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 Walton County 
Tourism to Launch 
New Beach Tram 
Routes  Starting 

March 1st 
Walton County Tourism (WCT) is 

expanding its free  Beach Tram service 
on Sunday, March 1, connecting 
municipal parking facilities to regional 
beach accesses in an effort to ease 
parking demand and improve beach 
access. Route details are available at 
WaltonTransportation.com, which 
will act as an informational hub for 
the transportation program.  

"This program has  been years 
in the making," said Tabatha Bolen, 

Locals
get it!

INSURED - STATE CERTIFIED CGC 058995 MRSR2471

850.865.7798
bobbyj30a@gmail.com
www.bobbyj30a.com

For Sale: Townhome -   
Zero Steps to the Beach!

8116 E Co Hwy 30A #5 
Santa Rosa Beach FL 32459

• 3 Bed / 3 Bath • 1,456 SF
• Panoramic Gulf Views from 1st & 2nd Floor

• Direct Beach Access
• Fully Furnished & Rental Ready $1,925,000

BEACH TRAM 
continued on page 9

850-763-1721

A Place to Belong
By Heather Bennett Eye

In the heart of  South 
Walton, a new kind of  living 
community is taking shape, 
one built not just with brick 
and mortar, but with love, 
determination, and a belief  
that everyone deserves the 
chance to live a full and 
independent life. Established 
as a 501(c)(3), Harlan’s 
Place is a nonprofit housing 
community designed for 
adults with Down syndrome 
and intellectual disabilities, 
created by parents who dared 
to imagine a brighter future 
for their son and for countless 
families who share the same 
hopes.

Harlan Carey, who’s now 
eight, is at the heart of  this 
vision. Like all parents, his 
family dreamed of  a life 
where he could make his own 
choices, form friendships, and 
experience the everyday joys 
of  independence. Yet, they 
also faced a reality familiar to 
many families of  individuals 
with disabilities, ‘What will 
happen when we can no 
longer provide care?’ From 
that question, Harlan’s Place 

was born. “I was looking at 
what his future looked like, 
and how I wanted him to live 
his adult life,” said Harlan’s 
father and Harlan’s Place 
founder, Michael Carey. “I 
started doing a bunch of  
research. Everything was 
either institutional or a group 
home. That’s just not what I 
had envisioned.”

Out of  that concern, 
Harlan’s Place was born. 
Michael is committed to 

building a living environment 
that goes beyond traditional 
models of  disability care. The 
goal is simple but powerful: to 
create a place where people 
with Down syndrome can 
thrive, grow, and belong while 
maintaining dignity, purpose, 
and independence, and giving 
families peace of  mind when 
thinking about their child’s 
future. “Every other parent 
is having the same challenge. 
Hopefully, we can resolve that 

for many,” said Michael.
Located next to Stock 

& Trade Design, Co., the 
community will feature 
60 thoughtfully designed 
apartment homes for adults 
who do not require licensed 
medical care. Each residence 
will offer a safe, welcoming 
environment that encourages 
self-reliance while providing 

HARLAN'S PLACE
continued on page 3
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Experience faster, reliable Fiber Internet
Better than everBetter than ever
Faster speeds are coming to Florida. Our expanded 100% Fiber Internet 
network gives your household the speed and reliability you need, backed by 
local service you can trust. Make the switch to fast Fiber Internet today!

Enjoy speeds up to

1 GIG
Visit point-broadband.com/SoWalLife
or call 850-220-1736 with any questions.

Service availability varies by area. Internet speeds 
are based on a wired connection. Additional terms 
and conditions may apply. © 2026 Point Broadband. 
All Rights Reserved.

SCAN TO SIGN UP
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the support needed to succeed. 
But Harlan’s Place is much more 
than housing. It’s a purposefully 
designed apartment community 
where residents can enjoy shared 
amenities such as a swimming 
pool, a walking trail, and a 
clubhouse for social gatherings. 
There’s also a communal dining 
space where residents can enjoy 
a meal together. For residents 
who want to cook, they will be 
able to grab ingredients and 
directions to prepare meals at 
home. 

There will also be recreational 
activities to promote physical 
health, creativity, and connection. 
There will be sporting classes, 
basketball, and pickleball, along 
with the outdoor walking trail. 
“Something will be happening 
all the time in the gymnasium,” 
said Michael. “There are going 
to be so many activities. We just 
want people that had their day 
packed to feel accomplished.”

Harlan’s Place also believes 
that true independence comes 
from being part of  the greater 
community. Residents will have 
opportunities for job training, 
volunteering, and community 
integration, ensuring they 

become active, valued 
members of  South Walton 
and the surrounding areas. 
“We want people that are 
outgoing, and they want to 
have responsibility, they want to 
have interactions with people. 
They want to show what they 
can do,” stated Michael. “I’ve 
been reaching out to people 
to put together a culinary 
program,” he adds. “Not only 

for individuals that live there, 
but for any intellectually disabled 
people that want to come to just 
do the program, and for even 
those without disabilities to do 
the program.” Michael also 
sees potential for the culinary 
program to lead to a business 
that provides pastries for local 

shops and cafes.
“I want this to be a part of  

the community where we can 
offer services. If  there needs to 
be speech therapy for a young 
child, we’re not going to be 
worried about how someone’s 
going to pay for it. We’ll work 
with the resources we have and 
not be focused on the bottom 
line that so many businesses are 
focused on,” said Michael.

At its core, Harlan’s Place 
represents a promise to 
families, to individuals with 

Down syndrome, and to the 
community at large, that a 
future filled with purpose and 
possibility is not only achievable 
but worth building together. 
This is not just a residence. It 
is a community of  hope, where 
independence is nurtured, 
uniqueness is celebrated, and 

everyone has the chance to 
belong. “We’re a nonprofit. 
Everything is going back into 
serving these individuals and 
helping them find everything 
they need,” said Michael.

While they haven’t broken 
ground yet, they are hopeful this 
is the year of  great things to come. 
They secured their development 
order at the end of  last year and 
are about 40% through with the 
construction design while they 
wait on financing. “We’ve had 
great feedback, and community 
involvement. We’ve had two 
galas now with tremendous 
support,” stated Michael. “I feel 
like this is going to be the year 
that we really make some good 
ground coverage.”

Michael hopes that the model 
of  Harlan’s Place can be adopted 
and put into place all around 
the country. “We’re going to 
prove how this is successful. It’ll 
be something easily replicable, 
something every community 
would want because it brings 
positivity to a community 
and brings a necessity,” stated 
Michael. “We can grow it from 
here, and we can show what an 
asset these individuals can be 
to businesses in life. I can see it 
taking off and multiplying once 
we get off the ground.”

13390 Highway 98 West   |   Destin, FL   |   (850) 650-2262

HARLAN'S PLACE 
continued from cover
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Celebrating March with Walton County Public Schools
By Joshua Bledsoe,  
Public Information Officer

February provided an oppor-
tunity to celebrate what makes 
public education strong. During 
National Public Schools Week, 
Walton County School District 
joined communities across the 

nation in recognizing the es-
sential role public schools play 
in preparing future leaders and 
sustaining vibrant local commu-
nities. Florida's Future: Powered 
by Public Schools. 

Public schools are account-
able to the families they serve. 
They are governed locally, open 

to every child, and built on re-
sponsible stewardship of  tax-
payer dollars. That stewardship 
is evident in our continued part-
nership with Schneider Electric, 
which is helping transition dis-
trict facilities to energy-efficient 
LED lighting.

This districtwide LED con-
version is projected to generate 
approximately $4 million in long-
term savings and produce a 14% 
reduction in utility costs. LED 
systems consume significantly 

less energy than traditional light-
ing and have a much longer lifes-
pan, reducing both power usage 
and maintenance expenses. 

March is an exciting month of  
celebrations as we recognize sev-
eral important observances:

Music in Our Schools 
Month celebrates the impact of  
music education on student cre-
ativity and achievement. Walton 
County has a strong commit-
ment to developing the Whole 
Child, and that means strong 
music programs. 

National Nutrition Month 
highlights the connection be-
tween healthy choices and aca-
demic performance. We ensure 
students receive food that they 
like to eat while also taking care 
to provide food that is thought-
fully prepared and nutritious. 

Women’s History Month 
honors the achievements and 
contributions of  women through-
out history and in our own com-
munity.

We are also proud to recog-
nize the finalists for this year’s 
No Ordinary Joe School Award, 

which honors outstanding stu-
dents across Walton County:
Walton High School
Edward O’ Daniels, Nevaeh 
Messer, Julie Laviolette
The WISE Center
Aaliyah McCullough
Freeport High School
Larae Smith, Helena “Lainey” 
Pitts, Davis Goodwin
Magnet Innovation Center
Michael (Gabe) Griffin, Brent 
(Beau) Melancon, Grace Petty
Paxton School
Grace Tyner, Teghan Araneo, 
Forrest Geoghagan
South Walton High School
Joseph Gilmore, William Justiss, 
Sophia Mijatovic
These students exemplify what it 
means to be EPIC!

Dates to Remember
March 13 – Early Release Day
March 16–20 –  
SPRING BREAK!
March 23 – Teacher Workday 
(No School for Students)

Ready to get started? Call our designer on 
staff or schedule a design consultation online.

10% OFF 
any window covering order over $3,000

Shades | Shutters | Draperies | Blinds 
Motorized | Commercial | Exterior

Custom Window Treatments Inspired by You!

Come browse our fabric selections!

3925 W. County Hwy. 30A, Just East of 393

850-446-4533
gotchacovered.com/santa-rosa-beach

Published Monthly 
Mailed FREE to the Communities 
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Editor & Publisher 
Dave White 
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Local Allstate Insurance Agent
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(850) 622-0448 
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Santa Rosa Beach
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AR Homes® Emerald Coast, brings decades of expertise in custom homebuilding and a 
distinguished reputation for exceptional craftsmanship. The franchise enhances the Emerald 
Coast living experience through tailored design, thoughtfully refined plans, and uncompromising 
construction quality. AR Homes continues to set a new standard for luxury homebuilding and 
remodeling across Walton and Okaloosa counties.

AR Homes® Emerald Coast, brings decades of expertise in custom homebuilding 
and a distinguished reputation for exceptional craftsmanship. The franchise 
enhances the Emerald Coast living experience through tailored design, 
thoughtfully refined plans, and uncompromising construction quality. AR Homes 
continues to set a new standard for luxury homebuilding and remodeling across 
Walton and Okaloosa counties.

k Josephneel@arhomes.com 
Q @arhomes_emeraldcoast 
K arhomes.com/cnc

850-896-6244
1701 E  COUNTY HWY 30A SUITE 14,  SANTA ROSA BEACH,  FL 32459



Page 6	 South Walton Life   www.southwalton.life	 March 2026

       Community

Coastal Seniors March Updates
Exercise Classes – Angela 

Gibson will lead classes every 
Tuesday and Thursday at 10  
a.m. at 70 Logan Lane,  Gray-
ton Beach. Cost is $5 per class 
for CSSW members and $10 for 
non-members. Sign up on the 
email list. If  you are  not already 
on the email list, call 850-280-
5342 or email coastalseniorsof-
southwalton@gmail.com 

Core Class - Angela Gib-
son will lead a 30-minute core 
class every Tuesday at 9:15 a.m. 
A yoga mat and  Pilates ring are 
used for this class. Cost is $5 
per class for CSSW members 
and $10 for non-members. For  
information or screening, call 
850-280-5342 or email coastalse-
niorsofsouthwalton@gmail.com  

Watercolor Painting 
Class – Karen Peterson will 
teach classes on Fridays March 
6, 13, 27 and April 10 and  24 
from 8:45 a.m. to noon at 70 
Logan Lane, Grayton Beach. 
Cost is $20 for CSSW members 
and $40 for non-members. Sign 
Up Required Due To Limited 

Space. No walk-ins.. Sign up by 
the email list. If  you need to  be 
added to the email list, call 850-
280-5342 or email coastalsenior-
sofsouthwalton@gmail.com  

Advanced Watercolor 
Painting Class - Karen Peter-
son will teach classes on Thurs-
days March 26 and  April 9 and 
23 from 12 to 3 p.m. at 70 Logan 
Lane. Cost is $20 for CSSW 
members and $40 for non-mem-
bers. Participants will be respon-
sible for their own supplies. No 
supplies will be provided. Sign 
Up Required Due To Limited 
Space. Sign up by email list. To 
be added to email sign up list, 
call or email  850-280-5342 or 
coastalseniorsofsouthwalton@
gmail.com  

Northwest Florida Health 
Council - will provide FREE 
health screenings on March 19 
from 9 to 11:30 a.m. at 70 Logan 

Lane, Grayton Beach.  
Pickleball- Beginner Pickle-

ball 101 at Walton Sports Com-
plex Courts at 6 p.m. **The 
March dates are To Be  Deter-
mined** Please Check The Sites 
Listed Below For Updates. This 
beginner class is open to Walton 
County residents only. (Ages 18 
and up) Registration is required. 
Register through Parks and Rec 
Website at secure.rec1.com. 
Email Sandy Gulak at sowal-
pickleball@gmail.com for more 
information. Class is FREE and 
equipment is provided or use  
your own. Open play at Boys 
and Girls Club play every Tues-
day Wednesday and Thursday 
9:30 a.m.-12:30 p.m. through 
April 30.  Beginners welcome. 
Demo paddles available. Cost is 
$5 per day plus $35 waiver fee 
at initial registration. Please join 
the SolWal 30A Pickleball As-

sociation on Facebook for more 
information and weekly updates 
and check the CSSW  calendar 
at www.coastalseniorsofsouth-
walton.org.  

Monthly Meeting - Friday 
March 20 from 11 a.m. -1:00 
p.m. Mike Storey with the Wal-
ton County Sheriff’s Office will 
give information on the cur-
rent scams and fraud targeting 
seniors. A light lunch will be 
served. Sign up on the email list 
or  email CSSW at coastalsenior-
sofsouthwalton@gmail.com  

Line Dancing with Sue 
Westphal every Wednesday 
through March 18 from 3-4 
p.m. at 70 Logan Lane, Grayton  
Beach. Sign up on the email list 
or to be added to list, call 850-
280-5342 or email coastalsenior-
sofsouthwalton@gmail.com  

Mahjong - Mary Swift will 
host a Mahjong group every 

Monday beginning March 2 
from 12:30-2:30 p.m.  at 70 
Logan Lane.  If  you are inter-
ested in joining this group, con-
tact Mary Swift at 210-722-7939.  

30a Dementia Caregiv-
ers Support Group - Karen 
League will lead a caregivers sup-
port group the first Wednesday 
of   each month, beginning April 
1, from 1-3 p.m. at 70 Logan 
Lane.  

Seniors 50 years of  age and up re-
siding in or visiting Walton County are 
invited to join CSSW. Membership is 
$30 for individuals,  $50 for family, 
and $100 for businesses (your business 
will be listed on our home webpage and 
our Facebook page). You can become 
a member via email at coastalsenior-
sofsouthwalton@gmail.com, or on the 
website at  www.coastalseniorsofsouth-
walton.org. Also, follow us on Facebook 
at Coastal Seniors of  South Walton. 
Coastal Seniors of  South  Walton, Inc. 
is a non-profit 501© (3) organization 
for active adults.

SALES     SERVICE     PARTS AND ACCESSORIES     FINANCING     RENTALS

Join the Neighborhood  Fun
SHOP BY

BRANDS

Present this layout upon
purchasing a cart to

receive an exclusive gift.

EXCLUSIVE
GIFT

Atlas
Denago EV

GEM Car
Hunt VE
Club Car

Garia
Star EV
EVolution

Yamaha

LARGEST SELECTION OF STREET LEGAL CARTS

Santa Rosa Beach
(850) 622 2000

www. ElectricCartCompany.com

Epic/Icon
Hunt VE

PLEASE VISIT SOUTHWALTON.LIFE TO READ THIS ISSUE ONLINE
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A More Flexible 30A Retirement
Watersound Fountains is the 

kind of  place best experienced 
firsthand.

That’s why short-term stays 
are part of  the story here.

A short-term stay offers the 
chance to experience retirement 
living near 30A as it actually 
unfolds — not during a quick 
tour, but in real time. A morning 
routine. A few shared meals. A 
stretch of  days where life moves 
at an easier pace, without the 
usual responsibilities.

Whether for a few days, a 
few weeks, or an entire season, 
a short-term stay allows guests 
to step into the rhythm of  the 
community without pressure or 
long-term commitment. It’s an 
opportunity to live here — not 
imagine it.

Mornings begin quietly. Sun-
light filters through the windows. 
Coffee is unhurried. Some guests 
head to the fitness center or pool. 
Others ease into the day with a 
walk, breakfast with neighbors, 
or time outdoors near the sur-
rounding protected forest.

“I happened to be here spend-
ing the weekend,” one member 
laughs. “And I haven’t left. I just 
stayed.”

That moment, when a stay 
starts to feel like everyday life, 
often comes as a surprise.

During a short-term stay, 
guests enjoy full access to the 
community. Chef-prepared 
meals. Wellness classes. Fitness 
studios. Social spaces designed 
for conversation and connection. 
Maintenance and daily details 
are handled, freeing up both 
time and mental space.

By mid-morning, the commu-
nity hums gently with activity. A 
balance class here. Coffee with 
new friends there. Someone de-
ciding, on a whim, to try the golf  
simulator or join a book discus-
sion. There’s always something 
happening, but nothing is re-
quired.

That flexibility is intentional.
“I like that I don’t have to 

commit to anything,” a member 
shares. “Some days I’m busy. 
Some days I’m not. Either way 
feels right.”

Afternoons stretch into easy 
hours. Guests gather in the W 
Lounge, spend time poolside, or 
explore nearby favorites along 
30A. On Fridays, many discover 
one of  the community’s most 
loved traditions: dinner at The 

Mark, where reservations, con-
versation, and chef-prepared 
meals turn an ordinary evening 

into something to look forward 
to.

For some, a short-term stay 
is about proximity — spend-
ing more time near children or 
grandchildren and being close 
enough for everyday moments, 

not just holidays. For others, it’s 
about location: enjoying coastal 
living, escaping colder climates, 
or simply experiencing a differ-
ent pace of  life for a while.

What short-term guests often 
mention isn’t just the amenities 
or the setting. It’s how effortless 
daily life becomes.

No home maintenance. No 
property upkeep. Beaches, shops, 
and local favorites just a short 
drive away. A new Publix super-
market is right next door.

“It’s life, just with fewer things 
to manage,” one member ex-
plains. “There’s more time to 
enjoy the day.”

That’s the heart of  a short-
term stay at Watersound Foun-
tains. It’s not about deciding right 
away. It’s about giving yourself  
time to settle in, observe, and see 
what fits.

Watersound Fountains Re-
fined Retirement Living

Short-term stays available — 
a no-commitment way to experi-
ence life here.

To learn more, call 850-904-
3835 or visit watersoundfoun-
tains.com.

 

WATERSOUND is a service mark of The St. Joe Company and is used under license. FOUNTAINS is a service mark of Watermark Retirement Communities, LLC and is used under license. 2601-WWF-0044A

RETIREMENT LIVING  65 Origins Parkway, Inlet Beach, FL 32461 
WatersoundFountains.com | 850-904-3835

Ask about short-term stays — 
a no-commitment way to try 
us for a few days or a season.

Sunlight. Salt air.  
Space to breathe.
Experience refined, resort-style retirement 
living, grounded in wellness and the 
coastal beauty of the Panhandle.

No insurance.  
No property taxes.  
No upkeep.  
More freedom.
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If We Want Authenticity, We Have to Initiate It
Walk into almost any major 

retailer right now and you’ll see 
the same pattern: racks packed 
tight, new collections already 
replacing last month’s inventory, 
markdown signs quietly prepar-
ing for the next cycle. The system 
depends on constant turnover. 
More product. Faster releases. 
Shorter relevance.

That model works in cities 
built on trend velocity. It doesn’t 
feel right on 30A.

This coastline moves differ-
ently. The light changes daily, 
but the landscape remains. The 
dunes don’t reinvent themselves 
every month, and Western Lake 
doesn’t rebrand each season. 
There’s a steadiness here — a 
quiet consistency — and it makes 
you question why everything else 
has to move so quickly.

Fast fashion has conditioned 
us to expect constant novelty. 
Weekly drops. Micro-trends. 
Clothing produced in such large 
quantities that disposal is fac-
tored into the business model. 
When something fades, stretches, 
or falls out of  style, replacing it 
feels easier than keeping it.

But speed carries a cost.
Not only environmentally, but 

culturally. It shifts how we value 
what we wear. When garments 

are built to be temporary, our 
attachment to them becomes 
temporary too.

There’s a difference between 
buying something because it’s 
inexpensive and buying some-
thing because it feels right. One 
fills space. The other earns it.

Along 30A, where lifestyle is 
deeply tied to place, that distinc-
tion matters.

At Captured Clothing 30A, 
we’ve tried to avoid the fast-
fashion, mass-produced ap-
proach as much as we can. Not 
because it sounds good in mar-
keting language, but because it 
doesn’t align with how we want 
to operate. Producing in limited 
runs forces discipline. When 
quantities are smaller, decisions 
carry more weight. Fabric selec-
tion matters. Construction mat-
ters. Fit matters. You consider 
whether a piece will still feel rel-
evant next season — not just next 
week.

It also requires accepting that 
when something sells out, it may 
stay sold out.

That isn’t about scarcity as 
a tactic. It’s about restraint as a 
principle. It keeps creativity hon-
est and prevents excess from qui-
etly stacking up in back rooms 
and landfills. It allows space for 

evolution instead of  overproduc-
tion.

Spring on the coast reinforces 
that philosophy. The season isn’t 
about excess — it’s about refine-
ment. A well-constructed layer 
for cool mornings. A sweatshirt 
that holds its shape after expo-
sure to salt air and sun. Colors 
that feel drawn from the shore-
line rather than pulled from a 
corporate forecast.

Quality reveals itself  over 
time. Stitching that doesn’t twist. 
Fabric that softens instead of  
thinning. Structure that endures 
beyond a single season.

Well-made clothing doesn’t 
demand attention. It earns loy-
alty.

Sustainability is often pre-
sented through bold claims and 
certifications, but sometimes it’s 
simpler than that. Sometimes it’s 
choosing to produce less. Resist-
ing the urge to overstock. Being 
comfortable selling through 
instead of  marking down. De-
signing pieces meant to be worn 
repeatedly, not photographed 
once and forgotten.

In a community that depends 

on the health of  its environment, 
restraint isn’t abstract. Our 
dunes, our rare coastal lakes, 
and our shoreline exist because 
someone chose preservation over 
expansion. Because someone un-
derstood that more isn’t always 
better.

Clothing can follow the same 
philosophy.

As both a retailer and a pho-
tographer, I’m drawn to what 
endures. The same stretch of  
water looks different every day, 
but it never loses its identity. 
That thinking shapes our Modus 
Made pieces — smaller releases, 
thoughtful construction, and de-
signs intended to outlive a single 
season.

Authenticity doesn’t happen 
by accident. It requires intention. 
It requires the willingness to pro-
duce differently, even when speed 
would be easier.

If  we want authenticity — in 
our communities, in our busi-
nesses, in what we wear — we 
have to initiate it.

We have to choose better over 
more. Quality over quantity. 
Longevity over immediacy.

The Gulf  doesn’t compete. It 
endures.

What we create, and what we 
choose to wear, can do the same.
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Spring Prep:  
Refreshing Exteriors Before the 

Busy Season Arrives

By Kyle Sparks - Ovation 
Painting - Big projects.  
Beautiful results. Done right.

March on the Emerald 
Coast signals the start of  one of  
the busiest times of  year. With 
spring break visitors arriving 
in full force, homes and rental 
properties are suddenly in the 
spotlight. First impressions 
matter — and nothing makes 
a property feel fresh, clean, and 
cared for like a newly painted 
exterior.

For homeowners, a spring 
exterior refresh protects against 
salt, sun, and rain while boost-
ing curb appeal. It’s a smart 
way to tackle peeling paint, 
fading, or water damage before 

those issues grow. By updating 
now, you’ll enjoy the fresh look 
all season long while adding a 
protective layer that carries you 
through summer.

For property management 
companies and rental agencies, 
spring is make-or-break season. 
Families notice details the mo-
ment they pull up, and a home 
that looks tired on the outside 
can leave the wrong impression 
before guests even step inside. A 
clean, crisp exterior communi-
cates quality, care, and profes-
sionalism — all of  which help 
boost bookings and keep own-
ers confident in your services.

