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‘Time Is’: Remembering Bruce Cheves
By Lori Leath Miller

The boats returned to 
the docks at A.J.’s Seafood & 
Oyster Bar just as they had 
thousands of  times before. 
Captains tied off lines. Friends 
gathered along the harbor. 
Members of  the fishing com-
munity exchanged hugs, 
stories, memories and some 
tried-n-true AJ’s barbecue. 
But this time, something was 
missing.

For the first time in more 
than four decades, the familiar 
voice that had become synon-
ymous with the Destin Fishing 
Rodeo was not there to greet 
them.

On May 30, family, friends, 
anglers and longtime Rodeo 
supporters gathered at A.J.’s to 
celebrate the life of  Bruce Ch-
eves, the beloved Destin Fish-
ing Rodeo weighmaster who 
passed away April 30 follow-
ing a battle with cancer. As the 
sun began to set over the Des-
tin Harbor and boats set out, 
the community came together 
to honor a man whose voice, 
humor and larger-than-life 
personality helped define gen-
erations of  fishing memories.

For many, Bruce wasn’t 

simply the Rodeo’s weighmas-
ter. He was the Rodeo.

The evening served not 
only as a celebration of  Bruce’s 
life, but also as a reflection of  
the deep connections he built 
throughout our communities. 
Family members expressed 
gratitude to A.J.’s Seafood & 
Oyster Bar for its hospitality 
and support, to the crew of  the 
American Spirit Party Boat for 
providing a meaningful buri-
al at sea and to Father Mike 
Hesse for offering heartfelt 
prayers and words of  comfort 
during the ceremony.

Throughout the evening, 
friends and family shared sto-

ries, laughter and memories 
that reflected the impact Bruce 
had on generations of  cap-
tains, anglers and residents. 
The gathering drew a large 
crowd from across the fishing 
community, a testament to 
how deeply Bruce was loved 
and respected.

For those who attended, 
the evening felt fitting for a 
man who spent much of  his 
life bringing people together. 
In many ways, the celebration 
reflected the same sense of  
community that Bruce helped 
create throughout his decades 
at the Destin Fishing Rodeo.

The Voice of the 
Destin Fishing Rodeo

Born Feb. 21, 1951, in 
Monterey, Ca., Bruce grew 
up surrounded by coastal 
waters and developed a life-
long love for fishing and the 
sea.

That passion eventually 
brought him to Northwest 
Florida in 1977. After arriv-
ing in Crestview, he found his 
way to Kelly Docks and im-
mersed himself  in the tradi-
tions and culture of  Destin’s 
fishing fleet.

Guided by local captains 
and inspired by the words of  
Capt. Bruce Marler — “If  
you pay attention, you will 
learn something every day.” 
— Bruce devoted himself  to 
learning every aspect of  the 
sport, from weather patterns 
and moon phases to the in-
stincts and knowledge passed 
down through generations of  
Gulf  fishermen.

In 1984, Bruce began 
working alongside legendary 
Rodeo weighmaster Bill Sher-
man, learning the art and pre-
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Ten Years 
Later: 

How a Dream,  
a Turtle and Local 

Support Started It All
By Lori Leath Miller

Ten years ago, many South Wal-
ton residents could still remember 
when Highway 30A felt more like 
a scenic backroad than a national-
ly recognized brand. Growth was 
already underway, but the area 
still carried the slower rhythm and 
small-town familiarity locals cher-
ished. Summers were busy, but the 
quieter months still belonged to the 
teachers, fishermen, artists, restau-
rant owners and entrepreneurs 
who formed the backbone of  the 
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We offer a wide selection of Street Legal
Electric and Gas carts. Get yours now!

(850) 622 2000 www.ElectricCartCompany.com Sales@ElectricCartCompany.com 5426 US Hwy 98 W Santa Rosa Beach, FL 32459
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With 18 years of expertise, SecureVision delivers customized fiber internet, 
TV, and phone services to HOAs, COAs, short-term rentals, and multifamily 
properties along the Gulf Coast. 
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community before much of  the 
country fully discovered it.

Then came 2016.
That was the year newspaper 

man Dave White arrived from 
New England carrying a simple, 
but ambitious, dream: to create 
a publication devoted entirely to 
the people, stories and spirit of  
South Walton.

Like so many who now call 
this area home, Dave’s connec-
tion to the Emerald Coast actu-
ally began years earlier during 
visits with friends Ray and Lisa 
Cyr, owners of  Studio 237 Mu-
sic School in Santa Rosa Beach. 
They introduced him to the 
charm, beauty and strong sense 
of  community found through-
out South Walton. What start-
ed as admiration soon became 
something more — a desire to 
move here permanently and 
become part of  the community 
itself. And he did.

Ray helped introduce Dave 
to local business owners and 
community leaders while Dave 
shared the vision for an all-posi-
tive publication centered on sto-
rytelling, connection and, most 
importantly for local business 
owners, direct-mail distribution.

But a brand was still need-
ed that truly reflected the local 
lifestyle. That inspiration came 
through South Walton resident 
and the paper’s first-year editor 
Sarah Stewart. She suggested 
the now-iconic sea-glass blues 
and greens, a turtle “mascot” 
and logo, and a tagline that 
instantly separated locals from 
tourists: “Locals get it,” which, 

to be clear, they did. And still do.
And just like that, SoWal Life 

was born.
The concept was simple — 

deliver the publication directly 
to mailboxes and fill it with sto-
ries locals actually cared about: 
community happenings, events, 
arts, local personalities, home-
town heroes and positive news. 
Nationally known author Sean 
Dietrich came aboard along-
side monthly columns such as 
the now longtime faith-based 
column, A Pastor’s Ponder-
ings. With no established play-
book, the small team juggled 
ad sales, last-minute content 
submissions, production chal-
lenges and tight deadlines while 
working to prove the concept 
month after month. The vibe 
was less “breaking news” and 
more “Hey, did you hear about 
this?”As SoWal Life continued 
gaining momentum and reader 
support, a second SoWal Life 
edition was launched to expand 
the publication’s reach to Mira-
mar Beach. The strong response 
confirmed what Dave White and 
the team had believed from the 
beginning: people were hungry 
for positive, community-focused 
local media that celebrated the 
place they called home.

The Next Chapter
What started as one commu-

nity newspaper soon became 
something much bigger.

In 2018, publisher Lori Leath 
Smith became a partner in 
launching Destin Life, bringing 
the same all-positive, commu-
nity-centered concept into the 
Destin market. The response 
was immediate and enthusiastic.

The momentum continued 
with the launch of  Bay Life in 
2019. Through another busi-
ness partnership, Lori and Scott 
Miller introduced the publica-
tion to the Bluewater Bay com-
munity, followed shortly thereaf-
ter by a second Bay Life edition 
serving Niceville and Valpara-
iso. Growth continued across 
the Emerald Coast with the ad-
dition of  PCB Life in Panama 
City Beach, FWB Life in Fort 
Walton Beach and the newest 
publication, Freeport Life.

As the family of  publications 
expanded, Scott recognized the 
need for a stronger umbrella 
brand to unite the growing net-
work. Together, they established 
Life Media Group, creating a 
cohesive identity for what had 
become a thriving collection of  
community-focused media out-
lets.

Today, Life Media Group 
encompasses eight all-positive 
community newspapers, digital 
platforms and specialty publica-
tions serving readers across the 

Emerald Coast. The organiza-
tion is supported by a dedicated 
team of  13 staff members, along 
with a talented network of  writ-
ers, photographers, designers, 
contributors and community 
partners who help bring each 
publication to life every month.

While each publication 
maintains its own unique home-
town personality, the mission 
has remained the same from 
the beginning: celebrate local 
people, support local business-
es, strengthen community con-
nection and shine a light on the 
positive stories happening all 
around us every day.

“Readers have embraced 
the publications as their own,” 
says Dave. “Many say they read 
the papers cover-to-cover each 
month for local events, uplift-
ing stories and hometown hap-
penings often difficult to find 
elsewhere. Others intentionally 
support businesses they discover 
inside the pages.”

Life Media direct-mails and 
distributes more than 87,000 
hyper-local copies monthly 
throughout the Emerald Coast 
while also reaching thousands 
more readers digitally through 
websites, e-newsletters and so-
cial media platforms.

More than newspapers, Life 
Media has always been about 
connection — and interaction. 
We love hearing from our read-
ers, receiving story ideas, cele-
brating accomplishments, spot-

lighting businesses and learning 
about the people and organi-
zations making a difference 
throughout our communities. 
Some of  our readers and adver-
tising partners have been with 
us since the very beginning, and 
for that loyalty and support, we 
are deeply grateful.

The Next Decade
As Life Media moves into 

its next decade, the mission 
remains unchanged: sharing 
positive stories and celebrating 
the faith, family, businesses and 
community spirit that make our 
area so special.

WE’LL CONTINUE pro-
viding a trusted community 
voice while offering affordable, 
effective promotion through the 
powerful combination of  di-
rect-mail print and digital mar-
keting.

WE’LL CONTINUE con-
necting readers through engag-
ing editorial, websites, e-news-
letters, social media, events 
and community involvement 
throughout the region.

Most importantly, WE’LL 
CONTINUE believing positive 
news still matters.

What began with one dream, 
one turtle and one small newspa-
per in South Walton has grown 
into something far greater than 
anyone imagined 10 years ago.

And we’re just getting start-
ed.

Cheers to 10 Years!

Community

THANK YOU, MIRAMAR BEACH!

TEN YEARS 
continued from page 1 

• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

4591 Highway 20, Niceville, FL 32578 
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

1402 Cat Mar Rd., Suite B, Niceville, Florida 32578
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(Left to Right) Paul Willms, Sales; Sarah Stewart; Scott Miller; Lori Leath Miller; Dave White; Lisa and Ray Cyr; 
Grace Ann Russell, Sales; and Denise David, Sales. Not pictured: Jamie Zimchek, Editor Sowal Life and PCB Life; 

John Tower, Accounting; Dawna Shackley, Sowal Life Graphic Designer; Kim Harper, Life Media Art Director.
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Farmers Markets
Grand Blvd. Saturdays 9 

a.m.-1 p.m.
Grayton Locals Market 

Thursdays 10 a.m.-2 p.m. at Hi-
biscus Guest House

Seaside Amphitheater Satur-
days and Tuesdays 9 a.m.-1 p.m.

Peddlers Pavilion Sundays  
9 a.m.-1 p.m.

Rosemary Beach at North 
Barrett Square Sundays 9 a.m.-
1 p.m.

Greenway Station 30A 
Wednesdays 9 a.m.-1 p.m.

The Big Chill 30A Thursdays 
9 a.m.-1 p.m.

Village of Baytowne 
Wharf Family Fun

Scallywag Sundays: Watch 
as featured pirate Captain Davy 
takes you on an adventure with 
two magic shows on stage at 7 
and 8 p.m. Movie Mondays: 
A free to attend event, grab a 
lawn chair or blanket and cozy 
up on the Events Plaza Lawn for 
a featured film on the big screen 
at 8 p.m. Boomin’ Tuesdays: 
Baytowne lights up the night 
with fireworks over the lagoon 

at 9:15 p.m. Before the show, 
enjoy a dance party starting at 
7:15 p.m. with DJ Mike Whitty 
in the Events Plaza. Thursdaze 
Lights Show: Experience a 
unique aerial display that blends 
technology and coastal charm at 
Thursdays 9 p.m.

BIG BLVD Bash at Grand 
Boulevard Tuesdays

The BIG BLVD Bash, a sum-
mer dance party and more, will 
take over Grand Park at Grand 
Boulevard on Tuesdays through 
June 30th from 6-8 p.m. Learn 
a few new dance moves, enjoy 
great music, and dance the night 
away on the BLVD! In partner-
ship with Emerald Coast The-
atre Company, join Dance Par-
ty Host and Instructor Teresa 
Lombardi alongside DJ Max in 
Grand Park for nights filled with 
music, dancing, and summer 
fun. Bring a lawn chair or blan-
ket, grab dinner or drinks from 
your favorite Town Center spots, 
and settle in for a new weekly 
tradition designed for easy nights 
and good company.

Bands on the Boulevard 
Summer Music Series 
Thursdays

Experience Grand Park trans-
formed into an open-air concert 
setting where friends, families, 
and neighbors can gather to 
enjoy live performances from 
talented musicians in a relaxed 
coastal atmosphere from 6-8 
p.m. Bring a lawn chair or blan-
ket, grab dinner or drinks from 
your favorite Town Center spots, 
and settle in for a new weekly 
tradition designed for easy nights 
and good company.
June 18: The Wildlife Specials
June 25: Cadillac Willy
July 2: America Salutes - A Mu-

sical Celebration of  250 Years 
of  Freedom

Baytowne Wednesday 
Night Concert Series

Join The Village of  Baytowne 
Wharf  as they host the Wednes-
day Night Concert Series, a free 
weekly tradition on the Events 
Plaza Stage from 7-9 p.m. featur-
ing local & regional talent from 
all kinds of  genres. Bring your 
lawn chairs, blankets & your 

crew for some great 
tunes!
June 17: The Typos
June 24: Sunshine 

Wranglers
July 1st: Below Ala-

bama
July 8th: Scratch 2020
July 15th: The Aces 

Band

Emerald Coast 
Blue Marlin Classic 
June 17-21

Timed to coincide with the 
peak of  the Gulf  Coast’s blue 
marlin season, and located at 
the South’s number-one ranked 
resort destination, the 24th an-
nual Emerald Coast Blue Mar-
lin Classic at Sandestin Golf  & 
Beach Resort sets the new prec-
edent for world-class sportfishing 
tournaments.

This annual event offers some-
thing for everyone. Most impor-
tantly, for the angling teams, 
there’s the deep blue waters of  
the Gulf  of  Mexico, red-hot bill-
fish action, and cool green cash. 
While on-shore, both the teams 
and their families can enjoy the 

wide variety of  recreational ac-
tivities offered at the Sandestin 
Golf  and Beach Resort and The 
Village of  Baytowne Wharf. The 
spectacular night time weigh-ins 
are held at the Baytowne Marina 
at Sandestin and are open to the 
public.

Peach Festival at 
Hammock Bay June 20-21

Join The Windmills at Ham-
mock Bay in Freeport for the 
Peach Festival. Featuring live 
music, numerous vendors, food 
trucks, a petting zoo, pony rides 
and more, this family-friendly 
event is the perfect way to spend 
a beautiful summer day.

Community

Events Around the Beach

Continued on next page

13390 Hwy 98 W, Destin, FL                 McCaskillandCompany.comSave the Dates

Lauren K Trunk Show
June 5 – 6

Omi Privé Personal 
Appearance and Trunk Show
July 24 – 25

Picchiotti’s Xpandable™
Trunk Show
August 21 – 22

Roberto Coin Trunk Show
September 11 – 12

Kimberly Collins Personal
Appearance and Trunk Show
October 9 – 10

Erica Courtney Drop
Dead Gorgeous Event
November 4 – 7

Kwiat Dazzling Diamond
Trunk Show
November 20 – 21
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Fish Out of Water Father’s 
Day & Live Music June 21

Treat dad to dinner this Fa-
ther’s Day at Fish Out of  Water 
(FOOW), the signature on-site 
restaurant of   WaterColor Inn 
in WaterColor. Served from 
4-10 p.m., enjoy prime rib, 
half-price draft beer, and quali-
ty family time. Live music from 

Brett Stafford Smith from 6-9 
p.m.

A Taste of Peru at 
Watersound Fountains 
June 25

Watersound Fountains, an ex-
clusive resort-style 62+ Indepen-
dent Living community, invites 
you to an exclusive tasting ex-
perience celebrating the culture 
of  Peru. Beginning at 5 p.m., 
savor a thoughtfully curated 

three-course meal as Chef  An-
drea Campoblanco showcases 
the rich flavors of  her homeland. 
Seating is limited for this exclu-
sive event. Call (850) 629-0376 
to reserve your place by June 20.

CAA Come Play 
with Clay June 27

Unleash your inner artist at 
the Come Play with Clay work-
shop, a unique experience hosted 
by the Cultural Arts Alliance of  

Walton County from 10 a.m.-
12 p.m. at the CAA’s Bayou 
Arts Center. June Project of  the 
Month- Botanical Leaf  Imprint-
ed Platter. In this “open studio” 
style class, each participant will 
receive 2 lbs. of  clay and the 
freedom to choose your own ad-
venture—bring your own project 
ideas to life or create the featured 
project of  the month with guid-
ance from your instructor. Learn 
More and Register: https://
www.culturalartsalliance.com/
event-details/come-play-with-
clay-with-sarah-bumanglag-6.

Rags to Riches Regatta  
June 27

The 29th edition of  the an-
nual Rags To Riches Regatta re-
turns to Grayton Beach. Born on 
the beaches of  Grayton Beach 
in 1981, the Rags to Riches Re-
gatta is more than a race—it’s 
a living piece of  South Walton 
history. The small catamaran 
race is a tradition among SoW-
al sailors, families, friends, and 

Grayton Beach lovers. Come out 
to watch the regatta take off from 
the shores of  Grayton Beach as 
they race to Seagrove Beach and 
back to Grayton. Crooked Island 
Captain’s Party June 26 at Chir-
ingo Grayton 5-7:30 p.m. RACE 
DAY: Boats Transported onto 
the Beach by Official Permitted 
Vehicles 8-10 a.m. 29th Rags to 
Riches Regatta Race begins at 
11 a.m.

Paper Bear Screenings at 
Seaside July 12 & 24

The Paper Bear invites the 
community on a heartfelt jour-
ney into the forests and coastal 
wilds of  Northwest Florida at 
7:30 p.m. Blending live-action 
storytelling with hand-drawn an-
imation, the film follows a father 
and son as they venture into the 
woods to document real Flori-
da black bears, sharing camp-
fire stories, local history, and the 
magic of  the natural world along 
the way. Visit thepaperbear.org.

Community

EVENTS 
continued from page 3 

Celebrate 
America’s 250th!

Join in these celebrations and fireworks shows:
Rosemary Beach Star- 

Spangled Spectacular July 
2: A bike parade, block par-
ty, live music, fireworks and 
more! Celebrations begin at 
7:30 a.m., fireworks at 9 p.m.

America Salutes - A 
Musical Celebration of  250 Years at Grand Boulevard 
July 2: Presented by Emerald Coast Theater Company from 
6-8 p.m.

Star-Spangled Food Truck Festival at Destin  
Commons July 3: Celebrate with a diverse selection of  in-
ternational cuisine, live music, face painting, a photo booth, 
fireworks and a lively, family-friendly atmosphere 5-9 p.m., fire-
works at 9 p.m.

Red, White & Baytowne July 4: Let freedom ring with a 
night full of  live music, family fun, and all-American celebra-
tion beginning at 6 p.m. and cap off the night with fireworks at 
9:15 p.m.!

