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Closing the Digital Divide, 
Building Futures

Boys & Girls Clubs of the Emerald Coast Impact Area Youth
By Lori Leath Smith

For families in our Destin 
and surrounding area, oppor-
tunity increasingly hinges on 
access — to technology, to 
mentorship and to safe, sup-
portive spaces where young 
people can learn and grow. 
Recently, the Boys & Girls 
Clubs of  the Emerald Coast 
made a significant stride in 
strengthening that access for 
local youth across Okaloosa 
County.

The organization recently 
distributed 250 refurbished 
laptops to club kids and their 
families throughout Oka-
loosa, Walton and Escambia 
counties, directly benefit-
ing students from Fort Wal-
ton Beach and surrounding 
communities. The two-day 
initiative was made possible 
through a partnership with 
Derrick Brooks Charities, 
AT&T and Compudopt, with 
laptops awarded to families 
based on demonstrated need.

In today’s world, educa-

tion, communication and 
opportunity increasingly de-
pend on technology. These 
devices help level the play-
ing field for students in Fort 
Walton Beach and beyond. 
“Tonight, you could see what 
opportunity looks like on a 
child’s face. For many of  our 
club kids, this is the first lap-
top that’s truly theirs — not 

one borrowed from a school, 
library or relative,” said 
Shervin Rassa, CEO of  Boys 
& Girls Clubs of  the Emer-
ald Coast. “From the earliest 
grades through high school, 
a device at home is now es-
sential to keep up with assign-
ments, connect safely and ex-
plore what’s possible.”

In addition to the laptops, 

eligible families may quali-
fy for up to one year of  free 
AT&T Fiber internet ser-
vice through Compudopt, 
ensuring students can fully 
utilize their devices for on-
line learning, homework and 
skill-building at home.
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Bring Hope 
Now: 

Local Nonprofit 
Aims to Solve Youth 
Mental Health Crisis
By Peggy Brockman

Imagine receiving a call from your 
child’s school: your middle-schooler, 
diagnosed with ADD, lost his tem-
per and screamed, “I wish I were 
dead.” Because the staff knows you, 
they give you the option to take him 
to the emergency room yourself, in-
stead of  calling law enforcement.

You arrive at the ER, but there’s 
no child psychologist. The ER doc-
tor decides to send your child—
seven hours away—to a facility in 
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We offer a wide selection of Street Legal
Electric and Gas carts. Get yours now!

(850) 622 2000 www.ElectricCartCompany.com Sales@ElectricCartCompany.com 5426 US Hwy 98 W Santa Rosa Beach, FL 32459
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With 18 years of expertise, SecureVision delivers customized fiber internet, 
TV, and phone services to HOAs, COAs, short-term rentals, and multifamily 
properties along the Gulf Coast. 

Call Today 251-216-9434  |  Email sales@secvis.com  |  Visit www.secvis.com 

Fast Fiber Internet • Bundled Services • Worry-Free Support
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Orlando for evaluation. You 
object. Emotions rise. The doc-
tor blames you and asks you to 
leave. Your child is transported 
anyway, placed in a holding area 
with wooden slab beds and oth-
er children in crisis, screaming. 
He’s terrified.

Three days later, a tele-psy-
chiatrist finds your child isn’t a 
threat and should be released. 
But when you return from a 
brief  trip home, you discover 
your child was already trans-
ferred to an inpatient facility in 
Pensacola—without your con-
sent. He must now remain for 
another three days, all while you 

watch helplessly.
This is the true story a moth-

er shared with me after a recent 
Bring Hope Now presentation. 
Though a few years have passed 
and improvements have been 
made—such as the addition of  
Mobile Response Teams that 
now evaluate students on cam-
pus—children in crisis in our 
area still face long waits in local 
ERs and may be transported 
hours away due to a lack of  lo-
cal facilities.

This is exactly why we found-
ed Bring Hope Now.

A Growing Crisis
In 2019, two community 

leaders—David Triana, found-
er of  United for a Good Cause, 

and myself, Peggy Brockman—
joined forces to address a terri-
fying trend: Northwest Florida, 
particularly Okaloosa County, 
had one of  the fastest-growing 
youth suicide rates in the state.

We set out to bring hope 
through a national peer-to-peer 
suicide prevention program 
in local schools. Eglin Federal 
Credit Union kickstarted our 
mission with a $50,000 dona-
tion. With support from Superin-
tendent Marcus Chambers and 
the Okaloosa County School 
Board, the program launched 
in 2020. By the end of  2022, 
every school in the district had 
the program in place. It became 
a model of  success.

In 2024, Bring Hope Now 

officially separated from Unit-
ed for a Good Cause to pursue 
broader goals. We expanded 
into the military communi-
ty with “Hope on the Line,” a 
peer-led suicide prevention ini-
tiative for active-duty personnel. 
But another pressing need was 
calling us: a lack of  local youth 
mental health facilities.

By the Numbers:  
Why Local Help Matters

The data is staggering. In 
the 2022–2023 school year, 376 
children under 18 in Okaloo-
sa and Walton Counties were 
involuntarily Baker Acted. Of  
those, 76% were first-time cases, 
and 92 were repeat cases.

Statewide, 87% of  youth 

Baker Acts are due to suicidal-
ity: 46% had suicidal thoughts, 
28% had a plan, and 10% had 
made an attempt.

Children are typically taken 
to a local ER, where they wait 
for an inpatient bed to open 
in Pensacola or Panama City. 
Some wait days. If  extended 
treatment is needed, they’re sent 
even farther—to Jacksonville 

A Regional Impact with a 
Fort Walton Beach Hub

While the laptop distribution 
addresses immediate academic 
needs, it represents just one part 
of  the Clubs’ broader mission — 
much of  which is anchored in 
Fort Walton Beach, where pro-
grams serving youth from across 
the area are based.

That mission was recently 
highlighted during the grand 
reopening of  the Jacobe Turn-
er Teen Center in Fort Walton 
Beach, a central resource for 
teens from Destin, Fort Walton 
Beach and surrounding com-
munities. The newly renovated 
center honors Jacobe Turner, a 
former club member and 2019 
Youth of  the Year whose legacy 
continues to inspire young peo-

ple throughout the region.
Inside the center, teens partic-

ipate in leadership development, 
academic support and enrich-
ment programs including Pass-
port to Manhood, Smart Girls, 
robotics and career-readiness 
initiatives — gaining practical 
life skills alongside confidence 
and connection.

“Our clubs provide more 
than after-school care,” Rassa 
said. “They provide consistency, 
mentorship and a place where 
kids know they matter. That’s 
especially important for families 
balancing work, school and ris-
ing costs of  living in our area.”

The renovation was support-
ed by Florida Power & Light and 
the All Sports Association, Inc., 
helping expand services for teens 
across Okaloosa County.

Destin Event, 
Countywide Impact

Supporting these programs 
requires strong community in-
volvement, and one of  the most 
anticipated fundraisers of  the 
year — hosted in Destin — di-
rectly benefits youth throughout 
the region.

The 7th Annual Shrimp & 
Grits Festival, benefiting the 
Boys & Girls Clubs of  the Emer-
ald Coast, will take place Satur-
day, Feb. 28, 2026, at the Mattie 
Kelly Cultural Arts Village in 
Destin. The event draws sup-
porters from Destin, Fort Walton 
Beach and beyond for an eve-
ning of  food, music and purpose.

Guests will enjoy unlimited 
shrimp and grits tastings as area 
chefs compete for Best Shrimp 
& Grits on the Emerald Coast, 
along with craft beverages and 
live entertainment. This year’s 

festival will feature a perfor-
mance by rising country artist 
Erin Kinsey.

“Every year, the Shrimp & 
Grits Festival grows in impact, 
bringing our community togeth-
er over great food, great music 
and an even greater mission,” 
said Rassa. “This year’s move to 
the Mattie Kelly Cultural Arts 
Village in Destin and the addi-
tion of  Erin Kinsey mark an ex-
citing new chapter. Every ticket 
purchased directly supports the 
futures of  the thousands of  Club 
kids we serve across the region. 
It’s a fun night with a meaningful 
impact.”

Proceeds from the festival 
support Boys & Girls Club pro-
grams serving Destin, Fort Wal-
ton Beach, Crestview, Pensacola, 
South Walton and DeFuniak 
Springs, ensuring local youth 
have access to academic support, 

leadership opportunities and 
positive role models during crit-
ical after-school hours.

If You Go:
7th Annual Shrimp 
& Grits Festival

Benefiting Boys & Girls Clubs 
of  the Emerald Coast

Saturday, Feb. 28, 2026 | 
4–7:30 p.m. | Mattie Kelly Cul-
tural Arts Village, 4323 Com-
mons Drive W, Destin.

Tickets: General Admission: 
$100 (unlimited tastings and 
drink tickets). VIP: $175 (early 
entry 3–4 p.m., VIP lounge, ex-
clusive culinary experiences and 
premium concert seating).

Tickets & Information: zeffy.
com/en-US/ticketing/7th-an-
nual-shrimp-and-grits-festival.

Sponsorships & Restaurant 
Participation: cmayes@bgcec.
com.

Community
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“
CLEANING SERVICES: 

Home - Business - Vacation Properties - Deep Cleaning
Construction Cleans - Move-In / Move-Out

What they are saying:
 “I use Sparkles for my vacation rental, and the guests 

ALWAYS rave about how clean it is. Highly recommend!”

CALL TODAY!
850.517.5581 

Visit us on the web:
www.sparklescleaningflorida.com

SEE COUPON IN BACK OF PAPER

 It’s just not clean unless it sparkles! • Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

4591 Highway 20, Niceville, FL 32578 
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

1402 Cat Mar Rd., Suite B, Niceville, Florida 32578

Continued on page 13
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Farmers Markets
Grand Blvd. Saturdays 9 

a.m.-1 p.m.
Grayton Locals Market 

Thursdays 10 a.m.-2 p.m. at Hi-
biscus Guest House

Seaside Amphitheater Satur-
days and Tuesdays 9 a.m.-1 p.m.

Peddlers Pavilion Sundays 9 
a.m.-1 p.m.

Rosemary Beach at North 
Barrett Square Sundays 9 a.m.-
1 p.m.

Mardi Gras Celebration 
Feb. 17

The annual AJ’s Grayton 
Beach Mardi Gras Celebration 
begins at 3 p.m. on Fat Tues-
day. The party kicks off with a 
delicious Crawfish Boil followed 
by live music with Dikki Du & 
Zydeco Krewe at 4 p.m., bring-
ing the vibrant sounds of  Loui-
siana right to AJ’s! Enjoy Cajun 
favorites including Crawfish, 
Gumbo, Étouffée, Jambalaya, 
and Red Beans. Sip on Hurri-
cane drink specials to keep the 
celebration going and $5 Big 
Draft Beers to quench your 
thirst. Come eat, drink, and 

dance with AJ’s this Fat Tuesday!

The 30A Wine Festival 
Feb. 18-22

The 30A Wine Festival, un-
derwritten by The Alys Foun-
dation, returns to the beauti-
ful community of  Alys Beach. 
Cleanse your palate and prepare 
for five days of  exquisite wines, 
delectable dishes, and beauti-
ful surroundings. The festival 
showcases renowned distillers, 
vintners, and culinary favorites 
over four days of  celebration – a 
series of  events and workshops 
where wine enthusiasts and 
bourbon lovers alike relish in the 
festivities within the captivating 
town of  Alys Beach. Visit 30aw-
inefestival.com for more details 
on the festival events, tickets, 
participants and more.

Sandestin Gumbo  
Festival Feb. 20-21

The event is a beloved local 
winter tradition in South Wal-
ton. Featuring gumbo tasting 
throughout The Village, as well 
as a bloody mary competition 
and live music. This year’s event 
is promising to serve up fun 

for everyone. The event begins 
with a kick-off party the 20th 
at 5 O’Clock Somewhere Bar 
& Grille, with the main event 
from 1-4 p.m. at The Village the 
21st. Visit sandestingumbofes-
tival.com for tickets and details. 
Event will happen rain or shine.

Tea Fore Her March 1
Gather your friends and join 

Fore Her at noon for Tea Fore 
Her at The Hilton Sandestin 
Beach Golf  Resort and Spa. 
Enjoy lunch and tea with great 
company while raising funds 
for breast cancer patients along 

the Emerald Coast. During 
the event there will be a pho-
to booth, silent auction, lunch, 
wine pull and more. Big hats 
encouraged for a chance to win 
“Best Hat” prize. Tickets can be 
purchased online at www.fore-
her.org/event-details/tea-fore-
her-2.

Book Carnaval | Festival 
del Libro at Grand  
Boulevard March 7

Join fellow book-lovers in 
Grand Boulevard in Grand Park 
from 10 a.m.-1 p.m. for Book 
Carnaval / Festival del Libro, 

a vibrant celebration of  books, 
community, and creativity! Free 
and open to all ages. Bring a 
book to swap. Bring a friend 
to brag. Wear your best carna-
val costume! There will be free 
books, costume parade, arts & 
crafts, yummy treats and tons of  
other literary adventures!

ECCAC Gala & Golf 
Weekend March 7-8

The Emerald Coast Chil-
dren’s Advocacy Center will host 
its 28th annual signature Gala & 

Community

Events Around the Beach

Continued on next page
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Golf  Weekend on March 7–8, 
bringing the community togeth-
er to support children in need. 
The Gala takes place Saturday, 
March 7, at 5:30 p.m. at the 
Hilton Sandestin Beach Golf  
Resort & Spa and includes din-
ner, music, a wine pull and live 
auction led by DawnMarie Kot-
sonis, “The Gavel Girl,” with 
former ECCAC client Isabella 
Rose as the featured speaker. 
The weekend continues Sun-
day, March 8, with a noon shot-
gun-start Golf  Tournament at 
Kelly Plantation Golf  Club. Pro-
ceeds benefit ECCAC’s mission 
to provide free services to child 
victims of  abuse. Gala and golf  
reservations are available at ec-
cac.org. For details, contact Kate 
McDougall at 530-341-0802 or 
kate@eccac.org.

CVHN Soirée on the Bay 
March 13

Enjoy a lavish gathering 
with fine wine, food and spirits 
at Soiree On The Bay: Act V, 
an elevated weekend benefiting 
Children’s Volunteer Health 
Network honoring 20 incredible 
years of  care, compassion, and 

community impact. This week-
end is presented by the Dugas 
family and will take place on 
their stunning family estate over-
looking the Choctawhatchee 
Bay in Santa Rosa Beach. De-
tails and tickets at givebutter.
com/c/SoireeontheBayACTV.

Caring and Sharing Spring 
Fashion Show March 29

Join Caring and Sharing for 
their Spring Fashion Show pre-
sented by Emerald Coast Hos-
pice at the Hilton Sandestin 
Beach Golf  Resort & Spa.

During the event, guests will 
enjoy a fashion show, lunch, a 
complimentary welcome drink, 
a silent auction, music, a pho-
to booth, and more! Volunteers 
and supporters of  the organiza-
tion will walk the runway model-
ing items donated to the Caring 
& Sharing Thrift Store.

These items will be for sale 
after the Fashion Show at our 
popular pop-up boutique curat-
ed specifically for this event!

We are pleased to offer indi-
vidual tickets, as well as the abil-
ity to reserve a table for eight or 
ten guests.

Tickets: caringandsharingso-
wal.org.

