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Postal Customer Local

“The transformative effects of
building resiliency are life chang-
ing” — Bruce Duty

In our community, military
service is woven into the fabric
of everyday life. From active-
duty personnel at Eglin Air
Force Base and Hurlburt Field
to the thousands of veterans
who call the Emerald Coast
home, many have dedicated
their lives to serving others.
Yet, when military service
ends, some find themselves
searching for a renewed sense
of purpose, identity and hope.

That need inspired the
creation of CrossCountry3,
a nonprofit organization
dedicated to helping veterans
rediscover purpose by empow-
ering them to serve others in
the fight against human traf-
ficking

Atits heart, CrossCountry3
exists because many veterans
possess unique skills, leader-
ship abilities and a deep desire
to continue making a differ-
ence. After years of serving
their country, some veterans
struggle to find a renewed

CrossCountry 3

Helping Veterans Rediscover Purpose Through Service

sense of purpose once military
service ends. The organization
believes every veteran has tre-
mendous value and untapped
potential that can continue to
positively impact society.
CrossCountry3 was cre-
ated to help bridge that gap.
Rather than focusing solely on
the challenges veterans face,
the organization emphasizes
opportunities for transforma-
tional growth. By connect-

ing veterans with meaningful
missions that combat human
trafficking, CrossCountry3
provides a pathway for them
to use their strengths, expe-
riences and commitment to
service in ways that directly
benefit vulnerable individuals
and communities.

A key part of CrossCoun-
try3’s impact is the leadership
and community engagement
of its founder, Bruce Duty.

b ‘ﬁ“:i‘ \"5.'-}"}‘
Based locally, the organization
serves a region with one of the
nation’s largest concentrations
of military personnel, veterans
and military families, includ-
ing those connected to

Eglin Air Force Base, Hurl-
burt Field and the 7th Special
Forces Group (Airborne).

CROSSCOUNTRY3

continued on page 3
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850.865.7798

bobbyj30a@gmail.com
www.bobbyj30a.com

Santa Rosa Beach, FL 32459
+ 160’ of Lake Frontage

« 812 SF Carriage House

« Private Pool « Elevator

For Sale: Lake Out Back.
Beach Out Front.

355 Blue Lake Rd |

- 3 Beds/ 4 Baths
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America 250:
Art Exhibit

Opens at
ECP

Northwest Florida Beaches Inter-
national Airport (ECP) has partnered
with the Cultural Arts Alliance of
Walton County and the Bay Arts Al-
liance on an art display celebrating
America’s 250th Anniversary and
Florida’s unique role in our Nation’s
history, culture, and future.

Inspired by the Florida Depart-
ment of Transportation’s America
250 Florida Campaign, this exhibit
will showcase original artwork re-
flecting the spirit of the Free State
of Florida and commemorating

AMERICA 250

continued on page 2
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AMERICA 250

continued from cover
the Semiquincentennial of the
United States.

The 250th Anniversary of the
United States marks a historic
opportunity to celebrate the Na-
tion’s founding while recognizing
Florida’s profound influence on
America’s past, present, and fu-
ture. This Exhibit will showcase
themes of freedom, heritage,
innovation, community, natural
beauty, and the unique identity
of Florida through the eyes and
creative works of local artists.

Airport Executive Director
Parker McClellan stated, “We
wanted to do something locally
to complement the Florida De-
partment of Transportation’s
America 250 Florida campaign.
Partnering with the Cultural Arts
Alliance of Walton County and
the Bay County Arts Alliance,
the display highlights Florida’s
unique attributes and contribu-
tions to America’s 250th anni-
versary from the creative lens of
our local arts community.”

Jennifer Steele, President and

CEO of the Cultural Arts Alli-
ance of Walton County, com-
mented, “We are excited to
partner with the Airport and the
Bay Arts Alliance to facilitate an
artistic display, from local artists,
depicting the uniqueness of Flor-
ida through the years while sup-
porting this important milestone
for our country.”

Jayson Kretzer, Director of
the Bay Arts Alliance, added,
“This is a great opportunity to
partner on behalf of local artists
and have their work on display
for both residents and visitors
traveling through our region
from around the country this
summer.”

The America 250: Celebrat-
ing Florida exhibit will be on dis-

play from July 1t through August
28 and is located post-security in
the Art Escape area, on the sec-
ond floor of the terminal near
gates 8 and 9.

The exhibit includes work
from the following local artists:
Katie Clark, Linda Kernick,
Michele Lockwood, Katherine
Duda, Francisco Adaro, Kim
Salesses, Ashley Troutman,
Craig Domko, Joy Cawiezell,
Amber DeCicco, Sandra Warp,
Pamela GaVette, Susan Julio,
Michele Tabor Kimbrough, Lee

Hensley, Jenna Varney, Dorothy
Starbuck, Sarah Page, Melissa

Proven Choice.
Proven Leader.

Why Rhonda Skipper Endorses Brian McBroom
for Walton County Tax Collector

Dear Friends,

[ invite you to join me in voting for Brian McBroom as our next Walton
County Tax Collector on August 18, 2026. Brian has my full support, and
I hope you’ll vote for him too.

I have worked with Brian for 21 years and have seen what an outstanding
leader and colleague he is. Respected by his team, the community, and
others in the tax collection field, Brian’s dedication and loyalty to Walton
County are unmatched.

As Chief Tax Collector, Brian consistently goes above and beyond to deliver
exceptional customer service to our residents, continually seeking ways

to improve how we serve the public. His servant leadership and problem-
solving skills have made the office a positive and unified place.

Brian shows integrity, honesty, faith, family values, and strong morals in
everything he does. These are qualities that matter in an elected official.
He is a humble, community-minded professional who always puts the
community and team first.

Brian has the exact character, integrity, and hands-on experience needed to
lead our County’s office seamlessly into the future. I hope you’ll join me in
voting for him as our next Tax Collector!

With my blessings,
Rhonda Skipper

P.S. Please visit Brian’s website to learn more: www.VoteMcBroom.com

PAID POLITICAL ADVERTISEMENT MADE INDEPENDENTLY OF ANY CANDIDATE AND EXPRESSES MY ADVOCACY FOR BRIAN MCBROOM.
THIS ENDORSEMENT IS PAID FOR BY RHONDA SKIPPER (ADDRESS PROTECTED). THIS ADVERTISEMENT WAS NOT APPROVED BY ANY CANDIDATE.

Mercer Brown, and Roy Zenner.
To view all the work on ex-
hibit and learn more about the

contributing artists, visit https://
www.culturalartsalliance.com/
category/airport.

Help Wanted!

e MIE

FAMILY OF LOCAL PAPERS

Life Media is Growing!
We're looking for bright, driven, relationship-minded sales
pros to join Life Media, the fastest-growing media group
on the Emerald Coast.

What You’ll Bring:

*A positive, outgoing personality

+Strong communication skills

*Desire to grow with a dynamic company

What We Offer:

+Established publications with built-in audiences
*Digital Advertising Solutions

*Opportunity to shape your own success

Call Scott Miller at (850) 688-9886

Email Scott@LifeMediaGrp.com

SEWALLL — UESTINAE  BAYe
FWB /A ECBA& FREEP#RT /A
GOLF  EMEDIA  SHWAL C6 S

emerald coast

Digital Marketing
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Through years of relation-
ship-building within the military
and veteran community, Duty
has helped create a mission that
reflects the values of service, sac-
rifice and freedom deeply rooted
throughout the Florida Panhan-
dle. By fostering partnerships
and encouraging veterans to en-
gage in the fight against human
trafficking, CrossCountry3 offers
veterans a pathway to continue
making a meaningful difference
while helping protect some of
society’s most vulnerable indi-
viduals.

The organization’s approach
is built upon three core val-
ues: faith, family and freedom.
Whether through workshops,
retreats or individual training,
CrossCountry3 remains com-
mitted to helping veterans build
resilience and discover renewed
purpose.

Resilience training teaches
veterans the importance of a
positive self-identity, living with
purpose and embracing a hori-
zon of hope through serving the
brokenhearted and vulnerable.

Taith serves as the foundation
for hope and personal growth.
CrossCountry3 encourages vet-

erans to discover a deeper sense
of purpose and meaning, help-
ing them understand their lives
and experiences continue to
have significant value.

Family represents the impor-
tance of relationships, connec-
tion and community. Veterans
often miss the camaraderie and
brotherhood they experienced
during military service. Cross-
Country3 fosters a supportive
environment where veterans can
build meaningful connections,
strengthen families and encour-

age one another.

Freedom is both a principle
and a mission. Veterans have
dedicated portions of their lives
protecting freedom, and Cross-
Country3 extends that com-
mitment by fighting human
trafficking, one of the greatest
assaults on human freedom. By
engaging veterans in efforts that
help protect and advocate for
victims, the organization cre-
ates opportunities for continued
service that align with the val-
ues many veterans have upheld

throughout their lives.

Ultimately, CrossCountry3
exists because veterans deserve
more than gratitude for their
service — they deserve oppor-
tunities to continue living lives
of significance and impact. By
providing identity, meaning and
hope through a mission-centered
approach, the organization helps
veterans write a new chapter of
service.

In doing so, CrossCountry3
demonstrates that purpose does
not end when military service
concludes. Instead, it can evolve
into a powerful force for good —
helping veterans, families and
victims of human trafficking
move toward a future defined
by hope, freedom and human
dignity.

At CrossCountry3, building
resilience in the face of adversity
and experiencing restoration
physically, mentally and spiritu-
ally remain at the core of the
mission.

For more information, visit
crosscountry3.com.

Bruce Duty, Maj. (Ret.), U.S.
Army, s the founder and president of
CrossCountry3. A retired Army chap-
lain with more than 22 years of ac-
twe-duty military service, Duty served

with the Srd Infantry Division, 2nd

Infantry Division and 10th Mountain
Davision, including two combat deploy-
ments to Iraq.

Prior to becoming an Army chap-
lain, Duty served nearly nine years as
an enlisted service member before earn-
ing both a Bachelor of Arts and Mas-
ter of Divinity degree. He also served
as a pastor i Missouri and Florida
before answering the call to military
chaplaincy during the Irag War surge
wn 2007.

Throughout his mulitary career,
Duty received numerous honors, in-
cluding the Bronze Star Medal, Meri-
tortous Service Medal, Meritorious
Unit Commendation, Iraqi Campaign
Medal and additional military awards
and decorations. He is also certified in
Master Resilience Training, Pathfinder
Resilience Training, ASIST Suicide
Intervention Training, Strong Bonds
Family Training and several military
medical and leadership programs.

Today, Duty uses both his malitary
and civilian experience to help individ-
uals and organizations build resilience,
overcome adversity and pursue restora-
tion physically, mentally and spiritu-
ally. He remains passionate about

Jaith, family, freedom and helping oth-
ers discover hope and purpose through
service. Duty resides in Niceville.

ONE OF A KIND
CRAFTSMANSHIP

AJATFFE

EST. 1892 NEW YORK

MCCASKILL & COMPANY

— Finest Jewelry & Watches —

13390 Highway 98 W, Destin,
FL 32550 | (850) 650-2262
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South Walton Game
Group - Melissa Bailey will host
a game group every Monday
in July from 8 am. to 10 a.m.
at Padgett Park. Learn this fun,
exciting game called Euchre. For
more information or to sign up at
email southwaltongamegroup@
gmail.com

Exercise Classes — Angela
Gibson will lead classes every
Tuesday and Thursday at 10:00
a.m. at Padgett Park. Cost is
$5 per class for CSSW mem-
bers and $10 for non-members.
Weights and bands are used for
classes. Sign up on Sign Up Ge-
nius email. To be added to sign
up list, email coastalseniorsof-
southwalton@gmail.com

Core Class - Angela Gibson
will lead a 30 minute core class
every Tuesday and Thursday
at 9:15 a.m. at Padgett Park. A
yoga mat and Pilates ring are
used for this class. Cost is $5 per
class for CSSW members and
$10 for non-members. For in-
formation or screening, email
coastalseniorsofsouthwalton@
gmail.com

> TWREE SCOOPS ~
ONE SWEET SUMMER

VISIT ALL THREE PECAN JACKS LOCATIONS

Coastal Seniors Update for July
New Office Hours for Coastal Seniors - Monday - Friday 9 a.m.- 1 p.m.

COASTAL SIENIORS

Watercolor Painting
Class — Karen Peterson will
teach beginners watercolor
painting on Iridays, July 10, 24,
and 31 from 8:45 a.m. - 12 noon
at Padgett Park. All supplies
will be provided. Cost is $20 for
members and $40 for non-mem-
bers. Sign up on Sign Up Ge-
nius email. To be added to Sign
up email, email coastalseniorsof-
southwalton@gmail.com

Northwest Florida
Health Council - will provide
FREE health screenings on July
16 from 9 am. to 11:30 a.m. at
Padgett Park.

Pickleball- Beginner Pick-
leball 101 at Walton Sports
Complex Courts on July Ist and
22nd at 6:00 p.m. This beginner
class is open to Walton County
residents only. (Ages 18 and up)
Registration is required. Register
through Parks and Rec Website
at secure.recl.com. Email Sandy

OF SOUTH WALTON
Gulak at sowalpickleball@gmail.

com for more information. Class
is FREE and equipment is pro-
vided or you may use your own.
Open play at Boys and Girls
Club has ended for the summer
but will resume after Labor Day.
Please join the SoWal 30A Pick-
leball Association on Facebook
for more information and weekly
updates and check the GSSW
calendar at www.coastalsenior-
sofsouthwalton.org,

Monthly Meeting -
Monthly meeting will be Friday
July 17 from llam. - 1 p.m.at
Padgett Park. Guest speaker will
be Michelle Chellew, PT, DPT
of Michelle Chellew Physical
Therapy, LLC. She will discuss
the issues of pelvic health. A light
lunch will be served. Sign up on
Sign Up Genius email. To be
added to Sign Up Genius, email
coastalseniorsofsouthwalton(@
gmail.com to be added.

THIS SUMMER!

SEAGROVE BEACH
4771 E CO HWY 30A

> a sweel day is a bite away°<

SIGN UP FOR YOUR

UA PASSPDR

EARN SPECIAL

wd GOLLECT
PGINTS

PASSPORT T-SHIRT
_AND COLLECT STICKERS!

i3
DOWNLOAD
YOUR PASSPORT

TODAY!

GRAYTON BEACH
32 E CO HWY 30A

SANTA ROSA BEACH
4368 W CO HWY 304

Mahjong - Mary Swift will
host a Mahjong group every
Monday at 1 p.m. at Padgett
Park. For more information con-
tact Mary Swift at 210-722-7939
or on Facebook join The Emer-
ald Coast Social Club-a Mah-
jong Group.

Water Aerobics - Two
Classes will be held each Mon-
day and Wednesday in July at 9
and 10:15 a.m. at Watersound
Fountains pool located at 65
Origins Pkwy, Inlet Beach. Cost
is $5 for members and $10 for
non-members. A pool noodle
and a set of water bells are used
for class. Sign up on Sign Up Ge-
nius email. To be added to Sign
Up Genius, email coastalsenior-
sofsouthwalton@gmail.com

Dementia Caregivers
Support Group - Karen
League will lead this support
group for caregivers to provide
a safe place to share experiences,

ICECREAM

provide practical information
and mutual support. The meet-
ings are the first Friday of each
month from 12:30 - 2 p.m. at the
Coastal Branch Library meeting
room located at 437 Greenway
Trail. For more information,
contact Karen League at (706)
491-0812.

Semors 50 years of age and up re-
siding i or visiting Walton County are
invited to join CSSW. Membership is
$30 for individuals, $50 for famaily,
and $100 for businesses (your business
will be listed on our home webpage and
our Facebook page). You can become
a member via email at coastalsenior-
sofsouthwalton@gmail.com, or on
the website at www.coastalseniorsof-
southwalton.org. Also, follow us on
Facebook at Coastal Seniors of South
Walton. Coastal Seniors of South
Walton, Inc. is a non-profit 501©
(3) organization for actwe adults.

- CANDY KITCHEN J

| PECANJACKS.COM
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AR Homes® Emerald Coast, brings decades of expertise in custom homebuilding and a
distinguished reputation for exceptional craftsmanship. The franchise enhances the Emerald
Coast living experience through tailored design, thoughtfully refined plans, and uncompromising

construction quality. AR Homes continues to set a new standard for luxury homebuilding and
remodeling across Walton and Okaloosa counties.

850-896-6244

1701 E COUNTY HWY 30A SUITE 14, SANTA ROSA BEACH, FL 32459

Josephneel@arhomes.com
@arhomes_emeraldcoast
arhomes.com/cnc
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By HEATHER BENNETT EYE

Long before the beaches were
our escape and playground, be-
fore we built homes near the
dunes, before we built sandcastles,
dug holes and left beach chairs
and umbrellas behind overnight,
beaches were, and still are, nest-
ing grounds for sea turtles. Not
for decades. Not for hundreds of
years. Not for thousands of years.
Scientists have proven that turtles
have been nesting along the Gulf
beaches for millions of years.

Sea turtle nesting season on
the Emerald Coast is May 1
through October 31. During this
time, local wildlife authorities
and conservation organizations,
like South Walton Turtle Watch
and Friends of South Walton Sea
Turtles, urge beachgoers to keep
the beaches clean, dark and flat.
When we fail to do this, there can
be detrimental consequences for
nesting sea turtles.

In June, a Kemp's ridley, the
rarest sea turtle, washed ashore on
Blue Mountain Beach, entangled
in a beach chair. Deceased. Sea

Don’t Be a Hurdle, Save a Turtle
Keep the Beaches Clean,

turtles face a gauntlet of survival
challenges: predators, storms,
climate change, boats, poach-
ing, fishing gear, coastal develop-
ment and pollution. Of all these
hurdles she had to overcome, her
life was ended by a beach chair,
which was something that could

-
<
R ]

have been prevented.

This tragic event followed a
false crawl made by a disoriented
loggerhead earlier in the month.
While false crawls happen, South
Walton Turtle Watch's observa-
tion of the tracks led the group
to believe this was due to artifi-

cial lighting and obstacles on the
beach. She had been stuck in a
hole for some time before return-
ing to the Gulf.

Please remember that it's criti-
cal to all marine life that we pick
up our trash and any other trash
we find, and remove it from the

Dark and Flat

beach. At the end of the day, we
need to remove all beach furni-
ture and toys. We also need to re-
move obstacles by knocking down
sandcastles and filling in holes.
If you have a property near the
beach, please turn off your lights
at night or use amber or red lights.
If your property is a rental, please
educate your renters on these best
practices. It's up to us to keep the
beach clean, dark, and flat.

The sea turtles that nest on
our beaches are protected under
the U.S. Endangered Species Act.
The Kemp's ridley is the rarest
and most endangered sea turtle
species in the world, with only
around 2,000 to 3,000 nesting fe-
males remaining today.

While we choose to use the
beaches for our own recreation
and enjoyment, we need to re-
member that we are guests. We
are stewards of a land they've
chosen to lay their eggs on, and
the sea they call home. It's our
duty to protect these vulnerable
creatures and ensure their species
continues and thrives.

EXGlIJSI\IE
GIFT

Present this layout upon
purchasing a cart to
receive an exclusive gift.

SALES e SERVICE ¢ PARTS AND ACCESSORIES e FINANCING e RENTALS

Jomthe Neighborhood Fun -~ B

Garia GEM Car
Star EV Hunt VE
EVolution Club Car

Yamaha Epic/lcon
Denago EV  Hunt VE
Atlas

SHOP BY
BRANDS

LI L

Santa Rosa Beach
(850) 622 2000

ELECTRIC CART

www. ElectricCartCompany.com COMPANY




July 2026

South Walton Life southwalton.life

Page 7

In an era when politics of-
ten rewards the loudest voices,
Donna Johns has taken a differ-
ent path.

She doesn’t measure success
by headlines or social media
arguments. She measures it by
projects completed, constitu-
ents helped, and decisions made
with the long-term interests of
Walton County in mind.

A lifelong believer in service,
Donna first took an oath
to defend the Constitu-
tion while serving in the
United States Air Force.
Years later, she took an-
other oath as Walton
County Commissioner
for District 4. Though
the uniforms changed,
the commitment re-
mained the same: serve
with integrity, protect
the public trust, and put
people before politics.

Since taking office
in 2022, Donna has ap-
proached county gov-
ernment as a student
first. She completed ex-
tensive training through
the Florida Association
of Counties, earning
certifications in county
government, ethics,
planning, budgeting, in-
frastructure, emergency
management, and lead-
ership. She believes
good decisions begin
with understanding the
issues—not simply re-
acting to them.

That preparation has
shaped her approach on
the Board.

She has consistent-
ly supported investments that
improve quality of life across
Walton County: new parks and
playgrounds,  ADA-accessible
recreational facilities, enhanced
lighting, public safety improve-
ments, and community spaces
that families can enjoy for gen-
erations. While elected to repre-
sent District 4, she has repeated-
ly voted to support worthwhile
projects throughout the county
because she believes every com-
munity deserves to thrive.

Donna has also shown she
is willing to cast difficult votes
when she believes they are in
the county’s best interest. She
has opposed developments she

Donna Johns:
A Commissioner Who Chose Service Over Spotlight

believed were incompatible
with Walton County’s character,
supported measures to protect
residents from inappropriate
growth, and has never hesitated
to vote “no” when she believed
a proposal threatened the qual-
ity of life residents cherish.

Her philosophy is simple:
growth should be responsible,
government should be account-
able, and every tax dollar should

be treated with respect.

Constituents often find Don-
na at community meetings, rib-
bon cuttings, workshops, neigh-
borhood discussions, or simply
listening. She understands that
being a county commissioner is
far more than attending board
meetings. It means studying
complex issues, meeting with
county staff, responding to resi-
dents, balancing competing in-
terests, and making decisions
that will shape the county long
after today’s headlines are for-
gotten.

Perhaps what best defines
Donna Johns is not a single vote
or project, but her perspective

on public service.

She believes leadership is not
about creating the world she
wants. It is about helping create
a better future for everyone.

That means listening before
speaking,

Learning before deciding.

Working before taking credit.

In a political climate often de-
fined by division, Donna Johns
has chosen a quieter path—one
rooted in preparation, integrity,
and service.

& Community

Tor her, public office has nev-
er been about holding a title.

It has always been about hon-
oring the trust placed in her by
the people of Walton County.

As your District 4 County Commissioner, | voted:

X NO to Blackstone
X NO to 30A Surf Club

X NO to High Density Townhomes

X NO to Data Centers
X NO to Monster Homes
X NO to Ghost Chairs

v/ YES to more Green Space
v YES to more Ballfields
v YES to more Public Beach

v YES to E-Bike Regulations

v YES to Neighborhood Plans

v/ YES to an Olympic Pool in DFS

v YES to Citizen Workshops

v/ YES to more Lifeguards

v/ YES to Senior Centers

v/ YES to LSV Pull Over Pads

v YES to Stormwater Improvements

v YES to Protecting Wetlands

v YES to Coastal Dune Lake protections

The decisions made at the County level impact your quality of life, your economy, your environment,
and your future. | believe those decisions should be made by someone who is prepared, informed, and
committed to continuous learning.