March and April are high-
traffic months, so scheduling 
painting projects can take coor-
dination. That’s why it’s wise to 
look ahead to May, when spring 
break slows and there’s a short 
window of  breathing room 
before the summer surge be-
gins. Planning now means your 
property — or your portfolio of  
homes — will be ready to shine 
when the next wave of  seasonal 
activity arrives.

Whether you’re a home-
owner, a rental agency, or 
managing multiple proper-
ties, spring is the season to get 
ahead. A freshly painted ex-
terior not only protects your 
investment but ensures your 
property looks its absolute best 
during one of  the busiest times 
of  the year.

Ready to give your home the 
protection it deserves? Reach 
out to Ovation Painting and 
let’s plan your refresh today. 
Call or text us at (850) 830-
9668 to get started. And as a 
thank you to those who serve, 
we proudly offer a military and 
first responder discount!

“
CLEANING SERVICES: 

Home - Business - Vacation Properties - Deep Cleaning
Construction Cleans - Move-In / Move-Out

What they are saying:
 “I use Sparkles for my vacation rental, and the guests 

ALWAYS rave about how clean it is. Highly recommend!”

CALL TODAY!
850.517.5581 

Visit us on the web:
www.sparklescleaningflorida.com

SEE COUPON IN BACK OF PAPER

 It’s just not clean unless it sparkles!

Call/Text (850) 830-9668
Email Kyle@ovationpaint.com 

www.ovationpaint.com

Residential & Commercial 
Painting

 Interior Repaints, Exterior Repaints, 
Community Repaints, New Construction, 

Cabinet Painting, Sheetrock Repairs, 
Wood Rot Repairs, Stucco Repairs, 

Staining Work and More

Military & First Responder Discount

transportation manager for 
WCT.  "The entire team has 
put so much work into making it 
what it has become. It is exciting 
to be part of  a program that pro-
vides a needed service that truly 
benefits our guests,  both visitors 
and the local community." 

The 393 Municipal Parking 
Facility (MPF), at 1668 S County 
Hwy 393, and the  Grayton 
Beach Municipal Parking Facil-
ity, at 1505 S County Hwy 283, 
are the first two lots that will be 
on the transportation program. 

At 393 MPF, service will run 
daily from 10 a.m. to 7 p.m. The 
A-to-B Route will run directly 
from 393 MPF to Ed Walline 
Regional Beach Access (RBA), 
departing every 10 minutes. The 
West Route will include stops at 
Dune Allen Regional  Beach Ac-
cess and Fort Panic RBA, depart-

ing every 15 minutes.
At Grayton Beach MPF, also 

known as Grayton Central, the 
A-to-B Route currently operates 
from 6 a.m. to 9:45 p.m. daily, 
with direct service to the corner 
of  Hotz Avenue and Garfield 
Street every 10 minutes. 

Beginning March 1, Grayton 
Central will add a West Route 
running from 10 a.m. to 7 p.m. 
with stops at Blue Mountain 
RBA, Gulfview Heights RBA 
and 393 MPF.  This route will 
depart every 15 minutes. 

A third location, Driftwood 
Road MPF, will be added to 
the transportation program 
after construction is completed. 
Planned service includes a direct 
route to Miramar  RBA and ad-
ditional stops along Scenic Gulf  
Drive. Final route details are 
pending. For more information, 
please contact Beach Operations 
at (850) 267-4578. 

BEACH TRAM 
continued from cover

Call/Text (850) 830-9668
Email Kyle@ovationpaint.com 

www.ovationpaint.com

Residential & Commercial 
Painting

 Interior Repaints, Exterior Repaints, 
Community Repaints, New Construction, 

Cabinet Painting, Sheetrock Repairs, 
Wood Rot Repairs, Stucco Repairs, 

Staining Work and More

Military & First Responder Discount

First Ever Urgent Care In Walton 
County and New Primary Care  

Office Expand Healthcare Options 
for Residents and Visitors

This is the first Ascension Sa-
cred Heart Urgent Care in Wal-
ton County with 7 day a week 
walk-in urgent care 

Ascension Sacred Heart 
Medical Group is celebrating the 
opening of  its first Urgent Care 
in Walton County, expanding ac-
cess to convenient care for resi-
dents and visitors near 30A. 

Sacred Heart Primary Care 
and Urgent Care - South Walton 
is located at 5551 US Hwy 98 in 
Santa Rosa Beach. The clinic is 
open seven days a week for walk-
ins. Hours are Monday through 
Friday from 8 a.m. to 6 p.m. and 

URGENT CARE
continued on page 37
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2441 U.S. HWY 98, SANTA ROSA BEACH, FL 32459
TORTOISECLINIC.COM | 850.267.5611

$30 OFF NEW PATIENT OFFER
Present this coupon and receive

$30 off any service at the Tortoise
Clinic. One coupon per person.

HOLISTIC HEALTH • ACUPUNCTURE
MASSAGE • APOTHECARY

Now Offering
PEPTIDE THERAPIES 

IV INFUSIONS
IN-HOUSE LABS

HRT

Scan the QR code to learn
more and book today!

Top 5 Supplements to Spring into Health
By Dr. Karen DeVore,  
Tortoise Clinic

Here along the Gulf  Coast, 
the arrival of  spring means lon-
ger days and a return to the out-
door living that defines our beach 
communities. For many, it feels 
like a natural inflection point of  
renewed momentum and a re-
minder to re-prioritize energy, 

strength, and overall well-being.
It’s often during this season that 
people begin reaching for supple-
ments and vitamins in hopes of  
supporting this shift.

At the Tortoise Clinic, I re-
mind people that supplements 
are never a substitute for the fun-
damentals including balanced, 
protein-forward meals made from 

real food, restorative sleep, build-
ing and maintaining muscle mass, 
hydration, and thoughtful stress 
management. Supplementation 
and targeted nutrient support are 
tools within a larger health strat-
egy, most effective when guided 
by informed science and thought-
ful clinical oversight.

Not every supplement is ap-

propriate for every person. When 
selected strategically, with atten-
tion to quality, bioavailability, and 
individual physiology, they can 
support the systems that drive sus-
tainable energy and resilience.

Here are five I commonly eval-
uate this time of  year, and how I 
think about applying them.

Vitamin D – A Hormone 
with Broad Impact

Despite its name, Vitamin D 
functions as a hormone in the 
body. It plays a role in immune 
balance, bone strength, muscle 
function, and mood regulation. 
Vitamin D receptors are found 
throughout the body, which helps 
explain its wide-reaching influ-
ence.

Deficiency remains common, 
even living in Florida. Indoor 
work, sunscreen use, skin tone 
variability, and seasonal shifts all 
contribute. When levels are sub-
optimal, people may notice fa-
tigue, slower recovery, decreased 
muscle strength, or a subtle dip in 
mood.

When I look closer: recurrent 
illness, low energy that doesn’t 
improve with rest, mood changes, 
bone or muscle concerns, and lim-
ited sun exposure

Practical Tip: Vitamin D ab-
sorbs best when taken with food 
that contains healthy fats. Testing 
provides clarity — optimal levels 
are individualized, not guessed.

Magnesium – Calm  
Energy & Recovery

Magnesium supports muscle 
relaxation, sleep quality, blood 
sugar balance, and healthy stress 
response. It participates in hun-
dreds of  biochemical processes 
and is one of  the most common 
nutrients I see run low.

Despite the beauty of  coastal 
living, daily demands such as 
work, activity, travel, and stress 
still accumulate, and magnesium 
depletion is common.

Two forms I often consider:
Magnesium Glycinate: Sup-

ports relaxation and restorative 

sleep.
Magnesium Threonate: May 

support focus, cognitive clarity, 
and emotional steadiness.

When I look closer: muscle ten-
sion, poor sleep, stress reactivity, 
headaches, and difficulty focusing

Practical Tip: Magnesium gly-
cinate is often best tolerated in the 
evening. Magnesium threonate 
can be used in the morning when 
focus support is desired. Some 
individuals divide doses based on 
response. Because magnesium in-
fluences muscle relaxation, higher 
amounts may also influence diges-
tive rhythm. Gradual adjustments 
help the body adapt comfortably.

Omega-3 Fatty Acids – 
Inflammation & Heart 
Support

Omega-3 fats help regulate 
inflammation and support heart 
health, joint comfort, brain func-
tion, and mood stability. Even with 
access to fresh seafood, consistent 
intake of  meaningful amounts of  
omega-3s is less common than 
many assume. Modern dietary 
patterns tend to favor inflamma-
tory fats over anti-inflammatory 
ones. As activity increases and 
seasonal allergens rise, balanced 
inflammatory support becomes 
increasingly important.

When I look closer: joint stiff-
ness, cardiovascular risk factors, 
brain fog, mood variability, and 
seasonal inflammatory symptoms

Practical Tip: If  fish oil re-
sults in occasional upper digestive 
discomfort or burping freezing 
capsules may help. Those taking 
blood thinners should consult 
their provider. Wild-caught fatty 
fish remains an excellent whole-
food option.

Probiotics + Prebiotic Fi-
ber – Digestive Precision

The gut influences immune 
function, hormone balance, in-
flammation, and mood. Probiot-
ics introduce beneficial bacteria, 

 
TORTOISE 

continued on page 32
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OUTSIDE LIVING.
OUTSIDE OF ORDINARY.

© 2026 Kolter Homes. Prices, features, dimensions, amenities, special offers and 
product offerings are subject to change without notice. CRC057817/CGC1514916
“Watersound Origins®” is a registered service mark of The St. Joe Company and used under license.

A new home designed around you, with a backyard for parties and fun. Plus, an amenity center ready 

to enjoy life without leaving the neighborhood. The Gathering Place clubhouse features a resort-style 

pool and sundeck, fitness center, event lawn, pickleball and tennis courts. This gated community 

is just a short bike ride or drive to the adventures awaiting you along 30A and the Emerald Coast. 

NatureWalk by Kolter Homes is outside the ordinary, and open daily for you to explore.

MODELS OPEN DAILY  |  Tour designer-decorated models in-person or online

New Homes from the $500s to $1M+  |  850-613-8088  |  NatureWalkWatersound.com

26-KWO-002_AD_10x12_S-Walton.indd   126-KWO-002_AD_10x12_S-Walton.indd   1 1/12/26   1:03 PM1/12/26   1:03 PM
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Investing: In 2026, Don’t Miss This Roth IRA Sweet Spot
Clint Gharib, AIF, CFED

 The One Big Beautiful Bill 
Act opened up a Roth IRA sweet 
spot for folks previously shut out 
from contributing to a Roth. 

Beginning in 2026, if  you’re a 
married couple earning roughly 
$150,000 to $225,000, you’re 
in one of  the best — and most 
overlooked — positions in the tax 
code.

In this range, you can make 
Roth IRA contributions without 
backdoor conversions, while the 
common marginal tax rate is 
usually 22% to 24%. That com-
bination matters. You’re paying a 

reasonable tax rate today to per-
manently eliminate taxes on pos-
sibly decades of  future growth.

At these income levels, tradi-
tional IRAs usually don’t provide 
a deduction if  you’re covered 
by workplace retirement plans. 
That makes the real choice Roth 
vs. taxable investing — and Roth 
often wins decisively. Roth dollars 
grow tax-free, come out tax-free, 
and don’t force required mini-
mum distributions later on.

The hidden benefit is flexibil-
ity. Roth withdrawals don’t raise 
your taxable income in retire-
ment. That means better con-
trol over tax brackets, Medicare 
premiums, Social Security taxa-
tion, and capital-gain planning. 
Traditional accounts limit those 
choices; Roth accounts expand 
them.

This sweet spot doesn’t last 
forever. As income climbs to-
ward the low-$240,000s, Roth 
eligibility starts phasing out and 
planning gets more complicated. 
Below the $150k range, tradi-
tional IRA contributions may still 
make sense. Above $225k, Roth 
access becomes harder.

If  you’re in the $150k–$225k 
window, Roth contributions 
aren’t just savvy  — they’re one 
of  the cleanest, highest-confi-
dence financial moves you can 

make. We invite you to contact us 
with your questions about ideas 
like this. 

Opinions expressed are that of  the 
author and are not endorsed by the 
named broker/dealer or its affiliates. 
All information herein has been pre-
pared solely for informational purposes 
and should not be considered legal or 
tax advice. It is not an offer to buy, 
sell, or a solicitation of  an offer to buy 
or sell any security or instrument to 
participate in any particular trading 
strategy and is not intended to provide, 
& should not be relied on for, tax, 
legal or accounting advice. You should 
consult your own tax professional re-
garding your specific situation. Past 
performance does not guarantee future 
results. Certain statements contained 
within are forward-looking state-
ments including, but not limited to, 
statements that are predictions of  fu-
ture events, trends, plans or objectives. 
Undue reliance should not be placed on 
such statements because, by their na-
ture, they are subject to known and un-
known risks and uncertainties. Oxford 
Retirement Advisors is an independent 
firm with Securities and Advisory ser-
vices offered through Madison Avenue 
Securities, LLC (“MAS”), member 
FINRA/SIPC and a Registered In-
vestment Advisor. Oxford Retirement 
Advisors and MAS are not affiliated 
entities

While integrous is the adjective of integrity, 

Oxford Retirement Advisors was created 

to be the action of integrity helping you 

preserve your wealth and pursue your goals.

ATLANTA, GA           SANTA ROSA BEACH (FL) OCEAN VIEW (NJ)
Phone: 404-479-8136 Phone: 404-479-8341 Phone: 609-390-9050 
1455 Lincoln Pkwy, Suite 325 6925 US 98, Suite 300-A, D 1314 Route 9
Atlanta, GA 30346 Santa Rosa Beach, FL 32459 Ocean View, NJ 08230

   Securities and Advisory services are offered through Madison Avenue Securities,
LLC (“MAS”),  member FINRA/SIPC and a Registered Investment Advisor. 
Oxford Retirement Advisors is not an affiliated entity with MAS.

Clint  Gharib                       Tim Pashley 

LEGAL NOTICE
The following businesses hereby give notice operating 
under the following Fictitious names.

30A Deluxe, LLC  D/B/A Beachy Bean Coffee
30A Deluxe, LLC  D/B/A Coastside 30A

30A Restaurants Inc. D/B/A Old Florida Fish House
30A Restaurants Inc. D/B/A Coastal Standard 30A LLC
30A Restaurants Inc. D/B/A Bentley’s 30A
30A Restaurants Inc. D/B/A Florida Fish House

Operating at:   5221 E. County Highway 30A,  
Santa Rosa Beach, FL 32459
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Hop to Dog-Harmony’s 11th  
Annual Doggie EGGstravaganza
Grab your bunny-eared best 

friends to celebrate Dog-Har-
mony’s 11th Annual Doggie 
EGGstravaganza, a canine-only 
Easter egg hunt and social, on 
Friday, April 3, 2026, from 5:30 
to 7:30 p.m. at Grand Boulevard 
at Sandestin. This beloved doggie 
social tradition invites families to 
enjoy an evening of  community 
fun and a comical, action-packed 
canine egg hunt.

Dog-Harmony Founder 
Nancy Bown, CPDT-KA, says, 
“Doggie EGGstravaganza offers 
an entertaining family experience 
that helps fund our non-profit’s 
therapy dog team program in 
hospitals, schools, and libraries, 
and Paw Pantry, which aims to 
keep families in need together 
through donations of  pet food 
and supplies.”

With a $20 pre-registration 
per pup (or $25 on the day of  
the event), each registered dog 
will receive a souvenir bag for the 
race to collect nearly 1,000 color-
ful eggs containing sniff-worthy 
treats scattered across the greens. 
Separate egg-hunt areas for dogs, 
split by weight (over and under 
35 pounds), ensure a fair com-
petition. Dog-Harmony requests 
that families not use retractable 
leashes or apply prong, choke, or 
shock collars at the event.

Attendees can also enjoy a cos-

tume contest with prizes awarded 
for the top 3 best “bunny” en-
sembles, delicious JC’s Gourmet 
served with libations, pup-ap-
proved Davis Dog Treats, music 
curated by DJ Diamond Dan, 
and a fabulous silent auction 
sponsored by local businesses.
Spring Into Event Sponsorship

Early sponsors include JC’s 
Gourmet, Davis Dog Treats, 
Destin Flooring America, The-
resa Felton, REALTOR®, El-
evate Next, and the Polakoff  
Group with Scenic Sotheby’s In-
ternational Realty. Grand Bou-
levard serves as the annual host 
sponsor through its Coastal Cul-
ture Series Arts & Entertainment 
Program.

A local favorite, Doggie 
EGGstravaganza draws more 
than 150 dogs and their human 
families for an Easter egg hunt 
unique to the area. Sponsors 
enjoy broad brand exposure 
by supporting Dog-Harmony’s 
mission to reduce shelter sur-
renders through humane educa-
tion, therapy dog programs, and 
community food support drives.  
To register your pup for the egg 
hunt and learn more about Dog-
Harmony’s sponsorship opportu-
nities, visit https://dog-harmony.
org/events/doggie-eggstrava-
ganza-2026

Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

404-787-1886

Lee Campbell

Christon Birge Duo
12-4pm

Stranger Boy
5-9pm

DJ Boom
8pm

St. Patty’s

Celebration

Tuesday, March 17
63 Defuniak St, Santa Rosa Beach, FL 32459

Live Music By:
Green Beer & Great Food Specials all day!

• Inside Outside Runs
• Individual Outside Times 4X Daily

• TV’s For Each Dog & Cat
• Military, Police & Fire Discounts

REACH EVERY HOME IN 
SOUTH WALTON 

IMAGINE YOUR AD HERE 
CALL 850-399-0228
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Panama City Symphony Performs Final Concert of the 
Season: Pictures at an Exhibition & Bruch Violin Concerto

Panama City Sympho-
ny’s 30th Anniversary Sea-
son Finale, Pictures at an 
Exhibition & Bruch Violin 
Concerto, will take place 
on Saturday, April 11. This 
unique, sensational show 
combines visual art with 
music, with works by Ber-
nstein, Bruch and Musso-
rgsky. A curated collection 
of  original art, inspired by the 
music, will adorn the Barbara W. 
Nelson Fine Arts Center foyer; 
these paintings will be for sale.

Three Dance Episodes from 
‘On the Town’ capture the spirit 
of  New York City, while Bruch’s 
evocative Violin Concerto No. 1 

showcases guest violinist Ànnika 
Jenkins’ artistry and virtuosity. 
After the intermission, the sea-
son culminates with Mussorg-
sky’s ‘Pictures at an Exhibition,’ 
a masterpiece that brings paint-
ings to life with each note. Àn-
nika Jenkins is a U.S. Presidential 

Scholar in the Arts and a recipi-
ent of  the Congressional Award 
Gold Medal. She has soloed 
throughout the United States and 
abroad and  performed as con-
certmaster of  numerous national 
and international orchestras. A 
multi-instrumentalist,  Ànnika 

was awarded the Paderewski 
Gold Medal for piano perfor-
mance by the American College 
of  Musicians and a Certificate of  
Music Performance in Singing 
from  Trinity College London-
Guildhall School of  Music. Àn-
nika holds a Bachelor of  Music 

with  Academic Honors 
degree from The Juilliard 
School and a master’s de-
gree in International Rela-
tions – National Security 
from Harvard University.

Pictures at an Exhibi-
tion & Bruch Violin Con-
certo takes place at 7 p.m. 
on Saturday, April 11, at 
the Barbara W. Nelson 

Fine Arts Center at Bay High 
School, 1200 Harrison Avenue 
in Panama City. Tickets are avail-
able on Eventbrite.com and Pan-
amaCitySymphony.org. Details 
on Panama City Symphony can 
also be found on social media: @
PanamaCitySymphony.

30A HOT TUBS
• Free Delivery

•  Cover & Steps  
Included

• 120 or 240 Volt

(850) 830-0003 

30AHOTTUBS.COM   |   33 Private Court, Miramar Beach, FL

• Made in USA

•  Installations  
& Removals

•  Crane Services  
Available

Green Thumb’s Junior Gardener Program is Growing at Butler Elementary School
By Kathleen Edge, Publicity 
& Website Chair

Green Thumb Garden Club’s 
Junior Gardeners Program 
was started in 1993 by then-

President, Margo Yourick.  The 
2025/2026 program at Butler 
Elementary School is in its fifth 
year, with 40 fourth and fifth-
grade students participating this 
year.  The program includes 

class time as well as hands-on 
projects with five teaching teams.  
Recently, the students learned 
that all plants, including Span-
ish moss and air plants, do not 
need dirt to grow.   Early Spring 

planting included potatoes and 
onions along with strawberries.  
The Junior Gardener program is 
supported by eight GTGC mem-
bers, two Butler teachers and one 
support person, plus a student’s 
father who helps with cultivation 
and fertilization of  the raised 
beds. GTGC is very appreciative 
of  all Junior Gardeners program 
volunteers. 

March’s member meeting is 
on Wednesday, March 18, 2026, 
at Westwinds Conference Cen-
ter in Sandestin.  Jeff Talbert, 
Coastal Dune Lakes project 
leader at Deer Lake Park, will 
update attendees on the current 
state of  and future plans for the 
precious Panhandle Dune Lakes 
as well as his work at the Atlanta 
Botanical Garden.  Yellow fly 
kits will be distributed by Walton 
County Mosquito Control Dis-
trict.

The April 15, 2026, Member 
meeting program, also at Wes-
twinds Conference Center,  is 
Farm-to-Table focused on sourc-
ing local food.  There will be a 
Bake Sale with proceeds ben-
efitting scholarships and other 
GTGC charities.  Members 
are asked to bring their favorite 
sweets to support the effort.                                                                                                                                

The Green Thumb Garden Club, 
Inc., located in Walton County, Florida, 
is a tax-exempt, 501(c)(3) non-profit 
organization. Its mission is to stimulate 
interest in the beautification of  Walton 
County, furthering the education of  its 
members and the public in botany, com-
munity beautification, conservation of  
natural resources, environmental aware-
ness, floral design, gardening, horticul-
ture, and nature studies and instill in 
our youth the love of  gardening and re-
spect for the environment.  Please note:  
Programs are subject to change.

 April 23-26 | Grand Boulevard 

South Walton Beaches Wine & Food Festival

www.SoWalWine.com

SCAN FOR TICKETS
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32nd Annual SEASIDE Prize™ Celebration
The SEASIDE Institute™ Celebrated 32nd Annual SEASIDE Prize™  

Recipients, Marieanne Khoury-Vogt and Erik Vogt, February 6-8, 2026
By Christy Milliken 

The 32nd Annual Seaside 
Prize, held from February 6-8, 
2026, brought together lead-
ers, visionaries, and community 
members to celebrate excellence 
in architecture, urban design, 
and community development. 
This year’s event featured a se-
ries of  engaging presentations, 
insightful panel discussions, and 
networking opportunities, all set 
against the picturesque backdrop 
of  the coastal communities of  
SEASIDE®, Rosemary Beach®, 
and Alys Beach®, Florida. At-
tendees enjoyed learning from 
esteemed speakers, attending 
town tours, and honoring this 
year’s SEASIDE Prize recipients, 
Marieanne Khoury-Vogt and 
Erik Vogt for their outstanding 
contributions to architecture and 
to the built environment through 
new urbanist principles.

Event Highlights and 
Community Engagement

Beyond the formal program-

ming, the weekend included so-
cial gatherings, walking tours, 
and awards dinners that fostered 
meaningful connections among 
participants. The event once 
again underscored Seaside’s role 
as a model for innovative, peo-
ple-focused community planning 
and design. The weekend also 
highlighted the neighboring New 
Urbanism communities of  Rose-
mary Beach and Alys Beach.

Private Reception at the 
Palmer House

Khoury-Vogt Architects wel-
comed clients, sponsors, friends, 
and the Seaside Institute Board 
of  Governors on Thursday eve-
ning to the Palmer House for a 
sunset reception. The Palmer 
House, designed by KVA, served 
as a welcoming venue where the 
homeowners graciously hosted 
attendees for the evening gath-
ering on Camp Creek Lake 
overlooking both the lake and 
the Gulf.   The home was me-
ticulously designed in the style 

that Khoury-Vogt Architects are 
known for, creating a memorable 
experience for all who attended.

Town Tour, Welcome 
Reception, & Keynote 
Conversation at Alys 
Beach

Alys Beach offered attend-
ees a guided town tour led by 
Marieanne Khoury-Vogt, pro-
viding insight into the commu-
nity’s architectural features and 

urban design. Following the tour, 
participants gathered at Caliza 
for a welcoming reception, set-
ting the stage for an engaging 
keynote conversation. The key-
note featured Andrés Duany 
and Scott Merrill, who discussed 
the origins and development of  
the new urbanism movement, 
and the beginnings of  the Sea-
side Institute as an instrument 
that has been fostering educa-
tion surrounding this movement 
for forty-three years and helped 

inspire the foundation of  CNU 
(The Congress for the New Ur-
banism).  CNU works to imple-
ment and activate the principles 
in their mission.