Seaside Independence Day Celebration July 4: Sea-
side Independence Day Celebration July 4 The day kicks off 
at 9 a.m. with the annual block party featuring the Emerald 
Coast Theatre Company performing Ragged Old Flag, the  
National Anthem, and a full patriotic performance. 10 a.m. 
Huck & Lilly; 11 a.m. Children’s Patriotic Bike Parade; 11:30 
a.m. Wlid Bill’s Beach Dogs Hot Dog Eating Contest; 2-4 
p.m. Live music in Krier Plaza; 7 p.m. Sinfonia Gulf  Coast  
Patriotic Pops Concert; 8:30 p.m. Fireworks.

Alys Beach Donut Eating Contest & Celebration 
July 4: Celebrate with one of  Alys Beach’s sweetest traditions: 
the Donut Eating Contest sponsored by Charlie’s Delights be-
ginning at 9 a.m. 

Alys Beach Concert & Fireworks July 4: The Five Star 
Funk Lounge concert begins at 7 p.m. with fireworks to follow 
at 9 p.m. 
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Community

The Modern Men’s Health Conversation

By Dr. Karen DeVore

June is Men’s Health Month, 
and it’s time to broaden the con-
versation around what men’s 
health actually means.

For years, it was almost ex-
pected that men would only 
seek care when some-
thing became impossible 
to ignore such as when 
symptoms disrupted daily 
life or concern from oth-
ers became unavoidable. 
That mindset is starting 
to shift.

More men are think-
ing about longevity, pre-
vention, recovery, and 
performance. They’re 
paying attention to sleep, 
nutrition, strength, and 
how their bodies function 
before a crisis happens. 
And that shift matters.

Because many of  the is-
sues men experience daily are 
common, closely tied to overall 
health, and often more manage-
able when addressed early.

I hear consistent themes from 
men across all stages of  life and 
from the people who care about 
them.

“Why don’t I feel like 
myself  anymore?”

This concern rarely comes 
out directly. More often, it 
shows up as fatigue, low motiva-
tion, irritability, poor recovery, 
or unexplained weight gain.

While aging plays a role, 
what I often see is the cumula-
tive effect of  chronic stress, poor 
sleep, under-recovery, inconsis-
tent nutrition, declining muscle 
mass, and sedentary work.

Modern life doesn’t support 
physiology well. Many men are 
overstimulated, under-recov-
ered, and running at a high lev-
el while quietly depleted. Over 
time, that catches up but the 
body is often highly responsive 
with consistent support.

“Why am I gaining 
weight around my stomach 
even though I’m trying?”

Abdominal weight gain isn’t 
just cosmetic; it’s often a meta-
bolic signal.

As muscle declines and stress 
stays elevated, the body becomes 
more efficient at storing fat, es-
pecially around the midsection. 
Blood sugar becomes less stable, 
energy drops, recovery worsens, 
and cravings increase.

Many men feel like they’re 
trying, but habits are often more 
inconsistent than they realize 
such as skipping meals, un-
der-eating protein, relying on 
convenience foods, eating late, 
or cycling between restriction 
and overeating.

What works better is return-
ing to fundamentals including 

prioritizing protein, maintain-
ing muscle, walking regularly, 
strength training, improving 
sleep, eating consistently, and 
supporting recovery.

The goal isn’t perfection; it’s 
consistency and long-term met-
abolic resilience.

“Why am I exhausted 
but still sleeping poorly?”

Sleep disruption has become 
so normalized that many under-
estimate its impact.

Sleep affects metabolism, re-
covery, mood, cognition, inflam-
mation, and hormone regula-
tion. Yet many men operate in a 
chronically sleep-deprived state 
relying on caffeine, late-night 
stimulation, alcohol, and incon-
sistent schedules while expecting 
optimal performance.

Sometimes the issue is sleep 
apnea. Sometimes it’s chronic 
stress or years of  running in “go 
mode” without real recovery. 
Improving sleep often changes 
far more than expected.

“Why do I feel more anx-
ious, irritable, or mentally 
checked out?”

These symptoms are often 
rooted in physiology as much as 
psychology.

Brain fog, low motivation, ir-
ritability, and anxiety frequent-
ly reflect an overloaded system 

including poor sleep, unstable 
blood sugar, chronic stress, and 
inflammation layered onto de-
manding lives.

Many men are balancing 
work, family, and responsibility 
while running on empty. This is 
where preventive care matters, 
not because every symptom is 
serious, but because early un-

derstanding can prevent years 
of  unnecessary struggle.

“Why is this starting to 
matter more now?”

At some point, often in the 
late 30s, 40s, or 50s, health 
stops feeling theoretical. Energy 
changes become more notice-
able, recovery slows, and small 
shifts become harder to ignore.

At the same time, many be-
gin noticing changes in others 
like aging parents, friends facing 
health issues, or loved ones deal-
ing with diagnoses that once felt 
distant.

What was once abstract be-
comes personal. For many men, 

Initial Lab Draw & Complete Panel

1-Hour Initial Consultation & Lab Review w/ Provider

1 Monthly I.V. Therapy, Acupuncture Treatment, or Massage

1 30-Minute Monthly Check-in w/ M.O.M (Virtual or In-Person)

1 Monthly Vitamin Injection

10% Off Supplements and Peptides

10% Off I.V. Add Ons

10% Off Clinic Services (Massage, Acupuncture, Etc.)

Priority Scheduling

SCHEDULE YOUR CHECK-IN WITH M.O.M. TODAY!

2441 U.S. Hwy 98, Santa Rosa Beach, FL 32459

TortoiseClinic.com | 850.267.5611

Now Open 7 Days a Week from 8 AM - 5 PM
Virtual Appointments Also Available

LIMITED-TIME
OFFER$299/MO

Regular Price: $349/month | Regular Retail Value: $3,310
6-month Commitment. No Up-front Fees.

INTRODUCING
M.O.M.

MEN’S
OPTIMIZATION
MEMBERSHIP
M.O.M. is a monthly wellness membership
for men focused on energy, recovery,
body composition, hydration, longevity,
and hormones. 

Continued on page 10
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Community

“
CLEANING SERVICES: 

Home - Business - Vacation Properties - Deep Cleaning
Construction Cleans - Move-In / Move-Out

What they are saying:
 “I use Sparkles for my vacation rental, and the guests 

ALWAYS rave about how clean it is. Highly recommend!”

CALL TODAY!
850.517.5581 

Visit us on the web:
www.sparklescleaningflorida.com

SEE COUPON IN BACK OF PAPER

 It’s just not clean unless it sparkles!

Hurricane Safety Tips from Florida Power & Light
It is not a matter of  if, but 

when the next hurricane will 
hit our state, which is why it’s 
important to be proactive in 
planning for the six-month-long 
hurricane season. 

Whether you’re a longtime 
Floridian or new to the state, 
having a plan in place is the best 
way to stay safe this storm sea-
son. Below is a list of  what you 
can do before, during and after 
a storm.

 
What is a Hurricane 
Emergency Plan?

• Determine whether your 
home or business is located in 
a flood or evacuation zone and 
review local evacuation routes.

• Determine your backup 
power source or make arrange-
ments to relocate if  a storm 
warning is issued.

• The Division of  Emergen-
cy Management recommends 

that drivers keep their gas tanks 
at least half  full throughout 
hurricane season. Electric vehi-
cle (EV) owners should aim to 
maintain a charge between 50% 
and 80% at all times.

• Reach out to your local 
emergency management office 
if  you or anyone you know has 
special medical needs, in case 
of  evacuations. Apply for our 
Medically Essential Service 
designation if  someone in your 
home relies on electric-powered 
equipment.

 

What Should a Hurricane 
Emergency Kit Contain?

• Build an emergency kit 
with non-perishable food, bot-
tled water, flashlights, batteries, 
medications, and a first-aid kit. 
Don’t forget phone chargers, 
power banks, and a waterproof  
container for important docu-
ments.

• Don’t forget information 
such as include insurance pol-
icies, health cards, birth certif-
icates, Social Security cards, a 
list of  emergency contacts, and 
a recent copy of  your FPL bill.

 
How to Prepare Your 
Home for a Hurricane?

• Install approved hurricane 
shutters over windows and doors 
or using alternate covering such 
as plywood.

• Move patio furniture and 
outdoor items indoors, fasten 
doors and windows, and cov-
er valuables and furniture with 
plastic and move away from 
windows.

• Turn off and unplug un-

necessary electronics, including 
pool equipment, and set your 
refrigerator and freezer to their 
coldest settings to keep food 
fresh longer during an outage.

• DO NOT attempt to trim 
trees or vegetation near over-
head power lines yourself  – only 
hire qualified professionals to 
trim trees and other vegetation 
near power lines. • Visit FPL.
com/trees for more information 
on our tree trimming policies.

• Look up and note the loca-
tion of  power lines before you 
begin working on a ladder. Be 
sure that any ladders or scaf-
folds are far enough away so 
that you – and the ends of  the 
tools you’re using – don’t come 
within 10 feet of  power lines.

 
What are Important Safety 
Steps After a Hurricane?

• If  you’re planning to use 
a portable generator, read and 
follow all the manufacturer’s 
instructions. Be sure to set it 
up outside – not in your home 
or garage – and connect appli-

ances directly to it. Do not wire 
your generator directly to your 
home’s breaker or fuse box, as 
the power you generate may 
flow back into power lines and 
cause injuries.

• Stay far away from and do 
not touch any downed power 
lines or flooded and debris-lad-
en areas that may be hiding 
downed power lines.

 
How Can Floridians Stay 
Informed After a Storm?

• Bookmark FPL.com and 
save 1-800-4-OUTAGE (1-800-
468-8243) to your cell phone to 
report and check the status of  
your restoration.

• Stay informed by following 
your local news and @insideF-
PL for updates on storm condi-
tions and heed warnings.

• FPL works year-round to 
be ready for severe weather 
and urges customers to prepare 
by making safety a priority this 
storm season. For more tips, vis-
it FPL.com/storm.

Walton County Launches Expanded Beach Tram 
Service with Inaugural Ride to State Parks  

Walton County has 
launched an expanded Beach 
Tram service connecting vis-
itors to Grayton Beach State 
Park and Topsail Hill Preserve 
State Park.

Walton County Tourism is 
again offering complimentary 
day-use entry to Grayton Beach 
State Park and Topsail Hill Pre-
serve State Park from Memori-
al Day weekend through Labor 
Day, and getting there is easier 
with the Beach Tram service.

This free tram service is de-
signed to reduce vehicle traf-
fic and parking pressure near 
the parks, supporting Walton 
County’s commitment to pre-
serving the natural ecosystems 
that make our community spe-
cial. Riders will always know 
what to expect before they ar-
rive, as the tram operates in 
coordination with state park 
capacity limits to ensure visi-
tors are informed of  park avail-
ability before boarding.

With the addition of  state 
park access, the Beach Tram 
network expands public beach 
access for visitors and residents 
through routes operating from 

two facilities:
393 Municipal Parking 

Facility (1668 S County Hwy 
393, Santa Rosa Beach), Op-
erating daily from 10 a.m. – 7 
p.m.

Ed Walline Express: 
Ride directly to Ed Walline 
RBA.Departs every 10 minutes

Dune Allen Local: Stops 
include: Topsail Hill Preserve 
State Park, Dune Allen RBA, 
and Fort Panic RBA. Departs 
every 30 minutes

Grayton Municipal 
Parking Facility (1505 
County Hwy. 283 S, Santa 
Rosa Beach)

Grayton Express: Ride 
directly to Bets “Beachmama” 
Haynes Regional Beach Access

Departs every 10 minutes. 
Daily from 6 a.m. – 9:45 p.m.

Blue Mountain Local: 
Stops include: Blue Mountain 

RBA, Gulfview Heights RBA 
and 393 MPF. Departs every 
30 minutes. Runs from 10 a.m. 
– 7 p.m.

Grayton Beach State 
Park Express: Ride directly 
to Grayton Beach State Park

Departs every 30 minutes. 
Runs from 10 a.m. – 7 p.m.

For route schedules and ad-
ditional information, please 
contact Beach Operations at 
(850) 267-4578 or visit Walton-
Transportation.com.

For more information about 
the Complimentary Day-Use 
Admission to Topsail Hill 
Preserve and Grayton Beach 
State Parks, please visit walton-
countyfltourism.com/press/
wct-offers-complimentary-
day-use-admission-topsail-hill-
preserve-grayton-beach-state-
parks.
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311 GAZELLE COURT
4 Bedroom | 2 Bath | 2,000 SF
$575,000 | ready June 2026
Listed by Kelly Shephard 850.543.7353

313 GAZELLE COURT
4 Bedroom | 2.5 Bath | 2,026 SF
$601,000 | ready August 2026
Listed by Kelly Shephard 850.543.7353

PHASE 11 LOTS
SIZE: 0.16 - 0.26 ACRE
PRICE: $100,000 – $149,000

723 REINDEER ROAD
4 Bedroom | 3.5 Bath | 2,600 SF
$695,000 | ready September 2026
Listed by Val Waters Auclair 850.855.6205

PHASE 7A ESTATE LOTS
SIZE: 0.49 – 0.64
PRICE: $209,000 - $269,000

Monday - Saturday 12 - 4 pm
Sunday 1 - 4 pm

Visit our model homes 
in Deer Moss Creek®

1413 CLARY SAGE LANE
Friday & Saturday 12 - 4 pm
Sunday 1 - 4 pm

301 GAZELLE COURT 

Contact Ruckel Properties for 
a full list of available lots.

New homes in a vibrant community of Niceville, Florida

850.678.2223
RUCKELPROPERTIES.COM

251 FOXGLOVE RUN
4 Bedroom | 3 Bath | 3,994 SF
$1,425,000 | ready October 2026
Listed by Crystal Tingle 850.218.4618

402 MARSH DEER RUN
4 Bedroom | 2.5 Bath | 2,092 SF
$581,000 | ready August 2026
Listed by Yeska Sand 850.368.5936

621 CHAMOMILE COURT
4 Bedroom | 3.5 Bath | 2,761 SF
$899,000 | construction completed
Listed by Val Waters Auclair 850.855.6205
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Sea Turtle Nesting Season Has Returned!
By Grace Ann Russell

The month of  May marked 
the return of  many long-await-
ed events for South Walton; 
the end of  school year, gentler 
breezes and a warmer gulf. 
Amidst the excitement of  all-
things-summer was the start of  
sea turtle nesting season. The 
season runs from May 1 through 
October 31 along Florida’s Gulf  
Coast, and local volunteers are 
already preparing for another 
season of  education, awareness, 
and conservation

For the volunteers at Friends 
of  South Walton Sea Turtles 
(FOSWST), nesting season is 
much more than a date on the 
calendar. It is months of  com-
munity outreach, school edu-
cation programs, beach ambas-
sador efforts, and reminders to 
both locals and visitors that even 
the smallest actions can make a 
difference for these threatened 
marine animals.

Founded in 2015, FOSWST 
is an all-volunteer nonprofit 
organization dedicated to sea 
turtle conservation through 
awareness and education. While 

South Walton Turtle Watch 
monitors and protects nests, 
FOSWST focuses on helping 
the public understand how hu-
man behavior impacts nesting 
turtles and hatchlings. 

One of  the organization’s 
most recognizable messages is 
the phrase “Clean. Dark. Flat.” 
Beachgoers are encouraged to 
remove trash and beach equip-
ment before leaving for the 
night, keep beachfront light-
ing low and turtle-friendly, and 
flatten holes or sandcastles that 
could become obstacles for nest-
ing turtles or hatchlings trying 
to reach the water. 

These efforts matter. Female 
loggerhead, green, and leather-
back sea turtles return to Flori-
da beaches each year to lay their 
eggs, often depositing more 
than 100 eggs in a single nest. 
Yet survival remains difficult. 
Experts estimate that only about 
one in 1,000 hatchlings survives 
to adulthood. 

Artificial lighting remains 
one of  the greatest threats 
during nesting season. Hatch-
lings instinctively move toward 

the brightest horizon — histori-
cally the reflection of  moonlight 
on the Gulf. Today, bright con-
do lights, flash photography, and 
beachfront activity can disorient 
them, sending them inland in-
stead of  toward the water. 

That is why local education 
efforts have become so import-
ant in South Walton. Through 
beach ambassador programs, 
school visits, public events, and 
informational materials distrib-
uted throughout the communi-
ty, FOSWST continues to build 

awareness one conversation at a 
time.

Protecting sea turtles starts 
with community awareness, and 
every small act of  stewardship 
helps give the next generation 
of  hatchlings a fighting chance. 
Theo the Turtle, a plush stuffed 
animal created to inspire con-
servation awareness, donates 
a portion of  every purchase to 
Friends of  South Walton Sea 
Turtles. Theo’s mission is to 
help sustain the sea turtle pop-
ulation along the Gulf  Coast by 

encouraging children to connect 
with marine life in a tangible 
way. 

You can find Theo in vari-
ous shops along highway 30A, 
as well as surrounding area’s. 
Theo’s mission is a small exam-
ple of  how education, height-
ened awareness, and communi-
ty engagement each play a vital 
role in achieving one common 
goal- protecting our precious 
marine life right here in the 
heart of  Walton County. 

Community

850-837-2600
147 Professional Place

LITHIUM BATTERY UPGRADE!
As low as $1,995.00 installed
Includes: Charger, Meter, Charge Port, DC Converter

Our Mobile Repair Experts can bring your cart back to 

PEAK PERFORMANCE!

Walton County Offers Day-Use Entry to Grayton 
Beach State Park and Topsail Hill Preserve State Park  

Walton County is once again 
offering complimentary  day-
use entry to Grayton Beach 
State Park and Topsail Hill Pre-
serve State Park  from Memori-
al Day weekend through Labor 
Day.

Walton County Tourism is  
covering day-use fees to high-
light the amenities and variety 
of  eco-tourism experiences 
available in South Walton. This 
year marks the 12th year of  
admission coverage for Topsail 
Hill Preserve State Park and the 
10th for Grayton Beach State 
Park.

“Walton County’s state 
parks offer a unique way to ex-

perience our destination, bring-
ing together our beaches,  trails 
and coastal dune lakes in one 
place,” said Matt Algarin, tour-
ism director for Walton County. 
“This program creates addi-
tional opportunity for visitors 
and residents to explore and 
enjoy everything these parks 
have to offer.”

Enhanced access to the 
parks will be available this year 
via Walton County  Tourism’s 
Beach Tram. This service 
provides a convenient and 
eco-friendly way to  enjoy the 
parks without worrying about 
parking, helps reduce traffic 
congestion  and protects the 

natural surroundings along the 
way. More information about 
tram  routes and schedules will 
be posted on WaltonTrans-
portation.com when available.  
“We are incredibly thankful for 
our partnership with the state 
parks and to Rep.  Shane Ab-
bott who worked diligently with 
us and at the state level to ex-
pand  access,” Algarin said.