(Y
" AUGUST 18

| am ready to continue serving
Walton County with the knowledge,
experience, and dedication this
position requires.

ou deserve nothing less.

"% KEEP ME
- WORKING forym

D()nna Johns

WALTON I[:'EIlU!'iIT’NIr COMMISSIONER
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If We Want Authentu:lty, We Have to Initiate It

Walk into almost any major
retailer right now and you’ll see
the same pattern: racks packed
tight, new collections already
replacing last month’s inventory,
markdown signs quietly prepar-
ing for the next cycle. The system
depends on constant turnover.
More product. Faster releases.
Shorter relevance.

That model works in cities
built on trend velocity. It doesn’t
feel right on 30A.

This coastline moves differ-
ently. The light changes daily,
but the landscape remains. The
dunes don’t reinvent themselves
every month, and Western Lake
doesn’t rebrand each season.
There’s a steadiness here — a
quiet consistency — and it makes
you question why everything else
has to move so quickly.

Fast fashion has conditioned
us to expect constant novelty.
Weekly drops. Micro-trends.
Clothing produced in such large
quantities that disposal is fac-
tored into the business model.
When something fades, stretches,
or falls out of style, replacing it
feels easier than keeping it.

But speed carries a cost.

Not only environmentally, but
culturally. It shifts how we value
what we wear. When garments

are built to be temporary, our at-
tachment to them becomes tem-
porary too.

There’s a difference between
buying something because it’s in-
expensive and buying something
because it feels right. One fills
space. The other earns it.

Along 30A, where lifestyle is
deeply tied to place, that distinc-
tion matters.

At Gaptured Clothing 30A,
we’ve tried to avoid the fast-
fashion, mass-produced ap-
proach as much as we can. Not
because it sounds good in mar-
keting language, but because it
doesn’t align with how we want
to operate. Producing in limited
runs forces discipline. When
quantities are smaller, decisions
carry more weight. Fabric selec-
tion matters. Construction mat-
ters. Fit matters. You consider
whether a piece will still feel rel-
evant next season — not just next
week.

It also requires accepting that
when something sells out, it may
stay sold out.

That isn’t about scarcity as
a tactic. It’s about restraint as a
principle. It keeps creativity hon-
est and prevents excess from qui-
etly stacking up in back rooms
and landfills. It allows space for

evolution instead of overproduc-
tion.

Spring on the coast reinforces
that philosophy. The season isn’t
about excess — it’s about refine-
ment. A well-constructed layer
for cool mornings. A sweatshirt
that holds its shape after expo-
sure to salt air and sun. Colors
that feel drawn from the shore-
line rather than pulled from a
corporate forecast.

Quality reveals itself over
time. Stitching that doesn’t twist.
Fabric that softens instead of
thinning. Structure that endures
beyond a single season.

Well-made clothing doesn’t
demand attention. It earns loy-
alty.

Sustainability is often pre-
sented through bold claims and
certifications, but sometimes it’s
simpler than that. Sometimes it’s
choosing to produce less. Resist-
ing the urge to overstock. Being
comfortable selling through
instead of marking down. De-
signing pieces meant to be worn
repeatedly, not photographed
once and forgotten.

In a community that depends

on the health of its environment,
restraint isn’t abstract. Our
dunes, our rare coastal lakes,
and our shoreline exist because
someone chose preservation over
expansion. Because someone un-
derstood that more isn’t always
better.

Clothing can follow the same
philosophy.

As both a retailer and a pho-
tographer, I'm drawn to what
endures. The same stretch of
water looks different every day;,
but it never loses its identity.
That thinking shapes our Modus
Made pieces — smaller releases,
thoughtful construction, and de-
signs intended to outlive a single
season.

Authenticity doesn’t happen
by accident. It requires intention.
It requires the willingness to pro-
duce differently, even when speed
would be easier.

If we want authenticity — in
our communities, in our busi-
nesses, in what we wear — we
have to initiate it.

We have to choose better over
more. Quality over quantity.
Longevity over immediacy.

The Gulf doesn’t compete. It
endures.

What we create, and what we
choose to wear, can do the same.
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Keeping Homes Looking Their Best During
the Busy Summer Season

By KYLE SPARKS,
OVATION PAINTING

Living near the Gulf is one of
the best parts of calling the Em-
erald Coast home. The views,
breezes, and sunshine are hard to
beat—but they can also be tough
on a home’s exterior.

Salt in the air and intense sun
exposure gradually wear down
paint over time. Exterior surfaces
that face the afternoon sun often
experience fading and chalking
sooner than other areas of the
home.

OVATION

PAINTING, INC.

Paint acts as a protective
shield, helping prevent mois-
ture from penetrating siding and
wood trim. Maintaining that pro-
tective layer helps extend the life
of exterior materials and keeps
homes looking sharp year round.

For rental properties, curb ap-
peal also plays a major role in
guest impressions. When visitors
pull up to a clean, well-main-
tained home, it immediately sets
the tone for their stay.

Kyle’s Tip:

“The west-facing side of a
house usually takes the most
beating from the sun. If one
side of a home needs repainting
sooner than the others, that’s usu-

Spankths

CLEAMIMNG SERVICE

It’s just not clean unless it sparkles!

CLEANING SERVICES:

Home - Business - Vacation Properties - Deep Cleaning
Construction Cleans - Move-In / Move-Out

What they are saying:
“l use Sparkles for my vacation rental, and the guests
ALWAYS rave about how clean it is. Highly recommend!”

CALL TODAY!
850.517.5581

Visit us on the web:
www.sparklescleaningflorida.com

SEE COUPON IN BACK OF PAPER

ally the reason.” Observing how
your home holds up through the
summer can help guide future
maintenance and improvements.
Ready to give your home the lov-
ing protection it deserves? Reach
out to Ovation Painting and

IN

let’s start planning your refresh.
Call or text (850) 8309668 to get
started. And as a thank you to
those who serve, we proudly offer
a military and first responder dis-
count by mentioning this article!
Visit ovationpainting.com. Big

Y { i,

WALTON COUNTY

projects. Beautiful results. Done
right.responder discount by men-
tioning this article!

Visit ovationpainting com. Big proj-
ects. Beautiful results. Done right.

-

PerfectInWaltonCounty.com

From incredible dining to outdoor adventures, help spotlight the businesses,

activities and people that make Walton County your perfect place.

OVATION
PAINTING, INC.

Residential & Commercial

Interior Repaints, Exterior Repaints,
Community Repaints, New Construction,
Cabinet Painting, Sheetrock Repairs,
Wood Rot Repairs, Stucco Repairs,
Staining Work and More

Military & First Responder Discount
Call/Text (850) 830-9668

Email Kyle@ovationpaint.com
www.ovationpaint.com

Painting
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By HELEN PETRE

Lots of living things are in ou-
Monarchs (Danaus plexippus)
are everyone’s favorite butter-
fly and for good reason. There
are a lot of them, they are easy
to identify, and they have this
amazing migration that every-
one knows about. Besides fly-
ing hundreds of miles and only
cating milkweed, monarchs are
having a hard time, even though
everyone loves them and tries
to help them. Therein might lie
the problem. We humans do not
always understand how to help
nonhumans.

People try to catch monarchs
and raise them. This sounds fun,
but it is not fun for the monarch.
Just like you do not want to be
putin a cage and have organisms
watch while you go through your
life stages, monarchs do not par-
ticularly enjoy it either. Humans
also tend to think they should go
to the store and buy milkweed.
That sounds like a good idea,
but stores are businesses that
make money. They sell anything
you will buy. Stores sell non-na-
tive and invasive plants, and for
the most part, are not aware that

Monarchs and Milkweed

they are doing this.

Migration

Tropical milkweed. J. Garg. Florida
Wildflower Foundation.

Historically, monarchs east of
the Rocky Mountains migrate
through the panhandle on their
way to winter in Mexico, but
some deviate from that path
and winter in south Florida.
Can you blame them? Humans
do that too. Are they staying for
the nice weather? Maybe.

Some people think that mon-
archs are staying because we
Floridians buy tropical milk-
weed (Asclepias curassavica), a
nonnative milkweed that blooms
all year.

Tropical milkweed is sold at
stores and is treated with insecti-
cides in the greenhouses where it
is grown. Monarchs are insects.

Insecticide kills insects. This is
not good.

OE (Ophryocystis electroscirrha)

Tropical milkweed increases
the incidence of a monarch
protozoan parasite we call OE.
Adults carry this parasite, leav-
ing some infected spores on
milkweed plants as they feed
and lay eggs. If monarchs
migrate, they move on. If
they stay, and they are infected,
they stay infected, and so do all
the other butterflies and newly
hatched offspring that visit the
plant.

OE was originally discovered
in Florida around 1960. Spores
of the protozoa are on the in-
fected monarch’s scales, espe-
cially on the abdomen. When
the monarch feeds, or lays eggs,
the spores get stuck onto the
milkweed. The next monarch
that lands to lay eggs becomes
infected. Often the offspring that
hatch and eat, ingest the spores.
Thus, infected monarchs cannot
migrate, or fly, or mate, and will
die.

Xerces
I recently started a monarch
project with FWC and Xerces. I

Silver memberships available to
local residents $65 per month!

(Non-residents $125)

All Junior Golfers (15 and Under) play golf FREE.

Eagle Springs Golf & Recreation
117 Country Club Lane, Defuniak Springs

www.golfemeraldcoast.com | www.eaglespringsgolf.com

R

ad

Monarch infected with OE. Wikipedia

have learned a lot, and I am hav-
ing tons of fun. We catch mon-
archs, use tape to collect scales
from the monarch abdomen,
and look at them under a micro-
scope to identify OE. OE is not
good for Florida monarchs, and
there is more of it here than I
would like to admit.

Nectar Plants

Monarchs need milkweed,
but it is the caterpillars that
eat the milkweed. Native milk-
weeds are hard to find in stores.
In order to help monarchs, it
1s much more effective to buy,
transplant, or just let grow, some
native nectar plants. Adult but-
terflies need energy for their trip,
and they get this in the form of
sugar, or nectar, from flowers.

For our Xerces project, we
look for milkweed, but to find
adults, we look for thistles (Cir-
sium horridulum). Thistles are
spiny, but they are native, and
provide excellent food for bees,
butterflies, and birds. Thistles
are the favorite nectar source
for monarchs.

To help monarchs, plant
nectar plants: Liatris species,
Bidens species, asters, frost-

Purple thistle, Kerry Woods, NC State Ext.

weed, goldenrod, and mist-
flower. Plant native plants that
have evolved over thousands
of years with monarchs. Native
plants do not need fertilizer, pes-
ticides, or even water. Just buy,
or plant, native nectar plants,
like the ones you see growing
in fields, and recently burned
areas.

Is it just because we are buy-
ing tropical milkweed that mon-
archs are infected with OE?
Probably not. None the less, it is
never a good idea to buy non-
native plants and expect native
results.

Native milkweed

Butterfly weed (Asclepias tu-
berosa) 1s a common, orange,
native milkweed that blooms in
fall. In the beach dunes, pink

Asclepias tuberosa, Wikpedia

MONARCHS

continued on page 23
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Help our community by joining our

Neighbors Helping Neighbors Program.
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OF S0UTH WALTON

0@

aringandshoringsowal
aringandsharingsowal org

Scan the QR code to learn
more or visit our website,

caringandsharingsowal.org
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The Top 5 Things Your Doctor Wishes They Coul.‘"d Tell
You (Without Hurting Your Feelings)

By Dr. KAREN DEVORE

If you've ever sat across from
a healthcare provider and won-
dered what they were really
thinking, I can assure you it’s not
judgment. Most of us chose this
profession because we genuinely
want to help people live healthier,
happier lives.

That said, there are a few
things many doctors wish we
could say more directly. Not be-
cause we're frustrated, but be-
cause these truths have the power
to change your health more than
any prescription, supplement, or
procedure ever could.

—

Here are five things your doc-
tor would probably tell you if
they knew it wouldn’t hurt your
feelings.

1. Your body is talking to
you. Stop waiting until it’s
screaming.

Many people ignore symp-
toms for months or even years.
Fatigue becomes “normal.”
Weight gain is blamed on age.
Brain fog gets brushed aside.
Digestive issues become part of
daily life.

The problem is that most
chronic health issues don’t ap-
pear overnight. They often start
as whispers before they become
alarms.

When your energy changes,
your sleep deteriorates, your
mood shifts, or your body starts
functioning differently, pay at-
tention. These are not incon-
veniences to ignore. They are
valuable pieces of information.
The earlier you investigate a
problem, the easier it often is to
address.

2. You can’t out-
supplement a lifestyle that
isn’t working.

I say this as someone who
believes supplements can be in-
credibly helpful when used ap-

propriately. But no supplement
can consistently overcome poor
sleep, chronic stress, a sedentary
lifestyle, excessive alcohol con-
sumption, or a diet built primar-
ily around convenience foods.
Many people are searching for
the one thing that will fix every-
thing. The reality is that health
is usually built through hundreds
of small decisions repeated over
time. The basics are not exciting,
but they work. Sleep. Movement.
Nutrition. Stress management.
Meaningful relationships. Con-
sistency. Those habits may not
come in a bottle, but they are

often the most powerful medi-
cine available.

3. Stress is affecting your
health more than you
realize.

When patients come to me
with fatigue, digestive issues,
weight struggles, hormone im-
balances, headaches, anxiety, or
chronic pain, stress is often some-
where in the picture.

We’ve become so accustomed
to being busy, overwhelmed, and
constantly connected that many
people no longer recognize what
chronic stress feels like. They
simply assume it’s normal. Your
body, however, keeps score.

Stress influences inflamma-
tion, blood sugar regulation,
hormone production, immune
function, sleep quality, and even
how quickly you age. Managing
stress 1s not selfish. It is a funda-
mental part of maintaining your
health.

4. Aging is inevitable.
Feeling terrible is not.

One of the most common
statements I hear 1s, “I guess I'm
just getting older.”

While aging does bring
changes, we often blame age
for things that deserve a closer

look. Low energy, poor sleep, de-
creased strength, brain fog, loss
of motivation, weight gain, and
declining vitality are not things
you simply have to accept.
Many of these concerns may
be related to nutrition, hormones,
inflammation, stress, metabolic

health, or other factors that can
often be improved. The goal isn’t
to look 25 forever. The goal is to
feel your best at every age.

5. Nobody cares more
about your health than you

do.

INTRODUCING

MEN'S

OPTIMIZATION
MEMBERSHIP

M.O.M. is a monthly wellness membership
for men focused on energy, recovery,
body composition, hydration, longevity,

and hormones.

Initial Lab Draw & Complete Panel

This may be the hardest truth
on the list. Your doctor can guide
you. We can educate you. We can
order tests, recommend treat-
ments, and help create a plan.

TORTOISE

continued on page 27

1-Hour Initial Consultation.& Lab Review w/ Provider

1 Monthly I.V. Therapy, Acupuncture Treatment, or Massage

1 30-Minute Monthly Check-in w/ M.O.M (Virtual er In/Person)
1 Monthly Vitamin Injection

10% Off Supplements and Peptides
10% Off I.V. Add Ons

10% Off Clinic Services (Massage, Acupuncture, Etc.)

Priority Scheduling

$299/MO

LIMITED-TIME
OFFER

Regular Price: $349/mofth | Regular Retail Value: $3,310
6-month Commitment. No Up-front Fees.

SCHEDULE YOUR CHECK-IN WITH M.O.M. TODA)L!

2441 U.S. Hwy 98, Santa Rosa Beach, FL 32459
TortoiseClinic.com | 850.267.5611
Now Open 7 Days a Week from 8 AM - 5 PM
Virtual Appointments Also Available
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By Clint Gharib, AIF®, CFED®

As America celebrates its
250th Independence Day, I've
found myself reflecting on the
many factors that contributed to
our nation's success.

Most people would agree that
America's story is not simply the
result of any one person or event.

Investing: The Sum of its Parts

Rather, it is the combination of
many strengths working together
over time—freedom, faith, inno-
vation, perseverance, entrepre-
neurship, and hope.

Investing often works much
the same way:.

One of the biggest misconcep-
tions investors have is that success-
ful investing 1s just about finding

great companies. Certainly, iden-
tifying strong businesses is impor-
tant. But portfolio management
is about far more than collecting
a list of investments that look at-
tractive individually.

The reality is that a portfolio is
often greater than—or sometimes
less than—the sum of its parts. 1
often compare portfolio construc-

While integrous is the adjective of integrity,

Oxford Retirement Advisors was created

to be the action of integrity helping you

preserve your wealth and pursue your goals.

o) delris) RETIREMENT ADVISORS

INTEGROUS

NVESTING

Clint Gharib

ATLANTA, GA
Phone: 404-479-8136

SANTA ROSA BEACH (FL)

Phone: 800-650-3191

Tim Pashley

OCEAN VIEW (NJ)
Phone: 609-390-9050

1455 Lincoln Pkwy, Suite 325 6925 US 98, Suite 300-A, D 1314 Route 9
Santa Rosa Beach, FL 32459 Ocean View, NJ 08230

Atlanta, GA 30346

Securities and Advisory services are offered through Madison Avenue Securities,
LLC ("MAS"), member FINRA/SIPC and a Registered Investment Advisor.
Oxford Retirement Advisors is not an affiliated entity with MAS.

INVESTING:

THE SUM OF ITS PARTS

*
Great ingredients.
Thoughtful combination.
A recipe for long-term success,

tion to preparing a meal. Great
ingredients matter, but great in-
gredients alone do not guarantee
a great result. The combination
matters. The proportions matter.
A perfectly fresh pineapple may
be a wonderful ingredient, but
that doesn't necessarily mean it
belongs in a pot of beef stew.

The same principle applies
to investing. A company can be
an excellent business and still be
a poor fit for a particular portfo-
lio. Two companies may appear
different on the surface yet be
driven by many of the same eco-
nomic forces. Owning both may
increase risk without providing
meaningful diversification.

This 1s why successful portfolio
management involves more than
evaluating individual investments.
It requires understanding how in-
vestments interact with one an-
other and how they contribute to
the overall objectives of the port-
folio. That challenge becomes
even more important during pe-
riods of rapid change.

Today, much of the investment
world is focused on artificial intel-
ligence. Headlines often focus
on today's winners, but investors
should also ask where value is
likely to be created tomorrow.

Rather than simply chas-
ing what has already worked,
I believe investors should focus
on the businesses helping build,
connect, power, secure, manage,
and benefit from the broader Al
ecosystem. In many ways, the
greatest opportunities may not be
found in predicting who discovers
the gold, but in identifying those
providing the picks, shovels, and
infrastructure that make the gold
rush possible.

As we celebrate our nation's
250th birthday, it is worth remem-
bering that progress rarely follows
a straight path. Yet through faith,
perseverance, innovation, and
optimism, America has repeat-

edly adapted and moved forward.

Investing is often similar.
Sometimes success is not simply
about finding the best ingredi-
ents. It is about understanding
how the entire recipe comes to-
gether.

If you would like to learn more
about how emerging technolo-
gies such as artificial intelligence
may impact your investments—
or discuss how a thoughtfully
constructed portfolio can help
navigate an increasingly complex
world—TI invite you to contact
Oxford Retirement Advisors.

Happy 250th Birthday,
America.

Image created using Al-assisted
digital artwork directed by Clint Gharib.
Opumons expressed are that of the author
and are not endorsed by the named bro-
ker/dealer or its affiliates. All informa-
tion herein has been prepared solely for
informational purposes and should not
be considered legal or tax advice. It is
not an offer to buy, sell, or a solicitation
of an offer to buy or sell any security or
instrument to participate in any particu-
lar trading strategy and s not intended
to provide, & should not be relied on
Jor; tax, legal or accounting advice. You
should consult your own tax professional
regarding your specific situation. Past
performance does not guarantee future
results. Certain statements contained
within are forward-looking statements
including, but not limited to, statements
that are predictions of future events,
trends, plans or objectives. Undue reli-
ance should not be placed on such state-
ments because, by their nature, they are
subject to known and unknown risks and
uncertainties. Oxford Relirement Advi-
sors is an independent firm with Securi-
ties and Advisory services offered through
Madison Avenue Securities, LLC
(“MAS?), member FINRA/SIPC and
a Registered Investment Advisor: Oxford
Retirement Advisors and MAS' are not
affiliated entities
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Green Thumb Garden Club

Hosts Special Recruitment Event

for "Hawaii on the Emerald
Coast,” however, registration
is required and is limited to
residents at least 21 years old.

As the number of attend-
ees 1s limited due to venue
restrictions, current GTGC
members and their guests
will have priority. Non-mem-
bers can register via email at
greenthumbgardenclubinc@
gmail.com with name, ad-
dress and telephone number

By KATHLEEN EDGE, PuBLICITY
& WEBSITE CHAIR

Sixty members and guests en-
joGreen Thumb Garden Club
welcomes new members every
month and this year has been no
exception. Member programs
will begin in September, and the
Club is having a membership re-
cruitment event, "Hawaii on the
Emerald Coast" to kick off the
new meeting year.

Please join GTGC on
Wednesday, August g -
19, 2026, at the Wes-
twinds Conference
Center to learn about
the mission, programs,
how members support
the community and to
join the Club. Enjoy
the camaraderie of
longtime friends and
meet new ones.

This guaranteed-
to-be-fun event from
4 to 7 p.m. Attend-
ees are encouraged to
wear Hawaiian luau
attire. There will be
light bites and refresh-
ments as well as a gift
for anyone who joins
Green Thumb Gar-
den Club that day.

There 1s no charge

by August 9, 2026. You
will receive an invitation
via email if space 1s avail-
able.  Walk-ins are not
permitted. Questions or
additional information
can also be answered via
the above email address.

If you are sincerely in-
terested in joining a Club
with generous, dedicated
and fun-loving mem-
bers, please register for
“Hawaii on the Emerald
Coast™.

Learn more about the
Club by visiting the web-
site at www.greenthumb-

Not satisfied with your
Management?

We Can Help!

* Boutique Management - We're the best at what we do!!
* Tailored to your community

* Thirty-Day Termination Clause

e Compliance Admin for HOA Compliance

e 24/7 Online Access to association financials

* Locally Owned and Operated!

Offices in Miramar Beach
ﬁ www.Ilsmanagementassociates.com

404-787-1886

I S MANAGEMENT
- m S AEEEIE:IATEE,INI:.

Professional H.O.A., Condo and Real Estate Management
Future Solutions Now

Lee Campbell

# Community

gardenclubinc.org

The Green Thumb Garden
Club, Inc., located in Walton
County, Florida, s a tax-exempt,
201(c)(3) non-profit organization.
Its mission 1s to stimulate interest in
the beautification of Walton County,
Surthering the education of its mem-
bers and the public in botany, com-
munity beautification, conservation
of natural resources, environmental
awareness, floral design, gardening,
horticulture, and nature studies and
nstill in our youth the love of gar-
dening and respect for the environ-
ment. Please note: Programs are
subject to change.

¢ Inside Outside Runs
* Individual Outside Times 4X Daily

Phone: 850.267.1679

* Routine Home Inspections

* Emergency Respanse Services

* Property Maintenance Coordination
* Weather Monitoring & Storm Preparation
* Key-Holder Services

* Owner Arrival & Departure Services

ennel, Inc.