During the keynote conver-
sation, participants delved into 
the development and ongoing 
impact of  new urbanism, focus-
ing on the distinctive qualities 
that define Seaside, Rosemary 
Beach, and Alys Beach. Seaside, 
recognized as a pioneering com-
munity in this movement, served 
as a central case study. The dis-
cussion also examined how Rose-
mary Beach and Alys Beach have 
contributed their own unique 
features to the new urbanism 
landscape.

A highlight of  the conversa-
tion was Andrés Duany’s re-
marks, which underscored the 
significant achievements of  
Khoury-Vogt Architects. He 
emphasized the influential role 
of  Marieanne Khoury-Vogt 
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D A I LY  L U N C H  & D I N N E R  |  W E E K E N D  B R U N C H  |  H A P P Y  H O U R  2–4 P M

DINEFISH30A.COM
34 G O L D E N R O D  C I R C L E ,  S A N TA  R O S A  B E A C H, F L  32459

Seasonal Hours Apply. © The St. Joe Company 2025. All Rights Reserved. “Fish Out Of Water®” is a service mark of The St. Joe Company.
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SEASIDE 
continued on page 17
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With 18 years of expertise, SecureVision delivers customized fiber internet, 
TV, and phone services to HOAs, COAs, short-term rentals, and multifamily 
properties along the Gulf Coast. 

Call Today 251-216-9434  |  Email sales@secvis.com  |  Visit www.secvis.com 

Fast Fiber Internet • Bundled Services • Worry-Free Support

Living Shoreline Enhances 
Choctawhatchee Bay 

By Lori Leath Smith

Okaloosa County has com-
pleted 2,000 feet of  living shore-
line along the Choctawhatchee 
Bay at Ross Marler Park on Oka-
loosa Island, marking a major 
milestone in shoreline protection 
and coastal restoration.

The multi-year project utilized 
a cost-effective, nature-based solu-
tion designed to mitigate erosion 
while enhancing the coastal eco-
system surrounding Veterans Park 
and Marler Park.

“This unique landscape is 
home to so many species that we 
need to protect,” said Okaloosa 
County Commissioner Carolyn 
Ketchel (District 2). “This living 
shoreline will supplement their 
success, the health of  our bay and 
extend the life of  these wonderful 
parks.”

Living shorelines are natural 
or nature-based solutions that 
protect coastal areas from ero-
sion while supporting habitat and 
improving water quality. Unlike 
traditional hard structures such 
as seawalls or riprap, living shore-
lines use native vegetation, oyster 
reefs, coir logs, and other natural 
materials to stabilize shorelines. 
These systems work with natural 
coastal processes by absorbing 
wave energy, trapping sediments, 
and providing essential habitat for 
fish, crabs, and birds, while also 
enhancing nutrient filtration, car-
bon storage, and overall ecologi-
cal health.

The living shoreline approach 
was significantly more cost-effec-
tive than traditional shoreline bar-
riers and aligned with the parks’ 

intended use by visitors while pri-
oritizing preservation of  the sur-
rounding natural environment.

“Projects like these involve a 
team from multiple departments 
in the County,” said Okaloosa 
County Vice Chairman Drew 
Palmer (District 5). “I want to 
thank the engineers, project man-
agers, coastal scientists and grant 
specialists who worked together to 
complete this project and ensure 
that our shorelines are protected 
for the future enjoyment of  the 
public.”

In addition to reducing long-
term erosion maintenance costs, 
the living shoreline is expected to 
grow and strengthen over time. 
Funding for the project included 
$1.5 million in tourism bed tax 
revenue, a $1.5 million grant 
from the National Fish and Wild-
life Foundation, and $1.6 million 
from the RESTORE Council 
through the Gulf  Consortium.

“It’s never wrong to be good 
stewards of  the blessings that 
surround us, and thankfully, this 
now includes our shoreline,” said 
Okaloosa County Commissioner 
Sherri Cox (District 3).

Residents can learn more 
about living shorelines, including 
local projects in Choctawhatchee 
Bay, through the UF/IFAS Oka-
loosa County Extension Sea 
Grant program, which works to 
educate the community on resil-
ient, sustainable coastal solutions 
that balance shoreline protec-
tion with ecological function. 
Learn more at sfyl.ifas.ufl.edu/
okaloosa/fl-sea-grant-coastal-
science/choctawhatchee-bay-
living-shorelines.
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and Erik Vogt in shaping the 
built environment, particularly 
through their work as the town 
architects of  Alys Beach. Their 
contributions were recognized 
as instrumental in advancing the 
principles.

Signature SEASIDE® 
Saturday – Symposium, 
Town Tour, and Awards

On Saturday, the Seaside 
Institute and the town of  Sea-
side warmly welcomed both 
attendees and former Seaside 
Prize recipients for a day filled 
with signature events. The day’s 
program featured a symposium 
with notable speakers, guided 
town tours, a closing panel dis-
cussion, and celebratory awards 
ceremonies.  

The symposium brought 
together a group of  esteemed 
speakers, including Scott Mer-
rill, Michael Imber, Richard 
John, Maria Fernanda Sanchez, 
Pedro Pablo Godoy, Marieanne 
Khoury-Vogt, and Erik Vogt. 
Their presentations offered 
valuable insights into architec-
ture, urban planning, and the 
ongoing impact of  new urbanist 

principles in shaping the com-
munity. The closing panel dis-
cussion, skillfully moderated by 
Marina Khoury, featured per-
spectives from Mike Watkins, 
Geoffrey Mouen, Ty Nunn, and 
the year’s prize recipients, pro-
viding a platform for thought-
ful dialogue and reflection on 
the event’s themes. The town 
tours were led by Robert Davis, 
Andrés Duany, and Dhiru Tha-
dani.

Attendees also had the op-
portunity to view artwork by 
local artist Allison Wickey. Wick-
ey’s creation, inspired by the ar-
chitects, town planners, and the 
mission of  the Seaside Institute, 
was on display and available for 
purchase. A portion of  the pro-
ceeds from the sale of  this work 
will benefit the ongoing initia-
tives of  the Seaside Institute, 
reinforcing the event’s commit-
ment to fostering creativity and 
community engagement.

The awards celebrations 
were held at The Chapel at Sea-

side, where Robert and Daryl 
Davis presented honors to the 
recipients. The evening culmi-
nated in an awards dinner at 
Bud & Alley’s Waterfront Din-
ing, offering a fitting conclusion 
to a memorable day dedicated 
to recognition, fellowship, and 
the advancement of  community 
ideals.

Rosemary Beach  
Breakfast and Tour

On Sunday, The Rosemary 
Beach Homeowner’s Association 
graciously hosted a breakfast for 
attendees at Edward’s, creat-
ing a welcoming atmosphere to 
begin the morning. Following the 
meal, participants embarked on 
a guided town tour led by mas-
ter planner Andrés Duany, DPZ 
CoDesign and Rosemary Beach 
Town Architect, Bret Azzarelli. 
This tour provided an in-depth 
look at the design principles and 
planning strategies that have 
shaped the distinctive character 
of  Rosemary Beach, offering at-
tendees valuable insights into the 
community’s architectural vision 
and development.

Community Gatherings 
and Cultural Events

Following the insightful town 
tours, attendees reconvened in 

Seaside to immerse themselves 
in the local culture and con-
nect with the broader commu-
nity. The afternoon began with 
a Matcha Tasting at Amavida, 
where participants enjoyed a 
unique and flavorful experience 
that fostered conversation and 
camaraderie. Afterwards, guests 
attended an art opening at Anne 
Hunter Galleries, featuring the 
work of  artist Melissa Davis. 
This event provided an oppor-
tunity for attendees to engage 
with local art and creativity, 
further enriching the weekend’s 
celebration of  community and 
innovative design. 

Each year, Anne Hunter 
generously donates a portion 
of  sales from her gallery open-
ing following Prize festivities to 
the Seaside Institute. This on-
going commitment exemplifies 
the concept of  Civic Art, which 
plays a vital role in nurturing a 
holistic community. By support-
ing the Institute through her 
artistic endeavors, Hunter helps 

reinforce the values of  creativity, 
collaboration, and community 
engagement that are central 
to the mission and spirit of  the 
Seaside Institute.

Weekend Overview
The Seaside Institute Execu-

tive Director, Christy Milliken, 
with the support of  the Seaside 
Institute Board of  Fellows and 
Board of  Governors, Spon-
sors, and dedicated volunteers, 
curated an inspiring weekend 
that underscored Seaside’s on-
going leadership in innovative 
community planning. The event 
featured a thoughtfully designed 
sequence of  activities; each 
aimed at celebrating people-cen-
tered urban design and fostering 
community among participants. 

Throughout the weekend, 
the program fostered meaning-
ful connections among attend-
ees, encouraging collaboration 
and the exchange of  ideas. The 
recognition of  influential indi-
viduals further emphasized the 
importance of  Seaside and its 
neighboring communities as 
exemplary models for people-
focused urban planning and 
design.

Photo Credit Brandan Babineaux
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Custom Designed Pools & Spas
Emerald Coast Pools designs and builds custom pools with a 

commitment to craftsmanship, innovation, and personalized service.

Pool Renovation Services
Pool Resurfacing • Tile Installation • Structural Damage 

Equipment Replacement • Spa and Jacuzzi Additions
Deck Repair or Replace • Paver Installation & Repair

Saltwater Conversions • Pool Heating Systems  
Outdoor Kitchens • Fire Pit Installations 

Call Now: 850.880.6657  |  Email: danielemeraldcoastpools@gmail.com
Visit: 17661 U.S. Highway 331 South, Freeport  | On the Web: emeraldcoastpool.com

Build Your Dream Pool

 Elevate Your Outdoor Space
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Destin Gets Magic + Comedy for Another Year! 
After a well-received, suc-

cessful first season at The Palms 
Resort in Destin, the Magic & 
Comedy Destin show has signed 

on for a second season — along 
with several new enhancements 
for guests.

The showroom now features 

all table seating, with bar wait-
staff taking drink orders prior 
to the performance. Guests can 
enjoy alcoholic and nonalcoholic 
beverages delivered directly to 
their tables so they don’t miss a 
moment of  the live show.

The action-packed produc-
tion features world-class magic, 
comedy and ventriloquism, with 
interactive illusions performed 
just inches from the audience. 
While the sophisticated magic 
and smart comedy are geared 
toward adults, the show remains 
family-friendly and appropriate 
for all ages.

The residency is headlined 
by Bart Rockett, who hosted his 
own nationally syndicated televi-

sion show for three seasons, had 
a co-starring role on the former 
NBC drama “Parenthood,” and 
headlined his own 1,000-seat 
theater in Branson, Missouri, for 
nine seasons. He has performed 
in more than 90 countries and 
headlined for most major cruise 
lines worldwide.

Rockett, who began perform-
ing at age 10, trained under Jeff 
Dunham and is recognized for 
his ventriloquism, which is fea-
tured prominently in the show. 
After growing up in the South, 
Rockett moved to Hollywood, 
California, where his manage-
ment team is based. He also 
coached his children to the fi-
nals of  NBC’s “America’s Got 
Talent,” and they have since 
appeared in major Hollywood 
projects.

His son, Kadan, starred in 
the film “Dark Skies” with Keri 
Russell and appeared on CBS’s 
“Rush Hour.” He joins his sister, 
Brooklyn, for guest appearances 
in the Destin show.

Brooklyn gained national at-
tention for her viral Super Bowl 
commercial, which has nearly 

800 million views on YouTube. 
Most recently, she portrayed the 
daughter of  Bradley Cooper in 
a project involving Steven Spiel-
berg and Martin Scorsese.

The Rockett family has vaca-
tioned in Destin for many years. 
Now that his children are nearly 
grown, Rockett says he is excited 
to return for a long-term resi-
dency in the place his grandpar-
ents first introduced him to as a 
child. “I am excited to be back 
for another season here on the 
Emerald Coast and to continue 
creating magical memories for 
our guests,” Rockett said.

A new restaurant, The Blue 
Lagoon, is now open before and 
after each show where guests can 
enjoy an extensive menu. Known 
for its Italian fare, the restaurant 
is located next to the showroom, 
and beverages may be brought 
into the theater.

For a full schedule and reser-
vations, visit MagicDestin.com. 
This season includes 7 p.m. eve-
ning performances and 4 p.m. 
matinees on select Sundays. Ad-
vance reservations are required. 
Parking is free and plentiful.

Community

Our  
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Deadline  
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month for 
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• Coordinator
• Photographer
• Music
• Flowers

CELEBRATIONS BY THE SEA
DJ Zoran, Event Coordinator

DJ / Emcee
DestinZoran@CelebrationsbytheSea.com

850.217.5710

@djzoranusa

CelebrationsbytheSea.com

 A Superior Mechanical to Host Its Inaugural Veterans Appreciation Lunch in Niceville
The Walton and Okaloosa 

communities are coming to-
gether to give recognition and 
thanks to our first responders, 
veterans, and active military. A 
Superior Mechanical will hold its 
inaugural Veterans and First Re-
sponders Appreciation Lunch at 
the Niceville Community Center, 
204 Partin Drive North, Nicev-
ille, FL 32578 on Tuesday, April 
21, 2026, from 11:30 AM to 1:00 
pm.  Please save the date!

During the event, A Superior 
Mechanical will donate a new 

AC system complete with instal-
lation to one First Responder or 
Veteran in need. This giveaway 
is open to all who have served in 
the Army, Navy, Air Force, Ma-
rines, Coast Guard, and all first 
responders including EMT/
Medics, Police, Sheriffs and Fire 
Fighters. Register to win at ASu-
periorMechanical.com and go to 
ABOUT US > HVAC GIVE-
AWAY. 

“We are honored to give 
thanks to the men and women 
who put their lives on the line 

every day for the citizens of  our 
community,” says A Superior 
Mechanical owner, Jimy Thorpe. 
Local businesses are invited and 
encouraged to donate door prizes 
and giveaways. Thorpe says he 
hopes this giveaway serves as an 
example of  how others can give 
back. “We wanted to somehow 
give back to others and simply 
decided to give back what we 
have: AC systems.”

The event includes a delicious 
hot lunch catered by Swiftly Ca-
tered, a brief  welcome from the 

sponsors and supporters, and 
the AC Giveaway. This event is 
supported and sponsored by the 
City of  Niceville and Niceville 
Community Center, Niceville 
High School (who will present 
the colors), Rocky Bayou Chris-
tian School (who will sing the 
National Anthem), United Com-
munity Bank, NHance Cabinet 

Makeovers, Blanken Manage-
ment, and Beachworx CoWork-
ing Spaces. Damien from Coastal 
Wildlife is our event’s MC-Host. 
Walton and Okaloosa County 
businesses are encouraged to 
sponsor; for more information 
contact Marta Thorpe at (850) 
814-3822.

Pine Pollen and Smilax: Ready for Spring? 
By Helen Petre

Yes, we are! Winter has been 
cold and dreary, even though 
there was no snow this year. 
While wishing for warm weather, 
I read a book about  Theodore 
Roosevelt and J.P. Morgan and 
their solution to the coal strike. 
I empathize with the cold, wet, 
mine workers.    I am grateful 
that I am not a coal miner and I 
do not live in 1902. 

In 1902, in the middle of  the 
coal strike, Roosevelt had a state 
dinner for the King of  Prussia to 
celebrate his new yacht.  None of  
them had any idea things were 
not going to end well for Prus-
sia or Germany, so they all had a 

great time being rich and spend-
ing money. World War I dis-
solved Prussia and the poor king 
was not a king anymore, however 
the state dinner was a fabulous 
success. They ate terrapin and 
ice cream,  and Edith Roosevelt 
decorated the dining room with 
Smilax species vines (those briar 
kind of  vines that grow up trees 
and everywhere). Smilax is the 
reason they make those jeans 
with the extra layer of  jean on 
the front legs so foresters, and 
other people who crash through 
the brambles, don’t tear their 
jeans to shreds. Edith strung the 
vines from the chandeliers and 
light fixtures,  and everywhere 

she could around her husband’s 
stuffed bears, elk, bison, and 
moose heads.  

The state dinner was in Feb-
ruary, so there was probably 
nothing else green in DC, how-
ever I think Edith is quite the ge-
nius, encouraging native plants 
in an environment of  yachts and 
expensive cigars. 

Smilax species.  Edith’s decorative 
display for the state dinner. 

The Roosevelt dining room is 
minus Edith’s Smilax but complete 
with Theodore’s moose and elk. Li-
brary of  Congress. https://www.
whitehousehistory.org/white-house-
tour/state-dining-room. 

What’s Blooming? 

Southern wax myrtle is just 
starting to produce flowering 
parts. This evergreen shrub 

SPRING 
continued on page 21
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Saddle Up for a Cause: Westonwood Ranch Rodeo
By Lori Smith 

Freeport’s hometown rodeo is 
back — and it’s more than just a 

night of  bulls, broncs and barrel 
racing. The 7th Annual Weston-
wood Ranch Pro Rodeo returns 
March 27–28 at the Freeport Re-

gional Sports Complex, bringing 
high-energy entertainment to 
the community while raising 
vital support for one of  Walton 

County’s most meaningful non-
profit missions.

Presented in partnership with 
the Walton County Sheriff’s Of-
fice and the City of  Freeport, the 
two-night event invites families 
from across the Emerald Coast 
to gather for live rodeo action, 
music, food vendors and kid-
friendly fun — all while help-
ing teens and young adults with 
developmental differences build 
brighter futures.  

Doors open at 6 p.m. each 
evening, with Professional Cow-
boy Association performances 
kicking off at 7:30 p.m. Fans can 
expect classic rodeo events in-
cluding bareback bronc riding, 
steer wrestling, breakaway rop-
ing, ladies barrel racing, team 
roping and bull riding. Children’s 
activities, bounce houses and 
local vendors will add to the fes-
tive, family-focused atmosphere.  

Tickets are sold at the gate 
only, with proceeds directly sup-
porting Westonwood Ranch pro-
grams that serve individuals with 
intellectual and developmen-
tal disabilities in Freeport and 
throughout Northwest Florida.  

More Than a Rodeo: The 
Heart Behind Weston-
wood Ranch

While the rodeo has become 
a beloved local tradition, its true 
purpose goes far beyond the 
arena lights. Westonwood Ranch 
is a Freeport-based nonprofit 
dedicated to helping teens and 
young adults with intellectual 
and developmental disabilities 
gain life skills, job training and 
independence through hands-on, 
real-world experiences.  

Located on a holistic ranch 
campus along U.S. Highway 20, 
Westonwood provides vocational 
training, functional learning op-
portunities and social enterprises 
that build confidence and pre-
pare participants for meaningful 

employment. Programs focus on 
recognizing “ability over disabil-
ity,” giving individuals the tools 
they need to thrive and live pro-
ductive, independent lives.  

Through farm-based ac-
tivities, animal care, vocational 
training and structured life-skills 
programs, participants experi-
ence daily victories — mastering 
new tasks, developing friendships 
and discovering their unique po-
tential.  

A Growing Impact
Westonwood Ranch has be-

come a vital resource for fami-
lies across Walton and Okaloosa 
counties, filling a critical transi-
tion gap between high school 
and adulthood for individuals 
with developmental differences.  

The organization’s impact 
continues to expand. Recent 
investments and community 
support are helping fund new 
training spaces and future sup-
portive housing initiatives de-
signed to create inclusive living 
environments where young 
adults can work, learn and build 
lasting friendships.  

Events like the annual rodeo 
play a key role in making that 
growth possible, bringing neigh-
bors together while raising funds 
that sustain programs year-
round.

Whether you’re a longtime 
rodeo fan or simply looking for 
a unique way to spend a spring 
evening in Freeport, the We-
stonwood Ranch Rodeo offers 
something for everyone — from 
thrilling cowboy competition to 
community connection.

But at its core, the event is 
about celebrating inclusion and 
creating opportunities for indi-
viduals who often face barriers 
to independence.

For more information about 
Westonwood Ranch or its up-
coming rodeo, visit westonwood.
org.

• Residential & Commercial
• Free Estimates
• Painting • Pressure Washing
• Trim Work • Handyman Services

850-276-0606

Experience the
kindness of God 

and the genuineness
of His people.

fellowship30achurch.com

Sundays at 10am in the WaterColor LakeHouse
238 Watercolor Blvd W, Santa Rosa Beach, FL 32459
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Emerald Coast Theatre  
Company Presents “Comedy On 

The Boulevard” March 12th 
Emerald Coast Theatre Com-

pany (ECTC) invites audiences 
for the year’s first Comedy on the 
Boulevard, a one-night comedy 
showcase taking place at 7 p.m. 
on March 12 at ECTC’s theatre 
located in Grand Boulevard. Fea-
turing some of  the Southeast’s 
most entertaining stand-up co-
medians, this event promises an 
evening packed with big laughs, 
quick wit, and entertainment. 

Hosting the evening is ECTC 
favorite Jason Hedden, fresh off 
his recent turn as Monsieur Bouc 
in Murder on the Orient Express. 
March’s Comedy on the Boule-
vard will be headlined by Nathan 
Wallace, a standout comic known 
for his high energy and crowd-
pleasing humor who traded being 
a plumber in for comedy. Round-
ing out the lineup is Holly Ballan-
tine, whose relatable storytelling 
have earned her a growing fan 
base across the region. Together, 
the trio brings a dynamic mix of  
comedic styles, ensuring there’s 
something for everyone. 

“Comedy on the Boulevard is 
all about bringing people together 
for a fun and relaxed night out,” 
said Nathanael Fisher, Produc-
ing Artistic Director of  ECTC. 
“We’re excited to continue to 

showcase great comedic talent 
while giving our community a 
chance to experience something 
different on our stage.” 

Comedy on the Boulevard is 
proudly supported by presenting 
sponsor, BlueWater Oral Sur-
gery Center. ECTC’s 2025–2026 
season is made possible with 
generous support from Grand 
Boulevard Town Center, St. Joe 
Community Foundation, Visit 
South Walton, Howard Group, 
and Jerry and Alice Zich. 

To make a tax-deductible do-
nation, become a VIP or sponsor, 
or learn more about Emerald 
Coast Theatre Company, call 
(850) 684-0323 or visit emerald-
coasttheatre.org. Follow ECTC 
on Facebook, Instagram, and 
YouTube for the latest updates. 

About Emerald Coast 
Theatre Company 

Emerald Coast Theatre Com-
pany is a 501(c)(3) nonprofit 
professional theatre founded in 
2012 by Nathanael Fisher, MFA, 
and Anna Fisher, MA. Located 
in Miramar Beach, Florida, 
ECTC’s mission is to enrich and 
entertain the Emerald Coast 
community through professional 
productions, engaging educa-
tional programs, and a stead-
fast commitment to the arts. 
Educational outreach includes 
after school and homeschool 
programs, touring and staged 
productions, summer camps, 
workshops, and classes that in-
spire creativity and connection 
for students of  all ages. 

Arts

BRIGHT BLUE
POOLS

Commercial & Residential 
Pool Remodeling
No Pool Too Big

Professional Plastering and Tile
Blue Diamond Finish • Pebble Finish
10 Year Guarantee • Free Quotes

Our owner, Curtis Nelson, makes it a point 
to be on the jobsite for every project to 

ensure everything goes according to plan.

Plastering Pools Since 1975

850.496.2025
BrightBluePools.com

Proudly serving the entire Florida Panhandle!

We’ll Make 
Your Pool 
Look New

Our Ad & Editorial Deadline  

is the  20th of each month for 

the following month’s issue.

smells like bayberry. It is dioe-
cious, with separate male and 
female plants. Fruit forms on fe-
male plants and is food for tur-
keys and other birds. Wax myrtle 
fixes nitrogen more efficiently 
than legumes. 

Wax myrtle (Myrica cerifera)   
Male on right. Mature fruit 

bottom. Wikipedia. 
American olive (Cartrema 

americana) 

American olive starting to bloom. 
Another dioecious, evergreen 

shrub that grows well in our 
sandy forests, American olive 
is just about ready to produce 
white, fragrant flowers, which 
will mature into blue black fruit 
in the fall. 

Choctawhatchee sand pine 
(Pinus clausa immuginata) 

Choctawhatchee sand pine (Pinus 
clausa immuginata) Male on left. 