Sponsorship opportunities 

are available. If  your business is 
interested in sponsoring or do-
nating an item to the silent auc-
tion, email Carly@caringand-
sharingsowal.org.

Destin Charity Wine  
Auction Turns 21 and Goes 
Wild for Kids  
April 24-25

The 21st Annual Destin 
Charity Wine Auction present-
ed by the Jumonville Family 

benefits children in need across 
Northwest Florida through Des-
tin Charity Wine Auction Foun-
dation’s (DCWAF) 16 partner 
children’s charities. In 2025, the 
foundation donated $3.1 million 
following one of  its most suc-
cessful auctions to date.

The 2026 auction will feature 
an impressive lineup of  celeb-
rity chefs and internationally 
renowned vintners. Confirmed 
vintners include owners and 
winemakers from Allegrini, Car-
dinale and Lokoya, Domaine de 
la Clos Chapelle, Dossier, Dou-
bleback, Forman, Jarvis Estate, 
Phifer Pavitt, Aaron Pott Wines, 
Revana Wine Portfolio, Thomp-
son 31Fifty, VGS Chateau Po-
telle and more.

The Destin Charity Wine 
Auction is held in conjunction 
with the South Walton Beach-
es Wine and Food Festival, also 
taking place at Grand Boulevard 
the same weekend. The festival 
showcases hundreds of  premi-
um wines, spirits and culinary 
offerings, with proceeds benefit-
ing DCWAF. 

More participating chefs and 
vintners will be announced in 
the coming months. Full details 
are available at dcwaf.org.

Community

EVENTS 
continued from page 3 

BLUEFIN TUNA CUTTING SHOW
February 28th, 2026 @ 4:00 PM

Tickets available at oldfloridafishhouse.com 
Old Florida Fish House   33 Herons Watch Way, Santa Rosa Beach   

www.OldFloridaFishHouse.com

Tuna Tasting  
and Sake Pairing  
Experience after 

the show.
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Emerald Coast Boat & Lifestyle Show March 6-8
“Growth!” That is how Scott 

Burt of  the Emerald Coast Boat 
& Lifestyle Show described this 
year’s event, which returns to 
Panama City Beach March 6th-
8th.

Boating, fishing, and outdoor 
enthusiasts, as well as those who 
love living the Coastal Lifestyle, 
will notice the show’s growth, 
with dealers expanding their 
footprints and showcasing new 
brands and models. The Grand 
Lawn portion of  the show will 
feature 50% more boats this 
year than in previous years, as 
Ashley Marine will join longtime 
Grand Lawn dealers Marine-
Max and Grander Marine.

Also joining the show this 
year is Bill Cramer Chevrolet 
GMC as the Official Truck of  
the 2026 Emerald Coast Boat 
and Lifestyle Show. The local 
dealer will be featuring Chev-
rolet and GMC trucks at Aaron 
Bessant Park for those who will 
need a new tow vehicle to match 
their new boat purchase.

Guests at the show will also 
notice the growth at the show’s 
venue, Aaron Bessant Park. The 

70-acre, meticulously main-
tained green space has added a 
new 4,800-square-foot pavilion, 
new fencing, enhanced land-
scaping, and a new lighting and 
sound system.

“The park has never looked 
better,” said Burt. “The city has 
done a great job with all the new 
enhancements, and I know they 
will be well received by those 
coming to the show.”

Again this year, the top deal-
ers in the Southeast will display 
more than 400 boats, which is 
more than 40 million dollars’ 
worth of  bay boats, pontoons, 
cruisers, personal watercraft, 
and center consoles, from 17’ 
to those well over 40 feet, along 
with the latest marine electron-
ics and innovations.

This on-site collection of  
dealers and manufacturers al-
lows buyers to compare boats 
side by side while taking advan-
tage of  the best discounts and 
incentives available exclusively 
at the show.

In addition to boats, a cu-
rated lineup of  Coastal Life-
style exhibitors and vendors 

will showcase the best of  Gulf  
Coast living. Boating accesso-
ries, fishing, paddle boarding, 
kayaking, biking, electric carts, 
product demonstrations, sem-
inars, beach furniture, coastal 
artists, condo and beach house 
furnishing, kids’ activities, live 
music, food trucks, craft beer, 
and cocktails are all part of  the 
show.

Parking for the show is al-
ways free at the adjacent Pier 
Park. The show will once again 
honor military members and 
first responders on Sunday. For 

the most up-to-date information 
on the show, including dealers, 
brands, exhibitors, and vendors, 
or to purchase tickets in advance 
to ‘skip the line,’ visit Emerald-
CoastBoatShow.com.

Show Dates & Time:
Friday March 6 “Red Car-

pet Opening Day” 10 a.m. to 
Sunset

Saturday, March 7 “Lo-
cals Day” 10 a.m. to Sunset

Sunday, March 8 “Military 
Appreciation Day” 10 a.m. to 4 
p.m.*

* Active and Retired service 
members enter free with Valid 
ID (Sunday Only)

Ticket Prices:
Pre-Sale Online Only 

(1 Day Pass - Valid until 
March 5th): $15 

General Admission (1 
Day Pass): $20

Platinum Admission (3 
Day Pass): $35

Kids (12 and under): Free
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2441 U.S. HWY 98, SANTA ROSA BEACH, FL 32459
TORTOISECLINIC.COM | 850.267.5611

$30 OFF NEW PATIENT OFFER
Present this coupon and receive

$30 off any service at the Tortoise
Clinic. One coupon per person.

HOLISTIC HEALTH • ACUPUNCTURE
MASSAGE • APOTHECARY

Now Offering
PEPTIDE THERAPIES 

IV INFUSIONS
IN-HOUSE LABS

HRT

Scan the QR code to learn
more and book today!

Training for the Long Run: A Smarter Way 
to Think About Your Health

By Dr. Karen DeVore, Tor-
toise Clinic

If  you’ve ever laced up your 
shoes for a long walk, a run, or 
even just committed to showing 
up for yourself  day after day, you 
already understand something 

fundamental about health: real 
progress takes time.

In my work, I see it constant-
ly—people who are frustrated, 
exhausted, and overwhelmed 
because they’ve tried everything. 
The detox teas. The extreme 

cleanses. The 30-day challeng-
es promising a brand-new body 
and life by next month. And 
when those promises inevitably 
fall short, they blame them-
selves.

Here’s the truth I want you 
to hear clearly: your body is not 
the problem. The problem is the 
belief  that wellness should be 
fast, dramatic, and immediate.

Health doesn’t work that way. 
It never has.

The Myth of the Quick Fix
We live in a culture that cel-

ebrates instant results. Faster 
internet. Overnight shipping. 
Before-and-after photos that 
suggest transformation can, and 
should, happen in weeks. It’s no 
wonder people feel discouraged 
when their own bodies don’t 
keep up with those expectations.

But your body is not a ma-
chine you can reboot. It is a 
living, adaptive system shaped 
by years of  stress, habits, hor-
mones, sleep patterns, relation-
ships, injuries, and emotions. 
Expecting it to “snap back” af-
ter a few weeks of  effort is not 
just unrealistic, it’s unfair.

Fads and trends often work 
briefly because they shock the 
system. They rely on restric-
tions, extremes, or novelty. 
And while they may produce 
short-term changes, they rarely 
create lasting health. Once the 
trend ends, as it always does, the 
symptoms return, sometimes 
louder than before.

Why Slow and Steady 
Actually Works

When I say wellness is a mar-
athon, I don’t mean it has to be 
miserable or exhausting. Quite 
the opposite. Sustainable health 

is built through consistent, man-
ageable choices that your body 
can integrate over time.

Think about how trust is built 
in a relationship. It’s not creat-
ed by grand gestures alone. It’s 
built through reliability. Show-
ing up. Listening. Responding 
with care. Your body works the 
same way.

When you nourish yourself  
regularly, move in ways that feel 
supportive, address stress gen-
tly, and prioritize sleep, your 
nervous system begins to relax. 
Hormones rebalance. Digestion 
improves. Pain softens. Ener-
gy returns, not all at once, but 
gradually, reliably.

This is not flashy progress. 
It’s quiet. And it’s powerful.

Real Life Doesn’t Happen in 
Perfect Conditions

One of  the biggest reasons 
people abandon their wellness 
efforts is because they believe 
they’ve “fallen off the wagon.” 
Life happens—a busy week, a 
sick child, a stressful deadline, 
a holiday meal—and suddenly 
it feels like everything is ruined.

But a marathon isn’t lost be-
cause you slow down for water. 
Or because you stumble. Or be-
cause one mile feels harder than 
the last. You keep going.

Health is not about perfec-
tion. It’s about resilience and re-
turn—coming back to yourself  
again and again without punish-
ment or shame.

The Body Responds 
to Patience

I’ve watched patients expe-
rience profound change not 
because they did more, but be-

Continued on page 14
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311 GAZELLE COURT
3 Bedroom | 2 Bath | 2,000 SF
$575,000 | ready June 2026
Listed by Kelly Shephard 850.543.7353

184 CARAWAY DRIVE
3 Bedroom | 2.5 Bath | 2,052 SF
$699,900 | construction completed
Listed by Jodie Snell 850.621.6535

311 SWEET BASIL LANE
4 Bedroom | 2.5 Bath | 2,927 SF
$974,900 | construction completed
Listed by Crystal Tingle 850.218.4618

112 CARAWAY DRIVE
3 Bedroom | 3 Bath | 2,252 SF
$665,000 | construction completed
Listed by Val Waters Auclair 850.855.6202

PHASE 11 LOTS
SIZE: 0.16 - 0.26 ACRE
PRICE: $100,000 – $149,000

623 CHAMOMILE COURT
4 Bedroom | 2.5 Bath | 2,745 SF
$899,000 | construction completed
Listed by Kelly Shephard 850.543.7353

PHASE 7A ESTATE LOTS
SIZE: 0.49 – 0.64
PRICE: $209,000 - $269,000

621 CHAMOMILE COURT
4 Bedroom | 3.5 Bath | 2,761 SF
$924,935 | construction completed
Listed by Val Waters Auclair 850.855.6205

Monday - Saturday 12 - 4 pm
Sunday 1 - 4 pm

Visit our model homes 
in Deer Moss Creek®

1413 CLARY SAGE LANE
Friday & Saturday 12 - 4 pm
Sunday 1 - 4 pm

301 GAZELLE COURT

Contact Ruckel Properties for 
a full list of available lots.

New homes in a vibrant community of Niceville, Florida

850.678.2223
RUCKELPROPERTIES.COM
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BRIGHT BLUE
POOLS

Commercial & Residential 
Pool Remodeling
No Pool Too Big

Professional Plastering and Tile
Blue Diamond Finish • Pebble Finish
10 Year Guarantee • Free Quotes

Our owner, Curtis Nelson, makes it a point 
to be on the jobsite for every project to 

ensure everything goes according to plan.

Plastering Pools Since 1975

850.496.2025
BrightBluePools.com

Proudly serving the entire Florida Panhandle!

We’ll Make 
Your Pool 
Look New

• Path of Grace Thrift Stores •
R E C O V E R Y  T H R O U G H  F A I T H

Please Consider Donating to Support Women in 
Recovery and to Reunite Families

ITEMS NEEDED FOR STORE & MINISTRY:
Artwork — Paddle Boards — Vehicles — Kayaks — Apparrel — Appliances — Boats

Jewelry — Household Goods — Furniture — Electronics

Come in to see our beautiful chalk painted furntiure!

10962 U.S. Hwy. 98 W, Miramar Beach  |  850-654-8500 Call for Pickup

Walton County Launches Geocaching Program 
Walton County has decided 

to launch a Geocaching pro-
gram. What, you might ask, is 
Geocaching? It is a kind of  re-
al-life treasure hunt and adven-
ture is the key! Geocaching is an 
outdoor activity where people 
use a GPS device or smartphone 
to find hidden containers, called 
geocaches or simply caches, at 
specific coordinates. There are 
more than three million active 
cache sites worldwide and now 
Walton  County has decided to 
join in the adventure. https://
youtu.be/jr2WsUm5GSc 

 Most caches are small, wa-
terproof  containers that hold a 
logbook and sometimes a pen or 
pencil. Some larger caches, like 
big plastic containers or ammo 
boxes, may also include small 
items or trinkets you can trade.   
These objects are usually more 
sentimental than valuable, but 
they add a fun element to the 
adventure.  

Many caches are on trails or 
in areas not normally explored. 
ADA accessible caches are also 
available.  

Geocaching Rules  
& Etiquette: 
• �Sign the logbook with your us-

ername and date 
• �Be respectful of  others using 

the park 
• �Trade items responsibly—no 

food, and family-friendly items 
only

• �Log and move trackable items 
according to their mission 

• Return caches exactly as found 
• �Log your find online without 

spoilers 
• �Stay on marked trails and pro-

tect natural areas 

• �Cache In, Trash Out—
help keep our parks 
clean 

• �Geocache at your own 
risk; Walton County is 
not responsible for inter-
actions  with nature or 
wildlife 

How to Get Started: 
• Sign up at Geocach-

ing.com (free accounts can 
access all county-maintained  
caches) 

• Most county parks now 
have caches, including ADA-ac-
cessible options • Visit user-
name WaltonCountyParks on 
Geocaching.com to see our 
caches • Visit MyWaltonFL.gov 

for more information on caches 
and events 

Get outside, explore Walton 
County Parks, and start your 
geocaching adventure! 

Visit this link to learn 
more: https://youtu.be/jr2W-
sUm5GSc 

VISIT 
SOUTHWALTON.LIFE
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Resort-style amenities, walkable 
surroundings, and the freedom to  
do as much or as little as you like. 

Independent coastal living  
without the hassles.

Explore a lifestyle built around you. 

Call 850-904-3835 to schedule your visit.

RETIREMENT LIVING 
65 Origins Parkway, Inlet Beach, FL 32461 
WatersoundFountains.com

WATERSOUND is a service mark of The St. Joe Company and is used under license. FOUNTAINS is a service mark of Watermark Retirement Communities, LLC and is used under license. 2512-WWF-0215A  

Simplify life.
Amplify living.
Simplify life.
Amplify living.

A New Way to Live in Retirement
Before the first streaks of  sun-

rise settle over Inlet Beach, one 
member is already at the gym 
— stretching, lifting, moving 
with a quiet determination. “I 
wake up at 4:30,” he says with a 
shrug, as if  it’s the most natural 
thing in the world. “I work out, 
head back for breakfast, and 
then I decide: golf  simulator… 
or swimming?” 

He smiles. “I feel better than 
I have in years.” 

Across the community, the 
day opens at its own gentle tem-
po. A woman clips a leash on 
her dog and walks toward one 
of  the community’s dog-friend-
ly outdoor areas, grateful for 
the easy routine they’ve settled 
into. Not long ago, she was liv-
ing with her daughter in Alys 
Beach, watching Watersound 
Fountains being built across the 
highway. She never imagined it 
would one day be home. 

“I thought, Those places ar-
en’t for me,” she admits. 

But when her daughter in-
sisted she come take a look, ev-
erything shifted — the bright, 
thoughtfully designed apart-
ments, the welcoming outdoor 

spaces for her dog, the light, the 
openness, the surprising sense 
of  possibility. 

“After the first week,” she 
says, “there was no going back.” 

