Tuesdays
and Thursdays from 11 a.m. to

4 p.m., with last appointments at
3 p.m. Tax-Aide is also available in
DeFuniak Springs. Call (850) 892-
8746 for an appointment.

AARP Tax-Aide is a nation-
wide service, with information
available at other nearby locations
at https://www.aarp.org/money/

taxes/aarp_taxaide/locations.
html.

This service is sponsored by
the AARP Foundation and the
IRS. There are no age restrictions
and AARP membership is not re-
quired.

Taxpayers need to bring their

2024 tax return, Social Security
cards for taxpayer(s) and all de-
pendents, picture IDs, and all tax
documents received. Bring check-
ing or savings account informa-
tion if direct deposit of refunds or
direct debit of amounts due is de-
sired. If applicable, bring Identity

Protection PIN (IP PIN) for each
individual. Taxpayers who wish to
itemize deductions must bring ap-
propriate information. Note that
complicated tax returns involving
rental properties, cryptocurren-
cles, inventories, depreciation, etc.
cannot be prepared.

13390 Hwy 98 W, Destin, FI._ IVICCASKILL & COMPANY  McCaskillandCompany.com

— Finest Jewelry & Watches —
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Exercise Classes — Angela
Gibson will lead classes every
Tuesday and Thursday at 10
a.m. at 70 Logan Lane, Gray-
ton Beach. Cost is §5 per class
for CSSW members and $10 for
non-members. Sign up on the
email list. If you are not already
on the email list, call 850-280-
5342 or email coastalseniorsof-
southwalton@gmail.com

Core Class - Angela Gib-
son will lead a 30-minute core
class every Tuesday at 9:15 a.m.
Participants will be screened to
meet the safety and health re-
quirements of this class. A yoga
mat and Pilates ring are used for
this class. Cost is $5 per class for
CSSW members and $10 for
non-members. For information
or screening, call 850-280-5342
or email coastalseniorsofsouth-
walton@gmail.com

Chair Yoga - Amy Lind-
sey with Santa Rosa Physical
Therapy will lead a one-hour
Therapeutic Chair Yoga class on

Coastal Seniors February Updates

COASTAL SINIORS

>

Thursdays, February 12, 19 and
March 5, 12 at 8:45 a.m. and
One Time Only Tuesday, Feb-
ruary 3 at 11 a.m. at 70 Logan
Lane, Grayton Beach. Cost is
$5 per class for CSSW members
and $10 for non-members. Sign
up on the email list. To be added
to the email sign-up list, call 850-
280-5342 or email coastalsenior-
sofsouthwalton@gmail.com
Watercolor Painting
Class — Karen Peterson will
teach classes on Fridays, Febru-
ary 6, 13, 27 and March 6 and
13 from 8:45 a.m. to 12 noon at
70 Logan Lane, Grayton Beach.
Cost is $20 for CSSW members
and $40 for non-members. Sign
Up Required Due To Limited
Space. No Walk-Ins. Sign up on
the email list. If you need to be

Shades | Shutters | Draperies | Blinds
Motorized | Commercial | Exterior

__________________________

Come browse our fabric selectlons'

g 10% OFF
i any window covering order over $3,000

__________________________

Ready to get started? Call our designer on
staff or schedule a design consultation online.

3925 W. County Hwy. 30A, Just East of 393

850-446-4533

gotchacovered.com/santa-rosa-beach

OF SOUTH WALTON

added to the email list, call 850-
280-5342 or email coastalsenior-
sofsouthwalton@gmail.com
Northwest Florida Health
Council - will provide FREE
health screenings on February 11
from 1:30-3:30 p.m. at 70 Logan
Lane, Grayton Beach.
Pickleball - Beginner Pickle-
ball 101 at Walton Sports Com-
plex Courts on February 11 at
6 p.m. Please Check The Sites
Listed Below For Updates. This
beginner class is open to Walton
County residents only. (Ages 18
and up) Registration is required.
Register through the Parks and
Rec Website at secure.recl.com.
Email Sandy Gulak atsowal-
pickleball@gmail.com for more
information. Class is FREE and
equipment is provided or use

-

your own. Open play at Boys and
Girls Club play every Tuesday,
Wednesday and Thursday, 9:30-
12:30 from January 13 - April
30. Beginners welcome. Come
learn how to play. Demo paddles
available. 6 indoor courts. Cost
is §5 per day plus $35 waiver fee
at initial registration. Please join
the SolWal 30A Pickleball As-
sociation on Facebook for more
information and weekly updates
and check the CSSW calendar at
www.coastalseniorsofsouthwal-
ton.org.

Monthly Meeting - I'riday,
February 20, from 11 am. - 1
p-m. Garrett Horn, a local au-
thor and builder, will be the guest
speaker. Mr. Horn will speak on
the history of the Walton County
area. A light lunch will be served.

we insure your car.
because accidents can
literally come from out

of left field.

FULLER INSURANCE

SANTA ROSA BEACH
850-622-5283

Auto-Owners
INSURANCE

LIFE « HOME « CAR < BUSINESS

Sign up on the email list or email
CSSW at coastalseniorsofsouth-
walton@gmail.com

Line Dancing Is Back with
Sue Westphal every Wednes-
day through March 18 from 3-4
p-m. at 70 Logan Lane, Grayton
Beach. Registration required as
space 1s limited. Call 850-280-
3342 or email coastalseniorsof-
southwalton@gmail.com

Sentors 50 years of age and up
residing in or visiting Walton County
are invited to join CSSW, Member-
ship s §30 for individuals, §50
Jor family, and $100 for businesses
(vour business will be listed on our
home webpage and our Facebook
page). You can become a member via
email at coastalseniorsofsouthwal-
lon@gmail.com, or on the website at
www. coastalseniorsofsouthwalton.
org. Also, jollow us on Facebook at
Coastal Seniors of South Walton.
Coastal Seniors of South Walton,
Inc. is a non-profit 5010 (3) orga-
nization _for active adults.

SHWAL /e
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Mailed FREE to the Communities
of 32459, 52461 and 32413
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By Dr. KAREN DEVORE,
TorroI1sE CLINIC

If you've ever laced up your
shoes for a long walk, a run, or
even just committed to showing
up for yourself day after day, you
already understand something
fundamental about health: real
progress takes time.

In my work, I see it con-
stantly—people who are
frustrated, exhausted, and over-
whelmed because they've tried
everything. The detox teas. The
extreme cleanses. The 30-day
challenges promising a brand-
new body and life by next month.
And when those promises inevi-
tably fall short, they blame them-
selves.

Here’s the truth I want you to
hear clearly: your body is not the
problem. The problem is the be-
lief that wellness should be fast,
dramatic, and immediate.

Health doesn’t work that way:
It never has.

The Myth of the
Quick Fix

We live in a culture that cel-
ebrates instant results. Faster
internet. Overnight shipping. Be-
fore-and-after photos that suggest
transformation can, and should,
happen in weeks. It’s no wonder
people feel discouraged when
their own bodies don’t keep up
with those expectations.

But your body is not a ma-
chine you can reboot. It is a liv-
ing, adaptive system shaped by
years of stress, habits, hormones,
sleep patterns, relationships, inju-
ries, and emotions. Expecting it
to “snap back” after a few weeks
of effort is not just unrealistic, it’s
unfair.

Fads and trends often work
briefly because they shock the
system. They rely on restrictions,
extremes, or novelty. And while
they may produce short-term

Smarter Way

Training for the Long Run:
to Think About Your Health

changes, they rarely create last-
ing health. Once the trend ends,
as it always does, the symptoms
return, sometimes louder than
before.

Why Slow and Steady
Actually Works

When I say wellness is a mar-
athon, I don’t mean it has to be
miserable or exhausting. Quite
the opposite. Sustainable health
1s built through consistent, man-
ageable choices that your body
can integrate over time.

Think about how trust is built
in a relationship. It’s not created
by grand gestures alone. It’s built
through reliability. Showing up.
Listening. Responding with care.
Your body works the same way.

When you nourish yourself
regularly, move in ways that feel
supportive, address stress gently,
and prioritize sleep, your nervous
system begins to relax. Hormones
rebalance. Digestion improves.
Pain softens. Energy returns, not
all at once, but gradually, reliably.

This 1s not flashy progress. It’s
quiet. And it’s powerful.

Real Life Doesn't Happen
in Perfect Conditions

One of the biggest reasons
people abandon their wellness
efforts is because they believe
they’ve “fallen off the wagon.”
Life happens—a busy week, a
sick child, a stressful deadline, a
holiday meal—and suddenly it
feels like everything is ruined.

But a marathon isn’t lost be-
cause you slow down for water.
Or because you stumble. Or be-
cause one mile feels harder than
the last. You keep going.

Health is not about perfection.
It’s about resilience and return—
coming back to yourself again
and again without punishment
or shame.

The Body Responds
to Patience

I’'ve watched patients experi-
ence profound change not be-
cause they did more, but because
they did less—less forcing, less

self-criticism, less urgency. They
learned to listen instead of over-
ride. To adjust instead of quit.
To trust that small improvements
compound over time.

And they do.

A little better sleep leads to

# Community

better energy. Better energy leads
to gentler movement. Gentler
movement supports hormone
balance. Hormone balance im-

TRAINING

continued on page 10

TORTOISE
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HOLISTIC HEALTH ¢ ACUPUNCTURE
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INTEGRATIVE
HEALTH

PEPTIDE THERAPIES
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IN-HOUSE LABS
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Scan the QR code to learn
more and book today!

2441 U.S. HWY 98, SANTA ROSA BEACH, FL 32459
TORTOISECLINIC.COM | 850.267.5611
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NEW PATIENT OFFER

Present this coupon and receive
$30 off any service at the Tortoise
Clinic. One coupon per person.
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Did Ponce de Leon Really Find the Springs in North Walton?

By HELEN PETRE

No, probably not, but the
springs named after him are well
worth protecting. I usually write
about wild places and organisms
in Freeport and South Walton,
some even in south Bay County.
But now that it is winter, the
68-degree Fahrenheit water in
the North Walton springs calls to
me. Well, sort of. It is stll cold,
but kind of exciting to get in, just
to say I did.

Swimming in Ponce de
Leon Spring on New
Year's Day, 2026.

The source

Florida has more springs than
any other state, and perhaps any
place on Earth, with over 1,000
in the state. The springs are
our water source. In fact, 92%
of our drinking water comes

SHOP BY
BRANDS

from the Floridan Aquifer, and
the water that comes out of the
springs 1s this water. Springs
flow because the pressure in the
aquifer is high. As we continue
to develop land and use water,
that pressure goes down and the
amount of water released by the
springs decreases. Both Morrison
and Ponce de Leon springs are
second-magnitude springs based
on outflow.

The water in the Floridan
Aquifer is a constant 68 degrees
Fahrenheit. The aquifer is com-
posed of porous limestone and
dolomite that is hundreds of feet
thick and was formed 35 million
years ago. The Florida Aquifer is
fed by rainwater that seeps into

]
:

Floridan Aquifer. USGS.

the ground north of Flor-
ida and flows south by gravity
through the porous limestone.
The water in this aquifer is our
groundwater, and as such, is sus-

ceptible to contamination.

Many places are named for
the Spanish explorer, Ponce de
Leon, but he probably never
went to most of them. He ex-
plored Florida in 1513, notably
before air conditioning or mos-
quito control. If he was trying
to find the famed Fountain of
Youth, he failed miserably, but
in reality, he never even thought
of that. Still, we have some great
springs, regardless of the myths.

Ponce de Leon Springs State
Park. Wikipedia.

Ponce de Leon Springs pro-
duces 14 million gallons of water
a day. The spring head is 20 feet
deep and a clear stream flows
from it to the tannin-stained
Sandy Creek, which flows into
the Choctawhatchee. Ponce de
Leon and Morrison Springs are
two of the 13 springs that drain
into the Choctawhatchee River.

What about the Native

Americans?

If Ponce de Leon did find the
spring, he also found the Na-
tive Americans who lived there.
There is little evidence of the
history, but we think the Chatots
inhabited the land between
the Chattahoochee and the
Choctawhatchee, including the
springs, which is a really big area.
The Chatots were fiercely pro-
tective of their land, so if Ponce
de Leon met them, he probably
had a hard time.

In 1840, Spanish settlers
built a log hotel and enjoyed the
clear water, fishing, and swim-
ming, just as we do today. In
1864, Union soldiers destroyed
the hotel. The Smithgall family
owned the land in the 1920s, but

no trace remains.

Plants and animals

Although everyone comes
for the spring, there are notable
plants at Ponce de Leon Springs,
including pitcher plants, flame
azaleas, and mountain laurel.
There are longleaf pines that
were used in the turpentine in-
dustry in the higher, drier areas,
and some trees still show the
“catface scars” made to extract
the resin. Among the pines are
rhododendron, hickory, huckle-
berry, milkweed, blazing stars,
oaks, magnolia, saw palmetto,
and blueberry:.

The habitat is suitable for al-
ligators, turtles, gopher tortoise,
turkey, fox, deer, and bobcat.
Catfish, bass, bluegill, sunfish,
warmouth, crappie, and pick-
erel are common in the springs
and in Sandy Creek. Northern
wrens, kinglets and brown creep-
ers spend the winter here.

There are two short nature
trails. The sign says it takes 45
minutes, but it really takes ten.

Morrison Springs
Producing 48 million gallons

SPRINGS

continued on page 14
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Before the first streaks of sun-
rise settle over Inlet Beach, one
member is already at the gym —
stretching, lifting, moving with a
quiet determination. “I wake up
at 4:30,” he says with a shrug, as
if it’s the most natural thing in
the world. “T work out, head back
for breakfast, and then I decide:
golf simulator... or swimming?”

He smiles. “I feel better than I
have in years.”

Across the community, the day
opens at its own gentle tempo. A
woman clips a leash on her dog
and walks toward one of the
community’s dog-friendly out-
door areas, grateful for the easy
routine they’ve settled into. Not
long ago, she was living with her
daughter in Alys Beach, watch-
ing Watersound Fountains being
built across the highway. She
never imagined it would one day
be home.

“I thought, Those places
aren’t for me,” she admits.

But when her daughter in-
sisted she come take a look, ev-
erything shifted — the bright,
thoughtfully designed apart-
ments, the welcoming outdoor
spaces for her dog, the light, the

A New Way to Live in Retlrement

openness, the surprising sense of
possibility.

“After the first week,” she says,
“there was no going back.”

The beauty of a morning here
is that everyone’s version looks a
little different. Some head to the
balance studio for physical ther-
apy. Others meet friends on the
walking trails that curl through
Watersound and 30A. Some hop
on a bike. Some linger over cof-
fee. Each person finds their own
pace.

By mid-morning, the com-
munity hums with activity. One
member laughs as she lists her
schedule: “Today I had, back-
to-back: physical therapy, a fit-
ness class, book club, then happy
hour.” She shakes her head, still
amused. “It’s just kind of non-
stop here.”

And yet, it’s never rushed. Life
simply unfolds — with options
around every corner.

For many, the choice to move
to Watersound Fountains was
about proximity. After years in
Georgia, far from children and
grandchildren, one couple real-
ized they wanted the holidays,
the milestones, and the simple

weekends back. Now their son,
daughter-in-law, and grand-
daughter live minutes away. “We
do more now,” they say. “Espe-
cially with family so close.”
Afternoons often stretch into
easy hours. Neighbors meet in
the W Lounge. Others gather

around the open hearth pizza
oven, where flatbreads are rolled
out right in front of them. On
Tridays, The Mark dining room
becomes the community’s favor-
ite tradition — a dressed-up, res-

—

Amplify living.

ervations-only dinner with filet,
snapper, grouper, and the kind
of conversations people look for-
ward to all week.

There’s always movement,
always laughter, always someone

& Community

waving from a walkway or calling
out a hello — the kind of natural,
everyday community that makes
a place feel alive.

What surprises many is not
how much there is to do, but how
effortless daily life feels here. The
physical therapist is downstairs.
The gym is steps away. The trails
are safe and beautifully main-
tained. The beaches and local
favorites are just a short drive.
Every day can unfold at its own
pace.

“You can do as much or as
little as you want,” a member
says as she waves to a neighbor.
“It’s like living in a resort — but
it feels like home.”

And maybe that’s the truest
throughline here.

Occasionally, one member’s
daughter will call and say, “Come
home — come stay some.” And
she’ll laugh and reply, “But I am
home. This is my home.”

Watersound Fountains Inde-
pendent Living — where inde-
pendence, wellness, and coastal
living come together.

To schedule a visit, call (850)
904-3835 or visit watersound-
fountains.com.

=

Resort-style amenities, walkable
surroundings, and the freedom to

do as much or as little as you like.

Independent coastal living
without the hassles.

(/) WATERSOUND FOUNTAINS

Explore a lifestyle built around you.

Call 850-904-3835 to schedule your visit.

RETIREMENT LIVING

65 Origins Parkway, Inlet Beach, FL 32461

WatersoundFountains.com

WATERSOUND is a service mark of The St. Joe Company and is used under license. FOUNTAINS is a service mark of Watermark Retirement Communities, LLC and is used under license.

2512-WWF-0215A & B @
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Two creative brands rooted
in Grayton Beach will mark
milestones this February with an
after-hours gathering focused on
art, place, and community.

Captured Clothing 30A will
celebrate three years at its
Grayton Beach storefront, while
Modus Photography Gallery
marks thirteen years of doc-
umenting the Gulf Coast. The
two will host Captured After Hours
— Valentine’s Eve on Friday,
February 13, at their shared
location.

The evening is intended as a
relaxed, open gathering rather
than a traditional Valentine’s
event. The space will remain
open after hours, inviting visi-
tors to browse, connect, and
spend time with work shaped by
the surrounding landscape.

Modus Photography Gallery
is known for a quiet, observa-
tional approach to coastal imag-
ery — dune systems, waterways,
and early morning light — cre-
ating work meant to function as
statements rather than souve-
nirs.

Captured Clothing 30A,
which opened in 2023, oper-
ates alongside the gallery as a
lifestyle-focused retail space built
around the same idea: objects

Captured After Hours

Captured After Hours -
Valentine's Eve

Friday, February 13 « 5-9pm

CAPTURED
CLOTHING 30A

P 1 By e e
PRNoOTtogrd |_.-| W

Celebrating C‘dptu red MODUS | Celebrating

Three Years Cluthing 30A photography | Thirteen Years

designed for everyday use, lon-  entine’s Eve takes place Friday, ing 30A in Grayton Beach. The Captured Clothing 304 s located
gevity, and connection to place.  February 13, from 5 to 9 ecvent is open to the public, and  at 37 Logan Lane in Grayton Beach.
Captured After Hours — Jal/-  p.m., inside Captured Cloth- no RSVP isrequired.
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From Rental to Residence: Full-Home
Painting Projects That Add Value

By KYLE SPARKS,
OVATION PAINTING

Across the Emerald Coast,
many properties serve multiple
purposes. Some are investment
rentals, some are second homes,
and others eventually become
primary residences. No matter
how a property is used today,
one thing is certain: a full-home
painting project adds both
beauty and value.

For families moving into a
former rental, fresh paint is often
the first step in making a house
feel like home. Rentals are typi-
cally painted in basic, neutral
shades to appeal to a wide vari-
ety of guests. A whole-home re-
fresh brings consistency, warmth,
and personality, transforming “a
place to stay” into “a place to
live.”

But even for owners not mak-
ing that move yet, painting is a
smart investment. Updated inte-
riors brighten rooms for visiting

5

guests, improve rental appeal,
and protect surfaces from years
of wear and tear. A well-main-
tained property also increases
resale value — something every
owner or investor can appreciate.
This is especially true for
property management compa-
nies and rental agencies. With
dozens or even hundreds of
homes under your care, keep-
ing them updated isn’t just about
aesthetics; it’s about protecting
the asset. Guests notice when a
property feels fresh and clean,
and owners notice when you
help preserve their investment. A
proactive painting schedule can
set your agency apart, ensuring
properties are market-ready and
reducing the headaches of de-
ferred maintenance.
Large-scale painting proj-
ects are about more than color.
They extend the life of walls
and trim, seal out moisture, and
set a higher standard for both

CLEAMIMNG SERVICE

It’s just not clean unless it sparkles!

CLEANING SERVICES:

Home - Business - Vacation Properties - Deep Cleaning
Construction Cleans - Move-In / Move-Out

What they are saying:
“l use Sparkles for my vacation rental, and the guests
ALWAYS rave about how clean it is. Highly recommend!”

CALL TODAY!
850.517.5581

Visit us on the web:
www.sparklescleaningflorida.com

SEE COUPON IN BACK OF PAPER

residents and guests. February
is an ideal month to plan these
projects, before spring break and
peak season bring fuller calen-
dars and heavier use.

Are you ready to give your

home the protection it deserves?
Reach out to Ovation Paint-
ing and let’s plan your refresh
today. Call or text us at (850)
830-9668 to get started. And as a
thank you to those who serve, we

proudly offer a military and first
responder discount by mention-
ing this article!

Ovation Painting—Big proj-
ects. Beautiful results. Done right.

OVATION
PAINTING, INC.

Residential & Commercial

Interior Repaints, Exterior Repaints,
Community Repaints, New Construction,
Cabinet Painting, Sheetrock Repairs,
Wood Rot Repairs, Stucco Repairs,
Staining Work and More

Military & First Responder Discount
Call/Text (850) 830-9668

Email Kyle@ovationpaint.com
www.ovationpaint.com

Painting

Here’s to Your Love Flowing
This Valentine’s Day...

' SUPERIOR
1 MECHANlCAL

eteian Chamed Busingss

&, s
>0, 53.3?" ’

® Emergency Plumbing
® Water Heater Repair
® Clean Water Solutions
® Waterline Services

And Your Fipes Flowing Every Day!