Free entry to the two parks is 
available during regular hours, 
typically 8 a.m. to  sunset. This 
year’s program began on Me-
morial Day weekend, May 22, 
and  runs through Labor Day, 
Monday, Sept. 7.
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Calling All Snowbirds: 
A New Way to Enjoy the 30A Lifestyle 

Along Florida’s Panhandle 
coast, the seasons feel a little 
different. Winter mornings ar-
rive with soft sunlight and cool 
breezes off the Gulf. Afternoons 
stretch into easy walks, long 
lunches, and time outdoors. It’s 
the kind of  place people return 
to year after year — especially 
those who know the magic of  
30A.

For many seasonal residents, 
the question has never been 
whether to return, but how to 
make those months feel more re-
freshing and restorative. 

At Watersound Fountains, a 
retirement community in Inlet 
Beach, more returning residents 
are discovering a new way to en-
joy the coast. Instead of  manag-
ing a second home or coordinat-
ing short-term rentals, they’re 
choosing seasonal retirement 
living — a simpler, more flexible 
way to spend the months they 
love most along the Panhandle. 

Here, the focus is on enjoying 
the lifestyle without the usual 
responsibilities that come with 
homeownership. No insurance 

policies to track. No 
property taxes to man-
age. No upkeep wait-
ing after a storm or a 
long stretch away. 

Instead, days open 
up naturally. 

Mornings might be-
gin with coffee as sun-
light fills the windows. 
Some residents start 
the day in the fitness 
center or by the pool. 
Others prefer a walk 
through the surrounding pro-
tected forest or a quiet breakfast 
with neighbors before deciding 
what the day will hold. 

Wellness classes, social gath-
erings, and chef-prepared dining 
offer easy ways to stay active and 
connected. And with the beach-
es, shops, and restaurants of  30A 
just a short drive away, there’s al-
ways something to explore. 

But what many people appre-
ciate most is the sense of  ease.

Life here is designed to re-
move the background worries 
that can follow a second home. 
Maintenance is handled. Daily 

details are taken care of. Sup-
port is available if  needed. Res-
idents are free to focus on the 
things that drew them to the 
coast in the first place — fresh 
air, time with friends, and the 
simple pleasure of  being near 
the water. 

Watersound Fountains re-
cently introduced a Seasonal 
Commitment Plan, created spe-
cifically with snowbirds in mind. 
The program allows residents 
to enjoy the community during 
the months they love most while 
maintaining flexibility through-
out the year. 

For some, it’s a chance to es-
cape colder climates without the 
burden of  managing another 
property. For others, it’s a way to 
stay close to family or return to 
a place they’ve loved visiting for 
years. 

Whatever the reason, the ap-
peal is simple: more time enjoy-
ing the Panhandle lifestyle, with 
fewer responsibilities behind the 
scenes. 

And once people experience 

it, many find themselves won-
dering why they waited so long. 

Watersound Fountains Re-
tirement Living is located at 65 
Origins Parkway in Inlet Beach. 

To learn more about season-
al retirement living near 30A or 
ask about the Seasonal Commit-
ment Plan, call (850) 904-3835 
or visit WatersoundFountains.
com.

WATERSOUND is a service mark of The St. Joe Company and is used under license. FOUNTAINS is a service mark of Watermark Retirement Communities, LLC and is used under license. 2604-WWF-6646B

RETIREMENT LIVING  65 Origins Parkway, Inlet Beach, FL 32461 
WatersoundFountains.com | 850-601-3174

Learn More About 
Savings in Bloom

Sunlight. Salt air.  
Space to breathe.
Experience refined, resort-style retirement 

living, grounded in wellness and the 

coastal beauty of the Panhandle.

No insurance.  

No property taxes.  

No upkeep.  

More freedom.
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BRIGHT BLUE
POOLS

Commercial & Residential 
Pool Remodeling
No Pool Too Big

Professional Plastering and Tile
Blue Diamond Finish • Pebble Finish
10 Year Guarantee • Free Quotes

Our owner, Curtis Nelson, makes it a point 
to be on the jobsite for every project to 

ensure everything goes according to plan.

Plastering Pools Since 1975

850.496.2025
BrightBluePools.com

Proudly serving the entire Florida Panhandle!

We’ll Make 
Your Pool 
Look New

Alaqua Gives Rescued Beagles a Second Chance
National Rescue Effort Reaches Northwest Florida

By Lori Leath Miller

A heartbreaking national ani-
mal rescue effort is now reaching 
Northwest Florida, where doz-
ens of  rescued laboratory bea-
gles are beginning new lives only 
a short drive from Destin.

This month, Alaqua Animal 
Refuge in Freeport welcomed 
20 rescued beagles from Ridg-
lan Farms, a Wisconsin breeding 
and research facility that sup-
plied dogs for laboratory testing. 
The group includes senior dogs 
as well as several believed to be 
pregnant, all now beginning an 
entirely different chapter of  life.

The dogs are part of  a much 
larger nationwide rescue oper-
ation involving approximately 
1,500 beagles being relocated to 
shelters, rescues and foster pro-
grams across the country. Ani-
mal welfare organizations report 
hundreds of  dogs may still re-
main at the facility as discussions 
continue regarding their future 
placement and care.

The large-scale rescue effort 

has drawn national attention 
and united numerous organi-
zations, including the Center 
for Humane Economy, Big Dog 
Ranch Rescue, Beagle Freedom 
Project and the Dane County 
Humane Society.

For many of  the dogs arriving 
at Alaqua, everyday experienc-
es are completely new. “These 
beautiful dogs have never experi-
enced life outside of  a cage,” said 
Laurie Hood, founder of  Alaqua 
Animal Refuge and Florida state 
director for Animal Wellness 

Action. “They were born specif-
ically for science — to be bred, 
poked and prodded, confined 
and used over and over again.”

According to Alaqua staff, 
some of  the beagles had never 
walked on grass, rested on soft 
bedding or experienced normal 
routines most pets take for grant-
ed. Rescue workers say several 
dogs initially appeared hesitant 
around affection and unfamiliar 
human interaction as they ad-
justed to their new surroundings.

Among the rescued dogs is a 

14-year-old beagle believed to 
have spent its entire life inside 
the breeding operation. De-
spite their difficult beginnings, 
staff members say signs of  hope 
appeared almost immediately. 
“When the doors opened, liter-
ally they’re all standing and their 
tails are wagging, and they’re 
just happy to be alive,” Hood 
said. “I don’t think there was a 
dry eye in the whole house.”

Several of  the rescued bea-
gles are expected to give birth 
soon either at Alaqua or in fos-
ter homes equipped for neona-
tal care. Either way, they will be 
cared for in safe, compassionate 
environments rather than re-
search confinement.

For residents throughout 
Destin and surrounding Oka-
loosa County communities, the 
rescue effort offers an oppor-
tunity to support a meaningful 
cause happening right here in 
Northwest Florida. Alaqua offi-
cials say community support will 
help provide veterinary treat-

ment, rehabilitation, transporta-
tion and long-term care for the 
rescued animals.

The refuge is also encour-
aging families to consider fos-
tering, volunteering, donating 
or eventually adopting. Future 
adopters, the organization says, 
will need patience and under-
standing as many of  the dogs 
continue learning basic trust 
and adjusting to life beyond 
confinement.

While the rescued beagles’ 
difficult past has sparked emo-
tional reaction nationwide, their 
arrival in Freeport also high-
lights the role local organiza-
tions continue playing in large-
scale national rescue efforts. 
“These dogs are experiencing 
life for the first time,” Hood 
said. “Our responsibility is to 
ensure their next chapter is safe, 
compassionate and filled with 
dignity.”

this isn’t about fear. It’s about 
staying capable, present, and 

well for the people who depend 
on them.

“How do I know if  some-
thing is actually wrong?”

The body often signals 

change long before disease be-
comes obvious through shifts in 
energy, sleep, weight, recovery, 
and lab markers.

That doesn’t mean every 

symptom is dangerous. But it 
also doesn’t mean it should be 
ignored. Paying attention to 
your health is a practical way to 
protect long-term quality of  life.

The Bigger Picture
Men’s health isn’t about 

quick fixes or single solutions. 
It’s about staying strong, pro-
tecting metabolic and cardio-
vascular health, maintaining 
clarity, preserving muscle and 
mobility, improving resilience, 
and building sustainable habits.

It requires a more compre-
hensive approach looking at 
how systems interact rather 

than treating issues in isolation.
Health optimization isn’t just 

for athletes or people in crisis. 
It’s for everyday men who want 
to feel well, function well, and 
stay ahead of  preventable de-
cline.

You don’t need perfection.  
You don’t need extremes.  
And you don’t need to wait 

until something breaks.
It starts with awareness, fol-

lowed by consistent action and 
the right support to understand 
what your body is telling you.

TortoiseClinic.com  
850.267.5611

MODERN MEN 
continued from page 5 
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SALES     SERVICE     PARTS AND ACCESSORIES     FINANCING     RENTALS

Join the Neighborhood  Fun
SHOP BY

BRANDS

Present this layout upon
purchasing a cart to

receive an exclusive gift.

EXCLUSIVE
GIFT

Atlas
Denago EV

GEM Car
Hunt VE
Club Car

Garia
Star EV
EVolution

Yamaha

LARGEST SELECTION OF STREET LEGAL CARTS

Santa Rosa Beach
(850) 622 2000

www. ElectricCartCompany.com

Epic/Icon
Hunt VE

Champions at Last: South Walton High School  
Baseball Captures Florida 3A State Title

By Lori Miller

History has been made for 
our Seahawks!

In dramatic walk-off fashion, 
the South Walton High School 
baseball team captured the Flor-
ida Class 3A State Champion-
ship this season — delivering 
one of  the most exciting finish-
es in 2026 Florida high school 
baseball and bringing home the 
program’s first-ever state base-
ball title.

The championship victory 
came in unforgettable style as 
South Walton executed a per-
fectly timed suicide squeeze in 
the bottom of  the seventh inning 
to defeat North Broward Prep 
6-5 in the FHSAA state finals. 
The thrilling finish quickly drew 
statewide and national attention 
across sports media and baseball 
platforms.

For Walton County, the title 
represents far more than just a 
win on the scoreboard. It marks 
the culmination of  years of  ded-
ication, coaching, player devel-
opment and community support 

surrounding one of  the area’s 
rising athletic programs.

The Seahawks’ championship 
roster also reflects the increasing-
ly high level of  talent emerging 
from Northwest Florida. Among 
the standout athletes leading the 
historic run is Coleman Borth-
wick, a nationally recognized 
Auburn baseball commit regard-
ed as one of  the top two-way 
prospects in the country.

Borthwick, who plays both 
on the mound and in the field, 
has garnered attention for his 
powerful bat, commanding 
pitching presence and elite size 
and athleticism. Recruiting out-
lets have ranked him among the 
top players in the Class of  2026, 
with fastball velocities reportedly 
reaching the mid-90s.

South Walton also celebrat-
ed another Auburn connection 
this season as Parker Granse an-
nounced his commitment to play 
baseball for Auburn University, 
further highlighting the caliber 
of  athletes coming through the 
Seahawks program.

In fact, the Seahawks’ cham-
pionship roster featured one of  
the deepest collections of  col-
lege baseball talent in North-
west Florida in recent memory. 
In addition to Auburn commits 
Coleman Borthwick and Park-
er Granse, South Walton’s ros-
ter included Virginia commit 
Griffin Loy, Mississippi State 
commit Denton Lord, Florida 

State commits Lyndan Flanary 
and Braxton Varnes, South Ala-
bama commit Vaughn Howard, 
Georgia Southern commit Frank 
Wells and Georgia Tech commit 
Charlie Willcox — underscoring 
the remarkable level of  talent 
that fueled the historic state-title 
run.

As celebrations continue 
across South Walton, the cham-

pionship is already being viewed 
as a defining moment not only 
for the school but also for local 
athletics as a whole.

For the players, coaches, par-
ents, families and fans who be-
lieved this day could come, the 
Seahawks are now officially state 
champions.
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Trends & Treasures!

Red, White & Sweet: 
Celebrate Summer One 
Cupcake at a Time
Smallcakes: A Cupcakery

Summer celebrations are 
here, and Smallcakes is ready 
to help make every gathering a 
little sweeter. From Father’s Day 
cookouts and Fourth of  July 
parties to weddings, birthdays, 
reunions and everyday celebra-
tions, there’s always a reason for 
dessert.

Known for its award-winning 
cupcakes and playful motto, 
“Maybe a Cupcake Will Help?,” 
Smallcakes continues to delight 
locals and visitors alike with spe-
cialty flavors, colorful frostings 
and scratch-made treats baked 
fresh daily.

Beyond its famous gourmet 
cupcakes, the bakery offers 
mini cupcakes, custom birthday 
and wedding cakes, edible-logo 
treats, jumbo cookies, brownies, 
gourmet popcorn, cupcakes-in-
a-jar and even “pup” cakes for 
four-legged family members. 
House-made ice cream and glu-
ten-free options ensure there is 
something for everyone.

Hosting a party? Create a 
custom order featuring edi-
ble images, business logos or 
personalized designs. Want to 
sample a variety of  flavors? An 
assorted dozen mini cupcakes is 
always a crowd favorite.

Call ahead for pre-orders, 
curbside pickup or DoorDash 
delivery.

Hours: Mon.–Sat., 11 a.m.–7 
p.m.; Sun., 11 a.m.–4 p.m.

(850) 842-9002
SmallcakesDestin.com
Follow @SmallCakesofDestin

Freedom, Stability & 
a Place to Call Home
Be On The Coast™ Real 
Estate Group

As Americans prepare to 
celebrate Independence Day, 
many families are also thinking 
about another form of  freedom: 
homeownership.

While rent prices can in-

crease year after year, a fixed-
rate mortgage allows homeown-
ers to lock in one of  their largest 
monthly expenses for 15 to 30 
years. That stability can provide 
peace of  mind while also help-
ing build wealth through equity 
as property values appreciate 
over time.

“Homeownership is a histor-
ically strong hedge against in-
flation,” explains REALTOR® 
Brian K. LoCicero. “And once 
you own, any increase in your 
home’s value builds equity and 
strengthens your net worth.”

Whether you’re considering 
your first home, upgrading to a 
larger property or purchasing a 
second home along the Emerald 
Coast, today’s market may offer 
opportunities worth exploring 
before prices and rates change 
again.

This summer could be the 
perfect time to begin building a 
future of  greater financial secu-
rity and a place to truly call your 
own.

Ready to take the next step?
brian@beonthecoast.com
850-739-3800
BeOnTheCoast.com

The Ultimate Father’s Day 
Gift: Feeling Better Every 
Day
CRYO850 Performance & 
Recovery Center

Shopping for a dad who says 
he doesn’t need anything? This 
Father’s Day, skip the tie and 
give him something he can actu-
ally use—less pain, more energy 
and faster recovery.

A Day Pass, One-Week Pass 
or Two-Week Pass to CRYO850 
Performance & Recovery Cen-
ter makes a thoughtful gift for 
dads, athletes, military heroes 
and anyone who gives their all 
every day.

CRYO850’s wellness circuit 
includes infrared sauna, red 
light therapy, whole-body cryo-
therapy, isolated cryotherapy, vi-
bration plates and compression 
therapy. Together, these services 

are designed to reduce inflam-
mation, improve circulation and 
support better overall health 
and recovery.

Clients often report benefits 
including improved sleep, en-
hanced focus, reduced soreness, 
increased energy and faster re-
covery after exercise or daily 
activities.

Now accepting HSA and 
FSA cards, CRYO850 makes it 
easier than ever to invest in your 
health using tax-advantaged 
dollars.

Whether your goal is per-
formance, recovery or simply 
feeling your best, the team at 
CRYO850 is ready to help.

Book your hero’s journey to 
recovery today.

(850) 279-4145
www.cryo850.com

Upgrade Dad’s Grooming 
Routine This Summer
Pure & Couture Salon | 
Pure Collective Salon

Skip the predictable gifts 
and give Dad something he can 
enjoy long after the holiday is 
over—a fresh cut, premium 
grooming products and expert 
advice from the professionals at 
Pure & Couture Salon and Pure 
Collective Salon.

Both salons offer professional 
men’s grooming products de-
signed to support healthy hair 
and skin while delivering pol-
ished, everyday results. From 
styling creams and clay sprays 
to premium pomades, each 
product is selected to provide 
performance without buildup or 
dryness.

Even better, the salon’s expe-
rienced stylists can help identify 
the best products based on indi-
vidual hair type, scalp condition 
and styling goals. Whether hair 
is fine, thick, curly or thinning, 
the team can recommend solu-
tions tailored to each client.

Professional products help 
achieve salon-quality results ev-
ery day—not just after an ap-
pointment.

Whether you’re booking a 
fresh haircut, upgrading your 
grooming routine or shopping 
for Dad, the team is ready to 
help.

Because confidence starts 
with looking and feeling your 
best.

(850) 424-3935
pureandcouture.com
purecollectivesalon.com

Stars, Stripes & 
Personalized Summer 
Style
Frill Seekers Gifts & 
Personalized Fabulous 
Finds

Whether you’re headed to 
the beach for the Fourth of  July, 
planning a family vacation or 
spending weekends by the pool, 
personalized accessories make 
summer more stylish—and a 
lot more fun. At Frill Seekers 
Gifts, custom pieces transform 
everyday beach essentials into 
memorable keepsakes. Choose 
from embroidered beach towels, 
tote bags, sun hats and accesso-
ries personalized with names, 
monograms, favorite sayings or 
even beach house names.

Not only do personalized 
items stand out on a crowded 
beach, they also make thought-
ful gifts for family members, 
graduates, bridesmaids and 
summer hosts.

Among the shop’s most pop-
ular warm-weather items are 
personalized zipper swimmie 
bags, perfect for storing wet 
swimsuits after a day on the wa-
ter. The team can even create 
stylish two-tone name designs 
for an extra-special touch.

And don’t forget: a beautiful 
beach towel can do double duty 
as a wrap, cover-up or cozy lay-
er for evening fireworks, beach 
bonfires and sunset gatherings.

Shop in-store at City Market 
Bayside or online to discover 
why personalized gifts never go 
out of  style.

Free gift wrapping available.
Hours: Monday–Friday, 10 

a.m.–5 p.m.; Saturday, 10 a.m.–
2 p.m.

(850) 460-2700
facebook.com/FrillSeekersGifts
frillseekersgifts.com

From America’s Birthday 
to Forever
Beyond Measure Fine 
Jewelry

June is filled with meaning-
ful moments—from celebrat-
ing Dad to Independence Day, 
summer weddings, anniversa-
ries, proposals and family gath-
erings. Beyond Measure Fine 
Jewelry offers the perfect way to 
commemorate them all.

Owner Ashleigh Woolly spe-
cializes in helping clients find or 
create one-of-a-kind pieces that 
become treasured keepsakes for 
years to come. Whether you’re 
searching for a memorable Fa-
ther’s Day gift, America’s 250th 
Birthday event piece, planning a 
proposal or celebrating a mile-
stone, you’ll discover a jewelry 
experience that is both personal 
and unforgettable.