The beauty of  a morning 
here is that everyone’s version 
looks a little different. Some 
head to the balance studio for 
physical therapy. Others meet 
friends on the walking trails that 
curl through Watersound and 
30A. Some hop on a bike. Some 
linger over coffee. Each person 
finds their own pace. 

By mid-morning, the com-
munity hums with activity. One 
member laughs as she lists her 
schedule: “Today I had, back-
to-back: physical therapy, a fit-
ness class, book club, then hap-
py hour.” She shakes her head, 
still amused. “It’s just kind of  
nonstop here.” 

And yet, it’s never rushed. 
Life simply unfolds — with op-
tions around every corner. 

For many, the choice to move 
to Watersound Fountains was 
about proximity. After years in 

Georgia, far from children and 
grandchildren, one couple real-
ized they wanted the holidays, 
the milestones, and the simple 
weekends back. Now their son, 
daughter-in-law, and grand-
daughter live minutes away. “We 
do more now,” they say. “Espe-
cially with family so close.” 

Afternoons often stretch into 
easy hours. Neighbors meet in 
the W Lounge. Others gather 
around the open hearth piz-
za oven, where flatbreads are 
rolled out right in front of  them. 
On Fridays, The Mark dining 
room becomes the community’s 
favorite tradition — a dressed-
up, reservations-only dinner 
with filet, snapper, grouper, and 
the kind of  conversations people 
look forward to all week.

There’s always movement, 
always laughter, always some-
one waving from a walkway or 

calling out a hello — the kind of  
natural, everyday community 
that makes a place feel alive. 

What surprises many is not 
how much there is to do, but 
how effortless daily life feels 
here. The physical therapist is 
downstairs. The gym is steps 
away. The trails are safe and 
beautifully maintained. The 
beaches and local favorites are 
just a short drive. Every day can 
unfold at its own pace. 

“You can do as much or as 
little as you want,” a member 
says as she waves to a neighbor. 
“It’s like living in a resort — but 
it feels like home.” 

And maybe that’s the truest 
throughline here. 

Occasionally, one mem-
ber’s daughter will call and say, 
“Come home — come stay 
some.” And she’ll laugh and re-
ply, “But I am home. This is my 
home.” 

Watersound Fountains Inde-
pendent Living — where inde-
pendence, wellness, and coastal 
living come together. 

To schedule a visit, call (850) 
904-3835 or visit watersound-
fountains.com.
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VISIT SOUTHWALTON.LIFE

Trends & Treasures!

Big Hair, Bold Lips, Seri-
ous Chemistry
Pure & Couture

At Pure & Couture, February 
is all about turning up the at-
traction. This Valentine’s season, 
skip the predictable gifts and give 
something unforgettable: confi-
dence, transformation and a lit-
tle wow factor. From hand-tied 
hair extensions and custom color 
to styling, makeup, spray tanning 
and facials, Pure & Couture spe-
cializes in looks that feel fresh, 
modern and completely you. 
And when Mardi Gras season 
calls for bold glam and celebra-
tion-ready confidence, this is the 
place to prep for parties, parades 
and nights out. Add therapeutic 
and medical massage, kinesiolo-
gy and wellness-focused services, 
and suddenly self-care becomes 
the ultimate love language. The 
Pure & Couture team works with 
men, women and couples of  all 
ages — helping everyone look 
and feel their best long after Val-
entine’s Day.

Second location: Pure Col-
lective Salon, 600 Grand Blvd., 
Suite 102.

(850) 424-3935 | facebook.
com/PureandCouture

pureandcouture.com

Monogrammed, 
Madly in Love
Frill Seekers Gifts and 
Personalized Fabulous Finds

February is the month for 
thoughtful gestures — the kind 
that feel personal, intentional 
and timeless. Enter the mono-
gram—a Southern staple that 
never goes out of  style. From 
Valentine’s surprises and new-
lywed keepsakes to baby gifts, 

new homes and beach-house 
traditions, personalized pieces 
remain love letters you can keep. 
Monograms have made state-
ments for centuries, from ancient 
rulers and Renaissance artists 
to Victorian society and mod-
ern Southern living. Today, they 
beautifully celebrate love stories 
and family legacies — and even 
shine during Mardi Gras sea-
son for hosts who enjoy adding 
personal flair to party notes and 
hostess gifts. Gold leaf–trimmed 
deluxe notepads featuring a 
classic Kensington monogram 
or gold, wearable cuffs make 
meaningful Valentine’s gifts 
that keep the romance flowing 
all year long. When it comes to 
meaningful details that never go 
out of  style, Frill Seekers delivers 
personalization with heart.

Shop online at FrillSeek-
ersGifts.com or stop by the 
motherland of  all things mono-
grammed.

Open Monday–Friday, 10 
a.m. to 5 p.m.; Saturdays, 10 
a.m. to 2 p.m.

(850) 460-2700 | Facebook.
com/FrillSeekersGifts

frillseekersgifts.com
 

Diamonds Are Forever — 
Especially in February
Beyond Measure Fine 
Jewelry

February is full of  moments 
worth savoring — and maybe 
even popping the question. At 
Beyond Measure Fine Jewelry, 
romance takes center stage with 
breathtaking pieces designed 
to celebrate love stories big and 
small.

Located in City Market, the 
showroom features exquisite di-

amond, gemstone and precious 
metal jewelry — from statement 
rings and delicate necklaces to 
bracelets and earrings that spar-
kle with meaning. Each piece 
is thoughtfully selected or cus-
tom-designed to reflect the mo-
ments that matter most.

Owner Ashleigh Woolly is 
known for her passion for cus-
tom designs, especially engage-
ment rings and wedding bands. 
“It is truly special to help peo-
ple celebrate one of  the biggest 
moments of  their lives,” Woolly 
said. Whether you’re planning a 
proposal, marking an anniversa-
ry or simply saying “I love you,” 
Beyond Measure offers a one-on-
one jewelry experience that feels 
as special as the moment itself.

(850) 424-7011 | Facebook.
com/beyondmeasurejewelers

beyondmeasurejewelry.com
 

Love at First Bite — 
All Month Long
Smallcakes Destin

This February, celebrate love 
in every delicious form at Small-
cakes of  Destin. From choc-
olate-covered strawberries to 
custom cupcakes and cakes with 
edible logos and images, every 
treat is designed to feel personal, 
playful and unforgettable. And 
because February doesn’t stop at 
Valentine’s Day, the celebration 
continues with Mardi Gras King 
Cakes — baked fresh in tradi-
tional styles or filled with favor-
ites like cream cheese, Bavarian 
cream, pecan praline, strawberry 
and apple. Smallcakes specializ-
es in custom cakes, gourmet and 
holiday cupcakes, wedding and 
birthday cakes, housemade ice 
cream and even “pup cakes” 

for four-legged Valentines. Dai-
ly offerings include 13 signature 
cupcake flavors, four specialty 
flavors, 12 ice cream flavors, 
plus jumbo cookies, brownies, 
cupcakes-in-a-jar and more. Not 
sure where to start? A 12-pack 
of  assorted mini cupcakes is the 
perfect way to sample the love all 
month long.

Call ahead for pre-orders, 
DoorDash or curbside pickup.

Hours: Monday–Saturday, 11 
a.m.–7 p.m.; Sunday, 11 a.m.–4 
p.m.

(850) 842-9002 | Smallcakes-
Destin.com | Follow @SmallCake-
sofDestin

 
Freeze the Moment — 
Feel the Benefits Together
CRYO850 Performance and 
Recovery Center

This Valentine’s season, skip 
the ordinary date night and try 
something cooler. CRYO850 
Performance and Recovery 
Center is offering couples a lim-
ited-time 2-for-1 cryotherapy 
special, now through Valentine’s 
Day. More couples are discov-
ering that wellness is the ulti-
mate love language. In just two 
to three minutes, cryotherapy 
helps reduce inflammation, ease 
joint and muscle pain, boost en-
ergy, improve sleep and enhance 
mental clarity — benefits that 
feel even better when shared. 
New to cryotherapy? Owner 
Amy Milligan personally guides 
each session, making the experi-
ence comfortable, safe and sur-
prisingly fun. From athletes and 
busy professionals to parents and 
weekend warriors, cryotherapy 
offers powerful, drug-free ben-
efits for both body and mind. 

This February, turn self-care into 
couple care and experience the 
advantages of  the Igloo — to-
gether.

(850) 279-4145 | cryo850.com
 

Love Where You Live — 
and Profit from It
Brian LoCicero, REALTOR®

February often sparks fresh 
starts — and for many home-
owners, that means thinking se-
riously about selling. If  love is in 
the air, let it extend to your bot-
tom line. Luxury REALTOR® 
Brian K. LoCicero is sharing 
insider strategies designed to 
help sellers get top dollar in any 
market.

Brian’s popular book reveals 
proven tactics used by the most 
successful home sellers — strate-
gies that shorten time on market 
while maximizing value. These 
are the same methods Brian has 
used to help sell thousands of  
homes across Northwest Florida.

“In this book, I’ve provid-
ed an effective guide for you to 
have the most successful real es-
tate transaction possible,” Brian 
said. “We hired Brian to help us 
navigate 30A’s tough real estate 
market,” said client A. Albright. 
“Because of  his efforts and strat-
egies that he details in his book, 
we quickly sold our Destin home 
and bought a 30A beachfront 
home, below asking price.”

Ready to fall in love with your 
selling results?

Email Brian@BeOnTheCoast.
com or call.

(850) 739-3800 | Facebook.
com/BeontheCoast

BeOnTheCoast.com
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SALES     SERVICE     PARTS AND ACCESSORIES     FINANCING     RENTALS

Join the Neighborhood  Fun
SHOP BY

BRANDS

Present this layout upon
purchasing a cart to

receive an exclusive gift.

EXCLUSIVE
GIFT

Atlas
Denago EV

GEM Car
Hunt VE
Club Car

Garia
Star EV
EVolution

Yamaha

LARGEST SELECTION OF STREET LEGAL CARTS

Santa Rosa Beach
(850) 622 2000

www. ElectricCartCompany.com

Epic/Icon
Hunt VE

97.5%: WCSD Closes Gap to No. 1
Walton County School Dis-

trict ranks No. 2 in the state 
of  Florida for graduation rate, 
posting a 97.5% graduation rate 
- just 0.1 percentage points be-
hind the No. 1 district statewide. 
The district also saw a 0.1% 
increase over last year’s gradu-
ation data.

While the numbers are im-
pressive, they matter most be-
cause of  what they represent: 
students completing high school 
prepared for what comes next. 
Walton County graduates are 
stepping confidently into col-

lege, technical programs, mili-
tary service and the workforce 
with the skills, certifications 
and experiences needed to suc-
ceed. This success is the result 
of  intentional planning, strong 
instruction and a districtwide 
commitment to student out-
comes. The district also cele-
brates school counselors this 
month and their pivotal role in 
guiding students’ paths toward a 
diploma.

Though February is the 
shortest month on the calendar, 
it is busy with celebrations and 

recognitions:
• Black History Month
• Career and Technical Edu-

cation Month
•National School Counseling 

Week (Feb. 2–7)
• National FBLA Week (Fu-

ture Business Leaders of  Ameri-
ca) (Feb. 2–7)

• School Resource Officer 
Appreciation Day

• National FFA Week (Fu-
ture Farmers of  America) (Feb. 
15–22)

Walton County School Dis-
trict is committed to Preparing 

the Whole Child 
for a Life of  Suc-
cess, ensuring that 
no matter the goal, 
students are ready 
to take the next step 
after receiving their 
diploma. During 
the 2023–24 school 
year, WCSD stu-
dents earned more than 2,500 
industry certifications.

Student safety remains the 
district’s top priority. Walton 
County School District is grate-
ful for its partnership with the 

Walton County Sheriff’s Office 
and we celebrate the committed 
deputies who walk our cam-
puses daily with the mission of  
keeping students safe on the 
path to EPIC.

South Walton County Tax-Aide Program
Free Federal Income Tax Preparation Available in South Walton County
 Free Federal income tax 

preparation is being offered in 
South Walton County for low to 
middle-income families and in-
dividuals, with special attention 
to senior citizens. Tax Prepara-
tion service will be available from 
Feb. 3 through April 14, 2026, at 
A Simple Faith Church in Santa 
Rosa Beach, 360 WRM Circle 

Blvd in the Blue Mountain Beach 
Industrial Park, north of  Hwy 98.

Taxpayers must make appoint-
ments online at   tinyurl.com/ 
yryzb5mt or by calling (850) 275-
9104.

The site will be open Tuesdays 
and Thursdays from 11 a.m. to  
4 p.m., with last appointments at  
3 p.m. Tax-Aide is also available 

in DeFuniak Springs. Call (850) 
892-8746 for an appointment.

AARP Tax-Aide is a nation-
wide service, with information 
available at other nearby loca-
tions at https://www.aarp.org/
money/taxes/aarp_taxaide/lo-
cations.html.

This service is sponsored by 
the AARP Foundation and the 

IRS. There are no age restric-
tions and AARP membership is 
not required. 

Taxpayers need to bring their 
2024 tax return, Social Security 
cards for taxpayer(s) and all de-
pendents, picture IDs, and all tax 
documents received. Bring check-
ing or savings account informa-
tion if  direct deposit of  refunds 

or direct debit of  amounts due is 
desired. If  applicable, bring Iden-
tity Protection PIN (IP PIN) for 
each individual. Taxpayers who 
wish to itemize deductions must 
bring appropriate information. 
Note that complicated tax returns 
involving rental properties, cryp-
tocurrencies, inventories, depre-
ciation, etc. cannot be prepared.
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• Coordinator
• Photographer
• Music
• Flowers

CELEBRATIONS BY THE SEA
DJ Zoran, Event Coordinator

DJ / Emcee
DestinZoran@CelebrationsbytheSea.com

850.217.5710

@djzoranusa

CelebrationsbytheSea.com

Know Your Neighbor: Zoran Subotich
The Person Behind the Music, the Moments, and the Magic 

By Lori Smith

I’ll admit it — when I first sat 
down to write this, I smiled. Once 
upon a time, before publishing 
deadlines and page counts, I was 
a DJ myself. I know the rush of  
reading a room, the quiet pres-
sure of  timing it just right, the 
invisible responsibility of  holding 
a moment in your hands and not 
dropping it.

So, when I say that Zoran 
Subotich gets it, I mean that in 
the deepest, most professional, 
been-there way.

For more than 30 years, 
Zoran has been the steady heart-
beat behind thousands of  cel-
ebrations across the Emerald 
Coast — from barefoot beach 
weddings on 30A and Destin to 
elegant military galas, mitzvahs, 
milestone birthdays and reunions 
that people still talk about a de-
cade later. Four counties. Thou-
sands of  events. And somehow 
— no missed cues, no awkward 
silences, no stressed brides.

That doesn’t happen by acci-
dent.

Zoran doesn’t just plan par-
ties.

He engineers memories.
Through his company, Cele-

brations By The Sea, Zoran of-
fers a truly full-service approach 
— the kind that allows couples 
and families to relax and stay 
present in the moment while he 
quietly handles the flow behind 
the scenes. His services include:
• DJ and professional emcee 

services

• Full event planning and coor-
dination

• Licensed wedding and event 
officiating

• Ceremony and reception 
direction

• Lighting and atmosphere 
design

• Timeline creation and flow 
management

• Multilingual hosting and 
announcements

All of  it is tailored. All of  it 
intentional. And all of  it deliv-
ered with a calm confidence that 
makes even the most complex 
events feel effortless.