A Superior Mechanical NOW OFFERS PLUMBING SERVICES:

® Sewer and Drain Services
® Tankless Water Heaters

® Leak Detection & Repiping
¢ Commercial Plumbing

® Plumbing Fixture Installation ® Bathroom Remodeling

Call Us at ﬂ@

850-258-3225

ASuperiorMechanical.com
CAC1821064 f CFC1431881
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By ANDREA ALLEN

Tucked away in Inlet Beach,
just minutes from the Gulf’s
white sand and rolling surf, a
quiet kind of magic is happening
inside the home of local weaver
Kathy Schwietz.

What looks like an ordinary
home from the outside opens
into a workshop alive with color,
texture, and rhythm—home to
three looms and nearly five de-
cades of craftsmanship.

Kathy has been weaving for
49 years, mastering the art of
turning raw fiber into functional
beauty. Her process begins long
before a loom is ever dressed.
She hand-dyes much of her own
thread, carefully blending col-
ors inspired by the coastal world
around her—sea glass blues,
sandy neutrals, and the warm
tones of sunset over the water.

Once at the loom, time seems
to disappear. With old-time rock
and roll playing in the back-
ground, Kathy often gets lost in
the steady rhythm of weaving,
the repetitive motion becoming

Where Thread Meets Tide:
The Handwoven World of Kathy Schwietz

both focus and medi-
tation. Hours can pass
before she realizes it,
as fabric slowly takes
shape beneath her
hands.

From these looms
emerge a collection of
handwoven textiles,
including cozy blan-
kets, absorbent towels,
and elegant table run-
ners, all designed to
be both aesthetically
pleasing and practical.
Each piece is uniquely
crafted, showcasing
subtle variations that
highlight the human
touch—an element
that mass production
cannot replicate.

Kathy particularly
enjoys weaving blan-
kets. She sources her cotton
from the southern United States,
which is spun into yarn in Ashe-
ville, NC. This cotton is specially
processed for handweavers, in
contrast to commercial stan-
dards, resulting in a fabric that

boasts remarkable softness and
luster. Kathy purchases it in bulk,
dyeing it in various colors to suit
her creative vision. The blankets
she weaves from this exquisite
cotton are not only incredibly
soft and machine washable but

Silver memberships available to

local residents $65 per month!
(Non-residents $125)

All Junior Golfers (15 and Under) play golf FREE.

Eagle Springs Golf & Recreation
117 Country Club Lane, Defuniak Springs

www.golfemeraldcoast.com | www.eaglespringsgolf.com

also crafted to become
cherished heirlooms.
Generously  sized,
these blankets provide
the perfect comfort
for cuddling up and
make beautiful accent
pieces for any room in
the house.

In an age of mass
production, Kathy’s
work represents a re-
turn to slow craft and
enduring quality. Her
textiles fit seamlessly
into modern coastal
homes while honor-
ing weaving traditions
that span centuries.

Members of the
community can find
Kathy’s work locally
at Retail Therapy of

Santa Rosa Beach, where her
handwoven pieces are proudly
displayed alongside other
thoughtfully curated goods. She
also sells online through her Etsy
shop, HandwovenbyKathy.com,
making her work accessible be-
yond the beach.

Those interested in seeing be-
hind-the-scenes glimpses of her
process can follow her on Face-
book at Handwoven by Kathy.

Supporting Kathy’s work
means supporting a local artist
who has dedicated nearly half a
century to her craft. As she con-
tinues weaving away in her Inlet
Beach workshop, her textiles re-
main a reminder that some of
the most meaningful pieces in
our homes—and our commu-
nity—are still made by hand, one
thread at a time.

TRAINING

continued from page 5

proves mood and focus. Sud-
denly, the person who felt stuck
begins to feel capable again.

That’s how marathons are
won. Not by sprinting at the start,
but by pacing wisely.

Redefining Success

What if success wasn’t mea-
sured by how fast you change,
but by how well you sustain?
What if progress meant fewer
crashes, quicker recovery, and a
deeper sense of connection to

'zf

your body?

Wellness is not a finish line
you cross. It’s a relationship you
build.

So, if you're feeling discour-
aged, tired of trends, or tempted
by the next “miracle” solution,
pause. Take a breath. Ask your-
self not what will fix you fastest,
but what will support you longest.

Your body is in this for the
long haul. And when you meet
it with patience, consistency, and
care, it will carry you farther than
any shortcut ever could.

WL,
it s
SHARING

OF S0UTH WALTON

S vt Fhion Shoe

& LUNCHEON

Sunday, March 29, 2026 | 11:30am
Hilton Sandestin Beach Colf Resort & Spa

SILENT AUCTION | FASHION SHOW | ONSITE BOUTIQUE

$65

Early bird pricing
$75 starting March |

All proceeds benefiting

Caring & Sharing of South Walton

$800 VIP Table for 8 »
$1,000 VIP Table for 10 s ‘;%,

To buy tickets, visit caringandsharingsowal.org
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OUTSIDE LIVING. 7°F
OUTSIDE OF ORDINARY; :

A new home designed around you, with a backyard for parties and fun. Plus, an amenity center ready
to enjoy life without leaving the neighborhood. The Gathering Place clubhouse features a resort-style
pool and sundeck, fitness center, event lawn, pickleball and tennis courts. This gated community

is just a short bike ride or drive to the adventures awaiting you along 30A and the Emerald Coast.
NatureWalk by Kolter Homes is outside the ordinary, and open daily for you to explore.

NATUREWALK

at the WATERSOUND ORIGINS® COMMUNITY

MODELS OPEN DAILY | Tour designer-decorated models in-person or online
New Homes from the $500s to $1M+ | 850-613-8088 | NatureWalkWatersound.com

©2026 Kolter Homes. Prices, features, dimensions, amenities, special offers and

product offerings are subject to change without notice. CRC057817/CGC1514916 Ko LT E R H O M E S®
o ioune  “Watersound Origins®” is a registered service mark of The St. Joe Company and used under license.
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By CLinT GHARIB,ATF®, CFED®

Wow, what a new year can ring
in. If you've been reading my up-
dates then you know I have been
saying for many months to pre-

Money Matters: Doodie! Doodie!

pare for a real sell-off: “So when
the next big sell-off comes (a sale),
remember this idea of so many
proposed data-center projects to
shop during the sale. I don’t know
the future, but I can see “miles

and miles and miles” of proposed
spending ahead.“ Also, you may
recall from the “Deepseek” mo-
ment in early 2025 that I've not
been a fan of OpenAl, believing
Sam Altman is more ‘sizzle than

While integrous is the adjective of integrity,

Oxford Retirement Advisors was created

to be the action of integrity helping you

preserve your wealth and pursue your goals.

o) {3el{»] RETIREMENT ADVISORS

INTEGROUS

INVESTING

Clint Gharib

ATLANTA, GA
Phone: 404-479-8136

SANTA ROSA BEACH (FL)

Phone: 404-479-8341

Tim Pashley

OCEAN VIEW (NJ)
Phone: 609-390-9050

1455 Lincoln Pkwy, Suite 325 6925 US 98, Suite 300-A, D 1314 Route 9
Santa Rosa Beach, FL 32459 Ocean View, NJ 08230

Atlanta, GA 30346

Securities and Advisory services are offered through Madison Avenue Securities,
LLC ("MAS"), member FINRA/SIPC and a Registered Investment Advisor.
Oxford Retirement Advisors is not an affiliated entity with MAS.

steak’. This by no means tempers
my enthusiasm for the upside po-
tential from the massive buildout

of technology and electrification.
Rather, it continues to reinforce
to me the importance of stock
selection. Remember, I have be-
lieved we are in a new Bull mar-
ket (started March 2023 imo) and
like past Bull Trends, there can be
serious sell-offs while in the Bull
Trend. The long-term possibility
of this massive buildout reminds
me of the scale of rebuilding
Japan and Europe after WWIL

Dunnn dunn... duuuunnn
duunn... ("Jaws' theme music)

At the end of 2025, we saw
folks begin to worry about debt
and circular Al deals, especially
with Oracle and OpenAl. Reac-
tions by many remind me of the
hilarious scene in “Caddyshack”
when the candy bar is floating in
the pool and panic ensues whe
a child yells, “Doodie! Doodie!”
After they have the entire pool
drained and sanitized by Bill
Murray’s character in a hazmat
suit (while we know it was a Baby
Ruth candy bar), he deadpans,
“It’s no big deal” as he takes a
bite. Like the caddies in the pool,
Wall Street is known to overreact
on the up as well as the down.
Yes, I do think OpenAl and Or-
acle’s debt are doodie, warrant-
ing sell off, but the notion that
the upside potential is over like
a dot.com burst seems to me like
the reaction of the pool cleaning

scene: way over the top. Scary
declines within a Bull trend can
offer potential springboards to a
portfolio after the panic subsides.
Remember, amidst the fear, what
seems like doodie can end up
being just a Baby Ruth candy bar.

We invite you to contact us
with your questions about the
markets and your portfolio.

Opinions expressed are that of
the author and are not endorsed by the
named broker/dealer or its affiliates. All
imformation herein has been prepared
solely for informational purposes and
should not be considered legal or tax
advice. It is not an offer to buy, sell, or
a solicitation of an offer to buy or sell
any security or instrument to participate
wm any particular trading strategy and is
not intended to provide, & should not
be relied on_for; tax, legal or accounting
advice. You should consult your own tax
professional regarding your specific situ-
ation. Past performance does not guar-
antee future results. Certain statements
contained within are forward-looking
statements including, but not limited
to, statements that are predictions of
Jfuture events, trends, plans or objectives.
Undue reliance should not be placed on
such statements because, by their nature,
they are subject to known and unknown
risks and uncertainties. Oxford Retire-
ment Advisors is an independent firm
with Securities and Advisory services
offered through Madison Avenue Securi-
ties, LLC (“MAS”), member FINRA/
SIPC and a Registered Investment Ad-
visor. Oxford Retirement Advisors and
MAS are not affiliated entities

LEGAL NOTICE

The following businesses hereby give notice operating
under the following Fictitious names.

30A Deluxe, LLC D/B/A Beachy Bean Coffee
30A Deluxe, LLC D/B/A Coastside 30A

30A Restaurants Inc. D/B/A Old Florida Fish House
30A Restaurants Inc. D/B/A Coastal Standard
30A Restaurants Inc. D/B/A Bentley’s 30A

Operating at: 5221 E. County Highway 30A,
Santa Rosa Beach, FL 32459
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Camellias Take Center Stage as Seagrove
Garden Club Members Gather

Camellias, the showy bush
with large, colorful winter
blooms, were the focus of the
most recent meeting of the Sea-
grove Garden Club as the orga-
nization continues its 62nd year.

Margaret Morrison, a Wal-
ton County master gardener
and a board member of Friends
of Eden Gardens, shared details
about proper growing condi-
tions, pruning and propagation
of camellias at the group’s Janu-
ary meeting at Pazzo Italiano in
Santa Rosa Beach to prepare
members for the annual Camel-
lia Festival and plant sale held
Feb. 7 at Eden Gardens State
Park.

“We have had such a fantastic
first half to the year,” said Sea-
grove Garden Club president
Marie Spafford. “I'm really ex-
cited about what 2026 holds, es-
pecially as we continue to make
a difference in our community.”

In mid-February, Seagrove
Garden club members will tour
Coastal Blue Farms/Nursery in
Freeport and enjoy a “winter
picnic” in the event center, ca-
tered by Emerald Coast Cater-
ing.

The 62nd Seagrove Garden
Club season began in Septem-
ber with a presentation about
30A Tiny Library, a passion
project spearheaded by club
member Victoria Sellers, fol-
lowed in October by a fabulous
holiday floral demonstration by
Kirby Holt, owner of Blossom,
a floral and gift shop in down-
town Chipley.

The garden club closed 2025
with its annual Gifting & Giv-
ing fundraiser. The November

lunch, along with an additional
club donation, raised $11,000,
which was distributed to local
charities to benefit children and
families in need of food, cloth-
ing, housing and other needs
during the holiday season.

Organizations receiving do-
nations included St. Vincent de
Paul Society, Caring & Sharing
of South Walton, Chapel at
Crosspoint, Simple Faith, Point
Washington Medical Clinic and
the Muscogee Nation.

Spafford is completing the
second year of her club presi-
dency. New officers joining the
leadership team in September
were Judy Clark and Carolyn
Dzelzkahns as co-treasurers. Ei-
leen O’Grady continues as vice
president and Carolyn Lohm-
iller handles club secretary du-
ties. Patsy Powell is the club
parliamentarian and Kathy
Martin handles financial report-
ing.

Long-time member Cora
Brettel revived the club’s Char-
ity of the Month effort last year
by encouraging members to do-
nate diapers, pet food and sup-
plies, toothbrushes, women’s
personal care items and healthy
snacks to local non-profits. Bret-
tel made sure all donations were
delivered each month to Car-
ing & Sharing, Alaqua Animal
Rescue, Shelter House, Food for
Thought and Path of Grace.

“Our monthly meetings are
held on the second Wednesday
of each month at different ven-
ues,” Spafford said. Community
involvement includes the weekly
Flower Shuttle program and
monthly charity donations.

Winter blooming camellias are showcased at Eden Gardens State Park
in February

Seagrove Garden Club officers for the 2025-26 season are left to right, Carolyn Dzelzkalns, Marie Spafford,
president; Eileen O’Grady, Carolyn Lohmiller, Patsy Powell, Judy Cox and Kathy Martin.

Looking forward, Michael
Smith of Artistic Designs Un-
limited in Mariana will talk
about floral design in March.
In April, members will learn
about using native plants to at-
tract birds from Ron Houser of
the Bay County Audubon Soci-
ety and participate in the club’s
annual plant exchange. May’s
meeting is being planned.

Visitors to Ascension Hospi-
tal Emerald Coast in Santa Rosa
Beach, the nearby Ascension

Cancer Center, Genesis Care
and residents of three assisted-
living facilities enjoy the weekly
handiwork of Seagrove Garden
Club members who create doz-
ens of personal flower arrange-
ments created with donated
flowers.

Organized in 1963 in South
Walton County, Fla., Seagrove
Garden Club is a tax-exempt
501(c)(3) non-profit. The club’s
early focus on sharing the cul-
ture of coastal flowers and ex-

periences has evolved into a
mission of giving back to the
community through flowers and
monetary support. Since be-
coming a tax-exempt organiza-
tion in 2019, the club has raised
more than $86,000 to support
charities in Walton, Bay and
Okaloosa counties. For more in-
formation on Seagrove Garden
Club activities and membership,
please visit the group’s Facebook

page.

Not satisfied with your
Management?

QN

We Can Help!

* Boutique Management - We're the best at what we do!!
* Tailored to your community

* Thirty-Day Termination Clause

e Compliance Admin for HOA Compliance

® 24/7 Online Access to association financials
* Locally Owned and Operated!

Offices in Miramar Beach
www.Ismanagementassociates.com

404-787-1886

L.S.

MANAGEMENT
& ASSOCIATES, INC.

Professional H.O.A., Condo and Real Estate Management

Future Solutions Now

Lee Campbell
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Green Thumb Garden Club is Offering Scholarships
to Students from Walton County

By KarHLEEN EDGE, PuBLICITY
& WEBSITE CHAIR

For over four decades, Green
Thumb Garden Club has
awarded Mercer Scholarships
to college students from Walton
County. Students must be cur-
rently enrolled or must have been
accepted by a college, university,
or technical school with a major
in agriculture, biology, botany,
ecology, environmental studies,
forestry, horticulture, landscape
design or an acceptable related
course.

Through the generous dona-
tions from GTGC members,
fundraising events and the Wal-

ton County community, a total
of $4,000 is available for award.
The amount of each scholarship
will be based on applicants' quali-
fications. Detailed application
requirements and forms are avail-
able on the GTGC website, www.
greenthumbgardenclubinc.org,

GTGC Board member,
Debbie Michel, is Scholarship
Committee Chair. Her contact
information is on the application
form which must be submitted no
later than April 30, 2026. Please
contact Debbie Michel with any
questions or email greenthumb-
gardenclubinc@gmail.com.

The scholarship is for tuition

only and is paid directly to the
college, university, or technical
school. The winner(s) will be re-
quested to make a presentation at
the member meeting award cer-
emony for the scholarship in May
2025.

This month’s member meeting
will be held on February 18, 2026,
at Westwinds Conference Center,
4700 Westwinds Drive, Miramar
Beach, FL. The guest speaker
will be Walton County Extension
Agent Evan Anderson, presenting
the timely subject of Panhandle
Spring gardening. The meeting
cost is $30 and includes lunch.
Donations will be accepted for

30A HOT TUBS

* Made in USA

o Installations
& Removals

* Crane,Services
Available

30AHOTTUBS.COM |

y —

HOT TUBS

(850) 830-0003

33 Private Court, Miramar Beach, FL

* Free Delivery

» Cover & Steps

212010r,240.Volt

TruNerth

PEST CONTROL

Your Pest Control Heroes
YOUR NEIGHﬁBORHOOD PEST CONTROL PROVIDER

Vo T TV T CRETTET A T
_ﬂ; p .'-"-w:-; l.# o

TRUNORTHPEST.COM

DECADES OF EXPERTISE

PANAMA CITY, FL 32413

OUR TEAMS HAVE

TO ENSURE YOUR
FAMILY LIVES IN A
PEST-FREE HOME.

INITIAL SERVICE
ONLY $25!

22602 PANAMA CITY
BEACH PKWY

(850) 988-1852

Caring & Sharing’s diaper drive.
The Green Thumb Garden Club,
Inc., located in Walton County, Florida,
is a tax-exempt, 501 (c)(3) non-profit
organization. Its mission 1s to stimulate
interest in the beautification of Walton
County, furthering the education of its

members and the public in botany, com-
munity beautification, conservation of
natural resources, environmental aware-
ness, floral design, gardening, horticul-
ture, and nature studies and instill in our
youth the love of gardening and respect
Jor the environment.

SPRINGS

continued from page 6

a day, Morrison Springs is south
of Ponce de Leon State Park.
There are three cavities into the
Floridan Aquifer here, the deep-
est of which is 300 feet deep. Cy-
prus knees stand out of the water,
but there are no nature trails.

Because of the limestone rock
of the aquifer, there are many
caves. Caves are dangerous for
inexperienced underwater ex-
plorers.

Springs of Walton County
The springs are unique eco-
systems with unique histories

that are more than fun places to
go on hot summer days or even
cold winter days. They represent
a window into our water supply
and a chance to understand how
water moves through the aqui-
fer to supply our needs and the
needs of the plants and animals
that depend on the water. The
springs are one more reason to be
grateful for our resources. Enjoy
the plants and animals and jump
in. Getting out is the hard part!
Helen Petre us a retired USDA biol-
ogist and college biology professor: She
spends her time volunteering, teaching,
and writing science articles to share her
inlerests with future generations.

* Inside Outside Runs
* Individual Outside Times 4X Daily

erald Coast

ennel, Inc.

Phone: 850.267.1679
Fax: 850.267.1379

*TV’s For Each Dog & Cat
* Military, Police & Fire Discounts
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Walton County Launches Geocachmg Program

Walton County has decided to
launch a Geocaching program.
What, you might ask, is Geo-
caching? It is a kind of real-life
treasure hunt and adventure is
the key! Geocaching is an out-
door activity where people use
a GPS device or smartphone to
find hidden containers, called
geocaches or simply caches, at
specific coordinates. There are
more than three million active
cache sites worldwide and now
Walton County has decided to
join in the adventure. https://
youtu.be/jr2WsUm5GSc

Most caches are small, wa-
terproof containers that hold a
logbook and sometimes a pen or
pencil. Some larger caches, like
big plastic containers or ammo

boxes, may also include small
items or trinkets you can trade.
These objects are usually more
sentimental than valuable, but
they add a fun element to the ad-
venture.

Many caches are on trails or
in areas not normally explored.
ADA accessible caches are also
available.

Geocaching Rules

& Etiquette:

* Sign the logbook with your
username and date

* Be respectful of others using the
park

* Trade items responsibly—no
food, and family-friendly items
only

* Log and move trackable items
according to their mission

* Return caches exactly as found

* Log your find online without
spoilers

* Stay on marked trails and pro-
tect natural areas

* Cache In, Trash Out—help
keep our parks clean

* Geocache at your own risk;
Walton County is not responsi-
ble for interactions with nature

or wildlife

How to Get Started:

* Sign up at Geocaching
com (free accounts can access all
county-maintained caches)

* Most county parks now have
caches, including ADA-accessible
options * Visit username Walton-
CountyParks on Geocaching;

com to see our caches * Visit My-
WaltonIL.gov for more informa-
tion on caches and events

Get outside, explore Walton
County Parks, and start your
geocaching adventure!

Visit this link to learn
more: https://youtu.be/jr2W-
sUm5GSc

REACH EVERY HOME IN SOUTH WALTON

BLUEFIN TUNA

CALL 850-399-0228

TOoLD FLORIDA [ "

FISH HOUSE

C:

Februar uzath 20

‘TunaTasting
and Sake Pairing
Experience after

the show.

Tickets available at oldfloridafishhouse.com
Old Florida Fish House 33 Herons Watch Way, Santa Rosa Beach

’WWW OldFloridaFishHouse.com

—
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Fundraising Events
in 2026 for Emerald
.0 Coast Autism Center

There are many great op-
portunities to connect with Em-
erald Coast Autism Center this
year and play a part in providing
necessary services to individuals
with autism in our community.

The national incidence rate
of children diagnosed with au-
tism increased in 2025, going
from 1 in 36 children to 1 in 31
children. Emerald Coast Au-
tism Center (ECAC) is one of
this area’s major resources for
children with autism. As a non-
profit, ECAC puts on several
fundraising events each year to
raise money to continue provid-
ing these necessary resources for
their clients, students, and their
families.