It is the time of  yellow pine 
pollen from all our pine trees, but 

especially from our native Choc-
tawhatchee sand pine, which 
grows on marine, acid, sandy 
Entisol soils deposited during the 
Pleistocene. 

Choctawhatchee sand pines 
grow only on the Panhandle be-
tween Pensacola and Panama 
City and nowhere else. All Choc-
tawhatchee sand pines grow 
within one degree of  latitude, on 
about 100,000 acres. 

As with all pine trees, pollen 
forms on the male structures, 
which grow on the bottom half  
of  the tree. Pollen is wind-blown 
up to the female pinecones at the 
top of  the tree. Each scale of  the 
female cone contains a winged 
seed. The female cones open 
when mature, without fire, but 
stay on the tree for what seems 
like forever. 

Sand pines provide food and 
cover for birds and small mam-
mals and make great Christmas 
trees. 

Pine pollen, like goldenrod 
pollen, is way too big and heavy 
to cause allergies. It is advertised 
on Amazon for men, and you are 
welcome to buy it, but I am quite 
sure it does nothing. 

Embrace our natives!
There are many other native 

trees, shrubs, and flowers getting 
ready to bloom as the weather 
warms. Here on the Panhandle, 
we are blessed with native plants 
and pleasant weather, dune lakes, 
and the Gulf  of  America, along 
with Smilax vines and pine pol-
len. Embrace nature and the na-
tives. If  Smilax is good enough 
for a White House state dinner 
for presidents and royalty, it is 
certainly good enough for us. 
Enjoy. 

If  readers have questions or 
suggestions for articles that con-
cern science, nature, or wild things 
around the Panhandle, please 
email petrehelen@gmail.com. 

 Helen Petre is a retired USDA biol-
ogist and college biology professor.  She 
spends her time volunteering, teaching, 
and writing science articles to share her 
interests with future generations. 

SPRING 
continued from page 19
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A New Era of Elegance: 
McCaskill & Company’s Expansion 

Culminates in a New Rolex Environment 
By Caitlyn Burrus

In Miramar Beach, Mc-
Caskill & Company Fine Jew-
elry & Watches has completed 
a carefully curated expansion 
that redefines the in-store ex-
perience while honoring the 
values that have guided the 
family-owned jeweler for gen-
erations. Long known for its 
elevated selection of  fine jew-
elry and luxury timepieces, 
the gallery’s multi-year trans-
formation culminates in the 
completion of  a new Rolex 
space, set to debut in early 
March 2026.

The expansion began with 
a practical need—more park-
ing—but quickly evolved into 
a broader vision with a total 
showroom renovation and 
expansion. As McCaskill & 
Company’s designer offerings 
and customer base grew, so 
did the desire to create a space 
that reflected the caliber of  
the brands represented, par-
ticularly Rolex. 

For the late Elizabeth 
Campbell and her daughter, 
Carolyn Brigman, who to-
gether led the gallery along-
side husband and father Bill 
Campbell, the opportunity 
was about more than square 
footage.

“We were laser-focused 
on interesting architectural 
accents, stonework, and ma-
terials that tell a story,” they 
share. “As a family-owned 
gallery, we wanted the space 
to feel warm, residential, and 
elegant—somewhere guests 
could truly enjoy the experi-
ence.”

Architect Cherri Pitts of  
Studio C Architecture in Bir-
mingham, Ala., led the de-
sign, while Grand Bay Con-
struction brought the vision 
to life. While executing one 

of  the largest commercial 
renovations in the Miramar 
Beach area, the team faced 
the added challenge of  keep-
ing the gallery operational 
throughout the process, which 
required careful coordination.

The expanded west show-
room was the first phase of  
the transformation, introduc-
ing a refined, guest-focused 
layout with comfortable seat-
ing areas, custom artwork, 
sculptural objects, and light-
ing designed to enhance the 
natural brilliance of  each 
piece of  jewelry. The Brid-
al Gallery quickly became a 
standout, with crystal snow-
flake-inspired lighting creat-
ing a sense of  intimacy and 
celebration.

As work continued, at-
tention shifted to the east 
showroom, where the most 
immersive elements of  the 
expansion unfold. Guests will 
enter through a foyer featur-
ing handblown-glass maple 
leaves hanging from the ceil-
ing, created by artist Brit De-
slonde. “To reflect the store’s 
commitment to exception-
al craftsmanship, each glass 
maple leaf  was hand-blown 
at the furnace without molds 
and embedded with 24-karat 

gold and pure silver, ensur-
ing that every piece is entire-
ly unique,” Deslonde says. “I 
sculpted the leaves to create 
a light, floating canopy sus-
pended overhead that in-
teracts with light and space, 
echoing the refinement, indi-
viduality, and material beauty 
found in fine jewelry.”

Steps to the right, the 
Rolex environment represents 
the grand finale of  McCaskill 
& Company’s expansion. De-
signed to align with Rolex’s 
world-renowned standards of  
craftsmanship, fit, and finish, 
the space offers a focused, el-
evated experience for guests.

Additional brand-focused 
spaces include a dedicated 
David Yurman area, reinforc-
ing McCaskill’s commitment 
to full-service, design-driven 
luxury. The second phase also 
introduces an enhanced Ser-
vice Department, including 
an authorized Rolex Service 
Center staffed by two highly 
credentialed watchmakers. 

Large viewing windows allow 
guests to observe the intricate 
work of  watch and jewel-
ry repair and custom design 
firsthand. “Our goal has al-
ways been to offer an elevated 
shopping experience that still 
feels personal,” Carolyn re-
flects. “Luxury, to us, means 
warmth, connection, and art-
istry.”

With the debut of  its new 
Rolex environment, Mc-
Caskill & Company completes 
a transformation defined by 
intention, craftsmanship, and 
collaboration, setting a new 
benchmark for fine jewelry 
and timepieces on the Emer-
ald Coast.

Visit McCaskillandCom-
pany.com or follow them on 
Instagram @mccaskilland-
company to learn more.

Publisher’s Note: 
The Life Media family extends 

our heartfelt prayers and deepest 
condolences to the Campbell family 
and the entire McCaskill & Com-
pany team on the recent passing of  
Elizabeth Campbell. Elizabeth’s 
warmth, vision and dedication 
helped shape an experience cherished 
by so many across our community. 
She will be remembered with admi-
ration, gratitude and great respect.
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Know Your Neighbor: Zoran Subotich
The Person Behind the Music, the Moments, and the Magic

By Lori Smith

I’ll admit it — when I first sat 
down to write this, I smiled. Once 
upon a time, before publishing 
deadlines and page counts, I was 
a DJ myself. I know the rush of  
reading a room, the quiet pres-
sure of  timing it just right, the 
invisible responsibility of  holding 
a moment in your hands and not 
dropping it.

So, when I say that Zoran Sub-
otich gets it, I mean that in the 
deepest, most professional, been-
there way.

For more than 30 years, Zoran 
has been the steady heartbeat be-
hind thousands of  celebrations 
across the Emerald Coast — from 
barefoot beach weddings on 30A 
and Destin to elegant military 
galas, mitzvahs, milestone birth-
days and reunions that people still 
talk about a decade later. Four 
counties. Thousands of  events. 
And somehow — no missed cues, 
no awkward silences, no stressed 
brides.

That doesn’t happen by acci-
dent.

Zoran doesn’t just plan parties.
He engineers memories.
Through his company, Cele-

brations By The Sea, Zoran 
offers a truly full-service ap-
proach — the kind that al-
lows couples and families 
to relax and stay present in 
the moment while he quietly 
handles the flow behind the 
scenes. His services include:

• DJ and professional 
emcee services
• �Full event planning and 

coordination
• �Licensed wedding and 

event officiating
• �Ceremony and reception 

direction
• �Lighting and atmosphere 

design
• �Timeline creation and flow 

management
• �Multilingual hosting and an-

nouncements
All of  it is tailored. All of  it 

intentional. And all of  it deliv-
ered with a calm confidence that 
makes even the most complex 
events feel effortless.

Why Locals Love Him
Ask around Destin, Fort Wal-

ton Beach, Miramar Beach or 
along 30A, and you’ll hear the 
same things again and again.

Zoran shows up early. He stays 

calm under pressure. He listens 
— really listens.

Locals trust him because he 
doesn’t force a formula. He reads 
the room, adapts in real time, and 
keeps the focus where it belongs 
— on the people, not the produc-
tion. Brides feel at ease. Families 
relax. Guests stay engaged. The 
event flows naturally, without feel-
ing overproduced or rushed.

Another reason locals love 
Zoran? Range.

His background spans far 
beyond weddings and private 
events. Zoran is a former radio 

professional, trained actor, 
multilingual host, crisis in-
tervention specialist, and 
even a black belt — a com-
bination that gives him rare 
command, empathy and 
intuition. His résumé in-
cludes television credits on 
MTV’s Road Rules and 
Prison Break, experiences 
that sharpened his ability to 
perform under pressure and 
connect with audiences of  
every kind.

That versatility allows 
him to move seamlessly from 
a beachfront ceremony at 

sunrise to a formal military ban-
quet or multigenerational family 
celebration — always reading the 
energy of  the room before the 
first guest even arrives.

And perhaps most importantly, 
he treats every event — big or 
small — like it matters. Because 
to the people there, it does.

That mindset has earned 
Zoran decades of  loyalty, word-
of-mouth referrals and, most 
recently, recognition as “Best of  
Business Rate 2025” for Wedding 
Services in Fort Walton Beach, an 
award based on verified reviews 

and consistent excellence.
This year, that heart for mean-

ingful moments took on even 
deeper purpose.

Zoran and Celebrations By 
The Sea partnered with Wish 
Upon a Wedding, a nonprofit that 
grants weddings to couples facing 
terminal illness. On August 18, 
2025, Zoran helped make Taylor 
and Ivan’s wedding wish a real-
ity — proof  that for him, making 
moments matter isn’t just busi-
ness. It’s deeply personal.

Based in Fort Walton Beach, 
Zoran serves the full Gulf  Coast 
with a hands-on, full-service ap-
proach that has made Celebra-
tions By The Sea a trusted name 
for locals, military families and 
destination couples alike.

“Excellence is our standard, 
but joy is our mission,” Zoran says 
— and honestly, that says it all.

Not everyone knows how to 
make a moment matter.

Zoran does — every single 
time.

For more information, visit 
celebrationsbythesea.com, call 
(850) 217-5710, or follow @cel-
ebrationsbythesea and @wishu-
ponawedding.

Y E A R S
YOUR SYMPHONY EXPERIENCE ... REDEFINED

DEMETRIUS FULLER
MUSIC & ARTISTIC DIRECTOR

Box Office:
SinfoniaGulfCoast.org
850.460.8800

TICKETS ON SALE NOWJust when you thought it was safe to go back in the concert hall … 
experience Academy Award-winning director Steven Spielberg’s 
classic 1970s adventure thriller like never before. Jaws in Concert 
will keep you on the edge of your seat as Sinfonia Gulf Coast 
performs composer John Williams’ iconic Academy Award–winning 
score live, perfectly synced to the film projected in HD on the big 
screen. Relive the suspense, the terror, and the unforgettable 
music that forever changed the way we view the ocean. 

SATURDAY, MAY 15 | 7:30 PM
DESTIN-FWB CONVENTION CENTER

PRESENTED BY:

PRESENTING
MEDIA SPONSOR:

PRESENTING
CONCERTS SPONSOR:

CLASSICAL CONNECTIONS
PRESENTING SPONSOR:

PRESENTING
CREATIVE SPONSOR:

PRESENTING
SEASON SPONSOR:
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LET’S DO LUNCH!
Open Daily:  7 AM – 2 PM

Carryout Window Opens at 6:30 AM 

 

Located in WaterColor Town Center | 1777 E. County Hwy 30A

Santa Rosa Beach, FL 32459

(850) 231-6550 | ScratchBK.com

O R D E R  O N L I N E

SBK_SoWalLife_10x6LunchA_Oct22.indd   1SBK_SoWalLife_10x6LunchA_Oct22.indd   1 10/27/22   9:06 AM10/27/22   9:06 AM

MARCH HAPPENINGS IN SOUTH WALTON
Farmers Markets
Grand Blvd. Saturdays  
9 a.m.-1 p.m.
Grayton Locals Market  
Thursdays 10 a.m.-2 p.m. at  
Hibiscus Guest House
Seaside Amphitheater Saturdays 
and Tuesdays 9 a.m.-1 p.m.
Peddlers Pavilion Sundays  
9 a.m.-1 p.m.
Rosemary Beach at North  
Barrett Square Sundays  
9 a.m.-1 p.m.

CVHN Soirée on the Bay 
March 13-14

Enjoy a lavish gathering with 
fine wine, food and spirits at 
Soiree On The Bay: Act V, an 
elevated weekend benefiting Chil-
dren’s Volunteer Health Network, 
honoring 20 incredible years 
of  care, compassion, and com-
munity impact. This weekend is 
presented by the Dugas family 
and will take place on their stun-
ning family estate overlooking the 
Choctawhatchee Bay in Santa 
Rosa Beach. Details and tickets 
at givebutter.com/c/Soireeonthe-
BayACTV.

Grayton Beach Spring  
Art Fest March 14 

Shacks Art Grayton Beach in-
vites fellow art-lovers to the Gray-
ton Spring Art Show. Beginning at 
10 a.m. The art show will be held 
at Shacks, extending across the 
street to 30a Local Real Estate. 
Extra parking will be available 
across the street in the shuttle lot. 
A day fun of  FUN, the Grayton 
Spring Art Show will feature 100 
+ artists, kids crafts, live music, 
food & drinks.

Mac & Cheese Festival at 
Destin Commons March 15

The 8th Annual Mac & 
Cheese Festival returns to Des-
tin Commons for a delicious day 
celebrating everyone’s favorite 
comfort food. Enjoy unlimited 
samples from local favorites, 
family-friendly fun, and a lively 
festival atmosphere. All proceeds 
from this event will go to the Boys 
& Girls Clubs of  the Emerald 
Coast, which works in our com-
munity to promote and enhance 
the development of  boys and girls. 
Purchase tickets at https://www.
zeffy.com/en-US/ticketing/8th-
annual-mac-and-cheese-festival.

Guided Plant Tour at Top-
sail State Park March 16

Join Topsail Hill Preserve State 
Park and Master Gardener Bill 
Kuenstler on the third Monday 
each month from 9-11 a.m. for 
a Guided Plant Stroll.  The stroll 
begins at Tram Stop #2 . This 
program is free with regular park 
admission.

Huck & Lilly @ Rosemary 
Beach Mondays

Sing and dance with Huck & 
Lilly,a  beloved children's music 
duo, in Rosemary Beach this 
spring. Beginning at 5:30 p.m. in 
North Barrett Square every Mon-
day thru April 6th, enjoy pure fun 
for the whole family. 

ECTC Children's Theater  
at Seaside Mondays

Step into a world of  magic, 
mischief, and moonlit romance as 
Emerald Coast Theatre Company 
presents A Midsummer Night’s 
Dream in a family-friendly adap-
tation at the SEASIDE Amphithe-
ater. Beginning at 6 p.m. Mondays 
thru August 3rd, bring a blanket 
and enjoy dinner from any of  Sea-
side's delicious eateries. This joyful 

retelling of  Shakespeare’s beloved 
comedy brings love, laughter, and 
live theatre to Central Square. It’s 
an enchanting experience for au-
diences of  all ages.

Huck & Lilly @ Seaside 
Ampitheatre Tuesdays 
and Thursdays

Huck & Lilly will perform 
LIVE in the Seaside Amphithe-
ater Tuesdays and Thursdays 
from 5 - 5:45 p.m. Bring a chair 
or blanket, snacks and drinks, and 
enjoy the show. Free and open to 
all ages. Singer/songwriters Ken 
Johnson and Andi Zack-Johnson 
as Huck and Lilly specialize in 
music for kids AND the grown ups 
who love them!

Bark for Books at  
Coastal Branch Library 
Wednesdays

Join Dog-Harmony and the 
Walton County Coastal Library 

for Bark for Books—a tail-wag-
gingly fun way for kids to build 
confidence by reading aloud to a 
friendly therapy dog! Held every 
Wednesday from 3:30-4:30 p.m. 
through May 20, this unique lit-
eracy program gives children the 
chance to practice their reading 
skills in a calm, pressure-free en-
vironment.

St. Patrick's Day Party at 
AJ's Grayton Beach March 17

AJ's St. Patrick's Day Party 
kicks off at 11 a,m, with drink and 
food specials. Celebrate ALL day 
with green drinks, great vibes, and 
a stacked live music lineup, Wear 
your green, grab your crew, and 
make it a shamrockin’ good time!

Baytowne St. Paddy's Day 
Delight March 17

Celebrate the luck of  the 
Irish at the Village of  Baytowne 
Wharf's St. Paddy's Day Delight 
from 6-9 p.m. Sandestin is paint-
ing The Village GREEN from 
the lagoon to the lights! A free to 
attend event featuring Carpenter 
Academy of  Irish Dance and live 
music from Shenanigans, this is 
one St. Patrick's Day party you 
don't want to miss.
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Shingle - Metal - Tile Roof Replacement Experts
FREE Estimates within 24 Hrs.

(850) 332-3330  |  Roofproroofing.com  |        roofproroofing

 Most Awarded 
Roofing Contractor

State Licensed • License # CCC133693

Scan this QR Code
for a 5% Discount!

miramarbeachaudiologyassociates.com

Audiologist Dr. Mandy 
Rounseville-Norgaard

Accepting New Patients

850-517-6977
42 Business Centre Drive, Unit 306 
Summit Building • Miramar Beach

Check us out on Facebook!

MARCH HAPPENINGS IN SOUTH WALTON
CAA Creative Kids Night 
March 27

Take the night off while your 
kids enjoy a cozy, holiday-inspired 
Parents’ Night Out at the CAA! 
Creative Kids Night returns to the 
Bayou Arts Center from 5-8 p.m. 
This month's feature project: En-
chanted Forest Canvas Paintings. 
Kids are encouraged to come in 
their pajamas and bring a sleeping 
bag to snuggle up with during the 
film! Aprons will be provided. Kids 
will kick off the evening with an 
exciting hands-on painting,then, 
refuel with a pizza dinner before 
winding down for a cozy movie 
screening of  Fern Gully with an 
accompanying themed snack. 
Learn more & purchase tickets: 
https://www.culturalartsalliance.
com/upcoming-events.

Under the Moonlit Pines 
Gala at Biophilia Center 
March 28

Join the Biophilia Center for 
Under the Moonlit Pines Gala, 
its signature gala celebrating envi-
ronmental education, biodiversity, 
and the natural beauty of  North-
west Florida at the E.O. Wilson 
Biophilia Center from 4-9 p.m. 
Guests will enjoy live music from 
the Panama City Youth Orches-
tra, delicious catering, an exciting 
auction featuring unique items, 
and opportunities to connect in 
support of  the Center's mission. 
For tickets and more informa-
tion, visit eowilsoncenter.org. All 
proceeds benefit the Center's 
hands-on environmental educa-
tion programs.

Caring & Sharing Spring 
Fashion Show March 29

Join Caring and Sharing for 
their Spring Fashion Show be-
ginning at 11 a.m. at the Hilton 
Sandestin Beach Golf  Resort & 
Spa. During the event, guests 
will enjoy a fashion show, lunch, 
a complimentary welcome drink, 
a silent auction, music, a photo 
booth, and more. Items will be 
for sale after the Fashion Show 
at the popular pop-up boutique 
curated specifically for this event. 
Purchase tickets at: https://
www.eventbrite.com/e/caring-
sharing-spring-fashion-show- 
tickets-1981237758469.

Doggie Eggstravaganza at 
Grand Boulevard April 3

Dog Harmony presents the 
11th annual Doggie EGGstrava-
ganza, the annual canine social 
where dogs hunt for eggs filled 

with yummy treats from 5:30-7:30 
p.m. at Grand Boulevard at Sand-
estin. Guests will enjoy delicious 
food, family-friendly games, great 
prizes, and music. For a $20 dona-
tion in advance (or $25 on the day 
of  the event), humans and their 
leashed canine companions will 
receive a souvenir bag to sniff out 
1,000 colorful eggs filled with deli-
cious dog treats. With two desig-
nated hunting areas for dogs over 
and under 35 pounds, every furry 
friend has a chance to join in on 
the fun. Visit dog-harmony.org 
to learn more, volunteer, donate, 
adopt.

UNwineD April 3-4
UNwineD returns to Panama 

City Beach at Aaron Bessant 
Park. Spend the weekend tasting 
craft beer, wine, and spirits while 
sampling cuisine from renowned 
area chefs and local eateries. For 
details and to purchase tickets, 
visit https://www.visitpanamaci-
tybeach.com/unwined.

Seaside Easter Celebration 
April 5

Celebrate Easter Sunday in 
Seaside! Bring the whole family for 
a day filled with complimentary 
photos with the Easter Bunny, live 
music, face painting, and exciting 
activities for kids. Kicking off at 
1 p.m., the Easter Egg Hunt has 
over 25,000 eggs and promises an 
egg-citing adventure for children 
of  all ages. 

Gulf Coast Salute Air 
Show April 11-12

The Gulf  Coast Salute Air 
Show, a premier aviation event 
held in Panama City Beach 
showcasing a spectacular lineup 
of  military and civilian aerial 
performances, is scheduled at the 
Russell-Fields City Pier from 10 
a.m.-4 p.m. This is a free family-
friendly experience. The Thun-
derbirds will perform at 3 p.m. 
daily. The other entertainers will 
proceed them. Food & beverage 
vendors will be lined up along the 
beach accesses near Russell-Fields 
City Pier.

Veterans & First Respond-
ers Appreciation Lunch 
April 21

A Superior Mechanical will 
host its inaugural Veterans and 
First Responders Appreciation 
Lunch from 11:30 a.m. to 1 p.m. 
at the Niceville Community Cen-
ter (204 Partin Drive N., Nicev-
ille). The community-focused 
event honors local veterans, active 
military and first responders with 
a catered hot lunch from Swiftly 
Catered, special presentations and 
an AC system giveaway to one de-
serving service member or first 
responder in need. Eligible par-
ticipants include members of  the 
Army, Navy, Air Force, Marines, 
Coast Guard, EMT/Medics, Po-
lice, Sheriffs and Firefighters. Reg-
ister for the HVAC giveaway at 
ASuperiorMechanical.com under 
ABOUT US > HVAC GIVE-
AWAY. Supported by the City of  
Niceville, Niceville Community 
Center, Niceville High School, 
Rocky Bayou Christian School 
and several local sponsors, the 
event also welcomes business part-
ners to contribute door prizes. For 
sponsorship details, call Marta 
Thorpe at (850) 814-3822.

South Walton Beaches 
Wine & Food Festival  
April 23–26

Tickets are on sale now for the 
South Walton Beaches Wine & 
Food Festival, returning to Grand 
Boulevard with more than 600 
wines, beers and spirits to sample 
across four days of  tastings, live 
entertainment and culinary expe-
riences. Guests can purchase fea-

tured wines on site, with proceeds 
benefiting Destin Charity Wine 
Auction Foundation and children 
in need across Northwest Florida. 
Get full details and tickets at sow-
alwine.com.

Destin Charity Wine  
Auction Turns 21 and Goes 
Wild for Kids April 24–25

The 21st Annual Destin Char-
ity Wine Auction, presented by 
the Jumonville Family, benefits 
children in need across Northwest 
Florida through Destin Char-
ity Wine Auction Foundation’s 
(DCWAF) 16 partner children’s 
charities. In 2025, the foundation 
donated $3.1 million following 
one of  its most successful auctions 
to date.

The 2026 auction will fea-
ture an impressive lineup of  ce-
lebrity chefs and internationally 
renowned vintners. Held in con-
junction with the South Walton 
Beaches Wine and Food Festival, 
the auction also takes place at 
Grand Boulevard the same week-
end. The festival showcases hun-
dreds of  premium wines, spirits 
and culinary offerings, with pro-

ceeds benefiting DCWAF. Full 
details are available at dcwaf.org.