Explore vibrant gemstones, 
brilliant diamonds and unique 
designs featuring everything 
from Ceylon sapphires to art de-
co-inspired rings with ruby ha-
los. The shop’s popular Bubble 
Bands can be stacked or worn 
individually, while bracelets, 
necklaces, earrings and rings 
provide options for every style 
and occasion.

Ashleigh is especially passion-
ate about helping couples design 
custom engagement rings and 
wedding bands tailored specifi-
cally to their love story.

Because every meaningful 
moment deserves a piece as 
unique as the memory itself.

Hours: Monday–Saturday, 
10 a.m.–6 p.m.

(850) 424-7011
Facebook.com/beyondmeasurejew-

elers
beyondmeasurejewelry.com

Community
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Custom Designed Pools & Spas
Emerald Coast Pools designs and builds custom pools with a 

commitment to craftsmanship, innovation, and personalized service.

Pool Renovation Services
Pool Resurfacing • Tile Installation • Structural Damage 

Equipment Replacement • Spa and Jacuzzi Additions
Deck Repair or Replace • Paver Installation & Repair

Saltwater Conversions • Pool Heating Systems  
Outdoor Kitchens • Fire Pit Installations 

Call Now: 850.880.6657  |  Email: danielemeraldcoastpools@gmail.com
Visit: 17661 U.S. Highway 331 South, Freeport  | On the Web: emeraldcoastpool.com

Build Your Dream Pool

 Elevate Your Outdoor Space

FOX & Friends Brings National Spotlight to Our Area
By “Doc” Doug Stauffer

Before sunrise touched the 
emerald waters of  the Gulf, ex-
citement had already begun in 
our area. Long lines wrapped 
around Fudpucker’s Beachside 
Bar & Grill as people gathered 
hours before dawn to welcome 
the nationally televised morn-
ing show FOX & Friends and 
one of  its most recognizable 
personalities, Steve Doocy.

For many in attendance, the 
event was far more than a tele-
vision broadcast. It became a 
celebration of  community, pa-
triotism, military pride, and the 
distinctive spirit that defines the 
Florida Panhandle.

The May 15 stop in our area 
was part of  the show’s “For All 
America” road trip, celebrating 
America’s upcoming 250th an-
niversary. Yet, as cameras rolled 
live, it quickly became clear that 
the story was not just about a 
television show coming to town. 
It was about the energy of  the 
people who arrived long before 
daylight, simply to be part of  
something memorable.

The crowd was jubilant from 
the start. Some arrived before 3 

a.m., and by the time the broad-
cast began, the atmosphere in-
side and outside was electric. 
Red, white, and blue clothing 
filled the venue, while local fam-
ilies, veterans, community lead-
ers, and supporters of  the show 
packed every available space.

One of  the highlights of  the 
morning was watching Steve 
Doocy interact with the crowd. 
While many television person-
alities keep their distance once 
the cameras stop rolling, Doocy 
seemed to thrive on personal 
connections. Between live seg-
ments, he moved through the 
crowd, taking selfies, shaking 
hands, telling jokes, and making 
everyone feel included.

At one point, Doocy laughed 
about how many people mis-
takenly called him “Peter,” ref-
erencing his son, senior White 
House correspondent and fel-
low FOX host Peter Doocy. 
The audience loved it, and his 
humor immediately made the 
event feel personal rather than 
staged.

Perhaps the biggest 
crowd-pleasing moment came 
when Doocy decided to crowd 

surf  through the audience. Af-
ter a single practice, he confi-
dently launched himself  into 
the cheering crowd, where 
people, including myself  and 
Life Media’s own Scott Mill-
er,  held him above their heads 
during the live broadcast. The 
moment perfectly captured the 
morning’s relaxed, fun-loving 
atmosphere and instantly be-
came one of  the event’s most 
talked-about memories.

The 70th-anniversary cel-
ebration of  Billy Bowlegs also 
added a distinctly local flavor to 
the broadcast. Pirates from the 
Krewe of  Bowlegs arrived in 
full force, bringing their pirate 
ship, cannons, costumes, and 
enthusiasm. The pirate-themed 
entrance to Fudpucker’s be-
came one of  the show’s visual 
centerpieces and showcased the 
traditions that make the Emer-
ald Coast unique.

For many locals, seeing our 
area highlighted on national 
television sparked a sense of  
pride. Throughout the morn-
ing, people received text mes-
sages and calls from friends and 
family across the country, each 

saying they had seen our area 
live on television.

That may have been one of  
the most meaningful parts of  
the broadcast. Beyond the en-
tertainment and excitement, the 
event reminded viewers nation-
wide that communities like our 
area still embody something 
deeply American — patriotism, 
hospitality, faith, military appre-

ciation, family values, and genu-
ine friendliness.

The Fort Walton Beach High 
School Stars Dance Team add-
ed excitement and energy to 
the early-morning broadcast as 
they lined the entrance to Fud-
pucker’s, waving pom-poms and 
cheering on the crowd. Despite 
the pre-dawn start, their enthu-
siasm helped create the electric 
atmosphere that defined the 
event. 

For three hours, our area 
became America’s front porch, 
and those present experienced 
far more than a television show. 
They experienced a celebration 
of  community that many will 
not soon forget.
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What Happens When Steve Doocy Comes to Town?
When the cameras aren’t rolling, a conversation about pirates, positive news, grandchildren and why America’s stories still start locally

By Lori Leath Miller

The first thing I learned 
about Steve Doocy is that he 
can carry on a full interview 
while jumping out of  a vehicle, 
walking into Publix and search-
ing for bottled water.

The second thing I learned 
is that despite spending decades 
on national television, the long-
time FOX & Friends co-host is 
exactly what viewers see every 
morning: warm, approachable, 
genuinely curious and surpris-
ingly funny.

I caught up with Doocy 
shortly after he landed in North-
west Florida as part of  FOX 
& Friends’ nationwide Amer-
ica 250 tour, which recently 
brought the popular morning 
show to Fudpucker’s Beachside 
Bar & Grill in Destin.

Before discussing television, 
politics or ratings, we found 
ourselves talking about weath-
er—specifically, what us locals 
affectionately call the “Destin 
Bubble.” After I explained our 
theory that somehow storms 
seem to part around Destin 
while sunshine magically ap-
pears, Doocy laughed. “That’s 
great. I love it,” he said. When 
I mentioned that some locals 
credit the Gulf ’s unique weath-
er patterns for helping create 
the phenomenon, he quickly 

connected it to another local 
tradition. “Well, that’s why the 
pirates came, I guess,” he joked.

As it turns out, Doocy had 
already been reading up on the 
Billy Bowlegs Pirate Festival and 
was preparing to be escorted 
by pirate ship during his visit to 
Fort Walton Beach. That could 
only happen on the Emerald 
Coast.

While the FOX & Friends 
team travels extensively, Doocy 
said Destin stood out as a natural 
stop for the show’s America 250 
tour, which highlights commu-
nities, businesses and traditions 
that helped shape the nation. 
“As we travel America for Amer-
ica 250, we’re trying to highlight 
all these amazing towns and 
amazing places,” Doocy said. 
“The Panhandle was just one of  
those places we haven’t been to 
for a while, and it’s one of  those 
places where people have heard 
about it, they’ve wanted to visit 
it, and we thought, ‘We should 
go there.’”

Part of  the appeal was the 
location itself. “Fudpucker’s is 
legendary,” he said with a laugh. 
“You’ve got gators, you’ve got 
pirates, you’ve got a lot of  happy 
people who need coffee. That’s 
a pretty good recipe for first 
thing in the morning.”

It wasn’t his first visit to the 

area. Long before arriving as a 
television host, Doocy first vis-
ited Destin as a college student 
making the trek from the Uni-
versity of  Kansas in search of  
a Florida beach vacation. “It 
was the closest beach in Florida 
from Kansas,” he said.

Years later, he and his wife 
returned to explore the area as 
a potential second-home desti-
nation. “We absolutely loved it,” 
he told me. “We spent a couple 
of  days looking around and 
thought it was just very, very 
nice.”

Like many visitors, he was 
particularly drawn to the com-
munities along Scenic Highway 
30A. During that trip, he even 
spent time exploring the area 
with former Arkansas Gov. Mike 
Huckabee, who maintained a 
home in South Walton for many 
years. Had he purchased prop-
erty back then, he joked, he 
probably would have quadru-
pled his investment by now.

The conversation eventually 
turned to food — not surpris-
ing considering Doocy and his 
wife, Kathy, have authored sev-
eral cookbooks together. When 
asked about memorable local 
dining experiences, he immedi-
ately recalled enjoying smoked 
fish dip while watching the 
sunset at Bud & Alley’s in Sea-

side. “It’s another iconic place,” 
he said. “Everybody has to go 
there.”

As our conversation con-
tinued, one theme surfaced 
repeatedly: the power of  local 
stories. Although Doocy works 
in national media, he believes 
the stories that resonate most 
with viewers are often root-
ed in hometown communities. 
“When I was a reporter in 
Washington, D.C., every na-
tional story was a local story,” 
he said.

In today’s media landscape, 
he argues that local storytelling 
might be more important than 
ever. “Every national story starts 
somewhere locally,” he said. 
“And thanks to social media 
and all the different platforms 
we have now, a local story can 
become a national story over-
night.”

That philosophy is at the 
heart of  what we do. As pub-
lishers of  all-positive communi-
ty newspapers across Northwest 
Florida, we often hear readers 
say they appreciate stories that 
celebrate people, businesses and 
communities making a differ-
ence. It turns out Doocy hears 
much of  the same feedback 
from FOX & Friends viewers.

“I think people love the seg-
ments because they’re positive,” 
he said. “There’s a lot of  news 
on, and a lot of  it is not great 
news. What I hear when I travel 
around the country is that peo-
ple appreciate hearing stories 
about communities, businesses 
and people doing good things.”

One recent example came af-
ter a Route 66 broadcast. Doocy 
recalled a woman approaching 
him after the series aired. “She 
said, ‘I just wanted to tell you 
how much I loved that series,’” 
he remembered. “‘There’s just 
not enough good news out 

there.’” He paused and smiled 
while recounting the moment. 
“That’s a good report card.”

Those positive stories often 
create real-world impacts as 
well. Doocy shared how small 
businesses featured during FOX 
& Friends road trips sometimes 
see visitors arrive from across 
the country months or even 
years later. Recalling one Flori-
da restaurant owner in particu-
lar, Doocy said one of  the most 
rewarding aspects of  the road 
trips is seeing the lasting impact 
on small businesses. “People 
would come in and say, ‘I saw 
you on TV,’” he said.

After more than three de-
cades of  commuting into New 
York television studios, Doocy 
said life on the road still brings 
a sense of  adventure. “When 
you’re driving into New York 
every day for 30 years, you know 
exactly how it’s going to go,” he 
said. “Out here, you never know 
what’s going to happen. You’re 
going to meet interesting peo-
ple, hear some great stories and 
probably have a few surprises 
along the way.” That unpredict-
ability is part of  what keeps the 
broadcasts fresh.

Doocy said one of  the things 
he looks forward to most when 
the show travels is the enthusi-
asm of  local viewers. “They’re 
so excited when we first walk 
in with the cameras rolling,” he 
said. “And the excitement really 
doesn’t diminish.”

That enthusiasm was am-
plified by FOX & Friends’ na-
tionwide America’s 250 RV 
giveaway, which had generated 
enormous local interest. “Ev-
erybody wants to win it,” Doocy 
said. “I don’t blame them. It’s a 
really nice vehicle.”

Perhaps nowhere was Do-
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Where Floral Dreams Become Art
How a Sister’s Bridal Shower Bloomed Into Couture Florals & Events

By Lori Leath Miller

I knew Kristin Lockhart was 
talented long before I sat down 
to interview her.

I knew it the moment I 
walked into my wedding re-
ception at The Alice in Destin 
and saw months of  planning 
transformed into something 
even more beautiful than I had 
imagined. As a recent Couture 
Florals & Events bride, I had ex-
perienced the finished product 
firsthand. What I hadn’t yet dis-
covered was the story behind it.

That story begins long before 
weddings, floral installations 
and luxury events. Creativity 
has been part of  Kristin’s life 
for as long as she can remember. 
Long before she was designing 
celebrations along the Emerald 
Coast, she spent hours scrap-
booking, turning simple pho-
to albums into keepsakes filled 
with ribbon, embellishments 
and artistic details.

That creative spirit found 
a new outlet in 2012 when she 
designed an Alice in Wonder-
land-themed bridal shower for 
her sister. What began as a la-
bor of  love would eventually 
become the spark that launched 
Couture Florals & Events, 
now one of  the area’s premier 
wedding and event design com-
panies.

At the time, Kristin had little 
experience with floral design be-
yond creating a few silk arrange-
ments for family members. But 
for her sister’s shower, she envi-
sioned something extraordinary. 
The space was transformed 
into a whimsical tea party com-
plete with moss-covered dis-
plays, trees, stacked teacups, 
tree stumps, squirrel accents 
and even a custom tea kettle 
cake. “When people walked in, 
they were amazed,” Kristin re-
called. “Throughout the event, 
so many people told me I had 
a natural talent and creative eye 
for this type of  work.”

More importantly, the expe-
rience awakened what would 
become her passion. “That truly 
sparked something in me,” she 
said.

Kristin began exploring floral 
design more seriously, eventual-
ly working professionally with 
fresh florals while managing a 
floral department. As her skills 
and confidence grew, so did 

her vision. In 2016, she 
launched Couture Florals 
& Events with a desire to 
create meaningful, elevat-
ed celebrations tailored to 
each client.

Today, what started 
as a shoestring startup 
has grown into a thriving 
business trusted by cou-
ples, wedding planners 
and event professionals 
throughout Northwest 
Florida. For Kristin, how-
ever, the attraction was 
never simply flowers. “I 
completely fell in love 
with the artistry, creativ-
ity and emotion behind 
transforming spaces and 
bringing people’s visions 
to life,” she said.

That blend of  artistry and 
organization continues to shape 
her work today. While many 
people imagine floral design as 
a profession spent arranging 
beautiful blooms, Kristin says 
the reality is far more demand-
ing. “People often think this job 
is just playing with flowers all 
day, but there is so much more 
that goes into what we do,” she 
said. “Behind the beauty is an 
incredible amount of  planning, 
logistics, problem-solving, phys-
ical labor, setup, execution and 
cleanup.”

Over the years, she has 
learned to intentionally sepa-
rate creative time from business 
time, allowing her to remain 
fully present when designing 
for clients. Even so, she believes 
artistry extends far beyond the 
flowers themselves, viewing 
each proposal as the first step 
in helping couples visualize 
the wedding or event of  their 
dreams.

Like many entrepreneurs, 
Kristin faced uncertainty in the 
early years. One of  the most 
difficult seasons came during 
the COVID-19 pandemic when 
weddings and events were post-
poned, rescheduled or canceled. 
“It was extremely difficult nav-
igating the uncertainty while 
trying to protect and sustain a 
newer business at the time,” she 
said. Still, she remained com-
mitted to the business she be-
lieved in. “There is always risk 
involved with entrepreneurship, 
but I truly believed in what I was 
building and continued pushing 

forward.” Those challenges ulti-
mately strengthened both Kris-
tin and her company, teaching 
resilience, adaptability and the 
importance of  relationships.

Today, Couture Florals 
& Events is known for designs 
that feel deeply personal rather 
than simply decorative. “I be-
lieve florals should feel emotion-
ally connected to the people and 
the celebration,” Kristin said. 
“My goal is always to create an 
atmosphere that feels intention-
al, immersive and reflective of  
each client’s unique story and 
style.”

That process begins long be-
fore a flower is selected. When 
meeting with a couple for the 
first time, Kristin focuses on far 
more than color palettes and 
Pinterest boards. “I pay atten-
tion to their connection — how 

they interact, communicate and 
naturally vibe together,” she 
said. “You can truly feel the love 
they have for each other, and 
that often becomes the inspira-
tion behind the overall design.”

She believes unforgettable 
weddings are created through 
thoughtful layers of  candlelight, 
texture, place settings and care-
fully curated design elements 
that create a complete guest 
experience. “The small, inten-
tional details and, of  course, the 
couple themselves, are what sep-
arate a beautiful wedding from a 
memorable one,” she said. “The 
love, energy and connection a 
couple shares are what truly set 
the tone.”

“I especially love when cou-
ples fully trust us in the process 
and allow us the artistic and cre-
ative freedom to bring their vi-
sion to life in a meaningful and 
elevated way.”

As she described her design 
process, I found myself  thinking 
back to my own wedding day. 
Months of  planning suddenly 
became reality the moment I 

stepped into our reception space. 
The florals did more than deco-
rate the room — they helped tell 
mine and Scott’s story.

What impressed me most 
was Kristin’s ability to take frag-
ments of  ideas and transform 
them into a cohesive vision. 
Calla lilies, moss, driftwood 
and flowing amaranthus came 
together in ways I never would 
have imagined, creating a design 
that felt sophisticated, personal 
and completely authentic to us. 
It wasn’t simply beautiful. It felt 
like us.

While trends continue to 
evolve, Kristin remains drawn 
to timeless elegance paired with 
natural texture and movement. 
Yet some of  her greatest inspi-
ration comes from the Emerald 
Coast itself. “What excites me 
most creatively about design-
ing for clients in Destin is the 
atmosphere and natural beau-
ty of  our area,” she said. “The 
emerald water, sugar-white sand 
and relaxed, yet elevated, atmo-
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CrossCountry3: 
Helping Veterans Rediscover Purpose Through Service

“The transformative effects of  
building resiliency are life changing.” 
— Bruce Duty

In our community, military 
service is woven into the fab-
ric of  everyday life. From ac-
tive-duty personnel at Eglin Air 
Force Base and Hurlburt Field 
to the thousands of  veterans 
who call the Emerald Coast 
home, many have dedicated 
their lives to serving others. 
Yet, when military service ends, 
some find themselves searching 
for a renewed sense of  purpose, 
identity and hope.

That need inspired the cre-
ation of  CrossCountry3, a non-
profit organization dedicated to 
helping veterans rediscover pur-
pose by empowering them to 
serve others in the fight against 
human trafficking.

At its heart, CrossCountry3 
exists because many veterans 
possess unique skills, leadership 
abilities and a deep desire to 
continue making a difference. 
After years of  serving their 
country, some veterans struggle 
to find a renewed sense of  pur-
pose once military service ends. 
The organization believes every 
veteran has tremendous value 
and untapped potential that can 
continue to positively impact so-
ciety.

CrossCountry3 was created 
to help bridge that gap. Rather 
than focusing solely on the chal-
lenges veterans face, the organi-
zation emphasizes opportunities 

for transformational growth. By 
connecting veterans with mean-
ingful missions that combat hu-
man trafficking, CrossCountry3 
provides a pathway for them to 
use their strengths, experiences 
and commitment to service in 
ways that directly benefit vul-
nerable individuals and com-
munities.