ECAC provides Applied Be-
havioral Analysis (ABA) ther-
apy, education, and vocational
training to children and young
adults with autism and other
related unique abilities across
Northwest Florida. The center
was founded in 2009 by Heidi
Blalock and Staci Berryman
to fill a need in the community
and initially served five clients
while sharing their space with
another business. Now, ECAC
has expanded to two buildings
of their own on the Northwest
Florida State College (NWFSC)
campus and provides services
to over 100 children and young
adults between the clinic and
the newly built school, Emerald
Coast Learning Center (ECLC).

The expansions are made
possible through special events
and donations from the com-
munity. Each year, ECAC hosts
the ONE Campaign to benefit
their scholarship fund and raise
awareness by encouraging ev-

eryone to run or golf for the one
in their lives affected by autism.
The campaign is comprised of
the ONE Run 5k on Saturday,
May 2 and the Hole in ONE
Golf Tournament on Iriday,
September 18.

In addition to the ONE
Campaign, ECAC will be host-
ing two other special events in
2026 to raise funds to provide
the best care and education pos-
sible for their clients, students,
and families.

Girls Just Wanna Have Lunch
will be a women-focused event
at The Wine Bar — Grand Bou-
levard on Saturday, February
21, from 2- 4 p.m. This is an ex-
clusive event with limited seat-
ing, so tickets will sell quickly.
Tickets are $50 and include
food, two glasses of wine, and a
raffle ticket and are available on
Eventbrite and on ECAC’s web-
site — www.ecautismcenter.org.

Fleets & Eats, a bar hop by
boat on the Destin Harbor, will
take place on Saturday, October
24. This year, The Edge Seafood
Restaurant & Skybar is gener-
ously providing the boat and
afterparty location. The other
locations will be announced
later this year, and will each have
heavy appetizers and a signa-
ture cocktail. Tickets for Fleets
& Eats will be available closer to
the event.

For more information about
events and day-to-day happen-
ings at Emerald Coast Autism
Center, please visit their website
or Facebook page. To sponsor,
donate a raffle prize, or volun-
teer, contact Jordan Eberle at
ECACoutreach@ecautismcen-
ter.org,

properties along the Gulf Coast.

——S5ECURE

VISIZN

With 18 years of expertise, SecureVision delivers customized fiber internet,
TV, and phone services to HOAs, COAs, short-term rentals, and multifamily

Call Today 251-216-9434 | Email sales@secvis.com | Visit www.secvis.com

Fast Fiber Internet - Bundled Services « Worry-Free Support
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Innovation Takes Flight: South Walton Mosquito District
Wins Prestigious Award and Donates 30K to Friends of Topsail

South Walton Mosquito
District (SWMD) proudly an-
nounces its recent recognition
at T-Mobile’s 2025 4th Annual
Innovate Awards in Orlando,
where industry leaders were
honored for groundbreaking
achievements in innovation and
community impact. SWMD
received the event’s highest dis-
tinction—the Malcolm Gladwell
Tipping Point Award—along
with a $30,000 charitable dona-
tion.

SWMD ecarned this honor
for introducing the Panhandle’s
first-ever drone-powered mos-
quito control program, powered
by T-Mobile 5G technology.
This innovative initiative has re-
duced treatment times by 75%,
optimized resource allocation
through advanced mapping sys-
tems, and set a new benchmark
for sustainable public health
practices. By integrating drones,
data, and reliable connectivity,
SWMD has redefined mosquito
control—protecting communi-
ties more efficiently while dem-
onstrating how small government

agencies can leverage innovation
to serve the public and preserve
the environment.

“We are honored to receive
the 2025 T-Mobile Malcolm
Gladwell Tipping Point Award.
Competing alongside nationally
recognized organizations such
as Cisco, Tractor Supply, and
UNLV made this recognition
especially meaningful, and being
selected by Malcolm Gladwell
himself is a true honor,” said
Darrin Dunwald, Director of
SWMD. Following discussions
with staff and Board of Com-
missioners, SWMD voted to
donate the award to Friends of
Topsail Hill Preserve State Park.
Darrin added, “In keeping with
our commitment to community
and environmental stewardship,
we chose to donate the $30,000
award to Friends of Topsail Hill
Preserve State Park to help pre-
serve one of the limited conser-
vation areas in our region.”

To learn more about SWMD,
its drone program or other ser-
vices, follow SWMD on social
media and visit https://www.

southwaltonmosquitocontrol.org.

About South Walton Mos-
quito District: In 1964, SWMD
was established to control dis-
ease-bearing mosquitoes and
other insects. Services include
advanced methods of Surveil-
lance, Drone technology, Truck
Spraying, Aerial Treatments,
Larvaciding, Adulticiding, In-
tegrated Pest Management,
Source Reduction/Ditch Opera-
tions, Distribution of Yellow Fly

EME

RALD COAST POOL
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Kits, Sentinel Chicken Surveil-
lance, and Public Outreach. For
more info, please follow SWMD
on Facebook or Instagram or
visit https://www.southwalton-
mosquitocontrol.org.

About Friends of Topsail Hill
Preserve State Park: The Friends
of Topsail is a Citizens Support
Organization committed to pro-
tecting, enhancing, and celebrat-
ing this beautiful natural space.
Through volunteer projects, ed-

EV@VJ(Z Wovu“ ()ﬁ%w gmamw

Custom Designed Pools & Spas
Emerald Coast Pools designs and builds custom pools with a
commitment to craftsmanship, innovation, and personalized service.

Pool Renovation Services
Pool Resurfacing « Tile Installation ¢ Structural Damage
Equipment Replacement « Spa and Jacuzzi Additions
Deck Repair or Replace « Paver Installation & Repair
Saltwater Conversions * Pool Heating Systems
Outdoor Kitchens « Fire Pit Installations

ucational programs, community
gatherings, and fundraising ef-
forts (Tapas & Tunes and Camp
Christmas), they work hand in
hand with park staff to preserve
the park’s unique environment
and history. As the community
grows, so does the importance of
safeguarding this local treasure
for future generations. To learn
more or volunteer, please visit
https:/ /www.topsailparkfriends.
org.

About T-Mobile: As the super-
charged Un-carnier; T-Mobile US,
Ine. 15 powered by an award-winning
5G network that connects more people,
i more places, than ever before. With
T-Mobile’s unique value proposition
of best network, best value, and best
experiences, the Un-carrier is redefin-
ing connectivity and fueling competi-
tion while continuing to drive the next
wave of innovation in wireless and
beyond. T-Mobile provides services
through its subsidiaries and operates
us flagshup brands, T-Mobile, Metro
by T-Mobile, and Mint Mobile. For
more info, visit hitps://www.t-mo-
bile.com.

Call Now: 850.880.6657 | Email: danielemeraldcoastpools@gmail.com

Visit: 17661 U.S. Highway 331 South, Freeport | On the Web: emeraldcoastpool.com
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Eroded: 30A's Battle for Florida’'s Beaches

Alocally produced documentary podcast

By JARED SCHNADER

“Since the Walton County
[Customary Use] ordinance was
adopted mid-year 2016, can’t
we just say, ‘this section shall not
apply to an ordinance adopted
and effective on or before Jan. 2,
2016’? That would protect Volu-
sia and St. Johns counties...”

That sentence, taken from
a 2017 email written by lobby-
ist Gary Hunter to then—State
Representative Katie Edwards-
Walpole, would quietly reshape
the future of Walton County’s
beaches. The very next day, that
language appeared in House Bill
631. With it, a long-simmering
dispute over who owns—and
who can use—Florida’s beaches
erupted into one of the most con-

sequential local battles.

Eroded: 30As Battle for Flor-
ida’s Beaches chronicles the cre-
ation, passage, and fall out from
this bill through 7 audio episodes.

Over the past two years, I have
interviewed key figures on all sides
of this conflict and spent count-
less hours researching how Wal-
ton County arrived at this point.
What I found was not a single
villain or an easy fix, but a com-
plicated convergence of politics,
property rights, lobbying influ-
ence, and public misunderstand-
ing.

My own journey into this issue
began a few years earlier, when I
overheard a candidate for county
commission confidently tell a
voter, “If you vote for me, I will

fix the problem with our beaches.
The commissioners can do this—
they just aren’t.” Even without
fully grasping the details at the
time, I knew that statement was
inaccurate. Butif that wasn’t true,
what was?

Eroded is a documentary-
style podcast designed to answer
those questions. Through inter-
views with local business own-
ers, longtime residents, tourists,
legal experts, and the lawmaker
who originally wrote the law that
would become HB 631, we un-
cover how all of this came about
and what could be done next.

The podcast begins by laying
essential groundwork, explaining
concepts like Customary Use and
Beach Nourishment—terms that

are often misunderstood but cen-
tral to the dispute. Listeners learn
how, in 2014, beachfront home-
owners and local business leaders
stood together against a proposed
beach nourishment project. This
alliance unraveled as HB 631
passed and public beach use col-
lided with private property rights.

From there, the story broad-
ens. Senator Passidomo recounts
how her initial attempt to address
Customary Use was derailed, ul-
timately forcing her to kill the bill.
I also speak with local business
owners and tourists about how
they have been impacted, and
advocate for fighting to restore
public beach access. The series
explores why the 2025 repeal of
HB 631 failed to return the pub-

lic’s rights to the sand, leaving
many questions—and frustra-
tions—unresolved.

Eroded was created to give
the community a clearer picture
of how we got here—and to en-
courage informed, constructive
involvement in what comes next.
My hope is that listeners come
away better educated, more en-
gaged, and ready to take part in
shaping the future of our commu-
nity and our beaches.

You can find all 7 episodes on
the major podcast platforms, or
visit the website for links: www.
erodedpodcast.com

Jared Schnader is the creator of the
locally produced Eroded: 304’ Battle
Jfor Florida’s Beaches. He lives in Santa
Rosa Beach with his wife and children.

Fore Her Organization Ushers in Spring with
Twelfth Annual “Tea Fore Her"” Fundraiser

Set for March 1st at The Hil-
ton Sandestin Beach Golf Resort
and Spa, Benefiting Breast Can-
cer Patients on the Emerald Coast

Tickets are now on sale for
“Tea Fore Her,” a fundraiser to
benefit Fore Her and presented
by Emerald Coast Hospice, set
for Sunday, March Ist at 12 p.m.

at the Hilton Sandestin. This an-
nual fundraiser, in its 12th year,
provides support and financial as-
sistance to breast cancer patients
along the Emerald Coast who are
undergoing treatment.

Tickets are $70 per person and
tables (for 8 guests) are also avail-
able for purchase at www.foreher.
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org. A $65 discounted ticket will
be available for breast cancer sur-
vivors.

“Emerald Coast Hospice Care
recognizes how essential it is for
breast cancer patients in our com-
munity and surrounding commu-
nities to receive financial support
and services while navigating one
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of the most taxing times in their
lives as they undergo treatment,"
says Melody Joy, Hospice and Pal-
liative Care Consultant with Em-
erald Coast Hospice Care. “We
are honored to support this most
esteemable charitable cause Fore
Her provides to our local residents
by sponsoring Tea Fore Her.”

The day’s festivities will in-
clude a seated luncheon with a
special guest appearance from
Opera singer Toccara Scott, a
silent auction, photo booth...and
of course, tea! Guests are also en-
couraged to wear their most fes-
tive hats for a chance to win the
coveted “Best Hat” prize!

Fore Her is honored to wel-
come Dr. Alison M. Moody as
the guest speaker for the Twelfth
Annual Tea for Her. Dr. Moody
1s a breast surgeon and board-
certified general surgeon at As-
cension Sacred Heart in Panama
City, Florida. She is dedicated

to caring for women and men
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facing breast cancer and other
breast conditions. Her commit-
ment to both medical excellence
and compassionate connection
makes her a meaningful voice for
the gathering. Tea Fore Her of-
fers the perfect setting to gather
with friends and enjoy an uplift-
ing afternoon focused on inspira-
tion, connection, and supporting
a great cause.

Tea Fore Her 2026 sponsors
to date include Hilton Sandes-
tin Beach Golf Resort and Spa
(Venue Sponsor), Emerald Coast
Hospice (Platinum), Clay Gar-
den and Gifts (Photo Booth and
Centerpiece Sponsor), Silver
Sands Premium Outlets (Bever-
age Sponsor), and Eglin Federal
Credit Union (Registration Table
Sponsor). To become a Tea Fore
Her sponsor, donate to the silent
auction, or for more information,
contact amy@foreher.org or visit
www.foreher.org/tea-fore-her.
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AR Homes® Emerald Coast (CNC Homes. Inc.). Led by Chuck Neel, the company brings decades of experience in custom homebuilding
and a strong reputation for craftsmanship. The franchise aims to elevate the custom home experience for residents along the Emerald
Coast by offering personalized design, proven plans, and construction excellence. Neel emphasized that joining AR Homes® is about

creating a lasting legacy for both clients and his family. They are the company is redefining what it means to build-and remodel-homes
in Walton and Okaloosa counties.

Call or Text:

(850) 896-6244

Follow Us on Instagram Cnc_Homes_

Floor plans available at
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On a bright, brisk Florida
day at the Conservation Park
in Panama City Beach, Tammy
Marinuzzi’s stride is purpose-
ful as she makes her way along
uneven pine-lined trails, a chilly
breeze lightly teasing tree-
tops. Daily walks like this—in
many different places—have
become an important part of
her life over the past ten years.
Marinuzzi, an artist and educa-
tor, 1s well known for her widely
exhibited ceramic work, in turn
both whimsical and evocative.
She’s also been a beloved art
professor at Gulf Coast State
College for nearly two decades,
with further educational experi-
ence that includes time teaching
at the University of Florida, the
Skopart Foundation in Greece
and the Golden Bridge Pottery
in Pondicherry, India. These
facets of her practice—pottery
and education—along with a
particularly formative period
spent in India, led her to begin
a project of great personal sig-
nificance in 2015: Pondi Walk.
Pondi Walk has been a journey
of nearly 10,000 miles over the
past ten years, and it’s very near
completion. In addition to a sym-
bolic finish at 9,514 miles, the
project will culminate with a solo
exhibition at The Light Room in
Panama City, Florida, opening
February 21 2026.

Marinuzzi’s journey began, as
they say, with a single step over
20 years ago when she tempo-
rarily relocated to Pondicherry,
India, to teach at Golden Bridge
Pottery. Her interactions with
local and village potters led her

TAMMY MARINUZ ZI

PONDINALK

to a better understanding of the
challenges disadvantaged young
women face in the region, includ-
ing child marriage. As Marinuzzi
dug deeper, she discovered that
impoverished women were fur-
ther hindered in their efforts to
build better futures due to their
daily water-carrying obligations.
“I started researching, and I came
to find out a girl might walk some
three to eight miles a day to get
water,” she explains. “Because of
these responsibilities, they may
not be able to go to school or fin-
ish their education,” Marinuzzi
recalls a story she’s heard of an

Residential & Commercial

Free Estimates

Painting ¢ Pressure Washing
Trim Work  Handyman Services

Home Painting Pro’s

PAINTING SERVICES

890-276-0606

9,514 Miles: Local Artist's Long Walks Hel

organisation that, to overcome
these very real limitations, sent
teachers to the wells to educate
the girls while they waited for
water. Her research, and stories
like this one, as well as her per-
sonal experience in Pondicherry,
got Marinuzzi thinking about
ways she could call attention to
these circumstances.

“Here I am, an educator, a
potter, a woman—I'm all these
things, but my destiny has been
different,” she says. “This is how
it started. The walking is a meta-
phor for thinking about women
globally, it’s an opportunity to
take an hour to pause during my
day, and reflect on the women
globally who must walk daily—

L
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often without access to the things
I take for granted—basic needs
such as water, food, and educa-
tion.”

As she was developing
the concept of Pondi Walk,
Marinuzzi resolved to walk the
equivalent of the distance be-
tween her home in Northwest
Florida and Pondicherry, in
Southern India. “Pondi Walk
began as a personal journey—
both literal and reflective—but
it has since evolved into some-
thing larger,” says Marinuzzi. In
the last ten years, she’s covered
over 9,000 miles, averaging 951
a year, with only a few hundred
left to go before she reaches her
goal. Along the way, she’s taken
photographs, creating a visual
walking journal, a body of work
that both documents physi-
cal locations but also serves as
a reflection of her contempla-
tive mindset. It’s work from this
documentary approach that will
be on show at The Light Room
in 2026. Over the years, Pondi
Walk has also created numerous
opportunities for social engage-
ment, from community-oriented
projects to workshops, public lec-
tures, and exhibits, all “designed
to inspire awareness and action,”
explains Marinuzzi.

Additionally, the artist is using
her walking as a way to raise
funds for a nonprofit in South-
ern India, Shanti Bhavan Chil-
dren’s Project, a school in Tamil
Nadu that provides an education
for one child per family from
villages experiencing extreme
poverty. "Initially, I had hoped
to return to India to reconnect
with the children of Thuvara-

dimanai, a small pottery caste
village in Southern India, and
explore how I might support
their futures,” says Marinuzzi.
However, though her commit-
ments as an artist, educator, and
mother prevented her physical
return, her continued research
led her to Shanti Bhavan as an
alternate avenue in need of sup-
port; she found their mission
closely aligned with her own
goals for this project. Since its
founding in 1997, this organiza-
tion has provided possibilities for
children who would otherwise
be most vulnerable—in the case
of girls, their efforts have re-
duced child marriage rates, but
for both boys and girls, they’ve
helped drive a small-scale shift
away from generational poverty.
Shanti Bhavan’s support offers
a rare opportunity to break the
cycles that prevent upward mo-
bility.

Currently, Marinuzzi is seek-
ing sponsors for every 100 miles
of the walk in an effort to raise
one dollar per mile, with dona-
tions to go to further Shanti Bha-
van’s efforts in Southern India.
Her goal is to raise $9,514,
which can cover all costs associ-
ated with sending a girl to school
at Shanti Bhavan for five years.

For more on Marinuzzi’s
project, including a selection of
images from her walking jour-
nal and details on her upcoming
show at The Light Room, follow
her on Instagram @pondiwalk.
Those interested in sponsoring
Marinuzzi’s project or donat-
ing to Shanti Bhavan should
contact Tammy Marinuzzi at
tmarinuzzi@gmail.com.
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Emerald Coast Theatre Company
Presents “Everlasting Love"-
AValentine's Day Musical Revue
Fundraiser

Love takes center stage this
Valentine’s season as Emer-

ald Coast Theatre Company
(ECTC) presents Everlasting
Love, a special Valentine’s Day
musical revue fundraiser cel-
ebrating romance, connection,
and timeless love songs on Feb-
ruary 14 at 7 p.m. This intimate
evening of music and storytell-
ing will feature beloved perform-
ers Teresa Lombardi, Taylor
Walker, Skylar Smith, and Jackie
Rose.

Everlasting Love invites audi-
ences to experience an unforget-
table night filled with iconic love
songs from stage and screen that
span generations. Designed as
both a celebration of love and
a fundraiser supporting ECTC’s
mission, the revue offers a per-
fect Valentine’s date night with
a meaningful cause at its heart.

“Everlasting Love celebrates
shared dreams and the mean-
ingful relationships that grow
when people come together,”
said Nathanael Fisher, Produc-
ing Artistic Director of Emerald
Coast Theatre Company. “This

evening is about connection,

possibility, and supporting the
future of theatre here on our
Emerald Coast.”

Everlasting Love will be
held at Emerald Coast Theatre
Company, located at 560 Grand
Boulevard, Suite 200, Miramar
Beach, FL. Tickets are $150
each and are sold in pairs. Each
pair of tickets includes a bottle
of wine along with a sweet or
savory charcuterie. Proceeds
from the event directly support
ECTC’s youth educational pro-
gramming and community out-
reach initiatives.

ECTC’s 2025-2026 season
is made possible with generous
support from Grand Boulevard
Town Center, St. Joe Commu-
nity Foundation, Visit South
Walton, Howard Group, and
Jerry and Alice Zich. To make
a tax-deductible donation, be-
come a VIP or sponsor, or learn
more about Emerald Coast
Theatre Company, call (850)
684-0323 or visit emeraldcoast-
theatre.org. Follow ECTC on
Facebook, Instagram, and You-
Tube for the latest updates.

Our Ad & Editorial Deadline

is the

for

the following month's issue.

-----
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The Friends of the Library! South Walton Coastal Branch Library! Linda Perk,
Jan Shuttlesworth, Cheryl Mease, Victoria Sellers - 2026 President Mary Lutz -
Vice President

Don’t Miss Out On Our Next Issue!

For advertising information call,
850-399-0228

SoWal Life is printed and delivered to every home & business
in Santa Rosa Beach and 30A each month!

BRIGHT BLUE
POOLS

Commercial & Residential
Pool Remodeling
No Pool Too Big

Professional Plastering and Tile
Blue Diamond Finish « Pebble Finish
10 Year Guarantee - Free Quotes
Our owner, Curtis Nelson, makes it a point

to be on the jobsite for every project to
ensure everything goes according to plan.

Plastering Pools Since 1975

850.496.2025

BrightBluePools.com

Proudly serving the entire Florida Panhandle!
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FEBRUARY HAPPENINGS IN SOUTH WALTON

Farmers Markets
Grand Blvd. Saturdays 9

a.m.-1 p.m.

Grayton Locals Market Thurs-
days 10 a.m.-2 p.m. at Hibiscus
Guest House

Seaside Amphitheater Satur-
days and Tuesdays 9 a.m.-1 p.m.

Peddlers Pavilion Sundays 9
a.m.-1 p.m.

Rosemary Beach at North Bar-
rett Square Sundays 9 a.m.-1 p.m.

SOWAL Comedy Festival
Feb. 12-14

SOWAL Comedy Fest (for-
merly Sand Up Comedy Fest)
returns, bringing three days of
sharp, big-city stand-up to South
Walton over Valentine’s week-
end. Venues include: SOWAL
House, Wild Olives, and Distill-
ery 98. Shows run nightly with
two showtimes, 6 p.m. and 8 p.m.
at each venue. 2026 Headlin-
ers: Peter Wong, Anjelica Scan-
nura, & Carter Deems. Purchase
tickets, view the full lineup, and
learn more at sowalcomedyfest.
com. Support and sponsorships
benefit the SOWAL Foundation
(SOFO), a nonprofit dedicated to
empowering and uplifting local
creatives.