Why Locals Love Him
Ask around Destin, Fort Wal-

ton Beach, Miramar Beach or 
along 30A, and you’ll hear the 
same things again and again.

Zoran shows up early. He 
stays calm under pressure. He 
listens — really listens.

Locals trust him because he 
doesn’t force a formula. He reads 
the room, adapts in real time, 
and keeps the focus where it be-
longs — on the people, not the 

production. Brides feel at ease. 
Families relax. Guests stay en-
gaged. The event flows naturally, 
without feeling overproduced or 
rushed.

Another reason locals love 
Zoran? Range.

His background spans far 
beyond weddings and private 
events. Zoran is a former radio 
professional, trained actor, mul-
tilingual host, crisis intervention 
specialist, and even a black belt 
— a combination that gives him 
rare command, empathy and in-
tuition. His résumé includes tele-
vision credits on MTV’s Road 
Rules and Prison Break, experi-
ences that sharpened his ability 
to perform under pressure and 
connect with audiences of  every 
kind.

That versatility allows him to 
move seamlessly from a beach-
front ceremony at sunrise to a 
formal military banquet or mul-
tigenerational family celebration 
— always reading the energy of  
the room before the first guest 
even arrives.

And perhaps most important-
ly, he treats every event — big or 
small — like it matters. Because 
to the people there, it does.

That mindset has 
earned Zoran decades 
of  loyalty, word-of-
mouth referrals and, 
most recently, recogni-
tion as “Best of  Busi-
ness Rate 2025” for 
Wedding Services in 
Fort Walton Beach, an 
award based on verified 
reviews and consistent 
excellence.

This year, that heart 
for meaningful mo-
ments took on even 

deeper purpose.
Zoran and Celebrations By 

The Sea partnered with Wish 
Upon a Wedding, a nonprofit 
that grants weddings to cou-
ples facing terminal illness. On 
August 18, 2025, Zoran helped 
make Taylor and Ivan’s wedding 
wish a reality — proof  that for 
him, making moments matter 
isn’t just business. It’s deeply per-
sonal.

Based in Fort Walton Beach, 
Zoran serves the full Gulf  Coast 
with a hands-on, full-service ap-
proach that has made Celebra-
tions By The Sea a trusted name 
for locals, military families and 
destination couples alike.

“Excellence is our standard, 
but joy is our mission,” Zoran 
says — and honestly, that says it 
all.

Not everyone knows how to 
make a moment matter.

Zoran does — every single 
time.

For more information, visit 
celebrationsbythesea.com, call 
(850) 217-5710, or follow @cel-
ebrationsbythesea and @wish-
uponawedding.

Community

30A HOT TUBS
• Free Delivery

•  Cover & Steps  
Included

• 120 or 240 Volt

(850) 830-0003 

30AHOTTUBS.COM   |   33 Private Court, Miramar Beach, FL

• Made in USA

•  Installations  
& Removals

•  Crane Services  
Available
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or Orlando—hours from fam-
ily and support systems. Many 
families can’t even afford to re-
trieve their children afterward.

What if that child  
were yours?

According to Florida Health 
Charts, 168 people in Okaloosa 
and Walton Counties went to an 
emergency room for self-harm 
injuries in 2023. Shockingly, 
121 of  them—72%—were chil-
dren ages 5 to 19. Yes, even as 
young as five.

From the 2023 Florida 
Youth Survey:
• �22% of  students said they al-

most always felt symptoms of  
stress, anxiety, or depression.

• �46% said these emotions 
stopped them from doing daily 
activities.

• �19% had seriously considered 
self-harm.

• �Encouragingly, 31% sought 
help.

But we need more resources. 
And we need them here.

The Mission Ahead
With strong leadership from 

Board Chair Kathy Houchins 
and a growing board of  com-
munity advocates, Bring Hope 
Now’s next mission is clear: es-
tablish a youth mental health 
treatment facility for Okaloosa 
and Walton Counties.

We’re currently seeking a fa-
cility or land to build a welcom-
ing, home-like inpatient center. 
Until that becomes a reality, we 
continue to train community 
members through QPR Gate-
keeper Training—equipping ev-
eryday citizens with the tools to 
recognize suicide warning signs 
and how to respond.

We also aim to launch a local 
loss survivor program to support 
families who’ve lost loved ones 
to suicide.

A Community That Cares
We believe in this mission be-

cause we’ve lived it. I’ve person-
ally experienced the pain of  a 
suicide attempt and subsequent 
residential treatment with a 
grandson. I know what families 
are facing.

Bring Hope Now is not just 
one organization—it’s a move-
ment of  people, volunteers, ed-
ucators, parents, and advocates 
committed to changing the story 
for our youth.

We’re looking for sponsors,  
volunteers, and in-kind support. 
Do you know a family who’s lost 
a loved one to suicide? To get in-
volved or learn more, visit www.
BringHopeNow.com.

Mark your Calendar Now. 
The 2026 Annual Bring Hope 
Dragon Boat Race & Festival 
Will Be April 25th. It’s not only 
a fundraiser—it’s a celebration 
of  resilience and community. 
We’re looking for sponsors, rac-
ing teams, raffle and auction 
items, volunteers, and in-kind 
support. Do you know a family 
who’s lost a loved one to suicide? 
We’d be honored to include 
a sign in their memory at the 
event. To get involved or learn 
more, visit www.BringHope-
Now.com.

It may take a village to raise a 
child—but it takes a whole com-
munity to save one.

Community

Custom Designed Pools & Spas
Emerald Coast Pools designs and builds custom pools with a 

commitment to craftsmanship, innovation, and personalized service.

Pool Renovation Services
Pool Resurfacing • Tile Installation • Structural Damage 

Equipment Replacement • Spa and Jacuzzi Additions
Deck Repair or Replace • Paver Installation & Repair

Saltwater Conversions • Pool Heating Systems  
Outdoor Kitchens • Fire Pit Installations 

Call Now: 850.880.6657  |  Email: danielemeraldcoastpools@gmail.com
Visit: 17661 U.S. Highway 331 South, Freeport  | On the Web: emeraldcoastpool.com

Build Your Dream Pool

 Elevate Your Outdoor Space

Innovation Takes Flight

South Walton Mosquito 
District (SWMD) proudly an-
nounces its recent recognition 
at T-Mobile’s 2025 4th Annual 
Innovate Awards in Orlando, 
where industry leaders were 
honored for groundbreak-
ing achievements in innova-
tion and community impact. 
SWMD received the event’s 
highest distinction—the Mal-
colm Gladwell Tipping Point 
Award—along with a $30,000 
charitable donation.

SWMD earned this honor 
for introducing the Panhan-
dle’s first-ever drone-powered 
mosquito control program, 
powered by T-Mobile 5G 
technology. This innovative 
initiative has reduced treat-

ment times by 75%, opti-
mized resource allocation 
through advanced mapping 
systems, and set a new bench-
mark for sustainable public 
health practices. By integrat-
ing drones, data, and reliable 
connectivity, SWMD has re-
defined mosquito control—
protecting communities more 
efficiently while demonstrat-
ing how small government 
agencies can leverage inno-
vation to serve the public and 
preserve the environment.

To learn more about 
SWMD, its drone program or 
other services, follow SWMD 
on social media and visit 
www.southwaltonmosquito-
control.org.  

BRING HOPE 
continued from page 2 
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Psychotherapy30A.com 

Individual, Marital  
and Family Therapy

1-850-837-0123
1131 Mack Bayou Rd & 
76 Allen Lakeshore Dr.

Michael McManus LCSW

Wellness

Book Review: Good Morning, Monster: 
A Psychotherapist’s Delight in Raw Recovery Stories

Reviewed by Michael McMa-
nus, MSW, LCSW 

As a licensed therapist with 
over four decades in psychother-
apy, Catherine Gildiner’s “Good 
Morning, Monster” feels like a 
professional homecoming. This 
collection of  five extended case 
studies—framed as “heroic sto-
ries of  emotional recovery”—
captures the gritty beauty of  
long-term therapy in ways few 

books do. Gildiner, a seasoned 
clinician herself, turns clinical 
encounters into compelling nar-
ratives that resonate deeply with 
therapists craving transparent, 
relational accounts.

Each chapter traces a client’s 
multi-year arc, from devastat-
ing intake to transformative fol-
low-up.

• One grapples with a tyran-
nical mother’s verbal venom 

(“Good morning, monster!”), in-
ternalized as self-loathing.

• Another navigates cult 
deprogramming after decades of  
indoctrination.

• Stories span physical paral-
ysis from psychosomatic roots, 
Munchausen-by-proxy survival, 
and more.

These aren’t tidy vignettes; 
they’re messy, real journeys mir-
roring the nonlinear paths we see 
daily.

Themes That Hit Home
Gildiner spotlights core psy-

chotherapy truths:
• Attachment wounds: Child-

hood neglect and abuse echo in 
adult bodies and bonds.

• Intergenerational cycles: 
Trauma’s ripple effects demand 
generational reckoning.

• Therapist humanity: She 
owns countertransference stum-
bles and strategic pivots, demys-
tifying our role.

For me, this validates the 
slow repetition of  relational re-
pair—rewiring neural pathways 
through lived safety.

What elevates this for fellow 
clinicians is Gildiner’s candor on 
process. She dissects intake deci-
sions, technique shifts (from psy-
chodynamic probing to somatic 
attunement), and ethical ano-

nymization. No jargon barriers 
obscure the work; instead, scenes 
reveal how theory lives in the 
room. Her admission of  blind 
spots—moments when her own 
filters clouded empathy—spurs 
reflection on our use-of-self. It’s a 
masterclass in endurance: thera-
py as marathon, not sprint, yield-
ing hope amid entrenched pain.

Gildiner’s prose sings—cine-
matic dialogue, wry humor amid 
horror, literary flair without arti-
fice. Harrowing details (a client’s 
ritualistic self-harm; another’s 
hallucinatory gurus) balance 
with triumphs, like reclaimed 
autonomy. At 350 pages, it’s 
brisk yet profound, accessible for 
trainees or veterans.

Extreme cases dominate, po-
tentially sidelining “everyday” 
therapy’s quiet wins. Subtle Ca-
nadian context adds flavor but 
limits universal transfer. Still, 

strengths overwhelm: ethical sto-
rytelling empowers clients’ lega-
cies without exploitation.

If  you’ve ever ached for real-
istic portrayals of  depth work—
beyond pop-psych soundbites—
this delivers. 

Michael McManus LCSW is a 
psychotherapist in private practice in 
Santa Rosa Beach, Florida. Michael 
and his wife Angela, who is also a ther-
apist, have raised four children. They 
enjoy exploring, cooking, reading, yoga, 
hiking, biking trying out the restaurants 
around town and traveling to visit their 
kids scattered around the country. Mi-
chael can be reached by phone or text at 
(850) 837-0123 or website:psycho-
therapy30A.com

cause they did less—less forcing, 
less self-criticism, less urgency. 
They learned to listen instead 
of  override. To adjust instead of  
quit. To trust that small improve-
ments compound over time.

And they do.
A little better sleep leads to 

better energy. Better energy leads 
to gentler movement. Gentler 
movement supports hormone 
balance. Hormone balance im-
proves mood and focus. Sudden-
ly, the person who felt stuck be-
gins to feel capable again.

That’s how marathons are 
won. Not by sprinting at the 
start, but by pacing wisely.

Redefining Success
What if  success wasn’t mea-

sured by how fast you change, 
but by how well you sustain? 
What if  progress meant fewer 
crashes, quicker recovery, and 
a deeper sense of  connection to 
your body?

Wellness is not a finish line 
you cross. It’s a relationship you 
build.

So, if  you’re feeling discour-
aged, tired of  trends, or tempted 
by the next “miracle” solution, 
pause. Take a breath. Ask your-
self  not what will fix you fastest, 
but what will support you lon-
gest.

Your body is in this for the 
long haul. And when you meet 
it with patience, consistency, 
and care, it will carry you farther 
than any shortcut ever could.

TRAINING 
continued from page 6
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New To Medicare?

By Christian Regalado

I dedicate this month’s arti-
cle to those of  you who will be 
newly eligible for Medicare in 
2026.  I hope you find it helpful! 

If  you’ve been anticipating 
your own transition to the Medi-
care program, you may have al-
ready noticed that there are a lot 
of  moving parts, and figuring 
out what to do can be confusing.  
So let’s break it down.  

First of  all, you want to know 
about your initial enrollment 
period.  Assuming you are not 

intending to remain on your em-
ployer’s group plan and you’re 
not already collecting  Social Se-
curity benefits, beginning three 
months before your birth month 
when you turn 65, you can en-
roll for Medicare Parts A and B 
through the Social Security Ad-
ministration.  These days, this is 
best accomplished online at ssa.
gov.  Technically, you can wait as 
long as three months past your 
65th birthday to enroll without 
penalty, but get it done early. 

If  you’ve worked at least 40 
quarters in your lifetime, you’re 
automatically provided Medi-
care. This includes two parts(-
Medicare Parts A and B).  Medi-
care Part A has no premium and 
covers hospital-related fees with 
various deductibles. Medicare 
Part B covers 80% of  physicians 
and other outpatient fees, and it 

is offered with a monthly premi-
um.  For most people, in 2026, 
the Part B premium is $202.90, 
which will be automatically de-
ducted from SSA benefits if  you 
collect them, or paid directly by 
you if  you are not.  For those 
with higher incomes based on a 
two-year look back, the Part B 
premium will vary and can be as 
high as $689.90 (and $91.00 for 
Part D prescription coverage) 
per month. This is known as the 
Income Related Monthly Ad-
justment Amount, or IRMAA.

Step two, you’re going to 
decide whether you’d prefer to 
stick with Traditional Medicare 
(Parts A and B) and then add a 
Medicare Supplement Plan and 
a Prescription Drug Plan (Part 
D) to help offset the rest, or 
switch to a Medicare Advantage 
Plan, which is a commercial 
health plan designed specifically 
for Medicare beneficiaries.  

Original Medicare with an 

added Supplement Plan (Medi-
gap) will be your strongest insur-
ance option. During your initial 
enrollment into Medicare, you 
have guaranteed issuance into a 
Supplement Plan within the first 
six months of  enrolling in Part 
B. This means that you do not 
need to pass underwriting be-
fore purchasing a Supplement 
Plan. If  you decide after those 
six months to purchase a Sup-
plement Plan, you will need to 
pass medical underwriting to be 
accepted.  A Supplement Plan 
will allow you to see any provid-
er in the country that accepts 
Medicare, and most of  the costs 
that Original Medicare does not 
cover will be covered by your 
Supplement Plan. The reason 
many choose a Supplement 
Plan over an Advantage Plan is 
the flexibility to see more pro-

viders, without the concern of  
needing prior authorization or 
having an insurance company 
deny a claim. However, Supple-
ment Plans have an extra pre-
mium between $100 and $225 
per month, depending on which 
plan and carrier you choose, 
and they do not include a Pre-
scription Drug Plan.  You will 
need to add a PDP along with it. 
If  you don’t, you will be charged 
a lifetime penalty when you lat-
er decide to add an Advantage 
Plan or PDP.  This penalty is 
1% for every month you did not 
have a PDP after starting your 
Medicare Part B.