A key part of  CrossCoun-
try3’s impact is the leadership 
and community engagement 
of  its founder, Bruce Duty. 
Based locally, the organization 
serves a region with one of  the 
nation’s largest concentrations 
of  military personnel, veterans 
and military families, including 
those connected to Eglin Air 
Force Base, Hurlburt Field and 
the 7th Special Forces Group 
(Airborne).

Through years of  relation-
ship-building within the military 
and veteran community, Duty 
has helped create a mission that 
reflects the values of  service, 
sacrifice and freedom deeply 
rooted throughout the Florida 
Panhandle. By fostering part-
nerships and encouraging veter-
ans to engage in the fight against 
human trafficking, CrossCoun-
try3 offers veterans a pathway to 
continue making a meaningful 
difference while helping protect 
some of  society’s most vulnera-
ble individuals.

The organization’s approach 
is built upon three core values: 
faith, family and freedom. 
Whether through workshops, 

retreats or individual training, 
CrossCountry3 remains com-
mitted to helping veterans build 
resilience and discover renewed 
purpose.

Resilience training teaches 
veterans the importance of  a 
positive self-identity, living with 
purpose and embracing a hori-
zon of  hope through serving the 
brokenhearted and vulnerable.

Faith serves as the foun-
dation for hope and personal 
growth. CrossCountry3 encour-
ages veterans to discover a deep-
er sense of  purpose and mean-
ing, helping them understand 

their lives and experiences con-
tinue to have significant value.

Family represents the im-
portance of  relationships, 
connection and community. 
Veterans often miss the cama-
raderie and brotherhood they 
experienced during military 
service. CrossCountry3 fosters a 
supportive environment where 
veterans can build meaningful 
connections, strengthen families 
and encourage one another.

Freedom is both a prin-
ciple and a mission. Veterans 
have dedicated portions of  their 
lives protecting freedom, and 
CrossCountry3 extends that 
commitment by fighting human 
trafficking, one of  the greatest 
assaults on human freedom. By 
engaging veterans in efforts that 
help protect and advocate for 
victims, the organization cre-
ates opportunities for continued 
service that align with the val-
ues many veterans have upheld 
throughout their lives.

Ultimately, CrossCountry3 
exists because veterans deserve 
more than gratitude for their 
service — they deserve oppor-
tunities to continue living lives 
of  significance and impact. By 
providing identity, meaning and 
hope through a mission-cen-
tered approach, the organiza-
tion helps veterans write a new 
chapter of  service.

In doing so, CrossCountry3 
demonstrates that purpose does 
not end when military service 
concludes. Instead, it can evolve 
into a powerful force for good 
— helping veterans, families 
and victims of  human traffick-
ing move toward a future de-
fined by hope, freedom and hu-
man dignity.

At CrossCountry3, building 

resilience in the face of  adversi-
ty and experiencing restoration 
physically, mentally and spiri-
tually remain at the core of  the 
mission.

For more information, visit 
crosscountry3.com.

Bruce Duty, Maj. (Ret.), U.S. 
Army, is the founder and president of  
CrossCountry3. A retired Army chap-
lain with more than 22 years of  ac-
tive-duty military service, Duty served 
with the 3rd Infantry Division, 2nd 
Infantry Division and 10th Moun-
tain Division, including two combat 
deployments to Iraq.

Prior to becoming an Army chap-
lain, Duty served nearly nine years as 
an enlisted service member before earn-
ing both a Bachelor of  Arts and Mas-
ter of  Divinity degree. He also served 
as a pastor in Missouri and Florida 
before answering the call to military 
chaplaincy during the Iraq War surge 
in 2007.

Throughout his military career, 
Duty received numerous honors, in-
cluding the Bronze Star Medal, Mer-
itorious Service Medal, Meritorious 
Unit Commendation, Iraqi Cam-
paign Medal and additional military 
awards and decorations. He is also 
certified in Master Resilience Train-
ing, Pathfinder Resilience Training, 
ASIST Suicide Intervention Training, 
Strong Bonds Family Training and 
several military medical and leader-
ship programs.

Today, Duty uses both his mili-
tary and civilian experience to help 
individuals and organizations build 
resilience, overcome adversity and pur-
sue restoration physically, mentally 
and spiritually. He remains passion-
ate about faith, family, freedom and 
helping others discover hope and pur-
pose through service. Duty resides in 
Niceville.

VISIT SOUTHWALTON.LIFE
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Locals: Ask about the Locals Only Unlimited Access Pass
Only $40 / mo plus taxes and fees x 12 mo.

You and free guest. Available exclusively to residents of Okaloosa and Walton Counties. 
See details for limitations and restrictions. Call Michelle 850-424-1119.

New Service - Crab Island Express
 Easiest, Most Affordable, and Fun way to Crab Island - $69 

(plus taxes and fees)
When the sun is out, and the water is pretty, hop on a pink tiki boat for a crab island adventure 

with family and friends. See 20% discount coupon in back of paper.

2 hr Open Party trip, max of 14 passengers  •  Mondays / Wednesdays / Thursdays / Sundays
Tikis Depart Top of the Hour 11am / 12 noon / 1 pm / 2 pm 

B.Y.O.B. - Bottled water provided  •  Upscale Tiki Boat with a restroom, music, and water toys 

Offered by Destin Private Tiki
Located on the Destin Harbor Boardwalk, at Heron Harbor Marina, 314 Harbor Blvd, Destin

Ph: 850-424-1119 | www.DestinTiki.com

Destin Private Tiki Helps Locals Rediscover Crab Island
Ask most locals about Crab Is-

land and you’ll usually hear one 
of  two responses:

“I used to go all the time.” Or: 
“It’s been years.”

Life gets busy. Boats get sold. 
Weekends fill up. Yet, Crab Is-
land remains one of  our area’s 
most iconic destinations.

That’s why Destin Private 
Tiki’s Crab Island Express 
is attracting attention from both 
locals and visitors looking for a 
fun way to spend a few hours on 
the water.

Operating from Heron Har-

bor Marina, the locally owned 
company offers private tiki char-
ters as well as shared excursions 
to Crab Island. Guests board a 
custom tiki boat, cruise through 
Destin Harbor and spend time 
enjoying the emerald-green wa-
ters and laid-back atmosphere 
that have made Crab Island fa-
mous.

For visitors, it’s a memorable 
way to experience one of  Des-
tin’s most popular attractions. 
For locals, it’s a chance to revisit a 
favorite destination without plan-
ning an entire day on the water.

Private charters are also 
available for birthdays, reunions, 
bachelorette parties, family out-
ings and other special occasions.

Another popular offering is 
the company’s Locals Only 
Unlimited Access Pass, de-

signed specifically for area resi-
dents who want to spend more 
time enjoying the harbor and 
Crab Island throughout the sea-
son.

Whether introducing out-of-
town guests to Crab Island for 
the first time or returning after 
years away, Destin Private Tiki 
offers a reminder of  why so 
many people fell in love with 
Destin’s waters in the first place.

Destin Private Tiki operates 
from Heron Harbor Marina, 
314 Harbor Blvd. in Destin. For 
information or reservations, call 
(850) 424-1119, email Destin-
PrivateTiki@gmail.com or vis-
it DestinPrivateTiki.com. Ask 
about the Locals Only Un-
limited Access Pass.

Red Snapper Season Returns
Red snapper season is finally 

here, and 2026 is shaping up to 
be one of  the best years in recent 
memory for Gulf  Coast fisher-
men.

The federal red snapper sea-
son for federally permitted char-
ter boats and head boats opened 
June 1 and will remain open 
through Oct. 26, giving anglers 
a 147-day season — the longest 
federal for-hire season since 
2006. The season is 19 days lon-
ger than last year’s federal sea-
son.

Florida’s private recreation-
al red snapper season opened 
May 22 and runs daily through 
July 31. Additional fishing op-
portunities begin Sept. 1, with a 
combination of  daily openings, 
weekends and holiday periods 
extending through Jan. 4, 2027. 
Florida’s 2026 season spans 140 
days, making it the longest Gulf  
red snapper season since the 
state assumed management of  
the fishery.

For many families in our area, 
red snapper season is one of  the 
most anticipated times of  the 
year. Destin’s charter fleet and 
private anglers alike look forward 
to harvesting one of  the Gulf ’s 
most popular and best-tasting 
reef  fish.

Current regulations for pri-
vate recreational anglers include 
a two-fish daily bag limit and a 
16-inch minimum size limit in 
Gulf  waters. Anglers should al-
ways verify current regulations 
before heading offshore, as rules 
can change.

One area that often creates 
confusion is the difference be-
tween state and federal waters. 
In the Gulf, Florida state waters 
extend nine nautical miles off-

shore. Federal waters begin be-
yond that boundary. Depending 
on where you fish and what type 
of  vessel you are fishing from, 
different seasons and regulations 
might apply.

Private recreational anglers 
may harvest red snapper in state 
waters during Florida’s season 
and in federal waters when fed-
eral regulations allow. However, 
special rules apply when travel-
ing through state waters with fish 
caught offshore.

State-licensed guide boats 
that do not carry a federal reef  
fish permit must follow state 
regulations and generally can-
not harvest federally managed 
species such as red snapper in 
federal waters. A federal permit 
is required. Federally permitted 
charter boats and head boats 
operate under a separate set of  
federal regulations and may only 
harvest federally regulated spe-
cies during federally established 
seasons.

The differing seasons exist 
largely because the needs of  
anglers vary. Charter operators 
typically prefer long, consecutive 
seasons that allow visitors to plan 
vacations and fishing trips well 
in advance. Many local, private 
boat owners, meanwhile, favor 
weekends and holiday openings 
that fit their work schedules.

Fortunately, improved data 
collection and management have 

helped create longer fishing op-
portunities for everyone. State 
officials credit enhanced harvest 
tracking and Florida’s manage-
ment program for expanding 
angler access while maintaining 
conservation goals.

For anglers unsure of  current 
regulations, the Fish Rules app 
remains one of  the easiest tools 
available. Users can select salt-
water or freshwater fishing, enter 
their location and instantly view 
current regulations for most spe-
cies.

Whether you’re heading off-
shore on a private boat or book-
ing a trip with one of  Destin’s 
many charter captains, the 2026 

season offers plenty of  opportu-
nities to enjoy one of  the Gulf ’s 
signature fishing experiences.

Know Before You Go
Before heading offshore, 

anglers should verify current 
regulations, season dates and 
size limits, as rules can change 
throughout the year.

Helpful Resources:
• Florida Fish and Wildlife Con-

servation Commission: www.
MyFWC.com

• Gulf  of  Mexico Fishery 
Management Council: www.
GulfCouncil.org

• NOAA Fisheries: www.Fisher-
ies.NOAA.gov

• Fish Rules App: Available free 
for Apple and Android devices

2026 Gulf Red Snapper 
Regulations
• Private Recreational Season: 

May 22-July 31, plus addition-
al fall and holiday openings 
beginning Sept. 1

• Federal Charter/Headboat 
Season: June 1-Oct. 26

• Daily Bag Limit: Two fish per 
person

• Minimum Size Limit: 16 inch-
es total length

For the latest red snapper sea-
son dates and regulations, search 
“Red Snapper” at MyFWC.com.

Community
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cision of  official fish weigh-ins 
long before digital scales became 
common. What began as an op-
portunity to help soon became a 
calling.

Over the next 42 years, Bruce 
transformed the role of  weigh-
master into something uniquely 
his own. With trademark say-
ings that became part of  local 
folklore, he entertained crowds 
while preserving the traditions 
of  one of  our area’s most cher-
ished events. Generations of  an-
glers can still hear his familiar 
introduction: “From guppies to 
Godzilla, caught in a bathtub or 
a battleship … bring me a fish 
and I’ll make you famous.” And 
when it came time to officially 
record a catch, the harbor would 
fall silent as Bruce delivered the 
words that became his signature: 
“Time is!”

Throughout his career, 
Bruce announced more than 20 
world-record catches, includ-
ing an 8.9-pound pompano, 
a 39-pound red grouper and 
a 54-pound kitty mitchell. He 
also witnessed and announced 
every Destin Fishing Rodeo re-
cord catch since 1984, includ-
ing a 70.2-pound grouper, a 
111.6-pound amberjack and a 
massive 358.8-pound warsaw 
grouper.

Yet, statistics and records tell 
only part of  the story. Bruce 
possessed a rare gift for mak-

ing every angler feel important, 
whether they brought in a world-
class catch or a small fish caught 
by an excited child experiencing 
the Rodeo for the first time.

More Than a Weighmaster
Bruce was a storyteller, his-

torian, mentor and ambassador 
for Destin’s fishing heritage.

He loved sharing tales from lo-
cal waters and adventures around 
the world. He encour-
aged young anglers, 
celebrated longtime 
captains and helped 
preserve the stories 
that shaped Destin into 
the “World’s Luckiest 
Fishing Village.”

Every Oct. 16 at 5 
p.m., Bruce led a me-
morial ceremony at 
the Rodeo weigh-in 
barge behind A.J.’s to 
honor captains, an-
glers and friends who 
had passed away. The 
tradition became so 
meaningful that the City of  Des-
tin officially proclaimed Oct. 16 
as Bruce Cheves Day in 2010.

His contributions extended 
far beyond the harbor. Bruce 
received the University of  West 
Florida Presidential Medal of  
Honor for his decades of  public 
service, philanthropy and ded-
ication to preserving our area’s 
maritime history.

To countless residents and 
visitors, however, his greatest 
contribution was something less 

tangible. He made people feel 
welcome. Whether standing be-
hind the scales, swapping stories 
on the docks or encouraging 
a young fisherman with a first 
catch, Bruce embodied the spirit 
of  the fishing community.

While Bruce’s voice became 
familiar to generations of  Ro-
deo participants, those clos-
est to him knew him simply as 
family and friend. He leaves 
behind his daughter, Brianna 
Cheves; sisters Sharon Ralston 

and Linda Hughes (Bruce Bish-
op); nephews Franklin Vaughn 
(Stephanie), Tyler Dunn, Evan 
Dunn, Zack Dunn (Patricia) and 
Ian Dunn; niece Cat Grey and 
great-niece CJ, as well as many 
dear friends who became family 
over the years.

A lifetime auxiliary member 
of  Crestview VFW Post 5450, 
Bruce often said the Destin 
Fishing Rodeo community was 
an extension of  his family. The 
hundreds of  anglers, captains, 
volunteers and friends who gath-

ered to celebrate his life would 
likely have said the same about 
him.

A Community Reflects
Since news of  Bruce’s passing 

spread throughout our commu-
nities, tributes have poured in 
from friends, family members 
and fellow fishermen whose lives 
he touched over the decades.

Mary Anne Windes shared 
a favorite memory from 1998 
when her son, Capt. Trey Wind-
es, dressed as Bruce for Hallow-
een. “We shopped for days trying 
to find the perfect belt and shorts 
as Trey wouldn’t settle for ‘close 
enough,’” Mary Anne recalled. 
“Bruce was tickled pink. Rest 
in peace, Bruce! We love you, 
man!”

Richard Drago found com-
fort in one of  Bruce’s most fa-
mous phrases. “I can imagine 
God, upon calling him home, 
said the same words we heard 
Bruce announce to the Rodeo 
crowd to mark the catch official: 
‘Time Is,’” he wrote. “We know 
you were a big enough catch for 
heaven’s net to scoop you right 
up, my friend.”

R.J. Shelley remembered 
meeting Bruce shortly after Hur-
ricane Opal in 1995. “I was a 
snot-nosed kid running around 
the docks most of  my younger 
years,” she wrote. “I listened to 
countless stories and could listen 
for hours. Him and Ms. Helen 
Wren always kept a watchful eye 
on me.”

Longtime friend Jim Rober-
son reflected on the dedication 
many never saw behind the 
scenes. “Many don’t know of  the 
many days over the many years 
that he stood in the rain, heat, 
worked around Hurricane Opal 
and performed with an unbeliev-
able level of  dedication to the 
Rodeo, the city and the sport he 
loved so much,” Jim wrote. “Too 
many stories to share here, but I 
pray his legacy lives on.”

Chester Kroeger recalled 
working with Bruce on a “Leg-
ends of  Destin” T-shirt years 
ago featuring Bruce and the 
blue marlin he famously caught 
while traveling alone to Bimini 

• Path of Grace Thrift Stores •
R E C O V E R Y  T H R O U G H  F A I T H

Please Consider Donating to Support Women in 
Recovery and to Reunite Families

ITEMS NEEDED FOR STORE & MINISTRY:
Artwork — Paddle Boards — Vehicles — Kayaks — Apparrel — Appliances — Boats

Jewelry — Household Goods — Furniture — Electronics

Come in to see our beautiful chalk painted furntiure!

10962 U.S. Hwy. 98 W, Miramar Beach  |  850-654-8500 Call for Pickup

BRUCE CHEVES 
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“From guppies to 
Godzilla, caught in a 

bathtub or a battleship… 
bring me a fish and I’ll 

make you famous!”             
- Bruce Cheves
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in heavy seas. “Bruce truly is a 
legend in this community and his 
legacy will live forever,” Chester 
wrote.

For his nephew, Franklin 
Vaughn, the loss is both person-
al and deeply felt throughout 
the fishing community. “He was 
not only the weighmaster of  the 
Rodeo, but a true icon of  Des-
tin,” Franklin wrote. “He is what 
made the Rodeo what it is today 
— a place where anyone can be 
made famous from guppies to 
Godzilla. It didn’t matter if  you 
brought him a fish; he would 
weigh it, no questions asked. 
Destin will not be the same with-
out him.”

Marina Point native Zach Va-
gias remembered Bruce as part 
of  the fabric of  the harbor itself. 
“He wasn’t just a weighmaster; 
he was an entertainer,” Zach 
wrote. “The best decision the 
Destin Fishing Rodeo ever made 
was naming Bruce Cheves as 

their weighmaster. He brought 
a color and personality it had 
needed for years.”

“Time Is”
The fishing community will 

undoubtedly continue gathering 
each October to remember the 
captains and anglers who have 
gone before them. This year, 
however, one more name will be 
added to that list.

The man who spent decades 
honoring others will now be re-
membered alongside them.

And somewhere in the hearts 
and memories of  those stand-
ing along the docks, the familiar 
words that echoed across Destin 
Harbor for more than 40 years 
will remain forever: “Time is.”

Publisher’s Note: Bruce’s 
family has requested any donations be 
made to the Destin History & Fishing 
Museum to help establish a permanent 
tribute by renaming the Rodeo Room 
the “Bruce Cheves Rodeo Room.”

Wellness

miramarbeachaudiologyassociates.com

Audiologist Dr. Mandy 
Rounseville-Norgaard

Accepting New Patients

850-517-6977
42 Business Centre Drive, Unit 306 
Summit Building • Miramar Beach

Check us out on Facebook!