Hard Hats & High Heels
Feb. 13
Habitat Walton County in-

vites you to join them at the an-
nual Hard Hats & High Heels,

a women's empowerment lun-
cheon bringing together a cross-
section of the Emerald Coast's
professional, social, and philan-
thropic leaders. The Hard Hats
& High Heels Luncheon takes
place at The Hilton Sandestin
Beach Golf Resort & Spa from
11 am.-1 pm.

My Furry Valentine at
AlJ's Grayton Beach
Feb. 14

Join AJ's Grayton Beach from
1-3 p.m. for a special Valentine's
Day event! My Furry Valentine
invites you to celebrate Valen-
tine's Day in a fun, loving atmo-
sphere with your loved ones, both
human and canine. Groove to
live music by Sean Williams from
12-4 p.m. Road Dogg Rescue
will be on-site with adorable pups
available for adoption or looking
for foster families. Enjoy Tito’s

Swag for you and your
furry friend, plus Tito's
Specialty Drinks. Re-
fresh with a Wicked
Weed Beer and get a
FREE pint glass with
the beer special.

Be Mine Dinner &
Live Music at Fish
Out of Water
Feb. 14

Celebrate Valen-
tine's Day with FOOW
as they host a special
Be Mine three-course
dinner from 4-9 p.m., perfectly
paired with their exclusive Wa-
terColor private label wine.
Throughout dinner, enjoy live
music by husband-and-wife duo
Gillerans Island from 6-9 p.m.
Reservations are not accepted;
seating 1s offered on a first-come,
first-served basis. View the menu
at dinefish30a.com/events.

Anti-Valentine's Day at
North Beach Social
Feb. 14

Join NB Social for ANTI-
VALENTINE’S DAY, a night to
embrace the joy of being unat-
tached and celebrate with great
bay views, heartbreaking desserts,
spicy drinks, and DJ Grateful
Dan spinning live. The celebra-
tions begin at 6 p.m. If the up-
coming couples’ holiday has you
down, North Beach Social is here

to put some pep in your step and
a drink in your hand!

IDIDAHIKE 2026 Feb. 14

Spend Valentine’s Day out-
doors during IDIDAHIKE,
hosted by the Choctawhatchee
Chapter of the Florida Trail
Association. The annual event
features guided hikes of vary-
ing lengths through the scenic
Nokuse Land Conservancy, part
of the Florida Wildlife Corridor
and home to sections of the Flor-
ida National Scenic Trail.

Designed for families, casual
walkers and experienced hikers
alike, IDIDAHIKE combines
outdoor adventure, conserva-
tion education and community
connection in one of Northwest
Florida’s most treasured natural
settings. Info & registration: idi-
dahike.org

Toast 'n Jam: Sincerely,
Sondheim Feb. 15

Sinfonia Gulf Coast welcomes
back Broadway favorite Nicholas
Rodriguez for a special Valen-
tine’s weekend brunch concert
celebrating the life and legacy
of legendary composer Stephen
Sondheim at 10:30 a.m. at Hotel
Effie, Miramar Beach. Toast 'n
Jam: Sincerely, Sondheim blends
live music, storytelling and ex-
cerpts from Sondheim’s hand-
written letters for an intimate,
heartfelt experience.

A beloved Sinfonia audience

VENDOR BOOTH SPACE SELLING OUT FAST

for the NEW TWO DAY Northwest Florida Spring Home Show

&
SPONSORED BY L

Saturday and Sunday « April 1l & 12, 2026
at the Rigdon Center at the Northwest Florida Fairgrounds
1958 Lewis Turner Boulevard, Fort Walton Beach, FL
This is A PATRIOTIC Red, White and Blue
250th Anniversary of America Event with
FREE ADMISSION to the public

e VI E 71 A AND THE FOLLOWING AWESOME BUSINESS OWNERS
mily of lu-uﬂ Hmru

Mention You Saw This Ad in Life Media and Receive A 10% DISCOUNT on Your Booth Space
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Deffeved Interivrs

BATH & SHOWER SPECIALISTS

To Become a Vendor or Sponsor in This Great Event - Gontact
YOZ-¥ Wes Fell (Event Promater) at 850-353-2832 or WesFell@Cox.Net
More Info & Registration Form at www.ParadisePromotionsfl.com

This is Another Great Paradise Promotion

ECOVIEW

favorite, Rodriguez is joined on
piano by Grammy- and Emmy
Award—winning music direc-
tor John McDaniel. Together,
they bring to life selections from
Company, Sunday in the Park
with George, Into the Woods and
other Sondheim classics, while
sharing stories of the composer’s
friendships with icons such as
Oscar Hammerstein II, Jona-
than Larson and Lin-Manuel
Miranda.

Tickets are $125 per person
and include brunch, perfor-
mance and gratuities; limited
front-row seating is available for
$195. Proceeds benefit Sinfonia
Gulf Coast and its music educa-
tion and community programs.
Seating 1s limited. Tickets and
information are available at Sin-
foniaGulfCoast.org or by calling
(850) 460-8800.

Russell Brad at Old
Florida Fish House Feb.
16 & 17 and March 2 & 3

Russell Brand returns to Old
Florida Fish House. Tickets are
live now — catch the energy and
the laughs beginning at 5:30 p.m.
Purchase tickets at oldfloridafish-
house.com.

AlJ's Grayton Beach
Mardi Gras Celebration
Feb. 17

The annual AJ's Grayton
Beach Mardi Gras Celebration
begins at 3 p.m. on Fat Tues-
day. The party kicks off with a
delicious Crawfish Boil followed
by live music with Dikki Du &
Zydeco Krewe at 4 p.m., bringing
the vibrant sounds of Louisiana
right to AJ's! Enjoy Gajun favor-
ites including Crawfish, Gumbo,
Etouffée, Jambalaya, and Red
Beans. Sip on Hurricane drink
specials to keep the celebration
going and $5 Big Draft Beers to
quench your thirst. Come eat,
drink, and dance with AJ's this
Fat Tuesday!

The 30A Wine Festival
Feb. 18-22

The 30A Wine Festival,
underwritten by The Alys
Foundation, returns to the beau-
tiful community of Alys Beach.
Cleanse your palate and prepare
for five days of exquisite wines,
delectable dishes, and beautiful

continued on next page
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FEBRUARY HAPPENINGS IN SOUTH WALTON

surroundings. The festival show-
cases renowned distillers, vint-
ners, and culinary favorites over
four days of celebration —a series
of events and workshops where
wine enthusiasts and bourbon
lovers alike relish in the festivities
within the captivating town of
Alys Beach. Visit 30awinefestival.
com for more details on the fes-
tival events, tickets, participants
and more.

Sandestin Gumbo
Festival Feb. 20-21

The event is a beloved local
winter tradition in South Wal-
ton. Featuring gumbo tasting
throughout The Village, as well
as a bloody mary competition
and live music. This year’s event
1s promising to serve up fun for
everyone. The event begins
with a kick-off party the 20th at
5 O'Clock Somewhere Bar &
Grille, with the main event from
1-4 p.m. at The Village the 21st.
Visit sandestingumbofestival.com
for tickets and details. Event will
happen rain or shine.

Shrimp & Grits Festival
Feb. 28

The festival will showcase
shrimp & grits dishes from some
of your favorite local restaurants
on the Emerald Coast. Proceeds
from the festival benefit over
5,000 local club kids at the Boys
and Girls Clubs of the Emer-
ald Coast. This spirited and fun
competition features local area
restaurants, showcasing their cu-
linary expertise and innovative
variations of the Shrimp & Grits
dish. Enjoy “tasting stations,” live
entertainment, craft beer and
cocktail samples of choice. Guest
celebrities will judge the competi-
tion for winners in several catego-
ries, with of course, the coveted
"People's Choice" title voted by
all the guests. Learn more and
get tickets at www.shrimpand-
gritsfest.com.

Tea Fore Her March 1

Gather your friends and join
Fore Her at noon for Tea Fore
Her at The Hilton Sandestin
Beach Golf Resort and Spa.
Enjoy lunch and tea with great
company while raising funds for
breast cancer patients along the
Emerald Coast. During the event
there will be a photo booth, silent
auction, lunch, wine pull and

more. Big hats encouraged for a
chance to win "Best Hat" prize.
Tickets can be purchased online
at www.foreher.org/event-de-
tails/tea-fore-her-2.

Emerald Coast Boat &
Lifestyle Show March 6-8

This land-based show at
Aaron Bessant Park will feature
boat displays from all major
manufacturers and the top deal-
ers representing the latest in
boats, high-tech engines, elec-
tronics and marine accessories.
Buyers will find everything in
between. REAL. FUN. BOATS.
Making it much more than a
boat show, this event features ev-
erything for the kind of active,
outdoor beach living so popular
along the Emerald Coast. From
stand-up paddleboards and fish-
ing kayaks, to outdoor kitchens,
diving, active wear and beach
cruising bicycles. Visit emerald-
coastboatshow.com to purchase
tickets, check out the venue and
registered exhibitors.

Book Carnaval | Festival
del Libro at Grand
Boulevard March 7

Join fellow book-lovers in
Grand Boulevard in Grand Park
from 10 a.m.-1 p.m. for Book
Carnaval / Festival del Libro,
a vibrant celebration of books,
community, and creativity! Free
and open to all ages. Bring a
book to swap. Bring a friend
to brag. Wear your best carna-
val costume! There will be free
books, costume parade, arts &
crafts, yummy treats and tons of
other literary adventures!

ECCAC Gala & Golf
Weekend March 7-8

The Emerald Coast Chil-
dren’s Advocacy Center will host
its 28th annual signature Gala
& Golf Weekend on March
7-8, bringing the community
together to support children
in need. The Gala takes place
Saturday, March 7, at 5:30 p.m.
at the Hilton Sandestin Beach
Golf Resort & Spa and includes
dinner, music, a wine pull and
live auction led by DawnMarie
Kotsonis, “The Gavel Girl,”
with former ECCAC client
Isabella Rose as the featured
speaker. The weekend continues
Sunday, March 8, with a noon
shotgun-start Golf Tournament

at Kelly Plantation Golf Club.
Proceeds benefit ECCAC’s mis-
sion to provide free services to
child victims of abuse. Gala and
golf reservations are available
at eccac.org. For details, contact
Kate McDougall at 530-341-
0802 or kate@eccac.org.

CVHN Soirée on the Bay
March 13

Enjoy a lavish gathering with
fine wine, food and spirits at
Soiree On The Bay: Act V, an
clevated weekend benefiting
Children’s Volunteer Health
Network honoring 20 incredible
years of care, compassion, and
community impact. This week-
end is presented by the Dugas
family and will take place on
their stunning family estate over-
looking the Choctawhatchee
Bay in Santa Rosa Beach. De-
tails and tickets at givebutter.

Destin Charity Wine
Auction Turns 21 and
Goes Wild for Kids
April 24-25

The 2Ist Annual Destin
Charity Wine Auction pre-
sented by the Jumonville Family
benefits children in need across
Northwest Florida through Des-
tin Charity Wine Auction Foun-
dation’s (DCWAF) 16 partner
children’s charities. In 2025, the
foundation donated $3.1 million

following one of its most success-
ful auctions to date.

The 2026 auction will feature
an impressive lineup of celeb-
rity chefs and internationally
renowned vintners. Confirmed
vintners include owners and
winemakers from Allegrini, Car-
dinale and Lokoya, Domaine de
la Clos Chapelle, Dossier, Dou-
bleback, Forman, Jarvis Estate,
Phifer Pavitt, Aaron Pott Wines,
Revana Wine Portfolio, Thomp-
son 31Fifty, VGS Chateau Po-
telle and more.

The Destin Charity Wine
Auction is held in conjunction
with the South Walton Beaches
Wine and Food Festival, also tak-
ing place at Grand Boulevard
the same weekend. The festival
showcases hundreds of premium
wines, spirits and culinary offer-
ings, with proceeds benefiting
DCWAE

More participating chefs and
vintners will be announced in
the coming months. Full details
are available at dewaf.org.

MIRAMAD BEACH

AUDIOLOGY
ASSOCIATES

42 Business Centre Drive, Unit 306
Summit Building - Miramar Beach

Audiologist Dr. Mandy
Rounseville-Norgaard

Accepting New Patients

850-517-6977

Check us out on Facebook!

SoirecontheBayACTV. : : :
com/c/SoirecontheBay. miramarbeachaudiologyassociates.com

ROOFPRO

Roofing Specialists
Most Awarded
Roofing Contractor
State Licensed - License # CCC133693

Shingle - Metal - Tile Roof Replacement Experts
FREE Estimates within 24 Hrs.

E Bl Scan this QR Code
;il for a 5% Discount!
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IN WALTO

ACCOMMODATIONS
BEST BOUTIQUE VACATION
RENTAL COMPANY <50 UNITS
DIAMOND: 30A Beach Stays & Grayt 30A Vacations Inc.
PLATINUM: Shore Dreams Vacation Rentals
GOLD: Stay at 30A Vacation Rentals

BEST HOTEL/RESORT
DIAMOND: The Pearl Hotel
PLATINUM: WaterColor Inn & Resort
GOLD: Hilton Sandestin Beach Golf Resort & Spa

BEST RENTAL MANAGEMENT
COMPANY >50 UNITS
DIAMOND: Oversee
PLATINUM: 30A Beach Girls
GOLD: Royal Destinations

ACTIVITY/SHOPPING
BEST ART GALLERY/STUDIO
DIAMOND: Justin Gaffrey Gallery
PLATINUM: Ria Leigh Gallery
GOLD: Jonah Allen Gallery

BEST EVENT
DIAMOND: 30A Songwriters Festival
PLATINUM: Seeing Red Wine Festival

GOLD: 30A BBQ Festival

BEST GOLF COURSE
DIAMOND: Camp Creek Golf Course
PLATINUM: Eagle Springs Golf Course and Recreation Center
GOLD: Santa Rosa Golf & Beach Club

CONGRATULAT

BEST KIDS ATTRACTION
DIAMOND: Camp WaterColor
PLATINUM: The Village of Baytowne Wharf/Adventure Zone
GOLD: Wild Sea Turtle Wednesdays/South Walton Turtle Watch

BEST NATURE LOCALE
DIAMOND: Grayton Beach State Park
PLATINUM: Eden Gardens State Park
GOLD: Topsail Hill Preserve State Park

BEST RETAILER
DIAMOND: Lola’s on 30A
PLATINUM: The Seaside Style
GOLD: WaterColor Store

BEST SHOPPING AREA
DIAMOND: Grand Boulevard
PLATINUM: Seaside
GOLD: Silver Sands Premium Outlets

BEST TENNIS FACILITY
DIAMOND: Watersound Club Tennis
PLATINUM: Seaside Tennis
GOLD: Rosemary Beach Racquet Club

FOOD & DRINKS
BEST BREAKFAST
DIAMOND: Donut Hole
PLATINUM: Crackings
GOLD: Cowgirl Kitchen

BEST CASU
DIAMOND: Shunk
PLATINUM: L
GOLD: Fish ¢

BEST COFF
DIAMOND: Blacl
PLATINUM: Be
GOLD: Amavida

BEST CRAFT BEER/S
DIAMOND: 1
PLATINUM:

GOLD: Growle

BEST FINI
DIAMOND: C
PLATINUM: Geor
GOLD: Seagar’s Prin

BEST HAP
DIAMOND: The Gr
PLATINUM: Hurr
GOLD: Fish ¢

BEST L
DIAMOND: C
PLATINUM: Sou
GOLD: Chant

BEST PERSONAL CHE
DIAMOND: Tow
PLATINUM: Blue !
GOLD: Grayton Beacl
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AL DINING
Gulley Oyster Bar
os Rancheros

Dut of Water

EE HOUSE

< Bear Bread Co.
ignets & Brew
Coffee Roasters

SPIRITS SELECTION
he Craft Bar
Distillery 98

r Garage 30A

E DINING

“afé Thirty-A

ze's at Alys Beach

e Steaks & Seafood

PY HOUR

eat Southern Café
icane Oyster Bar
Dut of Water

UNCH

owgirl Kitchen
th of Philly 30A
icleer Eatery

F/CATERING SERVICE

nsend Catering
Magnolia Catering
1 Catering and Events

BEST SWEET TREATS

DIAMOND: Pecan Jack’s Ice Creamery & Candy Kitchen

PLATINUM: Caramel Cow
GOLD: Blue Mountain Beach Creamery

BEST WINE SELECTION
DIAMOND: Wine Bar/Wine World
PLATINUM: Gallion's Restaurant
GOLD: Driftwood Wine & Spirits

SERVICES
BEST BEACH/EVENT SERVICES PROVIDER
DIAMOND: Cabana Man
PLATINUM: 30A Blaze Beach Bonfires
GOLD: 30A Beach Boyz

BEST FISHING CHARTER
DIAMOND: Ranger Angler Fishing Charters
PLATINUM: Florida Boy Adventures
GOLD: Reel 30A

BEST LOCAL MUSICIAN/BAND
DIAMOND: Jared Herzog
PLATINUM: Dread Clampitt
GOLD: The Pickled Pickers

BEST OUTDOOR ACTIVITY COMPANY
DIAMOND: La Dolce Vita
PLATINUM: YOLO Board + Bike
GOLD: 30A Blaze Beach Bonfires

BEST PHOTOGRAPHER
DIAMOND: Jonah Allen Gallery
PLATINUM: Lynn Crow Photography
GOLD: Pure7 Studios

PLATINUM: Serenity by the sea Spa at Hilton Sandestin Beach

<|||

aes

BEST SPA/SALON
DIAMOND: Spa Pearl

GOLD: Taylor by the Sea

VENUES
BEST LIVE MUSIC VENUE
DIAMOND: North Beach Social
PLATINUM: Red Bar
GOLD: Seaside Amphitheater

BEST MEETING/CONFERENCE SPACE
DIAMOND: Camp Creek Inn
PLATINUM: WaterColor LakeHouse
GOLD: Hilton Sandestin Beach Golf Resort & Spa
BEST WEDDING VENUE
DIAMOND: The Chapel at Seaside

PLATINUM: WaterColor LakeHouse
GOLD: Vue on 30A

PerfectinWaltonCounty.com

WALTON
COUNTY

TOURISM
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MKAF 30th Anniversary of Concerts

Celebrate three decades of
music under the stars as the
Mattie Kelly Arts Foundation
(MKAF) marks the 30th anni-
versary of its beloved Concerts in
the Village series. The area’s first
live outdoor concert series returns

PRESENTISG SINNSOH

BECOME A MEMBER

Thursday evenings from April 9
through June 11, 2026, at the
MKATF Dugas Pavilion in Destin.

This 10-concert, family-
friendly series features premier re-
gional and national artists and top
tribute bands performing every-

3

— YEARS —

af

Membership
keeps art FUNded

mattie kelly arts foundation

+ Receive discounts on Festival of the Arts merchandise.
/ Receive membership rates on select MKAF events.

MKAF.org

- JOIN TODAY!

1.emerald coas

" theatre cnmpany

%ﬂ) thd

thing from classic rock, rhythm
and blues, and disco to yacht rock
and modern pop favorites.

The season opens April 9 with
Smash Mouth, followed by Black
Jacket Symphony recreating Van
Halen’s 1984. Other highlights

A

L mattie kelly arts foundation

OCTOBER 25 & 26

af

Concerts
in the Village

mattie kelly arts foundation

THURSDAY NIGHT
CONCERT SERIES

APRIL 9 - JUNE 11, 2026

/ Receive one season pass to Concerts in the Village.
/ Enjoy early admission access to Concerts in the Village.

vV af
|_ mattie kelly arts foundation

ARTSREACH
160+ ‘brocrams

Food, Drinks, Surprise Performandes,
Silent Auction, and More!

1k

EMERALDCOASTTHEATRE.

-

ORG

include Yacht Rock Schooner,
Rumours ATL (Fleetwood Mac
tribute), Brass Transit: The Music
of Chicago, The Turnstiles: A
Tribute to Billy Joel, Boogie Won-
der Band, The Molly Ringwalds,
The Return: A Beatles Tribute
performing Sgt. Pepper’s Lonely
Hearts Club Band, and a season
finale with AIA: The Official
Jimmy Buffett Tribute Band.

“We are thrilled to celebrate
30 years of Concerts in the Vil-
lage with one of our most dy-
namic and diverse lineups yet,”
said MKAF CEO Demetrius
Fuller. “When you purchase a
concert ticket, you are supporting
our mission to bring arts educa-
tion and engagement programs to
thousands across Northwest Flor-
ida. We invite everyone to join
us this season for unforgettable
nights of music and community.”

Gates open at 6 p.m., with
concerts beginning at 7 p.m. At-
tendees are encouraged to bring
lawn chairs and picnics, or enjoy
food and beverages available for
purchase from featured restau-
rants and food trucks.

General admission is $40 per
adult (including processing fees),
with discounts available for active-
duty military with ID. Children
12 and under are free. Tickets are
available at MKAF org/events.

A limited number of VIP ta-
bles, seating eight guests for the
entire season, are available. For
availability or sponsorship infor-
mation, call (850) 650-2226 or

th Vlllage

email info@mbkaf.org,

MEKAF members receive early
entry, free admission to every
concert, and discounts to other

MKAF events.
MKAF.org.
Concert lineup is subject to
change. All sales are final. Pets,
drones, and tables larger than two
feet are not permitted. Children
17 and under must be accompa-
nied by a parent or guardian.