F_arx: 850.267.1379

*TV’s For Each Dog & Cat
* Military, Police & Fire Discounts

At Reside 308, we specialize in providing comprehensive
propery management services tailored specifically for
second-home owners. We understand that your second home
is not just a property=it's o place filled with memaries and
future plans. Whether yau visit for weekends or seasonally, eur
personalized praperty management services ensure your home
remains secure, wall-maintained, and ready far your retum.

1130 N. County Hwy 395
Santa Rosa Beach, FL 32459
services@reside-30a.com
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The Walton Area Chamber of Commerce Announces
Search for Industry Leaders and Area Professionals to
Speak at The Next BIG Thing Annual Conference

The Walton Area Chamber
of Commerce calls for speakers
today through August 10 for The
Next BIG Thing Annual Confer-
ence, presented by Ascension Sa-
cred Heart Emerald Coast and
Eglin Federal Credit Union on
October 26th at the Hilton Sand-
estin Beach Golf Resort and Spa.
Specifically, the Chamber seeks
area professionals who are lead-
ers in their field, entrepreneurs,
women in business and women
in empowerment. These speakers
should bring actionable insights
from their field, challenge the
way we think and lead and share
ideas that feel new, relevant and
worth talking about.

This is a targeted opportu-
nity for area professionals at the
top of their game to empower
attendees both professionally
and personally; nurture emerg-
ing and existing entrepreneurs;
and inspire the next generation
of leaders while sharing ideas,
knowledge and strategies with a
captive audience. Selected speak-

ers will share their expertise on
topics aligned with the confer-
ence’s three distinctive growth
tracks: Leadership Development,
Entrepreneurship, and Women in
Business.

"Speaking at The Next BIG
Thing last year was one of the
highlights of my year,” says Joelle
Moray. “The energy, not just in
the breakout room, but through-
out the entire event was palpable
and exciting! This left me want-

Communities
Small Growps at Aposties By-the-5ea
Thiree Méssional Communities meeting

in (b bocations, Joim ome neanes to youl

Sundays after Church!

ing to connect with the businesses
even more.’

Every year, The Next Big
Thing draws over 250 attendees
who are entrepreneurs, com-
munity visionaries, and business
movers and shakers all wishing
to expand their professional and
personal growth in the span of
one high-energy day. Guests will
have the opportunity to choose
from a diverse lineup of TED
Talk-style breakout sessions, sem-
inars, workshops and hear from
three nationally known keynote
speakers. The experience also
includes a welcome reception
with coffee, mimosas, and break-
fast bites, lunch, a closing cock-
tail hour, and exciting extras like
raffle prizes and complimentary
headshots.

Prospective speakers are in-
vited to submit their applica-
tions by Midnight on August
10 at The Next Big Thing 2026
Speaker Call Applications are re-
viewed and scored by a selection
committee.

Early bird tickets to The Next
BIG Thing are on sale now
through September 1st at $150
for Chamber Members and
$200 for non-members available
at The Next BIG Thing - Walton
Area Chamber of Commerce.
Vendor Booths and sponsorships
for The Next BIG Thing are
also now available: Local busi-
nesses and individuals interested
in sponsorships should contact
Gabrielle Hamilton at (850) 892-
3191 or Gabrielle@WaltonAr-
eaChamber.com.

The Walton Area Chamber
would like to thank Ascension
Sacred Heart (Presenting Spon-
sor), Eglin Federal Credit Union
(Presenting Sponsor), The Hil-
ton Sandestin Beach Golf Resort
& Spa (Event Venue Sponsor),
Centennial Bank (Breakfast
Bites), NBI Properties and Emer-
ald Coast Hospice Care (Cocktail
Hour Sponsors) without whom
The Next Big Thing would not
be possible.

10:30am
6925 East Hwy 98, Santa Rosa Beach

Livestream:
ApostlesByThe Sea.com/Live

Website:
www.ApostlesByThe Sea.com

Staff:

The Very Rev. John G. Wallace, Rector
Chad Watson, Minister of Music
Ashley Wallace, Children’s Miniser
Emily Cason, Guest Services Coordinator
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Take it Outside: Flndlng the Right Outdoor Furniture

Outdoor living along Florida’s
Scenic Highway 30A demands
outdoor furniture that balances vi-
brant style with extreme durabil-
ity. Outdoor spaces serve as true
extensions of the home. However,
the region’s intense sun, heavy
humidity, salt air, and sudden
rainstorms will quickly destroy
low-quality materials. To survive
the Gulf Coast climate, material
selection is your most critical de-
cision.

Southern-based company,
Summer Classics, has engineered
its outdoor collections to with-
stand high UV exposure, humid-
ity and relentless salt spray. They
offer many options in material and
style that will fit your style. Their
proprictary N-Dura UV Resin
Wicker will not peel or fade under
intense Gulf Coast sunlight, un-
like some of the less expensive
brands. Inexpensive plastic wicker
becomes brittle, leading to crack-
ing and unraveling within a sea-
son or two. Stainless Steel, brass
and powder-coated aluminum
are best to look for when wanting
metal designs.

Teak is another great option
for our harsh climate. Summer
Classics as well as Three Birds

Teak use only
premium planta-
tion grown Ma-
rine grade teak.
Teak's high oil
content prevents
it from shrinking
or splintering
under intense
heat. Marine-
grade stainless .
steel hardware | = <« -
1s used to resist
saltwater pitting and rusting, Teak
furniture tends to be heavier than
other types of furniture, making
it a great option if the strong af-
ternoon breeze and severe coastal
storms are a concern. When left
exposed to the coastal elements,
the natural honey-golden hue of
the teak will gradually oxidize
over a few months, shifting into a
classic, silvery-gray patina.
Another quality product is
Envirowood. It is a high-density
polyethylene that is completely
non-porous and salt-inert, mean-
ing it cannot absorb moisture or
rot. Seaside Casual has mastered
this furniture line, using marine-
grade stainless steel fasteners or
painted hardware. The Enviro-
wood is infused with UV-stabi-

Pl -'t

lized pigments. Because the color
1s consistent throughout the entire
piece rather than just painted on
the surface, the furniture resists
fading, peeling, and "chalking"
under direct sunlight. It also han-
dles thermal expansion cleanly
without warping or cracking.

If your outdoor living space is
fully exposed to the elements or
sits directly on the beach where
salt spray is constant, sticking to
the powder-coated aluminum,
marine-grade polymer, N-Dura
resin wicker collections, Teak, or
Envirowood will yield the longest
lifespan with the lowest mainte-
nance. Always insist on premium
outdoor textiles like Sunbrella for
cushions and umbrellas. These
fabrics resist UV fading, mold,

and mildew while staying easy to
clean. Selecting the right furnish-
ings and materials ensures your
patio, deck, or pool surround re-

mains a beautiful oasis for years.
Stop by Clay Garden and Gift

to see these furniture lines and our

Outdoor Living Cottage.

Honoring 250 Years of America

Enjoy 20% Savings
On All Outdoor Furniture

Thoughtfully crafted pieces designed for gathering,
relaxing, and creating lasting memories outdoors.

A SPECIAL ANNIVERSARY THANK YOU

Spend $5000 on outdoor furniture

& Receive an Additional

* ok X

In-stock items only.
Offer cannot be combined with other promotions.
Sale Ends July 31, 2026.

CLAY GARDEN AND GIFTS, 4808 E COUNTY HWY 30A, SEAGROVE BEACH, FL 32459

* ok ok

850.231.2150

garden « pottery

blessing

4808 E Scenic Hwy 30A
Seagrove Beach, FL 32459

Info@Clay30A.com
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Pairing and Sharing Wine Dinner Returns to Benefit
Caring & Sharing of South Walton August 27

Sip, savor, and support your
community at the Pairing and
Sharing Wine Dinner, benefiting
Caring & Sharing of South Wal-
ton. This year’s event will take
place on Thursday, August 27
at 6:00 PM at Rosemary Beach
Town Hall, offering guests an
elegant evening of food, wine,
and philanthropy in the heart of
Rosemary Beach.

Guests will enjoy a multi-
course dinner prepared by
Swiftly Ca-
tered, known
for creating
thoughtful,
elevated din-
ing experi-
ences with a
focus on fresh
ingredients
and beautiful
presentation.
Each course
will be ex-
pertly paired
with excep-
tional wines
from Jessup
Cellars, a
Napa Valley
winery celebrated for its hand-
crafted wines, rich character, and
memorable tasting experiences.

The annual Pairing and Shar-
ing Wine Dinner brings together
community members, donors,
and supporters for an intimate
evening benefiting Caring &
Sharing’s programs, which pro-
vide food, financial assistance,
mental health counseling, and
case management to Walton

County neighbors in crisis.

“The generosity of our do-
nors and patrons allows us to
continue meeting the increas-
ing needs of our community,”
says Carly Barnes, Executive
Director of Caring & Sharing
of South Walton. “We’re now
serving an average of 850 local
families each month, and events
like Pairing and Sharing help us
sustain our programs and con-
tinue providing Walton County

families in crisis with necessary
support.”

Pairing and Sharing 2026 is
made possible by the generous
support of our sponsors: The
Mark & Karen Gergel Founda-
tion, Rosemary Beach, Jessup
Cellars, Swiftly Catered, H&M
event rentals, and Bouquet at
Clay.

Tickets are $250 per guest or
$2,000 for a reserved table and

must be purchased in advance.
To learn more about the event,
purchase tickets, or inquire about
sponsorship opportunities, please
visit www.caringandsharingso-
wal.org/events or email carly@
caringandsharingsowal.org,

Caring & Sharing of South Walton
provides crisis relief to neighbors in
need through food, financial assistance,
mental health counseling, and case
management. Founded in 1994, the
organization now supports more than
850 local families each month. Pro-
ceeds from the Caring & Sharing Thrift
Store help fund essential services. Store
tnventory includes clothing, housewares,
Jfurniture, electronics, books, and more—
with every purchase helping a neighbor
wn need. For more information, visit
www.caringandsharingsowal.org

* Made in USA

o Installations
& Removals

* Crane.Services

Available

HOT TUBS

(850) 830-0003

30AHOTTUBS.COM 33 Private Court, Miramar Beach, FL

* Free Delivery
» Cover & Steps

120:0r.240 Volt

Dr. Levi, the chiropractor and owner of Benson
Chiropractic, provides gentle, specific, and results-
driven care for all ages. He has treated patients from
as young as one hour old to 90 years old utilizing
a specific adjustment technique that is safe and
effective for patients of all ages. Dr. Levi has had
the privilege of treating patients from a variety of
backgrounds including military, professional athletes,
pregnant mothers, first responders, musicians, and
many others. He is passionate about helping patients
experience a balanced brain and body to achieve
optimum healing and function.

VWINE DINNER
benefiting

CARING & SHARING OF 5017TH WALTON

%r.w@r- ‘ ROSEMARY BEACH ‘ s '&_IIP* '

ALG 27 | BPM Fovw ™ TALL

SAME DAY APPOINTMENTS AVAILABLE

327 S. Country Hwy, 393, Suite 202A

BENSON Santa Rosa Beach ¢ 850-920-9838

CHIROPRACTIC

DrLeviBenson.com
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Northwest Florida Beaches International Airport
Introduces New “Flybrary” For Travelers
Take a book, leave a book, and enjoy reading while traveling

Northwest Florida Beaches
International Airport (ECP) is
partnering with the Northwest
Regional Library System to give
travelers a new way to enjoy their
journey with the launch of the
ECP FlyBrary, a free, commu-
nity-driven library located inside
the Terminal.

Designed to make travel even
more enjoyable and engaging,
the FlyBrary invites passengers
to “Take a Book. Leave a Book.
Enjoy the Journey.” Travelers can
pick up a book for their flight,
leave one behind for others, or
simply relax and read while wait-
ing at the gate.

“We are always looking for
ways to enhance the passenger
experience at ECP,” said Parker
W. McClellan, Executive Direc-
tor of ECP. “The FlyBrary is

intended to promote literacy, re-
duce flight anxiety, and help cre-
ate a positive and unique travel
experience for travelers.

The FlyBrary operates on an
easy, honor-based system:

* Guests can choose a book to
take along on their travels

* Share a book for another
passenger to discover

* Or enjoy reading in the ter-
minal and return the book when
finished

“We are thrilled to part-
ner with ECP to share the joy
of reading with travelers from
across the world,” said Robin
Shader, Library Director, North-
west Regional Library System.
“We hope travelers of all ages
will find their new favorite book
and engage with the FlyBrary
to help others take part in the
excitement of reading.”

WALTON COUNTY TAX COL

PROVEN LEADERSHIP & EXPERIENCE
WALTON COUNTY DESERVES

www.VoteMcBroom.com

SCAN TO
LEARN MORE

POLITICAL ADVERTISEMENT PAID FOR AND APPROVED BY BRIAN MCBROOM REPUBLICAN FOR WALTON COUNTY TAX COLLECTOR.

audiobooks, iflybeaches.com/avrport-info/facilities-

services.

In addition to physical books,
travelers with a Northwest Re-
gional Library System card can
access thousands of e-books,

Superlor Mechanical
rythmg You Need For'"

and magazines

through the Libby app.
For more information on ECP’s
FlyBrary, please visit hitps://www.

SRsA G

Az
SUPERIOR
MECHANICAL

Voveram-Owopd Tusiness

'rﬁ‘ﬁﬁﬁ o
»" 'E‘."

' Plumb ﬂg"' ‘Electrical
® Water Filtration Systems

LICENSED & INSURED:
CAC1821064

Plumbing Services: — —
® Plumbing Repair, Replacement & Installation ® Plumbing Fixture Replacement
® Water Heater Repair & Replacement  ® Tankless Water Heater Services

® Toilet Repair & Replacement * Commercial Plumbing ® Leak Detection
® Sewer & Drain Services * Clogged Pipes & Drains ® Hydro Jetting

® Water Purification & Softening ® Reverse Osmosis ® Waterline Repair

® New Construction Plumbing ® Camera Inspection  ® EMERGENCY PLUMBING

We are hiring HVAC and Plumbing Technicians in

Walton and Okaloosa Counties. Call 850-258-3225.

TruNerth

PEST CONTROL

Your Pest Control Heroes

YOUR NEIGHBORHOOD PEST CONTROL PROVIDER

OUR TEAMS HAVE
DECADES OF EXPERTISE
TO ENSURE YOUR
FAMILY LIVES IN A
PEST-FREE HOME.

INITIAL SERVICE
ONLY $25!

22602 PANAMA CITY
BEACH PKWY
PANAMA CITY, FL 32413
(850) 988-1852

TRUNORTHPEST.COM
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South Walton Fire District Welcomes New Therapy K9

By MackeNzIE McCLINTOCK,
SWEFD PusBLIC INFORMATION
OFFICER

The newest addition to South
Walton Fire District has four legs,
a wagging tail, and an important
role all her own. In partnership
with the K9s For Warriors Sta-
tion Dog Program, SWID is
proud to introduce Molly as the
District’s official therapy K9 ded-
icated to supporting responder
mental health and wellness.

Specially trained to provide
comfort and emotional support,
Molly will work alongside the
District’s Peer Support Team,
helping to relieve stress after sig-
nificant or traumatic calls, boost
morale within fire stations, and
strengthen community connec-
tions.

“Our responders spend a lot
of time taking care of others, but
Molly’s role 1s to take care of us,”
said SWFD District Chief and
K9 Handler John Adams. “In
our short time with her so far,
you can feel how she changes the
atmosphere in a room and how
well people respond to her.”

Molly is a medium-sized
mixed breed, approximately one

and a half years old. She is fond
of belly rubs and enjoys time
around people, especially chil-
dren.

She is just one of 90 dogs
placed nationwide through the
K9s For Warriors Station Dog
Program. The program pairs
trained therapy dogs with first
responder agencies to support
the mental health and wellness
of those who routinely face high-
stress and traumatic situations in
the line of duty.

These dogs are provided to
agencies at little to no cost, with
K9s For Warriors covering the
initial K9 supplies, as well as the
training through an American
Kennel Club therapy dog pro-
gram.

“Her impact has been im-
mediate,” Adams said. “She’s
already supported our personnel
and neighboring departments
in multiple critical incidents.
Whether it’s through peer sup-
port or her interactions with the
public, she’s quickly becoming
an equal and beloved part of our
team.”

In Molly’s first months of
work as a Station Dog, she has
been part of more than 10 criti-

cal incident debriefs, District
events, and community appear-
ances. Her comforting presence
for responders is also reflected
through her developing role in
the community, where she is a
conversation starter. Not just for
the District to share its mission
and desire to be involved, but
to also educate taxpayers on re-
sponder mental health and well-
ness.

“This 1s the start of even bet-
ter and more thorough discus-
sions about what comes with
a career in the fire service,”
Adams said. “The community
doesn’t always know what kind
of toll the job takes on our men
and women, but they do appre-
ciate being educated about what
we experience. Truly, when you
think about what her impact will
be, it’s an endless list of possibili-
ties. She is going to help so many
people, not just within the walls
of our fire stations. It’s a privilege
for us to be part of that.”

To learn more about K9s For
Warriors and its Station Dog
Program, visit k9sforwarriors.
org.

EMERALD COAST POOLS

Guitd Your Throam. P

Pool

Flewids Your- Qiildoor Slpace

Custom Designed Pools & Spas
Emerald Coast Pools designs and builds custom pools with a
commitment to craftsmanship, innovation, and personalized service.

Pool Renovation Services

Resurfacing « Tile Installation « Structural Damage
Equipment Replacement * Spa and Jacuzzi Additions
Deck Repair or Replace « Paver Installation & Repair
Saltwater Conversions * Pool Heating Systems

Outdoor Kitchens ¢ Fire Pit Installations

Call Now: 850.880.6657 | Email: danielemeraldcoastpools@gmail.com

Visit: 17661 U.S. Highway 331 South, Freeport | On the Web: emeraldcoastpool.com

July 2026
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Think Blacksmiths Disappeared? Think Agaih.

Local Craftsmen are Keeping a Centuries-old Tradition Alive Through Fire, Steel and Fellowship

By Lort LEaTH MILLER

Blacksmithing may have been
popularized in recent years by
television shows such as Forged
in Fire and Men at Arms, but in
our state, the tradition has been
thriving for more than four de-
cades thanks to the Florida
Artist Blacksmith Association
(FABA).

Founded in 1984, FABA has
spent the last 41 years teaching
the craft, preserving its history
and helping establish historical
blacksmith shops throughout
the state. Its mission is simple:
To teach — To preserve. “Black-
smithing has experienced a re-
naissance in recent years, but
this isn’t new to us,” said David
Sandlin of the Far West Pan-
handle Blacksmiths chapter.
“FABA has been teaching the
craft and preserving the tradi-
tions of blacksmithing in Florida
for more than four decades.”

Today, FABA includes eight
chapters across the state, each
hosting monthly meetings where
blacksmiths of all skill levels
gather to share techniques, ideas
and stories while working hot
iron at the forge.

For local residents, that op-
portunity is available through
the Far West Panhandle Black-
smiths chapter, headquartered
at Traditions Workshop, 418
Green Acres Road in Fort Wal-
ton Beach. Meetings regularly
feature demonstrations, hands-
on projects and open forge time,
allowing participants to learn

Hanish Water.

Systems of SRB

new skills or work on personal
projects alongside experienced
smiths. “Our mission is to teach
and preserve the noble art of
blacksmithing,” Sandlin said.
“We enjoy the open exchange
of ideas as we smite hot iron on
the anvil.”

First-time visitors are always
welcome at no charge. After
that, annual family member-
ships are just $30 and provide
access to FABA events across
Florida, discounts on the organi-
zation’s annual conference and a
digital subscription to The Clin-
ker Breaker, FABA’'s monthly
newsletter featuring blacksmith-
ing news, projects and events
from around the state.

One of the highlights of each
year is the statewide convention
in Gainesville, where black-
smiths gather for three days
of demonstrations, classes and
fellowship. This year’s event,
FABA CON 41, is scheduled for
Oct. 16-18 at the Best Western
Gateway Grand in Gainesville.

Beyond teaching traditional
skills, FABA members actively
seek opportunities to intro-
duce the public to blacksmith-
ing through demonstrations
at museums, libraries, festivals
and community events. “FABA
is always looking for opportu-
nities to put the noble craft of
the blacksmith before the pub-
lic eye,” Sandlin said. “Muse-
ums, libraries and community
venues have proven to be great
places to meet people and gen-

Exclusive Di;’;ributors of the Wz;tércrest-10 by Hanish
Call 850-267-0500 | 76 Lynn Drive, Santa Rosa Beach

erate interest in our craft.” The
organization also welcomes
recommendations from groups
interested in hosting a demon-
stration or “hammer-in” event.

Upcoming Far West
Panhandle Blacksmiths
Events

July 25 John Butler Family
Farm, 4112 Bell Lane, Pace |
9 a.m.-4 p.m.

The focus shifts to the annual
gift-exchange project, “Some-
thing That Twists or Turns.”
Demonstrations will include
forging a corkscrew under the
shade of the pecan trees. Lunch
provided; donations appreci-
ated.

Aug. 22 Traditions Work-
shop | 9 a.m.-4 p.m.

Members pursuing Jour-
neyman certification will work
toward completing required

standards in preparation for
recognition at the October state
conference.

Sept. 12 Traditions Work-
shop | 9 a.m.-4 p.m.

This special out-of-cycle
meeting will focus on complet-
ing both the chapter compe-
tition project and individual
gift-exchange projects before the
conference season begins.

Oct. 10 Traditions Work-
shop | 9 a.m.-4 p.m.

Members will prepare equip-
ment and pack the trailer in
advance of FABA CON 41 in
Gainesville.

Oct. 16-18 FABA CON 41
| Best Western Gateway
Grand, Gainesville

The statewide convention
features three days of demon-
strations, classes and educational
opportunities for blacksmiths of
all experience levels.

Residential & Commercial

Free Estimates

Painting ¢ Pressure Washing
Trim Work » Handyman Services

Home Painting Pro’s

PAINTING SERVICES

890-276-0606

Oct. 31 Traditions Work-
shop | 9 a.m.-4 p.m.

Members will share tech-
niques, ideas and discoveries
gathered at the conference while
resetting equipment for upcom-
ing competitions.

Nov. 7 Timber Creek Dis-
tillery, 6451 Lake Ella Road,
Crestview | 9 a.m.-4 p.m.

The annual chapter competi-
tion returns with a mystery chal-
lenge announced closer to the
event. Participants will have five
hours to create a forged proj-
ect using either their own steel
or material from the chapter’s
scrap supply. The day tradition-
ally includes pizza from Timber
Creek’s stone oven, fellowship
and plenty of friendly competi-
tion.

Winter Schedule:

No December meeting is
planned due to holiday activities
and Renaissance fair commit-
ments.

Tor safety, all participants and
visitors under the forge tent are
required to wear safety glasses
and sturdy closed-toe shoes or
boots. Long pants and long-
sleeve shirts made from cot-
ton or other natural fibers are
strongly recommended.