Bio-Identical Hormone Therapy • Thyroid
Optimization • Weight Loss • Anti-Aging & Aesthetics

Look Healthy, Feel Alive!

Personalized Hormone 
& Wellness Care 

At The Hormone Restoration Center, we
help you restore balance, energy, and
confidence through personalized,
science-backed care—designed for
your body and your life.

Miramar Beach, Florida
850-837-1271
thehormonerestorationcenter.com

Dr. Chern, MD, 
Sue Griffin, ARNP
Presley Pulse, APRN
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Reclaiming Your Edge: 
Precision Performance and Long-Term Health

Dr. Richard Chern, MD
You’re at the gym, pushing 

for that final set, but the explo-
sive power just isn’t there. Back 
at the office, you’re staring at the 
same report for the tenth time, 
your focus drifting as a familiar 
cloud of  irritability settles in. 
By 2:13 a.m., you’re staring at 
the ceiling, heart racing, replay-
ing the day’s endless list while a 
thin layer of  sweat cools on your 
skin.

It’s easy to shrug this off as 
“just getting older,” but this slow 
erosion of  muscle, mood, and 
mental sharpness is often a bio-
logical decline, not an inevitable 
part of  aging. While national 
health trends often highlight 
mental health and sleep during 
specific awareness months, 
maintaining your peak perfor-

mance is a year-round commit-
ment to your biology.

Precision Performance, 
Not a Rollercoaster

At The Hormone Resto-
ration Center, we use bioiden-
tical pellets to optimize hor-
mone levels so your body stops 
sabotaging your efforts. Unlike 
messy gels that can rub off on 
your family or weekly injections 
that cause emotional “spikes 
and crashes,” pellets provide a 
steady, consistent release that 
mimics your body’s natural 
rhythm.

How Pellet Therapy 
Restores Your Foundation:

• Mental Focus & Resilien-
cy: Hormonal imbalance is 
frequently the hidden driver be-
hind “brain fog” and a loss of  
your competitive edge. Pellets 
support GABA—the calming 
brain chemical—and keep se-
rotonin steady, sharpening your 
focus and eliminating the irrita-
bility that can strain your profes-
sional and personal life.

• Tactical Recovery & Sleep: 
When testosterone is low, sleep 
becomes “fragile”. Pellets help 
your body optimize melatonin 

and lower nighttime cortisol so 
you aren’t wide awake at 3 a.m. 
They stabilize your internal 
thermostat, meaning you wake 
up recharged rather than rest-
less.

• Muscle Retention & Phys-
ical Power: Your physical foun-
dation depends on testosterone 
as the primary driver of  protein 
synthesis. Optimized levels pre-
vent your body from breaking 
down muscle for energy, help-
ing you regain the strength, 
lean muscle mass, and recovery 
speed you need to perform at 
your best.

• Long-Term Preventive 

Health: Beyond im-
mediate performance, 
optimization is an 
investment in your 
future. Maintaining 
healthy hormone lev-
els has a protective 
effect on heart health 
and supports bone 
density, reducing the 
long-term risk of  
chronic decline.

The Path to Peak 
Optimization

We start with a 
thorough baseline 

evaluation, including blood 
testing of  sex hormones and 
key metabolic markers. The in-
sertion procedure is brief, per-
formed right here in the office, 
and involves zero downtime.

Most men feel the “lifting 

of  the veil” within the first two 
weeks, with reliable peak per-
formance by week six. We don’t 
“set it and forget it”—we check 
labs after insertion to ensure 
your levels are dialed in perfect-
ly for your specific goals.

A Practical Plan for Results
We combine hormone thera-

py with lifestyle guidance so the 
changes stick. Don’t let another 
day pass feeling like a shadow of  
yourself. Whether you want to 
hit a new personal best or sim-
ply want the energy to be the 
man your family relies on, we 
are here to help.

Reclaim your vitality and get back 
in the game. Call The Hormone Res-
toration Center at (850) 837-1271 
to schedule your consultation and 
blood work.
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Love Connection More Than Being Right

By Stephenie Craig

Do you find yourself  grum-
bling about people doing things 
the wrong way? If  they would 
just do or see things the right 
way, which just happens to be 
your way, the world would be 
a much better place. If  slow 
drivers would drive in the right 
lane, if  your friend would un-
derstand your intentions and 
know you weren’t trying to hurt 
them, if  your family would load 
the dishwasher correctly, if  peo-
ple would vote the right way, 
if  others would move through 
the world living the same way 
as you — the right way — the 
world would be right.

While it is important to clar-
ify and live by your beliefs, not 
everyone is going to share your 
perspective, practices, faith, per-
sonality and preferences. In fact, 
even your closest people might 
prioritize and live differently 

than you. You can choose to use 
energy judging, being frustrat-
ed with and trying to control or 
shame the behavior of  others. 
Or, you can accept there are 
many ways to be a person and 
the only person you can control 
is yourself.

How people live is based on 
personality, personal strengths, 
upbringing, faith background, 
education, geographic location, 
social culture, mentoring rela-
tionships, personal mistakes and 
personal experiences. Once lay-
ered together, you find many ex-
pressions of  being human, some 
of  which create discomfort for 
you. Discomfort is, by nature, 
challenging and can motivate 
you to believe the solution is to 
change others to be more like 
you and admit you are right. 
In reality, interacting with peo-
ple who are different from you 
is actually one of  life’s greatest 
growth tools.

When you encounter differ-
ences, you can judge, distance 
yourself, grumble or you can 
learn to seek curiosity, under-
standing, kind communication 
and acknowledgment of  hu-
manity in disagreement. Re-
specting differences does not 
mean abandoning your values. 
Instead, it means acknowledg-
ing that both you and the other 

person can be lovable human 
beings while expressing values 
differently. It also means choos-
ing between prioritizing being 
right or being meaningfully 
connected to others. I often tell 
couples in my office, “You can 
keep prioritizing being right and 
eventually split up, or you can 
loosen your grip on being right 
and prioritize curiosity about 
the other person’s experience.”

So, how do you loosen your 
grip on being seen as right and 
pursue understanding and con-
nection while still living by your 
values?

7 Ways to Love 
Connection More Than You 
Love Being Right

1. Explore and clari-
fy your own values. Think 
about how your values have 
been shaped, what your values 
are and what makes your values 
important to you. Reflect on 
how it feels when others respect 
your values versus when others 
minimize, shame or disrespect 
them.

2. Notice differences. 
Notice when you find yourself  
frustrated, irritated or judging 
someone who is living different-

ly from you. Notice any instincts 
to belittle others or assume 
negative things about the per-
sonhood of  those doing things 
differently.

3. Remember what you 
can control and what you 
can’t. You have been put 
in charge of  managing your 
thoughts, feelings, behavior, 
choices and boundaries. You 
have not been given any control 
over others’ thoughts, feelings, 
behavior, choices or boundaries. 
Try moving toward a deep ac-
ceptance of  placing your energy 
where it belongs and letting go 
of  trying to control others.

4. Reach for curiosity 
over judgment. Try asking 
genuine, curious questions seek-
ing to understand how others 
have arrived at different conclu-
sions about how they live. Seek 
to humbly grow and learn from 
these conversations rather than 
assuming you have everything 
figured out. Wisdom is found 
in being both a learner and a 
teacher.

5. Pursue mutual re-
spect. Hold to your own values, 
which will sometimes mean you 
disagree. Try speaking openly 
and kindly about the difference. 

Also, remember others embrace 
their values with as much con-
viction as you do. Respect their 
humanity as much as you would 
like them to respect yours in dis-
agreement.

6. Evaluate your inten-
tions. Discern when it’s time to 
speak up about what you believe 
is right from a place of  care, ad-
vocacy and love versus the urge 
to speak from a place of  insecu-
rity, self-righteousness or a need 
to be seen as right.

7. Lean into connection. 
Remember people need con-
nection with God and others. 
Remember that God loves each 
person and does not fear value 
conflicts. Treat others with the 
love and patience God extends 
to you as you imperfectly navi-
gate life.

Be honest and kind with your-
self  and others as you address 
patterns around being right and 
being connected. Learning to 
prioritize connection over being 
right can be both relationship- 
and life-changing. Connect with 
us along your journey for coun-
seling and coaching at Journey-
Bravely.com.
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30A HOT TUBS
• Free Delivery

•  Cover & Steps  
Included

• 120 or 240 Volt

(850) 830-0003 
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Navigating Your Medicare Milestone:  
A Helpful Guide to Turning 65

By Christian Regalado

Turning 65 is a beautiful mile-
stone, especially when you get 
to celebrate it right here along 
our stunning Emerald Coast. 
But as that big day approaches, 
your mailbox starts overflowing 
with glossy brochures, and your 
phone won’t stop ringing with 
high-pressure offers. It can get 
overwhelming and difficult to 
know who to trust.

As an independent insurance 
broker based right here in Santa 
Rosa Beach, my goal is simply to 
cut through all that noise. Let’s 
break down how Medicare ac-
tually works so you can step into 
this next chapter with complete 
confidence.

Before we look at specific 
plans, we need to talk about the 
foundation of  your coverage: 
Original Medicare, which is 
managed by the federal govern-
ment. It is divided into two main 
pieces.

First is Part A, your hospital 
insurance. For most folks who 
have worked and paid Medicare 
taxes for at least ten years, Part A 
won’t cost you a dime in month-
ly premiums. It’s there to help 
cover inpatient hospital stays, 
skilled nursing facilities, hospice, 
and some home health care. The 
second piece is Part B, your med-
ical insurance. Part B does car-
ry a monthly premium that can 
shift a bit each year and amounts 
vary based on income. For most 
people it is currently $202.90. 
This is what handles your out-
patient care including things like 
regular doctor visits, preventive 
checkups, lab work, and medical 
equipment.

Now, while Original Medi-
care covers a whole lot of  
ground, it isn’t a complete safety 
net. It carries deductibles, and 
more importantly, it only covers 
80 percent of  your Part B medi-
cal expenses. There is no cap on 
that remaining 20 percent. If  life 

throws you a serious health cur-
veball, that 20 percent can add 
up to a mountain of  expenses be-
fore you know it. Plus, standard 
government Medicare doesn’t 
include routine dental, vision, or 
prescription drug coverage.

To protect your savings, you 
generally have to choose between 
two very different paths: a Medi-
care Supplement or a Medicare 
Advantage plan.

The first path is a Medicare 
Supplement, often called Medi-
gap. These plans are offered by 
private companies to step in and 
pay that remaining 20 percent 
of  your outpatient costs. The 
biggest selling point here is total 
freedom. You can see any doctor, 
specialist, or hospital in the coun-
try including top-tier facilities 
right here in Florida, as long as 
they accept Medicare. There are 
no network restrictions and no 
jumping through hoops for prior 
authorizations. The trade-off? 
These plans have higher month-
ly premiums, and you will need 
to buy a separate Part D plan for 
your prescriptions.

The second path is Medicare 
Advantage, or Part C. Think of  
this as an “all-in-one” alterna-
tive. Private insurers contract 
with the government to manage 
your benefits, often bundling 
your medical, hospital, and pre-
scription drug coverage together. 
Folks love these because they fre-
quently feature very low, or even 
zero-dollar monthly premiums, 
alongside nice perks like routine 
dental, vision, hearing, and even 
gym memberships. However, 
you must stick to a specific net-
work of  doctors. Down here in 
NW Florida, these networks vary 
wildly. You might also need re-
ferrals or pre-approvals to see a 
specialist.

When it comes to Medicare, 
there is no such thing as one-
size-fits-all. That is why working 
with a local independent broker 
matters. Unlike a captive agent 
who works for one specific insur-
ance company, I work directly for 
you. My job isn’t to push you to-
ward one specific path; instead, 
I am here to help you navigate 
both options and find the abso-
lute best, most competitive plan 
whether you decide on Medicare 
Advantage or a Medicare Sup-
plement. 

I partner with multiple 

top-rated carriers so we can ob-
jectively compare options across 
our entire local market. We will 

sit down together, cross-reference 
your exact prescriptions, make 
sure your trusted local doctors 

are in-network, and find a plan 
that fits your budget. As a local, 
I am familiar with many doctors 
and networks in our area and 
you can always reach me person-
ally. Best of  all, my services are 
entirely free to you.

As you approach 65, be con-
fident knowing that we got this. 
Reach out today, and let’s figure 
out the right path together. I look 
forward to your call.  Reach out 
anytime! 

Email me at Christian@evergreen-
healthins.com or reach me by phone at 
(850) 687-7606.

Wellness

Board Certified Plastic Surgeon

Michelle Sasala MSN, APRN, FNP-BC

Nurse Practitioner/Aesthetic Injector
Maya Newell, Licensed Esthetician

Non-Surgical 
Treatments

Botox Bar
Facial Fillers

Laser Hair Removal
Laser Pigmentation 

and Wrinkles
New – Ultra Clear Laser

TURN BACK THE CLOCK!
Surgical 

Procedures
Breast Augmentation

Breast Lift or Reduction
Tummy Tuck

Mommy Makeover
Liposuction (Vaser, 360)
Facelift, Necklift, Eyelift

Gynecomastia 
(Male Breast Reduction)

Post Weight Loss
Labiaplasty

Skincare & 
Aesthetician Services

Medical Grade Skin Care
Facials

Diamond Glow
Dermaplane

Peels

Book your appointment today!
Niceville • Santa Rosa Beach

(850) 530-6064  |  bluewaterplasticsurgery.com



Page 22	 South Walton Life    Visit southwalton.life	 June/July 2026

Sean of the South: Letter from a 4th Grader – Dad

By Sean Dietrich

I get a lot of  letters from kids. 
Such as the letter that came 
yesterday, via snail mail. It was 
penned in a childish hand.

“My teacher reads your sto-
ries to our class sometimes and 
I wanted to know, can you write 
about me? If  it’s not too much 
trouble for you to do?

“I am in fourth grade. I 
don’t really have anything cool 
about me. I have red hair. But 
you can probably come up with 
something cool. My dad died 
this year the same way yours 
did, so my teacher said you are 
the same as me. It’s okay if  you 
can’t write back.”

To the little boy who wrote to 
me: Red is the most prestigious 
hair color in the world. That is 
not an opinion.

Fifty years ago, experts esti-
mated that redheads made up 
approximately 8 percent of  the 
earth’s population. But the per-
centage of  redheads sharply de-
creases each year.

This year, the percentage is at 
an all-time low. About 1 percent 
of  the world’s population have 
red hair. Ours is the rarest hair 
color in the solar system. So wel-
come to the club, friend.

Our red hair is caused by a 
gene called the MC1R gene. 
Genes are microscopic very 
scientific things in the human 
body. They float around in your 
bloodstream, wearing little lab 
coats and carrying around tiny 
clipboards and pocket protec-
tors.

A gene is something your 
parents carry around with them, 
all the time. Sort of  like auto in-
surance, only more dependable.

So if  both your parents had 
the MC1R gene, this means that 
you have a 25 percent chance of  

being born with red hair.
Congratulations, your par-

ents both had the MC1R gene. 
You’re a ginger. May God have 
mercy on your soul.

I got my red hair, personally, 
from my dad. My dad had the 
MC1R gene. He was a redhead. 
He came from a long line of  
redheads. Although when he 
got older, his hair became more 
auburn.

That’s something they don’t 
tell you about red hair. The pig-
ment changes throughout your 
lifetime. In fact, red hair will 
never go gray. The pigment will 
only fade over time and appear 
white, or even blond. My hair 
has change shades thrice in my 
lifetime.

Of  course, my father didn’t 
live long enough to find out 
what his hair would do.

My dad was very special. 
Everyone liked him. He was a 

good man who loved baseball, 
old movies and jokes. He had 
a prodigious memory when it 
came to jokes. He had a million 
of  them.

“Yesterday, I went to buy 
camo hunting pants, I couldn’t 
find any.”

“When life gives you melons, 
you might be dyslexic.”

“Adam was a Southern Bap-
tist, because only a Baptist could 
stand next to a naked woman 
and be tempted by fruit.”

“What’s the difference be-
tween ignorance and apathy? I 
don’t know and I don’t care.”

My old man would have 
my little friends rolling on the 
ground. He was pretty great.

My dad coached our Little 
League team. He showed up 
to every practice with a World-
War-II era duffel bag, filled with 
bats and balls and gloves. Our 
team was made up of  a bunch 
of  underprivileged kids. My fa-

ther sought these unfortunate 
boys out.

Daddy would recruit kids 
from the sticks, boys who came 
from families without squat. 
Each year, our team would hold 
fundraisers so that every under-
privileged boy had a nice, brand 
new uniform. My father gave 
them all free baseball gloves and 
free bats for Christmas.

This kind of  thing was im-
portant to my father because he, 
too, grew up underprivileged. 
He knew what it meant to have 
nothing.

Before every practice, my 
father would drive his Ford all 
over town, picking up young-
sters from squalid homes that 
featured blue tarps on the roof-
tops.

We boys rode in the bed of  
his F-100, happy as larks. After-
ward, we all ate ice cream from 
Dairy Queen. Daddy paid for 
the ice cream. Because that’s the 
kind of  guy my paw was.

I’ll bet your dad was pretty 
great, too.

So don’t remember your fa-
ther by the way he died. Don’t 
let your dad’s life be defined by 
the word “suicide.” Your father 
was much more than an ugly 
word. Your father was a great 
man.

Today, your father lives with 
God himself. Just like mine. 
Your daddy was awesome. He 
carried some pretty great genes, 
too. We know this to be true be-
cause he helped make you.
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A Pastor’s Ponderings: Fathers

By Rev. Pete Hyde

They stood at opposite ends 
of  a long dark hallway - one 
in his 70s and the other in his 
40s.  It was a tense meeting.  
They met once before when the 
younger was still a small child, 
but there were no memories, 
only questions tucked away in 
the younger one’s mind and 
heart.  The elder had wondered 
throughout his life what became 
of  this young life he dropped off 
at the orphanage so many years 
before. 

The meeting took place af-
ter much prayer and discussion.  
God had a hand in the arrange-
ments for the meeting - the right 
contacts had been made, infor-
mation was easy to acquire, and 
thousands of  miles had been 
traveled easily.  A language bar-

rier separated the two strangers 
but yet related men, which made 
the meeting even more difficult 
and tense.  It was father and son 
meeting for the first time since 
the father gave up the younger 
for adoption at the age of  two.  
Over the next few days, a rela-
tionship was built - not a deep 
one, but a relationship.  Answers 
came that led to more questions.  
Given his life circumstances, the 
father did the best and loving 
thing for his son as a single par-
ent with little prospect for being 
able to raise a child successfully. 