FORE! The Love of Animals 
Golf Tournament Returns 
to Sandestin May 9

Tee up for a great cause at 
Alaqua Animal Refuge’s 5th 
Annual FORE! The Love of  
Animals Golf  Tournament, pre-
sented by Sandestin Investments, 
on Saturday, May 9, at The 
Links Golf  Club at Sandestin 
(165 Sandestin Blvd. N., Mira-
mar Beach). This signature fun-
draiser brings golfers and animal 
advocates together for 18 holes 
of  scramble-format play with a 
shotgun start, on-course contests, 
raffles, awards and a “Pups & 
Pours” after party. Registration 
includes a cart, boxed lunch and 
two drink tickets. Proceeds sup-
port Alaqua Animal Refuge’s 
rescue, veterinary care, rehabili-
tation and adoption programs 
across the Southeast. Registra-
tion deadline is May 4. Details 
and sign-up: app.eventcaddy.
com/events/2026-fore-the-love-
of-animals.
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The undiscovered gem of 
the Emerald Coast!
Silver memberships available to 
local residents $65 per month!

(Non-residents $125)

All Junior Golfers (15 and Under) play golf FREE.

 www.golfemeraldcoast.com | www.eaglespringsgolf.com

Eagle Springs Golf & Recreation
117 Country Club Lane, Defuniak Springs

Spring Fashion Show

Sunday, March 29, 2026 | 11:30am

&  L U N C H E O N

Hilton Sandestin Beach Golf Resort & Spa

SILENT AUCTION | FASHION SHOW | ONSITE BOUTIQUE

All proceeds benefiting
Caring & Sharing of South Walton

$65
Early bird pricing

$75 starting March 1

$800 VIP Table for 8

$1,000 VIP Table for 10
To buy tickets, visit caringandsharingsowal.org

 

Tickets On Sale Now for the 2026 Caring & Sharing 
Spring Fashion Show & Luncheon 

Caring & Sharing of  South 
Walton for the Spring Fashion 
Show, presented by Emerald 
Coast Hospice, on Sunday, 
March 29th, 2026, at the Hil-
ton Sandestin Beach Golf  
Resort & Spa. The much-
anticipated event promises an 
afternoon of  fun, fashion, and 
community support, featuring 
a fashion show, lunch, music, a 
silent auction, a photo booth, 
and much more. 

The doors will open at 11:30 
a.m., with guests being greeted 
by a complimentary welcome 
drink. Attendees will have the 
opportunity to mingle, shop the 
boutique, and place bids on si-
lent auction items before the 
ballroom opens at 12:30 PM for 
lunch and the fashion show. 

“The Caring & Sharing Fash-
ion Show is not only an exciting 
and unique event, but it also 
raises awareness in the com-
munity about our neighbors in 
need,” said Mary Catharine 
Miller, Board President of  Car-
ing & Sharing. “I'm proud, not 

only as the Board President, but 
also as an active volunteer.” 

Volunteers and supporters of  
Caring & Sharing will walk the 
runway, modeling outfits made 
entirely of  items donated to the 
Caring & Sharing Thrift Store. 
These featured pieces, along 
with additional thrift store cloth-
ing items, will be available for 
purchase at the on-site pop-up 
boutique, specially curated for 
this event. 

“In my five years as a volun-
teer and board member with 
Caring & Sharing,” said Miller. 
“I’ve witnessed this event grow 

year after year. It’s been excit-
ing to see its continued success 
and to watch our guests enjoy 
themselves while supporting 
such a meaningful cause.” 

Tickets are available for 
purchase online only. Caring & 
Sharing offers individual tick-
ets for $75, as well as the abil-
ity to reserve a VIP table for 
eight or ten guests. Tickets can 
be purchased here: https://
www.eventbrite.com/e/19812

37758469?aff=oddtdtcreator or 
www.caringandsharingsowal.org 
to purchase tickets. 

Special Thanks to  
Our Sponsors 

We would like to extend our 
heartfelt thanks to our generous 
event sponsors, including Hilton 
Sandestin Beach Golf  Resort & 
Spa, Emerald Coast Hospice, 
Bluewater Plastic Surgery, Cen-
tennial Bank, Diana Health, 
BankPlus, Eglin Federal Credit 
Union, Sweet Henrietta’s, Min-
gle, GTS Entertainment, Shunk 
Gulley, Emerald Coast Florals & 

Event Design, and Epic Photo 
Booth Co. 

Caring & Sharing of  South 
Walton provides crisis relief  to our 
neighbors in need in Walton County 
through financial assistance, food, 
counseling and case management. 
Founded in 1994, the organiza-
tion serves over 800 local families 
each month. Caring & Sharing of  
South Walton also operates a Thrift 

Store. Sales in the Thrift Store help 
cover operating expenses and generate 
funds to help those they serve. Items 
for sale in the Thrift Store include 
clothing, housewares, bedding, fur-
niture, electronics and books. For 
more information about Caring 
& Sharing of  South Walton visit 
www.caringandsharingsowal.org

For More Information: For Immediate Release:

Ali Weil August 20, 2024

334.328.1568

WeilHouse Creative

ali@weilhousecreative.com

Caring & Sharing of South Walton to Host Fourth Annual Fall Fashion Show on
September 29th at the Hilton Sandestin Beach Golf Resort & Spa

(Santa Rosa Beach, FL, August 20, 2024) - Join Caring & Sharing for their Fall Fashion
Show presented by Emerald Coast Hospice on Sunday, September 29th at the Hilton
Sandestin Beach Golf Resort & Spa. Following the resounding success of the Spring Fashion
Show this year at the Hilton resort, the Fall Fashion Show promises to bring you an even more
sensational event this fall.

Guests will enjoy a fashion show curated from donations to the Caring & Sharing Thrift Store
that are styled and modeled by Caring & Sharing volunteers. All items modeled in the fashion
show, along with other thrift store items, will be available to purchase in a pop-up boutique
on-site during the event, sponsored by Team Turner at Counts Real Estate.

“Each season, our Fashion Shows keep getting better and better. We have a larger attendance,
amazing clothing in the boutique, generous sponsors and patrons that make the event a big
success!,” says Carly Barnes, Executive Director of Caring & Sharing. “All of this is necessary to
help us raise funds to keep up with the increasing demands for our services. We are seeing
more families than ever and events like our Fall Fashion Show help support that work.”

During the event, guests will also enjoy lunch from Hilton Sandestin Beach Golf Resort & Spa, a
complimentary welcome drink and cash bar sponsored by Clay Garden & Gifts, and Theresa
Felton - La Florida Coastal Properties, a silent auction, music and DJ from GTS Entertainment,
and a photo booth sponsored by Blush Beauty Lounge and Epic Photo Co. Other sponsors

Northwest Florida Beaches  
International Airport Continues   

Record-Breaking Growth Trajectory 
Northwest Florida Beaches 

International  Airport (ECP) has 
once again surpassed its previ-
ous record-breaking passenger 
numbers in 2025 by serving over 
1,937,000 passengers. 

In 2025, the Airport served 
1,937,224 passengers, a 3.10% 
increase over its 2024 total of  
1,878,945. 

Since opening in 2010, ECP 
has consistently increased year-
over-year passenger volume, 
with daily nonstop and seasonal 
flights to destinations served by 
American,  Delta, Southwest, 
and United Airlines.  

“Our Airport was built as an 
economic driver for the Region. 
We’re 15 years young, with  4,000 
developable acres, a global air 
traffic network, and developable 

sites near a  10,000-foot runway. 
As business grows at the Airport 
and throughout the region, we’re 
seeing travel well beyond tourism, 
and it’s reflected in the numbers,” 
stated Airport  Board Chair 
Mark Sheldon.  

On January 9, Airport officials 
announced their Terminal Ex-
pansion project during a ground-
breaking ceremony. Sheldon 
believes the expansion will only 
broaden ECP’s horizons. “The 
expansion will enhance the pas-
senger experience from check-in, 
the passenger holding areas, an 
expanded baggage claim, and 
three additional gates to accom-
modate more airline partners. 
We’re preparing for our contin-
ued and future  success.”  
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HEALTHY WATER FOR HEALTHY FAMILIES!
Why settle for second best?

Hanish Water Systems of SRB 
Exclusive Distributors of the Watercrest-10 by Hanish

Call 850-267-0500  |  76 Lynn Drive, Santa Rosa Beach  

TMHanish Water
Systems of SRB

Special Enrollment Periods for Health Insurance

By Christian Regalado

It’s March.  Do you have 
health insurance?  

If  you’re under 65 and need 
to buy your own health insur-
ance, finding an affordable, qual-
ity health plan for yourself  and 
your family became more chal-
lenging for the self-employed 
and others in the individual mar-
ketplace this year.  Open Enroll-
ment for 2026 ended January 15, 
and I saw many families choos-
ing to downgrade their health 
plans due to increased premium 
costs.  If  there’s an upside, one of  

the most crucial benefits secured 
by the ACA that remains is guar-
anteed issue.  That means you 
can’t be denied health coverage 
because of  a pre-existing health 
condition.  

Rumor has it Congress is 
working on bipartisan solutions 
to address the drivers of  high 
healthcare expenses here in the 
U.S.; we’ll see how it goes.  In the 
meantime, we’re working with 
what we’ve got!   

If  you are under 65 and unin-
sured, you’ll need to qualify for a 
Special Enrollment Period (SEP) 
in order to enroll in a new health 
plan for 2026.

There are several events that 
can trigger a Special Enroll-
ment Period (SEP).  The first is 
if  you’ve lost employer spon-
sored health coverage for any 
reason.  Second, a SEP is trig-
gered if  you move to an area 
outside your existing coverage 
area. Other qualifying life events 
such as getting married or hav-

ing a baby can open a SEP for 
you.  If  you have a life event that 
triggers a SEP, don’t wait to find 
a new plan. Generally, you only 
have 60 days from the reported 
“event” to apply. 

For folks turning 65 this year, 
the important timeline you’ll 
want to keep in mind concerns 
your initial enrollment period.  
You have to take the initiative to 
enroll in Medicare through ssa.
gov unless you’re already col-
lecting Social Security. You can 
apply as soon as 3 months prior 
to your birth month or you can 
delay up to 3 months past your 
birth month, but unless you have 
other creditable coverage, you 
really shouldn’t.  Understanding 

all of  Medicare’s moving parts 
is a bit of  a learning curve, and 
sorting through it with the free 
services of  a local independent 
broker can be game-changing.   
If  you’re navigating Medicare 
for the first time this year, I’d be 
happy to help you through it.  

If  you’re over 65, there are 
three common circumstances 
that may find you enrolling for 
coverage outside the annual 
enrollment period.  The first 
would be if  you retained insur-
ance through your employer past 
65, but are ending that coverage 
now.  In this case, you’re likely 
already enrolled in Part A.  You 
have 60 days to report your cred-
itable coverage loss and enroll for 

Part B without penalty. Then you 
can choose an Advantage Plan or 
a Supplement and PDP plan to 
complete your coverage.  The 
second common circumstance is 
a SEP triggered by a move out-
side your service area. The third 
is a Medicare Disaster-related 
SEP.  These are triggered when 
a natural disaster or storm event 
happens in your area during a 
standard election enrollment pe-
riod.

As usual, broker services are 
offered at no cost to you, and 
I will be happy to discuss your 
options in my office or over the 
phone.  Reach out anytime! 
Email Christian@evergreenheal-
thins.com or call (850) 687 7606.

Wellness

Board Certified Plastic Surgeon

Michelle Sasala MSN, APRN, FNP-BC

Nurse Practitioner/Aesthetic Injector
Maya Newell, Licensed Esthetician

Non-Surgical 
Treatments

Botox Bar
Facial Fillers

Laser Hair Removal
Laser Pigmentation 

and Wrinkles
New – Ultra Clear Laser

TURN BACK THE CLOCK!
Surgical 

Procedures
Breast Augmentation

Breast Lift or Reduction
Tummy Tuck

Mommy Makeover
Liposuction (Vaser, 360)
Facelift, Necklift, Eyelift

Gynecomastia 
(Male Breast Reduction)

Post Weight Loss
Labiaplasty

Skincare & 
Aesthetician Services

Medical Grade Skin Care
Facials

Diamond Glow
Dermaplane

Peels

Book your appointment today!
Niceville • Santa Rosa Beach

(850) 530-6064  |  bluewaterplasticsurgery.com

IMAGINE YOUR 
AD HERE!

REACH EVERY HOME  
IN SOUTH WALTON 

CALL 850-399-0228
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Taming the Green-Eyed Monster:  
Navigating Healthy Jealousy Together 

By Jamie C. Williamson, PhD

Jealousy can be toxic or healthy 
for married couples.  

Toxic jealousy is a red flag.  
But healthy jealousy can actually 
signal that you and your partner 
want to protect your bond.  For 
healthy jealousy, both partners 
share the blame for the jealous 
feelings, and both have a role in 
determining the impact of  jeal-
ousy on their marriage.  

Toxic Jealousy 
Toxic jealousy is rooted in low 

self-esteem, insecurity, and a de-
bilitating fear of  abandonment. 
These psychological drivers can 
transform a loving spouse into a 
“green-eyed monster” who moni-
tors texts and emails without per-
mission, makes accusations of  
lying without evidence, engages 
in controlling behavior, and might 

even stalk their partner.  
People who feel jealousy this 

intensely are still responsible for 
controlling their behavior.  Act-
ing out through anger, control-
ling, and spying is inappropriate, 
unhealthy, and damaging to the 
relationship. These obsessive 
actions lead to conflict and dis-
satisfaction. If  unchecked, they 
could be considered abusive and 
constitute a “red flag” of  concern 
that should be addressed profes-
sionally. 

Healthy Jealousy 
Healthy jealousy, by contrast, 

is a fleeting, manageable emo-
tion that often acts as a protective 
mechanism for the relationship 
rather than a sign of  dysfunction.  

Feelings of  jealousy naturally 
and understandably arise when 
a person experiences a real or 
perceived threat to their marital 
relationship.  Although jealousy 
is more commonly experienced 
by people who are insecure, even 
the most secure people can expe-
rience a twinge of  jealousy when 
someone flirts with their spouse 

and during circumstances that 
involve loss of  time with or atten-
tion from their spouse.  Add a bit 
of  vulnerability to the mix, and 
jealousy escalates, but can still re-
main healthy. 

Fortunately, normal, healthy 
jealousy can be managed through 
open communication, trust-build-
ing, and mutual reassurances of  
commitment. 

Shared Blame and Joint 
Responsibility 

Jealousy in marriage is rarely 
caused by just one person, but 
rather a combination of  one part-
ner’s internal fears and the other 
partner's actions (or lack thereof). 

Why Blame the Person 
Who Feels Jealous:

Rooted in Insecurity: Jealousy 
often stems from personal inse-
curities, low self-esteem, or past 
traumatic experiences, rather 
than the partner's actual behavior.

Emotional Regulation:  Indi-
viduals are responsible for man-
aging their own emotions (fear, 
anger, anxiety) rather than pro-

jecting them onto their spouse.
Unrea l i s t i c  Expec ta -

tions: Sometimes jealousy arises 
from unrealistic demands on a 
partner's time or social life. 

Why Blame the Person 
Who Causes It?

Inconsiderate Behav-
ior: Actions that trigger jealousy, 
such as flirting, keeping secrets, or 
failing to prioritize the spouse, can 
exacerbate insecurity.

Lack of  Trust/Connec-
tion: Not providing enough re-
assurance, emotional closeness, 
or honesty can foster an environ-
ment where jealousy thrives.

Ignoring Boundar-
ies:  Continuing behaviors that 
a partner says makes them un-
comfortable shows disrespect and 
erodes marital trust.  

Responsibility of the 
Jealous Person

While feelings themselves 
aren't "wrong," the individual ex-
periencing them is responsible for 
managing their internal reactions 
and behaviors. 

Root Causes:  Identify and 
use approaches that will reduce 
personal insecurities and increase 
self-esteem. 

Accountability: Be respon-
sible for owning your emotions 
and  communicating them using 
"I" statements (e.g., "I feel inse-
cure when...") rather than making 
accusations.

Behavioral Control:  
Practice self-control. Feeling 
jealous is natural but does not 
excuse expressing those feelings 
through antisocial behaviors like 
controlling or spying. 

Responsibility of the Per-
son "Causing" Jealousy

People are not responsible for 
their spouse's internal feelings, but 
they are responsible for their own 
actions and how those actions af-
fect the relationship's security. 

Avoid Fuzzy Boundar-
ies:   Help create a secure envi-
ronment. Don’t display secretive 
behavior, break commitments, or 
maintain inappropriate closeness 
with others.

continued on next page
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Receive one season pass to Concerts in the Village.

Enjoy early admission access to Concerts in the Village.

Receive discounts on Festival of the Arts merchandise.

Receive membership rates on select MKAF events.

BECOME A MEMBER
- JOIN TODAY!

OCTOBER 25 & 26

ART, MUSIC, AND MORE
FREE EVENT!

APRIL 9 - JUNE 11, 2026

THURSDAY NIGHT
CONCERT SERIES

CHANGE A LIFE -
SUPPORT THE ARTS!

ARTSREACH
PROGRAMS160+
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The Art of Healthy Unproductivity 

By Stephenie Craig

Healthy unproductivity is an 
art and a practice worth learn-
ing. Are you a person who has 
fun and rests without any guilt or 
internal drive to return quickly 
to productivity? If  so, well done 
and others can learn from you. 
Or, are you a person who feels 
pressure to be productive, to 
work, to tend to your to-do list 
all of  your waking hours? Maybe 
you’re a person who says work 
must come first and be complete 
before you can enjoy yourself  
and relax. Perhaps you believe 
that unproductivity is useless and 
lazy. Life gives you all sorts of  
messages about productivity vs. 
unproductivity that can be very 
hard to sort. 

American culture transmits 
clear values about productivity. 
Get up earlier, fit more into a 

day, work harder, earn more, save 
more, buy more, buy bigger…all 
in the name of  achieving success 
and the American Dream. The 
family you come from may also 
have transmitted some values 
regarding productivity. Work be-
fore play, the early bird gets the 
worm, only lazy people rest, al-
ways moving, never sitting, slow-
ing down will get you left behind. 
Your personal goals can also be 
strong drivers that do not permit 
unproductivity. 

While having a good work 
ethic is admirable and impor-
tant, it can be overdone. Personal 
growth matters, and at the same 
time, your brain and body need 
breaks from the stimulation of  
productivity. Living in overpro-
ductivity can result in hypervigi-
lance in your physical body that 
often leads to anxiety, depression, 
excessive tension, chronic pain, 
other health issues, and relation-
ship problems. Balance between 
productivity and unproductiv-
ity is actually a worthy goal. 
You don’t always need another 
growth-oriented book, instagram 
account, or podcast.    

Sometimes what you need is 

consistent time to intentionally 
put away productivity and em-
brace fun and rest. Your body 
was made to need both pro-
ductive work and unproductive 
activities meant to spark enjoy-
ment. 

So, how do you slow down 
and pursue some healthy unpro-
ductive time? 
7 Ways to Practice Healthy 
Unproductivity 

1. Evaluate your current bal-
ance of  productivity vs. unpro-
ductivity. Do you have trouble 
resting or being still? Do you turn 
fun activities into something pro-
ductive? Are you ruled by a to-do 
list? How often do you engage in 
intentional unproductive fun or 
rest? 

2. Go deeper. Reflect on what 
is driving your overproductivity. 
What current or historical mes-
sages make you feel behind or 
guilty when you rest or are un-
productive? What did your par-
ents and other family members 
teach you about productivity and 
rest/fun? What are you afraid 
will happen if  you stop produc-
ing? How might your sense of  
value as a person be connected 

with your productivity? What 
spiritual messages might be in-
fluencing your views of  rest/fun? 

3. Give yourself  permission to 
engage in healthy unproductivity. 
Remind yourself  that life is best 
lived with a balance of  produc-
tivity and fun/rest. Your mental 
and physical health need some 
unproductivity. Rest/fun are not 
lazy but healthy and kind for 
yourself. You will be more pro-
ductive in your work time when 
you take unproductive rest time.

4. Explore unproductive ac-
tivities. Remember the whole 
point is that it is not productive. 
Remember what has been fun 
or restful to you before. Read an 
unproductive book, use creativ-
ity for the sake of  fun, play with 
your pet, lay in a hammock, take 
a nap, dance to music you love, 
bake for the joy of  it, color, do 
puzzles, watch a funny show, take 
a long bath, sit in nature, take a 
stroll, soak up some sun. Find 
your version of  unproductive fun 
and rest. 

5. Plan. Create intentional 
and consistent space in your 
schedule for healthy unproduc-
tivity. Mark your calendar. Keep 

things you need for your fun pur-
suits handy so participating in 
activities is accessible. Create a 
restful space where you can enjoy 
rest and fun regularly. 

6. Practice. Pick an unproduc-
tive activity and spend an hour 
engaging in it. It’s okay if  it is 
uncomfortable at first. Gently re-
mind yourself  that some unpro-
ductivity is good for your mind, 
body, and soul. Let yourself  get 
immersed. Your tasks will still be 
there later. 

7. Repeat. Mark time off  
in your calendar once a week 
when you will not schedule other 
things. Use that time for healthy 
unproductivity and through rep-
etition, your brain will begin to 
embrace your new habit. 

Taking time for restorative un-
productivity is very likely to bring 
energy and enthusiasm back into 
your productive life pursuits. 
Be gracious and consistent with 
yourself  as you explore healthy 
unproductivity as a life practice. 
Connect with us along your jour-
ney for counseling and coaching 
at Journeybravely.com.

Because you are unique...
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Provide Reassurance:  In 
a healthy marriage, partners act 
as allies. So, readily offer reassur-
ance  and adjust behaviors that 
may be legitimate jealousy trig-
gers for a spouse.

Be Transparent:   Being 
open about schedules or interac-
tions builds trust and can help re-
build trust if  there has been a past 
breach. 

Bottom Line:  Fix the 
Problem, not the Blame 

If  you and your partner need 
to navigate healthy jealousy is-

sues, start by acting like coopera-
tive allies.  Avoid the blame game. 
Concentrate on open communi-
cation, setting clear boundaries, 
and strengthening trust. Jealous 
partners should examine their 
insecurities and learn to express 
their feelings constructively.  At 
the same time, the triggering 
partners should be mindful of  
their spouse’s vulnerabilities and 
intentionally avoid actions that 
will activate their spouse’s insecu-
rities and jealousy. Together, you 
can tame the green-eyed monster. 

Let me know if  I can help. 
Jamie C. Williamson, PhD is a 

FL Supreme Court Certified Family 
Mediator and member of  the Gottman 
Referral Network, with a Certificate 
in the Science of  Wellbeing and Hap-
piness from the Harvard School of  

Medicine. She is an owner and part-
ner at Amity Mediation Workshop, 
a mediation practice specializing in 
“friendly divorce” mediation and psy-
cho-educational couples counseling. Dr. 

Jamie speaks frequently on relationship 
topics like jealousy and authors the blog 
“Work it Out”.  You can find her on-
line at amitymediationworkshop.com. 

continued from page 28
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PDO Thread Lift 
Botox
Juvederm Family of Fillers
Kybella
HydraFacial
Diamond Glow
SkinPen Microneedling
Medical Chemical Peels
Viora Laser
Aesthetician Services

BOTOX $10/UNIT
***40 UNIT MINIMUM***

*Must mention ad at time of
booking - no exceptions -

cannot be combined with other
promotions or discounts - ad

excludes by area Botox areas*

DR. AMBER WIEBE
DMD, MAGD, DAAFE, FICOI

WWW.DESTINMEDICALSPA.COM
850-267-0777NATIONAL

INSTRUCTOR

When Spring Comes Back to Life

By Dr. Richard Chern, MD 

We don’t notice it happening 
at first. Winter rarely announces 
itself  all at once—it settles in qui-
etly. Shorter days. Colder morn-
ings. Longer evenings spent on 
the couch. Same house, same 
routine, but something feels dif-
ferent. There’s less energy, less 
motivation, less desire to care.

Where we once enjoyed mov-
ing our bodies, getting outside, 

and feeling strong and capable, 
now the alarm rings and staying 
in bed feels easier. Joints ache. 
Muscles feel weaker. Even simple 
routines—exercise, cooking well, 
making time for ourselves—feel 
like work instead of  something 
life-giving. It’s easy to dismiss it 
as stress, age, or just “the time of  
year.”

As spring approaches, the 
light begins to change. A familiar 
spark returns—the desire to feel 
better, to take care of  ourselves 
again, to re-engage with life. But 
the energy we expect doesn’t 
necessarily follow the season. 
Motivation fades as quickly as 
it appeared, leaving frustration 
and the quiet question: Why 
don’t I feel like I should?

At The Hormone Restora-
tion Center, we hear this story 
every year.