If  you choose an Advantage 
Plan, the government essential-
ly pays your Medicare benefits 

to the insurance company to 
manage your health care, and 
in turn, the Advantage Plan is 
required to offer benefits that 
meet a minimum standard. 
Historically, many have offered 
extra perks as well, including a 
Prescription Drug Plan. Advan-
tage Plans work very much like 
an employer’s group insurance.  
You will need to decide if  you 
want an HMO or a PPO and 
will need to stay within your 
plan’s network. This is the most 
affordable option as they usually 
have $0 premiums, and many 
even include a Part B Giveback, 
which will actually pay back a 
portion of  your Medicare Part B 
premium. Different carriers will 
have different provider networks 

and PDP drug formularies, so it 
is important to choose the right 
plan according to your needs.

What most influences people 
when it comes to choosing which 
Supplement and PDP plan or 
Advantage plan will work best is 
typically a combination of  one’s 
anticipated health care needs, 
doctor network flexibility or 
preferences, and budget.  Talk 
to your local broker to get more 
details and see which plan may 
work best for you.

Everyone is different and has in-
dividualized needs, so getting a free 
consultation from a certified Medicare 
broker is valuable. Reach out anytime! 
Email Christian@evergreenhealthins.
com or call (850) 687 7606.

Wellness

Board Certified Plastic Surgeon

Michelle Sasala MSN, APRN, FNP-BC

Nurse Practitioner/Aesthetic Injector
Maya Newell, Licensed Esthetician

Non-Surgical 
Treatments

Botox Bar
Facial Fillers

Laser Hair Removal
Laser Pigmentation 

and Wrinkles
New – Ultra Clear Laser

TURN BACK THE CLOCK!
Surgical 

Procedures
Breast Augmentation

Breast Lift or Reduction
Tummy Tuck

Mommy Makeover
Liposuction (Vaser, 360)
Facelift, Necklift, Eyelift

Gynecomastia 
(Male Breast Reduction)

Post Weight Loss
Labiaplasty

Skincare & 
Aesthetician Services

Medical Grade Skin Care
Facials

Diamond Glow
Dermaplane

Peels

Book your appointment today!
Niceville • Santa Rosa Beach

(850) 530-6064  |  bluewaterplasticsurgery.com
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CONGRATULATIONS WINNERS!
ACCOMMODATIONS 

BEST BOUTIQUE VACATION 
RENTAL COMPANY <50 UNITS

DIAMOND: 30A Beach Stays & Grayt 30A Vacations Inc.
 PLATINUM: Shore Dreams Vacation Rentals

GOLD: Stay at 30A Vacation Rentals

BEST HOTEL/RESORT
DIAMOND: The Pearl Hotel

PLATINUM: WaterColor Inn & Resort
GOLD: Hilton Sandestin Beach Golf Resort & Spa

        
 BEST RENTAL MANAGEMENT 

COMPANY >50 UNITS
DIAMOND: Oversee

PLATINUM: 30A Beach Girls
GOLD: Royal Destinations

 
ACTIVITY/SHOPPING

BEST ART GALLERY/STUDIO
DIAMOND: Justin Gaffrey Gallery

PLATINUM: Ria Leigh Gallery
GOLD: Jonah Allen Gallery

BEST EVENT
DIAMOND: 30A Songwriters Festival
PLATINUM: Seeing Red Wine Festival

GOLD: 30A BBQ Festival

BEST GOLF COURSE     
DIAMOND: Camp Creek Golf Course

PLATINUM: Eagle Springs Golf Course and Recreation Center
GOLD: Santa Rosa Golf & Beach Club

                

    BEST SPA/SALON
DIAMOND: Spa Pearl

PLATINUM: Serenity by the sea Spa at Hilton Sandestin Beach
GOLD: Taylor by the Sea

VENUES
 BEST LIVE MUSIC VENUE

DIAMOND: North Beach Social
PLATINUM: Red Bar

GOLD: Seaside Amphitheater 

BEST MEETING/CONFERENCE SPACE
DIAMOND: Camp Creek Inn

PLATINUM: WaterColor LakeHouse
GOLD: Hilton Sandestin Beach Golf Resort & Spa        

BEST WEDDING VENUE
DIAMOND: The Chapel at Seaside

PLATINUM: WaterColor LakeHouse
GOLD: Vue on 30A

 BEST KIDS ATTRACTION
DIAMOND: Camp WaterColor 

PLATINUM: The Village of Baytowne Wharf/Adventure Zone
GOLD: Wild Sea Turtle Wednesdays/South Walton Turtle Watch

BEST NATURE LOCALE
DIAMOND: Grayton Beach State Park
PLATINUM: Eden Gardens State Park

GOLD: Topsail Hill Preserve State Park

BEST RETAILER
DIAMOND: Lola’s on 30A

PLATINUM: The Seaside Style 
GOLD: WaterColor Store

BEST SHOPPING AREA
DIAMOND: Grand Boulevard

PLATINUM: Seaside
GOLD: Silver Sands Premium Outlets

        
 BEST TENNIS FACILITY

DIAMOND: Watersound Club Tennis
PLATINUM: Seaside Tennis

GOLD: Rosemary Beach Racquet Club

FOOD & DRINKS
BEST BREAKFAST

DIAMOND: Donut Hole
PLATINUM: Crackings

GOLD: Cowgirl Kitchen

BEST CASUAL DINING
DIAMOND: Shunk Gulley Oyster Bar

PLATINUM: Los Rancheros
GOLD: Fish Out of Water

BEST COFFEE HOUSE
DIAMOND: Black Bear Bread Co.

PLATINUM: Beignets & Brew 
GOLD: Amavida Coffee Roasters

BEST CRAFT BEER/SPIRITS SELECTION
DIAMOND: The Craft Bar 
PLATINUM: Distillery 98

GOLD: Growler Garage 30A

BEST FINE DINING
DIAMOND: Café Thirty-A

PLATINUM: George's at Alys Beach
GOLD: Seagar’s Prime Steaks & Seafood

BEST HAPPY HOUR
DIAMOND: The Great Southern Café

PLATINUM: Hurricane Oyster Bar
GOLD: Fish Out of Water

BEST LUNCH
DIAMOND: Cowgirl Kitchen

PLATINUM: South of Philly 30A 
GOLD: Chanticleer Eatery

BEST PERSONAL CHEF/CATERING SERVICE
DIAMOND: Townsend Catering

PLATINUM: Blue Magnolia Catering
GOLD: Grayton Beach Catering and Events

BEST SWEET TREATS
DIAMOND: Pecan Jack’s Ice Creamery & Candy Kitchen

PLATINUM: Caramel Cow
GOLD: Blue Mountain Beach Creamery

BEST WINE SELECTION
DIAMOND: Wine Bar/Wine World
PLATINUM: Gallion’s Restaurant
GOLD: Driftwood Wine & Spirits

SERVICES
BEST BEACH/EVENT SERVICES PROVIDER

DIAMOND: Cabana Man
PLATINUM: 30A Blaze Beach Bonfires

GOLD: 30A Beach Boyz

 BEST FISHING CHARTER
DIAMOND: Ranger Angler Fishing Charters

PLATINUM: Florida Boy Adventures
GOLD: Reel 30A        

 
BEST LOCAL MUSICIAN/BAND

DIAMOND: Jared Herzog
PLATINUM: Dread Clampitt
GOLD: The Pickled Pickers

BEST OUTDOOR ACTIVITY COMPANY
DIAMOND: La Dolce Vita 

PLATINUM: YOLO Board + Bike
GOLD: 30A Blaze Beach Bonfires

 
BEST PHOTOGRAPHER

DIAMOND: Jonah Allen Gallery
PLATINUM: Lynn Crow Photography

GOLD: Pure7 Studios     

PerfectInWaltonCounty.com

Best of South Walton
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Where Has The Love Gone?

By Dr. Richard Chern, MD 
Sitting on opposite ends of  

the couch wondering if  they 
were still in love. Same house, 
same couch, same bed, same 
routine, but where is the love, 
the fun, the passion? It seems 
like years since they’ve been in-
timate.

She doesn’t seem interested 
anymore. He’s tried so many 
times he just doesn’t ask any-
more. She always seems angry 

about this or that. Complain-
ing about things that shouldn’t 
even matter; but, apparently 
they matter a lot. Complaining 
about not sleeping or waking up 
all night and always being tired. 
Is she just tired of  him? It’s like 
there’s no way to make her hap-
py anymore.

He doesn’t seem interested 
anymore. When was the last 
time he came on to me? I can’t 
even remember the last date we 
went on. We never spend time 
together. He’s always asleep on 
the couch and we never talk 
anymore. If  I still love him, 
why don’t I have any desire? I 
thought marriage was supposed 
to get easier.

Does this sound familiar? It 
should. It’s the story we hear 
from patients all the time. No 
libido, never feeling rested, just 
surviving each day so you can 
get home and crash, the weight 

gain, the irritability. And why is 
everyone getting so annoying?

It’s amazing what hormones 
are responsible for. Everyone 
seems to think testosterone = 
mean and muscles and estrogen 
= emotional overload. That’s 
so far from the truth. It’s hard 
to describe, but I might say, tes-
tosterone = fearless desire to en-
gage in life, and estrogen = the 
emotional awareness to enjoy 
every moment.

Forget the health benefits of  
hormones today, and there are 
tons. Let’s talk about how it 
changes your life.

Imagine peacefully drifting 
off to sleep and waking after 

eight hours feeling fresh and 
rested. Not even an ounce of  
tired. None. I’m talking ready 
to hop out of  bed with a list of  
tasks to accomplish and looking 
forward to accomplishing every 
single one. You can’t wait to get 
out of  bed excited for the day. 
Sounds impossible.

Imagine actually taking the 
steps toward a goal instead of  
just having some hazy snippets 
of  a daydream where you don’t 
really know what you want, 
where you would go or what you 
would do, because it seems like 
you will never get there anyway.

Imagine your spouse ap-
proaching you with that look in 
his eye and you smile, because 
you’ve been waiting for him all 
day.

That’s just a taste of  what 
hormones do. I used to feel like 
you. I got treated 12 years ago. 
It changed my life. I felt alive. 
I slept. I was happy. I wasn’t 
afraid of  life. So, I quit my job 
and left over 20 years of  tra-
ditional medicine. Why? So, I 
could help you feel better, too.

We take a comprehensive ap-
proach. We listen. We review. We 
create. We design. And we personalize 
it all to you. You’re not broken—and 
you’re not alone. I can’t wait to see you 
feeling better. You really have no clue 
what you’re missing. It’s so exciting. 
Just call us. It’s really not expensive to 
completely change your life. Call The 
Hormone Restoration Center at 850-
837-1271.

Wellness

thehormonerestorationcenter.com

Look Healthy,
Feel Alive!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B 

Miramar Beach, FL
(850) 837-1271

Now offering Semaglutide/B12 for weight loss.
Experience real weight loss results without hunger, 
extreme diet or exercise

®

Hormone Imbalance?
Optimize your health 
the natural way with
bioidentical hormones.

Three Years In A Row! 
Thank you Destin!

CCaallll  DDrr..  CChheerrnn,,  MMDD  aanndd  SSuuee  GGrriiffffiinn,,  AARRNNPP  ttooddaayy!!

Follow us on Facebook!

miramarbeachaudiologyassociates.com

Audiologist Dr. Mandy 
Rounseville-Norgaard

Accepting New Patients

850-517-6977
42 Business Centre Drive, Unit 306 
Summit Building • Miramar Beach

Check us out on Facebook!

Ear, Nose, Throat, Allergies
Hearing

Facial Plastic Issues
From newborns to the elderly

Stop suffering from painful sinus issues. 
Services offered by Emerald ENT are

comprehensive and unique to this area. 

We are thrilled 
to announce our 

second location in 
Panama City Beach. 

12909 Panama City Beach 
Parkway, Panama City Beach,

FL 32407

Accepting New Appointments!
(850) 797-6191 | Emerald-ENT.com

141 Mack Bayou Loop, Suite 102, Santa Rosa Beach
12909 Panama City Beach Pkwy., Panama City Beach, FL 32407
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An Inner Voice Makeover 

By Stephenie Craig

Do you ever look back at the 
way you used to be with judge-
ment? Maybe you are embar-
rassed about the way you used to 
look or act in childhood. Perhaps 
you shame yourself  for previous 
relationships. Maybe you feel 
angry at yourself  about how you 
handled your work life. Perhaps 
you are hard on yourself  for past 
mistakes.

It’s easy to be unkind and 
judgmental toward yourself  
from your present place of  
knowledge and understanding. 
However, what would it be like 
to consider what those earlier 
versions of  yourself  knew when 
they were making decisions? 
What did your 8-year-old self  
know when you were deciding 
how to manage growing up in 
your family of  origin? What did 
your 15-year-old self  know when 
you chose who to date? What 
did your 20-year-old version of  
yourself  know when you were 
choosing a career? In most cases, 
these earlier versions of  yourself  
were making decisions that made 
sense at the time with the current 
developmental information and 
understanding.

Rather than being unkind 
to yourself, consider that every 
version of  you that came before 
the current version was an im-
portant part of  your journey to 
the present. Each of  these parts 
of  yourself  made decisions and 
have been working hard for years 
trying to protect you and to get 
you to today. While the life strat-
egies of  these parts of  you may 
not have always panned out pos-
itively, they were trying to help 
you to cope and to survive. What 
might it look and feel like to shift 
from being mean to yourself  to 
talking to yourself  like someone 
you love deeply like a child or a 
dear friend? How would your 
words and approach be differ-
ent?

Your words and tone create 
cycles with lasting impact. Often, 
the negative voice in your head 
originated from a critical parent 
or other authority figure who 
did not know how to be kind to 

themselves. When you learn to 
honor and speak kindly to your-
self, it creates a natural result of  
you speaking kindly to others. 
Similarly, when you are critical 
and shaming of  yourself, you are 
more likely in times of  stress and 
hurt to speak unkindly to others 
resulting in you becoming the 
unkind voice in someone else’s 
head. And beyond human re-
lationship, the unkind voice in 
your head often unhelpfully gets 
attributed to God, creating an 
impatient and angry idea about 
how God sees you when in re-
ality, you are deeply loved and 
valued.

So, how do you shift your 
inner voice from judgement to 
kindness? 

7 Ways to Talk to Yourself 
with Kindness

Notice when you are be-
ing harsh with yourself. “I’m 
not being very kind to myself  in 
this moment.”

Seek the source of  the 

voice. “Where is this judgement 
coming from? Am I talking to 
myself  the way someone talk-
ed to me when I was young-
er? When do I first remember 
talking to myself  in this way?”

Acknowledge earli-
er parts of  self. “I see you, 
8-year-old me. What can you 
show me about your concerns 
and your strategies for getting my 
needs met?”

Validate earlier versions 
of  yourself  with grace. “I 
can see that you started trying 
to be perfect at a young age in 
order to get approval and I can 
understand why you needed to 
do that at the time. I can also see 
why you sometimes still want to 
do that now.”

Show appreciation to 
earlier versions of  self. “I 
really appreciate that you have 
been trying to help me along in 
life by trying to be perfect.”

Talk to earlier versions 
of  self  like you would talk 
to someone you love. “I un-

derstand that you started trying 
to be perfect as a way to survive. 
I am here now and I see you and 

I care for you and I will help you 
figure out some different ways to 
feel okay.”