A man stands at a graveside 
in the sweltering Oklahoma 
August heat.  Only about ten 
people came to the service in-
cluding family.  Taps played in 
the distance.  The firing squad 
squeezes off the 21 gun salute 
that pierces the quiet of  the 
small town cemetery.  He stands 
by the grave.  Everyone is gone 
except his immediate family.  He 
reflects on the life of  his father 
- his adopted father.  He was 
a strict man, a flawed man, a 
driven man.  Being number one 
was his only option.  The typical 
son things ran through his mind 
as he stood by the final resting 
place of  the man who raised 
him - baseball games, golf, fish-

ing, camping, military life, an-
ger, temper, drinking, the final 
months as this one who shared 
his life began to deteriorate. 

He turns and gets in the car 
and seldom returns to the quiet 
of  that place.  It’s been almost 
thirty years, but the hole in son’s 
heart is still there.  He knows in 
his mind and his training has 
taught him it won’t go away. 
Perhaps he needs to return to 
that spot more often. 

He now takes a few minutes 
to reflect on his role as a husband 
and father.  He hopes he hasn’t 
done irreparable damage to his 
children. He hopes he has been 
the husband he has worked so 
hard to be.   He said and did the 
things he said he would never 
say and do from his childhood.  
He is sorry sometimes.  He is so 
proud of  how they turned out 
and how his children have han-

dled life.  He knows he is blessed 
beyond measure to have a wom-
an at his side God placed there 
specifically for him.  He doesn’t 
tell them enough.  Now he is a 
grandpa and a whole new role 
opens up.

He sits in the quiet of  the 
church sanctuary before anyone 
else is there, before the phone 
begins to ring, before the week’s 
schedule begins to cloud his per-
spective.  His Father is there - his 
Father in heaven.  He has been 
blessed.  No, life hasn’t always 
been easy, and struggles are at 
the same time past, immedi-
ate and long range.  But God’s 
fatherly hand has been on his 
shoulder for a long time, even 
when he didn’t acknowledge 
it. He pauses in these few quiet 
moments to give thanks on this 
Father’s day to his heavenly fa-
ther for the blessing, guidance 

and protection granted to him 
throughout his years. 

Regardless of  your experi-
ence of  or your relationship with 
your father, remember today the 
influence, touch and presence 
of  your Heavenly Father before 
Father’s Day buzzes off the cal-
endar and is forgotten until next 
year.  He is with you every day 
and that’s all we really need to 
face whatever is before us. 

Rev. Pete Hyde serves as chaplain 
with the South Walton Fire District
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Christian Capitalist: David Costa - Good to Golden

By Rich Sanders

David Costa, a Christian 
Capitalist and entrepreneur, 
brings joy to thousands of  peo-
ple every day through one of  
the most popular restaurants in 
the world: McDonald’s!  With 
30,000 restaurants around the 
globe, Costa Enterprises owns 
and operates twenty-one of  them 
all over Northwest Florida.

David’s father began work-
ing on the idea of  owning and 
operating a McDonald’s while 
he was still on active duty as an 
Air Force officer and stationed at 
Eglin AFB.   For nearly 30 years, 
David and his family have been 
dedicated to making the Mc-
Donald’s experience a magical 
one for all their customers.

David’s entrepreneurial spir-

it developed from an 
early age.  When he 
was in middle school, 
he started a business 
that sold a hot com-
modity like the fa-
mous French Fries his 
restaurants now serve 
every day: candy!

As a man of  deep 
faith, David now leads 
an organization of  
over 1,000 employ-
ees that cares about 
its community and is 
dedicated to giving 
back. The charitable 
arm of  the organiza-
tion, Costa Cares, has 
a mission to provide 
outstanding commu-
nity service through 
various fundraising efforts, such 
as supporting local schools, part-
nering with churches, working 
with international and national 
charities, and offering any help 
or services that a community 
may need.

For example, over the past 
four years, Costa Cares has 
served breakfast to over 1,100 
local student athletes and coach-
es at the All Sports Association’s 

Annual Fellowship of  Christian 
Athletes (FCA) Breakfast hosted 
at Northwest Florida State Col-
lege.

“McCafé with a Cause” fits in 
line perfectly with the Christian 
Capitalist motto: “the more we 
make, the more we give!”  For ev-
ery McCafé coffee purchased on 
Mondays throughout the year, 
Costa donates 50 percent of  
their coffee proceeds to a differ-

ent local charity each 
month. 

Recently, Cos-
ta also donated 
$100,000 to create a 
playroom in the Stud-
er Family Children’s 
Hospital at Ascen-
sion Sacred Heart in 
Pensacola, offering 
children and families 
a place to unwind, re-
lax, play, and have fun 
while their siblings or 
family members are 
being cared for in the 
hospital.

David and his wife, 
MJ, are preparing to 
open a landmark fa-
cility on the Emerald 
Coast this month.  

The Costa Union Club in Nicev-
ille will include MJ’s signature 
coffee shop, a podcast studio, 
meetings rooms and networking 
events. It is built on a simple idea: 
people don’t need more informa-
tion, they need the right space!

David plans to publish a book 
called Good to Golden later this 
year that will explore the leader-
ship lessons that he has learned 
over the years with the goal of  
inspiring his managers to get 
“un-stuck” and all business pro-
fessionals to do their best at work 
and in their personal lives.  

David recently appeared on 
the Christian Capitalist podcast 
(recorded at the Union Club stu-
dio!), and you can listen to the 
entire episode on SOWAL Life’s 
website.  We are excited to share 
inspirational stories of  hard work 
and generous giving to the poor 
and needy in the name of  Jesus 
Christ, like David Costa!

Rich Sanders is a pastor, small 
business owner, retired healthcare at-
torney and adjunct professor at Emory 
University, and former intelligence offi-
cer in the U.S. Navy,  He and his wife, 
Rebekah, met at church in 1996, have 
been blessed with three children (James, 
William and Caroline) and live in 
Destin with their large golden retriever, 
Cowboy.
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ocy’s pride more evident than 
when discussing his son, Peter 
Doocy, now one of  the most 
recognizable White House cor-
respondents in America. When 
I asked how it feels watching 
his son follow in his footsteps, 
his voice immediately softened. 
“We’re really proud of  him,” 
Doocy said. “In the beginning, 
we never pushed him into this 
business because it’s a compli-
cated industry. But he’s worked 
hard, he’s done a great job and 
it’s exciting watching him suc-
ceed.” At the time of  our inter-
view, Peter was traveling inter-
nationally with the president. 
Like any parent, Steve watches 
closely.

Like any grandparent, he 
was equally happy discussing his 
grandchildren. A grandfather for 
only a few years, he smiled while 
talking about his young grand-
children and admitted there is 
nothing quite like the experience.

For all the excitement sur-
rounding national television, 
RV giveaways and coast-to-coast 
broadcasts, those moments may 
have revealed the most about 
who Steve Doocy really is. By the 
end of  our conversation, I found 
myself  hoping this wouldn’t be 

Steve Doocy’s last visit to the 
Emerald Coast.

What was scheduled to be a 
short interview stretched into a 
much longer conversation about 
family, food, local communities, 
television and the stories that 
connect us. In a profession where 
interviews can sometimes feel 
rushed, scripted or transactional, 
our conversation felt more like 
catching up with an old friend 
who happened to have spent the 
last three decades on national 
television. It was one of  the most 
enjoyable and genuinely pleas-
ant interviews I’ve conducted. 
And I think he had fun, too!

Before ending our conversa-
tion, I asked if  there was any-
thing he wanted local readers 
to know. His answer was simple. 
“Thank you for the wonderful 
welcome and the great rollout,” 
he said. “We really appreciate 
it.”

By the end of  our conversa-
tion, Doocy wasn’t talking about 
ratings, television production or 
celebrity. He was talking about 
communities. About local busi-
nesses. About people gathering 
together. About stories worth 
telling. “Every story is local,” he 
said.

And in a place like “our neck 
of  the woods,” that’s a story 
worth telling.

STEVE DOOCY 
continued from page 14 
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Gardening Through the Heat: 
A South Walton Summer Guide

If  you’ve lived in South Wal-
ton long enough, you know 
summer gardening here is less 
about fighting the heat and 
more about learning to work 
with it. Between the salt air, san-
dy soil, afternoon storms, and 
relentless humidity, our gardens 
demand a different philosophy 
than what works farther north.

The good news? Some plants 
absolutely thrive here.

Summer in Walton County 
is the season for heat-loving col-
or and resilient native textures. 
Vinca, pentas, lantana, salvia, 
and blue daze flourish when 
many traditional flowers surren-
der to the sun. These plants are 
not only durable but attract but-
terflies and pollinators, bring-
ing movement and life into the 
landscape. UF/IFAS gardening 
experts consistently recommend 
heat-tolerant varieties for Flori-
da summers, especially in coast-
al regions like ours.  

For edible gardening, sum-
mer requires a mindset shift. 
Tomatoes and lettuce usually 
struggle once nighttime tem-

peratures remain high. Instead, 
South Walton gardeners find 
success with okra, citrus trees, 
blueberries, blackberries and 
peaches.  You might also try 
planting your herbs in contain-
ers which can be moved. Herbs 
love the sun in the spring but 
being able to move your herbs 
to the shade might give them a 
longer life than sitting in full sun 
in the summer.  

One of  the biggest mistakes 
locals make is overwatering. 
Sandy soil drains quickly, but 

daily shallow watering weakens 
roots. Deep watering two or 
three times a week encourages 
stronger, more drought-resistant 
plants. Mulch also becomes es-
sential this time of  year. A thick 
layer of  pine straw or bark helps 
lock moisture into the soil while 
protecting roots from extreme 
afternoon temperatures.  

Container gardens are espe-

cially popular around 30A pati-
os and porches, but they require 
strategic plant choices. Heat-tol-
erant combinations like bou-
gainvillea, succulents, lantana, 
and trailing dichondra create 
dramatic summer color without 
constant maintenance. Larger 
pots also help retain moisture 
better than small decorative 
containers.  

Of  course, truly successful 
South Walton gardening starts 
with respecting the local envi-
ronment. Native plants such as 
sea oats, dune sunflower, pal-
metto, yaupon holly and rail-
road vine evolved specifically 
for our coastal conditions. They 
tolerate salt spray, intense sun, 
and shifting sands while helping 
preserve the natural beauty of  
our dune ecosystem.  

There’s something grounding 
about tending a garden through 
a Florida summer. It teaches 
patience, adaptation, and re-
straint. Not every plant belongs 
here — but the ones that do re-
ward us with abundance.

In many ways, gardening on 
the Gulf  Coast mirrors life near 
the water itself: you stop resist-
ing nature and learn to grow 
alongside.

For more local gardening tips, stop 
by Clay 30A at 4808 E County 
Hwy 30A, Santa Rosa Beach, FL 
32459. Phone (850) 231-2150  for 
more information, or visit their website 
at Clay30A.com. 
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sphere create a backdrop that is 
hard to replicate anywhere else.”

Perhaps the most rewarding 
part of  her work comes when 
a couple sees the finished de-
sign for the first time. “When a 
bride genuinely gasps, becomes 
emotional or gives a heartfelt re-
action to what I created for her, 
it makes every long hour and 
stressful moment completely 
worth it,” Kristin said. “I truly 
live for those moments.”

As Couture Florals & 
Events continues to grow, 
Kristin hopes to keep challeng-
ing herself  creatively through 
larger installations, new design 
opportunities and unforgettable 
events. Recognition may come, 
but it has never been the goal.

When asked what she hopes 
couples remember long after the 

flowers have faded, her answer is 
simple. “I want them to remem-
ber the experience,” she said. 
“If  they look back on their wed-
ding day and remember feeling 
completely taken care of  and 
genuinely wowed by the end re-
sult, then I know we’ve done our 
job well.”

Having recently entrusted 
my own wedding to Couture 
Florals & Events, I left our 
interview with an even greater 
appreciation for what happens 
behind the scenes. The flowers 
were stunning. The designs were 
memorable. But what stayed 
with me most was exactly what 
Kristin hopes every client re-
members: the feeling.

Long after the bouquets have 
faded and the candles have been 
extinguished, the memories re-
main. For Kristin, flowers are 
the medium, but creating lasting 
memories is the true art.

Summer on the Green at ECTC
By Cameron Hughes 

Summer is teeing up for an 
unforgettable day on the course 
as Emerald Coast Theatre Com-
pany hosts its first-ever Charity 
Golf  Tournament on Monday, 
June 29 at Noon at the exclusive 
Burnt Pine Golf  Club in Sand-
estin. Benefitting ECTC Youth 
Education Programs, this excit-
ing inaugural event will bring 
together community leaders, 
local businesses, golf  lovers, and 
supporters of  the arts for an af-
ternoon packed with great food, 
drinks, prizes, live entertainment 
and giving back to the next gen-

eration of  performers.
Known as the crown jew-

el of  Florida golf, Burnt Pine 
Golf  Club offers a breathtaking 
course experience overlooking 
the Choctawhatchee Bay, fea-
turing rolling fairways, stunning 
natural scenery, and one of  the 
most sought-after private golf  
destinations in the region. Play-
ers will enjoy an elevated tour-
nament experience from start to 
finish, including lunch provided 
by Firehouse Subs before play 
begins and post-tournament 
food included following the 
event.

Throughout the day, golfers 
can also enjoy complimentary 
beverages provided by Tito’s 
Handmade Vodka, Birdie Cock-
tails, and Odd Pelican Beer 
Company while networking, 
competing, and supporting arts 
education along the Emerald 
Coast. Every player will receive 
one free mulligan, and excite-
ment will build across the course 
with contests, prizes, and more 
throughout the tournament.

One of  the biggest highlights 
of  the day will be the Hole-In-
One Challenge, where players 
will have the opportunity to win 

a Rolex watch — provided by 
McCaskill & Company.

Proceeds from the tourna-
ment directly support Emer-
ald Coast Theatre Company’s 
Youth Education Programs, 
helping provide camps, classes, 
top teaching talent, scholarships, 
and training opportunities that 
inspire creativity, confidence, 
and community in young per-
formers that carries far beyond 
the stage.

ECTC would also like to ex-
tend a heartfelt thank you to 
the generous outpour from our 
sponsors and supporters who 

are making this inaugural event 
possible: Alice and Jerry Zich, 
Jim and Tammy Pierce, Chanc-
ey Design Architecture, Seaside 
Sport, McGill Escrow & Title, 
Shades Bar & Grill, The Agency, 
Cafe Thirty-A, Jennifer Craw-
ford with Own at the Beach 
Keller Williams, and Dave and 
Jo Menary.

Sponsorship opportunities 
and team registrations are still 
available, and community sup-
port is already helping make this 
inaugural tournament one of  
the standout celebrations of  the 
summer.

FLORAL DREAMS 
continued from page 15
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Natural Harmony: Music and the Beach
The rhythm of  ocean waves, 

the warmth of  the sun, and the 
gentle breeze rolling across the 
shoreline create a peaceful set-
ting unlike any other. For many 
people, a beach vacation is more 
than a getaway, it is a chance to 
rest, reflect, and reconnect with 
themselves. Music often be-
comes the perfect companion 
during these moments, offering 
comfort, joy, and inspiration 
while lifting the spirit in ways 
words alone cannot describe.

Music and the beach share 
a natural harmony. The steady 
crash of  waves resembles a 
calming rhythm, almost like 
nature’s own melody. When 

favorite songs blend with the 
sounds of  the sea, stress begins 
to fade away. Whether someone 
is listening through headphones 
while walking along the shore-
line or hearing live soft acoustic 
music from a beachside café, 
music has the power to deepen 
feelings of  peace and relaxation.

One reason music is so com-
forting during a beach vacation 
is because it connects deeply 
with emotions. Gentle melodies 
and uplifting lyrics can calm 
anxious thoughts and help peo-
ple feel fully present in the mo-
ment. Live instrumental music, 
reggae rhythms, acoustic guitar 
songs, or tropical tunes often 
create feelings of  warmth and 
freedom. As the sun sets over 
the water, music can turn an or-
dinary evening into a meaning-
ful memory filled with gratitude 
and serenity.

Music also strengthens the 
emotional connection people 
feel with special places. Years 
later, hearing a certain song can 
instantly bring back memories 

of  sandy beaches, salty air, and 
carefree summer days. A single 
melody can transport someone 
back to a family vacation, a ro-
mantic sunset walk, or laughter 
shared with friends around a 
beach bonfire. Dancing and just 
having fun. In this way, music 
becomes part of  the memory 
itself, preserving emotions that 
might otherwise fade with time.

For many vacationers, music 
provides healing and renewal. 
Modern life can be busy and 
overwhelming, filled with sched-
ules, noise, and constant distrac-
tions. The beach naturally slows 
life down and music helps com-
plete that experience. Listening 

to soothing songs while watch-
ing waves roll onto the shore 
can quiet the mind and refresh 
the soul. It creates space to think 
clearly, dream again, and appre-
ciate life’s simple blessings.

Music can also energize 
and inspire beach adventures. 
Upbeat songs played during 
a morning jog on the sand or 
while paddleboarding across 
the water can fill people with 
motivation and happiness. 
Families dancing together near 
the shoreline or friends singing 
along during a sunset cruise of-
ten discover that music brings 
people closer together. It en-
courages laughter, movement, 
and shared joy that becomes 
part of  the vacation experience.

Perhaps most important-
ly, music reminds people to 
feel deeply. The beach already 
awakens the senses with beau-
tiful scenery and the endless 
motion of  the ocean. Music 
adds another emotional layer, 
turning peaceful moments into 
unforgettable experiences. To-

gether, music and the beach cre-
ate a powerful combination that 
comforts the heart and lifts the 
spirit.

In the end, a beach vacation is 
not only about escaping routine; 
it is about renewing the soul. 
Music becomes the soundtrack 
to that renewal, soothing wor-
ries, inspiring happiness, and 

helping people treasure each 
moment beside the sea.  

Learning to play a musical 
instrument is another great way 
to express yourself  where words 
fall short. Studio 237 Music 
Lessons has a group of  teachers 
ready to get you on your learn-
ing journey on piano, acoustic 
guitar, drums, ukulele, bass and 

classical guitar, and voice. Call 
Studio 237 at (850) 231-3199 
for more info, visit our website 
www.Studio237Music.com or to 
schedule a visit.  

Arts & Music

Proceeds benefit Sinfonia Gulf Coast and its 
music education and community engagement 
initiatives throughout Northwest Florida.

YOUR SUPPORT
IS INTRUMENTAL
TO OUR SUCCESS

Educational outreach remains at the forefront of 
Sinfonia’s mission. Since it was established in 2007, 
Sinfonia Gulf Coast has introduced music to more than 
220,000 children in Okaloosa, Walton, and Bay Counties.

SinfoniaGulfCoast.org | 850.460.8800

Donate today to help Sinfonia bring music, 
education, and the arts to our schools.

ENTERTAIN. EDUCATE. INSPIRE.