Winter blues aren’t just about 
the weather. They’re also about 

hormones. As daylight decreases, 
hormonal signaling in the body 
shifts. Testosterone, estrogen, 
progesterone, thyroid hormones, 
cortisol—and even Vitamin D—
all influence how we feel, how 
we move, how we sleep, and how 
we recover. What many people 
don’t realize is Vitamin D isn’t 
just a vitamin; it functions as a 
hormone, affecting mood, im-
mune health, muscle strength, 
and bone density. During the 
winter months, when sunlight 
exposure drops, Vitamin D lev-
els often fall right along with en-
ergy and motivation.

When hormones decline or 
fall out of  balance, energy drops, 

mood flattens, sleep suffers, and 
winter feels longer and heavier 
than it should.

Hormones also do far more 
than influence mood or libido. 
They are foundational to the 
body itself. Testosterone and es-
trogen are essential for maintain-
ing muscle mass in both men and 
women. When levels are low, the 
body loses lean muscle—even 
with consistent exercise. As mus-
cle declines, metabolism slows, 
joints lose support, and fatigue 
becomes the norm rather than 
the exception.

Hormones play a critical role 
in bone health as well. Estrogen, 
testosterone, and Vitamin D 

work together to protect bone 
density. When any of  them are 
deficient, bone loss accelerates, 
increasing the risk of  osteopo-
rosis and fractures in both men 
and women. This loss happens 
quietly, often for years, before it 
ever makes itself  known.

This is why so many people 
feel tired, frustrated, and frag-
ile. Why workouts stop work-
ing. Why motivation disappears. 
Why winter feels like survival 
instead of  rest—and why spring 
can feel like a letdown.

Hormone optimization 
helps.

When hormones are restored 
to healthy levels the body re-
sponds. Energy improves. Mus-
cle becomes easier to build and 
maintain. Bones are protected. 
Sleep deepens. Mood stabilizes. 
That natural desire to care for 
yourself  returns.

Hormone Replacement 
Therapy isn’t about pushing the 
body beyond normal. It’s about 
restoring what time, stress, and 
life have gradually taken away.

At The Hormone Restoration Cen-
ter, we take a comprehensive, personal-
ized approach. You’re not broken, and 
you’re not alone. You don’t have to wait 
for another season to feel like yourself  
again. Just call us: (850) 837-1271. 
It might just change your life.

Elevate Your Wellness in 2025
with Medical Marijuana

Obtain Your Physician Consultation
and Med Card for a Healthier,

Happier You!

M A R I J U A N A  R E M A I N S  M E D I C A L  I N  F L O R I D A

THEKAYALIFE.COM

 850-213-1215

 BOOK A VISIT!

CANNABIS 
                                   CLINICIANS

PANAMA CITY

MIRAMAR BEACH

PENSACOLA

MARIANNA

• Corrective Haircolor 
• Highlights 
• Men’s Cuts 
• Keratin Smoothing Treatments 
• Make-Overs 
• 19 Years in Business

1598 S. County Hwy. 393, #103
Santa Rosa Beach

Kindal’s
HAIR STUDIO

Call For Appointment 850-278-6575 

At Kindal’’s Hair Studio  
it’s All About You!
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Psychotherapy30A.com 

Individual, Marital  
and Family Therapy

1-850-837-0123
1131 Mack Bayou Rd & 
76 Allen Lakeshore Dr.

Michael McManus LCSW

Inside the Therapy Room: What Really Happens in a Session

By Michael McManus  
LCSWPsychotherapist

For many people, starting 
therapy can feel like stepping into 
unfamiliar territory. What does a 
therapist actually do? What hap-
pens in a session? And how does 
talking to a professional lead to 
lasting change?

At its core, psychotherapy—
also called counseling or talk 
therapy—is a process that helps 
people explore their emotions, 
thoughts, and behaviors in a safe, 
private, and supportive environ-
ment. Therapists are trained to 
help clients gain insight into their 
patterns, manage anxiety or de-
pression, recover from trauma, 
improve relationships, and culti-
vate personal growth.

The First Session
The first meeting is often 

about building comfort and gath-
ering background information. 
Your therapist may ask what 
brings you in, what’s been trou-
bling you, and what goals you’d 
like to reach. It’s also a time for 
you to ask questions—about the 
therapist’s style, confidentiality, 
or what therapy might look like. 

Many clients feel relief  simply 
from being heard without judg-
ment.

What Therapists  
Actually Do

Good therapists don’t just 
listen; they guide conversations 
in ways that promote awareness 
and change. They may highlight 
recurring themes, reflect emo-
tions, or help connect past expe-
riences with current challenges. 
Depending on their approach, a 
therapist might use specific tech-
niques like:
• �Cognitive-behavioral therapy 

(CBT): Challenging unhelpful 
thinking patterns and replacing 
them with realistic, balanced 
thoughts.

•  �Psychodynamic therapy: Ex-
ploring how early experiences 
shape present behavior and re-
lationships.

•  �Humanistic or person-centered 
therapy: Emphasizing self-ac-
ceptance and aligning behav-
ior with one’s true values.

•  �Mindfulness-based therapy: 
Developing awareness and 
presence to reduce reactivity 
and stress.
Most therapists blend several 

methods to fit each client’s needs 
rather than adhering rigidly to 
one model.

Common Themes in Therapy
People come to therapy for 

countless reasons—relationship 
conflicts, grief, anxiety, stress, or 
a search for meaning. Over time, 
certain themes often surface: set-

ting boundaries, improving self-
esteem, healing wounds from the 
past, identifying personal values, 
or reclaiming a sense of  agency 
in life.

The Path Toward Growth 
and Healing

Therapists help clients grow 
by doing more than offering 
advice—they create conditions 

where insight, self-compassion, 
and change can occur naturally. 
They model empathy, curiosity, 
and acceptance, helping clients 
internalize these attitudes to-
ward themselves. Progress often 
unfolds gradually as clients learn 
to tolerate difficult feelings, chal-
lenge limiting beliefs, and prac-
tice new ways of  thinking and 
relating.

Beyond Symptom Relief
The ultimate goal of  therapy 

isn’t only to reduce distress but 
to foster self-actualization—the 
process of  becoming one’s full-
est, most authentic self. Clients 
begin to see their challenges not 
just as problems to fix, but as op-
portunities for growth. A success-
ful therapeutic relationship helps 
people rediscover their own resil-
ience, wisdom, and capacity for 
joy.

In the end, therapy is less 
about being told what to do and 
more about learning how to lis-
ten deeply—to one’s own mind, 
body, and spirit—and using 
that understanding to live with 
greater freedom and purpose.

Michael McManus LCSW is a 
psychotherapist in private practice in 
Santa Rosa Beach. He can be reached 
by text or phone at 1-850-837-0123 
or visit psychotherapy30A.com 

thehormonerestorationcenter.com

Look Healthy,
Feel Alive!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B 

Miramar Beach, FL
(850) 837-1271

Now offering Semaglutide/B12 for weight loss.
Experience real weight loss results without hunger, 
extreme diet or exercise

®

Hormone Imbalance?
Optimize your health 
the natural way with
bioidentical hormones.

Three Years In A Row! 
Thank you Destin!

CCaallll  DDrr..  CChheerrnn,,  MMDD  aanndd  SSuuee  GGrriiffffiinn,,  AARRNNPP  ttooddaayy!!

 

Don’t Miss Out On Our Next Issue!   
For advertising information call,  

850-399-0228
SoWal Life is printed and delivered to every home & business  

in Santa Rosa Beach and 30A each month! 



Page 32	 South Walton Life   www.southwalton.life	 March 2026

Wellness

Consider a Chemical Peel Before Summertime Arrives
By Bridget Sullivan,  
PA-Coastal Skin Surgery & 
Dermatology 

There are many different 
types of  chemical peels and 
many benefits from this cos-
metic treatment. Chemical 
peels, also known as chemex-
foliation, trigger the repair and 
regeneration process in the epi-
dermis and the dermis, resulting 
in the remodeling of  the skin’s 
surface. Chemical peels differ in 
how deeply they penetrate the 
different layers of  skin. The dif-
ferent types of  peels are super-
ficial, medium-depth and deep 
peels. Chemical peels can help 
with conditions like acne and 
acne scarring, melasma, hyper-
pigmentation, sun damage, fine 
lines and wrinkles, uneven skin 

tone, and dull skin. 
Depending on the type of  

chemical peel you choose de-
pends on the goal you are try-
ing to achieve, your skin type, 
and your desired recovery time. 
The many benefits of  chemical 
peels can include: evening out 
skin tone, helping with fine lines 
and wrinkles, decreasing pore 
size, improving skin texture, 
stimulating collagen production, 
brightening dull skin, decreas-
ing sebum or oil production, 
decreasing sun damage, helping 
improve skin products to absorb 
more effectively, and reducing 
acne and acne scarring. 

This treatment is typically 
preferred to be done in the 
colder months because during 
the recovery process, which is 

about a week, you want to avoid 
direct sunlight and have mini-
mal sun exposure. The recovery 
process will vary greatly depend-
ing on the type of  chemical peel 
you choose, but for a typical 
medium-depth peel, you will 
experience skin shedding for 4-7 
days. A post-care packet and in-
structions will be provided after 
your procedure to ensure un-
derstanding and optimal results. 
Not everyone is a candidate for 
a chemical peel, so make sure to 
have a consultation with your 
medical provider to ensure the 
best fit for your skin type and de-
sired results. Healthy skin leads 
to beautiful skin, and we all de-
serve to love the skin we are in! 

Ear, Nose, Throat, Allergies
Hearing

Facial Plastic Issues
From newborns to the elderly

Stop suffering from painful sinus issues. 
Services offered by Emerald ENT are

comprehensive and unique to this area. 

We are thrilled 
to announce our 

second location in 
Panama City Beach. 

12909 Panama City Beach 
Parkway, Panama City Beach,

FL 32407

Accepting New Appointments!
(850) 797-6191 | Emerald-ENT.com

141 Mack Bayou Loop, Suite 102, Santa Rosa Beach
12909 Panama City Beach Pkwy., Panama City Beach, FL 32407

IMAGINE YOUR  
AD HERE!

REACH EVERY HOME IN  
SOUTH WALTON 

CALL 850-399-0228

the “seeds,” while prebiotic fibers 
provide the nourishment that al-
lows them to flourish. Together, 
they help shape digestive terrain.

Not all probiotics are the 
same. Strains and potencies vary, 
and prebiotic fibers can aggra-
vate some digestive systems if  
introduced too quickly. Because 
not every gut responds the same 
way, they should be introduced 
thoughtfully and increased gradu-
ally.

It’s also important to recognize 
that not every digestive system 
benefits from supplemental pro-
biotics or prebiotic fibers. Certain 
digestive patterns or underlying 
gut conditions may require a more 
targeted approach rather than 
broad supplementation.

When I look closer: bloating or 

irregular digestion, recent antibi-
otic use, immune imbalance, and 
skin or hormone concerns

Practical Tip: Start low. In-
crease gradually. Monitor re-
sponse carefully. Individuals using 
GLP-1 medications may benefit 
from additional digestive support 
due to slowed gastric emptying, 
but adjustments should always be 
gradual and individualized.

B-Complex Vitamins – Cellu-
lar Energy & Stress Support

B vitamins are essential for en-
ergy production, nervous system 
signaling, red blood cell formation, 
and stress adaptation. They are 
not stimulants. They support the 
body’s ability to generate steady, 
efficient energy. Stress, hormonal 
transitions, digestive variability, di-
etary restriction, or genetic factors 
can increase demand.

When I look closer: persistent 

fatigue, brain fog, elevated stress, 
hormonal shifts, and limited di-
etary variety

Practical Tip: Form matters. 
If  B12 has not been helpful in the 
past, the issue may be the form 
rather than the dose.

Supplements are tools, not 
shortcuts. Quality matters. For-
mulation matters. Dosage matters. 
Context matters most. The goal is 
not to take more. The goal is to 
take what is appropriate for your 
body, your current demands, and 
your season of  life.

Spring is about renewal, not 
rushing. Sustainable health is built 
through steady habits, thoughtful 
evaluation, and informed deci-
sions, not trends or impulse pur-
chases. When the foundation is 
strong and support is chosen stra-
tegically, small adjustments create 
meaningful momentum.

TORTOISE 
continued from page 10 
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Silver Linings

By Rick Moore

Leadville, Colorado, is known 
for the Silver Dollar Saloon, Doc 
Holiday, Jessie James, and the 
unsinkable Molly Brown. It all 
began in 1860 when Abe Lee 
discovered gold in the Rocky 
Mountains. Over a thousand 
miners set up camp in the sur-
rounding area, hoping to strike it 
rich as well. Five years later, most 
of  the gold was depleted. The 
camps dwindled down to only a 
few hundred men. It seemed the 
only thing left in town was the 
mounds of  lead ore extracted 
from the mines that were tossed 
aside and considered worthless. 
Then, a few years later, it be-
came clear there was a fortune 
in those lead ore mounds due to 
the amount of  silver they con-
tained. That “black sand” as it 
was called, contained 40 ounces 
of  silver per ton. In two years 
time, the town became known 
for its silver mining, the popula-
tion grew from a few hundred to 
30,000, and many in the com-
munity became very wealthy. 
The town had no more gold, but 
there was definitely a “silver lin-

ing” to their story.
Just outside of  Orlando, Flor-

ida, in a city named Winter Park, 
there is an affluent area known as 
The Vias. Because the area had 
an excellent public education 
system, my wife and I wanted to 
live there so our boys could at-
tend school in that district. We 
certainly could not afford to 
purchase a home in The Vias, 
as most of  them cost millions of  
dollars. However, one of  my boys 
told us about a home for rent in 
The Vias, and we were shocked 
to discover it was within our 
budget. The house was located 
on a canal that was part of  the 
chain of  lakes connecting Mai-
tland to Winter Park. When we 
went to check it out, we looked 
at each other and asked, “Where 
is the house?” It appeared there 
was only a two-car garage on 
the property. Come to find out, 
what looked like a garage was the 
house. Developers were purchas-
ing old properties in the area, 
tearing down the dilapidated 
structures and building man-
sions. This particular lot had yet 
to be cleared. We decided to rent 
the property and make it an ad-

venture.
At first I was paranoid about 

meeting others who lived nearby. 
They lived in mansions, and we 
lived in what looked to be a ga-
rage. The first week we moved 
in, my youngest son made 
brownies for our neighbors and 

insisted we introduce ourselves 
to them. There was no “Big 
I - Little U” attitude from any-
one. We were welcomed into 
the community with open arms. 
The next morning, as I looked 
out our kitchen window toward 
one of  the perfectly manicured 

estates, I pondered what it would 
be like to live in such an edifice. 
Then, I went to our sliding glass 
door and looked across the canal 
to another incredible home and 
contemplated what it would be 
like to live in that luxurious prop-
erty. Suddenly, it dawned on me; 
I had the best view in the entire 
neighborhood. They had to look 
out of  their windows and see a 
run-down house that looked like 
a garage, and I got to look out of  
my windows and see mansions! 
At that moment, I truly under-
stood what it is like to have a sil-
ver lining.

The phrase “silver lining” is 
from a poem by John Milton in 
1634: “Was I deceived, or did a 
sable cloud turn forth her silver 
lining on the night?” This ex-
pression was used to represent 
hope and the hidden benefits 
in negative situations. There is 
a bible verse that is somewhat 
similar. Romans 8:28 says, “All 
things work together for the good 
to those who love Him…” It can 
be hard to find the good in tough 
times. Just keep looking.

Rick Moore is Communication 
Pastor at Destiny Worship Center

626 Serenoa Road 
Santa Rosa Beach 
850.270.7206
www.baysidepickle.com
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Special Events

Our  
Ad & Editorial 

Deadline  
is the   

20th of each 
month for 

the following 
month’s issue.



Page 34	 South Walton Life   www.southwalton.life	 March 2026

Musing

Lauren Ewashko: Airman, Model and Christian Capitalist
By Rich Sanders

Like so many members of  our 
community, Lauren Ewashko 
moved to the Emerald Coast 
courtesy of  the U.S. Air Force.  
When her service concluded, Lau-
ren stayed because her “soul loves 
it here” (Locals Get It)!

Lauren traveled the world 

extensively, mostly with just a 
backpack.  Like most Christian 
Capitalists, Lauren benefited 
from hard work.  “Every time I 
put everything in storage.  I'd go 
for six months, come back, and 
work really hard.  It was just easy 
to pick up gigs and get enough 
funds to support myself  to go out 

for months at a time.  I loved it!”
Her simplified life brought her 

closer to God:  “Every time I'd 
come back, I would clear more 
out of  the storage unit.  I started 
feeling more clarity.  My clarity 
with God started.”

Lauren then landed on a core 
principle of  the Christian Capi-

talist: “I am so grateful to give 
because I receive… there’s some-
thing that I just trust and have 
faith that more will come.  There 
is trust in a gift…. so I choose to 
give. Therefore, I choose to allow 
and to trust and to receive and live 
and just let God move through 
me.”

A few months after her young 
daughter passed away, Lauren de-
cided to go to a restaurant for the 
first time.  Her server was in a des-
perate situation.  When she was 
ready to leave, God called Lauren 
to give the server $100 - that was 
half  of  all the money Lauren had 
left!  Lauren explains: “So I go in 
and I take her a hundred dollars 
and I give it in love.   I've got tears 
pouring down my face. I was like: 
‘I'm so grateful.’  This is the first 
time I've been out. You blessed my 
life.”

As many folks have mentioned 
on the podcast, Lauren received a 
benefit from her gift very quickly 
after that.  A few months later, she 
received a surprise invitation to a 
coaching course called Immersion 
on a Friday, and the course started 
on the next Monday.  “Guess how 
much the course costs?  $10,000!  
A hundredfold for that $100 that 
just a few months later after I gave 
it… It is one of  the reasons why 
I'm here right now… It's a bless-
ing to be a blessing to others. It 
just comes back if  you're open to 
receiving.”

Lauren decided that the best 
way for her to recover from her 
grief  was to give back to the com-
munity.  As the Chief  Engage-
ment Officer of  the Advanced 
Sacred Heart Academy, a school 
for children with developmental 
differences in Fort Walton, Lau-
ren gets to advocate for those kids 
every day, and she helped raise 
funds for its new building.

Lauren recently appeared on 
the Christian Capitalist podcast, 
and you can listen to the entire 
episode on SOWAL Life’s web-
site.  We are excited to share inspi-
rational stories of  hard work and 
generous giving to the poor and 
needy in the name of  Jesus Christ, 
like Lauren Ewashko!
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PREMIUM POTTERY  AT  
AFFORDABLE PRICES
•  Over 85,000 square feet of unique 

pottery and garden decor
•  Copper and bronze sculptures, statuary, garden figures & water features 
•  Large selection of fountains in many sizes, finishes & styles
•  Many styles and colors, from statement pieces to succulent pots
•  Commercial planters  •  Fountains and accents

Two Miles East of Pier Park

12405 Panama City 
Beach Pkwy. 

Panama City Beach

850-960-POTS (7687)

A Pastor’s Ponderings: God Sightings

By Rev. Pete Hyde  

Just a mile or two east of  the 
small (population 200) rural 
town situated in the vast, open, 
windy, "big sky" plains of  west-
ern Oklahoma is the Lochman 
ranch.  It is a modest spread in 
terms of  size but has features not 
found on many of  the larger arid 
wheat farms and cattle ranches 
of  the western high plains.  Just 
east of  the farmhouse, barns and 
outbuildings is a small butte (a 
flattop hill) known as Lochman’s 
Hill.  It rises abruptly out of  the 
flat plains a hundred feet or so.  
The flat stony top is probably 50 
feet in diameter.  From the top 
(not too bad of  a climb), you can 
see "forever" in all directions - 
especially on a clear day.  The 
lonely whistle and rumble of  one 
of  the 10 or 15 Santa Fe/Bur-
lington Northern freight trains 
on the mainline from Chicago to 

LA can be heard and felt well be-
fore the multi-engine and up to 
60 or 70 freight cars can be seen 
coming over the horizon to pass 
by the butte and come through 
the town of  Fargo, slowing to 40 
or 50 miles per hour.

In the middle of  the flat top 
of  Lochman's Hill, an old, rug-
ged, weathered cross, probably 
10 to 15 feet high, has been 
erected.  The church I pastored 
there gathers on Lochman's Hill 
for a sunrise service each Easter 
morning.  The sun breaks across 
a treeless horizon with a dazzling 
beauty and glory that will rival 
any beach sunrise.  A close and 
concentrated look to the west and 
a little north at sunrise from the 
top of  the butte on a clear morn-
ing will reveal what looks like a 
little white fence post standing 
right at the edge of  the horizon.  
As the sun gets higher, the image 
disappears.  I asked Oliver Loch-
man about the image one Easter 
Sunday.  He said it was the white 
CO-OP grain elevator from a 
small town across the Texas bor-
der, some 25 miles away.  When 
the sun is just right, and the sky is 
just clear enough, there it stands 
almost like a lighthouse on the 

horizon - a beacon - shining in 
the distance for just a few short 
minutes when all the conditions 
are right.

For some reason, this memory 
from Lochman’s Hill has been 
floating around in my mind.   The 
vast expanse of  God's creation 
from Lochman's Hill is a God 
sighting, as is a sunrise or sunset 
on the beach, a walk through a 
forest, or up a mountain trail.  

The little, white, fence-post-
sized grain elevator reflecting the 
morning sunlight on the horizon 
on a perfect morning; the crying, 
lonely wail of  the train whistle in 
the distance on a dark and lonely 
night; the dedication and quiet, 
Christian spirit of  Oliver Loch-
man are all God sightings for 
me.  God has blessed me through 
them and blesses me again in the 
memory of  them. 

Stop for a moment, close 
your eyes, and reflect on where 
you have seen God.  Where have 
you had a "God Sighting?"  Let 
those images and "God-touches" 
comfort you and give you peace.  
Open your eyes and resolve 
today to see and recognize where 
God touches you today and 
every day.

Rev. Pete Hyde serves as chaplain 
with the South Walton Fire District



Page 36	 South Walton Life   www.southwalton.life	 March 2026

Musing

What Can You Do In 10 Minutes?

By Kirk McCarley

It’s now been 43 years since 
musician and songwriter Declan 
Patrick McManus intentionally 
committed himself  to a new 
challenge:  writing a song in 
less than ten minutes.  “Every-
day I Write the Book” went on 
to chart in the Top 40 in both 
the US and UK, his first effort 
to accomplish that feat in both 
countries.  

Some years later, in an inter-
view, McManus, better known 
as Elvis Costello, commented.  

“’Everyday I Write the Book’ 
was a song I wrote in ten min-
utes almost as a challenge to 
myself.  I thought, maybe I 
could write just a simple, almost 
formula song and make it mean 
something…I invested less 
emotionally in it than any other 

songs from that time yet it’s the 
one that everyone warmed to.”

Other songwriters and mu-
sicians have also found success 
in brevity.  The Guess Who’s 
“American Woman” came to be 
while Randy Bachman was tun-
ing his guitar when he stumbled 
upon a new riff while replacing 
a broken string. Overhearing, 
vocalist Burton Cummings 
improvised some lyrics.  The 
song peaked at the top position 
in both Canada and the US in 
1970.

Beyond music, consider 
a handful of  other “brief ” 
achievements.

Abraham Lincoln’s Gettys-
burg Address, all of  272 words, 
took about two or three minutes 
to recite.

Austrian skydiver Felix 
Baumgartner set a world re-
cord for the highest free fall 
and became the first person to 
break the sound barrier relative 
to the surface without vehicular 
power on his descent.  Diving 
from more than 130,000 feet, 
he spent only nine minutes in 
the air.

In 1967, Sweden switched 
from driving on the left to the 
right side of  the road.  While 
the planning took years, the 
actual, massive, one-day switch 
involved a 10-minute total traf-
fic freeze at 4:50 a.m. to change 
sides.

Once considered physiologi-
cally impossible, English athlete 
Roger Bannister clipped the 
threshold of  running a mile in 
less than four minutes in 1954.

We are conditioned to be-
lieve that noteworthy achieve-
ments always require intense 
effort and hours and days, if  not 
years of  work and preparation.  
Though the milestones cited 
are not to be minimized as a 
significant amount of  planning 
and prepping were devoted to 
the tasks, the actual execution 
required mere minutes.  

Though we “mortal souls” 
may not possess the talents of  
prominent musicians, gifted 
athletes, or skilled leaders, do 
we not have it within our ca-
pacities to have a significant 
impact?  Let me explain.

Kids:  The “parentals” have 
been nagging you to make your 

bed.  How long does that take?
Parentals:  Though it’s not 

your assigned job, might today 
be an opportunity to help out 
and make the sack lunches?