The 2026 Concerts in the
Village schedule:
Thursday, April 9 |

Smash Mouth

Thursday, April 16 |
Black Jacket Symphony:
The Music of Van Halen

Thursday, April 23 |
Yacht Rock Schooner

Thursday, April 30 |
Rumours ATL

Thursday, May 7 |
Brass Transit: The Musical
Legacy of Chicago
Thursday, May 14 | Turnstile:
The Music of Billy Joel

Thursday, May 21 |
Boogie Wonder Band

Thursday, May 28 |
The Molly Ringwalds

Thursday, June 4 |
The Return: A Beatles Tribute

Thursday, June 11 |
AlA: The Ofhcial Jimmy
Buffett Tribute Band

Learn more at
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By CHRISTIAN REGALADO

I dedicate this month’s ar-
ticle to those of you who will be
newly eligible for Medicare in
2026. I hope you find it help-
ful!

If you’ve been anticipat-
ing your own transition to the
Medicare program, you may
have already noticed that there
are a lot of moving parts, and
figuring out what to do can
be confusing. So let’s break it
down.

First of all, you want to
know about your initial enroll-
ment period. Assuming you
are not intending to remain on
your employer’s group plan and
you're not already collecting
Social Security benefits, begin-

New To Medicare?

ning three months before your
birth month when you turn 65,
you can enroll for Medicare
Parts A and B through the So-
cial Security Administration.
These days, this is best accom-
plished online at ssa.gov. Tech-
nically, you can wait as long as
three months past your 65th
birthday to enroll without pen-
alty, but get it done early.

If you’ve worked at least
40 quarters in your lifetime,
you're automatically provided
Medicare. This includes two
parts(Medicare Parts A and
B). Medicare Part A has no
premium and covers hospital-
related fees with various deduct-
ibles. Medicare Part B covers
80% of physicians and other
outpatient fees, and it is offered
with a monthly premium. For
most people, in 2026, the Part
B premium is $202.90, which
will be automatically deducted
from SSA benefits if you col-
lect them, or paid directly by
you if you are not. For those
with higher incomes based on
a two-year look back, the Part
B premium will vary and can
be as high as $689.90 (and

$91.00 for Part D prescription
coverage) per month. This is
known as the Income Related
Monthly Adjustment Amount,
or IRMAA.

Step two, you’re going to
decide whether you’d prefer to
stick with Traditional Medicare
(Parts A and B) and then add
a Medicare Supplement Plan
and a Prescription Drug Plan
(Part D) to help offset the rest,
or switch to a Medicare Ad-
vantage Plan, which is a com-
mercial health plan designed
specifically for Medicare ben-
eficiaries.

Original Medicare with an
added Supplement Plan (Me-
digap) will be your strongest
insurance option. During your
initial enrollment into Medi-
care, you have guaranteed is-
suance into a Supplement Plan
within the first six months of
enrolling in Part B. This means
that you do not need to pass
underwriting before purchas-
ing a Supplement Plan. If you
decide after those six months to
purchase a Supplement Plan,
you will need to pass medical
underwriting to be accepted. A

Supplement Plan will allow you
to see any provider in the coun-
try that accepts Medicare, and
most of the costs that Original
Medicare does not cover will be
covered by your Supplement
Plan. The reason many choose
a Supplement Plan over an Ad-

A l
Hanish Water,

Systems of SRB

# Wellness

vantage Plan is the flexibility
to see more providers, without
the concern of needing prior
authorization or having an in-
surance company deny a claim.
However, Supplement Plans

MEDICARE

continued on page 28

Exclusive Distributors of the Watercrest-10 by Hanish
Call 850-267-0500 | 76 Lynn Drive, Santa Rosa Beach
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The 24th annual running of the

SEASIDE SCHOOL
HALF MARATHON + 5K

is back on Sunday, February 15, 2026,
in beautiful Seaside, Florida.

Learn more and register at

RunSeasideFL.com
Scan the QR E o _
code to learn

more and 7
reqister. E LA
—

S

SOUTH WALTON

FLORIDA




Page 28

South Walton Life www.southwalton.life

February 2026

&%
(55
we s

Three-Day Event in Panama City Beach Focuses on
Harmonic Living and Sound Immersion

What if the modern health
system 1isn’t built around well-
ness at all, but around long-term
dependency? That question sits
at the center of EXPHARMA-
CON 2026, a three-day health
and wellness experience coming
to Panama City Beach from April
24-26 that challenges conven-
tional thinking and invites attend-
ees into a different conversation
about how we live, heal, and
thrive.

Unlike traditional wellness
expos focused on products and
protocols, EXPHARMACON
2026 is designed as an experien-
tial event, blending education,

immersive Sound Bath sessions,
and practical discussions around
what organizers call Harmonic
Living — an approach centered
on alignment, balance, and inten-
tional lifestyle choices.

Set against the calming back-
drop of the Gulf Coast, the event
will bring together speakers, facil-
itators, and attendees who share
a curlosity about alternatives to
one-size-fits-all health narratives.
Through guided sessions and im-
mersive experiences, participants
will explore how sound, environ-
ment, and intention can influence
clarity, stress reduction, and over-
all well-being.

“EXPHARMACON isn’t
about rejecting modern medi-
cine,” organizers say. “It’s about
expanding the conversation.
Many people feel there must be
more to wellness than prescrip-
tions alone, and this event creates
space to explore that — respon-
sibly, experientially, and without
pressure.”

Cornerstones of the event
include a Sound Bath, Quan-
tum Meditation and brainwave
entrainment practices, where
attendees experience carefully
designed sound environments in-
tended to encourage relaxation,
focus, and nervous-system reset.

Explore Harmanic Living, Sound
Immersion, and a New Conversation

About Wellness I
Your Health Journay Stare Harel L ]

B April 24-26, 2026

TICKETS AT EXPHARMACON.COM

J1UltraClear

Bluewater

PLASTIC SURGERY

Steven J. Clark, MD, DMD, FACS

Board Certified Plastic Surgeon
Michelle Sasala MSN, APRN, FNP-BC
Nurse Practitioner/Aesthetic Injector

Maya Newell, Licensed Esthetician

TURN BACK THE CLOCK!

Non-Surgical
Treatments

Botox Bar
Facial Fillers
Laser Hair Removal
Laser Pigmentation
and Wrinkles
New - Ultra Clear Laser

Surgical

Procedures
Breast Augmentation
Breast Lift or Reduction
Tummy Tuck
Mommy Makeover
Liposuction (Vaser, 360)
Facelift, Necklift, Eyelift
Gynecomastia
(Male Breast Reduction)
Post Weight Loss
Labiaplasty

Skincare &

Aesthetician Services
Medical Grade Skin Care
Facials
Diamond Glow
Dermaplane
Peels

Book your appointment today!
Niceville « Santa Rosa Beach

(850) 530-6064 | bluewaterplasticsurgery.com

These sessions are paired with
discussions around conscious liv-
ing, personal responsibility, and
how small, intentional changes
can have a meaningful impact on
daily life.

The timing and location of
EXPHARMACON 2026 are
intentional. Panama City Beach
offers a rare quartz sand beach
to ground and reconnect to the
energy of this natural setting that
complements the event’s themes,
giving attendees the opportunity
to step away from noise and rou-
tine while engaging in a deeper

exploration of wellness con-
cepts.

Organizers emphasize that
EXPHARMACON 2026 is ed-
ucational and experiential, not
medical in nature. The event
does not provide diagnoses or
treatments, but instead focuses
on lifestyle awareness, personal
exploration, and community
dialogue.

Attendance for EXPHAR-
MACON 2026 is limited, rein-
forcing its emphasis on quality
experience over scale. Tickets
and accommodation informa-
tion are available now; and early
booking is encouraged due to

anticipated demand.

For those who have ever ques-
tioned whether health can be
approached differently — more
intentionally, more holistically,
and more personally — EX-
PHARMACON 2026 offers an
invitation to explore what that
might look like.

Tickets for this event are avail-
able at www.EXPHARMACON.
com.

This is an educational and
experiential event, not medical
advice.

MEDICARE

continued from page 27

have an extra premium between
$100 and $225 per month, de-
pending on which plan and
carrier you choose, and they do
not include a Prescription Drug
Plan. You will need to add a
PDP along with it. If you don’t,
you will be charged a lifetime
penalty when you later decide
to add an Advantage Plan or
PDP. This penalty is 1% for
every month you did not have
a PDP after starting your Medi-
care Part B.

If you choose an Advantage
Plan, the government essen-
tially pays your Medicare ben-
efits to the insurance company
to manage your health care,
and in turn, the Advantage
Plan is required to offer benefits
that meet a minimum standard.
Historically, many have offered
extra perks as well, including
a Prescription Drug Plan. Ad-
vantage Plans work very much
like an employer's group insur-
ance. You will need to decide
if you want an HMO or a PPO

and will need to stay within
your plan's network. This is the
most affordable option as they
usually have $0 premiums,
and many even include a Part
B Giveback, which will actu-
ally pay back a portion of your
Medicare Part B premium. Dif-
ferent carriers will have differ-
ent provider networks and PDP
drug formularies, so it is impor-
tant to choose the right plan ac-
cording to your needs.

What most influences peo-
ple when it comes to choosing
which Supplement and PDP
plan or Advantage plan will
work best is typically a com-
bination of one’s anticipated
health care needs, doctor net-
work flexibility or preferences,
and budget. Talk to your local
broker to get more details and
see which plan may work best
for you.

Everyone is different and has
individualized needs, so getting
a free consultation from a cer-
tified Medicare broker is valu-
able. Reach out anytime! Email
Christian@evergreenhealthins.
com or call (850) 687 7606.
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By SteEPHENIE CRAIG

Do you ever look back at the
way you used to be with judge-
ment? Maybe you are embar-
rassed about the way you used to
look or act in childhood. Perhaps
you shame yourself for previous
relationships. Maybe you feel
angry at yourself about how you
handled your work life. Perhaps
you are hard on yourself for past
mistakes.

It’s easy to be unkind and
judgemental toward yourself
from your present place of
knowledge and understanding.
However, what would it be like to
consider what those earlier ver-
sions of yourself knew when they
were making decisions? What did
your 8 year old self know when
you were deciding how to man-
age growing up in your family of
origin? What did your 15 year old
self know when you chose who to
date? What did your 20 year old
version of self know when you
were choosing a career? In most
cases, these earlier versions of
yourself were making decisions
that made sense at the time with
the current developmental infor-
mation and understanding,

Rather than being unkind
to yourself, consider that every
version of you that came before
the current version was an im-
portant part of your journey to
the present. Each of these parts

An Inner Voice Makeover

of yourself made decisions and
have been working hard for years
trying to protect you and to get
you to today. While the life strat-
egies of these parts of you may
not have always panned out posi-
tively, they were trying to help
you to cope and to survive. What
might it look and feel like to shift
from being mean to yourself to
talking to yourself like someone
you love deeply like a child or a
dear friend? How would your
words and approach be different?

Your words and tone create
cycles with lasting impact. Often,
the negative voice in your head
originated from a critical parent
or other authority figure who
did not know how to be kind to
themselves. When you learn to
honor and speak kindly to your-
self, it creates a natural result of
you speaking more kindly to oth-
ers. Similarly, when you are criti-
cal and shaming of yourself, you
are more likely in times of stress
and hurt to speak unkindly to
others resulting in you becom-
ing the unkind voice in someone
else’s head. And beyond human
relationship, the unkind voice in
your head often unhelpfully gets
attributed to God, creating an
impatient and angry idea about
how God sees you when in real-
ity, you are deeply loved and val-
ued.

So, how do you shift your
inner voice from judgement to
kindness?

7 Ways to Talk to Yourself
with Kindness

1. Notice when you are being
harsh with yourself. “I'm not
being very kind to myself in this
moment.”

2. Seek the source of the voice.
“Where is this judgement coming
from? Am I talking to myself the
way someone talked to me when
I was younger? When do I first

T
JOURNEY

BRAVELY

Stephenie Craig, LCSW

918-221-9987 | stepheniecraig@journeybravely.com
Todd Craig

w 918-740-1232 | todd@journeybravely.com

| www.journeybravely.com

remember talking to myself in
this way?”

3. Acknowledge earlier parts
of self. “I see you, 8 year old me.
What can you show me about
your concerns and your strategies
for getting my needs met?”

4. Validate earlier versions of
yourself with grace. “I can see

that you started trying to be per-
fect at a young age in order to get
approval and I can understand
why you needed to do that at
the time. I can also see why you
sometimes still want to do that
now.”

5. Show appreciation to ear-

lier versions of self. “I really

# Wellness

appreciate that you have been
trying to help me along in life by
trying to be perfect.”

6. Talk to earlier versions of
self like you would talk to some-

JOURNEY BRAVELY

continued on page 31
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PHARMACEUTICALS BUILT FOR YOU.

Because you are unique...

WHAT IS COMPOUNDING?

Pharmaceutical compounding allows for your medical provider to
provide specialized treatment. We can formulate your prescriptions
to meet your individual needs.

The need for compounding is endless. Below are a few topics that
Emerald Coast Compounding Rx handles on a daily basis.

HORMONE AND THYROID REPLACEMENT THERAPY
DERMATOLOGY | PAIN MANAGEMENT
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COMPOUNDING PHARMACY

 Anti-Aging

« Bio-identical Hormones
Replacement Therapy
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o Infertility

www.eccpharmacy.com | info@eccpharmacy.com
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« Podiatry

« Sports medicine

o Veterinary And More

Regina Jaquess, Pharm D
USA Water Ski team member

and ten time World Champion
and World Records
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www.reginajaquess.com
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By Dr. RicHARD CHERN, MD

Sitting on opposite ends of
the couch, wondering if they
were still in love. Same house,
same couch, same bed, same
routine, but where is the love,
the fun, the passion? It seems
like years since they’ve been in-
timate.

She doesn’t seem interested
anymore. He’s tried so many
times, he just doesn’t ask any-

Where Has The Love Gone?

more. She always seems angry
about this or that. Complain-
ing about things that shouldn’t
even matter; but apparently
they matter a lot. Complaining
about not sleeping or waking
up all night and always being
tired. Is she just tired of him?
It’s like there’s no way to make
her happy anymore.

He doesn’t seem interested
anymore. When was the last
time he came on to me? I can’t
even remember the last date we
went on. We never spend time
together. He’s always asleep on
the couch and we never talk
anymore. If I still love him,
why don’t I have any desire? I
thought marriage was supposed
to get easier.

Does this sound familiar? It
should. It’s the story we hear
from patients all the time. No
libido, never feeling rested, just
surviving each day so you can

MARIJUANA REMAINS MEDICAL IN FLORIDA
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get home and crash, the weight
gain, the irritability. And why is
everyone getting so annoying?

It’s amazing what hormones
are responsible for. Everyone
seems to think testosterone =
mean and muscles and estrogen
= emotional overload. That’s so
far from the truth. It’s hard to
describe, but I might say, testos-
terone = fearless desire to en-
gage in life, and estrogen = the
emotional awareness to enjoy
every moment.

Forget the health benefits
of hormones today, and there
are tons. Let’s talk about how it
changes your life.

Imagine peacefully drifting
off to sleep and waking after
eight hours feeling fresh and
rested. Not even an ounce of
tired. None. I'm talking ready
to hop out of bed with a list of
tasks to accomplish and looking
forward to accomplishing every

single one. You can’t wait to get
out of bed excited for the day.
Sounds impossible.

Imagine actually taking the
steps toward a goal instead of
just having some hazy snippets
of a daydream where you don’t
really know what you want,
where you would go or what
you would do, because it seems
like you will never get there any-
way.

Imagine your spouse ap-
proaching you with that look in
his eye and you smile, because
you’ve been waiting for him all
day.

That’s just a taste of what
hormones do. I used to feel like
you. I got treated 12 years ago.
It changed my life. I felt alive.
I slept. I was happy. I wasn’t
afraid of life. So, I quit my job
and left over 20 years of tra-
ditional medicine. Why? So, I
could help you feel better, too.

We take a comprehensive
approach. We listen. We review.
We create. We design. And we
personalize it all to you. You’re
not broken—and you’re not
alone. I can’t wait to see you
feeling better. You really have
no clue what you’re missing. It’s
so exciting. Just call us. It’s re-
ally not expensive to completely
change your life. Call The Hor-
mone Restoration Center at
(850) 837-1271.
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Book Review: Good Morning, Monster:
A Psychotherapist’s Delight in Raw Recovery Stories

REVIEWED BY MICHAEL
McManus, MSW, LCSW

As a licensed therapist with
over four decades in psycho-
therapy, Catherine Gildiner’s
“Good Morning, Monster”
feels like a professional home-
coming. This collection of five
extended case studies—framed
as “heroic stories of emotional
recovery”’—captures the gritty
beauty of long-term therapy
in ways few books do. Gild-

iner, a seasoned clinician her-
self, turns clinical encounters
into compelling narratives that
resonate deeply with therapists
craving transparent, relational
accounts.

Each chapter traces a client’s
multi-year arc, from devastat-
ing intake to transformative
follow-up.

* One grapples with a tyran-
nical mother’s verbal venom
(“Good morning, monster!”),
internalized as self-loathing:

* Another navigates cult depro-
gramming after decades of
indoctrination.

* Stories span physical paraly-
sis from psychosomatic roots,
Munchausen-by-proxy sur-
vival, and more.

These aren’t tidy vignettes;
they’re messy, real journeys
mirroring the nonlinear paths

JOURNEY BRAVELY

continued_from page 29

one you love. “I understand that
you started trying to be perfect
as a way to survive. I am here
now and I see you and I care for
you and I will help you figure out
some different ways to feel okay.”

7. Develop an ongoing friend-
ship with earlier versions of self.
“I am here and will be here for
you every day to talk you through
the hard moments.”

While this approach may
seem a bit unusual, incorporat-
ing loving, kindness into your
Inner voice creates a positive im-
pact on how you feel about your-
self, how you treat others, and
how you understand your spiri-
tual life. You love others better
when you know how loved and
valued you are. Connect with
us along your journey for coun-
seling and coaching support at
Journeybravely.com.

Psychotherapy30A.com

Individual, Marital
and Family Therapy

1-850-837-0123
1131 Mack Bayou Rd &
76 Allen Lakeshore Dr.

we see daily.

Themes That Hit Home
Gildiner spotlights core psy-
chotherapy truths:

¢ Attachment wounds: Child-
hood neglect and abuse echo
in adult bodies and bonds.

e Intergenerational cycles:
Trauma’s ripple effects de-
mand generational reckoning.

* Therapist humanity: She
owns countertransference
stumbles and strategic pivots,
demystifying our role.

For me, this validates the
slow repetition of relational re-
pair—rewiring neural pathways
through lived safety.

What elevates this for fellow
clinicians is Gildiner’s candor
on process. She dissects intake
decisions, technique shifts (from
psychodynamic probing to so-

matic attunement), and ethical
anonymization. No jargon bar-
riers obscure the work; instead,
scenes reveal how theory lives
in the room. Her admission of
blind spots—moments when
her own filters clouded empa-
thy—spurs reflection on our
use-of-self. It’s a masterclass in
endurance: therapy as mara-
thon, not sprint, yielding hope
amid entrenched pain.

Gildiner’s prose sings—cin-
ematic dialogue, wry humor
amid horror, literary flair with-
out artifice. Harrowing details
(a client’s ritualistic self-harm;
another’s hallucinatory gurus)
balance with triumphs, like
reclaimed autonomy. At 350
pages, it’s brisk yet profound,
accessible for trainees or veter-
ans.

Extreme cases dominate, po-
tentially sidelining “everyday”

therapy’s quiet wins. Subtle Ca-
nadian context adds flavor but
limits universal transfer. Still,
strengths overwhelm: ethical
storytelling empowers clients’
legacies without exploitation.
If you’ve ever ached for
realistic portrayals of depth
work—beyond pop-psych
soundbites—this delivers.
Michael McManus LCSW s
a psychotherapist in private prac-
tice in Santa Rosa Beach, Florida.
Michael and his wife Angela, who
is also a therapist, have raised
Jour children. They enjoy explor-
ing, cooking, reading, yoga, hiking,
biking trying out the restaurants
around town and traveling to visit
therr kids scattered around the
country. Michael can be reached by
phone or text at (850) 837-0123
obsute:psychotherapy3 0A.com

REACH 12,000 HOMES IN SOUTH
WALTON FOR ONLY $96.00

HORMONE
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Look Healthy, Feel

Alive

Hormone Imbalance?

Optimize your health

| hormones.

glutide/B12 for weight loss.
ight loss results without hunger,
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Call Dr. Chern, MD and Sue Griffin, ARN

Look Healthy,
Feel Alive!

thehormonerestorationcenter.com
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Tag, You're It! Let's
Talk About Skin Tags

By BripGET Surrivan, PA-C,
CoASTAL SKIN CANCER SURGERY
AND DERMATOLOGY

I often get asked about skin tags
by patients in the clinic. What are
they? Where do they come from?
What is the cause?
How can I get rid
of them? This arti-
cle will help address
these questions
and hopefully give
clarity about these
common growths.

The medical
term for skin tags
is  Acrochordons.
They are benign
pedunculated growths on the
skin that are commonly found
on sites of friction. These areas
can include the neck, armpits,
eyelids, and groin. The causes of
skin tags are multifactorial and
can include genetics, hormonal
changes (pregnancy), insulin resis-
tance, diabetes, obesity, and fric-
tion. They generally do not have
any symptoms, but can become
inflamed and irritated by rubbing
on clothes and jewelry.

Skin tags will not cause harm,
but they can be seen as cosmeti-
cally displeasing and can become
irritated and inflamed. Please
do not try to remove skin tags at
home or buy over-the-counter

products to try and get rid of
them. At home removal can
lead to infections, inflamma-
tion, scarring, hyperpigmenta-
tion, and incomplete removal.
In addition, the larger the skin

tag, the more it will bleed during
removal, so you want to make
sure this is done in a medical set-
ting. Also, there are certain skin
cancers that can look similar to
a skin tag, so you want to ensure
that you are not mistaking a ma-
lignant growth for a benign one.
Skin tags can be removed
easily by your dermatology
provider with liquid nitrogen,
electrocautery, or a simple snip/
shave removal. I hope this arti-
cle helped to answer some com-
mon questions about skin tags,
and as always, please reach out
to your medical provider if you
have any questions or concerns
regarding your skin health.