For more information about
membership, events or host-
ing a demonstration, visit www.
blacksmithing.org or contact
David Sandlin at david@tra-
ditionsworkshop.com or (850)
974-1548.
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A new home designed around you, with a backyard for parties and fun. Plus, an amenity center ready
to enjoy life without leaving the neighborhood. The Gathering Place clubhouse features a resort-style
pool and sundeck, fitness center, event lawn, pickleball and tennis courts. This gated community is
just a short bike ride or drive to the adventures awaiting you along 30A and the Emerald Coast.
NatureWalk by Kolter Homes is outside the ordinary, and open daily for you to explore.

NATUREWALK

at the WATERSOUND ORIGINS® COMMUNITY

MODELS OPEN DAILY | Tour designer-decorated models in-person or online
New Homes from the $500s to $1M+ | 850-613-8088 | NatureWalkWatersound.com

@ ©2026 Kolter Homes. Prices, features, dimensions, amenities, special offers and ®
product offerings are subject to change without notice. CRC057817/CGC1514916 Ko LT E R H O M ES
ngmsame  “Watersound Origins®” is a registered service mark of The St. Joe Company and used under license.
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Emerald Coast Theatre Company Presents “The Great
Seaside Treasure Hunt” at SEASIDE®’'S Ampitheatre

This summer, families are
invited to uncover the secrets,
stories, and history of one of
America’s most beloved beach
towns as Emerald Coast Theatre
Company (ECTC) in collabora-
tion with SEASIDE® proudly
presents The Great Seaside
Treasure Hunt. This original,
family-friendly summer produc-
tion takes audiences on an inter-
active adventure in the heart of
Seaside every Monday at 6 p.m.
through August 3 at the Seaside
Amphitheater. All performances
are free and open to the public.

Written by ECTC founders
Anna and Nathanael Fisher, The
Great Seaside Treasure Hunt
combines live theatre, local his-
tory, and plenty of fun as au-
diences follow clues and meet
colorful characters with South-
ern charm while discovering
what makes Seaside the #1 Best
Family Beach Vacation Destina-
tion in the Nation, according to
U.S. News & World Report.

The cast consists of Maxwell
Jenns-Binetti as Tex, as a car-
toonishly fast cattle dog from
Dallas; Teresa Lombardi as
Dolly, a charming Labradoodle
from Nashville with an extraor-
dinary nose and a habit of break-
ing into song; Karly Johnson as
Peaches, a confident English
Bulldog from Atlanta who be-
lieves she's always in charge; and
Lucca Bucalo as Bud, Seaside's
carnest dachshund ambassador
and self-appointed tour guide.

Performances are directed by
Trenton Bainbridge, with set de-
sign by Rebeca Lake, costumes
by Taylor Walker, and props by
Ora Wolfgram. This produc-
tion invites audiences of all ages
to join the hunt while learning
about the people, places, and
stories that helped shape Seaside
into the iconic community it is
today:.

“The Great Seaside Trea-
sure Hunt is a wonderful way for
families to experience live theatre
together while learning about
the unique history and charm
of Seaside,” said Nathanael
Fisher, Producing Artistic Direc-
tor of ECTC. “We’re excited to

emerald coast

_ theatre compa
Thedents

expand our
great part-
nership with
SEASIDE®
and continue
to tell stories

and create
experiences
that enter-

tain, educate,
and inspire
our commu-
nity.”

"This
production
represents the very best of what
collaboration can accomplish,"
says Seaside Community Devel-
opment

COHE
FROM

SEASON 14 AWAY

i

CHRISTMAS
DECEMBER 3-20

SEPTEMBER 10-27

JANUARY 21 - FEBRUARY 7

\ . !

Corporation General Manager
Kevin Boyle. "Together with Em-
erald Coast Theatre Company,
we set out to create something

29
STEPS

OCTOBER 15-25

MAY 6-23

that is both entertaining and
educational, giving children and
families an opportunity to expe-
rience the story of Seaside and
the principles of New Urban-
ism through the imagination and
wonder of live theater."

Join ECTC at the Seaside
Amphitheater for an evening of
storytelling, music, and laughter.
Whether you're a local resident or
visiting the Emerald Coast, The
Great Seaside Treasure Hunt of-
fers a one-of-a-kind adventure
through the history, landmarks,
and legends that have made Sea-
side one of America's most trea-
sured beach communities.

Emerald Coast Theatre Company
s a 501(c)(3) nonprofit professional
theatre founded in 2012 by Nathanael
Fisher, MFA, and Anna Fisher, MA.
Located in Miramar Beach, Florida,
ECTC’s mussion s to enrich and en-
tertain the Emerald Coast community
through professional productions, en-
gaging educational programs, and a
steadfast commitment to the arts. Edu-
cational outreach includes afier-school
and homeschool programs, touring and
staged productions, summer camps,
workshops, and classes that inspire cre-
atiwity and connection for students of
all ages



Page 22

South Walton Life southwalton.life

July 2026

# Community

Presenting the 33rd SEASIDE Prize™ Celebration
SEASIDE Institute™ Honors Janette Sadik-Khan as the 2027 Seaside Prize Recipient

The SEASIDE Institute™
is thrilled to announce the re-
cipient of the prestigious 2027
SEASIDE Prize™. The prize,
which is awarded annually, cel-
ebrates individuals who have
made significant contributions
to the fields of architecture,
urban planning, and community
development.

On this prestigious occasion
of the Seaside Prize, the Seaside
Institute is honored to bestow
this recognition upon: Janette
Sadik-Khan. The celebration
will take place the weekend of
February 5 through February 7,
2027, with a variety of events
and symposia focused on multi-
modal transportation, street art,
and urban transformation. The
weekend is presented by Seaside
Institute Executive Team, Board
of Fellows, Board of Governors,
Sponsor Partners, and Commu-
nity Partners. Signature experi-
ences will take place in Seaside,
Florida with additional tours in
Seaside’s neighboring New Ur-
banism communities Rosemary
Beach, and Alys Beach.

Janette Sadik-Khan is one of
the world’s foremost authorities

on transportation and urban
transformation. She served as

New York City’s transporta-
tion commissioner from 2007
to 2013 under Mayor Michael
Bloomberg, overseeing historic
changes to the city’s streets —

pedestrianizing Broadway
in Times Square, building
nearly 400 miles of bike
lanes, launching Citi Bike,
the world’s largest bike share
system outside of Asia, and
creating seven rapid bus lines
and more than 60 plazas
citywide.

A founding principal with
Bloomberg Associates, she
works with mayors around
the world to reimagine and
redesign their cities. She
chairs the National Associa-
tion of Transportation Of-
ficials (NACTO) and Global
Designing Cities Initiative,
implementing new people-
focused street design stan-
dards, which have been
adopted in more than 150
cities across the United States
and around the world. She
holds a B.A. in Political Science
from Occidental College, and a

A CTHYE
iy ] le

SE ;
Institute

Inspiring livable communities

J-D. from Columbia University
School of Law.

Janette Sadik-Khan is the
author of the book, Street

Fight, Handbook for an Urban
Revolution. A practical guide
to showing how New York City’s
streets have been transformed
into safer spaces for pedestrians
and cyclists through innovative

urban design and strategic space

relocation techniques. It is
an empowering road map
for city leaders, planners,
and engineers to inspire
rethinking, reinvigorating,
and redesigning our cities.
She is featured in the 2025
documentary film Changing
Lanes, directed by Ben Wolf,
the 73-minute film explores
the grassroots struggle to
redesign McGuinnes Boule-
vard in Greenpoint, Brook-
lyn, into safer, street-level
space following a hit-and-
run. The documentary fea-
tures Sadik-Kahn alongside
musician David Byrne, as
they discuss the impact of
the street transformations on
communities and the future
of urban mobility.

Sadik-Khan’s earlier awards
include the Jane Jacobs Medal
for New Ideas and Activism;
the Edmund N. Bacon Memo-

rial Award; the Rachel Carson
Award; the George S. Lewis
Award; the Smart Solution
Spotlight Award; the Lawrence
M. Orton Award; and the De-
sign Patron Award.

The Seaside Prize is a testa-
ment to the tremendous impact
Janette Sadik-Khan has had on
the built environment. Her work
inspires architects, planners,
urban planners, urban design-
ers, developers, traffic engineers,
and community leaders to think
about safer and more efficient
pedestrian outcomes.

Janette Sadik-Khan will
be presented the award at the
awards ceremony on Saturday,
February 6, 2027, by Seaside,
Florida, founder Robert and
Daryl Davis. The ceremony will
be hosted at The Chapel at Sea-
side, and it promises to be an
evening of celebration, reflec-
tion, and inspiration.

For more information about
the Seaside Prize and the Sea-
side Institute, please visit our
website at Seasidelnstitute.org.
Registration opens for the 2027
Seaside Prize on October 1,
2026.
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BECOME A MEMBER
- JOIN TODAY!

— YEARS —

Receive discounts on Festival of the Arts merchandise.

MKAF.org 2
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keeps art FUNded
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mattie kelly arts foundation

Receive one season pass to Concerts in the Village.
Enjoy early admission access to Concerts in the Village.

Receive membership rates on select MKAF events.

/
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I— mattie kelly arts foundation

OCTOBER 25 & 26
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Concerts
in the Village

mattie kelly arts foundation

THURSDAY NIGHT
CONCERT SERIES

APRIL 9 - JUNE 11, 2026
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|— mattie kelly arts foundation

ARTSREACH
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By MARTA ROSE-THORPE,

WWW.ASUPERIORM ECHANICAL.COM

One of the fastest-growing
wellness trends, growing at a
rate of nearly 24% per year,
is a thought-provoking sector
known as Wellness Real Estate.
It represents a cultural and eco-
nomic shift, where homes are no
longer seen as just shelters but as
infrastructure meant to actively
enhance health span, mental
well-being, and longevity. It is a
design and development trend
that integrates neuroscience
and architecture. It features er-
gonomic spaces for movement
and mindfulness: dedicated
spaces for cold plunges, saunas,
daily fitness and yoga, mental
relaxation, and meditation.

Wellness Real Estate creates
environments in the home that
support brain health, reduce
stress, improve mental clarity,
and promote overall well-being.

Here are eight elements:

1. Circadian Lighting
Mimics the natural progress of
sunlight. Think: cooler, brighter
lights in the morning to boost en-
ergy, and warmer, dimmer light-
ing in the evening that supports
better sleep.

2. Aromatic Design Ap-
proaches fragrance as environ-
mental neuroscience to elevate
mood, cognitive function, and
health. This built-in diffusion
system of essential oils is inte-
grated directly into the HVAC
system. Think eucalyptus in the
home gym; lavender in the bed-
room.

3. Acoustic Insulation
Reduces sensory overload and
mental fatigue through sound-
masking and noise-dampening

Wellness in Your Home

architectural materials.

4. Biophilic Design In-
corporates aromatic plants and
herbs directly into the archi-
tecture, which allows for natu-
ral, plant-based fragrances and
helps with air purification.

5. Low VOC Paint (Vola-
tile Organic Compound)
Emits fewer hazardous airborne
chemicals and odors ~ espe-
cially important for the bed-
rooms of family members with
allergies.

6. EMF Home Shielding
Electro Magnetic Fields affect
our nervous system regulation,
leading to bad sleep. Modify
your living environment with
shielding fabrics and
conductive paint to re-
duce EMF from outside
sources like cell towers.

7. Indoor Air
Quality (IAQ) Indoor
air is estimated to be
2x to 5x more polluted
than outdoor air. Toxic
microparticles include
VOCs from paints,
cleaning supplies and
air fresheners, but there
are also biological pol-
lutants such as mold,
mildew, pet dander and
pollen. Combustion
pollutants like carbon
monoxide (CO) and
secondhand smoke can also be
problematic, as can Radon, a
naturally occurring radioactive
gas that can build up in homes.

Most AC companies use the
standard, high-efficient Merve
13 filter that captures 98% of
airborne, fine microparticles,
but for truly clean air in the
home, an Air Scrubber is es-
sential. These advanced, whole-
home air purification systems

are installed directly into the
central air ductwork and uti-
lize activated carbon filters to
capture 99.98% of airborne
contaminants.

8. Water Purification and
Water Softening Who doesn’t
want to drink pure water that
tastes and smells good? Reverse
osmosis uses a semi-permeable
membrane to remove harm-
ful contaminants from drink-
ing water. Whole-home water
softening treatments remove
hard chemicals from the water
— namely calcium and magne-
sium — and scale build-up in the
pipes — to preserve the home’s
entire plumbing system and ap-

pliances like sinks, dishwasher,
and washing machine. Soft
water also feels silkier on the
skin, 1s better for your hair, and
requires less soap, shampoo and
laundry detergent to achieve the
same lather.

What's
Water?

Our primary source of water
for the entire Florida Panhandle

in Our Local

MONARCHS

continued from page 10

swamp milkweed (A. incarnata)
blooms in summer. Everyone
loves monarchs, and it is easier
than you think to help them. Do
nothing. Let nature plant native
plants, and monarchs will come.
Enjoy your native plants without
pesticides, herbicides, mowing,
and fertilizers, and enjoy your
native pollinators.

Helen Petre is a retired biologist. If
you have any questions or suggestions
Jor articles, please email: petrehelen(@
gmail.com.

comes from the Upper Florid-
ian Aquifer. In Bay County,
the water comes through the
Aquifer into Deer Point Lake.
Through environmental runoft
and treatment processes, local
water contains elements includ-
ing Chlorine, Copper, Alumi-
num, Barium, Radium, Nitrate,
Blue-Green Algae, and Cyano-
bacteria, which, if ingested, can
affect our liver and nervous sys-
tem. When we do a Water As-

# Community

sessment in a home or business,
we are looking for not more
than one part per million (PPM)
of any of these common toxins.
“Wellness in the Home”
embraces a variety of facets,
including carefully designed
architecture, distinct materials
utilized in the home construc-
tion process, and placing special
systems in the home to optimize
Clean Air and Pure Water —
the very essence of our bodily
health and mental well-being.
For more information on in-
creasing wellness in your home,
feel free to call me at (850) 814-
3822,

on the Emerald Coast.

What You’ll Bring:

*Strong communication skills

What We Offer:

+Digital Advertising Solutions

emerald coast

Digital Marketing

Help Wanted!
2

FAMILY OF LOCAL PAPERS

Life Media is Growing!
We’'re looking for bright, driven, relationship-minded sales
pros to join Life Media, the fastest-growing media group

*A positive, outgoing personality

*Desire to grow with a dynamic company

Established publications with built-in audiences

*Opportunity to shape your own success

Call Scott Miller at (850) 688-9886

Email Scott@LifeMediaGrp.com
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HAPPENINGS AROUND THE BEACH JULY 2026

Farmers Markets

Grand Blvd. Saturdays 9
am.-1 p.m.

Grayton Locals Market
Thursdays 10 a.m.-2 p.m. at Hi-
biscus Guest House

Seaside Amphitheater Satur-
days and Tuesdays 9 a.m.-1 p.m.

Peddlers Pavilion Sundays

GOLD HINGE
BIRKENSTOCK

9am.-1pm.

Rosemary Beach at North
Barrett Square Sundays 9 a.m.-1
p-m.

Greenway Station
Wednesdays 9 a.m.-1 p.m.

The Big Chill 30A Thursdays

9am.-1pm.

30A

Village of Baytowne Wharf

Family Fun

Scallywag Sundays: Watch
as featured pirate Captain Davy
takes you on an adventure with
two magic shows on stage at 7
and 8 p.m. Movie Mondays: A
free to attend event, grab a lawn

chair or blanket and cozy up
on the Events Plaza Lawn for a
featured film on the big screen
at 8 p.m. Boomin’ Tuesdays:
Baytowne lights up the night
with fireworks over the lagoon at
9:15 p.m. Before the show, enjoy
a dance party starting at 7:15
p-m. with DJ Mike Whitty in the
Events Plaza. Thursdaze Lights
Show: Experience a unique aer-
ial display that blends technology
and coastal charm at Thursdays
9 pm.

ECTC Children's Theater at
Seaside Mondays

Step into a world of magic,
mischief, and moonlit romance
as Emerald Coast Theatre
Company presents A Midsum-
mer Night’s Dream in a fam-
ily-friendly adaptation at the
SEASIDE Amphitheater. Begin-
ning at 6 p.m. Mondays through
August 3, bring a blanket and
enjoy dinner from any of Sea-
side's delicious eateries. This

joyful retelling of Shakespeare’s
beloved comedy brings love,
laughter, and live theatre to Cen-
tral Square. It’s an enchanting
experience for audiences of all
ages.

Huck & Lilly @ Seaside
Amphitheatre Tuesdays and

Thursdays

Huck & Lilly will perform
LIVE in the Seaside Amphithe-
ater Tuesdays and Thursdays
from 5-5:45 p.m. Bring a chair or
blanket, snacks and drinks, and
enjoy the show. Free and open to
all ages. Singer/songwriters Ken
Johnson and Andi Zack-Johnson,
as Huck and Lilly, specialize in
music for kids AND the grown-
ups who love them!

Wild Sea Turtle Wednesdays at
The Big Chill 30A

It's all about turtles every
Wednesday from 9-11 a.m. at
The Big Chill 30A! Join the
South Walton Turtle Watch
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to learn about wild sea
turtles and how to help
protect them. Talks will
begin promptly at 9 & 10
and last about 10 minutes.
Children attending will
receive a complimentary
string backpack filled with
goodies while supplies last!
You can paint a wooden
sea turtle to take home
or get a new South Wal-
ton Turtle Watch brace-
let from the merchandise
table supporting local con-
servation efforts.

g =
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Guided Plant Tour at Topsail

State Park July 20

Join Topsail Hill Preserve
State Park and Master Gardener
Bill Kuenstler on the third Mon-
day of each month from 9-11
a.m. for a Guided Plant Stroll.
The stroll begins at Tram Stop
#2. This program is free with

regular park admission.

Grit and Grace: Holding our

Own

Walton County’s original folk
production, Grit and Grace re-
turns with a heartfelt celebration
of local history, heritage, and
community spirit. Rooted in the
real stories of Walton County,
Holding Our Own weaves to-
gether music, storytelling, and
community-made magic to
honor the people, traditions, and
shared experiences that shaped
our home. Tickets: https://www.
zefty.com/en-US/ticketing/ grit-
and-grace-2026-production-of-
holding-our-own. Show locations
are: A Simple Faith Church: July
14 at 6 p.m.; Florida Chautau-
qua Theater: July 18 at 6 p.m.

and July 19 at 2 p.m.

Paper Bear Screening at
Seaside July 24

The Paper Bear invites the
community on a heartfelt jour-
ney into the forests and coastal
wilds of Northwest Florida at
7:30 p.m. Blending live-action
storytelling with hand-drawn an-

imation, the film follows a father
and son as they venture into the
woods to document real Florida
black bears, sharing campfire
stories, local history, and the
magic of the natural world along
the way. Visit thepaperbear.org.

Pensacola Beach Airshow: U.S.
Navy Blue Angels July 18

Timed to coincide with the
peaCasino Beach is the show
center offering the best views
and where all the big maneuvers
will be performed. Flight dem-
onstrations and civilian aerobatic
performances begin at approxi-
mately 10:30 a.m., with the Blue
Angels overhead at 2 p.m. The
show highlights Pensacola home-
town heroes — the Blue Angels
— the U. S. Navy’s flight dem-
onstration squadron stationed at
Forrest Sherman Field aboard
Naval Air Station Pensacola.
The Blues hold several practice
sessions along the beach in the
days leading up to the big event

on show day:.

Hemingway Day at The Pearl
Hotel July 21

Inspired by the life and trav-
els of the legendary Ernest
Hemingway, this all-day cel-
ebration invites you to savor a
diverse selection of menu items
representing destinations around
the world. Reservations Recom-
mended. Each dish will be ex-
pertly paired with its own unique
wine or spirit, creating a sensory
experience that mirrors the rich
tapestry of Hemingway's life. For
those seeking a more personal-
ized journey, the regular a la
carte menu will also be available.

Biophilia Center Creature

Feature July 25

Join the E.O. Wilson Bio-
philia Center from 5 to 7 p.m.
for a Creature Feature, an ex-
citing opportunity to explore
wildlife and practice Biophilia.

This event is free to attend, do-
nations are always appreciated.
Bring blankets, pillows, and wear
comfy clothes for a showing in
the indoor theater. Concessions
such as pizza and popcorn will
be available for purchase.

Biophilia Center Summerfest
Aug. 1

Join the center at Summerfest
from 9 a.m. to 2 p.m. for family-
friendly fun! This is a nonprofit
fundraiser packed with some-
thing for everyone! Enjoy ani-
mal chats, food trucks, a bounce
house, games, raffles and the
Reptile Room. Don't forget a
towel and a spare change of
clothes for water activities! It’s
the perfect way to celebrate
summer while connecting with
nature and wildlife.

Our Ad & Editorial Deadline
is the 20th of each month for
the following month’s issue.

Audiologist Dr. Mandy
Rounseville-Norgaard

Accepting New Patients
850-517-6977

42 Business Centre Drive, Unit 306
Summit Building - Miramar Beach
Check us out on Facebook!

MIRLMAT BEACH

AUDIOLOGY
ASSOCIATES

miramarbeachaudiologyassociates.com

ROOFPRO

Roofing Specialists
Most Awarded
Roofing Contractor
State Licensed - License # CCC133693

Shingle - Metal - Tile Roof Replacement Experts
FREE Estimates within 24 Hrs.

E B Scan this QR Code
iil for a 5% Discount!
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In an era when politics of-
ten rewards the loudest voices,
Donna Johns has taken a differ-
ent path.

She doesn’t measure success
by headlines or social media
arguments. She measures it by

I've invested countless hours in

development through the Florida

Donna Johns:
A Commissioner Who Chose Service Over Spotlight

projects completed, constitu-
ents helped, and decisions made
with the long-term interests of
Walton County in mind.

A lifelong believer in service,
Donna first took an oath to
defend the Constitution while

professional

Association of Counties, completing:

= Certified County Commissioner Program
= Advanced County Commissioner Program

- Levels |, 11 &Il

= County Government Education Program

= Legacy Leadership Program

serving in the United States Air
Force. Years later, she took an-
other oath as Walton County
Commissioner for District 4.
Though the uniforms changed,
the commitment remained the
same: serve with integrity, pro-

Through these programs, I've gained
valuable knowledge in areas such as:

= Land Use & Development

= Planning & Zoning
= Infrastructure

= Grant Management

= Governmental Operations

= Ethics & Accountability
= Stormwater Management
= Florida Law

The decisions made at the County level impact your quality of life, your economy, your environment,
and your future. | believe those decisions should be made by someone who is prepared, informed, and

committed to continuous learning.

| am ready to continue serving

Walton County with the knowledge,

experience, and dedication this

position requires.

You deserve nothing less.

Donna Johns

WALTON COUNTY COMMISSIONER

tect the public trust, and put
people before politics.

Since taking office in 2022,
Donna has approached county
government as a student first.
She completed extensive train-
ing through the Florida Associa-
tion of Counties, earning certi-
fications in county government,
ethics, planning, budgeting,

infrastructure, emergency man-
agement, and leadership. She
believes good decisions begin
with understanding the issues—
not simply reacting to them.

That preparation has shaped
her approach on the Board.