Is there a friend or former 
client you’ve not connected 
with for a while?  What’s the 
harm in a brief  text message?  
Who knows, maybe that client 
just needed a reminding nudge 
to re-engage.

You’re stuck on a project or 
concerned about a potentially 
difficult conversation upcoming.  
What about a ten-minute walk 
to clear your head?

Does someone need a prayer 
for their welfare or a difficult 
time?

More than 40 years ago, 
when an attorney first began 
writing part-time, he would 
commit a brief  period each day 
to composition.  Sometimes the 
words flowed almost effortlessly, 
other times not so much.  He 
discovered the value in writing 
daily as an exercise.

“Write at least one page 
every day, without fail.  If  
you’re trying to write a book, 

and you’re not writing at least 
one page a day, then the book is 
not going to get written.”

The novel was finally com-
pleted.  Until a small publish-
ing house picked it up, however, 
it was rejected at least 28 times; 
perhaps more.  It was only after 
the publication of  his second 
novel, that his first one began to 
gain attention.

The second novel was “The 
Firm.”  The first one was “A 
Time to Kill.”  

Today, more than 37 consec-
utive number one fiction best-
sellers later, John Grisham has 
long since retired from his law 
practice.

A graduate of  the University of  
North Texas, Kirk McCarley is a 
Certified Professional Coach as well 
as a Professional in Human Re-
sources (PHR) and SHRM-CP 
Certified. He is also a Production 
Assistant for both college football and 
basketball for ESPN and leads group 
cycling classes as a Certified Spinning 
instructor. Contact kirk@theseedsow-
ercoach.com, theseedsowercoach.com, 
or call  (314) 677-8779.

• Path of Grace Thrift Stores •
R E C O V E R Y  T H R O U G H  F A I T H

Please Consider Donating to Support Women in 
Recovery and to Reunite Families

ITEMS NEEDED FOR STORE & MINISTRY:
Artwork — Paddle Boards — Vehicles — Kayaks — Apparrel — Appliances — Boats

Jewelry — Household Goods — Furniture — Electronics

Come in to see our beautiful chalk painted furntiure!

10962 U.S. Hwy. 98 W, Miramar Beach  |  850-654-8500 Call for Pickup
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Sean of the South: Dogs 

By Sean Dietrich

My truck cab was filled with 
three barking dogs and one idiot. 
The dogs were in the backseat. 
The idiot was behind the wheel.

“Sit down!” the idiot kept say-
ing.

But my dogs do not sit when I 
drive. They never sit. They duti-
fully explore their space when the 
vehicle is underway.

To the untrained eye my dogs 
appear to be acting disobediently. 
But that’s not it. Really, they are 
just looking for food.

They are always looking for 

food. They even look for food 
in places where there has never 
been any food, such as my bath-
room. In a pinch, they will even 
resort to eating non-food items 
such as my reading glasses, my 
sandals, sheetrock, etc.

But they particularly go crazy 
when in my truck because they 
know the odds of  finding aban-
doned food here are exponential. 
Thus, they are constantly on the 
lookout for expired Corn Nuts, 
old pistachio shells, or a petrified 
French fry predating the Reagan 
administration.

So we finally arrived at the 
dog park. I turned them loose. 
They ran. They chased squir-
rels. They wrestled. They hunted 
around for any threatening or 
suspicious objects so they could 
sniff them, bark at them, then 
pee on them.

And then, basically, all the 
dogs in the dog park just stood 
around. That’s all the dogs do 
there. They play for short bursts, 
then they stand around and look 
at their owners.

“Why do dogs just stand 
around at dog parks?” one 
dog owner asked the group of  
us dog owners who were also, 
as it happens, just standing 
around.

Another dog owner said, 
“I drove forty-five minutes to 
get here, just so my dog could 
stand around.”

One of  the other dog 
owners remarked, “You ever 
wonder what would happen 
if  dog and human roles were 
reversed? What if  DOGS took 
US to human parks? Would 
we go to the bathroom in front 
of  each other?”

We all just looked at him.
And, of  course, at dog 

parks, dogs sniff each other’s 
rears. I don’t know why dogs 
do this. This behavior has al-
ways perplexed me. They are 
not picky about whose butts they 
sniff. They’ll sniff any butt you 
give them.

I’ve read that rear-sniffing is a 
primal greeting of  sorts wherein 
complex pheromone scents are 

exchanged. But I think it’s some-
thing dogs do because they like 
nasty things.

I have been owned by 13 
dogs in my lifetime. And I have 
learned that dogs are not above 
wallowing in stinky objects. I 
have seen my dogs roll them-

selves in everything from cat 
feces to armadillo remains.

And one time when I was 
in a major city—this is a true 
story—walking my blood-
hound after hours, we were 
near the dumpsters. It had 
been a long night. I had just 
given a speech and I was tired, 
so I wasn’t paying attention.

When I got back to the 
hotel, the clerk looked at me 
and said, “Sir, there’s some-
thing in your dog’s mouth.”

“Drop it, Thelma Lou!” I 
said.

It turned out to be—re-
member I am not kidding—a 
retired breast implant. The 
thing hit the floor.

The clerk and I stared at 
the prosthesis and, in a mo-

ment I will never forget, the clerk 
said flatly, “Double D.”

I’m running out of  room here, 
but I’ll close by saying, the more 
I learn about people, the more I 
like my dogs.

Raw fish dishes & grilled foods  
prepared by lively chefs in a sleek,  
modern environment.

4552 US Hwy. 98 Santa Rosa Beach, FL
(Next to Louis Louis)
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THAI ELEPHANT
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& Creative

Lunch &  
Lunch Specials

Mon-Fri 
11am-3pm 

Dinner, 3pm-9pm 
Sat/Sun & Holiday 

Dinner All Day

850-660-6711

3906 Hwy 98/Santa Rosa Beach 
Post Office Shopping Center

Wellness

Saturday and Sunday from 8 
a.m. to 3 p.m. 

“We are excited to provide ur-
gent care for patients who need 
to be seen for illnesses and 
injuries that can be treated 
outside of  the emergency 
room with convenient ac-
cess to 30A”, said Trey Ab-
shier, President and CEO 
of  Ascension Sacred Heart 
Emerald Coast. “This will 
allow people to get the care 
they need close to home 
sooner and help to lessen 
waits at the ER.” 

High temperatures, in-
tense humidity and an in-
flux of  visitors drive a surge 
in emergency medical calls 
across Destin and South 
Walton County each sum-

mer. The need for convenient, 
accessible care extends year-
round and the new urgent care 
helps meet that demand.

Ascension Sacred Heart 
Medical Group also expanded 

primary care in February with 
the opening of  a new clinic in 
Santa Rosa Beach. Ascension Sa-
cred Heart Primary Care - Mack 
Bayou is located in the Medical 
Office Building on Mack Bayou 

Loop. Laura Bruck-Hillas, 
APRN, is accepting new 
patients. Appointments can 
be made by calling 850-
278-3932. 

Walk-in care is avail-
able in Okaloosa County 
at  Ascension Sacred Heart 
Medical Park and Walk-
in Clinic - Destin, 36500 
Emerald Coast Parkway in 
Destin. Hours are Monday 
through Friday from 7:30 
a.m. - 3 p.m. 

Ascension Sacred Heart 
Emerald Coast has more 
than 20 primary care pro-
viders for adults and chil-

dren with 9 clinic locations in 
Walton and Okaloosa Coun-
ties. Ascension Sacred Heart 
Primary Care and Urgent Care 

- South Walton will be adding 
primary care later this year. To 
find medical care near you visit 
GetSacredHeartCare.com. 

URGENT CARE 
continued from page 9 
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Beignets & Brew: Bringing People Together
Grayton Beach just got a little 

sweeter. Husband-and-wife team 
Chris and Shannon Kramolis 
opened Beignets & Brew, a café 
concept known for its hot, made-
to-order New Orleans-style 
beignets and specialty coffee cre-
ations. But for the Kramolis fam-
ily, the café represents far more 
than a place to grab breakfast or 
a morning latte—it’s a space de-
signed to bring people together.

Beignets & Brew has built its 
reputation around a simple but 
meaningful idea: creating mo-
ments of  connection. According 

to Shannon, the mission behind 
the brand is rooted in hospitality 
and community.

“We are rooted in a mission to 
create spaces where people can 
slow down, connect, and enjoy 
life’s sweetest moments,” she 
said.

From the moment guests walk 
through the doors, the experi-
ence is designed to brighten their 
day. The café blends warm hospi-
tality with a thoughtfully crafted 
menu that centers on comfort, 
connection, and celebration. 
The brand’s guiding philosophy, 

known as the “Spread the Sweet-
ness” initiative, encourages small 
acts of  kindness and shared mo-
ments that can leave a lasting 
impact.

At the heart of  the menu are 
the café’s signature beignets—
pillowy French donuts served 
hot and fresh, generously dusted 
with powdered sugar. Guests can 
enjoy them in their classic form 
or topped with specialty flavors 
and seasonal creations. The 
beignets are meant to be shared 
across tables, passed between 
friends, and enjoyed together. In 

addition to the café’s signature 
pastries, the menu also features 
indulgent breakfast and honey 
butter chicken croissants and ro-
tating limited-time creations that 
bring new flavors and excitement 
throughout the year.

Complementing the beignets 
is an innovative coffee program 
designed to balance comfort with 
creativity. Guests can choose 
from traditional drip coffee and 
espresso drinks or explore spe-
cialty lattes and unique flavor 
combinations like the signature 
Biscoff Cookie Butter Latte. The 
café also offers plant-based en-
ergy drinks, smoothies, and re-
freshing beverages designed to 
appeal to guests of  all ages.

Whether someone is stopping 
in for an early morning coffee, 

meeting friends in the after-
noon, or treating their fam-
ily after school, the menu is 
designed to make every visit 
feel like a small celebration.

The space itself  reflects 
the brand’s welcoming spirit. 
Designed with a modern bis-
tro style and an Instagram-
worthy aesthetic, the café 
aims to create an inviting 
environment where guests 
feel comfortable lingering, 

connecting, and capturing mem-
orable moments.

For the Kramolis family, 
community involvement is just 
as important as great food and 
coffee. Beignets & Brew actively 
partners with local schools, par-
ticipates in community events, 
and supports nonprofits making 
a difference in the area. From 
hosting spirit nights to celebrat-
ing teachers and nurses, the café 
looks for meaningful ways to give 
back and stay connected to the 
neighborhood it serves.

With its focus on hospitality, 
community, and a little pow-
dered-sugar magic, Beignets & 
Brew is set to become a sweet 
new gathering place in Grayton 
Beach—one beignet at a time.

Our Ad & Editorial Deadline is the   
20th of each month for the  

following month’s issue.
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Gators + Food + Booze = Fun at  
Fudpucker’s GatorFest 2026 

GatorFest 2026
Get ready for GatorFest 2026, 

returning on May 2, 2026 from 
11 a.m. to 3 p.m. for four action-
packed hours of  food, fun, and 
Florida wildlife. Hosted at Des-
tin’s favorite family hotspot, this 
annual celebration brings locals 
and visitors together to honor 
one of  the Gulf  Coast’s most 
iconic creatures, the alligator.

And here’s the best part: Gen-
eral Admission is FREE.

GatorFest Activities
GatorFest 2026 delivers an 

immersive Florida festival expe-
rience with something for every 
age group.

• Thrilling Gator Shows fea-
turing up-close demonstrations 
and educational insights

• The fan-favorite Gator Tail 
Cook-Off Competition, where 
local chefs compete for bragging 
rights

• Live entertainment and 
music throughout the event

The Kid Zone is packed with 
family-friendly fun, including 
face painting and gator-themed 
games designed to keep young 
adventurers engaged and smiling 
all afternoon.

Adults can explore specialty 
vendors, sample bold flavors, and 
soak in the coastal festival energy 
that makes this event a local fa-
vorite year after year.

Admission Options
General Admission is FREE. 

Enjoy full access to the vendor 
marketplace, Kid Zone, live 
music, gator shows, and all gen-
eral festival entertainment.

Bring the whole crew, no 
ticket needed.

VIP Experience
Upgrade your day with exclu-

sive access to the VIP tent and 
Gator Tail Cook-Off tasting.

$30 (21+) – Includes alcoholic 
samples.

$15 (Under 21) – Includes 
tasting access (no alcohol).

VIP is your ticket to tasting 
the best gator tail on the Emerald 
Coast in cool, shaded comfort.

Fudpucker’s Beachside 
Bar & Grill

Fudpucker’s Beachside Bar & 
Grill continues to lead the way 
in family-friendly entertainment 
along the Emerald Coast. Home 
to Gator Beach, known as “The 
World’s Greatest Alligator Park,” 
guests can experience safe, edu-
cational interactions with live al-
ligators all year long.

From Pirate Brew Fest to Kid’s 
Day to the Noon Year’s Eve Bal-
loon Drop and other signature 
events, Fudpucker’s has built a 
reputation for unforgettable ex-
periences, and GatorFest is no 
exception.

Food, Fun & Gators
Whether you’re coming for 

the free family fun, the VIP tast-
ings, the live shows, or just an 
excuse to spend a Saturday sur-
rounded by great food and great 
people, GatorFest 2026 is the 
place to be.

Mark your calendar, invite 
your friends, and join us at Fud-
pucker’s, where the wild is wel-
comed and the memories are 

legendary.
So, stop by and have some fun 

at Fud’s Gatorfest – see you later, 

alligator!
Visit Us in Destin
20001 Emerald Coast Pkwy

Destin, FL 32541
www.FudsGatorFest.com
www.Fudpucker.com
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South Walton Live Music Scene March 2026
Alvarado Family Benefit 
Concert March 15

In lieu of  regular Sunday 
morning service, A Simple Faith 
Church will host a benefit con-
cert at 10 a,m, to support beloved 
South Walton locals, the Alvarado 
family. Bands include: Prodigal 
Blues, The Backsliders & The 
Rascally Robots. Special guest ap-
pearance by local musicians: Matt 
Miller, Scott Rockwood, Shawn 
Hartung, Dustin Barlack, Nick 
Turner and MORE!

A Simple Faith is a non-de-
nominational, unconventional 
Christian congregation located in 
the South Walton, Florida, com-
munity.

Alaqua Sunday Sessions 
Sundays March 15-May 31

Sunday Session, a weekly 
gathering in the Alaqua Arena 
filled with live music, delicious 
food, and the peaceful charm of  
the Refuge, returns every Sunday 
through May 31st from 1-4 p.m. 

Free to attend, bring your friends, 
your family, and your love for ani-
mals.

Made in Walton County 
Songwriter Showdown 
March 26

Made in Walton County 
Songwriters Showdown returns 
to The Pavilion at Watersound 
Town Center from 6 - 8 p.m. Join 
in for an evening of  live music 
and friendly competition as local 
songwriters take the stage to per-
form original, homegrown songs 
and compete for cash and prizes. 
Grab your chair and meet under 
the shade for this free, family-
friendly event. A food truck on 
site will offer food and drink for 
purchase.

Forrest Williams Band @ 
Local Catch Bar & Grill 
March 28

Forrest Williams Band returns 
to Local Catch Bar & Grill! Be-
ginning at 6 p.m., gather your 

crew and bring your dancing 
shoes to boogie with Forrest Wil-
liams Band with special guests, 
Jason Campbell & Robby Deal.

Spring It On! Concert 
Series at Rosemary Beach 
Wednesdays

Wednesdays in Rosemary 
Beach mean music, family and 
fun. The Spring It On! Concert 
Series takes over the St. Augustine 
Green on Wednesdays, March 
4th through April 8th, from 
5:30-8 p.m. Bring your blankets 
and chairs to enjoy a free night of  
music under the stars.
March 18: Still Standing - Elton 
John Tribute
March 25: Gage Coward Band
April 1: Will Thompson Band
April 8: Sons of  Saints

Baytowne Wednesday 
Night Concert Series

Join The Village of  Baytowne 
Wharf  as they host the Wednes-
day Night Concert Series, a free 

weekly tradition on the Events 
Plaza Stage from 7-9 p.m. featur-
ing local & regional talent from all 
kinds of  genres. Bring your lawn 
chairs, blankets & your crew for 
some great tunes!
March 18th: Funky Lampshades
March 25th: Forrest Williams

Bands on the Boulevard 
Spring Music Series 
Thursdays

Introducing Bands on the Bou-
levard, a brand new live music se-
ries coming to Grand Boulevard 
in Miramar Beach through April 
16 from 6-8 p.m. Join in for laid 
back evenings filled with great 
music, fresh air, and the unmis-
takable energy of  the Boulevard. 

March 19: 12Eleven
March 26: Boukou Groove
April 4: River Dan
April 9: Will Thompson Band
April 11: Josh Drake Band

Old Florida Fish House 
Weekdays

For over a decade, Old Florida 
Fish House has proudly featured 
local live music. Catch artists 
playing inside the coveted bar 
and lounge area, as well as in 
the large outdoor dining space 
situated among the palm and oak 
trees under the twinkling lights 
next to Eastern Lake throughout 
the week. Dueling pianos Thurs-
day through Saturday. Visit www.
oldfloridafishhouse.com for more 
info.

FOOW Live Music Fridays 
and Sunday Brunch 

Enjoy live music on Friday 
nights, as well as Sundays for 
Brunch featuring bottomless mi-
mosas at FOOW - Fish Out of  
Water. The Gulf  front restau-
rant invites you to delicious din-
ing paired with live music. Visit 
foow30a.com.

AJ's Grayton Brunch, 
Crawfish and Live Music

AJ's is the place to be to cel-
ebrate all things Sunday Funday 
in Grayton Beach! Recharge your 
weekend at our live music brunch 
with the talented duo, Christon 

Music

29 Village Blvd Unit C101 & C102
Santa Rosa Beach, FL 32459

Phone: (850) 278-6663

Order Online:  
www.30athaicuisine.com

  30A Thai Cusine
               Cooking from the Heart…

LIVE MUSIC 
continued on page 46
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3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

A Blooming Music Community
Music has a quiet way of  weav-

ing itself  into the fabric of  a com-
munity. It plays at local events, 
fills school auditoriums, drifts 
from open windows, and brings 
people together in moments both 
ordinary and unforgettable. Be-
yond simple enjoyment, music 
offers deep social, emotional, and 
cultural benefits and when music 
education is accessible, those ben-
efits don’t just exist; they grow, 
multiply, and bloom.

One of  music’s greatest gifts 
to a community is connection. 
Concerts, recitals, festivals, and 
jam sessions create shared expe-
riences where people of  different 
ages, backgrounds, and stories 
gather with a common purpose. 
Music becomes a universal lan-
guage that tells a story, allowing 
individuals to communicate and 
relate even when words fall short. 
These shared moments build 
stronger bonds between neigh-
bors and foster a sense of  belong-
ing that is essential for a healthy, 
vibrant community.

Music also supports emotional 
well-being. Listening to or creat-
ing music can instantly change 
the atmosphere, reduce stress, lift 
spirits, and provide comfort dur-
ing difficult times. Music is every-
where if  you actively listen for 
it. In communities where people 
face busy schedules, economic 
pressure, or social isolation, 
music offers a powerful outlet 
for expression and healing. Local 
music programs, choirs, bands, 
and ensembles give individuals a 
safe and supportive space to pro-
cess emotions and feel seen and 

heard.
Culturally, music helps pre-

serve identity and celebrate diver-
sity. Communities are shaped by 
their histories, traditions, evolving 
influences, and music reflects all 
of  it. Whether it’s classical, jazz, 
country, pop, or music rooted 
in cultural heritage, local music 
scenes honor the past while in-
spiring creativity for the future. 
When communities value music, 
they affirm that creativity and 
culture matter.

Music lessons play a vital role 
in nurturing and expanding these 
benefits. Education transforms 
passive appreciation into active 
participation. When individuals 
learn to play an instrument or 
use their voice, they gain confi-
dence, discipline, and a sense of  
accomplishment. It is one of  the 
greatest forms of  expression and 
communication. These personal 
skills ripple outward, strengthen-
ing the community as students 
perform at events, collaborate 
with others, and eventually men-
tor the next generation of  musi-

cians. Music speaks when words 
cannot be spoken.

For children, music lessons 
build foundational life skills. 
They enhance focus, listening, 
teamwork, and perseverance 
skills that extend far beyond the 
music room. For adults, lessons 
offer lifelong learning, goal de-

velopment, stress relief, and re-
newed creativity. In both cases, 
education keeps music alive and 
evolving within the community 
rather than letting it fade into the 
background.

Perhaps most importantly, 
music lessons create sustainabil-
ity. They ensure that community 

music programs, ensembles, and 
traditions continue to thrive. 
Each new student represents a fu-
ture performer, teacher, audience 
member, or advocate for the arts. 
With guidance and encourage-
ment, a single lesson can spark 

BLOOMING  MUSIC 
continue on page 46   
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Gulf Coast Jam 2026 Brings Star Power,  
Theme Nights and High-Energy 

One of  the Gulf  Coast’s 
most anticipated music events 
is gearing up for another unfor-
gettable year as the 14th Annual 
Gulf  Coast Jam Presented by 
Jim Beam returns May 28–31, 
2026, at Frank Brown Park in 
Panama City Beach. Recently 
named by Billboard as one of  
“The 10 Best Country Music 
Festivals,” the four-day celebra-
tion promises chart-topping 
performances, themed nights 
and a high-energy coastal vibe 
that continues to draw fans from 
across the country.

Headliners Post Malone, 
Chris Stapleton, Keith Urban 

and Riley Green 
will lead a lineup of  
more than 20 artists 
performing across 
the Country On 
The Coast™ expe-
rience. The festival 
has seen tremen-
dous momentum 
in recent years, sell-
ing out with crowds 
of  30,000 the past 
two years and earn-
ing recognition as 
the No. 1 festival 
in Music Festival 
Wizard’s Top 50 
Most Popular Fests 

In The World 2024 – Voter’s 
Choice poll, along with top hon-
ors among beach music festivals 
in 2025.

A Star-Studded Lineup
The festival kicks off Thurs-

day, May 28, with Keith Urban 
headlining alongside Treaty 
Oak Revival, Wyatt Flores, 
Cooper Alan, Walker Mont-
gomery and Gannon Fremin. 
Friday night brings powerhouse 
vocals from Chris Stapleton, 
joined by Marcus King, Jackson 
Dean, Brent Cobb, Cole Good-

win and Hueston.
Saturday’s high-energy 

lineup features Riley Green, 
Koe Wetzel, Ole 60, Josh Ross, 
Ashland Craft and Hannah Mc-
Farland. The weekend wraps 
Sunday, May 31, with genre-
blending superstar Post Malone, 
plus Muscadine Bloodline, 49 
Winchester, Elizabeth Nichols, 
Them Dirty Roses and Skeez.

Theme Nights Add 
 Extra Fun

Beyond the music, Gulf  
Coast Jam’s fan-favorite Theme 
Nights are returning bigger than 
ever, giving attendees a chance 
to dress up and lean into the fes-
tival spirit each evening.

Thursday’s Neon Night in-
vites bright colors and glowing 
outfits as Keith Urban launches 
the weekend. Friday’s ‘Merica 
Night celebrates country pride 
with red, white and blue flair 
during Chris Stapleton’s head-
lining set. Saturday turns to 
Camo Night for Riley Green’s 
high-octane performance, while 
Sunday’s Rhinestone Cowboy 
Night encourages fans to shine 
alongside Post Malone for a 
sparkling finale.

Whether guests go all out in 

themed attire or add a simple 
nod to the night’s vibe, orga-
nizers say the goal is to create 
shared memories and a fun, wel-
coming atmosphere.

Passes and Packages 
Available

A variety of  pass options 
are currently on sale, including 
General Admission, Military, 
College and First Responder 
passes, Caymus Vineyards VIP 
Pit experiences and hotel or 
lodging packages. Premium 
offerings such as Skyboxes, 
Luxury Suites, Super VIP, Side 
Stage access, The Overlook 
Club and the new Eagles Nest 
have already sold out — a testa-
ment to the festival’s continued 
popularity.

Payment plans are available 
for all pass levels, making it eas-
ier for fans to secure their spot 
early.

Jammers are encouraged to 
follow Gulf  Coast Jam Presented 
by Jim Beam online and on so-
cial media for lineup updates, 
special announcements and fes-
tival news as the countdown to 
Memorial Day weekend begins.

For tickets and details, visit 
www.GulfCoastJam.com.