EMERALD

EN T

Ear, Nose, Throat, Allergies
Hearing
Facial Plastic Issues
From newborns to the elderly

Stop suffering from painful sinus issues.
Services offered by Emerald ENT are
comprehensive and unique to this area.

We are thrilled
to announce our
second location in
Panama City Beach.

12909 Panama City Beach

Parkway, Panama City Beach,

FL 32407

Accepting New Appointments!

(850) 797-6191 | Emerald-ENT.com
141 Mack Bayou Loop, Suite 102, Santa Rosa Beach
12909 Panama City Beach Pkwy., Panama City Beach, FL 32407

Ascension Sacred Heart Emerald
Coast Brings Endocrinology
Care Close to Home

A critical gap in health care
is being filled. Ascension Sacred
Heart Emerald Coast welcomes
board-certified endocrinologist
Jeremy Harmson, DO, to the
team. Dr. Harmson arrives at a
crucial time to serve the needs of
Bay and Walton counties.

“I’'ve seen firsthand the
difference specialized care can
make in a person’s life, especially
when managing chronic con-
ditions like diabetes,” says Dr.
Harmson. “I'm thrilled to join
the Emerald Coast community
and look forward to building
meaningful relationships with my
patients.”

Community need

Dr. Harmson’s recruitment
directly addresses a significant
local need. The health statistics
locally are clear: rates of diabe-
tes, heart disease, and stroke are
higher than the state average.
Nearly 18% of adults living in
Wa county have been diagnosed
with diabetes. If left untreated,
both diabetes and thyroid con-
ditions (including hypo- and hy-
perthyroidism) can significantly
increase the risk of heart disease
and stroke.

“Having a board-certified
endocrinologist that can help
people manage their diabetes
and thyroid conditions is crucial
to the health of our community
,” said Trey Abshier, President
of Sacred Heart Emerald Coast.

Where Healthy, Beautiful Skin Awaits

“Through data and your feed-
back we were able to recruit Dr.
Harmson to help fill this gap in

care.”

Conditions treated

Dr. Harmson specializes in
the diagnosis and treatment of
all types of endocrine diseases.
These disorders are caused by
glands that produce too much or
too little hormone. In addition to
diabetes and thyroid conditions,
his expertise covers:

Type 1 & Type 2 Diabetes
¢ Insulin pump Therapy

¢ Adrenal disorders and
Addison's disease

¢ Cushing's syndrome and
Acromegaly

* Pituitary Disorders
* Osteoporosis

* Calcium and Parathyroid
disorders

* Thyroid disorders and
Graves Disease

* Thyroid Nodules and
Thyroid cancer

* Male Hypogonadism

Education

Dr. Harmson is board certi-
fied in Endocrinology. He com-
pleted his fellowship at Ochsner
Health in New Orleans and his

DESTIN.

Internal Medicine residency
with the University of Florida.
He went to medical school at the
Philadelphia College of Osteo-
pathic Medicine.

Personal interests

A perfect fit for the Emerald
Coast lifestyle, Dr. Harmson is
an avid outdoorsman. In his free
time, he enjoys spending time
with his family, traveling abroad,
cooking, scuba diving, baseball,
running, fishing, hunting and
even car mechanics.

How to make an
appointment

Dr. Harmon’s office is con-
veniently located in the Medical
Office Building on the campus
of the hospital at 7720 U.S. 98 in
Suite 230. He is accepting new
patients and appointments can be
made by calling 850-278-3742. A
referral from your primary care
provider may be needed depend-
ing on your insurance.

MyGULFCare for diabetes
self management

Another way Sacred Heart
Emerald Coast is supporting
people living with diabetes is
through the MyGULFCare
program which offers personal-
ized education and assistance
for chronic disease self-manage-
ment. This program is available
to residents of Walton and sur-
rounding counties. For more in-
formation call 850-278-3546.
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The Panhandle’s Premiere Source for Dermatalogy

DERMATOLOGY SERVICES OFFERED: Adult » Surgical - Pediatric » Cosmetic

(850) 500-DERM

Discover the Coastal Difference.

Accepting New Patients. Make an appointment with Bridgel today!
We have a proven commitment to excellence, and we're available to you.
Now offering Skin Pen Microneedling Treaiments and The Perfect Derma

Peels, We are also a provider for Nutrafol, EltaMD and
£0 Skin Health products.

12139 Panama City Beach Parkway, Panama City Beach, FL
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Panoama City Beach » Miramar Beach - Ft. Walton Beach - Niceville [ Bluewater Bay
CoastalSkinSurgery.com
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How Do Love Relationships Make You Happy & Healthy?
Liking Your Partner Matters More Than Loving Them

By Jamie C. WiLLIAMSON, PHD

Loving relationships are es-
sential for human well-being and
happiness at all ages. In fact, the
quality of our relationships de-
termines the quality of our lives.

According to Robert
Waldinger, director of the Har-
vard Study of Adult Develop-
ment, “good relationships keep
us happier and healthier. Period”.

A variety of social connec-
tions and close relationships can
produce these health and well-
being benefits. It’s not the num-
ber of family connections, close
friends, or even whether you are
in a committed romantic rela-
tionship that matters.

If you cultivate a few warm,
satisfying, loving relationships,
yowll reap the benefits of a
happy, healthier, longer life.

Loving-Liking Connec-
tion Promotes Well-Being

Tor the people who choose to
be married or live in a commit-
ted relationship, the relationship-
life happiness connection is more
complicated. The quality of
this primary relationship has the
greatest impact on the quality of
their life. And it requires both lik-
ing and loving,

A satisfying love relationship
where partners both love and like
each other makes people happy,
bolsters their ability to deal with
outside stressors, and provides
protection for their physical and
mental health as they age.

But beware. A dissatisfying,
loving relationship has the oppo-
site effect.

Dissatisfying Relation-
ships Toxic to Well-Being

Marriages with high levels of
unresolved, hostile conflict or
those that lack intimacy, trust,
and commitment erode the phys-
ical and psychological well-being
of partners involved.

Or put another way, toxic or
loveless relationships keep people
unhappy and unhealthy. Period.

Some (like me) say this is worse
than getting divorced.

Therefore, one of the most
important skillsets people can
learn is how to prevent negativ-
ity or indifference from eroding
their intimate connection. This
helps protect what was once a
warm, loving bond.

Key Building Block
More “Liking” Not more
“Loving”

Ironically, the key ingredient
for maintaining a happy relation-
ship involves more “liking” not
more “loving”.

The foundation of any lov-
ing, committed relationship is
the couple’s friendship, or how
much they like each other. This
friendship forms the foundation
of what Gottman calls the Sound
Relationship House and allows
the relationship to stand firm
when inevitable conflicts and
stressors arise.

Specifically, the foundational
level of the Sound Relationship
House model accentuates three im-
portant aspects of friendship and
liking in a romantic relationship:

1. Build Love Maps: A
love map contains the intimate
information you know about
your partner that you use as a
guide to your partner’s inner
world. What are your partner’s
likes and dislikes? Who is your
partner’s best friend? How do
they prefer to relax after a tense
day? In an ideal relationship,
you and your partner know each
other better than anyone else.

2. Share Fondness & Ad-
miration: Sharing your fond-
ness and admiration for your
partner involves vocalizing the
personal characteristics you ap-
preciate. This can be something

as simple as saying “thank you”.
Or you could comment on your
partner’s good deeds to a neigh-
bor, creative problem solving,
intelligence, or good looks. Let
your partner know you are proud
of them, especially in front of
others. CGompliments mean the
most when they come from the
person most important to us.

3. Turn Toward Each
other Instead of Away: When
partners need attention, support,
or comfort from each other, they
say or do something to let each
other know about their need.
Gottman calls this gesture or
request a “bid” for attention, af-
fection, humor, or support. Turn-
ing toward your partner involves
giving an affirming response to
their bid.

To experience the health and
well-being benefits of a roman-
tic, committed relationship, you
must keep the sentiment of your
relationship positive and the foun-
dation of liking and friendship
strong. 'This requires that you:

1. Continually improve
your Love Maps: Make time
to connect and truly listen to each
other and respond in ways that
show that you care about each
other’s interests and concerns.

2. Revisit the reasons you
like and admire your part-
ner: Think about your partner’s
positive characteristics. Then look
for opportunities to articulate the
big and little reasons you appreci-
ate your partner. You could start
by writing a love letter or Valen-
tine that includes the top 5 rea-
sons you admire your partner.

3. Respond favorably to
your partner’s needs: To cre-
ate a safe space where you and
your partner both feel you can
express yourselves and meet each
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other’s needs, be sure to “turn to-
ward” each other when the other
makes a bid for attention or sup-
port.

Let me know if | can help.

Jamie C. Williamson, PhD is a
FL Supreme Court Certified Family
Meduator and Member of the Gottman
Referral Network, with a Certificate
i the Science of Wellbeing and Hap-

LIVE
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Personalized assisted care plans taﬂﬁ
your needs. With over 20 years of experience

our team is standing by L@p

piness from the Harvard School of
Medicine. She is the Managing Partner
at Amity Mediation Workshop, a me-
diation practice specializing in “friendly
dworce” mediation and psycho-educa-
tional couples counseling Dr. Jamie
speaks frequently on relationship topics
and authors the blog “Work it Out”.
You can find her online at amitymedia-
tionworkshop.com.

|/

FREE CONSULTATION
Call 850-517-5745

visit www.panhandleassistantcare.com to learn more.

Sliding Glass Doors Hard to Open?
Dont Replace It, We Can Fix It!

Fast and Affordable Repairs
FREE ESTIMATES! Fully Insured

*Roller Rephcemen
*Track Maintenance
#Lods & Handles

«Highest Quality Parts

850-987-5433

www.BeachsideSlide.com
BEACHSIDE SLIDING GLASS DOOR MAINTENANCE, LIC.

626 Serenoa Road
Santa Rosa Beach
850.270.7206
www.baysidepickle.com

OFFERING:
Reservations

Lessons « Drills - Open Play

Junior Program
Special Events

BAT 3 mE
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FICHLEBALL CLUB |
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Lee Curtls' Banker, Real Estate Agent & Christian Capitalist

By RicH SANDERS

Lee Curtis always knew she
wanted to work with people and
money. After graduating from
the University of Alabama (like
our daughter Caroline, Lee was
in the Kappa Delta sorority),
she began work in banking and
is now an entrepreneur and real
estate agent in Destin.

As a banker, Lee had the op-
portunity to work with all kinds
of people, including Christian
Capitalists who owned their own
businesses. “We love our small
business owners. And you can
tell those that work faith into
their business. They tend to have
people that stay around longer,

people who were great leaders.
It just kind of trickles down from
the top.”

Lee also got to see stories of
giving when she worked in bank-
ing. She could see the faith of
her customers through their
bank accounts. “They would
bless others when they had a tax

CELEBRATE RECOVERY STEP STUDY

This Step Study provides a confidential, biblically

starts

Feb. 6" Friday- 7:00 PM

"Real change happens in Step Study”

based 12 step process to work through:

e Addictions

e Anxiety, Fear & Depression
e Codependency and Anger
e Past Trauma or Abuse

¢ Hurts, Habits, Hang-ups

Completing this 6 month Step Study is the pathway for becoming a leade
in Celebrate Recovery. Your recovery can be someone else’s hope!

@ Find Heali

Grow into
Leadershi

ng

P

54 outreach@newlifesrb.com

@ Discover Freedom

) Find Community

cut, or an extra amount, or a
lump sum fell out of the sky for
whatever reason, a lot of people
would take the initiative to pass
that on to their employees or put
it back into the business to help
grow the business.”

As a mother, Lee has tried to
instill the spiritual discipline of
giving in her son James, who is
now fourteen. “It's just keeping
the envelopes of spend, give and
save. Then you can decide what
proportions every month you
want to put into those. I give him
some ideas or percentages, but
whenever he gets money for his
birthday or for Christmas... we
look at that. It's now evolved to
an electronic envelope.”

One of the principles of the
Christian Capitalist movement
is that we are blessed when we
bless others, and Lee getsit. “My
book club does the book called
One Word every year. One year
my word was ‘give’, and that was
the year that Hurricane Michael
hit Panama City. Everybody in
this community rallied around
Panama City. I struggled, and
I prayed [about how much to
give], and I finally decided on
this amount... and it was a lot
more than I planned on, but I
thought ‘I can do this right now-
this is the max, and I'm not going
to think anymore or be afraid’.
And I'm not kidding, the day I
decided to give that money, my
credit card company called and
said: ‘We’ve made a mistake on
your payments, and you're get-
ting a refund.” And do you know
it was almost the exact same
amount that I had donated? And
I was just in awe and was like,
‘That is the Lord at work!””

Lee reflects on that story, and
she concludes: “I firmly believe
that Jesus is the voice of love.”

Lee recently appeared on the
Christian Capitalist podcast,
and you can listen to the entire
episode on SOWAL Life’s web-
site. We are excited to share in-
spirational stories of hard work
and generous giving to the poor
and needy in the name of Jesus
Christ, like Lee Curtis!

Rich Sanders s a pastor, small
business owner;, refired healthcare at-
torney and adjunct professor at Emory
Unwersity, and_former intelligence of-
Sicer in the ULS. Navy. He and his wife,
Rebekah, met at church in 1996, have
been blessed with three children (fames,
Wailliam and Caroline) and live in
Destin with thewr large golden retriever
Cowboy.
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A Pastor’s Ponderings: This is the Day

By Rev. PeTE HYDE

He stands before a large,
empty, stark white canvas with
paints and brushes at the ready.
It is time to create. With the
skill of a master artist, he begins
to paint. He starts with a pure
blue and brushes the top of the
canvas. He smiles as if gaining
strength and inspiration from
the first few brush strokes. With
a sense of mission, he changes
brushes and colors and is now
fully immersed in His task. Hues
of reds, yellows, oranges, browns
and greens begin to fill the can-
vas with so much color it would
take away the breath of all who
would see. Grays and browns
and whites break the rainbow
of colors and add contrast and

a depth of beauty that only a
master could portray. Across the
azure blue, he sweeps strands of
grey and white. He steps back
for a moment to look upon his
creation. It seems the painting
goes on forever and flows off the
edges of the canvas and fills his
entire field of vision. But some-
thing was missing. Even though
it was brilliant, it was just a life-
less canvas. Yes, it was pretty and
inspiring, but it was a flat picture.
Something else was needed.

He raises His hand and
speaks life into the canvas. The
grey strands of clouds streak
across the pure, blue sky driven
by a crisp north wind. The
reds, yellows, oranges, greens
and browns come to life as the
wind rustles through the leaves.
The sun, breaking through the
blotchy clouds, makes the colors
in the valley contrast between
subdued shadows and brilliant
exclamation points of color. The
grey, black and white cliffs tower-
ing hundreds of feet above the
valley floor frame each section of
color. A lull in the wind allows
the sounds of the river below to
echo through valley. The rain

SPECIAL CHRISTMAS SALE

10%

AVE HIOLLAND

ABOUT THE AUTHOR

davidvholland54@gmail.com.

Spread the Word this Christmas season by going to
Amazon.com and search the title and author. Or, email
davidvholland54@gmail.com to purchase directly.
Christmas Jesus can be purchased in bulk for a reduced
price by emailing for a quote.

Find the Books at Amazon.com

Dave Holland loves Jesus and has dedicated his life
to sharing God’s love. While studying at Gordon-
Conwell Seminary and pastoring churches for almost
forty years, he discovered Jesus is so much more
than school and church—]Jesus is life. Genuine

faith is not about organizations, denominations, or
personalities, but it is about discovering the depths
of God’s love and grace. Dave and his wife Jonie
live in Destin, Florida. Contact Dave by email at

OFF

of the day before brings forth
the smells of fallen leaves. The
smell of smoke from a fireplace
somewhere lingers in the air and
adds to the magic of the scene.
The couple stood on the
overlook. Little was said. Pic-
tures were taken. The moments
and company of each other and
presence of the Master Artist
were all that was needed. As
they drove the winding roads,

PREMIUM POTTERY AT
AFFORDABLE PRICES

Over 85,000 square feet of unique
pottery and garden decor

the leaves of infinite color
swirled around them. With each
break in the tree line the beauty
of the living canvas brought new
images and inspiration. “This is
the day the Lord has made, let us
rejoice and be glad in it!!”
Psalm 104:31-34 says:
“May the glory of the Lord en-
dure forever; may the Lord re-
joice in his works, who looks on
the earth and it trembles, who

POTS & PLANTERS

Copper and bronze sculptures, statuary, garden figures & water features
Large selection of fountains in many sizes, finishes & styles

Many styles and colors, from statement pieces to succulent pots
Commercial planters e Fountains and accents

850-960-POTS (7687)

touches the mountains and they
smoke! I will sing to the Lord as
long as I live. I will sing praise
to my God while I have being.
May my meditation be pleasing
to him for I rejoice in the Lord."

This is the day that the Lord
has made. Let us rejoice and be
glad in it.

Rev. Pete Hyde serves as chaplain
with the South Walton Fire District

Two Miles East of Pier Park
12405 Panama City
Beach Pkwy.
Panama City Beach

INDULGE IN THE FLAVORS OF THE COAST AT

Pecan¥lacks

ICECREAM » CANDY KITCHEN

- -

J UNIQU CREAM
te) HAND DIPPED CH@@

VISIT ONE OF OUR THREE LOCATIONS
Santa Rosa Beach « Seagrove « Grayton Beach
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By Kirk McCARLEY

A coaching colleague recently
posted about time, making a dis-
tinction between the time on our
watches, clocks, and calendars
(chronos) vs. a more spiritual
dimension of the concept (Kai-
ros). His piece struck me as it
paralleled a message I heard at a
worship service where the pastor
correlated the two.

Clock time, chronos, is mea-
surable, where the barom-
eter can be evaluated through
timekeeping devices such as an
hourglass or calendars. Com-
paratively, the latter time, Kai-
ros, 1S a more abstract notion
that goes outside the elements
of time movement. It can in-
clude those “time standing still”
moments like falling in love,
delivering a game-winning hit,
or offering valuable wisdom to

“"Time and Tide Wait For No One.”

others going through difficult
seasons.

Providing Kairos time sug-
gests stepping out of the rush
of everyday life to offer focused,
spirit-led attention that creates
space for divine encounters, deep
relational bonding, and impactful
divine work, even if it's just for a
sacred moment. Mary Kay Ash
offered that “No matter how
busy you are, you must take time
to make the other person feel im-
portant.”

What do you see as your avail-
ability for Kairos? Consider our
rapid-paced world where we
are commonly overscheduled.
There 1s appointment after ap-
pointment, commitment after
commitment, with little reserve
built in. Only so much time ex-
1sts, and if you have the fortune
of being in demand, many peo-
ple want a piece of yours. The
problem with existing fully on
a schedule, a chronos, is that it
has limits. There are only 168
hours in a week, 24 hours in a
day. That will not change. What
can be altered is your approach
to time.

Some ideas:

1. Put limits on meeting times.
It is surprising how meetings
scheduled for 60 minutes, for ex-
ample, extend beyond that time
parameter, often creating lateness
to the next meeting. Better “re-
turn” time. That is to say, if the
business for that one-hour meet-
ing appears to be winding down
after 45 minutes, leader, wrap it
up then, seizing whatever energy
and momentum has been cap-
tured to that point. People will
appreciate the “extra” time, and
who knows, maybe a Kairos op-
portunity might emerge.

2. Set aside a period of avail-
ability daily. College professors
provide office hours when they
are available to students, for ex-
ample.

3. I find that many people
take pride and comfort in the
notion of being busy, no matter
the actual degree of busyness or
not. When asked by someone,
“How are you?” they often re-
spond, “busy.” Is that really true
or merely more of a rationale or
justification? It might also send
a subliminal lesson of “leave me

Geoffrey Chaucer, Canterbury Tales

alone, I don’t have time”.

I resolved a few years back to
delete the concept of “busy” from
my lexicon. Rather than describ-
ing my state as busy, I try to refer
to myself as either “engaged” or
“occupied.” With that, I hope
that my degree of approachabil-
ity has been enhanced.

4. Besides the desire to be
heard and understood, one of
the most sacred aspirations from
my coaching clients is the need to
have impact. Impact connotes
the longing to live a life that posi-
tively influences others. Often
it occurs not through a monu-
mental achievement or elucidat-
ing profound words of wisdom,
but rather in a kind handwritten
note, a prayerful text, an invita-
tion to lunch, or simply being
present and available.

As we are in the early days of
this still fresh new year, how will
you allow a pace that will leave
an opening for Kairos? Who is
someone you need to have time
for this year? How do you de-
cide what you will make time for?
What might it look like to make
a deliberate effort at least four

or five days a week to reach out
to an obscure someone: a past
co-worker or customer, a former
coach or teacher, a neighbor
from some place you lived ten
years ago? What opportunities
might be created from that flight
delay, canceled engagement, or
the grim weather that postponed
the golf match?

Former first lady Barbara
Bush shared these words. “At the
end of your life, you will never re-
gret not having passed one more
test, not winning one more ver-
dict or not closing one more deal.
You will regret time not spent
with a husband, a friend, a child,
or a parent.”

Who needs your time?