Develop an ongoing 
friendship with earlier ver-
sions of  self. “I am here and 
will be here for you every day to 
talk you through the hard mo-
ments.”

While this approach may 
seem a bit unusual, incorporat-
ing loving, kindness into your 
inner voice creates a positive im-
pact on how you feel about your-
self, how you treat others, and 
how you understand your spir-
itual life. You love others better 
when you know how loved and 
valued you are. Connect with 
us along your journey for coun-
seling and coaching support at 
Journeybravely.com.
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Sean of the South: Dogs 

By Sean Dietrich

My truck cab was filled with 
three barking dogs and one idi-
ot. The dogs were in the back-
seat. The idiot was behind the 
wheel.

“Sit down!” the idi-
ot kept saying.

But my dogs do not 
sit when I drive. They 
never sit. They dutiful-
ly explore their space 
when the vehicle is un-
derway.

To the untrained 
eye my dogs appear to 
be acting disobediently. 
But that’s not it. Really, 
they are just looking for 
food.

They are always 
looking for food. They 
even look for food in 
places where there has 
never been any food, 
such as my bathroom. 
In a pinch, they will 
even resort to eating 
non-food items such as 
my reading glasses, my sandals, 
sheetrock, etc.

But they particularly go crazy 
when in my truck because they 
know the odds of  finding aban-
doned food here are exponen-
tial. Thus, they are constantly 
on the lookout for expired Corn 
Nuts, old pistachio shells, or a 
petrified French fry predating 
the Reagan administration.

So we finally arrived at the 
dog park. I turned them loose. 
They ran. They chased squir-
rels. They wrestled. They hunt-
ed around for any threatening 
or suspicious objects so they 
could sniff them, bark at them, 

then pee on them.
And then, basically, all the 

dogs in the dog park just stood 
around. That’s all the dogs do 
there. They play for short bursts, 
then they stand around and look 
at their owners.

“Why do dogs just stand 
around at dog parks?” one dog 
owner asked the group of  us 
dog owners who were also, as it 
happens, just standing around.

Another dog owner said, “I 
drove forty-five minutes to get 
here, just so my dog could stand 
around.”

One of  the other dog own-
ers remarked, “You ever won-
der what would happen if  dog 
and human roles were reversed? 
What if  DOGS took US to hu-
man parks? Would we go to the 
bathroom in front of  each oth-
er?”

We all just looked at him.
And, of  course, at dog parks, 

dogs sniff each other’s rears. I 
don’t know why dogs do this. 
This behavior has always per-
plexed me. They are not picky 
about whose butts they sniff. 
They’ll sniff any butt you give 
them.

I’ve read that rear-sniffing is a 

primal greeting of  sorts where-
in complex pheromone scents 
are exchanged. But I think it’s 
something dogs do because they 
like nasty things.

I have been owned by 13 
dogs in my lifetime. And I have 
learned that dogs are not above 
wallowing in stinky objects. I 
have seen my dogs roll them-
selves in everything from cat fe-
ces to armadillo remains.

And one time when I was in 
a major city—this is a true sto-
ry—walking my bloodhound 

after hours, we were near the 
dumpsters. It had been a long 
night. I had just given a speech 
and I was tired, so I wasn’t pay-
ing attention.

When I got back to the hotel, 
the clerk looked at me and said, 
“Sir, there’s something in your 
dog’s mouth.”

“Drop it, Thelma Lou!” I 
said.

It turned out to be—remem-
ber I am not kidding—a retired 
breast implant. The thing hit 
the floor.

The clerk and I stared at the 
prosthesis and, in a moment I 
will never forget, the clerk said 
flatly, “Double D.”

I’m running out of  room 
here, but I’ll close by saying, the 
more I learn about people, the 
more I like my dogs.
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A Pastor’s Ponderings: This is the Day

By Rev. Pete Hyde  
He stands before a large, 

empty, stark white canvas with 
paints and brushes at the ready.  
It is time to create.  With the 
skill of  a master artist, he begins 
to paint.  He starts with a pure 
blue and brushes the top of  the 
canvas.  He smiles as if  gaining 
strength and inspiration from 
the first few brush strokes.  With 
a sense of  mission, he changes 
brushes and colors and is now 
fully immersed in His task.  
Hues of  reds, yellows, oranges, 
browns and greens begin to fill 

the canvas with so much color 
it would take away the breath 
of  all who would see.  Grays 
and browns and whites break 
the rainbow of  colors and add 
contrast and a depth of  beauty 
that only a master could portray. 
Across the azure blue, he sweeps 
strands of  grey and white.  He 
steps back for a moment to look 
upon his creation.  It seems the 
painting goes on forever and 
flows off the edges of  the canvas 
and fills his entire field of  vision.  
But something was missing.  
Even though it was brilliant, it 
was just a lifeless canvas.  Yes, it 
was pretty and inspiring, but it 
was a flat picture.  Something 
else was needed.

         He raises His hand and 
speaks life into the canvas.  The 
grey strands of  clouds streak 
across the pure, blue sky driv-
en by a crisp north wind.  The 
reds, yellows, oranges, greens 

and browns come to life as the 
wind rustles through the leaves.  
The sun, breaking through the 
blotchy clouds, makes the colors 
in the valley contrast between 
subdued shadows and brilliant 
exclamation points of  color.  
The grey, black and white cliffs 
towering hundreds of  feet above 
the valley floor frame each sec-
tion of  color.  A lull in the wind 
allows the sounds of  the riv-
er below to echo through val-
ley.  The rain of  the day before 
brings forth the smells of  fallen 
leaves.  The smell of  smoke from 
a fireplace somewhere lingers in 
the air and adds to the magic of  
the scene. 

         The couple stood on 
the overlook.  Little was said.  
Pictures were taken.  The mo-
ments and company of  each 
other and presence of  the Mas-
ter Artist were all that was need-
ed.  As they drove the winding 

roads, the leaves of  infinite color 
swirled around them.  With each 
break in the tree line the beauty 
of  the living canvas brought new 
images and inspiration.  “This is 
the day the Lord has made, let 
us rejoice and be glad in it!!”

         Psalm 104:31-34 says:  
“May the glory of  the Lord en-
dure forever; may the Lord re-
joice in his works, who looks on 
the earth and it trembles, who 
touches the mountains and they 
smoke!  I will sing to the Lord as 

long as I live.  I will sing praise 
to my God while I have being.  
May my meditation be pleasing 
to him for I rejoice in the Lord.”

 This is the day that the Lord 
has made.  Let us rejoice and be 
glad in it.

Rev. Pete Hyde serves as chaplain 
with the South Walton Fire District
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Lee Curtis: 
Banker, Real Estate Agent & Christian Capitalist

By Rich Sanders

Lee Curtis always knew she 
wanted to work with people and 
money. After graduating from 
the University of  Alabama (like 
our daughter Caroline, Lee was 
in the Kappa Delta sorority), 
she began work in banking and 
is now an entrepreneur and real 
estate agent in Destin.

As a banker, Lee had the op-
portunity to work with all kinds 
of  people, including Christian 
Capitalists who owned their own 
businesses.  “We love our small 
business owners. And you can 
tell those that work faith into 
their business. They tend to have 
people that stay around longer, 
people who were great leaders. 
It just kind of  trickles down from 
the top.”

Lee also got to see stories of  
giving when she worked in bank-
ing.  She could see the faith of  
her customers through their 
bank accounts.  “They would 
bless others when they had a tax 
cut, or an extra amount, or a 
lump sum fell out of  the sky for 
whatever reason, a lot of  people 
would take the initiative to pass 
that on to their employees or put 
it back into the business to help 
grow the business.”

As a mother, Lee has tried to 
instill the spiritual discipline of  
giving in her son James, who is 
now fourteen.  “It's just keeping 
the envelopes of  spend, give and 
save.  Then you can decide what 
proportions every month you 
want to put into those. I give him 
some ideas or percentages, but 
whenever he gets money for his 
birthday or for Christmas… we 
look at that.  It's now evolved to 
an electronic envelope.”

One of  the principles of  the 
Christian Capitalist movement 
is that we are blessed when we 
bless others, and Lee gets it.  “My 
book club does the book called 
One Word every year. One year 
my word was ‘give’, and that was 
the year that Hurricane Michael 

hit Panama City.  Everybody in 
this community rallied around 
Panama City.  I struggled, and 
I prayed [about how much to 
give], and I finally decided on 
this amount… and it was a lot 
more than I planned on, but I 
thought ‘I can do this right now- 
this is the max, and I'm not going 
to think anymore or be afraid’.  
And I'm not kidding, the day I 
decided to give that money, my 
credit card company called and 
said: ‘We’ve made a mistake on 
your payments, and you're get-
ting a refund.’ And do you know 
it was almost the exact same 
amount that I had donated?  
And I was just in awe and was 
like, ‘That is the Lord at work!’”

Lee reflects on that story, and 
she concludes: “I firmly believe 
that Jesus is the voice of  love.”

Lee recently appeared on the 
Christian Capitalist podcast, 
and you can listen to the entire 
episode on SOWAL Life’s web-
site.  We are excited to share in-
spirational stories of  hard work 
and generous giving to the poor 
and needy in the name of  Jesus 
Christ, like Lee Curtis!

Rich Sanders is a pastor, small 
business owner, retired healthcare at-
torney and adjunct professor at Emo-
ry University, and former intelligence 
officer in the U.S. Navy. He and his 
wife, Rebekah, met at church in 1996, 
have been blessed with three children 
(James, William and Caroline) and 
live in Destin with their large golden 
retriever, Cowboy.
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Dining

Forty Years at the Table
How Bud & Alley’s grew from a surf-town dream into Seaside’s enduring gathering place

By Zandra Wolfgram

At Bud & Alley’s Waterfront 
Restaurant, the ritual is familiar. 
The sun lowers toward the Gulf, 
glasses are raised and a bell 
rings from above, marking an-
other day shared. For 40 years, 
that simple moment has defined 
Bud & Alley’s — not just as a 

restaurant, but as a place where 
Seaside gathers.

Founded by Dave Rausc-
hkolb and Scott Witcoski, two 
24-year-old surfing buddies with 
more enthusiasm than experi-
ence, Bud & Alley’s opened at 
a time when Seaside itself  was 
just beginning to take shape. 

Few could have predicted that 
a casual beachfront restaurant 
in a town with barely a dozen 
houses would become one of  
Northwest Florida’s most en-
during culinary landmarks.

The name itself  reflected 
the founders’ lighthearted ap-
proach. Witcoski named the 

restaurant after his cat, Alley, 
and Seaside founder Robert Da-
vis’ dachshund, Bud — a play-
ful beginning that hinted at the 
welcoming spirit to come. From 
the outset, Bud & Alley’s was de-
signed to feel approachable, un-
pretentious and deeply rooted in 
its surroundings.

As Seaside grew, Bud & Al-
ley’s grew with it. What began 
as a simple Gulf-front restaurant 
evolved thoughtfully over time, 
helping pioneer the farm- and 
sea-to-table movement along 
Scenic Highway 30A while 
maintaining its relaxed, come-
as-you-are feel. Fresh regional 
seafood, carefully sourced in-
gredients and consistent quality 
earned the restaurant a loyal 
following that now spans gener-
ations.

“For me, this milestone is 
really about gratitude,” Raus-
chkolb said. “I’m thankful for 
our dedicated staff, past and 
present, whose talent and com-
mitment define this place every 
day. I’m grateful to my founding 
partner, Scott, to my wife, Car-
ol, and our daughters for their 
constant support, and especially 
to the generations of  loyal pa-
trons who have gathered here 
with their families — and now 
their grandchildren. Bud & Al-
ley’s has always been about good 
food, good people and times.”

Today, Bud & Alley’s contin-
ues to serve as a central gath-
ering place. The Taco Bar and 
The Pizza Bar now operate un-

der the same roof  as the original 
Bud & Alley’s, allowing guests to 
move easily between concepts 
while remaining connected to 
the same sense of  place. Wheth-
er stopping in for tacos, wood-
fired pizza or a sunset toast, 
visitors experience a seamless 
extension of  the Bud & Alley’s 
ethos.

Beyond daily dining, Bud & 
Alley’s has become known for 
its role in community traditions. 
Signature events — from wine 
dinners and New Year’s Eve 
celebrations to music-filled eve-
nings tied to the 30A Songwrit-
ers Festival — help define the 
social rhythm of  Seaside, many 
while supporting local nonprof-
its and causes.

Over the years, Bud & Alley’s 
has been recognized with nu-
merous awards and accolades, 
including Florida Trend mag-
azine’s Golden Spoon Hall of  
Fame Award; designation as one 
of  the Top 20 Restaurants in 
Florida; Coastal Living maga-
zine’s Best Rooftop Bars; Emer-
ald Coast Magazine’s Best Place 
to See the Sunset; and Visit 
South Walton’s Perfect in South 
Walton Awards for Best Seafood 
Menu and Best Sunset View, 
among others. In 2024, Bud & 
Alley’s was named to Southern 
Living’s “17 Most Legendary 
Restaurants in Florida” list.

As part of  its 40th anniver-
sary, Bud & Alley’s is marking 
the milestone with a redesigned 
website and a special anniver-
sary logo featuring a golden 
banner. A public celebration is 
planned for the spring.

Four decades on, as the sun 
dips low and the bell rings once 
more, Bud & Alley’s remains 
what it has always been — a 
place to gather, to celebrate and 
to return to, again and again.

Dave Rauschkolb

PHOTO CREDIT MICHAEL BOOINI 
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Beachside Bar & Grill
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Arts & Music

Tickets or info, call 850.684.0323 or visit EmeraldCoastTheatre.org

February 12 - March 1

9,514 Miles: 
Local Artist’s Long Walks Help Raise Awareness

On a bright, brisk Florida 
day at the Conservation Park 
in Panama City Beach, Tam-
my Marinuzzi’s stride is pur-
poseful as she makes her way 
along uneven pine-lined trails, 
a chilly breeze lightly teasing 
treetops. Daily walks like this—
in many different places—have 
become an important part of  
her life over the past ten years. 
Marinuzzi, an artist and educa-
tor, is well known for her widely 
exhibited ceramic work, in turn 
both whimsical and evocative. 
She’s also been a beloved art 
professor at Gulf  Coast State 
College for nearly two decades, 
with further educational experi-
ence that includes time teaching 
at the University of  Florida, the 
Skopart Foundation in Greece 
and the Golden Bridge Pottery 
in Pondicherry, India. These 
facets of  her practice—pottery 
and education—along with a 
particularly formative period 
spent in India, led her to begin 
a project of  great personal sig-
nificance in 2015: Pondi Walk.  
Pondi Walk has been a journey 
of  nearly 10,000 miles over the 
past ten years, and it’s very near 
completion. In addition to a 
symbolic finish at 9,514 miles, 

the project will culminate with 
a solo exhibition at The Light 
Room in Panama City, Florida, 
opening February 21 2026.