She has consistently sup-
ported investments that improve
quality of life across Walton
County: new parks and play-
grounds, ADA-accessible recre-
ational facilities, enhanced light-
ing, public safety improvements,
and community spaces that
families can enjoy for genera-
tions. While elected to represent
District 4, she has repeatedly
voted to support worthwhile
projects throughout the county
because she believes every com-
munity deserves to thrive.

Donna has also shown she
is willing to cast difficult votes
when she believes they are in
the county’s best interest. She
has opposed developments she
believed were incompatible
with Walton County’s character,
supported measures to protect
residents from inappropriate

growth, and has never hesitated
to vote “no” when she believed
a proposal threatened the qual-
ity of life residents cherish.

Her philosophy is simple:
growth should be responsible,
government should be account-
able, and every tax dollar should
be treated with respect.

Constituents often find Don-
na at community meetings, rib-
bon cuttings, workshops, neigh-
borhood discussions, or simply
listening. She understands that
being a county commissioner is

far more than attend-
ing board meetings. It
means studying com-
plex issues, meeting
with county staff, re-
sponding to residents,
balancing  competing
interests, and making decisions
that will shape the county long
after today’s headlines are for-
gotten.

Perhaps what best defines
Donna Johns is not a single vote
or project, but her perspective
on public service.

She believes leadership is not
about creating the world she
wants. It is about helping create
a better future for everyone.

That means listening before
speaking,

Learning before deciding.

Working before taking credit.

In a political climate often de-
fined by division, Donna Johns
has chosen a quieter path—one
rooted in preparation, integrity,
and service.

Tor her, public office has nev-
er been about holding a title.

It has always been about hon-
oring the trust placed in her by
the people of Walton County.
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By CHRISTIAN REGALADO

I've been wanting to write
this article for a while now be-
cause there isn’t a lot of discus-
sion going on with retirees about
the Medicare High Deductible
G plan. With the rising costs and
shrinking benefits offered with
Medicare Advantage PPOs, this
plan is worth exploring. More
and more carriers are trying to
push people into HMO plans be-
cause they cost insurers less, but
I rarely recommend HMO plans
in our area due to their limited
network, need for referrals, and
delays and risks that may come
with prior authorization. This
is why many locals choose a

FELL
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# Wellness

Medicare High Deductible G Plan
vs. Advantage PPO

Supplement plan G or N if it fits
their budget, or an Advantage
PPO plan.

Many Medicare Advantage
PPOs across the country have
been consistently raising costs
and trimming benefits due to re-
cent changes enforced by CMS.
Specialist copays are climbing:
Dental, vision, and hearing al-
lowances that once felt generous
are now more limited. Some car-
riers in certain areas have been
cancelling their PPOs altogether.
So far, we still have decent op-
tions here, but the benefits are
waning,

Our retiree population 1is
smaller and more spread out
than a city market, which means
insurers have less leverage to
build deep, competitive networks
here. Advantage plans route
members toward our one hospi-
tal in Miramar Beach, or facilities
in Fort Walton Beach and Destin.

But if you need a specialist who
isn't on staff locally, or you split
time between 30A and a home
up north, the PPO's flexibility
gets tested fast.

PPOs are sold on freedom.
See more doctors, in or out of
network, the brochures prom-
ise. Technically, that's accurate,

WSI—IIP

EACH COMA

Sundays at 10am

The Chapel of 30A
61 Topsail Village Drive
{across frum 3 Sons Bar—B Q]

MUMNITY

CHURCH

but many retirees discover the
catch only when they need it
most. Out-of-network care here
often triggers higher coinsur-
ance. Imaging, hospital admis-
sions, and specialty referrals
may require prior authorization
before a procedure can even be
scheduled. Specialist copays can
run $50-$100 per visit, and add
up quickly for anyone managing
more than one condition.

High-Deductible Plan G is a
lower premium Medicare Sup-
plement, not an Advantage plan,
and that distinction is exactly
why it's an option worth con-
sidering for those considering a
lower cost plan. Most premium
costs are well under $100 per
month, but vary based on the
carrier.

For 2026, the HD-G total
deductible is $2,950. Think of
that as your max out of pocket.
There's a $283 upfront deduct-
ible required before any cover-
age begins. Once that's met, you
pay 20% coinsurance (Medicare
pays the other 80%) until you
reach the full $2,950. After that,
the plan pays 100% of covered
Medicare Part A and Part B ex-
penses, excluding premiums, for
the rest of the year. Compare that
to a PPO, where a difficult health
year could mean a higher out-of-
pocket maximum and fewer care
options. With HD-G, you have a
much lower worst-case number,
but the main selling point is the
extensive network with no refer-
rals or prior authorizations.

The catch is that the HD-G
plan only supplements Medicare
parts A and B. This means you
will still need to choose a stand-
alone Prescription Drug Plan just
like any other supplement plan.
There are also no extra perks like
silver-sneakers gym member-

ships, dental,
hearing, or eye-
wear coverage.
Depending on
your situation,
Medicare Ad-
vantage PPO or
even an HMO
may be your
best choice.
However, it is
important to
understand all
of your options
so that you can
make the best
decision.

Call (850) 687-7606 or
email me, Christian Regalado, at
christian@3 Oahealthans.com anytime.
1 will be happy to be your trusted local
contact for navigating this important
dectsion.

TORTOISE

continued from page 11

But we cannot make choices for
you.

The patients who experience
the greatest transformations are
not necessarily the ones with the
most resources or the perfect ge-
netics. They are the ones who be-
come active participants in their
own health. They ask questions.
They stay curious. They follow
through. They view their health
as an investment rather than an
expense.

Your healthcare team can
walk beside you, but ultimately,
you are the most important
member of the team.

At the end of the day, these
truths are not meant to make
anyone feel guilty. They’re meant
to be empowering. Your body is
remarkably resilient. It is con-
stantly adapting, healing, and
responding to the choices you
make each day. Small improve-
ments, practiced consistently,
can create extraordinary changes
over time.

And if there’s one thing I
hope every patient understands,
it’s this: it’s never too late to start
listening to your body and giving
it the care it deserves.

Located at 2441 US-98, Santa
Rosa Beach, phone: (850) 267-
5611. Visit our website at www.
tortoiseclinic.com.
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By Kay LEAMAN, HEALTH AR-
CHITECT, CERTIFIED NUTRITION
& SKIN ADVISOR

I was cleaning up the side of
my fridge the other day, where
I keep healthy things I need to
remember. My June article dis-
cussed reading food labels. What
I forgot to add are the labels on
produce.

Four-digit codes that
begin with a 3 or 4 = Conven-
tionally grown

Five-digit codes that
begin with 9 = Organic

Five-digit codes that
begin with 8 = Genetically
modified

The first two codes are what
they say. Genetically modified
produce tends to be a gray area
since producers do not have
to tell us how the produce was
modified. Take corn, for ex-
ample. Did you know that they
found a way to insert insect-re-
sistant chemicals into corn seeds,
thereby making the corn insect
resistant? Those kernels may
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Additions and Explanations

taste good, but what might those
chemicals be doing to us? There
are many other ways produce i3
being genetically modified, so
by avoiding these, we can put a
checkmark next to making an-
other healthier choice.

Next, let’s revisit cholesterol as
it pertains to heart disease. There
1s a doctor and research that have
shown that the statistics for mor-
tality and morbidity alone prove
that cholesterol-lowering drugs
(statins) fail to significantly lower
the death rate from cardiovascu-
lar disease. Risk factors for heart
disease include:

Age, low HDL cholesterol,
low free testosterone (for men),
smoking, HBP, elevated C-reac-
tive protein, homocysteine > 7.0,
oxidized LDL, diabetes, genetics,
obesity, inactivity, chronic peri-
odontal disease, stress, arterial
calcifications and nutritional de-
ficiencies.

Notice that it is not the level
of LDL cholesterol, but the level
of oxidized LDL. This is why it is
so important to pay for the tests
that doctors never run (listed in
the February article). It is also
notable that diet, exercise and
nutritional supplementation play
important roles in test results and
overall health.

Another note of importance is
that, when researching informa-
tion, be sure to note the param-
eters of the study being done.

Now on to plastics. Plastic 1is
everywhere, especially in our
kitchens: food containers, bever-
age bottles, dishes, glasses, etc.
One thing to remember is to
never microwave food in plastic.
I have glass containers for left-
overs, but I never use the plastic
lid to cover the container when
reheating. I use my food-safe sili-
cone pad.

All plastic containers have a
triangle on the bottom with a
number in it. Here is the break-
down:

Green:

#2 — Laundry detergent bot-
tles, milk jugs, folding chairs and
tables: No known health con-
cerns.

#4 — Juice and milk cartons
(as the waterproof inner and
outer layer), grocery bags: No
known health concerns.

#5 — Yogurt and marga-
rine tubs, plastic cups and baby
bottles, kitchenware, microwav-
able plastic containers and lids:
Microwavable/dishwasher safe
does NOT mean it’s a healthy
practice. It only means it will not

warp when heated. Hand-wash-
ing is recommended.

Yellow:

#1 — Cosmetics, household
cleaners, water, juice, soft drinks,
salad dressings, oil, peanut but-
ter: Studies have found antimony
(a toxic chemical) leaching from
water bottles exposed to heat
(Note: They are shipped in cases
on pallets in trucks.). PETE plas-
tic is only intended for one-time
use. Reusing plastic water bottles,
etc., can cause chemicals to leach
into the liquid.

#7 — Electrical wiring, CD/
DVD cases, baby bottles, 3- and
5-gallon reusable bottles: BPA
found in these products has been

BRIGHT BLUE
POOLS

Commercial & Residential
Pool Remodeling
No Pool Too Big

Professional Plastering and Tile
Blue Diamond Finish « Pebble Finish
10 Year Guarantee - Free Quotes
Our owner, Curtis Nelson, makes it a point

to be on the jobsite for every project to
ensure everything goes according to plan.

Plastering Pools Since 1975

850.496.2025

BrightBluePools.com
Proudly serving the entire Florida Panhandle!

found to be an endocrine disrup-
tor. Look for green numbers as
an alternative.

Red:

#3 — Shower curtains, cling
wrap (avoid using, or place a
paper towel between food and
plastic), pool toys, inflatable
structures, clothing, vinyl IV bags
used in neonatal intensive care:
PVC is toxic and releases gases
into the air. Let your cars off-gas
before driving. Choose baby toys
and pool and bath toys that are
PVC-, phthalate- and BPA-free.

#6 — Disposable cutlery, egg
cartons, foam cups and to-go
foam packaging from restaurants:
Long-term exposure to small
quantities of styrene can cause
neurotoxic, hematological, cyto-
genic and carcinogenic effects. It
is classified as a possible human
carcinogen by the EPA. Transfer
your restaurant leftovers to a safe
container as quickly as possible.
Avoid foam egg cartons. (A study
showed that, after three hours,
chemicals from the egg carton
had leached through the eggshell
into the eggs.)

If enough consumers stop
buying certain products, it can
signal the industry that we de-
mand safer products. I think
I'm going to start educating the
restaurants we frequent about
the dangers of their take-home
products as well as their foam
cups.

Here's to Health!
HealthyDay HealthyLife
succeed.hdhl@gmail.com
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By SteEPHENIE CRAIG

When do you last remember
experiencing such fun and glee
that your face hurt from smiling
and your body was overwhelmed
with joy? Remember being a kid
pushed super high on the swing,
or getting a delicious, cold pop-
sicle from the ice cream truck,
or riding a bike fast with the
wind in your face? Little children
who have not yet been taught to
be measured and self-conscious
say, “Weeeeeeee!” when they
have deeply joyful experiences.
“Weeeeeeee!” is another way to
say “I love life,” “This is amaz-
ing,” “I was made to live in this
moment.”

Somewhere along the way of
growing up and adulthood, you
can begin to lose both the pursuit
and the childlike fascination with
joy. You can lose the “Weeeeeee!”
in life and days can run into
weeks, tending to responsibilities
and forgetting that life was also
made for joy, regardless of your
age. Loss of joy and over-focusing
on the hard, uncomfortable expe-
riences in life can leave you feel-
ing emotionally numb, depressed,
exhausted, lacking purpose, and
generally grumpy. Adult life is

Chasing the "Weeeeeee!”

best lived in a state of balance be-
tween taking care of business and
consistent, intentional pursuit of
“Weeeeee!” moments.

You might view joy as an extra,
something unnecessary, a low pri-
ority in life. However, it’s hard to
stay motivated and emotionally
checked in if life is primarily full
of bhills, stress, obligations, annoy-
ing people, exhausting experi-
ences, and unengaging tasks. Your
body was designed to also experi-
ence a sense of passion, fun, pur-
pose, creativity, light-heartedness,
laughter, connection and feeling
lit up from the inside out.

So, you know you need more
joy and “Weeeeee!” moments in
life, but how can you make it hap-
pen?

6 Ways to Chase the

“Weeeeeee!” Moments

1. Remember and learn
from earlier versions of
yourself. Think about what used
to spark joy and light you up as a
kid. Maybe it was singing, danc-
ing, art, reading, bike riding, rides
at the fair, catching bugs, fishing,
running fast, splashing, rolling
in the grass, playing with your
pet, building. Remember times
of laughing, silliness, and being
unself-conscious, and notice what
you were doing at the time.

2. Notice your bodily sen-
sations. Think about where you
felt the joy and the “Weeeeeeee!”
in your body in childhood.
Maybe your face hurt from laugh-
ing, your chest felt warm and full,
your limbs felt light and floaty,
you felt energetic.

3. Connect the past with
the present. Try noticing when

REACH 12,000 HOMES IN SOUTH
WALTON FOR ONLY $96.00
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your body feels the joy sensations
now. Maybe being in the ocean,
riding in a boat, riding your bike,
seeing dolphins, being in nature,
creative pursuits or some other
current experience gives you a
“Weeeeee!” feeling if you pay
closer attention.

4. Return to past experi-
ences of joy. Try bringing child-
hood joyful activities into your
adult life. Write a story, pick up
painting, make a fun cake, read
a book you have loved, make a
handmade card, roll down a hill
with your kids, catch a big fish,
watch the squirrels, build Lego,
tie-dye a shirt, ride a roller coaster.

5. Track your joy. Try keep-
ing a list in your phone notes of
“Weeeeeee!” activities. Then try
planning intentional time in your
calendar each week for those ac-
tivities. Start with once a week for
15-30 minutes and work your way
up to more amounts of time that
work into your life.

6. Reflect. Over time, re-
flect on how life feels different
as you look for and intentionally
incorporate more “Weeeeeeee!”
moments into your life. Use re-
minders in your phone and on
post-it notes for a few months
to keep you on track with your
practice of joy until it becomes a
habit.

If you are a person who ex-
perienced a difficult childhood,
it may be hard to find historical

times of joy to guide you. That’s
okay. You aren’t alone. You can
start noticing now what makes
you want to say, “Weeeeeee!” and
intentionally pursue those activi-
ties while you cultivate a practice

# Wellness

of joy for the first time. Have fun
as you chase the “Weeeeee!” in
your day-to-day life.

Connect with us at Journey-
bravely.com.

B
JOURNEY

BRAVELY

Stephenie Craig, LCSW

918-221-9987 | stepheniecraig@journeybravely.com
Todd Craig

W 918-740-1232 | todd@journeybravely.com

| www.journeybravely.com
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When Life Changes, Marital Core Values Help Couples Thrive

By Jamie C. WiLLIAMSON, PHD

Summertime often is a season
of transition, change, and shift-
ing priorities for couples. Many
couples must adapt to their kids'
next phase of school, prepare
for an empty nest, or adjust to
retirement. They start new jobs,
relocate, or downsize.

We call these kinds of transi-
tions Inflection Points: critical
turning points where the current
relationship direction or nature
of the connection shifts signifi-

cantly. During these moments,
marital core values can help
guide how partners respond to
change.

Inflection Points affect a cou-
ple’s momentum and signal a
need for new behaviors, clearer
communication, renewed com-
mitment, or a realignment of
values. The extent to which
couples prepare for and adapt
during the Inflection Point de-
termines if they move toward
deeper trust, commitment, and
growth—or toward distance,
conflict, and possible separation.

Fortunately, couples can learn
to identify approaching inflec-
tion points and use their core
values to prepare for and address
underlying issues before they be-
come destructive or terminal.

Types of Inflection Points
Inflection Points may be cat-

egorized as resulting from a cou-

ple’s own decisions, natural life

MEDICAL MARIJUANA CARD CONSULTATION

$

LIFE

JANNABIS (/ CLINICIANS®

DESTIN

MEDICAL SPA ~ioy

DR. AMBER WIEBE
DMD, MAGD, DAAFE, FICOI

NATIONAL
INSTRUCTOR

Elevate Your
Wellness with
Medical Marijuana

* PANAMA CITY

e MIRAMAR BEACH
¢ PENSACOLA

¢ MARIANNA

850-213-1215

Diamond _10P——
PARTNER 500
Status
2024

TN

ALLTHEAS PARTSIY

s | BESTIN
m“"-

BOTOX $10/UNIT
***40 UNIT MINIMUM***

*Must mention ad at time of
booking - no exceptions -
cannot be combined with other
promotions or discounts - ad
excludes by area Botox areas*

. PDO Thread Lift

. Botox

. Juvederm Family of Fillers
. Kybella

 HydraFacial

. Diamond Glow

. SkinPen Microneedling

. Medical Chemical Peels

. Viora Laser

. Aesthetician Services

850-267-0777

WWW.DESTINMEDICALSPA.COM

changes, or external forces.

Decision-Driven: De-
cide to combine finance,
have children, change ca-
reers, relocate.

Life Transitions:
Children aging, parents
aging, retirement, growing
old together, death.

Externally Related:
Job loss, job promotions,
market shifts, hurricane damage.

Response Determines Relational
Impact

An Inflection Point’s impact
may be positive or negative.
When couples manage the in-
flection point by adapting well,
focusing on solutions, becoming
resourceful, and overcoming the
major hurdle together, the rela-
tional impact is positive. They
can boost their intimacy and
trust in each other, and their
excitement about their future
together.

However, when couples
mange the inflection point by
adapting poorly, focusing on
blame rather than solutions,
and becoming undependable,
disrespectful, or contemptuous,
the relational impact is negative.
Their intimacy and trust de-
cline, and they lose faith in each
other and their future together.

Anticipation and Advance

Preparation Matter
Decision-Driven and Life

Transition Inflection Points
are easier to anticipate than
those caused by external forces.
Yet couples often focus on the
“what” of a decision without
considering the “why,” creating
unintended consequences that
become unanticipated Inflection
Points.

Consider a common exam-
ple: A happy couple combines
finances to affirm their marital
partnership, but never agrees on
core values for spending, saving,
and building financial stability.
Each continues spending ac-
cording to individual priorities.
Soon they face unsustainable
debt, and must sacrifice vaca-
tions, new cars, and future sav-
ings—and begin fighting about
money.

Suddenly, they have an un-
anticipated Inflection Point for
which they are not prepared.
And there is no one to blame
but themselves (or each other).
This new disappointing reality
can be either a positive catalyst

for growth or the beginning
of a decline.

It also could have been
prevented.

Martial Core Values Guide

Preparation

Had this couple done the
foundational work to outline
their core financial values,
they could have anticipated
the problems that come with
combining finances, established
spending guidelines and savings
goals, and enjoyed the boost in
intimacy, commitment, and sat-
isfaction that comes from work-
ing toward a common goal.

But it is not too late for
them... or any other couple an-
ticipating an Inflection Point.

To effectively prepare for in-
evitable changes, couples should
establish Core Values for their
relationships, focusing especially
on the areas where they need
to anticipate and prepare for
change. Establishing Core Val-
ues moves the couple past discus-
sions of “what” they want to do
in their marriage into the “why”
they want to do it.

There are common values
categories you and your partner
can use to identify your Core
Values: (1) Stability and Se-
curity (financial and personal
health); (2) Connection and

CORE VALUES

continued on page 33
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By MicHAEL McMANuUs,
LCSW, PSYCHOTHERAPIST,
SaNTA Rosa BeacH, FLORID

The Blueprint We Never
Asked For

One of the most striking
patterns I see in my work as
a therapist is this: people who
genuinely want love, peace,
and stability often find them-
selves recreating the opposite.
They end up in relationships
defined by conflict, emotional
volatility, or chronic distance,
and many of them cannot ex-
plain why. The answer, more
often than not, leads straight
back to childhood.

Long before we can put
words to what we feel or need,
our nervous systems are quietly

record-

Dr. Chern, MD,
Sue Griffin, ARNP
Presley Pulse, APRN

The Comfort of Chaos
Why We Return to What We Know, and How to Break Free

ing everything around us. The
emotional climate of our early
home, whether it was warm
and predictable, cold and
withdrawn, or charged with
conflict, becomes the template
our brains use to define what
feels normal. Neurologically
speaking, familiarity registers
as safety. Even when the famil-
1ar 1s painful.

This is not weakness. It is
wiring. The developing brain
calibrates itself to survive what-
ever environment it is born
into. A child raised in a home
where love was unpredictable
learns to stay hypervigilant, al-
ways scanning for signs of dan-
ger or approval. A child raised
amid constant conflict learns
to associate intensity with con-
nection. When that child grows
into an adult and encounters
calm, consistent love, it can feel
unsettling or even hollow. The
quiet does not register as love

because quiet was never what
love looked like.

The Drive to Replay
Psychologists have long

observed what is known as
repetition compulsion, the un-
conscious tendency to reenact

unresolved emotional experi-
ences, often in hopes of finally
achieving a different outcome.
There are also parts of our-
selves we have never fully
examined that drive our be-
havior from beneath conscious
awareness. The clinical reality
1s consistent: we are drawn to-
ward what echoes our earliest
experiences of love, even when
those experiences were painful.

I've sat with clients who
married the emotional equiva-
lent of a dismissive parent, and
with partners who chose chaos
repeatedly because stillness felt
like abandonment. These were
not careless or self-destructive
people. They were following
an internal GPS that had been
programmed in childhood,
one that needed to be updated
through awareness, patience,
and new relational experi-
ences.

The Attachment

Connection

Attachment theory, devel-
oped by John Bowlby and ex-
panded by Mary Ainsworth,
gives us further language for
this pattern. Our early expe-
riences with caregivers cre-

»
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ate internal working models,
beliefs about
whether we are worthy of love
and whether others can be
trusted to provide it. Someone
with an anxious attachment
style may find themselves chas-
ing the unavailable partner. An

unconscious

avoidant style may push close-
ness away once it arrives. A
disorganized attachment, often
rooted in early trauma, can
produce the push-pull dynamic
so many people recognize but
cannot seem to escape.

Breaking the Pattern

The first step is awareness
without shame. Recognizing
that you have been follow-
ing an unconscious script is
not a character flaw. It is the
beginning of real change. In
therapy, we look at the origins
of these patterns with curiosity
rather than judgment, tracing
present-day struggles back to
where they began.

From there, the work in-
volves building what I think of
as a tolerance for the unfamil-
iar good. Learning to sit with
healthy love, consistent safety,
or simple peace long enough
for the nervous system to ac-
cept it as real. This takes time
and repetition. It also takes a
therapeutic relationship built
on genuine warmth, honest
reflection, and the belief that
change is possible.