A graduate of the Unwersity of North
Texas, Kirk McCarley s a Certified
Professional Coach as well as a Profes-
stonal in Human Resources (PHR) and
SHRM-CP Certified. He 1s also a Pro-
duction Assistant_for both college football
and basketball for ESPN and leads group
cycling classes as a Certified Spinning
wmstructor. Contact kurk@_theseedsower-
coach.com, theseedsowercoach.com, or call

(314) 677-8779.

o Path of Grace Thrift Stores o

RECOVERY THROUGH FAITH

Please Consider Donating to Support Women in

Recovery and to Reunite Families

ITEMS NEEDED FOR STORE & MINISTRY:
Artwork — Paddle Boards — Vehicles — Kayaks — Apparrel — Appliances — Boats

Jewelry — Household Goods — Furniture — Electronics

Come in to see our beautiful chalk painted furntiure!

10962 U.S. Hwy. 98 W, Miramar Beach | 850-654-8500 Call for Pickup
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By SEAN DIETRICH

It was a Wednesday. I know
this because on Wednesdays the
Baptist church had family sup-
pers.

And although I wasn’t exactly
a faithful Sunday churchgoer, I
was a devout mid-week supper-
cater.

That night, I stood in line
behind a girl, holding my plate.
She was funny. She had so much
personality she hummed like a
neon light.

Later, I sat beside her during
service. That week, there was an
out-of-town preacher. The kind

with big hair, sweat rags, and nice
shoes. He invited people to walk
the aisle to get born again.

My pal, Craig,—who lost his
religion every football season—
recommitted for his thirtieth
time. He said he felt something
in the air that night.

I did too.

When service let out, the girl
wasn’t ready to go home. Neither
was I. So, I suggested we drive.
She liked the idea—though I'll
never know why.

I pointed my vehicle east, we
headed for nowhere, traveling
as slow as my engine would run.
The miles of pines made her
more chatty. She propped her
feet on my dashboard and let the
words roll.

She talked about things.
About how she saw the world,
about her favorite kind of mus-
tard, about religion, and the
proper way to eat fried chicken.

I gave one-syllable responses
because I didn’t want to in-
terrupt. She had a voice that

sounded like Escambia County
in June.

By the time we landed in Port
Saint Joe, her one-sided con-
versation had faded to a stop. I
looked at her. She was sleeping.

So, I pulled into a gas station
and got lukewarm coffee.

On the ride back, I thought
long and hard. Not just about
the sleeping girl, but about how
I’d gotten a late start in life. And
about how my childhood was a
pitiful one.

So pathetic, in fact, it embar-
rassed me to talk about—kind of
like I'm doing now.

When my father died, he left a
shadow on me, one I didn’t think
would ever lift.

But that night, something did
lift. I was someone else. I was the
me I’d always known I should’ve
been. Not the quiet young man
who was too serious for baseball.

This girl. She’d done it to me
without even trying. And even
if I never saw her again, I was
grateful for her.

Sean of the South: Funny Valentine

FUNNY

M ACERESINSIN] N E

When I arrived at her house,
it was three in the morning. I
walked her to the door. I hugged
her and whispered, “Maybe I'll
see you again, sometime.”

She said, “What’n the hell’s
maybe? ‘Course we’ll see each
other, dummy.”

Every good thing in my
life can be traced back to that
night—the evening I became
who I am. With her I have every-
thing. Without her I'm a blind
man.

That was the Wednesday I got
born again.

By ZaNnDrRA WOLFGRAM

At Bud & Alley’s Water-
front Restaurant, the ritual
is familiar. The sun lowers
toward the Gulf, glasses are
raised and a bell rings from
above, marking another day
shared. For 40 years, that
simple moment has defined
Bud & Alley’s — not just as
a restaurant, but as a place
where Seaside gathers.

Tounded by Dave Rausch-
kolb and Scott Witcoski, two
24-year-old surfing buddies with
more enthusiasm than experi-
ence, Bud & Alley’s opened at
a time when Seaside itself was
just beginning to take shape. Few
could have predicted that a ca-

Forty Years at the Table
How Bud & Alley's grew from a surf-town dream into Seaside’s enduring gathering place

BUD & ALLEY'S

SEASIDE, FLORIDA

sual beachfront restaurant in a
town with barely a dozen houses
would become one of Northwest
Florida’s most enduring culinary
landmarks.

The name itself reflected the
founders’ lighthearted approach.

VKI Japanese

Steakhouse & Sushi Bar

4552 US Hwy. 98 Santa Rosa Beach, FL

(Next to Louis Louis)

vkijapanesefi.com ¢ (850) 267-2555

Witcoski named the restau-
rant after his cat, Alley, and
Seaside founder Robert Davis’
dachshund, Bud — a playful
beginning that hinted at the
welcoming spirit to come. From
the outset, Bud & Alley’s was de-
signed to feel approachable, un-
pretentious and deeply rooted in
its surroundings.

As Seaside grew, Bud & Al-
ley’s grew with it. What began
as a simple Gulf-front restaurant

evolved thoughtfully over time,
helping pioneer the farm- and
sea-to-table movement along
Scenic Highway 30A while main-

BUD & ALLEY'S

continued on page 38

Authentic
Thai (visine

Originial
& (reative

850-660-6711

3906 Hwy 98/Santa Rosa Beach
Post Office Shopping (enter

Lunch &
Lunch Specials
‘ Mon-Fri
. llam-3pm
Dinner, 3pm-9pm
Sat/Sun & Holiday

Dinner All Day

Raw fish dishes & grilled foods
prepared by lively chefs in a sleek,
modern environment.

@@QB Avarlahle

Lunch 1Tam-3pm | Dinner 3pm-92:30pm
Hibachi Grill open all day 11am-9:30pm
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Dave Rauschkolb

BUD & ALLEY'S

continued_from page 37

taining its relaxed, come-as-you-
are feel. Fresh regional seafood,
carefully sourced ingredients
and consistent quality earned
the restaurant a loyal following
that now spans generations.

“For me, this milestone is re-
ally about gratitude,” Rausch-
kolb said. “I'm thankful for our
dedicated staff, past and present,
whose talent and commitment
define this place every day. I'm
grateful to my founding partner,
Scott, to my wife, Carol, and our
daughters for their constant sup-
port, and especially to the gener-
ations of loyal patrons who have
gathered here with their families
— and now their grandchildren.
Bud & Alley’s has always been
about good food, good people
and times.”

Today, Bud & Alley’s con-
tinues to serve as a central
gathering place. The Taco Bar
and The Pizza Bar now oper-

ate under the same roof as the
original Bud & Alley’s, allowing
guests to move easily between
concepts while remaining con-
nected to the same sense of
place. Whether stopping in for
tacos, wood-fired pizza or a sun-
set toast, visitors experience a
seamless extension of the Bud &
Alley’s ethos.

Beyond daily dining, Bud &
Alley’s has become known for
its role in community traditions.
Signature events — from wine
dinners and New Year’s Eve
celebrations to music-filled eve-
nings tied to the 30A Songwrit-
ers Iestival — help define the
social rhythm of Seaside, many
while supporting local nonprof-
its and causes.

Over the years, Bud & Al-
ley’s has been recognized with
numerous awards and acco-
lades, including Florida Trend
magazine’s Golden Spoon Hall
of Fame Award; designation as
one of the Top 20 Restaurants
in Florida; Coastal Living maga-

GREAT S

AMEBICAN

850.909.0405

Come Share The Fun Of
Cookles With Us

. 12805 US Hwy 98 E
' 1&" Suite R102
' | Inlet Beach, FL 32461

(Across from Shades Bar & Grill)

L

CREAMERY"

174 Watercolor Way, Suite 114
Santa Rosa Beach, FL 32459
850-231-2552

www.30acookiesandicecream.com

TUES & THURS
2-5 PM exsaoan
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Bud & Alley's by Michael Booini

zine’s Best Rooftop Bars; Emer-
ald Coast Magazine’s Best Place
to See the Sunset; and Visit
South Walton’s Perfect in South
Walton Awards for Best Seafood
Menu and Best Sunset View,
among others. In 2024, Bud &
Alley’s was named to Southern
Living’s “17 Most Legendary
Restaurants in Florida” list.

As part of its 40th anniver-
sary, Bud & Alley’s is marking
the milestone with a redesigned
website and a special anniver-
sary logo featuring a golden
banner. A public celebration is
planned for the spring.

Four decades on, as the sun
dips low and the bell rings once
more, Bud & Alley’s remains
what it has always been — a
place to gather, to celebrate and
to return to, again and again.
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FREE ADMISSION TO FUDPUCKER'S GATOR BEACH

Y4 Aint Been Pucked,

LITFSH

FOOD, FUN & GATORS!
FAMILY ENTERTAINMENT * AWARD WINNING FOOD & DRINKS
ALLIGATOR PARK * FEED THE GATORS * GET A PHOTO WITH A LIVE ALLIGATOR

DESTIN (850) 654-4200 | FUDPUCKER.COM | #FUDPUCKER
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South Walton Live Musu: Scene February 2026

Old Florida Fish House
Weekdays

For over a decade, Old Flor-
ida Fish House has proudly
featured local live music. Catch
artists playing inside the cov-
eted bar and lounge area as well
as in the large outdoor dining
space situated among the palm
and oak trees under the twin-
kling lights next to Eastern Lake
throughout the week. Dueling
pianos Thursday through Sat-
urday. Visit www.oldfloridafish-
house.com for more info.

FOOW Live Music Fridays
and Sunday Brunch

Enjoy live music on Friday
nights, as well as Sundays for
Brunch featuring bottomless
mimosas at FOOW - Fish Out
of Water. The Gulf front restau-
rant invites you to delicious din-
ing paired with live music. Visit
foow30a.com.

LI T AR e P

AJ's Grayton Brunch and
Live Music

AJ's 1s the place to be to cel-
ebrate all things Sunday Funday
in Grayton Beach! Recharge
your weekend at our live music
brunch with the talented duo,
Christon Birge Duo every Sun-
day at 12 p.m. for a delightful
morning filled with delicious
food, refreshing drinks, and en-
gaging tunes. Have a mimosa or
go all in with their famous Build
Your Own Bloody Mary bar,
then enjoy live music from The
Pickled Pickers 5-8 p.m. Join in
the fun on Karaoke Night start-
ing at 8 p.m. every Thursday
night (also Prime Rib Night).
Check ajsgrayton.com for live
music throughout the week.

Shunk Gulley

Shunk Gulley is a premier
location on 30A for live music,
bringing in artists from around

the Gulf coast and beyond.
Whether you just want to relax
to indie guitar players or upbeat
party songs, the talented musi-
cians know the vibe of the area.
Visit www.shunkgulley.com.

Red Fish Taco

Live music is a central com-
ponent of Red Fish Taco's fes-
tive atmosphere. Rock out to
local and visiting musicians in
their outdoor covered Garden
Room. Check redfishtaco.com

BOAT LIFTS/SLIPS

Now available in Freeport!

* New, covered 10,000 Lb.

& 12,000 Lb. capacity
« Slips accommodate boats up to 30
* Fuel available on site

Each lift has remote control,

120v outlet, water, and hose for
wash downs. Well lit with security
cameras and management on

site daily.

Located on the fresh water of
Black Creek less than 3 miles
from Choctawhatchee Bay!

Black Creek Lodge Road

334-248-4437

Freeport, FL

L]

MIMMOS

Ristorante itallano

Serving authentic Italian dishes bursting with flavor and color. Our vibrant
venue is perfect for an evening out with friends or a stunning backdrop for
lunch. Mimme's has created an atmosphere where people love to come to
laugh, relax, have fun, create memories, bond with friends and enjoy good
wine, crafted cocktails & impeccable food with exceptional hospitality!

2700 W. County Hwy 30A Santa Rosa Beach, FL 32458

B50 =660 = G870
MIMMOS.COM

for featured musicians every day
of the week.

The Bay

Come out to The Bay with
family and friends every Wednes-
day night starting at 5 p.m. for
dinner, cold drinks and a bonfire
with various musicians on the
beach of the Choctawhatchee
Bay. It's a midweek tradition in
South Walton. Sunday Pickin'
@ The Bay features The Sand
Ole' Opry with Mike Whitty &

Friends on stage from 4-8 p.m.
Mike brings in new musicians
to play every week. Check The
Bay's Facebook or Instagram
pages for details.

Americana Concerts in
the Lodge at Camp Helen

Americana Concerts in the
Lodge at Camp Helen State Park
are back! The concert series will
take place every other Saturday
from January 10 - February 28.
There will be limited seats avail-
able for each show. Doors open
at 6 p.m. and the music begins
at 6:30 p.m. Pick up your tickets
at the Camp Helen park office
Monday through Thursday, 9
a.m. to 4 p.m. $20 cash for each
concert! Ticket price includes
park admission, drinks, and an
assortment of snacks.

Feb. 21: The Honey Badgers

Feb. 28: Wyatt Espalin

OurAd & Editorial Deadline is the
20th of each month for the
following month's issue.

=0

29 Village Blvd Unit C101 & C102 7

Santa Rosa Beach, FL 32459

Phone: (850) 278-6663

Order Online:

- 30A Thai Cusine
' Cooking ﬁfom the Heart...

‘4

www.30athaicuisine.com
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Café Thirty-A Christmas Charity Ball Raises Record-
Breaking $9O 905 for Caring and Sharing of South Walton

Ll Jq — s
& THRr A

Café

Thirty-A’s  Annual
Christmas Charity Ball raised
a record-breaking $90,905 for
Caring and Sharing of South
Walton. The holiday event held
on Saturday, December 6, 2025,
simultaneously celebrated the
restaurant’s 30-year anniver-
sary.

Presented by honorary
sponsors Coastal Luxury Real
Estate, Earl Bacon Agency,
Thomas Howell Ferguson PA.,
and the Ellis Family, the sold-
out event welcomed over 250
guests to the festively decorated
restaurant, courtesy of Palms
30A. Attendees were greeted
with complimentary valet park-
ing, sponsored by All Access
Coach and Leasing, and a glass
of champagne, courtesy of
Clear Title and Escrow. Inside,
event goers enjoyed heavy hors
d’oeuvres, a gourmet dinner

SH.ﬁHl'\u

| PAY 1O THE
CRDER O 90,505
Fingdy Thoosond and 00/ 100 DOLLARS

Cage Thisty-A

CAE

TR

SEAGROVE DEACH FLORIDA

buffet, cash bar sponsored by
All Access Coaching and Leas-
ing, and a variety of desserts
courtesy of Haney Holloway,
LLC. Sponsors and VIP attend-
ees also received exclusive access
to a pre-party event provided by
The Watson Group.
Throughout the night, guests
had the opportunity to view and
bid on various pieces of art, jew-
elry, gift baskets, and luxurious
items featured in the extensive
silent auction. There was also

AWARD
OF

c0N§E‘TENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach -

\

i =

tr|p.|fivm r
EET—y

850.231.2166 - cafethirtya.com

an Epic Photo Co. photo booth,
courtesy of A BOHEME De-
sign, along with music from D]
Casey, sponsored by Maranta
Copy Co., who kept the Bar-
lovento Dance Floor going all

night long Santa also made
a surprlse appearance at this
year’s event, courtesy of Barnes
Capital Group, and captured
photos with guests, sponsored
by Corcoran Reverie. New this

Whether you are looking for lunch with a view, a sushi experience like no
other, or a traditional Old Florida fresh seatood dinner, we have something
for everyone at Old Florida Fish House!

GOOD FOOD - BETTERVIEWS - GREAT COMPANY

Nightly Specials * Tuesday Sushi * Wine Wednesday
Local & National Live Entertainment

year, an upstairs lounge, spon-
sored by Engel & Volkers 30A
Beaches, offered guests extra
space to relax and mingle.

CHARITY BALL

continue on page 46

Visit OldFloridaFishHouse.com
OLD FLORIDA FISH HOUSE

33 Herom W tLh ‘t"s ay [ "Janta Rﬂtﬂ Be.u.h FL 32459
0.534.3045
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Day Songs

Valentine’s Day is a celebra-
tion of love in all its forms: ro-
mantic, passionate, tender, and
timeless. Few things capture
those emotions quite like music.
Over the years, certain songs
have become synonymous with
Valentine’s Day because of their
heartfelt lyrics, unforgettable
melodies, and emotional depth.
Here are the top 10 Valentine’s
Day songs and what makes each
one truly special.

1. “All of Me” — John Leg-
end

This modern classic is a raw
and honest declaration of un-
conditional love. With simple
piano accompaniment and
deeply personal lyrics, “All of
Me” resonates because it em-
braces imperfections and vul-
nerability, making it a favorite
for weddings and Valentine’s
playlists alike.

2. “At Last” — Etta James

Few songs capture the feeling
of love finally fulfilled like “At
Last.” Etta James’s powerful,
soulful vocals paired with lush
orchestration make this song a
timeless anthem for enduring

romance.
3. “Can’t Help Falling in
Love” — Elvis Presley
This gentle ballad remains
one of the most iconic love
songs ever written. Its simple
message—that love is inevitable,

combined with Elvis’s
warm delivery, gives it
an innocence that con-
tinues to charm listen-
ers across generations.

4. “Thinking Out
Loud” —Ed Sheeran

Ed Sheeran’s prom-
ise of lifelong devotion
has made this song a
modern Valentine’s
staple. Its lyrics imag-
ine love that grows
stronger with time,
which resonates deeply
with couples dreaming
of a shared future.

5. “My Heart
Will Go On” — Ce-
line Dion

Forever linked to the
film Titanic, this song
is about love that tran-
scends time and loss.
Celine Dion’s soaring
vocals convey deep emotion,
making it a powerful reminder
that true love never fades.

6. “I Will Always Love
You” — Whitney Houston

This song is often associ-
ated with heartbreak, but at its
core, it is a profound expression
of selfless love. Whitney Hous-
ton’s unmatched vocal perfor-
mance elevates the song into an
emotional masterpiece that still
moves listeners decades later.

Studio 237 Music Lecsons

Piano - Voice - Guitar - Bass * Drums
Ukulele - Song Writing and Shofar
Call Today for your appointment 850-231-3199
237 Dawson Rd, Santa Rosa Beach

7. “Let’s Stay Together”
— Al Green

Smooth, soulful, and opti-
mistic, this song celebrates com-
mitment and sticking together
through life’s ups and downs. Al
Green’s warm vocals and groovy
rhythm make it a perfect Valen-
tine’s Day choice for couples
who value lasting love.

8. “Something” — The
Beatles

Written by George Harri-
son, “Something” stands out

Visit www.Studio237Music.com

for its sincerity and understated
beauty. Frank Sinatra once
called it one of the greatest love
songs ever written, and its gentle
melody continues to prove why.

9. “Endless Love” -
Diana Ross & Lionel Richie

A duet that defines romance,
“Endless Love” captures the
magic of two voices blending
into one emotional message. Its
lyrics express devotion, unity,
and a love without limits which
are perfect themes for Valen-
tine’s Day.

10. “Make You Feel My
Love” — Adele

Adele’s soulful interpretation
of this song adds depth and vul-
nerability to its lyrics. It’s about
unwavering support and stand-
ing by someone no matter what,
making it a powerful expression
of true, enduring love.

Why These Songs Endure

What makes these Valentine’s
Day songs special is their ability
to express universal emotions.
They speak of devotion, long-
ing, commitment, and hope
feelings that never go out of
style. Whether classic or con-
temporary, each song offers a
soundtrack for love, making Val-
entine’s Day a little more mean-
ingful through music.

Studio 237 Music Lessons
is ready to help you get started
learning how to express your-
self in music, whether on guitar
(acoustic, classical, bass), uku-
lele, voice, piano, keyboards,
song writing, or drums. We
teach people of all ages, 6 and
up. Give us a call at (850) 231-
3199, email Studio237Music.
com, or visit our website www.

Studio237Music.com.

Painted Bumper Restoration

¢/, BUMPER

DESTIN

AUTOMOTIVE
¢ Scratch & Dent Repair
* Restoration of Minor Bumps & Bruises
¢ Color Match Specialist
* Super Fast Turnaround ¢ Licensed & Insured

918-384-9166
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How a Move to the Sunshine State Could
Impact Your Estate Plan

By Jon CARROLL

My mother, who was born
and raised in Florida, used to
quip that no one lived here
until air conditioning and mos-
quito control became prevalent.
Today, climate and pest control,
along with beautiful beaches, a
temperate climate and no state
income tax, among other things,
continue to draw new residents
to Florida. Perhaps you have
just moved to the area from out
of state, or maybe you are a visi-
tor contemplating turning your
vacation destination into your
permanent home. If you already
have a trust or will from another
state, or own property elsewhere,
you should know how Florida
law may affect your existing ar-
rangements.

A common question is
whether your documents, cre-
ated in another state, are still
valid after you move. The sim-
ple answer is yes. Relocation
from one state to another does
not invalidate your will, trust, or
power of attorney, but some is-

For example, your trust likely
contains a “governing law”
clause that determines which
state’s law controls the trust’s va-
lidity, interpretation, and admin-
istration. However, if there is no
longer any real connection to the
original state, a court could de-
cide that Florida 1s now the pri-
mary place of administration
and apply Florida law to admin-
istrative issues despite an out-of-
state governing law clause.

One area where an out-of-
state trust or will is often affected
by Florida’s laws is with regard
to homestead property. Florida
has very strong homestead pro-
tections, and our laws reflect
a strong public policy in favor
of a surviving spouse or minor
child inheriting your homestead
property. If your old trust was
drafted in another state, it may
not account for these homestead
rules, which can cause provi-
sions about who inherits the
house, or when it can be sold,
to fail or operate very differently
than you intended.

While some states recognize
“holographic wills”, Florida
does not. A “holographic will” is
a will that is handwritten, dated
and signed by an individual.
Unless the will has been wit-
nessed by two witnesses and is
therefore no longer considered a
“holographic will”, it will not be
recognized by a Florida court.