UNIQUE ICE CREAM

HAND DIPPED CHOCOLATES

UNIQUE ICE CREAM
HAND DIPPED CHOCOLATES

LIQUOR INFUSED PRALINES

SOUTHERN BRITTLES

LIQUOR INFUSED PRALINES
SOUTHERN BRITTLES

Santa Rosa Beach   Sea�ro�e   Grayton BeachSanta Rosa Beach   Seagrove   Grayton Beach
VISIT ONE OF OUR THREE LOCATIONSVISIT ONE OF OUR THREE LOCATIONS

INDULGE IN THE FLAVORS OF THE COAST ATINDULGE IN THE FLAVORS OF THE COAST AT

 
 

 

www.30acookiesandicecream.com
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Conservative Audie Rowell Announces  
Campaign for Florida’s 2nd Congressional District  

with Major Local Endorsements
Retired Walton County Chief Deputy aims to Further President Trump’s Agenda  

and Continue Serving Floridians in Congress  
Today, Audie Rowell, Retired 

Walton County Chief  Deputy, 
announced his candidacy for 
Florida’s Second Congressional 
District. A native Floridian and 
active member of  the commu-
nity, Rowell retired from Walton 
County Sheriff's Office last year, 
and now seeks to continue serv-
ing the residents of  the Big Bend 
and Panhandle area in a new ca-
pacity – as their Representative 
in Congress. 

Upon announcing his cam-
paign, Rowell released the fol-
lowing statement: 

“As a lifelong resident of  the 
Florida panhandle and an active 
member of  the community from 
an early age, I know how to meet 
the needs of  Florida’s Second 
Congressional District because 
they are mine as well. From ad-
dressing the increased cost of  
living to expanding education 
resources to protecting the integ-
rity of  our elections, I will fight 
to ensure the voices of  Florida’s 
2nd Congressional District are 
not only heard in Congress, but 

prioritized.”
He continued, “Throughout 

my 40 years on the police force, 
I had the unique opportunity to 
serve and protect the members 
of  our community. Now, I ask for 
the opportunity to serve you in a 
new way, as your Representative 
in Congress. While the uniform 
may look different, my heart 
behind the job is the same. My 
desire is not simply to enact poli-
cies that I believe in, but create 
lasting change that will benefit 
our community for generations 
to come.”

As a Christian, Audie Row-
ell will fight to uphold the tra-
ditional values our country was 
founded on. He believes in the 
rights protected by theUnited 
States Constitution and will fight 
for policies that uphold freedom 
and prosperity by strengthen-
ing American defense and en-
couraging innovation. A strong 
supporter of  President Trump, 
Rowell will work to further the 
Administration’s initiatives in 
Congress and in turn, improve 

the lives of  Floridians and Amer-
icans at large.

Rowell concluded, “I would 
also like to express my deep 
gratitude to everyone who has 
expressed their love and support 
so far. I look forward to our con-
tinued work together as we fight 
to ensure our community has the 
best representation in Congress.”

Rowell launches his campaign 
with elected official, community, 
and law enforcement endorse-
ments from across the district, 
including:
• �Sheriff Mike Adkinson, Walton 

County 
• �Sheriff Jared Miller, Wakulla 

County 
• �Sheriff Wayne Padget, Taylor 

County 
• �Sheriff John Tate, Holmes 

County
• �Tony Anderson, Walton 

County Commissioner 
• �Fred Nicols, Wakulla County 

Commissioner 
• �Todd Bierbaum, DeFuniak 

Springs Councilman 
• �Josh Sconiers, DeFuniak 

Springs Councilman
• �Laurie Hood, CEO Alaqua 

Animal Refuge 
• �Julie Porterfield, CEO Emer-

ald Coast Children’s Advocacy 
Center 

• �Lindy Wood, CEO Weston-
wood Ranch Developmental 
Disability Program

A 6th-generation Floridian 
raised in Tallahassee, Audie Row-
ell graduated from North Florida 
Christian School and afterward 
began his law enforcement ca-
reer in Leon County, serving the 
people of  Florida for 40 years 
before retiring as Chief  Deputy 

in Walton County. In addition to 
his time in uniform, Rowell has 
served his community in many 
other capacities, including Presi-
dent of  the Emerald Coast Chil-
dren’s Advocacy Center Board 
of  Directors, Board Member of  
Emerald Coast Crime Stoppers, 
and as a member of  the Walton 
County Chamber of  Commerce, 
Capital City Republican Club, 
and Optimist Club of  Tallahas-
see. 

Audie and his wife, Cheri, 
have four children and one 
grandchild. 

• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

4591 Highway 20, Niceville, FL 32578 
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

1402 Cat Mar Rd., Suite B, Niceville, Florida 32578

Painted Bumper Restoration

AUTOMOTIVE
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist

• Super Fast Turnaround • Licensed & Insured
MIRAMAR BEACH - CALL FOR APPOINTMENT

918-384-9166

DESTIN

BOAT LIFTS/SLIPS
Now available in Freeport!
•  New, covered 10,000 lb.  

& 12,000 lb. capacity 
• Slips accommodate boats up to 30'
• Fuel available on site

Each lift has remote control,  
120v outlet, water, and hose for  
wash downs. Well lit with security 
cameras and management on  
site daily.

Located on the fresh water of  
Black Creek less than 3 miles  
from Choctawhatchee Bay!

Black Creek Lodge Road
Freeport, FL

334-248-4437
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The Dedicated
EXPERTS of
Window Cleaning

LO C A L LY OW N E D  &  O P E R AT E D

WHAT WE OFFER
• Business & Residential
• Directly Employed Professional Team 
• Interior & Exterior Windows
• Licensed, Bonded, & Insured

CALL OR GO ONLINE TO 
REQUEST YOUR ESTIMATE

850.842.2162
www.fishwindowcleaning.com/3249

SEE WHY OUR CUSTOMERS 
GIVE OUR SERVICE 5 STARS

PROOF

Life is complicated. 
Your insurance 
doesn’t have to be.

Personal & 
Commercial 

Insurance

850-424-6979
11275 U.S. Hwy. 98 #7 | Miramar Beach, FL 32550

www.GetAbora.com

The Invisible Sales Killer on Your Sidewalk 

By Danica LaFaire

Before they ever walk in, your 
customers have already decided.

Spring Break is coming 
whether we are ready or not.

If  you’re a business owner, you 
can feel it. The conversations are 
shifting. Attention to detail is back 
in the room. Customer experience 
isn’t just a buzzword this year—it’s 
strategy.

Because here’s the truth: Just 
because it’s built... doesn’t mean 
they will come. We have to earn it. 

And earning it starts before a cus-
tomer ever opens your door.

The Purchase Begins on the 
Sidewalk

Picture this: You walk up to 
a restaurant. The windows are 
streaked. There are cobwebs in 
the corners. The entry glass hasn’t 
been touched in weeks.

You haven’t even looked at the 
menu yet — but your brain al-

ready has. You may still go inside. 
But instead of  ordering the fresh 
catch or the chef ’s special, you 
play it safe.

“Maybe I’ll just get the chicken 
strips.”

Why? Because the brain is 
wired to look for signals of  safety 
and quality. Cleanliness is one of  
the fastest indicators we use to as-
sess whether something is trust-
worthy (Journal of  Environmental 
Psychology).

The mind starts building a 
story long before a transaction 
happens. 

Now imagine the opposite.
You walk up to a storefront 

that is bright. Inviting. The glass 
is spotless. The entry feels inten-
tional.

There are no red flags firing in 
your brain.

Instead of  scanning for prob-
lems, you’re thinking:

“I can’t wait to see the menu.”
“I want to try that dress on.”
“This looks promising.”
Clean glass doesn’t shout.
It simply removes friction.

Exterior Maintenance Im-
pacts Spending Behavior

Research shows that exterior 
appearance significantly influ-
ences whether customers choose 
to enter a business and—more 
importantly—how long they stay.

The Psychological Reality:
• If  your building looks cared 

for, customers assume your prod-
uct is cared for.

• If  your exterior feels ne-
glected, customers subconsciously 
question everything inside.

• When uncertainty enters 
the “buying brain,” spending de-
creases. Not because your product 
isn’t good, but because doubt ar-
rived first.

Windows Are Marketing 
— Whether You Mean 
Them to Be or Not

We spend thousands on social 
media ads, SEO, and promotions. 
But one of  the most overlooked 
marketing tools is the physical 
condition of  the building itself.

Your windows.
Your entry doors.
Your frames.
Even the facade your signage 

sits against.
They are not just surfaces.
They are signals.
After years working with store-

fronts, I’ve seen the difference first-
hand. Businesses that consistently 
maintain their glass don’t just 

look better—they feel more estab-
lished, more intentional, and more 
trustworthy.

The Hard Truth: Your exterior 
is either reinforcing your brand... 
or quietly working against it.

High Volume = High Im-
pression Count

Seasonal surges don’t just bring 
more people; they bring more 
first-time visitors. These are cus-
tomers who:
• Don’t know your reputation yet.
• Don’t know your history.
• Haven’t built loyalty with you.
All they have is what they see.
Customer experience isn’t just 

what happens inside your walls.
It starts in the parking lot.
On the sidewalk.
In the reflection of  your glass.
Are you being intentional about 

all of  it?

This Season,  
Be Intentional

Spring Break will bring oppor-
tunity.

The traffic will increase.
The impressions will multiply.
The opportunities will show up.
The question is — are you po-

sitioned to earn them?
Before you invest more in ads 

this season, take a walk across the 
street from your building.

Look at it the way a first-time 
visitor would.

Is there anything creating fric-
tion?

Because clean windows don’t 
just look good.

They remove doubt.
They signal care.
They support spending.
And in a season where every 

interaction matters, why would 
we leave something that visible to 
chance?

A Final Thought
At Fish Window Cleaning, we 

maintain more than glass.
We care for entryways, doors, 

frames, and storefront facades — 
because your exterior is part of  
your marketing whether you plan 
for it or not.

Our job isn’t just to make 
something shine.

It’s to help you protect your 
reputation and position your busi-
ness to earn every opportunity 
that walks up to your door.

If  you’re preparing for season 
and want to be intentional about 
the impression you’re making, 
we’re here to help. 850.842.2162
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Accountants
LYNCHPIN TAX SERVICES
Rosemary Beach
850-210-9738 Lynchpintax.com

Air Conditioning
AIRE SERVE HEATING &  
AIR CONDITIONING
Santa Rosa Beach 
850-378-3779

BEACHSIDE A/C
Replacements and Repairs
850-267-0000
www.beachsideac.com

Assisted Care
PANHANDLE ASSISTANT CARE
In-home personalized, private 
care. Serving the Destin-30A 
community. 24/7 Telephone 
850-517-5745 
panhandleassistantcare.com

Attorneys
GREG D. CROSSLIN
3999 Commons Dr. West
Suite D  Destin, FL  
850 650-7378 destinlegal.com

Auto Body
JOE BUMPER
US Hwy. 98 E, Miramar Beach 
918-384-9166

Bathroom Designs
COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Contractors
EMERALD COAST 
IMPROVEMENTS
Heating and Air Conditioning, 
Plumbing, Contractors,  
Property Management,  
Painting, Cleaning
Miramar Beach, (757) 672-3322

FARROW CONTRACTING, INC.
Residential, Commercial,  
and Hospitality, New Construc-
tion & Remodels, Destin, FL
farrowinc.com; (850) 585-2783

Computer Sales & Service
MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

SEO IS LOCAL
Affordable Internet Marketing 
Services  850-684-2029

Dentists
SMILEOLOGY
Hwy. 98, Santa Rosa Beach
Full service dental lab
850-203-3004

Center for Family &  
Cosmetic Dentistry
4635 Gulfstarr Dr., Destin 
850-654-8665

Disaster Specialists
APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

Flooring
BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach 850-622-1986

SAVI FLOORING 
Commercial & Residential, 
Guaranteed Quality!
850-622-3022

Flooring Contractors
ARCHITECTURAL ELEMENTS  
& RESOURCES
Your Flooring & Renovation Specialists
181 Lynn Dr. Suite A 
Santa Rosa Beach
850-622-0246 - www.aersrb.com

Glass
SEAGROVE GLASS
Seagrove Beach 850-231-5450

Granite & Tile
SSGRANITE AND TILE
Santa Rosa Beach 850-267-0599

Heating
Aire Serve Heating &  
Air Conditioning
Santa Rosa Beach 850-378-3779

Home Inspections
HEY NEIGHBOR HOME 
INSPECTION SERVICES 
(850) 687-3148
info@heyneighborconnect.com
www.heyneighborconnect.com

Home Watch
SOWAL SERVICES 
South Walton’s premier  
Home Watch and 2nd Home 
Concierge  850-565-9038 
SoWalServices.com

Insulation Contractors
EMERALD COAST ENERGY 
SOLUTIONS, LLC
Green Solutions to High En-
ergy Bills, Santa Rosa Beach
(850) 588-2870 
www.TRUSTeces.com

Insurance Services
FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life
Fast, Friendly, Local!
850-622-5283  -  Fuller.insure

TINA FADER,                                  
INSURANCE BROKER  
Offering Life, Group Employee 
Benefits and Medicare Advantage 
plans.  850-368-8007

Kitchens & Cabinets
KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Kennel
EMERAL COAST KENNEL, INC.
190 Shannon Lane
Santa Rosa Beach, FL
850-267-1679 - eckennel.com

Lawncare & Landscaping
BLUE GREEN LANDSCAPE
Plant Nursery Store and  
Landscaping Service.  
6844 County Hwy. 30A,  
Santa Rosa Beach 850-660-1934

Locksmiths
RESORTS LOCKSMITHS SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach  850-660-6901
www.resortlocksmithservices.com

2nd Homeowner / VRBO Resource Directory / Business Directory
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MINH PC  
Repairs

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

DESTIN SMOKE SHOPDESTIN SMOKE SHOP
16055 Emerald Coast Pkwy., Destin

Next to the Destin Walmart
CBD • Delta 8 • Kratom • E-Cig • Walking Humidors

Hookah • Pipe • Vape • Cigarette • Tobacco • Novelty Items

850.837.0237 
DestinSmokeShop@gmail.com

10% Off Purchase 
w/Coupon (Excluding cigarettes)
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Lodging
30A SUITES
6904 County Rd 30A
Santa Rosa Beach
850- 499-5058 - 30Asuites.com

Massage Therapists
FOR THE HEALTH OF IT
2217 W County Hwy. 30A
Blue Mountain Beach
850-267-0558 
shopforthehealthofit.com

CARING TOUCH JANET HARDY, 
MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach, FL
850-231-9131 
ww.caringtouchtherapy.net

Music Instruction
STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach, FL
Musical instruction for all ages.
Call 850-231-3199 or visit
www.studio237music.com

Painting Contractors
GY PAINTING & RENOVATION
Painting, Home Renovations, 
Custom Interior Shutters
850-714-7502  
gypaintingandreno.com

PAINTERS BY THE SEA
636-236-5839

Pet Supplies
WHAT'S UP DOG
Pet supplies, Dog Care &
Training. 9970 US-98, Miramar 
Beach - (850) 420-2894    

Plumbing
BEACH TO BAYOU PLUMBING
www.beachtobayouplumbing.com

Pools & Spas
TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach - 850-650-3747 
www.tamtechpools.net

Pressure Washing
POMPANO PRESSURE WASHING
Miramar Beach  850-849-4499

Property Management
TROPICAL SANDS REALTY
US Military Member Owned
3754 West County Hwy. 30A
Santa Rosa Beach
850-278-6994
www.tropicalsandsrealty.com

Real Estate
DESTIN PROPERTY EXPERT
Danny Magagliano
Grayton Beach  850-830-4747
DestinPropertExpert.com

EXP REALTY
Bobby Johnson and the  
Bobby J. Team 850-865-7798
www.bobbyj30a.com

RESORT QUEST-NANCY WILLS
"Your Buying or Selling journey
really does matter to me and

you will feel my commitment in
every step." 850-376-7635
exclusivenancy@aol.com

Roofing
BEL-MAC ROOFING
Serving all of  South Walton  
& Beyond  850-267-0900  
bel-macroofing.com

Tile and Grout Cleaning 
THE GROUTSMITH
Cleaning, color restoration, 
repair, shower repairs, granite 
cleaning, repair & sealing. call 
850-367-3100

Tree Service
STUMP GRINDING BY STEVE
No Job too big or too small!
850-803-2205

Water Filters
ECOWATER OF SANTA ROSA BEACH
26 years locally owned
and operated. 850- 267-0500

Website Design

DESIGNWORKS
Graphic Design Studio
Websites, logos, advertising, 
social media graphics
850-376-6255
kim.designworks@gmail.com

Window Treatments
CARROW WINDOW FILMS
A premier provider of  world-class 
Window Films 850-974-2264

2nd Homeowner / VRBO Resource Directory / Business Directory

CULLIGAN WATER 
$300 OFF

 WHEN YOU MENTION THIS  
COUPON

!

!

Santa Rosa Beach
850-267-0900 

www.bel-macRoofing.com
• Roofing  

• Repairs & Maintenance

• Roof Coating & Restoration

Santa Rosa Beach 
122-3 Bishop Tolbert Rd.

Santa Rosa Beach, FL 32459 
850-267-0900

www.bel-macRoofing.com 

!

Offer expires 3/31/26

MARBLE SLAB & 
COOKIE COMPANY

$2 OFF ANY 16-INCH 
COOKIE CAKE OR LARGER,

OR 10% OFF PURCHASE

!

!

Offer expires 3/31/26 
12805 US Hwy. 98 # R102, Inlet Beach

850-909-0405

850  CONCRETE
Your Concrete Contractor in the Florida Panhandle

We service the Emerald Coast from 
Panama City to Pensacola and everywhere in between

20+ Years Experience / Residential and Commercial
New Concrete or Remove and Replace

10% OFF 
Concrete Work

RESIDENTIAL: Driveways • Patios • Foundations 
• Sidewalks • Garage Floors

COMMERCIAL: Parking Lots • Loading Docks 
• Dumpster Pad Repair/Replacement • Trip Hazards 

15% OFF 
Striping / Line Painting

Call today for your free estimate! 

(850) CONCRETE • (687-4543)
www.850concrete.com

Offer expires 3/31/26 

850-664-7771

a lifelong relationship with music 
that enriches not only the indi-
vidual but everyone around them.

When a community invests 
in music education, it invests in 
connection, well-being, and cul-
tural vitality. Music benefits us all 
but music lessons give those ben-
efits roots, allowing them to grow 
deeper, stronger, and more beau-
tifully with each passing year.  

Studio 237 Music Lessons of-
fers private music education les-
sons to students of  all ages.  Our 
teachers are ready to teach you to 
bloom on: voice, piano, drums, 
guitar (acoustic, bass, electric, 
classical), Ukulele, shofar, and 
songwriting. Call the studio at 
(850) 231-3199, visit/register for 
free on our website at www.stu-
dio237music.com.

BLOOMING MUSIC 
continue from page 41   

Birge Duo every Sunday at 12 
p.m. for a delightful morning 
filled with delicious food, refresh-
ing drinks, and engaging tunes. 
Have a mimosa or go all in with 
their famous Build Your Own 
Bloody Mary bar. Then enjoy 
live music from The Pickled Pick-
ers 5-8 p.m. Join in the fun on 
Karaoke Night starting at 8 p.m. 
every Thursday night (also Prime 
Rib Night). Check ajsgrayton.
com for live music throughout 
the week. 

Shunk Gulley
Shunk Gulley is a premier 

location on 30A for live music, 
bringing in artists from around 
the Gulf  coast and beyond. 
Whether you just want to relax 
to indie guitar players or upbeat 
party songs, the talented musi-
cians know the vibe of  the area. 
Visit www.shunkgulley.com.

Red Fish Taco
Live music is a central com-

ponent of  Red Fish Taco's festive 
atmosphere. Rock out to local 
and visiting musicians in their 
outdoor covered Garden Room. 
Check redfishtaco.com for fea-
tured musicians every day of  the 
week.

The Bay
Come out to The Bay with 

family and friends every Wednes-
day night starting at 5 p.m. for 
dinner, cold drinks and a bonfire 
with various musicians on the 
beach of  the Choctawhatchee 
Bay. It's a midweek tradition in 
South Walton. Sunday Pickin' 
@ The Bay features The Sand 
Ole' Opry with Mike Whitty & 
Friends on stage from 4-8 p.m. 
Mike brings in new musicians 
to play every week. Check The 
Bay's Facebook or Instagram 
pages for details.

LIVE MUSIC 
continue from page 40   
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VKI  JAPANESE 
STEAKHOUSE

10% OFF  
W/ANY PURCHASE OVER $55

Offer expires 3/31/26 
4552 US Hwy. 98W, Santa Rosa Beach   

850-267-2555

!

!

 
PATH OF GRACE

25% OFF  
OF YOUR PURCHASE

LOCAL COUPONS

OLD FLORIDA  
FISH HOUSE

FREE SMOKED TUNA DIP WITH THE 
PURCHASE OF TWO ADULT ENTREES. 

(No other discounts given.)
Offer expires 3/31/26 

On Eastern Lake and 30A, 33 Heron's Watch Way
Santa Rosa Beach 850-865-2550 

YOUR COUPON
COULD BE HERE

CALL
850-399-0228

EMERALD COAST  
ENERGY SOLUTIONS

SPECIAL! NO INTEREST 
IF PAID IN FULL IN 12 MONTHS*

*Subject to credit approval. Minimum purchase required.  
Interest is billed during the promotional period, but all interest 

is waived if the purchase amount is paid in full before the 
expiration of the promotional period. 

Serving The Emerald  Coast 850-588-2870

!

!

OVATION PAINTING
WE CELEBRATE AND HONOR OUR 

MILITARY AND FIRST RESPONDERS 
WITH A 5% DISOUNT!

When you mention this coupon

!

!

PANHANDLE 
ASSISTANT CARE

FREE CONSULTATION FOR 
IN-HOME ASSISTANCE

Offer expires 3/31/26 
Serving the Destin 30A Community

850-517-5745 | www.panhandleassistantcare.com

!

!

!

!

!

!

!

!

!

MAGIC + COMEDY
1/2 PRICE TICKETS

for students ages 5-22
Bart Rockett Magic & Comedy Show

Booking Code SRB3

!

!

!

!

YOUR COUPON
COULD BE HERE

CALL
850-399-0228

MIMMO’S 
RISTORANTE ITALIANO
COMPLIMENTARY GARLIC ROLLS

W/ LUNCH – M-F 11AM-3P

!

!

YOUR COUPON
COULD BE HERE

CALL
850-399-0228

!

!

YOUR COUPON
COULD BE HERE

CALL
850-399-0228

!

!

Offer expires 3/31/26 
2700 W. County Hwy 30A, Mountain Beach

850-660-6970 • www.mimmos.com

BLUEWATER PLASTIC 
SURGERY

$100 OFF LASER PACKAGES
Includes laser hair removal, photofacials, and  

pigmentation treatments (excludes UltraClear).  PLUS  
Enjoy a complimentary consultation with Michelle, NP.

Niceville • Santa Rosa Beach 850-530-6064 
www.bluewaterplasticsurgery.com

BLUEWATER PLASTIC 
SURGERY

20% OFF ANY FACIAL 
PLUS A FREE SKIN CONSULTATION WITH OUR 
AESTHETICIAN, MAYA. NEW PATIENTS ONLY.

Offer expires 3/31/26
Niceville • Santa Rosa Beach 850-530-6064 

www.bluewaterplasticsurgery.com

!

!

!

!

Offer expires 3/31/26
Call/Text (850) 830-9668 Email Kyle@ovationpaint.com

www.ovationpaint.com

!

!

 
SPARKLES CLEANING

15% OFF DEEP CLEANING
When you mention this coupon

Offer expires 3/31/26
850.517.5581

www.sparklescleaningflorida.com

Offer expires 3/31/26
(850) 654-8500

10962 US-98 W, Miramar Beach, FL 32550

Offer expires 3/31/26

MagicDesign.com
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John Martin Group is Your 
Trusted, Professional 

Hometown Real Estate Advisor

Listed and Not Selling? 
Call John to Get it SOLD.

Bringing you EXP Realty’s 
Cutting-Edge Technology

and Global Reach

SOUTH WALTON
REAL ESTATE

Alden Lagasse

John Martin

Andrew Dungan 

“WHAT OTHERS ARE SAYING
“John Martin is hands down THE BEST realtor that I have experienced! If you 
are looking to buy or sell a property on 30A…he is your guy! John was able to 
educate my wife and I on all of the areas throughout 30A. But more importantly 
he possesses the rare quality that you will find in many sales agents…HE 
LISTENS!” - Client

johnmartin30a.com

Scan or Contact Us for a 
Free Home Evaluation

850.714.3731  
john@johnmartin30a.com