# Wellness

The patterns formed in
childhood do not have to
define the rest of your life.
Awareness opens the door.
Courage walks you through it.
And on the other side is some-
thing that may feel strange at
first, but that a part of you
has been reaching toward all
along

Michael McManus, LCSW 1s
a psychotherapist in private prac-
tice in Santa Rosa Beach, Florida.
He can be reached for an appoint-
ment through his website at psy-
chotherapy3 Oa.com or by phone or
text at (850) 837-0123.

Our
Ad & Editorial
Deadline
is the
20th of each
month for
the following
month's issue.

Psychotherapy30A.com

Individual, Marital
and Family Therapy

1-850-837-0123
1131 Mack Bayou Rd &
76 Allen Lakeshore Dr.
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Tick Bites: Prevention, Removal, and Seeking Treatment

By BripGET SuLLIvaN, PA-C
COASTAL SKIN SURGERY AND
DermaTorocy PCB

Have you seen a tick re-
cently? Now that the summer is
here, people are spending more
time outdoors and as a result, it
is not uncommon to have a tick
encounter. Understanding how
to reduce your chances of get-
ting a tick bite and what to do if
one occurs can help reduce the
risk of tick-borne illnesses.

What Are Ticks?

There are many different
types of ticks. Ticks are small,
blood-feeding parasites related
to spiders and mites. They are
commonly found in wooded
arcas, tall grass, and weeds.
Ticks attach to humans and ani-
mals to feed on blood and may
transmit disease-causing bacte-
ria, viruses, or parasites during
the process.

Several tick species are found
throughout the United States,
including the Lone Star tick,
American dog tick, Gulf Coast
tick, and Blacklegged (deer) tick.
While not every tick carries dis-
ease, some can transmit infec-
tions such as chrlichiosis, Rocky
Mountain spotted fever, Lyme
disease, and other tick-borne ill-
nesses.

According to the CDC, tick
bites are on the rise in 2026.

Therefore, I want to share the
following information rec-
ommended by the Cleveland
Clinic, the Center for Disease
Control, and Science Insights
on preventing tick bites, what
to do after a tick has bitten you,
and when to seck treatment.

Preventing Tick Bites

The best defense against tick-
borne disease is preventing tick
bites before they occur. Below
are some things you can do to
avoid ticks while outdoors in
tick-prone areas:

* Wear long-sleeved shirts
tucked into long pants.

* Tuck pant legs into socks
when walking through tall grass
or wooded areas.

* Use insect repellents con-
taining Deet.

* Walk on established paths
to avoid wooded areas and tall
vegetation.

* Following outdoor activity,
perform a full-body tick check,
including your scalp.

* It also helps to shower,
which can remove ticks that are
not yet firmly attached.

Cleveland Clinic (2026, March).
https:/ /health.clevelandclinic.org/
how-you-can-protect-yourself-against-
ticks-and-lyme-disease
What to Do After a Tick
Bite

According to the CDC, if
a tick is attached to your skin,

EMERALD

EN T

2

TICKS IN FLORIDA

remove it as
soon as pos-
sible, using
fine-tipped
tweezers to
grasp the tick
close to the
skin’s surface.
Pull upward
with steady,
even pressure.
Don’t twist
the tweezers
as this may result in the body
of the tick breaking from the
attached head, mouth part of
the tick. If this occurs, you can
use the tweezers to remove the
head/mouth part. Do not use
petroleum jelly, heat, or nail pol-
ish to attempt to remove or kill
the tick.

After removal:

* Wash the bite area with
soap and water.

* Clean the area with alcohol
if available.

* Wash your hands thor-
oughly with soap and water or
hand sanitizer.

* Monitor for symptoms over
the following days and weeks.

Center for Disease Control and
Prevention (2026, fune). hitps://
www.cde.gov/ ticks/index/htm!

When to Seek Medical

Attention

Medical evaluation is recom-
mended if the tick was attached
for more than twenty-four
hours. Medical attention is also
necessary if symptoms develop
after a tick bite. A small red
bump is common at the site of
the bite. However, symptoms to
watch out for include:

* Fever or chills

* Headache

» Fatigue

* Muscle or joint aches

* Enlarging rash

* Swollen lymph nodes

* Flu-like symptoms

Lyme disease is an infection
associated with certain forms
of ticks. The risk of transmis-
sion increases with the length of
time the tick 1s attached. There-
fore, removing the tick early is
very important. When caught
early, Lyme disease is easily cur-
able with a round of antibiotics.
If treatment is delayed, Lyme
disease can be serious and affect
multiple parts of your body. If
you have any questions about a
rash or tick bites that won’t go
away, do not delay treatment.

Continue to watch for any
of the above symptoms for sev-
eral weeks after being bitten.
https:/ /scienceinsights.org/what-to-
watch-for-after-a-tick-bite-a-timeline
(2026, March)

Enjoy the Outdoors Safely
Ticks are a natural part of
the environment, but simple
preventive measures can signifi-
cantly reduce the risk of bites
and tick-borne disease. By tak-
ing precautions while in areas
where ticks are prone to live,
using repellents, performing
regular tick checks, and seeking
prompt medical attention when
symptoms occut, individuals and
families can safely enjoy outdoor
activities throughout the year.
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By Rick MOORE

It wasn’t really a diet. We
weren’t trying to lose weight. It
was more or less a plan to stop
gaining weight. Because we were
on the road for hours each day,
both my wife and I would pur-
chase several of our meals from
fast-food chains. Our plan was
to stop eating french fries for a
month to see if it would make a
difference. A week into the self-
imposed plan, my wife called and
asked me to pick up dinner from
a drive-thru on the way home.
Driving past one of my favor-
ite hamburger joints, I couldn’t
help but notice a huge banner
which read, “Buy 1 Combo And
Get The 2nd Free!” I did a u-

turn and pulled into the
drive-thru. Suddenly re-
membering we weren’t
supposed to be eating
fries, I did the math and
realized we would still
be better off to order
the combos and throw
away the fries. After
receiving the meals,
I pulled over to the
dumpster behind the
restaurant and ditched
the french fries.

As we are sitting at the
kitchen table eating, my
wife looks at the receipt
taped to the side of the
bag from the restaurant
and saw where I had
received two orders
of fries. She became irate. “I
can’t believe you ate two orders
of fries in the car on the way
home!” I promised I didn’t and
began explaining how the cost
of the two combos was cheaper,
and that I had thrown away the
fries in the dumpster. She wasn’t
buying it. She said she knew me
too well and there was no way
in the world I would throw away

Trust

two orders of fries. Then, out of
no where, she came up with a
new label she tried to put on me,
a label I'd never heard before.
She said, “I knew you would
go fast-fooding on me.” I didn’t
even know “fast-fooding” was
a thing. Now I'm upset. I jump
in the car and do the only rea-
sonable thing left to do. I drive
back to the restaurant dumpster.

CORE VALUES

continued_from page 30

Legacy (family and commu-
nity); (3) Growth and Expe-
rience (intellectual curiosity,
spiritual devotion, adventure);
and (4) Relationship Style
(intimate best friends, playful-
ness, autonomy).

Each of you can write down
what 1s most important to you in
these categories. Then you can
compare your lists, identify your
shared values, and discuss how

you can support each other’s in-
dividual values.

Once you commit to your
Marital Core Values, you will be
well prepared to anticipate and
respond to Decision-Driven and
Life Transition Inflection Points.
And, you will have the founda-
tion you need to guide your re-
sponse to the externally imposed
changes that will come your way:

Let me know if I can help.

Brandon Cervenka

Jamie C. Williamson, PhD is a
FL Supreme Court Certified Family
Mediator and Member of the Gott-
man Referral Network, with a Certafi-
cate in the Science of Wellbeing and
Happiness from the Harvard School
of Medicine. She is an owner and
partner at Amity Mediation Work-
shopy, a mediation practice specializing
n “friendly divorce” mediation and
psycho-educational couples counseling
D Jamue speaks frequently on rela-
tionship topics and authors the blog
“Work it Out”. You can find her on-
line at amitymediationworkshop.com.
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No, this isn’t a Seinfeld
sketch.

I'leaned over the dump-
ster, stretching as far as
possible, but the french

' fries were still inches away
out of reach. I grabbed a
long stick and tried to pull
them towards me, but
that didn’t work either.
Taking a picture of them
as proof would have been
a reasonable thing to do,
but that could never be as
good as securing the evi-
dence. So, I jumped into
the dumpster and picked
up the two containers of
french fries. After gently
setting them on the ledge
of the dumpster making

sure they would not tip over, I
began realizing getting into the
dumpster was easier than getting
out. Itis at that moment a bunch
of young people pulled into the
drive through. With their win-
dows down and cell phones
out taking pictures and videos,
I heard one of the teenagers
say, “I've never seen someone

dumpster diving at a restaurant
before.”

To this day, I'm still not sure
my wife believes I didn’t eat
the fries. In her defense, I was
known to sneak around and eat
candy bars when I shouldn’t. We
want to be trusted, and we want
to trust others. My father used to
say trust isn’t given, it is earned.
No matter if you agree with that
or not, that was the rule in the
home I grew up in. If T snuck out
in the middle of the night and
was caught, I would be grounded
and not allowed to drive the car
for a week. The punishment of
being grounded was bad, but
what really hurt the most was to
hear my father say, “I can’t trust
you.” One of the highest honors
a person can receive is to be told
they are trustworthy. Trust is the
fragile cornerstone of all human
connection. Go earn it.

Rick Moore is Communication Pastor

at Destiny Worship Center
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By Kirk McCARLEY

A while back, I was assigned
to help produce a sporting event.
One of the people I worked
closely with lamented his frus-
tration in not receiving addi-
tional projects and confessed his
disappointment. Highly profes-
sional, he is more than techni-
cally proficient at what he does.
What I observed, however, was
a person so solely fixated on
the one task that he was blind
to contributing more broadly. 1
could tell he struggled to relate
to others.

It was apparent to me that
this was holding him back from
what he wanted.

We gravitate towards those
who are well-rounded, both

Becoming Multidimensional

personally and professionally.
Those who are singularly fo-
cused on one topic area, be it
work, politics, social media, chil-
dren, religion, music, or sports,
inevitably have trouble relating
to others with more varied in-
terests.

If you think you may be in
that rut, then how do you be-
come more well-rounded?

An article from Indeed pro-
vided some suggestions.

1. Be comfortable pro-
moting yourself. Humbly, I
would add. First, identify your
strengths. If you don’t know,
ask a trusted family member
or friend what they see. Then,
develop some stories about how
your talents benefited some-
one, focusing more on what the
person achieved with your as-
sistance than on what you may
have done. Those who learn
and then know your story will
be able to draw their own infer-
ences.

2. Develop People Skills.
How good are you at asking
open-ended questions of oth-
ers? Most of us enjoy talking
about ourselves. Distinguish

yourself by asking thought-pro-
voking questions. Be curious
and genuinely interested.

3. Evaluate yourself. Re-
flect upon your meetings with
others. What seemed to con-
nect? Where might you have
felt “brushed oft?” Did you do
more of the talking or listening
(aim to listen at least 60% of the
time)? Did you maintain good
eye contact and affirm the other
person?

4. Learn continually.
Read: on a variety of topics.
Watch: be aware of what is oc-
curring in your community and
beyond. Listen: gain a sense of
what reactions, responses, and
moods are.

5. Improve communica-
tion skills. Develop a com-
fortable rhythm and cadence
that you find comfortable and
that doesn’t move “faster than
your brain.” Most people, I
find, need to slow down their
verbal delivery. How well do
you inflect, pause, or hesitate to
build interest or dramatic effect?

6. Explore new experi-
ences. Travel broadens our
experiences significantly. What

about finding a place in a book
club or Bible Study?

7. Find Focus in Your Life.
What is your elevator pitch,
your response to the question,
either personally or profession-
ally, that is a reply to the query,
“tell me about yourself.” Is it
multi-faceted, involving a wide
array of subjects? If you were
to be another person hearing
your story, would it be tanta-
lizing? How can your story be
tweaked to stimulate interest yet
maintain factual accuracy?

8.Practice listening
skills. We have two cars and
one mouth. Are you utilizing
these tools proportionately?
When you are listening to some-
one in conversation, how well
are you able to repeat back to
them what they’ve just said? To
what extent are you fully listen-
ing or instead preparing what it
is that you wish to say next?

9. Be more active. Exer-
cise and physical activity will
engage motor neurons. Plus,
you’ll look better. If you attend
a gym, there is also going to be a
social aspect that allows for con-
nection with others. Same with

walking and often running,

A coaching colleague re-
cently shared, “The smartest
person in the room is the one
who is learning from everyone
else, not the one trying to show
everyone else how smart they
are. We learn very little by re-
peating our accomplishments,
proving our intelligence, or
reminding people how impor-
tant we are. Instead, we learn
when we listen, stay curious,
and remain open to perspec-
tives beyond our own. People
are seldom impressed by our ar-
rogance. They are impressed by
our humility, kindness, curiosity,
and genuine interest in them.”

A graduate of the University of
North Texas, Kurk McCarley is a
Certified Professional Coach as well
as a Professional in Human Resources
(PHR) and SHRM-CP Certified.
He is also a Production Assistant for
both college football and basketball for
ESPN and leads group cycling classes
as a Certified Spinning instructor.
Contact kirk@itheseedsowercoach.
com, theseedsowercoach.com, or call

(314) 677-8779.

o Path of Grace Thrift Stores o

RECOVERY THROUGH FAITH

Please Consider Donating to Support Women in

Recovery and to Reunite Families

ITEMS NEEDED FOR STORE & MINISTRY:
Artwork — Paddle Boards — Vehicles — Kayaks — Apparrel — Appliances — Boats

Jewelry — Household Goods — Furniture — Electronics

Come in to see our beautiful chalk painted furntiure!

10962 U.S. Hwy. 98 W, Miramar Beach | 850-654-8500 Call for Pickup
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By SEAN DIETRICH

I remember going to a ball
game with my old man. I remem-
ber the smells. Stale beer, human
sweat, and the odor of unnatu-
rally pink hot dogs that turned
your bowels into stone.

I remember before the game,
things got very quiet. All 30-
odd thousand people rose. The
throngs of stadium chairs creak-
ing sounded like the world was
splitting,

Everyone’s dad put down
his non-evangelical beverage,
SLOWLY, careful not to spill.
Thousands of American grand-
pas removed lit cigars and bal-
anced them, with surgical-like
care, onto armrests.

The anthem was played.

Back in those days, the anthem
was handled differently than it is
today. Back then, guest artists
did not take the mound, wearing
asymmetric haircuts and crotch-
revealing trousers. Neither did
singers demonstrate 10 minutes
of vocal gymnastics until their
anthem performance resembled
a febrile seizure.

No. Back then the organ

PREMIUM POTTERY AT
AFFORDABLE PRICES

¢ Over 85,000 square feet of unique
pottery and garden decor

Sean of the South: Baseball

played. And everybody sang

We used to be a nation of
singers. Remember that? Sing-
ing was just normal for us.
Our childhood classrooms had
upright console pianos, and
our teachers knew how to play
them. Mrs. Moore would bang
out “My Country “Tis of Thee”
before each class. Mrs. Smith
played “This Land is Your
Land” every Friday after the
Pledge.

Well, that was a long time
ago.

Recently, I attended a mod-
ern baseball game. It was a very
different experience. My wife
and I ordered $34 nachos from
a kiosk, and the cashier asked
whether I wanted to leave a
25-percent tip. Beers were $18
apiece.

During the game, a huge
LED timer runs between pitches
so TV producers can fit in more
commercials on broadcasts. The
bases are now bigger, the distance
between bases is now shorter.
They’re changing our game.

But none of that bothered me.
Not really. A Major League park
1s what it is. Get over it. At a ball
game, you get what you get, and
you don’t pitch a fit.

What I was most interested in,
truthfully, was the anthem. I was
curious about it. I wondered: Do
people still sing together the way
they did 40 years ago?

After all, our world is nothing
like it was. Our current world,
for example, is almost devoid of
classroom pianos. In 1938, the
New York Times reported that

B[PC BEACH]

POTS & PLANTERS

Copper and bronze sculptures, statuary, garden figures & water features
Large selection of fountains in many sizes, finishes & styles

Many styles and colors, from statement pieces to succulent pots
Commercial planters ® Fountains and accents

850-960-POTS (7687)

5.8 million pianos were sold in
America each year. Whereas last
year, we barely sold 30,000.

So anyway, the moment of
truth arrived. The announcer
asked everyone to rise for the an-
them.

People stood. Chairs creaked.
Dads placed beers beneath seats.
People who were vaping expelled
a final blast and hid their devices
from security.

Everyone looked at the flag.
The music began.

And...

Everyone knew the words.
Everyone sang. The stadium
sounded like it was going to crum-

B

Two Miles East of Pier Park
12405 Panama City
Beach Pkwy.
Panama City Beach

ble beneath the volume of mass
singing.

The boy next to me held
his hat over his heart, singing
so loudly the vein in his head

NEW RELEASE - EASTER 2026

RESURRECTION
JESUS

showed. The old man
beside the boy was sing-
ing even louder.

But when the song
finished, the people
were not. In fact, the
crowd was only just
getting warmed up.
They kept cheering.
For whole minutes, they
cheered.

Fists pumped into
the air. People were
hugging. A flag waved
on the megatron screen.
The sound of unified
voices was engulfing
Fighter jets flew over-
head. Fireworks. People
were amazingly, whole-
heartedly, demonstra-
tively together. Even if
only for a few seconds
in time.

And in that beauti-
ful moment of oneness,
that moment of palpa-
ble joy, do you know something?

Nobody seemed to care about
Cracker Barrel’s sign.

RESURRECTION
JESUS

Encountering the Cross, the Empty Tomb & the Living Lord

“What really happaned an that firs! Easter moming
— amd whal does if mean for you today?"

Dave Holland

Search "Resurrection Jesus Dave Holland”

Daily Jesus Series - Book &
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Christian Capitalist: Breanna Becker - Serving Those Who Served

By RicH SANDERS

Breanna Becker, a Christian
Capitalist and entrepreneur,
owns a marketing company with
an innovate approach to help all
kinds of businesses with their
marketing and development

needs. Recently, Breanna has
shifted the
focus of
her work

to assisting
non-profits
that  have
military or
faith-based
Initiatives.

Just  like
so many of
our neigh-
bors, Bre-
anna moved
to the Em-
erald Coast
after she fell
in love with
it visiting her
mother, who
lives in Sand-
estin. Once
the combina-
tion of the entreprenecurial spirit
and sugar-white sand took hold
of her heart, she sold her house
and left her executive position
with a national restaurant group
in Texas and moved here three
years ago!

An active member of the
Destiny Worship Center, Bre-
anna embodies the ethic of the
Christian Capitalist: the more
we make, the more we give. She
puts her neighbors in need at the
center of her day, every day.

Her company, Ignite Collec-
tive Agency, started off working
with businesses of all types in our
community. Over the last year,
however, her work has evolved
from traditional marketing and
business development into some-
thing much more mission-driven.
Ignite has intentionally shifted its
focus toward serving non-profit
organizations, particularly those

supporting veterans, military
families, faith-based initiatives,
and efforts to combat human
trafficking.

Breanna was drawn to this
work for a simple reason: her
clients’ purpose matters to her!
After years in corporate leader-
ship and business development,
she realized that her greatest
passion is helping organizations
with meaningful missions expand
their reach, strengthen their sys-
tems, and connect with the peo-
ple who believe in their cause.
Whether it’s supporting veteran
wellness programs, faith-centered
community initiatives, or organi-
zations restoring hope to vulner-
able populations, her goal is to

help good people do more good.

Breanna notes that: “the core
of my work is about building re-
lationships, creating sustainable
growth, and helping mission-
driven leaders amplify their
impact. When strong systems,
authentic storytelling, and ser-
vant leadership come together,
organizations can spend less time
struggling for resources and more
time changing lives!”

About this time last year,
Breanna called me with an ur-
gent request that exemplifies her
spirit of service. A church from
Houston was visiting the Emer-
ald Coast with dozens of men,
women and children. When
their bus driver abandoned them
for the return trip to Texas, they
sought refuge near Destiny. Bre-
anna rallied her friends and fam-
ily to provide food, drinks and
comfort for these fine people

while they waited ten hours in
the heat for their backup bus
driver to arrive!

Breanna recently appeared on
the Christian Capitalist podcast,
and you can listen to the entire
episode on SOWAL Life’s web-
site. We are excited to share in-
spirational stories of hard work

and generous giving to the poor
and needy in the name of Jesus
Christ, like Breanna Becker!
Rich Sanders s a pastor, small
business owner, refired healthcare ai-
torney and adjunct professor at Emory
Unwersity, and_former intelligence of-
Sicer in the U.S. Navy. He and hus
wife, Rebekah, met at church in 1996,

have been blessed with three children
(fames, William and Caroline) and
lwe i Destin with their large golden
retriever; Cowboy.

Whether you are looking for lunch with a view, a sushi experience like no
other, or a traditional Old Florida fresh seafood dinner, we have something
for everyone at Old Florida Fish House!

GOOD FOOD - BETTER VIEWS - GREAT COMPANY

Nightly Specials * Tuesday Sushi * Wine Wednesday
Local & Nartional Live Entertainment

Visit OldFloridaFishHouse.com

OLD FLORIDA FISH HOUSE

33 Heron’s Watch Way | Santa Rosa Beach
info@oldfloridafishhouse.com | 850.534.3045

FL 32459
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By Rev. PeTeE HYDE

It is already in the 80s outside
and the humidity 1s higher than
the temperature. Isit at the table
in the breakfast room enjoy-
ing the first cup of coffee of the
morning. Neil Diamond sings
“Cracklin Rose” on Alexa. Just
outside the breakfast room win-
dow, a rose bush has burst into
bloom with six new red roses
stretching their delicate, velvety
petals toward the sky. Each one
1s perfectly formed and pointed
toward their creator as if raising
their hands in praise and thanks-

A Pastor’s Ponderings: Priorities

giving to God. A tangle of jas-
mine has taken over the flower
bed. An azalea bush is showing
its new growth as a promise of
a full bloom of pink flowers to
come in the spring. The willow
tree hangs its branches like a light
green curtain. The sun is peak-
ing in and out of the clouds of
a Florida morning. I pause for
a moment to just relax. “If I
Could put Time in a Bottle” by
Jim Croce plays on the radio, fol-
lowed by the “Sounds of Silence”
by Simon and Garfunkel. “And
the people bowed and prayed to
the neon god they made.”

Most of us grew up, lived, and
continue to live out the mantra
of “work hard and you can be
a success.” We set for ourselves
unrealistic goals and objectives
that became the priorities of our
lives. They often took prece-
dence over the really important
things in life, like our spouses,
children and grandchildren.
These work/success priorities

also took precedence over our
relationship to God and our call
to serve Him. Even after retire-
ment, many have filled their lives
so full of activities that God and
family have many times not been
given a chance to reenter the pri-
ority list. The words of the song
have come true. “And the people
bowed and prayed to the neon
god they made.”