SEASON PRESENTING EDUCATION SPONSORS

ROBERT M. FERGUSON
MEMORIAL FUND FOR

MUSIC EDUCATION

Sinfonietta Strings & Intermediate Strings

Sinfonia Youth Orchestra

Musicians in Schools

Guest Artists in Schools

Live orchestra performances for students

Ensembles in Residence in the schools
in partnership with Florida State University

SINFONIA INITIATIVES

Y E A R S
YOUR SYMPHONY EXPERIENCE ... REDEFINED

DEMETRIUS FULLER
MUSIC & ARTISTIC DIRECTOR
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Receive one season pass to Concerts in the Village.

Enjoy early admission access to Concerts in the Village.

Receive discounts on Festival of the Arts merchandise.

Receive membership rates on select MKAF events.

BECOME A MEMBER
- JOIN TODAY!

OCTOBER 25 & 26

ART, MUSIC, AND MORE
FREE EVENT!

APRIL 9 - JUNE 11, 2026

THURSDAY NIGHT
CONCERT SERIES

CHANGE A LIFE -
SUPPORT THE ARTS!

ARTSREACH
PROGRAMS160+

Neighbors

People Of South Walton
Sowing Seeds on the Emerald Coast: Chris Howse Brings a Mission to South Walton

By Heather Bennett Eye

Some people find their way 
to South Walton by chance. 
For Chris Howse, it was love, 
though, he'd be the first to tell 
you it took a little faith to get 
here. 

His wife, Jessica, put down 
roots in South Walton four 
years ago, building a career as 
a property manager, quickly be-
coming part of  the fabric of  the 
local community. Chris, mean-
while, was living in North Car-
olina. The two met through a 
dating app run by their church. 
Both are devout members of  
the Church of  Jesus Christ of  
Latter-day Saints, and marry-
ing within their faith was im-
portant to them. Jessica asked 
him to come visit her, and a 
cross-country courtship later, he 
made the move south. He’s now 
called South Walton home for 
the last year and a half. The two 
married in September, and are 
now expecting their first child, a 
baby boy.

Working remotely has al-
lowed Chris the freedom to work 

from anywhere, so he found the 
transition to South Walton easy. 
In his fundraising role, he works 
with high-net-worth donors, 
over the phone or by Zoom, 
flying out as needed. He also 
found he enjoys the likeminded 
people in our community. “It’s 
super pro-liberty, pro-America 
here,” said Chris. “I'm not used 
to that, and so it was just all too 
nice.”

Earning a degree in Political 
Science from Brigham Young 
University, Chris has spent his 
career in civic engagement. For 
several years he worked as a 
field representative for Turning 
Point USA, traveling to college 
campuses across the country to 
promote free markets, consti-
tutional principles, and active 
citizenship. In that role, he or-
ganized large events featuring 
nationally recognized voices like 
Charlie Kirk. Chris also orga-
nized a major pro-life event in 
Michigan in the lead-up to a 
statewide abortion referendum.

Today, Chris channels that 
same energy into children’s 

education and development. 
He fundraises for the Libertas 
Network, which oversees the 
widely known Tuttle Twins ed-
ucational series. The books are 
used by homeschooling fam-
ilies and found in hundreds of  
schools and libraries across the 
country, introducing children to 
concepts like entrepreneurship, 
financial literacy, inflation, per-
sonal responsibility, civics, and 
American history.

“The Tuttle Twins gives us a 
chance to take back control of  
the education system and have 
millions of  new children have 
their minds, which are still mal-
leable as clay, believing in free 
markets, America and liberty, 
at a much younger age,” stated 
Chris. “I’m passionate about 
helping equip the next genera-
tion.”

Chris also fundraises for the 
Children’s Entrepreneur Mar-
ket program, an initiative that 
gives kids the chance to launch 
real small businesses in commu-
nity event settings. “We part-
ner with community events like 

fairs and carnivals, 
downtown annual 
events that already 
have all of  the traf-
fic, and that way the 
kids get hundreds, 
if  not thousands, of  
organic customers, 
and that's where 
all of  the learning 
takes place,” said 
Chris. “They're 
learning supply and 
demand, market-
ing, self-confidence, 
and work ethic all 
at once.”

For Chris and 
Jessica, South Wal-
ton is now consid-
ered home, and as 
they prepare for the arrival of  
their son, and continue building 
their lives along the Emerald 
Coast, they’re investing in the 
community around them. Chris 
is looking to get involved in lo-
cal politics, and public speak-
ing engagements with the local 
schools to give presentations on 
the Tuttle Twins and civics.

You can connect with 
Chris on LinkedIn at: https://
www.linkedin.com/in/chris-
howse27/. If  you’d like to know 
more about Libertas, the Tuttle 
Twins, and the Kid’s Market, 
please visit their website at: 
https://libertas.org.
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Mr. Nick Azzarita Wins HVAC 
From A Superior Mechanical

By Marta Rose Thorpe 
A Superior Mechanical re-

cently held its inaugural Vet-
erans & First Responders Ap-
preciation Lunch in Okaloosa 
County. “We were blown away 
by the attendance of  Veter-
ans from every branch and lo-
cal First Responders,” shared 
Jimy Thorpe, founder of  this 
24-year-old, veteran-owned 
business. The HVAC winner, 
Mr. Nick Azzarita, served 20 
years in the US Air Force in 
the Korean War and in Viet-
nam. The following 20 years, 
he served as a math teacher 

at Niceville High School. “To 
say this gentleman is humble 
is an understatement,” shared 
event organizer Marta Thorpe. 
“There couldn’t have been a 
nicer human being to win this.”

Thank you to event spon-
sors: Beachworx, Chelco, Blan-
ken Financial Management, 
NHance Cabinet Makeovers, 
United Community Bank, One 
Beach Real Estate specializing 
in Homes For Heroes, Randy 
Wise Homes, Gulf  Coast State 
College VBOC, and Okaloosa 
Vet Center. Also present at the 
event was the Chamber Choir 

from Rocky Bayou Christian 
School, the Niceville High 
School ROTC, and a beauti-
ful invocation by Pastor Dave 
Butler. “Big thanks to Jeff and 
Christi at the Niceville Commu-
nity Center,” added Marta.

Save the date for the next Ap-
preciation Lunch: Tuesday, Oc-
tober 20, 2026. For information 
on sponsoring, contact Marta 
Thorpe at (850) 814-3822. For 
general information visit us at 
ASuperiorMechanical.com. 

Leadership Walton Class Leaves 
Lasting Impact at Westonwood Ranch

There’s a new addition at 
Westonwood Ranch — and 
it came with a generous dose 
of  teamwork, compassion and 
community spirit.

The Walton Area Chamber 
of  Commerce Leadership Wal-
ton Class of  2025-26 recent-
ly completed its annual class 
service project in support of  
Westonwood Ranch, building 
new goat shelters and climb-
ing perches while also raising 
$4,125 to help further the non-
profit’s mission.

Located in Freeport, Weston-
wood Ranch serves teens and 
young adults with autism and 
related developmental differ-
ences through a unique farm-
based learning environment. 
The nonprofit offers a full-time 
day program, equine therapy, 
after-school activities and sum-
mer camps designed to help 
participants build confidence, 
independence and important 
life skills.

For members of  Leadership 
Walton, the project became 
more than just a class assign-
ment. It was an opportunity to 
step into hands-on service while 

learning firsthand about the 
impact Westonwood Ranch is 
making in the lives of  local fam-
ilies. “As a class, we are so thank-
ful for the opportunity to make 
a meaningful community im-
pact while learning more about 
the incredible work being done 
at Westonwood Ranch,” said 
Courtney Blackerby, Leadership 
Walton class president. “Their 
mission, heart and dedication to 
serving others is truly inspiring, 
and it has been an honor to sup-
port such an amazing nonprofit 
that is making a lasting differ-
ence in our community.”

The class spent time con-

structing shelters and play struc-
tures for the ranch’s goats — an 
important part of  the ranch 
environment that helps create 
engaging, interactive experienc-
es for participants. In addition 
to the physical improvements, 
the class presented Westonwood 
Ranch with a donation check 
totaling $4,125.

Each year, Leadership Wal-
ton participants select a local 

nonprofit to support through a 
collaborative class project. Past 
projects have included trans-
forming office spaces for A Bed 
4 Me and building a study room 
for the DeFuniak Springs Public 
Library.

Since 2000, Leadership Wal-
ton has helped develop emerging 
and established leaders across 
Northwest Florida, connecting 
professionals with opportunities 

to grow their leadership skills 
while serving our community.

For the Class of  2025-26, the 
project at Westonwood Ranch 
reflected exactly what the pro-
gram hopes to inspire — leader-
ship rooted in service, teamwork 
and lasting local impact.

For more information, visit 
www.waltonareachamber.com/
leadership-walton.

Business
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Attorneys / Lawyers
PITELL LAW FIRM, P.L.
Corporate, business & taxation law, 
estate & trust services. Niceville. 
(850) 897-0045  | lyp@lyp-law.com

Attractions & Adventures
DESTIN PRIVATE TIKI
Crab Island Express Rides and more.
850-424-1119  | www.DestinTiki.com

Computer Sales & Service
MINH’S COMPUTER
Full service computer sales & service. 
(850) 376-3412

Golf Cart Sales & Service
ECCO MOTORS
Gold cart sales and service.
147 Professional Place, Miramar Beach
(850) 837-2600 | eccomotors.com

ELECTRIC CART CO.
Street legal electric and gas golf carts.
5426 US Hwy, 98 W, Santa Rosa Beach
(850) 622 2000 
Sales@ElectricCartCompany.com
www.ElectricCartCompany.com

Health Care
HORMONE RESTORATION CTR 
Feel young again! 
850-837-1271  

JOURNEY BRAVELY
STEPHENIE CRAIG, LCSW
Therapist & coach.
stepheniecraig@journeybravely.com
918-221-9987 | www.journeybravely.com

TORTOISE CLINIC
Integrative health clinic.
2441 U.S. Hwy 98, Santa Rosa Beach
TortoiseClinic.com | 850.267.5611

KAYA LIFE CANNABIS CLINICIANS
thekayalife.com | 850-213-1215

BLUEWATER PLASTIC SURGERY
Santa Rosa Beach
(850) 530-6064 
bluewaterplasticsurgery.com

EMERALD ENT
Ear, nose, throat, allergies, hearing, facial 
plastic issues.
Miramar Beach
(850) 797-6191 | Emerald-ENT.com

Home Services & Repairs
A SUPERIOR MECHANICAL
Air conditioning, indoor air quality, 
plumbing, electrical, water filtration 
systems.
(850) 258-3225

SS GRANITE AND TILE
Santa Rosa Beach | 850-267-0599

EMERALD COAST ENERGY  
SOLUTIONS, LLC
Green energy solutions. 
850-588-2870 | www.trusteces.com

BEACHSIDE SLIDING GLASS DOOR 
MAINTENANCE, LLC
BeachsideSlide.com
850-98-SLIDE (850-987-5433)

SECUREVISION
Fiber internet, TV, and phone services 
for HOAs, COAs, short-term rentals, and 
multifamily properties.
251-216-9434 | sales@secvis.com 
www.secvis.com

STUMP GRINDING BY STEVE
No job too big or too small!
850-803-2205

ROOFPRO ROOFING
850-332-3330 | Roofproroofing.com

SPARKLES CLEANING SVC.
850.517.5581
www.sparklescleaningflorida.com

Insurance Services
ABORA INSURANCE
11275 U.S. Hwy. 98 #7 | Miramar Beach
850-424-6979 | www.GetAbora.com

Music Instruction
STUDIO 237 SCHOOL OF MUSIC
Musical instruction for all ages.
Santa Rosa Beach
Call 850-231-3199
www.studio237music.com

Pools & Spas
TAMTECH POOLS & SPA
185 N. Holiday Rd., Miramar Beach
850-650-3747 | tamtechpools.net

BRIGHT BLUE POOLS
Commercial & residential pool 
remodeling.
850.496.2025 | BrightBluePools.com

30A HOT TUBS
(850) 830-0003 | 30AHOTTUBS.COM 
33 Private Court, Miramar Beach

EMERALD COAST POOLS
Custom designed pools & spas, 
renovation.
850.880.6657 | emeraldcoastpool.com
danielemeraldcoastpools@gmail.com
17661 U.S. Highway 331 South, Freeport 

Real Estate
JOHN MARTIN GROUP
850-714-3731
johnmartin30a.com

Shopping
MCCASKILL & COMPANY
Finest watches and jewelry.
13390 Hwy 98 W, Destin,
McCaskillandCompany.com

MOUNTAIN HIGH OUTFITTERS
Top-Quality Outdoor Apparel and Gear.
Silver Sands Premium Outlets

PATH OF GRACE THRIFT STORES
10962 U.S. Hwy. 98 W, Miramar Beach 
850-654-8500 Call for Pickup

DESTIN SMOKE SHOP
Next to the Destin Walmart
850.837.0237
DestinSmokeShop@gmail.com

CLAY 30A
Garden center, pottery, blessings.
4808 E County Hwy. 30A, SRB
(850) 231-2150 | Clay30A.com

Retirement Planning
WATERSOUND FOUNTAINS
Refined, resort-style retirement.
65 Origins Parkway, Inlet Beach
WatersoundFountains.com 
850-601-3174

Website Design
DESIGNWORKS
Graphic Design Studio
850-376-6255
kim.designworks@gmail.com

Florida Licensed Residential and Commercial Pool Builder License #RP-252555412

185 North Holiday Rd, Miramar Beach

850-650-3747 • tamtechpools.net

14’ X 28’ POOLS  
RETANGULAR 
OR FREEFROM 

$49,500
Includes pump, 

filter, tab chlorinator  
6” x 6” tile, 1’ ft cool  

deck coping, LED light, 
original Pebbletec  

plaster,  autofill,  
permits,  inspections,  

and mainenance  
equipment.

LIMITED TIME OFFER  
FOR THE NEW YEAR

VISIT SOUTHWALTON.LIFE

SOWAL LIFE'S BUSINESS SERVICES DIRECTORY

Help Wanted!

Life Media is Growing! 
We’re looking for bright, driven, relationship-minded sales 
pros to join Life Media, the fastest-growing media group 
on the Emerald Coast.

What You’ll Bring:
•A positive, outgoing personality
•Strong communication skills
•Desire to grow with a dynamic company

What We Offer:
•Established publications with built-in audiences
•Digital Advertising Solutions
•Opportunity to shape your own success

Call Scott Miller at (850) 688-9886 
Email Scott@LifeMediaGrp.com

DESTIN BAY

PCB

CMEDIA
Digital Marketing

MEDIA
FAMILY OF LOCAL PAPERS
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LOCAL COUPONS

EMERALD COAST 
ENERGY SOLUTIONS
SPECIAL! NO INTEREST IF PAID IN 

FULL IN 12 MONTHS* 
*Subject to credit approval. Minimum purchase required. Interest is billed during the promotion-
al period, but all interest is waived if the purchase amount is paid in full before the expiration of 

the promotional period.

Offer expires 6/30/26 
850-588-2870

www.TrustECES.com

CULLIGAN WATER

$300 OFF
WHEN YOU MENTION THIS AD/COUPON

FUBAR LIQUORS

$5 OFF
PURCHASE OF $25 OR MORE

(NOT VALID WITH ANY OTHER PROMOTIONS)

Offer expires 6/30/26 
Offer good at all 10 locations

850 CONCRETE

$300 OFF PATIOS
$500 OFF DRIVEWAYS

Offer expires 6/30/26 
(850) 687-4543

TAMTECH POOLS 
SERVICE CALL

$50 OFF
WITH THIS COUPON

Offer expires 6/30/26 
3185 N. Holiday Rd., Miramar Beach

850-650-3747

BEACHSIDE SLIDING GLASS 
DOOR MAINTENANCE, LLC
$25 OFF SLIDING DOOR TRACK REPAIR 

WITH ROLLER REPLACEMENT
FREE ESTIMATES

 DESTIN PRIVATE 
TIKI

20% OFF 
Crab Island Express Ride

TORTOISE CLINIC
$30 OFF

NEW PATIENT OFFER
Present this coupon and receive $30 off any service 

at the Tortoise Clinic. One coupon per person.

Offer expires 6/30/26
2441 U.S. Hwy 98, Santa Rosa Beach
TortoiseClinic.com | 850.267.5611

30A HOT TUBS

$200 OFF ONE SPA 
$600 OFF TWO SPAS 

Offer expires 6/30/26 
(850) 830-0003 | 30AHOTTUBS.COM 

33 Private Court, Miramar Beach

SS GRANITE & TILE

$100 OFF
Offer expires 6/30/26 

21 Shannon Lane, Santa Rosa Beach
850-267-0599

BLUEWATER PLASTIC 
SURGERY

$100 OFF LASER PACKAGES
INCLUDES LASER HAIR REMOVAL, PHOTOFACIALS, AND PIGMENTATION TREATMENTS (EXCLUDES ULTRA-

CLEAR). PLUS ENJOY A COMPLIMENTARY CONSULTATION WITH MICHELLE, NP.

20% OFF ANY FACIAL
PLUS A FREE SKIN CONSULTATION WITH OUR AESTHETICIAN, MAYA. NEW PATIENTS ONLY.

Offer expires 6/30/26
Niceville • Santa Rosa Beach 850-530-6064 

www.bluewaterplasticsurgery.com

SPARKLES CLEANING

15% OFF DEEP 
CLEANING

When you mention this coupon

SOWAL HEALTH & 
WELLNESS

10% OFF
SERVICES

Offer expires 6/30/26 
9375 Emerald Coast Pkwy #27A, Miramar Beach

(850) 353-2743

Offer expires 6/30/26
BeachsideSlide.com

850-98-SLIDE (850-987-5433)

Offer expires 6/30/26
850.517.5581

www.sparklescleaningflorida.com

Offer expires 6/30/26
850-664-7771

PATH OF GRACE

25% OFF  
ONE FULL PRICED ITEM

(EXCLUDES WHITE PAINTED FURNITURE)

Offer expires 6/30/26 
10962 US-98 W, Miramar Beach, FL 32550

(850) 654-8500

Offer expires 6/30/26
850-424-1119 

www.DestinTiki.com

ROOFPRO

$500 OFF
FULL ROOF REPLACEMENT

Offer expires 6/30/26
850-332-3330 

Roofproroofing.com
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John Martin Group is Your 
Trusted, Professional 

Hometown Real Estate Advisor

Listed and Not Selling? 
Call John to Get it SOLD.

Bringing you EXP Realty’s 
Cutting-Edge Technology

and Global Reach

SOUTH WALTON
REAL ESTATE

Alden Lagasse

John Martin

Andrew Dungan 

“WHAT OTHERS ARE SAYING
“John Martin is hands down THE BEST realtor that I have experienced! If you 
are looking to buy or sell a property on 30A…he is your guy! John was able to 
educate my wife and I on all of the areas throughout 30A. But more importantly 
he possesses the rare quality that you will not find in many sales agents… 
HE LISTENS!” - Client

johnmartin30a.com

Scan or Contact Us for a 
Free Home Evaluation

850.714.3731  
john@johnmartin30a.com