Additionally, with regard to
wills, Florida imposes rules on
who can serve as a personal

representative/executor of an
estate. Generally, a nonresident
may serve only if they are related
to the decedent by blood, mar-
riage, or adoption. Tor trustees,
Florida allows out-of-state indi-
viduals or institutions to serve,

but the practicality of managing
assets in Florida should be con-
sidered, and it may be wise to
appoint a co-trustee or successor
trustee who is physically closer.
It you still own property in
another state after your move

to Florida, your estate may face
what is called “ancillary probate”
in that other state when you pass.
Ancillary probate is a second,

ESTATE PLAN

continue on page 46

CRES@ENDOD’

An event supporting Sinfonia Gulf Coast

MAN EVENTT

FEATURING PINK MARTINI

SUNDAY, MARCH 1| 3 PM

Sandestin Golf & Beach Resort,
Magnolia Ballroom

It's time for Crescendo! Main Event, the Emerald Coast’s ultimate social and
cultural extravaganza of the season! This energy-infused experience celebrates
the culinary and cultural arts with world-class vintners, expert spirit purveyors,
incredible auction items, and a not-to-be-missed live performance.

This year’s special guest is internationally renowned and iconic big band Pink
Martini, the “little orchestra” that's wowed audiences around the globe with

a dazzling blend of jazz, classical, and old-school pop sung in more than 25
languages. Founded by pianist Thomas Lauderdale, Pink Martini is known for its
playful, cosmopolitan style and vibrant, genre-bending performances. As

sues could arise.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

PI'TEL],

e Wills, Trusts, Estate
Planning

e Corporation, LLCs,
Business Law

¢ Taxation law & Tax returns

e Contracts

¢ Guardianship, Probate &
Estate Administration

1402 Cat Mar Rd., Suite B, Niceville, Florida 32578
850.897.0045 | LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

part of Sinfonia’s 20th anniversary celebration, Pink Martini will be accompanied
by the full Sinfonia Gulf Coast orchestra. This marks the first time the orchestra
has performed at Crescendo!

Guests will enjoy reserved table seating, hors d'oeuvres, an elegant, seated late
lunch, and an all-inclusive afternoon of music, wine, food, and fabulous fun — all
in support of Sinfonia Gulf Coast’s music education and community engagement
initiatives throughout Northwest Florida.

! ) )
—
DEMETRIUS FULLER

YEA R s MUSIC & ARTISTIC DIRECTOR

REDEFINED

)

SIN/ONIA

GULF COAST

TICKETS ON SALE NOW — Jﬁ

Ofi0

SinfoniaGulfCoast.org r"ﬂ"ﬁ

Box Office:

850.460.8800

ofit

YOUR SYMPHONY EXPERIENCE ...

CRESCENDO! 2026 PRESENTED BY:

<O
SILVER SANDS
PRE ET:

MG

JPBOSWELL |.|VE°AK
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# Business

By DanicA LAFAIRE,
FISH Winpow CLEANING

How a favorite color, a family-
first decision, and a belief in oppor-

F

The Dedicated
EX(PERIISK-j;

Window Cleaning

LOCALLY OWNED & OPERATED

Why Red? It's a Love Story.

tunity built Fish Window Cleaning.

If you've lived here long enough,
you’ve probably seen it.

A red bucket on the sidewalk.

A red truck parked just off the
curb.

A team quietly at work, making
something clearer.

What you may not have won-
dered is why red.

At Fish Window Cleaning, the
color isn’t a marketing decision or

a branding exercise. It’s something
far simpler — and far more mean-
ingful.

Red is Linda’s favorite color —
Linda Merrick, Mike’s wife and
partner in the earliest days of the
business.

In 1978, after being unexpect-
edly laid off from his job in bank-
ing, Mike Merrick found himself
at a crossroads familiar to many
families: start over, or stand still.

WINDOW
CLEANING

WHAT WE OFFER

» Business & Residential

» Directly Employed Professional Team

* Interior & Exterior Windows

» Licensed, Bonded, & Insured

CALL OR GO ONLINE TO
REQUEST YOUR ESTIMATE

850.842.2162

www.fishwindowcleaning.com/3249

SEE WHY OUR CUSTOMERS

850-424-6979

ABORA

INSURANCE GROUP

-. -

._ ‘9"1,. ; \J

GIVE OUR SERVICE 5 STARS

ey R e t,.‘m'-’é

-1

Ik

Personal &

Commercial
Insurance

11275 U.S. Hwy. 98 #7 | Miramar Beach, FL 32550

www.GetAbora.com

With a future suddenly uncertain,
Mike chose to buy a small window-
cleaning route from a local cleaner
— about 100 accounts, no fanfare,
and no guarantees.

What he did have was work
ethic, faith, and the quiet confi-
dence of someone who believed he
could build something better.

Linda believed it too.

She has spoken openly about
knowing Mike was a hard worker
— someone with initiative, disci-
pline, and the willingness to grow a
business through effort and persis-
tence. That shared belief became
the foundation on which Fish was
built.

When it came time to name the
business and decide how it would
show up in the world, Mike and
Linda made that decision together.
They chose the name Fish Window
Cleaning, believing the opportunity
before them was guided by some-
thing larger than themselves. And
the color red — Linda’s favorite —
became the symbol of the business.
Not flashy. Not loud. Just visible.
Dependable. Hard to miss.

In the early days, Mike did the
work himself. He carried the buck-
ets. Cleaned the glass. Built trust
account by account. What began
as a way to provide and persevere
gradually grew into something
larger — a realization that this kind
of business could create opportu-
nity for others too.

Behind the scenes, Linda’s atten-
tion to detail and systematic think-
ing helped transform a hands-on
service business into something that
could be taught, shared, and even-
tually franchised. Over time, pro-
cesses moved from being stored in
Mike’s head to becoming repeatable
systems — developed through trial,
error, and a commitment to doing
things the right way:.

As Fish grew, so did the vision
behind it.

Mike and Linda recognized
something important about blue-
collar work and small business own-
ership: many capable, hardworking
people never see a clear path to
leadership or ownership. Fish be-
came their way of changing that —
by turning a simple, honest service
mnto a scalable system where every-
day people could build something
of their own, not by cutting corners,
but by showing up consistently and
following a proven process.

That belief 1s what ultimately
drew me to invest in Fish Window
Cleaning

At first, 1t was the simplicity and
focus of the service. At its core, this
business is about helping others look

great. But what truly stopped me in
my tracks was a message I saw on
the wall:

Give a man a fish, feed him for a
day. Teach a man to fish, feed him
for a lifetime.

That philosophy has guided my
life and leadership for a long time.
I knew Fish would help me live out
my purpose of helping other busi-
ness owners, while empowering
those who never thought they could
level up their lives through leader-
ship or gain more control over their
earnings. All of which is woven into
our company mission.

Interestingly, red was never a
color I was naturally drawn to —
except for my heels and my lipstick.
In a previous chapter of my life,
when [ wore those, it meant I meant
business. It meant what I was about
to do had purpose and would make
a difference. It meant I was a force.
Red was my color of confidence.

That feeling hasn’t changed.

Today, I'm proud to wear red
almost daily. The confidence is still
there, but the mission has grown.
My focus is helping others shine —
through developing our team, serv-
ing our community, and fostering
connections that help people grow.
Fish is one of the ways I get to do
that.

And yes, we also make windows
shine — because first impressions
matter. Whether it’s a commercial
storefront, a home being listed for
sale, or a place where a family lives
and gathers, clean windows quietly
tell a story. They say someone cared
enough to pay attention to the de-
tails.

For me, Fish 1s about opportu-
nity — created through care, belief]
and a genuine love for helping oth-
ers grow.

When you see a red bucket out-
side a business or home, you’re not
just seeing a brand. You're seeing
a story that began with a favorite
color, an unexpected turning point,
and two people who believed in
each other — and continues every
time someone is given the chance
to grow, to lead, and to build some-
thing meaningful.

Sometimes, the clearest things
tell the truest stories.

At Fish, we believe clear win-
dows tell a story of care. If you
are ready to brighten your home
or business, contact us for a free
estimate at (850) 842-2162 or Fish-
WindowCleaning.Com/3249. Or,
if you’re looking for an opportunity
to grow within a team that values
leadership and ownership, we’d
love to hear from you. Let’s shine
together.
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LYNCHPIN TAX SERVICES

Rosemary Beach
850-210-9738 Lynchpintax.com

AIRE SERVE HEATING &
AIR CONDITIONING

Santa Rosa Beach
850-378-3779

BEACHSIDEA/C
Replacements and Repairs
850-267-0000

www.beachsideac.com

PANHANDLE ASSISTANT CARE

In-home personalized, private
care. Serving the Destin-30A
community. 24/7 Telephone
850-517-5745
panhandleassistantcare.com

GREG D. CROSSLIN

3999 Commons Dr. West
Suite D Destin, FL

850 650-7378 destinlegal.com

JOE BUMPER
US Hwy. 98 E, Miramar Beach
918-384-9166

COASTAL CABINETS

12889 Emerald Coast Pkwy:
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

EMERALD COAST

IMPROVEMENTS

Heating and Air Conditioning,
Plumbing, Contractors,
Property Management,
Painting, Cleaning

Miramar Beach, (757) 672-3322

FARROW CONTRACTING, INC.

Residential, Commercial,

and Hospitality, New Construc-
tion & Remodels, Destin, FL.
farrowinc.com; (850) 585-2783

MINH'S COMPUTER

Full service computer sales &
service. 850-376-3412

SEO IS LOCAL

Affordable Internet Marketing
Services 850-684-2029

SMILEOLOGY

Hwy. 98, Santa Rosa Beach
Full service dental lab
850-203-3004

Center for Family &
Cosmetic Dentistry

4635 Gulfstarr Dr., Destin
850-654-8665

Aire Serve Heating &
Air Conditioning

HEY NEIGHBOR HOME

INSPECTION SERVICES

(850) 687-3148
info@heyneighborconnect.com
www.heyneighborconnect.com

APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

BEACH HOUSE TILE & DESIGN

Gulf Place, 118 Spires Lane SOWAL SERVICES

Santa Rosa Beach 850-622-1986  South Walton’s premier
Home Watch and 2nd Home

SAVI FLOORING
Commercial & Residential,
Guaranteed Quality!
850-622-3022

Concierge 850-565-9038
SoWalServices.com

EMERALD COAST ENERGY

SOLUTIONS, LLC

Green Solutions to High En-
ergy Bills, Santa Rosa Beach
(850) 588-2870

www. TRUSTeces.com

ARCHITECTURAL ELEMENTS
& RESOURCES

Your Flooring & Renovation Specialists
181 Lynn Dr. Suite A

Santa Rosa Beach
850-622-0246 - www.aersrb.com

FULLER INSURANCE

Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life

Fast, Friendly, Local!
850-622-5283 - Fullerinsure

SEAGROVE GLASS
Seagrove Beach 850-231-5450

SSGRANITE AND TILE
Santa Rosa Beach 850-267-0599

AIR SOLUTIONS
HEATING & COOLING ™

24-HOUR SERVICE
WALTON & BAY COUNTY

850-249-2999

Licensed Contractor CAC181 7340

MobernAIRSoLuTIONSLLC.com

Santa Rosa Beach 850-378-3779  Benefits and Medicare Advantage

TINAFADER,

INSURANCE BROKER
Offering Life, Group Employee

EMERAL COAST KENNEL, INC.
190 Shannon Lane
Santa Rosa Beach, FL,

plans. 850-368-8007 850-267-1679 - eckennel.com

BLUE GREEN LANDSCAPE
Plant Nursery Store and

Landscaping Service.
6844 County Hwy. 30A,
Santa Rosa Beach 850-660-1934

KITCHEN DESIGNS OF THE

EMERALD COAST

2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS

12889 Emerald Coast Pkwy.
Miramar Beach, FL. 32550
CoastalCabinetsandCounters.com
850-424-3940

RESORTS LOCKSMITHS SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach 850-660-6901

www.resortlocksmithservices.com

continued on next page

DESTIN SMOKE SHOP

16055 Emerald Coast Pkwy., Destin

Next to the Destin Walmart

CBD - Delta 8 - Kratom = E-Cig - Walking Humidors
Hookah - Pipe - Vape - Cigarette - Tobacco - Novelty Items

850.837.0237 . .. | 10%Off Purchase

DestinSmokeShop@gmail.com

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

MINH PC
Repairs
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you will feel my commitment in
30A SUITES GY PAINTING & RENOVATION POMPANO PRESSURE WASHING  every step." 850-376-7635 ECOWATER OF SANTA ROSA BEACH
6904 County Rd 30A Painting, Home Renovations, Miramar Beach 850-849-4499 exclusivenancy@aol.com 26 years locally owned

Santa Rosa Beach
850- 499-5058 - 30Asuites.com

FORTHE HEALTH OF IT
2217 W County Hwy. 30A
Blue Mountain Beach
850-267-0558
shopforthehealthofit.com

CARING TOUCH JANET HARDY,

MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way;
Santa Rosa Beach, FL

850-231-9131
ww.caringtouchtherapy.net

STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach, FL.

Musical instruction for all ages.
Call 850-231-3199 or visit

www.studio23 7music.com

Custom Interior Shutters
850-714-7502
gypaintingandreno.com

PAINTERS BY THE SEA
636-236-5839

WHAT'S UP DOG
Pet supplies, Dog Care &

Training. 9970 US-98, Miramar
Beach - (850) 420-2894

BEACH TO BAYOU PLUMBING

www.beachtobayouplumbing.com

TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach - 850-650-3747

www.tamtechpools.net

TROPICAL SANDS REALTY

US Military Member Owned
3754 West County Hwy. 30A
Santa Rosa Beach
850-278-6994

www.tropicalsandsrealty.com

DESTIN PROPERTY EXPERT
Danny Magagliano

Grayton Beach 850-830-4747
DestinPropertExpert.com

EXP REALTY

Bobby Johnson and the
Bobby J. Team 850-865-7798
www.bobbyj30a.com

RESORT QUEST-NANCY WILLS

"Your Buying or Selling journey

really does matter to me and

CHARITY BALL

continue from page 41

In honor of the restaurant’s
30-year anniversary, special
guests donned handmade pearl
jewelry from Mignot & Co. for
event goers to purchase. Twenty
five percent of the sales made
from those pieces was donated
to Caring and Sharing of South
Walton.

“Because the pearl is the tra-
ditional symbol for 30 years, we
wanted to offer something special
for our guests this year,” said Café
Thirty-A co-owner Jackie Mal-
iszewski. “This milestone 1s only
possible because of our incredi-

ble community who has gathered
around our table and supported
Cafe Thirty-A for three decades.”
Through ticket sales, spon-
sorship, donations, and funds
raised from the silent auction,
the annual event raised a record-
breaking grand total of $90,905
for Caring and Sharing of South
Walton. The money raised will
be used to provide local families
with access to food, financial as-
sistance, case management, and
connection to other resources.
“We are so thankful to Café
Thirty-A, our generous spon-
sors, and everyone who joined
us for this special evening,” said

Carly Barnes, executive director
of Caring and Sharing of South
Walton. “The continued suc-
cess of the Charity Ball makes
a direct impact on our ability to
serve local families facing crisis.
Because of this community, we
can keep saying ‘yes’ when our
neighbors need help most.”

Café Thirty-A would also like
to thank all of those who donated
to the silent auction. For area
businesses interested in sponsor-
ship for the 2025 Café Thirty-A
Christmas Charity Ball slated
for the first week of December,
please contact Jessica Bracken at
jessica@profhttpr.com.

ESTATE PLAN

continue from page 43

additional court proceeding, on
top of any Florida probate, to
transfer title in the out-of-state
property. Titling that property
in a properly structured trust,
business entity, or other planning

< 30nHOTTUBS

$200 OFF ONE SPA
$600 OFF TWO SPAS

Offer expires 2/28/26
(850) 830-0003 | 30AHOTTUBS.COM
33 Private Court, Miramar Beach

vehicle can often reduce or avoid
the need for ancillary probate.

As you are settling into your
new life in Florida, take a mo-
ment to ensure your estate plan
is still properly settled.

Jon Carroll is a licensed attor-
ney. The information in this col-
umn 1is provided for educational

and informational purposes only,
and does not constitute legal ad-
vice, nor establish an attorney
client relationship. Consult a
qualified attorney in your juris-
diction for legal advice specific to
your situation.

CULLIGAN WATER

$300 OFF

COUPON

Offer expires 2/28/26

850-664-7771

i WHEN YOU MENTION THIS

and operated. 850- 267-0500

BEL-MAC ROOFING

Serving all of South Walton
& Beyond 850-267-0900
bel-macroofing.com

DESIGNWORKS
Graphic Design Studio

Websites, logos, advertising,
social media graphics
850-376-6255
kim.designworks@gmail.com

THE GROUTSMITH

Cleaning, color restoration,

repair, shower repairs, granite
cleaning, repair & sealing. call
850-367-3100 CARROW WINDOW FILMS

A premier provider of world-class

Window Films 850-974-2264

STUMP GRINDING BY STEVE

No Job too big or too small!
850-803-2205

We service the Emerald Coast from
Panama City to Pensacola and everywhere in between

20+ Years Experience / Residential and Commercial
New Concrete or Remove and Replace

Driveways « Patios * Foundations
« Sidewalks « Garage Floors

Parking Lots * Loading Docks
« Dumpster Pad Repair/Replacement « Trip Hazards
* Curbs « Now Offering Parking Lot Striping

Concrete Work Striping / Line Painting

Call today for your free estimate!

(850) CONCRETE °* (687-4543)

www.850concrete.com

1 BEL-MAC
R O OVFI G

Santa Rosa Beach

850-267-0900
www.bel-macRoofing.com
* Roofing

* Repairs & Maintenance
* Roof Coating & Restoration

MARBLE SLAB &

COOKIE COMPANY
$2 OFF ANY 16-INCH :
COOKIE CAKE OR LARGER, '
OR 10% OFF PURCHASE !

Offer expires 2/28/26
12805 US Hwy. 98 # R102, Inlet Beach
850-909-0405
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LOCAL COUPONS

. " EMERALDCOAST | .. .

YOUR COUPON " ENERGY SOLUTIONS OVATION PAINTING

' v+ WE CELEBRATE AND HONOR OUR
COULD BE HERE 3 ,I: E,S,!ﬁ,l}:,ﬂlmmoﬁﬁST ! MILITARY AND FIRST RESPONDERS

1
11 11
0
CALL 1 : *Subject to credit approval. Minimum purchase required. % WITHA S A’ DISOUNT!

! Interest is billed during the promotional period, but all interest ! ! When you mention this coupon

1
11 11

8 5 0.3 99_0 2 2 8 : i is waived if the purchase amount is paid in full before the : : Offer expires 2/28/26
1

| e EiE e o pares. : : Call/Text (850) 830-9668 Email Kyle@ovationpaint.com i
Q! ] Serving The Emerald Coast 850-588-287 ] www.ovationpaint.com 2 :

________________________________________________________________________________________________________________

o X

VOURCOUPON ||  PANHANDLE i BLUEWATER PLASTIC :

COULD BE HERE || ASSISTANT CARE . SURGERY
| FREECONSULTATIONFOR |1 ..o orf ASERPACKAGES

CAI'I' : i |N-HOME ASSISTANCE i i pigmentationtreatments(excll;des UItraCIez:\r). PLUS :

1
Niceville ® Santa Rosa Beach 850-530-6064 1
www.bluewaterplasticsurgery.com 1

85 0'399'0228 E E ot expres 212812 Enjoy a complimentary consultation with Michelle, NP. :

= Serving the Destin 30A Community 1
1
? i : 850-517-5745 | WWW. panhandleassmtantcare corrg ;

= MIMMO’S " VKI JAPANESE i
'RISTORANTE ITALIANO ;| STEAKHOUSE || YOURCOUPON

. COMPLIMENTARY GARLIC ROLLS ' 10% OFF i COULgABL':_ ildde
. W/LUNCH-MF11AM-3P i W/ANY PURCHASE OVER $55 :: §
i Offer expires 1/31/26 : i Offer expires 2/28/26 i : 850'399'0228 E

2700 W. County Hwy 30A, Mountain Beach = 4552 US Hwy. 98W, Santa Rosa Beach : !
1 850-267-2555 1 3 1
850-660-6970 « www.mimmos.com ] ? 4 : |

_________________________________________________________________________________________________________

i i °  OLD FLORIDA
SURGeRy ;i PATHOFGRACE ' poyyoyse
20% OFF ANY FACIAL ' 25% OFF " FREE SMOKED TUNA DIP WITH THE
PLUS A FREE SKIN CONSULTATION WITHOUR | i OF YOUR PURCHASE i i PURCHASE OF TWO ADULT ENTREES.

AESTHETICIAN, MAYA. NEW PATIENTS ONLY. (No other discounts given.)
Offer expires 2/28/26

Offer expires 2/28/26 (850) 654-8500 Offer expires 2/28/26
Niceville  Santa Rosa Beach 850-530-6064 : E Lak A,33H 's Watch Wi
10962 US-98 W, Miramar Beach, FL 32550 On Eastern Lake and 304, 33 Heron's Watch Way

www.bluewaterplasticsurgery.com Santa Rosa Beach 850-865-2550
SR SPRIY-: i SRR R R e

. YOUR COUPON
COULD BE HERE

CALL | 15% OFF DEEP CLEANING CALL
850-399-0228 || SR 850-399-0228

I . .
3 = www.sparklescleaningflorida.com ? : ] 3 ,:

- SPARKLES CLEANING ||  YOUR COUPON
COULD BE HERE



SOUTH WALTON
REAL ESTATE

JOHN MARTIN GROUP

A i

Scan or Contact Us for a k3 :""i:.:z eX |

Free Home Evaluation SEALTY

LUXURY

‘ ‘HAT OTHERS ARE SAYING 8500714.3731

“John Martin is hands down THE BEST realtor that | have experienced! If you

are looking to buy or sell a property on 30A...he is your guy! John was able to joh n@jOh nma rti n30 a.com
educate my wife and | on all of the areas throughout 30A. But more importantly

he possesses the rare quality that you will find in many sales agents...HE

LISTENS!” - Client

johnmartin30a.com