As a gift to my son on his grad-
uation from law school and to my
daughter on her wedding day, I
gave each one a leather-bound
journal in which I reflected on
and recorded memories and
thoughts of their growing up
years. One of the reflections I
shared in each journal was my
regret for spending so much
time “working” and the priority
“work” had taken in my life as
they were growing up. I'm not
saying we didn’t share special,
God-given times, but I truly be-
lieve there could have been many
more of those special times.

Victoria Crystal and Sue Bowden, who are members of the

Neil Diamond now sings the
ballad “Morningside.” The old
man dies and no one notices.
“They simply turn away.” But
they find an old oak table “built
with nails and pride” and on the
underside they find these words
“for my children.” The words
become his epitaph — “for my
children.”

We cannot live with “what if”
any more. “If is for daydreams,”
as Roger Whitaker sings. We
can, however, move from “what
if” to “what can I do to make
things different?” Regrets will
weigh us down like the branches
of the willow tree outside the
window. Our striving to make
a new day and look forward in-
stead of back will raise our heads
towards heavens like the blooms
of the roses as they stretch to-
ward God with all their might. In
doing so, they bring beauty and
light and inspiration to all who
would notice and learn. Anne
Murray sings, “And I think to

myself, what a wonderful world.”

“Come to me all who
labor and are heavy laden and I
will give you rest.”

“Those who wait upon
the Lord shall renew their
strength. They will mount up
with wings like eagles; they will
run and not be weary, they will
walk and not faint.”

Let’s take some time to re-
flect on the labors and priorities
of our lives. Take a moment to
tell your spouse you love them.
Touch base with your kids and
grandkids today. Most of all
lift your eyes toward heaven like
the roses and thank God for the
blessings and gifts His creation,
love and mercy.

Rev. Pete Hyde serves as chaplain
with the South Walton Fire District

Our Ad & Editorial Deadline

is the

for

the following month’s issue.

Avuthentic Lunch &
Thai (visine Lunch Specials
ey V. 4 Mon-Fri

: B @ O i3

e 390-660-6711 i
Dinner All Day

3906 Hwy 98/Santa Rosa Beach

WCDWC and the Ladies of Distinction in Walton County had a soul-heightening experience
as they gave gifts to mothers in the Chautauqua Nursing Home in Defuniak Springs.

Steakhouse & Sushi Bar

4552 US Hwy. 98 Santa Rosa Beach, FL
(Next to Louis Louis)
vkijapanesefi.com ¢ (850) 267-2555

Post Office Shopping (enter

Raw fish dishes & grilled foods
prepared by lively chefs in a sleek,
modern environment.

Lunch 1Tam-3pm | Dinner 3pm-92:30pm
Hibachi Grill open all day 11am-9:30pm
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I'm currently the Executive
Chef at Watersound Fountains,
a resort-style senior living com-
munity. I moved to Florida two
years ago after spending eight
years in the Hudson Valley
(New York), where I worked in
several fine dining restaurants
focused on seasonal, farm-to-
table cuisine. During that time,
I also worked at local farmers
markets and in an orchard, ex-
periences that gave me a deep
appreciation for fresh ingredi-
ents, seasonality, and the rela-
tionship between chefs, farmers,
and the local community.

Before moving to New York,
I lived in Utah for a year and a
half after arriving in the United
States on a J-1 visa to work at
Deer Valley resort. That experi-
ence is where my culinary career
truly began and where I discov-
ered my passion for hospitality.

I’'m originally from Peru, and
my culture continues to be one
of my biggest inspirations in the
kitchen. I have a deep passion for
Peruvian cuisine and love find-

Meet Andrea Campoblanco:

Executive Chef at Watersound Fountains
N2

E.

ing ways to incorporate those
flavors into my cooking while
honoring the local ingredients
around me.

My cooking style is inspired
by seasonality, local products,
and the connection between
food, culture, and community.
Through my food, like the recipe
to follow, I hope to give people
the opportunity to experience a
little bit of Peruvian gastronomy

in a thoughtful and memorable
way.

<[

AWARD
OF
EXCELLENCE

consg’rENT Y DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach - 850.231.2166
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- cafethirtya.com

Lomo Saltado

Serves 4

Lomo saltado is a popular
Peruvian stir-fry dish featuring
marinated strips of steak, on-
ions, tomatoes, and French fries,
all cooked in a hot pan with a sa-
vory sauce. It is typically served
with rice on the side.

Ingredients

* 700 g (1% 1b.) beef tender-
loin, cut into thick strips

* 2 tsp kosher salt

* 1 tsp freshly ground black
pepper

* 1 tbsp neutral oil (grapeseed
or avocado oil)

Sauce

* 3 thsp soy sauce

* 1 thsp red wine vinegar or
white vinegar

* 1 tsp oyster sauce

* 2 thsp beef stock

* 1 tsp aji Amarillo paste (best
way to make aji Amarillo is
with frozen aji Amarillo)

Vegetables
* 1 large red onion, cut into
thick wedges

* 2 Roma tomatoes, cut into
large wedges

* 1 fresh aji Amarillo (or 1
jalapefio), thinly sliced

* 2 scallions, cut into 2-inch
pieces (optional)

* A handful of fresh cilantro

Fries
* 3 large russet potatoes
* Neutral frying oil
+ Salt

Rice
* 2 cups cooked long-grain
white rice

Preparing the Fries

Use the double-fry method.
Cut the potatoes into thick ba-
tons. Soak them in cold water
for 30 minutes. Drain and dry
thoroughly. Fry at 300°F for 5-6
minutes. Let them cool com-
pletely (Put them in the freezer)

W MIMMOS'S

i Ristorante Italiano

Serving authentic Italian dishes bursting with flavor and color. Our vibrant
venue is perfect for an evening out with friends or a stunning backdrop for
lunch. Mimmeo's has created an atmosphere where people love to come to
laugh, relax, have fun, create memories, bond with friends and enjoy good
wine, crafted cocktails & impeccable food with exceptional hospitality!

2700 W. County Hwy 30A Santa Rosa Beach, FL 32450

B50 =660 = 6870
MIMMOS5.COM

Fry again at 375°F until deep
golden and crispy.
Season immediately with salt.

Preparing the Beef

Pat the beef completely dry.
Season with kosher salt and
freshly ground black pepper. In
a separate bowl, whisk together
all of the sauce ingredients.

Heat a wok or heavy carbon-
steel skillet until it is just begin-
ning to smoke. Add the oil.

Sear the beef for 45-60 sec-
onds per side. Do not overcrowd
the pan or it will steam the meat
Remove the beef immediately
and set aside.

Stir-Frying

Using the same blazing-hot
pan, add the red onions and stir-
fry for about 45 seconds, aji Am-
arillo and tomatoes. Toss for only
20-30 seconds. The vegetables
should remain crisp.

Return the beef to the pan.
Pour in the prepared sauce. Toss
everything together for 1520
seconds, just until the sauce

lightly coats the beef and veg-
etables. Fold most of the fries
into the stir-fry at the very end
so they absorb some of the sauce
while maintaining their crisp-
ness. Reserve a few fries for plat-
ing. Finish with freshly chopped

cilantro.

Tips:

Beef tenderloin delivers the
most tender texture. Cook the
beef in small batches to main-
tain maximum heat and achieve
the characteristic smoky flavor
known as wok hei.

Avoid overcooking the to-
matoes; they should stay bright,
juicy, and hold their shape.

The onions should remain
slightly crisp.

A traditional Peruvian Lomo
Saltado should deliver rich
umami from the soy sauce, re-
flecting its Chinese-Peruvian
heritage.
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South Walton Live Music Scene July 2026

30Avenue Summer Concert

Series Every Evening

Come out to 30Avenue for the
Summer Concert Series from 6-9
p-m. on the green. LIVE MUSIC
every night in July. Gather your
people for dinner, sips, shopping
and live music under the stars.
Guests are encouraged to bring a
blanket or low-back lawn chairs.
See the full lineup at www.thirty-
avenue.com/ calendar.

Wine & Song at NEAT Tuesdays
Join NEAT in Alys Beach
for Wine & Song every Tuesday
from 5-7 p.m. Enjoy 4 wines for
$30 per person or choose a bottle
from the Uncorked wine list and
enjoy it with your small plate and
shareables from open to close.
Wines will be posted every Tues-
day on Facebook & Instagram.

Baytowne Wednesday Night
Concert Series

Join The Village of Baytowne
Whart as they host the Wednes-
day Night Concert Series, a free
weekly tradition on the Events
Plaza Stage from 7-9 p.m. featur-
ing local & regional talent from
all kinds of genres. Bring your
lawn chairs, blankets & your crew
for some great tunes!
July 15th: The Aces Band
July 22nd: Casey Kearney Band
July 29th: Shenanigans
August 5th: Boukou Groove
August 12th: Sevenply

Here Comes the Sun Summer
Concert Series at Rosemary

Beach Wednesdays
Wednesdays in Rosemary

Beach mean music, family and

fun. Here Comes the Summer

Summer Concert Series takes

over the St. Augustine Green

on Wednesdays through August

5, from 7-8:30 p.m. Bring your

blankets and chairs to enjoy a

free night of music under the

stars.

July 15: Scratch 2020

July 22: Killer Robot Army

July 29: Run Katie Run

August 5: Will Thompson Band:

Tribute to Tom Petter & Journey

Sounds Like Summer: 30A
Songwriters Showcase
Thursdays

The Watersound commu-
nity invites you to join them for
Sounds Like Summer Thursdays
through August 13, featuring live
music, theater, children's activi-
ties and more under the shade
of The Pavilion at Watersound
Town Center. With ample park-

ing, a covered pavilion, and even
ceiling fans, all events are free
and open to the public.

July 16th: Christmas in July

July 23rd: 30A Songwriters
Showcase — Cat Ridgeway Band
July 30th: Children’s Play — Pi-
rate Who Learns to Say Please
August 6th: Neighborhood Fun
Run

August 13th: 30A Songwriters
Showcase — Mindy Smith

HarborWalk Coastal Country

Concert Fridays

Coastal Country Fridays are
back at HarborWalk Village in
Destin and they are bringing the
heat! Every Friday night through
July 31, Harborwalk Village’s
Main Stage comes alive with

PRI S

high-energy live country music,
waterfront views and the kind of
Friday night energy that makes
the Emerald Coast the best place
to be all season long Free to at-
tend. On-Site Parking fee, good

for same day returns.

Old Florida Fish House
Weekdays

For over a decade, Old Flor-
ida Fish House has proudly fea-
tured local live music. Catch
artists playing inside the coveted
bar and lounge area, as well as in
the large outdoor dining space
situated among the palm and oak
trees under the twinkling lights
next to Eastern Lake, throughout
the week. Saturday Brunch with
live music 10 a.m.-2 p.m. Duel-

GREAT S

AMERICAN

850.909.0405

Come Share The Fun Of
Cookles With Us

12805 US Hwy 98 E
g‘ :i& Suite R102
Inlet Beach, FL 324617

(Across from Shades Bar & Grill)

&b

CREAMERY"

174 Watercolor Way, Suite 114 *
Santa Rosa Beach, FL 32459
850-231-2552

www.30acookiesandicecream.com

ing pianos Thursday through
Saturday at 7:30 p.m. Visit www.

BOA

HAI CUIS

oldfloridafishhouse.com for more
info.

FOOW Live Music Fridays and
Sunday Brunch

Enjoy live music on Friday
nights, as well as Sundays for
brunch featuring bottomless mi-
mosas at FOOW - Fish Out of
Water. The Gulf front restau-
rant invites you to delicious din-
ing paired with live music. Visit
foow30a.com.

AJ's Grayton Brunch, Crawfish

and Live Music

AJ's 1s the place to be to cel-
ebrate all things Sunday Funday
in Grayton Beach! Recharge
your weekend at Brunch with
Bottomless Mimosas 11 a.m.-3
p-m. The talented Christon Birge
Duo plays live music at noon.
Then enjoy The Pickled Pick-
ers 5-8 p.m. Check ajsgrayton.
com for live music throughout
the week.

- 30A Thai Cusine
Cooking from the Heart...

29 Village Blvd Unit C101 & C102

Santa Rosa Beach, FL 32459

Phone: (850) 278-6663

Ovder Online:

www.30athaicuisine.com

TUES & THURS
2-5 PM wesaven

¢ PRE-ORDER KOT REQ'D »

¢ SELECT FLAVORS »
4 FULL A INDIVIDUAL -SIZES
« LIMITEDQTIES »
4 FIRST COME, FIRST SERVED =

Bal Din o -pibs. fefiefen anpand
Suagen, fnde-and-dobs

oM ool Bmaneg o- ealf

fa aekadele piskiin
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From Seacrest Beach to the White House:
Lulu’s Story Changes America

By Lori LEaTH MILLER

Two years ago, our commu-
nity witnessed something that
few who were there will ever for-
get.

On June 7, 2024, what began

as a beautiful summer afternoon

YOUR SUPPORT
IS INTRUMENTAL
TO OUR SUCCESS

at Seacrest Beach turned into one
of the most extraordinary stories
of courage, faith and humanity
our area has ever experienced.
(See July 2024 issue of MpyDestin-
Life.com for oniginal article: hitps://
destin. lifemediagrp.com/the-maracle-
at-seacrest-beach-america-responds/)

A shark attacked 15-year-old
Lulu Gribbin as she swam in the
Gulf. Within moments, complete
strangers rushed into the water.
A beach attendant, vacationing
families, physicians, nurses, an
EMT, a former lifeguard and
countless others worked together

ENTERTAIN. EDUCATE. INSPIRE.

SIN/JONIA

’_\/

GULF COAST

DEMETRIUS FULLER

YEA R s MUSIC & ARTISTIC DIRECTOR

YOUR SYMPHONY EXPERIENCE ... REDEFINED

SINFONIA INITIATIVES

0 Paint /
(® Mthe D

usic

L' k U IN PARTNERSHIP WITH
I n p CARNEGIE HALL

Sinfonietta Strings & Intermediate Strings

Sinfonia Youth Orchestra

Musicians in Schools

Guest Artists in Schools

Live orchestra performances for students

Ensembles in Residence in the schools
in partnership with Florida State University

Educational outreach remains at the forefront of
Sinfonia’s mission. Since it was established in 2007,
Sinfonia Gulf Coast has introduced music to more than
220,000 children in Okaloosa, Walton, and Bay Counties.

Donate today to help Sinfonia bring music,
education, and the arts to our schools.

SinfoniaGulfCoast.org | 850.460.8800

Ohp 0
[=

Proceeds benefit Sinfonia Gulf Coast and its
music education and community engagement
initiatives throughout Northwest Florida.

SEASON PRESENTING EDUCATION SPONSORS

"STJOE

Community Foundation

ROBERT M. FERGUSON
MEMORIAL FUND FOR
MUSIC EDUCATION

<O
SILVER SANDS
PREMIUM OUTLETS'

A HOWARD GROUP AND SIMON CENTER

to save her life before South Wal-
ton Fire District crews, Walton
County Sheriff’s deputies and
emergency medical personnel
arrived.

When we first shared Rick
Karle’s powerful story, “The Mir-
acle at Seacrest Beach: America
Responds,” we weren’t simply
reporting on a tragedy. We were
celebrating the remarkable peo-
ple God placed on that beach
that day. As one physician later
reflected, “When we come to-
gether, great things can happen.”

Now, that miracle has led to
something even bigger.

Recently, President Donald
Trump signed Lulu’s Law, fed-
eral legislation that will allow
shark attacks to become eligible
for Wireless Emergency Alerts—
the same emergency notification
system used for Amber Alerts
and severe weather. The goal is
simple: if a confirmed shark at-
tack occurs, emergency officials
can quickly notify people nearby
before another family unknow-
ingly enters the water.

The legislation, sponsored by
U.S. Alabama Sen. Katie Britt,
1s named for Lulu, who was one
of three people bitten during a
string of shark attacks along the
Florida Panhandle that day. Lulu
lost her left hand and part of her
right leg in the attack and has
spent the time since advocating
for better safety measures to help
protect others.

The idea grew from a heart-
breaking reality. About 90 min-
utes before Lulu was attacked
off Seacrest Beach, another
swimmer had been bitten just a
few miles away. Had beachgoers
throughout the area known about
that first attack, Lulu’s family has
often said, the outcome might
have been very different.

Today, Lulu has become
much more than a survivor. She

has become an advocate,
sharing her story across
the country and encourag-
ing lawmakers to improve
beach safety.

In addition to helping
inspire Lulu’s Law at both
the state and federal lev-
els, she and her family es-
tablished the Lulu Strong
Foundation, which works
to improve the accessibil-
ity, performance and af-
fordability of advanced
prosthetics, virtual reality
therapy and other life-changing
technologies for individuals with
limb differences.

Her resilience has drawn
national attention. In 2025,
Southern Living named Lulu its
“Southerner of the Year,” rec-
ognizing not only her advocacy
efforts, but also the remarkable
way she has embraced life after
the attack. Today, she is an ac-
complished adaptive golfer and
water skier who continues to in-
spire others while still enjoying
life as a teenager.

While Florida has not created
its own statewide shark alert sys-
tem, the new federal law directs
the Federal Communications
Commission to establish rules al-
lowing state and local emergency
officials to use Wireless Emer-
gency Alerts after confirmed
shark attacks.

For those of us along the Em-
erald Coast, this legislation is
deeply personal.

We remember the helicop-
ters overhead. We remember
praying for Lulu and the other
victims. We remember the count-
less heroes who stepped forward
without hesitation. And we re-
member a frightened teenage girl
who whispered just one sentence
after surgery: “I made it.”

Today, because of her courage
and determination, Lulu’s story
1s helping protect beachgoers not
only here on the Emerald Coast,
but across America’s coastlines.

Publisher’s Note: We believed then
that God was working through ordi-
nary people to save Lulu’s life. Today,
her story continues to save lwes in a dif-
ferent way—-0by changing how America
responds when every second counts.

PHOTO:
Lulu Strong (Instagram)
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A Decade of Gratitude: Thank You David White

For the past ten years, Stu-
dio 237 Music Lessons in Santa
Rosa Beach has been blessed
with a wonderful opportunity
to share our story, our stu-
dents, and our passion for music
through the pages of South
Walton Life Newspaper. As we
reflect on this decade-long part-
nership, we would like to express
our sincere gratitude to David
White for his generosity, en-
couragement, and commitment
to building community through
local journalism.

Music has a unique way
of bringing people together.
It inspires creativity, strength-
ens relationships, and enriches
the lives of people of all ages.
At Studio 237 Music Lessons,
our mission has always been to
help students discover the joy
of music while fostering a sense
of connection throughout our
community. The opportunity to
regularly share articles in South
Walton Life has helped us ex-
tend that mission far beyond the
walls of our studio.

David White has consistently
recognized the value of local
stories and community-centered
organizations. By providing a
platform for Studio 237 Music
Lessons over the past decade, he
has helped shine a light on the
importance of music education
and the positive impact it has on
families throughout the South
Walton area. Through student
achievements, musical insights,
educational articles, and stories

Ray Cyr, left, and Dave White with a copy of Sowal Life's first issue,

Volume 1, Issue 1

of inspiration, countless readers
have been encouraged to ap-
preciate the role music plays in
enhancing our lives.

*

PI'TEL]J,

o Wills, Trusts, Estate

Local newspa-
pers are more than
just sources of in-
formation; they
are the heartbeat
of a community.
They celebrate
accomplishments,
preserve local
history, and con-
nect neighbors
through shared
experiences. Da-
vid's dedication to
South Walton Life
Newspaper has
created a welcom-
ing space where
businesses, artists,
educators, and
residents can come
together and sup-
port one another.
His efforts have
helped strengthen
the sense of com-
munity that makes
South Walton such
a special place to
live.

We are espe-
cially thankful for
David's belief in
the importance of
arts education. In

a world that often

moves at a fast pace, music pro-
vides a source of comfort, in-
spiration, and personal growth.
The opportunity to discuss these
benefits with readers year after
year has allowed us to reach
families who may never have
considered music lessons and
has helped cultivate a vibrant
local music community.

On behalf of our students,
families, instructors, and sup-
porters, we extend our heart-
felt thanks to David White and
South Walton Life Newspaper
for ten years of friendship, sup-
port, and partnership. Your
commitment to serving our
community has made a mean-
ingful difference, and we are
honored to have been part of
the stories shared through your
publication.

We look forward to many
more years of celebrating music,
community, and the people who
make South Walton a place
where creativity and connection
continue to flourish.

Thank you, David, for your
kindness, your vision, and your
unwavering support of Studio
237 Music Lessons and the arts
in our community where the
“Locals get it!” Sincerely, Ray
and Lisa Cyr.

+ Corporation,LLCs, Studio 237 Music Lesson

« Taxation law & Tax returns Piano - Voice - Guitar - Bass * Drums

* Contracts Ukulele - Song Writing and Shofar

; - == o Guardianship, Probate & o
237 Dawson Rd, Santa Rosa Beach

1402 Cat Mar Rd., Suite B, Niceville, Florida 32578
850.897.0045 | LYP@LYP-LAW.COM

Visit www.Studio237Music.com

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

VISITSOUTHWALTON.LIFE
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By DoN CARTER, SECURE VI-
SION

Summer is here, and across
the Emerald Coast, communi-
ties are seeing what they wait all
year for: full parking lots, packed

I
P
\ e

pools, busy amenity spaces, and
high occupancy:.

For HOA boards and prop-
erty managers, however, peak
season brings a different chal-
lenge. Every arriving resident
and vacation guest brings mul-
tiple connected devices, creating
a dramatic increase in demand
on a community's internet infra-
structure.

A typical vacationing family
may arrive with smartphones,
tablets, laptops, streaming

Summer Occupancy Is Peaking.
Is Your Community Ready?

devices, gaming systems, smart
watches, and connected home
technology. Multiply that across
hundreds of units, and a network
that performed well in February
can quickly be tested in July.

When connectivity issues
occur, residents rarely see them
as technical problems. They see
interrupted streaming, dropped
video calls, buffering televisions,
and unreliable Wi-F1 around the
pool or clubhouse. The result is
frustration, complaints, and in
some cases, negative reviews that
impact the overall perception of
the community.

The strongest-performing

communities don't wait for com-
plaints to identify issues. They

take a proactive approach by
evaluating network performance
before occupancy reaches its
peak.

Key areas boards should
consider include:

* Available bandwidth during
peak occupancy periods

* Wi-Fi coverage in amenity
areas such as pools, fitness cen-
ters, clubhouses, and outdoor
gathering spaces

UMP
GRINDING

~ TE T -
BY STEVI
. - -4

Serving ALL of Walton County...ONE STUMP AT A TIME!

850-803-2205

www.StumpGrindingBySteve.com
K] @stumpGrindSteve

* Aging equipment that may
no longer support modern device
demands

* Network design that sepa-
rates resident, guest, and opera-
tional traffic

* Visibility into performance
issues before residents experience
them

Internet service has evolved
from a convenience into a criti-
cal utility. Residents and guests

expect the same reliable connec-
tivity they experience at home,
regardless of whether they are
visiting for a week or living in the
community year-round.

Communities that invest in re-
liable connectivity create a better
resident experience, reduce sup-
port issues, and position them-
selves for long-term success.