Marinuzzi’s journey be-
gan, as they say, with a single 
step over 20 years ago when 
she temporarily relocated to 
Pondicherry, India, to teach 
at Golden Bridge Pottery. Her 
interactions with local and vil-
lage potters led her to a better 
understanding of  the challeng-
es disadvantaged young wom-
en face in the region, including 
child marriage. As Marinuzzi 
dug deeper, she discovered that 

impoverished women were fur-
ther hindered in their efforts to 
build better futures due to their 
daily water-carrying obligations.  
“I started researching, and I 
came to find out a girl might 
walk some three to eight miles 
a day to get water,” she explains. 
“Because of  these responsibili-
ties, they may not be able to go 
to school or finish their educa-
tion.” Marinuzzi recalls a story 
she’s heard of  an organisation 
that, to overcome these very 
real limitations, sent teachers 
to the wells to educate the girls 
while they waited for water. 
Her research, and stories like 
this one, as well as her personal 
experience in Pondicherry, got 
Marinuzzi thinking about ways 

she could call attention to these 
circumstances.

“Here I am, an educator, a 
potter, a woman—I’m all these 
things, but my destiny has been 
different,” she says.  “This is how 
it started. The walking is a met-
aphor for thinking about wom-
en globally, it’s an opportunity 
to take an hour to pause during 
my day, and reflect on the wom-
en globally who must walk dai-
ly—often without access to the 
things I take for granted—basic 
needs such as water, food, and 
education.”

As she was developing 
the concept of  Pondi Walk, 
Marinuzzi resolved to walk the 
equivalent of  the distance be-
tween her home in Northwest 
Florida and Pondicherry, in 
Southern India. “Pondi Walk 
began as a personal journey—
both literal and reflective—but 
it has since evolved into some-
thing larger,” says Marinuzzi. In 
the last ten years, she’s covered 
over 9,000 miles, averaging 951 
a year, with only a few hundred 
left to go before she reaches her 
goal. Along the way, she’s taken 
photographs, creating a visual 
walking journal, a body of  work 
that both documents physical 
locations but also serves as a 
reflection of  her contemplative 
mindset. It’s work from this doc-
umentary approach that will be 

on show at The Light Room in 
2026.  Over the years, Pondi 
Walk has also created numerous 
opportunities for social engage-
ment, from community-orient-
ed projects to workshops, public 
lectures, and exhibits, all “de-
signed to inspire awareness and 
action,” explains Marinuzzi. 

Additionally, the artist is us-
ing her walking as a way to raise 
funds for a nonprofit in Southern 
India, Shanti Bhavan Children’s 
Project, a school in Tamil Nadu 
that provides an education for 
one child per family from villag-
es experiencing extreme pover-
ty. “Initially, I had hoped to re-
turn to India to reconnect with 
the children of  Thuvaradima-
nai, a small pottery caste village 
in Southern India, and explore 
how I might support their fu-
tures,” says Marinuzzi. Howev-
er, though her commitments as 
an artist, educator, and mother 
prevented her physical return, 
her continued research led her 
to Shanti Bhavan as an alter-
nate avenue in need of  support; 
she found their mission closely 
aligned with her own goals for 
this project.  Since its founding 
in 1997, this organization has 
provided possibilities for chil-
dren who would otherwise be 
most vulnerable—in the case 
of  girls, their efforts have re-
duced child marriage rates, but 
for both boys and girls, they’ve 
helped drive a small-scale shift 
away from generational poverty.  
Shanti Bhavan’s support offers 
a rare opportunity to break the 
cycles that prevent upward mo-
bility.

Currently, Marinuzzi is seek-
ing sponsors for every 100 miles 
of  the walk in an effort to raise 
one dollar per mile, with do-
nations to go to further Shanti 
Bhavan’s efforts in Southern In-
dia. Her goal is to raise $9,514, 
which can cover all costs associ-
ated with sending a girl to school 
at Shanti Bhavan for five years.

For more on Marinuzzi’s 
project, including a selection of  
images from her walking jour-
nal and details on her upcoming 
show at The Light Room, follow 
her on Instagram @pondiwalk. 
Those interested in sponsoring 
Marinuzzi’s project or donat-
ing to Shanti Bhavan should 
contact Tammy Marinuzzi at 
tmarinuzzi@gmail.com.
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Arts & Music

Y E A R S
YOUR SYMPHONY EXPERIENCE ... REDEFINED

DEMETRIUS FULLER
MUSIC & ARTISTIC DIRECTOR

Box Office:
SinfoniaGulfCoast.org
850.460.8800

TICKETS ON SALE NOW

CRESCENDO! 2026 PRESENTED BY:

It’s time for Crescendo! Main Event, the Emerald Coast’s ultimate social and 
cultural extravaganza of the season! This energy-infused experience celebrates 
the culinary and cultural arts with world-class vintners, expert spirit purveyors, 
incredible auction items, and a not-to-be-missed live performance.

This year’s special guest is internationally renowned and iconic big band Pink 
Martini, the “little orchestra” that’s wowed audiences around the globe with 
a dazzling blend of jazz, classical, and old-school pop sung in more than 25 
languages. Founded by pianist Thomas Lauderdale, Pink Martini is known for its 
playful, cosmopolitan style and vibrant, genre-bending performances. As
part of Sinfonia’s 20th anniversary celebration, Pink Martini will be accompanied 
by the full Sinfonia Gulf Coast orchestra. This marks the first time the orchestra 
has performed at Crescendo!

Guests will enjoy reserved table seating, hors d’oeuvres, an elegant, seated late 
lunch, and an all-inclusive afternoon of music, wine, food, and fabulous fun — all 
in support of Sinfonia Gulf Coast’s music education and community engagement 
initiatives throughout Northwest Florida.

SUNDAY, MARCH 1 | 3 PM

FEATURING PINK MARTINI

Sandestin Golf & Beach Resort,
Magnolia Ballroom

Top 10 Love Songs
February celebrates Valen-

tine’s Day and love in all its 
forms: romantic, passionate, 
tender, and timeless. Few things 
capture those emotions quite like 
music. Over the years, certain 
songs have become synonymous 
with Valentine’s Day because of  
their heartfelt lyrics, unforget-
table melodies, and emotional 
depth. Here are the top 10 love 
songs and what makes each one 
truly special.

1. “All of  Me” – John Leg-
end

This modern classic is a raw 
and honest declaration of  un-
conditional love. With simple pi-

ano accompaniment and deep-
ly personal lyrics, “All of  Me” 
resonates because it embraces 
imperfections and vulnerability, 
making it a favorite for weddings 
and Valentine’s playlists alike.

2. “At Last” – Etta James
Few songs capture the feeling 

of  love finally fulfilled like “At 
Last.” Etta James’s powerful, 
soulful vocals paired with lush 
orchestration make this song a 
timeless anthem for enduring 
romance.

3. “Can’t Help Falling in 
Love” – Elvis Presley

This gentle ballad remains 
one of  the most iconic love 
songs ever written. Its simple 
message—that love is inevitable 
combined with Elvis’s warm de-
livery gives it an innocence that 
continues to charm listeners 
across generations.

4. “Thinking Out Loud” 
– Ed Sheeran

Ed Sheeran’s promise of  
lifelong devotion has made this 
song a modern Valentine’s sta-
ple. Its lyrics imagine love that 
grows stronger with time, which 
resonates deeply with couples 
dreaming of  a shared future.

5. “My Heart Will Go 
On” – Celine Dion

Forever linked to the film Ti-
tanic, this song is about love that 
transcends time and loss. Ce-
line Dion’s soaring vocals con-
vey deep emotion, making it a 
powerful reminder that true love 
never fades.

6. “I Will Always Love 
You” – Whitney Houston

This song is often associated 
with heartbreak, but at its core, 
it is a profound expression of  
selfless love. Whitney Houston’s 
unmatched vocal performance 
elevates the song into an emo-
tional masterpiece that still 

moves listeners decades later.
7. “Let’s Stay Together” 

– Al Green
Smooth, soulful, and opti-

mistic, this song celebrates com-
mitment and sticking together 
through life’s ups and downs. Al 
Green’s warm vocals and groovy 
rhythm make it a perfect Val-
entine’s Day choice for couples 
who value lasting love.

8. “Something” – The 
Beatles

Written by George Harrison, 
“Something” stands out for its 
sincerity and understated beau-
ty. Frank Sinatra once called it 
one of  the greatest love songs 
ever written, and its gentle melo-
dy continues to prove why.

9. “Endless Love” – Di-
ana Ross & Lionel Richie

A duet that defines romance, 
“Endless Love” captures the 
magic of  two voices blending 
into one emotional message. Its 
lyrics express devotion, unity, 
and a love without limits which 
are perfect themes for Valen-
tine’s Day.

10. “Make You Feel My 
Love” – Adele

Adele’s soulful interpretation 

of  this song adds depth and vul-
nerability to its lyrics. It’s about 
unwavering support and stand-
ing by someone no matter what, 
making it a powerful expression 
of  true, enduring love.

Why These Songs Endure
What makes these love songs 

special is their ability to express 

universal emotions. They speak 
of  devotion, longing, commit-
ment, and hope feelings that 
never go out of  style. Whether 
classic or contemporary, each 
song offers a soundtrack for love.

Studio 237 Music Lessons is 
ready to help you get started learn-
ing how to express yourself  in music 

whether on guitar (acoustic, classical, 
bass), ukulele, voice, piano, keyboards, 
song writing, or drums. We teach peo-
ple of  all ages 6 and up.  Give us a 
call at 850.231.3199, email Stu-
dio237Music.com, visit our website 
www.Studio237Music.com. 
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MKAF 30th Anniversary of Concerts in the Village
Celebrate three decades of  

music under the stars as the 
Mattie Kelly Arts Foundation 
(MKAF) marks the 30th anni-
versary of  its beloved Concerts 
in the Village series. The area’s 
first live outdoor concert series 
returns Thursday evenings from 
April 9 through June 11, 2026, 
at the MKAF Dugas Pavilion in 
Destin.

This 10-concert, fami-
ly-friendly series features pre-
mier regional and national 
artists and top tribute bands 
performing everything from 
classic rock, rhythm and blues, 
and disco to yacht rock and 
modern pop favorites.

The season opens April 9 
with Smash Mouth, followed by 
Black Jacket Symphony recre-
ating Van Halen’s 1984. Other 
highlights include Yacht Rock 
Schooner, Rumours ATL (Fleet-
wood Mac tribute), Brass Tran-
sit: The Music of  Chicago, The 
Turnstiles: A Tribute to Billy 
Joel, Boogie Wonder Band, The 
Molly Ringwalds, The Return: 
A Beatles Tribute performing 
Sgt. Pepper’s Lonely Hearts 
Club Band, and a season finale 
with A1A: The Official Jimmy 
Buffett Tribute Band.

“We are thrilled to celebrate 
30 years of  Concerts in the 
Village with one of  our most 

dynamic and 
diverse lineups 
yet,” said MKAF 
CEO Demetrius 
Fuller. “When 
you purchase a 
concert ticket, 
you are support-
ing our mission to 
bring arts educa-
tion and engage-
ment programs 
to thousands 
across Northwest 
Florida. We in-
vite everyone to 
join us this sea-
son for unforget-
table nights of  

music and community.”
Gates open at 6 p.m., with 

concerts beginning at 7 p.m. At-
tendees are encouraged to bring 
lawn chairs and picnics, or enjoy 
food and beverages available for 
purchase from featured restau-
rants and food trucks.

General admission is $40 
per adult (including processing 
fees), with discounts available 
for active-duty military with ID. 
Children 12 and under are free. 
Tickets are available at MKAF.
org/events.

A limited number of  VIP ta-
bles, seating eight guests for the 
entire season, are available. For 
availability or sponsorship in-
formation, call (850) 650-2226 
or email info@mkaf.org.

MKAF members receive ear-
ly entry, free admission to every 
concert, and discounts to other 
MKAF events. Learn more at 
MKAF.org.

Concert lineup is subject to 
change. All sales are final. Pets, 
drones, and tables larger than 
two feet are not permitted. 
Children 17 and under must 

be accompanied by a parent or 
guardian.

The 2026 Concerts in the 
Village schedule:
Thursday, April 9 | Smash 

Mouth
Thursday, April 16 | Black 

Jacket Symphony: The Music 
of  Van Halen

Thursday, April 23 | Yacht 
Rock Schooner

Thursday, April 30 | Rumours 
ATL

Thursday, May 7 | Brass Tran-
sit: The Musical Legacy of  
Chicago

Thursday, May 14 | Turnstile: 
The Music of  Billy Joel

Thursday, May 21 | Boogie 
Wonder Band

Thursday, May 28 | The Molly 
Ringwalds

Thursday, June 4 | The Re-
turn: A Beatles Tribute

Thursday, June 11 | A1A: The 
Official Jimmy Buffett Tribute 
Band

Receive one season pass to Concerts in the Village.

Enjoy early admission access to Concerts in the Village.

Receive discounts on Festival of the Arts merchandise.

Receive membership rates on select MKAF events.

BECOME A MEMBER
- JOIN TODAY!

OCTOBER 25 & 26

ART, MUSIC, AND MORE
FREE EVENT!

APRIL 9 - JUNE 11, 2026

THURSDAY NIGHT
CONCERT SERIES

CHANGE A LIFE -
SUPPORT THE ARTS!

ARTSREACH
PROGRAMS160+

Arts & Music
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Coastal Dune Lakes at State Parks
By Helen Petre

Our special part of  the pan-
handle is famous for beaches, 
30A, and dune lakes. While 
tourism makes up most of  our 
economy, we benefit from state 
forests and parks which preserve 
our special environments. Part 
of  that is our coastal dune lakes, 
all of  which are threatened by 
coastal development and all that 
comes with it, yet some lakes are 
preserved by our land use choic-
es. 

Coastal dune lakes are per-
manent lakes that form inland 
of  dunes. There are hundreds 
of  dune lakes all over the world. 
Walton County has 19, or may-
be 15, based on different classi-
fications. 

Walton County’s dune lakes 
are tannin-stained, which makes 
the water look brown due to or-
ganic matter in the lake. It does 
not negatively affect the water 
quality. Tannin means “crushed 
oak bark.”  The tannin in the 
lakes is from the surrounding 
oak trees. Tannin is used for tan-
ning animal skins. 

Dune lakes are shallow (be-
tween 0.9 and 2.4 meters), and 
irregularly shaped. Most of  our 
dune lakes have an intermit-
tent connection with saltwater, 
or an outflow, which allows for 
water exchange, and results in 
an estuarine environment with 
a mixture of  salt and fresh wa-
ter, or brackish water. Some of  
our lakes have outflows that flow 
into other lakes, or storm water 
drainage ditches, or the outfalls 
do not exist because of  alter-
ations for development. Many 
of  our lakes have outflows that 
flow through constructed tun-
nels under 30A. The lakes in our 
state parks retain their natural 
outflows. Each lake is different, 
and all are treasures to preserve. 

All of  our lakes are fed by 
groundwater. Characteristics of  
lakes vary based on the size and 
shape of  their basins, outflow 
channels, and the surrounding 
land use, but the water in the 
lakes always resembles ground 
water, because water tends to 
flow out of  the lakes more than 
into them from the Gulf. 

Groundwater levels are 
close to the ground surface, 
even during dry seasons. The 
sand and gravel aquifer brings 
ground water from high points 
in Alabama to our coast, so wa-
ter tends to flow, only a few feet 
below the surface, from north to 

south, and empty into the Gulf, 
or close to it, in springs or dune 
lakes. The groundwater flow is 
unconfined and recharged from 
rainwater as well as river water 
from the north. Since ground 
water flows south, the lakes 
drain freshwater into the Gulf. 
Waves and tides, and especially 
storm events, can move saltwa-
ter into the lakes, but the water 
in the lakes still remains more 
characteristically fresh than salt. 

Dune Lakes From 
East To West

Lake Powell is the largest 
and farthest east of  our dune 
lakes. The outflow is in Bay 
County, while the lake is in both 
Walton and Bay Counties, at 
Camp Helen State Park. The 
outfall is open often, and it is 
amazing. Lake Powell is about 
a half  a mile walk from the 
Camp Helen parking lot, either 
on a beach trail or through the 
woods. 

Camp Creek Lake is sur-
rounded by dense residential 
development and a golf  course. 
The lake flows under 30A to 
connect to the Gulf. Access is 
limited except by walking along 
the beach or living in a commu-
nity with access. 

Deer Lake is part of  Deer 
Lake State Park. A culvert pass-
es under 30A connecting it to 
the Gulf. 

Tresca Lake is the small-
est dune lake. The outflow is 
permanently closed due to res-
idential development, however, 
water overflows into Deer Lake. 

Eastern Lake is on both 
sides of  30A and surrounded by 
residential and commercial de-
velopment. 

Western Northeast, 
Western, and Grayton 
Lakes are connected bodies of  
water. They have one outflow at 
Grayton Lake, which tends to 
open with high rainfall events. 
Western Lake is in Grayton 
Beach State Park. 

Alligator Lake is on both 
sides of  30A, with a culvert con-
necting the two sides. 

Little Redfish Lake and 
Big Redfish Lake are sur-
rounded by dense residential de-
velopment and are on both sides 
of  30A. Both have no public ac-
cess other than walking along a 
beach. 

Draper Lake is an elon-
gated lake surrounded by dense 
residential development. There 

is no public access other than 
walking from a beach access. 

Oyster Lake is surround-
ed by residential development. 
There is no public access. The 
outflow is under 30A. 

Allen Lake overflows 
through a storm water ditch to 
Oyster Lake. Allen Lake is north 
of  30A. There is no public ac-
cess. 

Stallworth Lake is sur-
rounded by residential develop-
ment. There is no public access 
except to walk along the beach 
from Topsail. 

Topsail Hill Preserve State 
Park

No Name Lake, Camp-

bell Lake, and Morris Lake 
and are within Topsail Hill Pre-
serve State Park, with its pine 
forests and freshwater wetlands. 
Lakes within Topsail Hill Pre-
serve State Park are accessible 
only by foot, or tram within the 
park. 

These three lakes are least 
impacted by development be-
cause they are in the park and 
require effort to reach. 

Fuller Lake is on the west-
ern edge of  Topsail Hill Pre-
serve State Park and overflows 
into Morris Lake. Fuller Lake 
is inside the Coffen Nature Pre-
serve. The only access is through 
the nature preserve. 

Preserving our lakes
Most of  our dune lakes are 

within residential communities. 
The people that live there surely 
want to keep the lakes pristine 
and natural, but it is difficult to 
develop land around water re-
sources without altering them. 
Since the lakes naturally over-
flow into the Gulf, houses built 
around them must be built so 
they are not impacted by the 
outflow. People living in the 
communities must be conscious 
of  the effects of  fertilizer, pesti-
cides and land use. 

 The lakes that are accessi-
ble to the public and are with-
in our state parks are preserved 
and semi wild. Although many 
people walk to the outflows, es-
pecially at Camp Helen, they 
are often in awe, and unaware 
of  what they are seeing. It is an 
ecosystem specially preserved 
for all of  us, but a bit of  a se-
cret for those who know what 
it is. I am grateful that we have 
preserved these dune lakes, and 
not altered them, within our 
parks. When you visit the parks 
and see the outflows, remember 
what you are experiencing is 
something you most likely will 
not see anywhere else, and it 
is only due to the decisions we 
make about our land use and 
development that future gener-
ations can experience this. 

Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

850-269-7285

Lee Campbell

Outdoors

PHOTO COURTESY FLORIDA STATE PARKS

Grayton Beach State Park
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Florida Licensed Residential and Commercial Pool Builder License #RP-252555412

185 North Holiday Rd, Miramar Beach

850-650-3747 • tamtechpools.net

14’ X 28’ POOLS  
RETANGULAR 
OR FREEFROM 

$49,500
Includes pump, 

filter, tab chlorinator  
6” x 6” tile, 1’ ft cool  

deck coping, LED light, 
original Pebbletec  

plaster,  autofill,  
permits,  inspections,  

and mainenance  
equipment.

LIMITED TIME OFFER  
FOR THE NEW YEAR

Accountants

LYNCHPIN TAX SERVICES
Rosemary Beach, FL
850-210-9738
lynchpintax.com

Assisted Care

PANHANDLE ASSISTANT CAREIn-home 
personalized, private care. Serving 
the Destin-30A community. 24/7 
Telephone 850-517-5745, www.
panhandleassistantcare.com

Attorneys / Lawyers

PITELL LAW FIRM, P.L.
Corporate, business & taxation law, 
estate & trust services.
Niceville, 850-897-0045 
lyp@lyp-law.com

LAW OFFICE OF 
GREG CROSSLIN
Trusts & wills, probate law, HOA 
matters & more. 
3999 Commons Dr. W., Suite D,
Destin, 850-650-7378

Auto Body

JOE BUMPER
Scratch & dent repair, minor bumps 
& bruises, color match specialist, 
quick turnaround. 918-384-9166

Cleaners, Residential

LASAS CONTRACTORS 
CLEANING
Coronavirus killing specialists!
850-714-1537 
Lasascontractors@gmail.com

Contractors

EMERALD COAST IMPROVEMENTS
Heating and Air Conditioning, 
Plumbing, Contractors,  
Property Management,  
Painting, Cleaning
Miramar Beach, (757) 672-3322

FARROW CONTRACTING, INC.
Residential, Commercial,  
and Hospitality
New Construction & Remodels
farrowinc.com; (850) 585-2783

Computer Sales & Service

MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

Counseling

JOURNEY BRAVELY
STEPHENIE CRAIG, LCSW
Therapist & Coach
stepheniecraig@journeybravely.com, 
918-221-9987 
www.journeybravely.com

Dentists

SMILEOLOGY
Hwy. 98, Santa Rosa Beach, FL
Full service dental lab.
850-203-3004

SEACREST DENTAL
General Dentistry, Cosmetic, Im-
plants & Sleep Apnea 
Solutions.
66 N. Holiday Rd., Miramar Bch.
850-213-2626, seacrestdental.com

MIRAMAR BEACH DENTAL
General Dentistry & Orthodontics
77 South Shore Drive, Miramar 
Beach, 850-650-2070 

Disaster Specialists

APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
Santa Rosa Beach, Destin
877-307-3088

Dumpster Service

DISPOZALL DUMPSTER
Locally owned & operated
850-460-1927 
bryan@dispozall.com

Flooring

TILE TEMPTATIONS
12273 East Highway 98
Suite 106/Holiday Plaza
Miramar Beach, 850- 650-1919

BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach
850-622-1986

Glass

SEAGROVE GLASS
Seagrove Beach, FL
850-231-5450 | 850-588-2870

Granite & Tile

SS GRANITE AND TILE
Santa Rosa Beach 850-267-0599

Heating & Air Conditioning

AIRESERV HEATING &                 AIR CONDI-
TIONING
Miramar Beach, 850-678-9522

www.aireservec.com

Health Care

HORMONE RESTORATION CTR 
Feel young again! 
850-837-1271  

Home Inspection

HEY NEIGHBOR HOME             INSPECTION 
SERVICES 
(850) 687-3148
info@heyneighborconnect.com
www.heyneighborconnect.com

Insulation Contractors

EMERALD COAST ENERGY  SOLUTIONS, LLC
Green Energy Solutions 
850-588-2870
www.trusteces.com

Insurance Services

FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life. Fast, friendly, 
local! 850-622-5283  Fuller.insure

INSURANCE ZONE
11275 U.S. 98, #7, 
Miramar Beach, FL 32550
850-424-6979
2166-B County Rd. 30A, 
Santa Rosa Beach, FL 32459
850-424-6979

Kitchens & Cabinets

KITCHEN DESIGNS OF THE EMERALD 
COAST
2890 U.S. Hwy. 98 West, SRB
850-213-4505 

Kennel

EMERALD COAST KENNEL, INC.
190 Shannon Lane, SRB
850-267-1679
www.eckennel.com
850-213-4505

Locksmiths

RESORTS LOCKSMITHS  
SERVICES
Full Locksmith Services
850-660-6901
4942 U.S. Hwy. 98 W., Suite 16
Santa Rosa Beach
www.resortlocksmithservices.com

Lodging

30A SUITES
6904 County Hwy. 30A
Santa Rosa Beach
850-499-5058, 30Asuites.com

Massage Therapists

FOR THE HEALTH OF IT
2217 W. County Hwy. 30A
Blue Mountain Beach
850-267-0558
shopforthehealthofit.com
CARING TOUCH, JANET HARDY, 
MYOFASCIAL RELEASE
2217 W. County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach 
850-231-9131
www.caringtouchtherapy.net

Music Instruction

STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach
Musical instruction for all ages.
Call 850-231-3199 or visit
www.studio237music.com

Orthodontists
STUBBS ORTHO
S11394 U.S. 98, Unit B, 
Miramar Beach
850-678-8338, stubbsortho.com

Painting

QUICK STROKES PAINTING
Interior & exterior repaints, residen-
tial & commercial, drywall repair, 
popcorn ceiling removal
& more! 850-842-9139

Pet Supplies

WHAT'S UP DOG
Pet supplies, dog care & training
9970 U.S. 98, Miramar Beach (850) 
420-2894

Plumbing

BEACH TO BAYOU PLUMBING
24 Hour Emergency Services 
(850) 880-6797

Pools & Spas

TAMTECH POOLS & SPA
185 N. Holiday Rd.
Miramar Beach
850-650-3747, tamtechpools.net

Pressure Washing

AFFORDABLE PRESSURE   WASHING
Santa Rosa Beach
850-688-9886

Real Estate

JOHN MARTIN GROUP
850-714-3731
johnmartin30a.com

Real Estate Management

LS MANAGEMENT
HOA, condo, and real estate man-
agement. 850 269-7285

Roofing

SPECIALTY ROOFING
Full service roofing company.
850-974-7663
info@specialtyroofers.com

Tree Service

STUMP GRINDING BY STEVE
No job too big or too small!
850-803-2205

Website Design

DESIGNWORKS
Graphic Design Studio
850-376-6255
kim.designworks@gmail.com

Window Treatments

ABOUT FACE BLINDS
Custom window shades, window 
blinds, custom drapes and motoriza-
tion.
12273 Hwy. 98 West, Suite 116, 
Miramar Beach 850-837-4184 

VISIT SOUTHWALTON.LIFE

SOWAL LIFE'S BUSINESS SERVICES DIRECTORY
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LOCAL COUPONS

EMERALD COAST 
ENERGY SOLUTIONS
SPECIAL! NO INTEREST IF PAID IN 

FULL IN 12 MONTHS* 
*Subject to credit approval. Minimum purchase required. Interest is billed during the promotion-
al period, but all interest is waived if the purchase amount is paid in full before the expiration of 

the promotional period.

Offer expires 3/31/26 
850-588-2870

www.TrustECES.com

CULLIGAN WATER

$300 OFF
WHEN YOU MENTION THIS AD/COUPON

SUNSET LIQUORS /
PARADISE LIQUORS

$5 OFF
PURCHASE OF $25 OR MORE

(NOT VALID WITH ANY OTHER PROMOTIONS)

Offer expires 3/31/26 
Offer good at all 10 locations

850 CONCRETE

$300 OFF PATIOS
$500 OFF DRIVEWAYS

Offer expires 3/31/26 
(850) 687-4543

TAMTECH POOLS 
SERVICE CALL

$50 OFF
WITH THIS COUPON

Offer expires 3/31/26 
3185 N. Holiday Rd., Miramar Beach

850-650-3747

BEACHSIDE SLIDING GLASS 
DOOR MAINTENANCE, LLC
$25 OFF SLIDING DOOR TRACK REPAIR 

WITH ROLLER REPLACEMENT
FREE ESTIMATES

WANT NEW 
CUSTOMERS?  

ADVERTISE HERE!
Contact Dave

(850) 399-0228
dave@southwalton.life

TORTOISE CLINIC
$30 OFF

NEW PATIENT OFFER
Present this coupon and receive $30 off any service 

at the Tortoise Clinic. One coupon per person.

Offer expires 3/31/26
2441 U.S. Hwy 98, Santa Rosa Beach
TortoiseClinic.com | 850.267.5611

30A HOT TUBS

$200 OFF ONE SPA 
$600 OFF TWO SPAS 

Offer expires 3/31/26 
(850) 830-0003 | 30AHOTTUBS.COM 

33 Private Court, Miramar Beach

SS GRANITE & TILE

$100 OFF
Offer expires 3/31/26 

21 Shannon Lane, Santa Rosa Beach
850-267-0599

BLUEWATER PLASTIC 
SURGERY

20% OFF ANY FACIAL
PLUS A FREE SKIN CONSULTATION WITH OUR AESTHETICIAN, MAYA. 

NEW PATIENTS ONLY.

Offer expires 3/31/26
Niceville • Santa Rosa Beach 850-530-6064 

www.bluewaterplasticsurgery.com

BLUEWATER PLASTIC 
SURGERY

$100 OFF LASER PACKAGES
INCLUDES LASER HAIR REMOVAL, PHOTOFACIALS, AND PIGMENTATION 

TREATMENTS (EXCLUDES ULTRACLEAR). PLUS ENJOY A COMPLIMENTARY 
CONSULTATION WITH MICHELLE, NP.

Offer expires 3/31/26
Niceville • Santa Rosa Beach 850-530-6064 

www.bluewaterplasticsurgery.com

SPARKLES CLEANING

15% OFF DEEP 
CLEANING

When you mention this coupon

SOWAL HEALTH & 
WELLNESS

10% OFF
SERVICES

Offer expires 3/31/26 
9375 Emerald Coast Pkwy #27A, Miramar Beach

(850) 353-2743

Offer expires 3/31/26
BeachsideSlide.com

850-98-SLIDE (850-987-5433)

Offer expires 3/31/26
850.517.5581

www.sparklescleaningflorida.com

Offer expires 3/31/26
850-664-7771

PATH OF GRACE

25% OFF  
OF YOUR PURCHASE

Offer expires 3/31/26 
10962 US-98 W, Miramar Beach, FL 32550

(850) 654-8500



Page 32	 South Walton Life   www.southwalton.life	 February/March 2026

John Martin Group is Your 
Trusted, Professional 

Hometown Real Estate Advisor

Listed and Not Selling? 
Call John to Get it SOLD.

Bringing you EXP Realty’s 
Cutting-Edge Technology

and Global Reach

SOUTH WALTON
REAL ESTATE

Alden Lagasse

John Martin

Andrew Dungan 

“WHAT OTHERS ARE SAYING
“John Martin is hands down THE BEST realtor that I have experienced! If you 
are looking to buy or sell a property on 30A…he is your guy! John was able to 
educate my wife and I on all of the areas throughout 30A. But more importantly 
he possesses the rare quality that you will find in many sales agents…HE 
LISTENS!” - Client

johnmartin30a.com

Scan or Contact Us for a 
Free Home Evaluation

850.714.3731  
john@johnmartin30a.com