As occupancy reaches its high-
est levels of the year, now is the

ideal time to evaluate whether
your community's network is per-
forming as expected and identify
opportunities for improvement
before small issues become larger
problems.

Secure Vision works with as-
sociations throughout the to de-
sign, implement, and support
connectivity solutions built for
modern demand.

Your Message. Their Mailbox. 8 Editions.

85,000+ Homes & Businesses.

Life Media’s family of local newspapers connects you directly
with engaged readers across the Emerald Coast.

R ©

8 FWB/A =2

MyDestinLife.com

SouthWalton.Life

DIGITAL REACH
Boost your message with targeted geofencing, digital display ads,
re-messaging and mobile campaigns—Locally and Regionally!

S#WALJML DESTINAE BAY/MA

AYjife
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MKAF's Warrior Arts Brings Hope and %
Veterans Throughout
Florida

PRINT POWER!

Delivered by U.S. Mail to 85,000+
Homes & Businesses in Fort Walton Beach, Destin, Miramar Beach, South Walton,
Panama City Beach, Valparaiso, Niceville, Bluewater Bay, Hammock Bay & Freeport.

LOCAL + VISTOR IMPACT

8 editions monthly, preferred by readers who live,work and play here. Discovered by
visitors at area grocery stores, restaurants and attractions—nhyperlocal for both locals

and tourists.

To advertise, contact Scott Miller

(850) 688-9886

Scott@LifeMediaGrp.com

FCB/te

MyBayLifeNWFL.com MyPCBLife.com

FWB/#% FREEP#RT /&

MyFWBLife.com

Soon: FreeportLife.com
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SS United States Nears Final Voyage

After more than 50 years of
retirement and several unsuc-
cessful attempts at restoration,
America’s fastest ocean liner is
preparing for one final record-
breaking voyage—not across the
Atlantic, but beneath the Gulf
waters off Destin-Fort Walton
Beach.

The historic SS United States
is one step closer to beginning
that next chapter. Okaloosa
County officials recently an-
nounced that environmental re-
mediation of the legendary vessel
is complete. The ship remains
docked in Mobile, Alabama,
awaiting final approvals from the
US. Army Corps of Engineers
and the Environmental Protec-
tion Agency before deployment
as the world’s largest artificial
reef.

For many local residents, the
announcement marks another
milestone in a project they have
followed closely since Okaloosa
County purchased the ship in
2024. What began as an am-
bitious vision to preserve an
American icon has become one
of the most unique environ-
mental and tourism projects in
the nation.

Launched in 1952, the SS
United States carried four U.S.
presidents, Hollywood celeb-
rities, military personnel and
countless travelers during her
years at sea. More than seven
decades later, she still holds the
trans-Atlantic speed record, a
title no passenger ship has ever
surpassed.

Rather than allowing the
vessel to be scrapped, Okaloosa
County chose a different path.

The Okaloosa County Board
of County Commissioners ap-
proved the purchase on Oct.
1, 2024. After nearly 30 years
docked in Philadelphia, the ship
departed on Feb. 19, 2025, ar-
riving in Mobile on March 3,
2025, where extensive envi-
ronmental remediation began.

That work was completed in
May 2026, bringing the project
significantly closer to deploy-
ment.

The approximately $13 mil-
lion effort is funded through
tourism development revenues
and partner contributions.
Funding covers the ship’s pur-
chase, towing, environmental
preparation, deployment and
support for a future land-based
museum dedicated to preserv-
ing its history.

Partners include Visit Pen-
sacola, the Coastal Conser-
vation Association, Yamaha
Rightwaters, the Fish & Wildlife
Foundation of Florida, Force
Blue, NAUI Worldwide, the Ex-
plorers Club and Diver’s Alert
Network. Scientists from Woods
Hole Oceanographic Institution
will conduct long-term research
documenting how an entirely
new reef ecosystem develops on
the vessel from day one.

Once deployed, the SS
United States will become the
crown jewel of one of the na-
tion’s most successful artificial
reef programs. Since the 1970s,
Okaloosa County has deployed
48 large vessels and developed
nearly 600 artificial reefs in
Gulf waters.

County officials expect the
ship to generate significant
tourism benefits as divers from
around the world travel to ex-
perience the historic vessel. The
project is also expected to sup-

port local hotels, restaurants,
charter operators, retailers and
other businesses throughout the
region.

Equally important are the
environmental benefits. Pre-
pared under strict federal and
state standards, the vessel will
create vital habitat for marine
life, including grouper, snapper,
tuna, mahi-mahi, marlin, sea
turtles and countless other spe-
cies that support a healthy Gulf
ecosystem.

R T W T A AT T

For those concerned about
preserving history, county lead-
ers emphasize that the project
does exactly that. Rather than
disappearing into a scrapyard,
the SS United States will con-
tinue telling her story beneath
the Gulf as a thriving artificial
reef while a future museum
shares her remarkable legacy
with visitors from around the

world.
For a ship that once con-
nected continents, her final

voyage will connect history, con-
servation and tourism in a way
few projects ever have. Soon,
the world’s fastest ocean liner
will begin her slowest journey—
settling beneath the Gulf and
becoming home to thousands of
marine creatures while inspiring
future generations of divers, an-
glers, scientists and visitors.

For updates on the project,
visit destinfwb.com/explore/
eco-tourism/ssus.

BOAT LIFTS/SLIPS

Now available in Freeport!

* New, covered 10,000 Lb.

& 12,000 lb. capacity
+ Slips accommodate boats up to 30°
* Fuel available on site

Each lift has remote control,

120v outlet, water, and hose for
wash downs. Well lit with security
cameras and management on

site daily.

Located on the fresh water of
Black Creek less than 3 miles
from Choctawhatchee Bay!

Black Creek Lodge Road

334-248-4437

Freeport, FL

VISI

ECURE

P

With 18 years of expertise, SecureVision delivers customized fiber internet,
TV, and phone services to HOAs, COAs, short-term rentals, and multifamily
properties along the Gulf Coast.

Call Today 251-216-9434 | Email sales@secvis.com | Visit www.secvis.com

Fast Fiber Internet - Bundled Services « Worry-Free Support
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By Lori LEaTH MILLER

As communities across the
nation celebrate America’s
250th anniversary throughout
the year, a project taking shape
in West Bay is inviting local
families, veterans, businesses
and community supporters to
become part of a permanent
tribute to our nation’s history.

Known as Patriots Point, the
Initiative is the nonprofit arm
of The Corner PCB, a com-
munity-focused development
in Panama City Beach that
seeks to create a gathering place
centered on faith, patriotism,
history and civic engagement.
At the heart of the project will
stand a towering American flag
surrounded by a commemora-
tive plaza designed to honor the
nation’s founding, military ser-
vice and enduring ideals.

What began as a local pas-
sion project led by Steven
Franco, owner of Rodos Realty,
and his daughter, Bebe Franco,
is quickly evolving into some-
thing much larger. Franco and
a team of longtime Beachworx
members, Rodos Realty col-
leagues and respected com-
munity leaders—including

decorated military veterans
Gary Redden and Bill Blanken,

T
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Patriots Point Aims to Create

real estate partner Greg Ganske,
and service providers Jeft Mar-
garetten, Aerial Payne and Dil-
lon Turner—have collaborated
on community-focused initia-
tives for years. Together, they
believe Patriots Point has the
potential to become a regional
destination and a meaningful
part of the nation’s America
250 celebration.“Patriots Point
started as a local project, but the
more we developed the vision,
the more we realized it repre-
sents something much larger,”
Franco said. “Northwest Florida
has one of the strongest military
connections anywhere in the
country. We want this to be a
place where residents and visi-
tors alike can reflect on the free-
doms we enjoy and the people
who have helped protect them.”

That military connection is
one reason Franco, Redden and
the others believe the project
1s uniquely positioned to reso-
nate with residents throughout
Northwest Florida. In close
proximities to West Bay are
military installations including
Tyndall Air Force Base, Eglin
Air Force Base, Hurlburt Field,
Naval Air Station Pensacola,
Duke Field, Naval Air Station
Whiting Field, Naval Support

=, -' =

850-424-6979

Activity Panama City and addi-
tionally Corry Station (Center
for Information Warfare Train-
ing), the U.S. Coast Guard Sta-
tion Panama City and Fort
Novosel (formerly known as Fort
Rucker) nearby in Alabama.
Generations of Air Force, Army,
Navy, Marine Corps and Coast
Guard personnel have trained
and served throughout the re-
gion, making the area one of
the nation’s most significant
military corridors.

As America approaches its
semiquincentennial, Patriots
Point seeks to create a place
where local families, veterans,
business owners and community
leaders can leave their mark and
ensure their stories become part
of a larger American story.

ABORA

INSURANCE GROUP

B N e T T T T

et

.. z’l F-L. ;ll;-. IlL:,

Personal &
Commercial
Insurance

11275 U.S. Hwy. 98 #7 | Miramar Beach, FL 32550
www.GetAbora.com

a Lasting Tribute for America 250

One of the most distine-
tive features of the project is a
1,776-square-foot commemora-
tive walkway that will surround
the flag plaza, symbolically hon-
oring the year America declared
its independence. The walkway
will be constructed using cus-
tom engraved brick pavers pur-
chased by supporters.

Each engraved paver can
feature a family name, business,
veteran tribute, memorial dedi-
cation or personal message. The
pavers will become a permanent
part of Patriots Point, creating
a lasting connection between
community members and the
landmark itself. Project plans
call for up to 5,000 engraved
pavers, allowing individuals
to honor loved ones, celebrate
family legacies, recognize mili-
tary service or showcase local
businesses that support the ef-
fort. Supporters can also pur-
chase duplicate engraved pavers
as keepsakes.

The vision extends well
beyond the paver program,
however. Design plans reveal
a thoughtfully crafted public
space featuring elements that
symbolize key aspects of Amer-
ican history and government.
Monument columns will repre-
sent significant eras of Ameri-
can history, while additional
features will honor the nation’s
military branches, the 50 states
and the three branches of gov-
ernment.

Tor Redden, the project is
ultimately about creating some-
thing that future generations
can experience and appreci-
ate. “As America approaches
its 250th anniversary, we have
a unique opportunity to cre-
ate something lasting,” Redden
said. “Every brick tells a story.

It might honor a veteran, rec-
ognize a family or celebrate a
local business, but together they
become part of a larger story
about our community and our
country.”

At a time when communi-
ties throughout the country
are reflecting on what it means
to be American, Patriots Point
seeks to create a place where
the stories of local residents can
be shared and remembered for
generations to come. Whether
through a family name en-
graved in brick, a tribute to a
veteran or support from local
businesses, Franco’s team hopes
Northwest Florida residents will
come together to build a last-
ing legacy that reflects the pa-
triotism, service and community
spirit that have long defined the
region. More than a monument,
Patriots Point is envisioned as a
place where future generations
can gather, reflect and remem-
ber the people whose service,
sacrifice and love of country
helped shape the community
they call home.

For more information or to
purchase an engraved paver,
visit thecorneratpatriotspoint.
org or scan the QR code.

Our
Ad & Editorial
Deadline
is the
20th of each
month for
the following
month’s issue.
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LYNCHPIN TAX SERVICES

Rosemary Beach
850-210-9738 Lynchpintax.com

AIRE SERVE HEATING &
AIR CONDITIONING

Santa Rosa Beach
850-378-3779

BEACHSIDE A/C
Replacements and Repairs
850-267-0000
www.beachsideac.com

PANHANDLE ASSISTANT CARE

In-home personalized, private
care. Serving the Destin-30A
community. 24/7 Telephone
850-517-5745
panhandleassistantcare.com

GREG D. CROSSLIN

3999 Commons Dr. West
Suite D Destin, FL

850 650-7378 destinlegal.com

JOE BUMPER
US Hwy. 98 E, Miramar Beach
918-384-9166

COASTAL CABINETS

12889 Emerald Coast Pkwy:.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

EMERALD COAST

IMPROVEMENTS

Heating and Air Conditioning,
Plumbing, Contractors,
Property Management,
Painting, Cleaning

Miramar Beach, (757) 672-3322

FARROW CONTRACTING, INC.

Residential, Commercial,

and Hospitality, New Construc-
tion & Remodels, Destin, FL.
farrowinc.com; (850) 585-2783

MINH'S COMPUTER

Full service computer sales &
service. 850-376-3412

SEO IS LOCAL

Affordable Internet Marketing
Services 850-684-2029

SMILEOLOGY

Hwy. 98, Santa Rosa Beach
Full service dental lab
850-203-3004

Center for Family &
Cosmetic Dentistry

4635 Gulfstarr Dr., Destin
850-654-8665

Aire Serve Heating &
Air Conditioning

HEY NEIGHBOR HOME

INSPECTION SERVICES

(850) 687-3148
info@heyneighborconnect.com
www.heyneighborconnect.com

APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

BEACH HOUSETILE & DESIGN

Gulf Place, 118 Spires Lane SOWAL SERVICES

Santa Rosa Beach 850-622-1986  South Walton’s premier
Home Watch and 2nd Home

SAVI FLOORING
Commercial & Residential,
Guaranteed Quality!
850-622-3022

Concierge 850-565-9038
SoWalServices.com

EMERALD COAST ENERGY

SOLUTIONS, LLC

Green Solutions to High En-
ergy Bills, Santa Rosa Beach
(850) 588-2870

www. TRUSTeces.com

ARCHITECTURAL ELEMENTS
& RESOURCES

Your Flooring & Renovation Specialists
181 Lynn Dr. Suite A

Santa Rosa Beach
850-622-0246 - www.aersrb.com

FULLER INSURANCE

Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life

Fast, Friendly, Local!
850-622-5283 - Fullerinsure

SEAGROVE GLASS
Seagrove Beach 850-231-5450

SSGRANITE AND TILE
Santa Rosa Beach 850-267-0599

AIR SOLUTIONS
HEATING & COOLING ™

24-HOUR SERVICE
WALTON & BAY COUNTY

850-249-2999

Licensed Contractor CAC181 7340

MobernAIRSoLuTIONSLLC.com

Santa Rosa Beach 850-378-3779  Benefits and Medicare Advantage

TINAFADER,

INSURANCE BROKER
Offering Life, Group Employee

EMERAL COAST KENNEL, INC.
190 Shannon Lane
Santa Rosa Beach, FL,

plans. 850-368-8007 850-267-1679 - eckennel.com

BLUE GREEN LANDSCAPE
Plant Nursery Store and

Landscaping Service.
6844 County Hwy. 30A,
Santa Rosa Beach 850-660-1934

KITCHEN DESIGNS OF THE

EMERALD COAST

2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS

12889 Emerald Coast Pkwy.
Miramar Beach, FL. 32550
CoastalCabinetsandCounters.com
850-424-3940

RESORTS LOCKSMITHS SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach 850-660-6901

www.resortlocksmithservices.com

continued on next page

DESTIN SMOKE SHOP

16055 Emerald Coast Pkwy., Destin

Next to the Destin Walmart

CBD - Delta 8 - Kratom = E-Cig - Walking Humidors
Hookah - Pipe - Vape - Cigarette - Tobacco - Novelty Items

850.837.0237 . .. | 10%Off Purchase

DestinSmokeShop@gmail.com

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

MINH PC
Repairs
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Lodging Painting Contractors Pressure Washing you will feel my commitment in Water Filters
30A SUITES GY PAINTING & RENOVATION POMPANO PRESSURE WASHING  every step." 850-376-7635 ECOWATER OF SANTAROSA BEACH
6904 County Rd 30A Painting, Home Renovations, Miramar Beach 850-849-4499 exclusivenancy@aol.com 26 years locally owned

Santa Rosa Beach
850- 499-5058 - 30Asuites.com

Massage Therapists

FORTHE HEALTH OF IT
2217 W County Hwy. 30A
Blue Mountain Beach

850-267-0558
shopforthehealthofit.com

CARING TOUCH JANET HARDY,

MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way;
Santa Rosa Beach, FL,

850-231-9131
ww.caringtouchtherapy.net

Music Instruction

STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach, FL

Musical instruction for all ages.
Call 850-231-3199 or visit

www.studio23 7music.com

REACH
12,000
HOMES IN
SOUTH
WALTON
FOR ONLY
$96.00

30A HOTTUBS
$200 OFF ONE SPA

Custom Interior Shutters
850-714-7502
gypaintingandreno.com

PAINTERS BY THE SEA
636-236-5839

Pet Supplies
WHAT'S UP DOG
Pet supplies, Dog Care &
Training. 9970 US-98, Miramar
Beach - (850) 420-2894

Plumbing
BEACH TO BAYOU PLUMBING

www.beachtobayouplumbing.com

Pools & Spas
TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach - 850-650-3747
www.tamtechpools.net

Property Management
TROPICAL SANDS REALTY
US Military Member Owned
3754 West County Hwy. 30A
Santa Rosa Beach
850-278-6994
www.tropicalsandsrealty.com

Real Estate
DESTIN PROPERTY EXPERT
Danny Magagliano
Grayton Beach 850-830-4747
DestinPropertExpert.com

EXP REALTY

Bobby Johnson and the
Bobby J. Team 850-865-7798
www.bobbyj30a.com

RESORT QUEST-NANCY WILLS

"Your Buying or Selling journey
really does matter to me and

Emerald Coast
Energy Solutions

Hard to cool rooms? High Energy Bills?
Looking to go Green?

Green Solutions to High Energy Bills:
Radiant Barrier - Blow In Insulation
Thermal Inspections - Max Cap Crawl Space
System - ERG Window Film

Financing Available

2018
B T
& —

Committed to Excellence & Integrity

CULLIGAN WATER

$300 OFF

Roofing
BEL-MAC ROOFING
Serving all of South Walton
& Beyond 850-267-0900
bel-macroofing.com

Tile and Grout Cleaning
THE GROUTSMITH
Cleaning, color restoration,
repair, shower repairs, granite

cleaning, repair & sealing, call
850-367-3100

Tree Service
STUMP GRINDING BY STEVE

No Job too big or too small!
850-803-2205

and operated. 850- 267-0500

Website Design

DESIGNWORKS

Graphic Design Studio
Websites, logos, advertising,
social media graphics
850-376-6255
kim.designworks@gmail.com

Window Treatments
CARROW WINDOW FILMS

A premier provider of world-class

Window Films 850-974-2264

280

-~
oe®
e
E072

IMAGINE
YOUR AD
HERE!

REACH EVERY HOME
IN SOUTH WALTON

CALL 850-399-0228

3 BEL-MAC

R OOVFING

Santa Rosa Beach
850-267-0900
www.bel-macRoofing.com
* Roofing
* Repairs & Maintenance
* Roof Coating & Restoration

INC

$600 OFF TWO SPAS WHEN YOU MENTION THIS
COUPON
Offer expires 7/31/26 Offer expires 7/31/26
(850) 830-0003 | 30AHOTTURS.COM

33 Private Court, Miramar Beach

850-664-7771
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LOCAL COUPONS

__________________________________________________________________________________________________________________

EMERALD COAST
ROOF PRO ENERGY SOLUTIONS ;| OVATION PAINTING
WE CELEBRATE AND HONOR OUR

$500 OFF FULL ROOF SII: Eﬂﬁll;wmmoﬁﬁﬂ MILITARY AND FIRST RESPONDERS

REPLACEMENT WITH A 5% DISOUNT!

*Subject to credit approval. Minimum purchase required.
. When you mention this coupon
Offer expires 7/31/26

Interest is billed during the promotional period, but all interest
is waived if the purchase amount is paid in full before the
expiration of the promotional period.

Serving The Emerald Coast 850-588-2870

__________________________________________________________________________________________________________________

(850) 332-3330
Roofproroofing.com | roofproroofing

Offer expires 7/31/26
Call/Text (850) 830-9668 Email Kyle@ovationpaint.com
www.ovationpaint.com

____________________________________________________________________________

PANHANDLE

~ YOURCOUPON i  pqSISTANTCARE
. COULDBEHERE i rpee consuiramion For |

SURGERY

$100 OFF LASER PACKAGES

Includes laser hair removal, photofacials, and
pigmentation treatments (excludes UltraClear). PLUS
Enjoy a complimentary consultation with Michelle, NP.

CALL IN-HOME ASSISTANCE
850'399-0228 Offer expires 7/31/26

————————————————————————————————————————————————————————————————————————————

Serving the Destin 30A Community
850-517-5745 | www.panhandleassistantcare.com

Niceville ® Santa Rosa Beach 850-530-6064
www.bluewaterplasticsurgery.com

____________________________________________________________________________________________________________

MIMMO’S VKI JAPANESE
YOUR COUPON
RISTORANTE ITALIANO STEAKHOUSE COULD BE HERE

. COMPLIMENTARY GARLIC ROLLS | |
| W/LUNCH-M-F11AM-3P Bl!;rl1| GBETA1§)!/:IQIFF 5 CALL
| | i 850-399-0228

Offer expires 7/31/26 Offer expires 7/31/26
2700 W. County Hwy 30A, Mountain Beach 4552 US Hwy. 98W, Santa Rosa Beach

850-660-6970 - www.mimmos.com 850-267-2555

____________________________________________________________________________________________________________

______________________________________________________________________

' BLUEWATERPLASTIC i PATHOFGRACE ||  OLDFIORIDA
. SURGERY i 25%QFf i  FISHHOUSE
i 20% OFF ANY FACIAL 1 FULL PRICED ITEM ' FREESMOKEDTUNADIPWITHTHE !

PLUS A FREE SKIN CONSULTATION WITH OUR (excludes white painted funiture) PURCHASE OF TWO ADULT ENTREES.
AESTHETICIAN, MAYA. NEW PATIENTS ONLY. (No other discounts given.)
Offer expires 7/31/26 Offer expires 7/31/26

Niceville e Santa Rosa Be:f\ch 850-530-6064 On Eastern Lake and 30A, 33 Heron's Watch Way
www.bluewaterplasticsurgery.com Santa Rosa Beach 850-865-2550

Offer expires 7/31/26
(850) 654-8500
10962 US-98 W, Miramar Beach, FL 32550

____________________________________________________________________________________________________________

YOUR COUPON YOUR COUPON

. COULDBEHERE || : | COULDBEHERE
i CALL 15% OFF DEEP CLEANING : CALL :

Offer expires 7/31/26

850-399-0228 850-399-0228

____________________________________________________________________________________________________________

850.517.5581
www.sparklescleaningflorida.com



SOUTH WALTON
REAL ESTATE

John Martin Group is Your
Trusted, Professional
Hometown Real Estate Advisor

Listed and Not Selling?
Call John to Get it SOLD.

Bringing you EXP Realty’s
Cutting-Edge Technology
and Global Reach

Alden Lagasse Andrew Dungan

®

Scan or Contact Us for a [l p

Free Home Evaluation REALTY

‘ ‘HAT OTHERS ARE SAYING 850.714.3731

‘John Martin is hands down THE BEST realtor that | have experienced! If you

are looking to buy or sell a property on 30A...he is your guy! John was able to jO h n@jO h nma rti n3oa .com
educate my wife and | on all of the areas throughout 30A. But more importantly

he possesses the rare quality that you will not find in many sales agents...

HE LISTENS!” - Client

johnmartin30a.com




